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FROM THE EVERYDAY USES OF TWITTER AND INSTAGRAM

THE CONSTRUCTION OF THE PATH OF A SOCIOLOGICAL

Introduction

TO GAY ACTIVISM IN FACEBOOK:

INVESTIGATION THROUGH ONLINE
ETHNOGRAPHIC OBSERVATIONS*

The research into online spaces has been of growing interest for the sociologists. Moreover,
the relevance of this field of study has increased even more with the breakout of the COVID
pandemics. However, there is still little consensus or a consolidated methodological guidance
for beginning searchers concerning the ways of doing an ethnography in such spaces. The
goal of this paper is to present some fundamental considerations to have in mind when doing
digital ethnography, based on concrete examples from my ongoing master research about the
ways of doing gay activism in Facebook by men living in Mexico City. This work is an example
of how ethnographic research is a continuous dialogue between our own biases as searchers,
the fieldwork observations and theoretical framework. In that sense, the present article offers
some guidance for the searchers interested in doing online ethnographic research, concerning
its implications for the searchers and the reflexivity of the research participants. In the first
section, | demonstrate the vital importance of online ethnographic observations for the precise
formulation of the research topic. Then, | show how this fieldwork helped me to reformulate
the research to focus only on Facebook. Thirdly, | put emphasis on the importance of our own
reflexivity as searchers, an essential component of every inquiry in social science that remains
implicit most of the time, giving the mistaken impression that the reflexivity of the searcher is not
so important. Indeed, | make the point that the reflexivity of both searchers and participants is
instrumental for an in-depth understanding of the research topic and its adequate formulation.
Finally, | present very succinctly the different decisions | had to make to personalize my
Facebook research profile, as well as the implications of these for the recruitment and the
communication with the research participants. In a nutshell, my intention is to contribute to the
enriching and still ongoing methodological discussions about the implications of doing online
ethnographical research in everyday online spaces such as Facebook.
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theorical discussions. Such a narrative is

The objective of this article is to present
how I have constructed my research project
through online ethnographic observations in
the context of the COVID pandemic. The main
intentionistoexposeclearlyandtransparently
the process of constructing a research project
in a constant dialogue between the immersion
in the online ethnographic field, and relevant

highly relevant insofar as online research
techniques have gained much importance
among the social scientists after the breakout
of the COVID pandemic. Yet, there is no
methodological consensus concerning the
practices of doing online ethnography, and
the present article aims to filling this existing

*Iwould like to thank very warmly my professors Karine Tinat and Ana Paulina Gutiérrez Martinez who have accompanied
me in this online ethnographic inquiry from its very beginning.
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gap. In the following sections, I will expose in
a synthetic and systematic way the different
observations I did in the online spaces,
and their apports to the formulation and
complexification of my research topic. The
ethnographic descriptions will be articulated
with several theoretical references. Thus,
the article aims to showing to beginning
searchers that doing an ethnography online is
not a straightforward process, as one might
think when revising some research findings,
presented as if there were no difficulties,
doubts nor adjustments all along the way.
Therefore, it provides some clues concerning
the online sociological research and its
challenges.

The first formulation of my research topic: the
uses of Twitter, Instagram, and Facebook by
gay men in Mexico City

At the beginning of my research project,
I wanted to research into the everyday uses
of Facebook, Twitter, and Instagram by gay
men in Mexico City. I wanted to explore the
multiple transitions and links between online
and offline spaces, characteristic of the uses
of such networks. My main interest was to
see what the insertion in these online spaces
could offer to gay men in terms of living their
sexual and gender identities. Thus, I wanted
to research in, about and with digital spaces.
For me, this choice was not a forced one, in
the pandemic context. Indeed, I had this
idea even before the pandemic. However, in
the current situation, it acquired even more
relevance.

I was particularly interested in exploring
the constant transitions between the
digital and physical worlds. These cannot
be understood as virtual. On the contrary,
I consider them as being inherently
interdependent with physical spaces [2].
That is also what Hine [6] suggests with her
conceptual proposal of digital landscapes,
which complexifies the multiple interactions
between the online and offline settings.

