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EXCLUSIVE TOURISM IN THE EUROPEAN REGION AND ITS IN FORMATION
SUPPORT

In this article appearance of the new tourist dioec— exclusive tourism (which is in a statustof fictive development now)
has been considered. But at present this toursttitin is not study yet. The main objective of thsearch of exclusive tourism is
the territorial and object analysis of opportursitdd its development in the European region, asthtas of its information support as
well.

In the article it is covered use of the modern faithe organization of cartographical informatiom the basis of ArcGIS
Online web services. Types of the web applicati®ttsy maps were analyzed, and on the basis ob#ethvhich are the most suit-
able for creation of tourist web maps of exclusigsources of the region of Europe are chosen. Astipal implementation of the
research, web maps of exclusive tourist resountgects and means of placement were created arisipedh

At the end of the article the results are summedhgweb maps created with use of the softwar&ro&IS Online repre-
sent result of the research of exclusive tourisbueces of the European region; further web mapserve as cartographical content
on the website which will be devoted to exclusioerism of Europe; the website will fully allow taldel necessary information on
this tourist destination and it will be useful baththe representatives of the tourist organizatiamd the tourists themselves.
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WOnin Hpacyn, Onena Jymanosa. EKCKJIFO3HBHHUH TYPH3M Y EBPOIIEHChKOMY PEIIOHI TA HOIO
IH®OPMAIIIHHE 3ABE3INEYEHHA

B crarTi BHCBITIICHO MOSBY HOBOTO TYPHUCTHMYHOTO HANpPSAMKY — EKCKIIO3UBHOTO TypuU3My, SKMH Ha JaHMH 4Yac He
nocinipkeHnit. Po3risiHyTo BUKOpHUCTaHHS cydacHoi (popMu opranizaiii kaprorpadidnoi iHpopmarii Ha ocHOBI Be6G-cepgiciB ArcGIS
Online.TIpoananizoBano Be6-moaaTku Story mapsa o6paHo Ti, sIKi MAKCHMAJIBHO MiAXOAATh [JIsi CTBOPEHHS TYPUCTHYHUX BEO-KapT
EKCKIIIO3MBHUX pecypciB €Bporeiickkoro periony. B sikocti mpakTudaHol pearnizanii JOCHiKeHHsT 0YII0 CTBOPEHO Ta OITyOJIiKOBaHO
Be0-KapTH EKCKIIIO3MBHUX TYPHUCTHYHHX PECypCiB: 00'e€KTiB iHTepecy i 3aco0iB pO3MIIEHHS, SIKi B MOJAJBIIOMY CIYT'yBaTHMYTh
KapTorpad)iuyHUM KOHTCHTOM Ha BeO-CaiiTi, SKUil IPHCBSIYCHUIT CKCKITIO3MBHOMY Typu3My €BpOIH.

Kniouosi cnosa: excmo3uBHUN Typu3M, iHpopmariiine 3abesmneuenns, Beb-cepsic ArcGIS Online, Be6-kapra, nomaTku
Story mapspe6-caiit.

FOnua IHpacyn, Enena Jymanosa. SKCKIFO3UBHBIH TYPH3M B EBPOIIEHCKOM PETHOHE H EIO
HH®OPMALIHOHHOE OBECIIEYEHHE