Given that I was not familiar with the uses
of Twitter and Instagram, on the contrary of
Facebook that I have used for more than nine
years, I decided to do my first ethnographic
observations in these two spaces. The goal
of these observations was to know better the
modalities of functioning of both networks,
and to better apprehend the different ways
of interacting with the users in these spaces.

These platforms were not distant from my
everyday reality [4], because spending time
online is a very current activity for me.
Nevertheless, these networks that could
appear as relatively close to me, turned out to
be quite unknown and complex, since I have
not used Twitter nor Instagram for several
years. That is why I had to think critically
about these online fields, close and far away
at once from my everyday reality [5].

First aim: get to know and describe the
functioning of Twitter and Instagram

The first thing for an ethnographer to
do when he enters to a completely unknown
field is to observe very carefully its features,
how it functions, who lives and acts in the
field, how the interactions can be described
and explained. According to Guber [5],
Malinowski pointed out that one of the
biggest challenges for an ethnographer was
the linguistic barrier. Even if my research has
not required a geographical voyage, I did have
to discover the basic principles of functioning
of both networks, Twitter and Instagram. But
what was the most appropriate manner for me
to enter the two unfamiliar fields? I decided to
create research profiles in both spaces, which
had a double advantage. First, it granted me
a certain presence in both networks, which
would eventually allow me to get in touch
with my subjects of study. Second, creating
the profiles from scratch is an effective way
of discovering how an online space works
out, from the very first steps of the profile

configuration.
In my first observations, I focused on
the following elements: the necessary

information to open an account, the steps
to follow, the ways of publishing and
interacting with the others, the main menu,
and functions. I would like to stress that, all
along the observations, I was writing down
my more personal impressions. Considering
this more subjective dimensions is crucial
when doing ethnographic research, since
an ethnographer has to recognize — without
imposing them — his perceptions concerning
the study field. In that sense, Instagram
seemed to me as being much easier to use
than Twitter, because it has less navigation
options than Twitter and these are more
intuitive. However, I also realized that it is
very important to precise from which device
one uses the networks. For practical reasons,
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I was doing the observations from my laptop.
However, we shall notice that both Twitter
and Instagram are more frequently used on
cellphones.

One of the crucial questions I had to
address concerned the elements that shall be
included in the research profile. The decision
whether creating an ad hoc research profile
or using an existing one has important
ethical implications, not only for the research
participants, but also for the searcher. This
issue will be further discussed later. Given
thatIamnot using neither of these networks, I
decided to create ad hoc profiles. This creation
implied addressing many more questions to
figure out the best manner of “being there”
[4]. The first consideration had to do with my
username. I was thinking of putting my real
name, butIfinally decided to put Investigador
(searcher), to be clear and explicit towards
my research participants. I got inspired
from Cook [3] who was very transparent
concerning her position of searcher and the
finality behind her communication with the
participants. Personally, I considered it more
convenient to interact with the participants
through an ad hoc profile. I made this choice
mostly for ethical and security reasons, but
also to keep a distance between my private
and academic life.

At first, I put no profile photo. However,
I felt like I had to include some more personal
elements to enhance a confidence of the
research participants. Indeed, there was a
little chance that someone would even get in
touch with a completely empty profile, given
that it is a commonplace that there are false
accounts. To establish a relation of mutual
trust, I included my true age, my place of
residence — Mexico City — and the following
description. “Sociologist, researching into
the uses of Twitter, Facebook and Instagram
by gay men in Mexico City. Do you want to
help me? Just contact me”. Through such
a presentation, I wanted to be completely
transparent with the participants, but also
to address my preoccupation for reducing
the physical distance that was separating me
from them [3].

After these initial observations, one thing
remained unclear: what type of content is
published in both networks by gay men from
Mexico City? Finding this out was the aim of
my second series of observations.

Second goal: describe and analyze the
contents in Twitter and Instagram

The main goal of the second round of
observations was not to reach an exhaustive
description of everything that gay men were
publishing in Twitter and Instagram. Indeed,
my intention was rather to study the different
networks in a comparative perspective, which
supposed the necessity of knowing generally
what the main features of each network
and the types of content published by gay
men were, to better apprehend the possible
transitions between the different online
spaces.

I began my research in Twitter, where I
searched with the word “gay”, limiting my
results to Mexico City. The first results were
the following: gaytest, gayzoom, gayl, gay
videos, gay boy. According to these results,
it became clear to me that at least one part
of the publications had an explicit sexual
dimension. This was doubly relevant for
my research. First, because before focusing
on social networks, I wanted to research
into dating apps, but I decided to change in
order to get beyond the sexual dimension,
without imposing, of course, my perceptions
on the research findings. Indeed, I consider
that social research is a constant oscillation
between theory and the fieldwork [7].

Thus, the first findings in Twitter made
me understand that I could not ignore the
sexual uses of the networks by gay men in
Mexico City. However, it rose also other, even
more challenging question: How to get access
to profiles of gay men who do not actually
seek something sexual? One possibility was
to revise the search options and try to search
with new words or through different people
and LGBT collectives. The second option
was to part from my circle of friends and to
get in touch with more people through the
technique of snowball. I finally opted for the
second alternative.

Concerning the forms of interactions,
I found out that it was possible to send
messages, retweet a publication, answer to
a publication or give it a “like”. A tweet can
contain texts, photos, videos, or gifs with
practically no censure, including explicitly
sexual content. A detailed presentation
of the different profiles goes beyond the
scope of this article. In short, we could say
that observing just few Twitter profiles
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enabled me to see that there is an incredible
multiplicity of uses of the networks, the
presentation of oneself and acting in these
online spaces. In that sense, I fully agree with
Hine [6] and her conceptualization of digital
landscapes, which puts forward precisely the
multiplicity of the online experiences and of
the construction of meanings conferred to
these. I drove the same conclusions from my
first explorations of the Instagram profiles.
In both cases, it was quite straightforward
to find out sexually explicit content, and the
main methodological challenge for me was to
go beyond it.

Reformulation of my research topic: moving to
Facebook

After my first online observations, I did
an exploratory interview, and I could confirm
that there was a multiplicity of the possible
uses of a social network by every single user.
The observations and the interview made
me see that understanding the dynamics of
a social network was far more complex than
I initially thought. Indeed, before getting
closer to my study field, I was focused on the
features of every network and the influence
it had on the behavior of the individuals. I
completely ignored the capacity of agency
each person to explore and appropriate herself
of these spaces in many distinct ways. Once I
realized that, it was clear that studying three
networks at once was too challenging given
the limited time available for this research.

Considering this constraint gave place
to a long reflection about the network I was
going to focus on. Moreover, I had to address
other challenge. My research had to focus on
a gender problematic. For all these reasons,
I finally decided to research into how the
uses of a social network could contribute to
the sexual liberation, through the different
forms of activism that the presence in an
online space offers nowadays, and more in the
current pandemic context.

The other important issue I had to resolve
was to determine the network I would work
with. Finally, I opted for Facebook. This
choice has different justifications, linked
with its adequacy to my research topic, but
also with the uses of the different platforms
by the research participants. Indeed, it is
important not to choose an online space
according to one’s personal preferences,
but rather according to rigorous research

relevance criteria. In that sense, digital
ethnography corresponds to the premises of
the traditional ethnographic method. We can
say that Facebook is the most frequently used
network in Mexico. Secondly, in Facebook, a
searcher has much more access to information
about the users: their photos, list of friends,
previous publications, and commentaries.
Third, in Facebook, there are groups, specific
spaces dedicated to discussions and exchange
of information about particular topics. In
Twitter and Instagram, such equivalent
groups do not exist. Indeed, in Twitter, the
“groups” arein fact just group chats, invisible
until someone invites you to participate.

However, when choosing the social
network, everything was not determined
only by my searcher point of view. Indeed, as
Guber [5] points out, the multiplication and
diversification of the possible ethnographic
fields was accompanied by a huge
transformation in the relations between the
searchers and the research participants, in
the sense of major equality and horizontality
between both. Thus, my role as searcher
was not to impose my perceptions to the
participants, but rather to comprehend
their actions to interpret them. Thus, the
information that the participants shared with
me was crucial for my selection. Indeed, they
explained to me that they were using Facebook
on a much more regular basis than Twitter
and Instagram, and that it was much more
linked to their everyday lives and routines.
Moreover, they stated that in Facebook, it
was more common and easier to establish a
continuous interaction with the other users
than in other online spaces.

For all these reasons, I focused on
Facebook, when I created my research profile
to contact my research participants.

My new approach to Facebook: a reflexive
exercise

There was one more reason that motivated
the selection of Facebook as my fieldwork.
Indeed, in Facebook there is a much more
important diversity of the people we have
in our list of “friends”. These can be our
relatives, closer or more distant friends,
colleagues from work or school, or even
unknown people. This criterium was highly
relevant for me, because I wanted to study
precisely the different profiles of doing
gay activism, beyond the publicly known
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and recognized activists. My works aims
at demonstrating that one can do activism
online also through little actions that are not
necessarily considered as activists.

In that sense, I had the impression that
it was more interesting to study Facebook,
rather than Twitter and Instagram, since in
Facebook we often interact with close people
who do not necessarily know about our sexual
orientation. That is what one of the research
participants explained to me in an exploratory
interview. Indeed, he confessed to me that his
family was very religious and that they never
accepted the fact their son was gay. That is
why when they found out, through a photo
in his Facebook profile, they pressed him to
leave the house. These severe repression of his
sexuality from his very close familiars caused
profound changes in his uses of Facebook
and the ways of doing online gay activism.
Indeed, he no longer has his familiars among
his friends, and he does not publish intimate
photos neither.

This sad example demonstrates well the
relevance of choosing Facebook, with its
great diversity of the people we interact with,
and the impact it has on our ways of using this
space.

However, the fact that I have been using
Facebook for more than nine years obliged
me to do a reflexive exercise, to identify
my own biases, following the footprints of
Bourdieu [1]. I have been using Facebook
since 2010. When I opened my account,
Facebook was a fashion thing, all my friends
had it. I remember that when I started to use
it, I add my friends from school, and I was
spending my time chatting with them. The
information I put in my profile was true, but
I put only the strictly necessary details: my
name and surname, my birth date (visible
only for my friends), my profile photo. These
were basically my uses of Facebook at the
beginning of the 2010. Then, in the secondary
school, I started to be interested in political
and current issues, and I used Facebook also
to follow different media of communication.

A clear rupture happened when I was 16
and I went to study to France. In that time,
Facebook stopped to be a diversion to become
the principal mean of communication with
my family and friends. The same thing is
true even nowadays, when I am studying in
Mexico. In relation with my research topic,
I must recognize that, sometimes, I used
Facebook for my coming out. Not in a literal

sense, since I never had to hide my sexuality,
but more in a sense of sharing some photos of
my first participation in the Gay Pride March
back in 2015 in Prague.

One could think that these publications
have nothing to do with activism. Yet, for me
as an individual user, they did have a strong
signification. Indeed, when I was a teenager,
one part of my family did not agree with me
participating in LGBT public events. Thus,
when I first participated, I took some photos
of myself, and I posted them on my Facebook.
I even chose one of them to be my profile
picture, with people kissing themselves
and many rainbow flags. For me, this was a
good way to affirm clearly who I am, with
determination. To say to everyone who I am
and that I feel very proud of being this way.

This anecdote may be at the origin of my
interest for this research topic. Facebook was
for me a tool I used to send a message to people
with whom I would not like to talk about these
issues in person. This personal bias is crucial
to recognize, insofar as it may very probably
influence the perceptions I have about the
different meanings of gay activism in online
spaces. After recognizing my own position
as an ethnographer interested in online gay
activism, the next step consisted in creating
my Facebook research profile.

The creation of my research profile in
Facebook

In the same way as I did with Twitter and
Instagram, I decided to describe thoroughly
the functioning of Facebook, from the
perspective of a new user. I will not dedicate
more space in this paper to this technical
description. Indeed, I will put an emphasis on
thereflectionsand decisionsthat accompanied
the creation and configuration of my profile
in this platform.

In Facebook, I decided to create an ad hoc
research profile, to have some separation
from my private profile. However, I followed
up with questioning the presentation of
my profile to make it look the less cold and
impersonal possible, so that the research
participants could trust in my credibility.
Thus, I attended once more the preoccupations
of Guber [5] concerning the necessity of
establishing more horizontal relations with
our research participants, taking into account
their perceptions and feelings.

When creating my profile, I put as my
nickname “Jan Investigador”. However, after
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some reflections and discussions with my
companions and professors, I started to think
more critically about the unequal relations of
power between me and the participants, and
the negative consequences that the manner of
naming myself could imply for my relationship
with the participants. That is why I finally
decided to put my real name and surname. In
a Facebook profile, one can personalize many
features. Butthereareinparticulartwoelements
that call most the attention of the users, because
they are the first two elements that appear when
consulting a profile: the profile picture and the
username. I put a photo of my face, smiling. I
chose this one to inspire trust and confidence to
my research participants.

I would like to recall once more that I
considered with much attention the uses of my
personal or ad hoc profile for this research. I
finally opted for an ad hoc profile, but it does
not imply that I completely hide my identity
so that my participants do not know anything
about me. Thatis why I personalized it, beyond
the profile picture and my username. Indeed,
I put a photo of my university — El Colegio
de México, and I also added a personalized
description: Sociologist in formation, gender
studies. Colmex. Researching into Facebook
and LGBT activism.

The last important element to figure
out was to fill in some details about myself.
Even if this information is not mandatory,
I decided to provide it to reduce the
information asymmetry between myself and
the participants. In short, we can say that for
me, the decision of creating an ad hoc research
profile did not imply a complete isolation
from my research participants, and that the
creation and the configuration of my profile
was made hand in hand with the feelings and
perceptions of those.

Conclusion: recruitment and communication
with my research participants

To conclude my reflections, I would like to
tell few words about the strategies of getting
in touch with the research participants in an
online setting. Before starting to add people, I
created a publication in my profile, explaining
the nature of my research. I also made sure
that everyone could share the publication
freely and easily. In this way, I have started
to build up my network of contacts, with the

Received by the editorial of fice 10.06.2021

technique of the snowball. My network is now
integrated for more than 120 people. Thus,
Internet does not represent only a fieldwork,
but also a tool that offers me a possibility
of being present and of getting closer to the
research participants [6].

Once the original publication was created,
I started to add my friends who helped me
with sharing the publication with their
respective circles of friends. I was not sure
about the efficiency of such a strategy, but
we can say it was successful. Indeed, within
less than 24 hours, 19 people sent me a friend
request. I wrote them back and I have used the
private chats to establish some more informal
communication with them and to create
relations of confidence and trust.

Finally, in this paper I have shown how my
first approaches to my online fieldwork helped
me to reformulate and complexify my research
topic. First, I got closer to two networks
that were not so familiar to me, Twitter and
Instagram. Through these first ethnographic
observations, I could demonstrate the great
heterogeneity of the possible uses of such
spaces and the construction of meaning by the
users who dispose of a huge capacity of agency.
I finally opted for focusing on Facebook. I am
much more familiarized with thisnetwork, but
it did not dispense me from addressing various
methodological challenges concerning my
visions of the significations associated with
Facebook uses. To address them successfully,
I did a reflexivity exercise, to situate myself
clearly on this issue. Afterwards, I created
my research profile, thinking critically about
the ethical implications of this decision for
my research. These first experiences enabled
me to see much more clearly what the next
steps of my ongoing master research would
be: leading a constant dialogue between my
hypotheses, the theorical references and
the fieldwork observations to see each time
with more accuracy the complexity of my
fieldwork, that cannot be separated from
the physical settings. Thus, this article has
shown the necessity of taking into account
the reflexivity of both the searcher and the
participants while doing online sociological
research. It may offer prospects for further
research, insofar as online ethnography is
still a field of social science that needs to be
consolidated.
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OT NOBCEAEHHOIO UCMNOJIb3OBAHUA TWITTER U INSTAGRAM
K FEA-AKTUBU3MY B FACEBOOK: BbICTPAMBAS TPAEKTOPUIO
COLMOJIOTMYECKOIro UCCNTIEAOBAHUSA

YEPE3 OHJIAAH-3THOIPA®UYECKUE HABJTIOAEHUS

VccnenoBaHus OHNAH-NPOCTPAHCTB BbI3bIBAIOT PACTYLLMWIA HTEPEC cpeay coumonoros. C Ha-
yanom naHaemum COVID akTyanbHOCTb Takux MccnefoBaHuii elle 6onee Bo3pactaet. OaHako oo
CUWX MOP HE CYLLECTBYET €AMHOr0 METOA0I0rMYECKOro NOAX0AA OTHOCUTENIbHO NPOBEEHNS STHO-
rpadpuyeckrx NCCNeaoBaHuii B OHNANH-NPOCTPAHCTBAX, YTO Oblno Gbl 0COOEHHO LeHHbIM [J151 Ha-
YyuHaoLwyx nccnegosatenein. Lienb gaHHoM cTaTbl — NPEACTaBUTb HEKOTOPbIE PyHAAMEHTANIbHbIE
naeu, KoTopble CneayeT yunTbiBaTb NpY NPOBEAEHWN UCCIEA0BaHWA B 061acTy LMGPPOBOIA 3THO-
rpacduu, KOTOpbIE OCHOBAHbI HA KOHKPETHBIX NMPYMepax AMMIOMHON paboTkl aBTOPa, NOCBSLLEHHON
nccnefoBaHuio reii-aktnemama B Facebook myxxuuH, xuyLmx B r. Mexuko. B ctatbe dopmynu-
PYIOTCS HEKOTOPbIE PEKOMEHALMN OTHOCUTENBLHO NPOBEAEHNS STHOrpaduIecknx nccnefoBaHnin
B CETU, KacatoLLMeCs NPeACTaBNEHN/3HAYEHNI, NMPUCYLLMX CaMUM UCCNeaoBaTensM, 1 pednek-
CVBHOCTV PECMOHAEHTOB-Y4aCTHVKOB NCCNEA0BAHNS. ABTOP aKLIEHTUPYET BHUMAHWE Ha 3HA4eHUN
OHNaliH-3THOrpadryeckrx HabNAEHUI NS TOYHON GOPMYIMPOBKM TEMbI UCCNEA0BaHNS; fe-
MOHCTPUPYET, KaK Takue nosiesble UCCneaoBaHns noMormu emy nepedopmynmpoBaTh TeMy CBOEN
paboTbl, 4TOOLI COCPEAOTOUNTLCS TONbKO Ha aHanm3e Facebook; nokasbiBaeT BaXHOCTL COOGCTBEH-
HOV pedNEKCMBHOCTM YHEHOI0 KaK 3HAYMMOro KOMMOHEHTA NtoB0oro CoLnansHOro UCCNefoBaHns,
KOTOPbIV NPENMYLLECTBEHHO OCTAETCS HESIBHBLIM, CO3[aBast OWMOOYHOE BNevaTieHne, 4To ped-
NIEKCUBHOCTb CaMOro MCCNefloBaTeNst He UMEET BONbLIOr0 3Ha4YeHUs. ABTOP MOAYEPKUBAET, YTO
pednekCnBHOCTb Kak MCCneaoBaTenei, Tak U y4aCTHMKOB ONpoca SBASIETCA MHCTPYMEHTOM A
6onee rnybokoro NoHVMaHKs NPobaeMaTKN UCCNE0BAHNS U ee afekBaTHON GopMynnpoBky. B
cTaTbe NPeLCTaBNATCS HEKOTOPbIE PELLEHMNS, KOTOPbIE MPULLOCL MNPUHSATL aBTOPY, 4TOOLI Nep-
COHaNM3MpoBaTb CBOW UCCNeLoBaTeNsCkMin npodunb B Facebook, a Takxe aHannmavpyeTcs ux Biu-
SHVE Ha PEKPYTUHI YYaCTHUKOB UCCNE0BaHUS 1 0BLLEHME C HUMU; ONPEAENSETCS BKNa aBTopa
B METOLO0JIOMMYECKMNE ANCKYCCUM O 3HAYEHWN 1 NOCNEACTBUSX MPOBEAEHNS STHOrPAdUNYECKNX OH-
NanH-NCCNenoBaHniA B Takmx OHMANH-NPOCTPaHCTBax, kak Facebook.

KnioyeBble cnosa: ungpposasi aTHorpapums, revi-aktmemam, Facebook.
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BIJ NOBCAKAEHHOIO BUKOPUCTAHHS TWITTER TA INSTAGRAM 0 FEA-AKTUBISMY
Y FACEBOOK: BUBYA0OBYIO4M TPAEKTOPIIO COLIIOJIONYHOro AOCNIAKEHHSA YE-
PE3 OHJIAH-ETHOIPA®I4HI CIOCTEPEXEHHS

JocnifxeHHs OHNarH-NPOCTOPIB BUKMKAIOTb 3POCTalOYNA IHTEPEC CeEpes coLionoris. 3 no-
yatkom naHgemii COVID akTyanbHICTb Takux JocnimkeHb we Ginblie 3pocTtae. OgHak foci He
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iCHYE EAMHOr0 METOAO0JIOMYHOr0 NiAxoay LWoA0 NPOBeAEHHS eTHOrpadivyHMX AOCNIAKEHD B OH-
nainH-npocTopax, Wwo 6yno 6 0cobanBO LiHHMM A4S AOCHIAHMKIB-NoyYaTKiBLiB. MeTa uiei cTaTTi
— npencTaBnTK aeski GyHaaMeHTanbHi igei, siki cnig BpaxoByBaT NPy NPOBEeAEHHI AOCNIOXEHD
y rany3i umdpoBoi eTHorpadii, aki 3aCHOBaHI Ha KOHKPETHMX MpuKnagax AWNAoOMHOI pobo-
TN aBTOPa, LLO NPUCBSYEHa OOCNIIKEHHIO rein-akTmeismy y Facebook 4onoBikiB, ki XuBYTb Yy
M. Mexiko. Y ctatTi GopmynioioTeCst Aeski pekoMeHaauii Woao NpoBeaeHHsT eTHorpadiyHmnx
LOCNIAKEHb Y MEPEXI, LLLIO CTOCYIOTbCS YAB/EHb/3HAYEHD, SIKi NpUTaMaHHi caMyuM SOCHIGHMKaM,
Ta pedPneKkCMBHOCTI PECMOHAEHTIB, ki 6ePYTb Y4aCTb Y TakMX LOCIIIKEHHAX. ABTOP akLEHTYe
yBary Ha 3Ha4yeHHi OHMaNH-eTHorpadiyHUX CnOoCTEPEXeHb [N TOYHOro (OPMYNIOBAHHSA
TeMM OOCNIOXEHHS; OEMOHCTPYE, GK Taki OOCHIIKEHHS A0NOMOrn oMy nepedopmynoBa-
T Temy CBO€i poboTK, Wwob 30cepeanTUch nuile Ha aHanisi Facebook; 4OBOANTL BaX/IMBICTb
BNacHoi pednekCUBHOCTI HAyKOBLS SIK 3HAYyLLOro KOMMOHeHTa Oy[ab-SKOro CoujanbHOro
LOCTIIDKEHHS, SKUI NEPEeBAXHO 3aNMLLAETLCS HEBHUM, CTBOPIOOYMN MOMUIIKOBE BPAXEHHS, LLIO
pednekCUBHICTL CaMoro AOCHIAHNKA HE MAE BEJIMKOrO 3HaYeHHS. HaTOMICTb aBTOp HaromoLLye,
O pedNeKCUBHICTb K JOCMIAHWKIB, Tak i Y4ACHUKIB OMUTYBAHHSA € IHCTPYMEHTOM s GinbLu
rMBOKOro PO3yMiHHS MPOGNEMATUKN AOCAIOKEHHS Ta il aBekBaTHOr0 GOPMYNIOBAHHS. Y CTaTTi
NpeacTaBnsioTbCA AesKi PilleHHs!, ki 4OBENOCS NPUIAHATY aBTopY, W06 nepcoHanidyBaty CBaii
pocnigHmupknii npodink y Facebook, a Takox aHani3yeTbCs iXHill BMMB HA PEKPYTUHT Y4aCHUKIB
OOCNIAKEHHS Ta CMiNKYBaHHS 3 HUMW; BU3HAYAETLCSH BHECOK aBTOPA Y METOA0ONIYHI ANCKYCIi
NPO 3HAYEHHS | HACNIAKM NPOBEAEHHS ETHOrpadiYHNX OHAANH-A0CAILAXEHD Y TAKUX OHNANH-NPO-
CcTopax, Takmx sk Facebook.

KntoyoBi cnoBa: yugposa eTHorpadisi, revi-aktueiam, Facebook.