B craTbe paccMOTPEHO MOSBICHHE HOBOIO TYPUCTHYECKOTO HAIPABICHHSA: SKCKIIO3MBHOTO TypU3Ma, KOTOPBI ceifuac mpe-
ObIBacT B COCTOSHUHM AKTUBHOT'O PA3BUTHS, HO TIPU 3TOM OCTAETCS HEM3y4eHHBIM. TakKe B CTaThe OCBEIICHO HCII0JIb30BaHUE COBPE-
MEHHOH (OpMBI OpraHu3auuu Kaprorpadudeckoil napopmarmu Ha ocHoBe BeG-cepBucoB ArcGIS Online IlpoananusupoBaHsl BeO-
nprioxeHuss StOry mapsi Ha OCHOBE 3TOr0 U30paHbI T€, KOTOPbIE MAKCHUMAIBHO MOAXOMAT JUIS CO3AHMS TYPHUCTHIECKUX BeO-KapT
9KCKITIO3UBHBIX pecypcoB EBpomelickoro pernona. B kauecTBe mpakTu4eckoil peann3anuy CCIEIOBaHUS OBUIM CO3/IaHbI U OMyOJIH-
KOBAaHBI BeO-KapThl SKCKIIIO3UBHBIX TYPHCTHIECKHX PECYPCOB: 00BEKTOB HHTEPECA U CPEICTB Pa3MEIIeHHsI, KOTOPhIE B JaJbHEHIIIEM
OyIyT CIY>KMTb KapTOrpadM4eCKUM KOHTEHTOM Ha CaiiTe, KOTOPBIi MOCBALIECH SKCKIIO3UBHOMY TypHu3My EBpoIIbI.

Knrouesvle cnoea: >KCKITIO3MBHBIN TypH3M, nHMOpMaIMoHHOE obecneuenue, BeO-cepsuc ArcGIS Online,se6-kapra, npu-
JoxkeHus1 Story mapspe6-caiir.

Problem statement. A tourism tendency in the ous updating and high speed of exchange transaction
XXI century - identity, the increased demand fomeo  Information interrelations exist between all papants
fort and exclusive routes which are developed atree of the tourist market, at the same time specialievas
of clients. Now in a priority of tourists are theiwn given to information which is intended for end sser
preferences and ambitions, they are not interested (tourists). It is caused by peculiar features dabarist
tourist routes which are used by the majority, they at product and need of providing the fullest inforroatfor
novelty and uniqueness in everything. Such chamnges potential tourists. Quality of information suppofttour-
the tourist sphere promoted emergence of a newtprof ism is an important factor which directly influeisceoth

able type of tourism — exclusive (VIP-tourism). the quality of tourist products and the services Bo-
Information support can be considered as the realceeding from it, it is possible to draw a conclustbat
resource of any territory today, and its thematierga- information component has a special value for dgyel
tion as an important prerequisite of social ancheaaic ment of exclusive tourism, in particular, providiogrto-
development of the country [4]. graphical online.
Characteristic feature of tourist activity (incladi Analysis of latest studies and publicationsFor

its exclusive types) is the abundance and a vanéty long time, in classification of tourism along withass
information streams which are characterized byinont  tourism there has been allocated the elite tourism
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intended for wealthy clients — the upper classyistesm
of social hierarchy and VIP-persons with increased
quirements to quality of the provided services.

But now there are no thematic publications, includ-

ing, the monographs devoted to the matter. Besities,

ranean and Northern subregions, gradually yields a
leader position on all indicators of tourist adyyibut
keeping the first places in rating on tourist cotitjpe-
ness. At the beginning of the 21st century the pean
region has undergone considerable negative fluonst

concept of exclusive tourism has been changed. Noton two main economic indicators — by the numbethef

ranks of society became the base of it, but caraful
proach to development of individual tours to thacels
which are characterized by limited availability has
changed either over time. Despite the availableasein
in this segment of the tourist market, there isniorma-
tion base of exclusive types of tourism either.

The formulation of the article objective. Thus, the
main objective of the research is the territoriadl sub-
ject analysis of opportunities for development réla-
sive tourism in the European region and developroént
recommendations about its information support, hame
mapping of tourist resources on the basis of theGAS
Online web service.

Main contents of research.Exclusive (elite) tour-
ism is an individual tourism with providing a tatglof
services (including exclusive) and high comfort ehis
focused on consumers with high income level (stedal
VIP clients). In classification of types of tourisexclu-
sive tourism holds a certain intermediate positim:
tween all kinds of tourism, it can have characteriea-
tures of any kind (including the thematic direc)idour-
ism, but at the same time the main criteria arecths,
limitation of access, feature and individuality afoute
which is offered [2]. Feature and identity of a rist
route is provided, first of all, with tourist regoas: natu-
ral, public, infrastructure with relevant requiremte to
them. Among the main properties of exclusive tduris
resources, it should be noted uniqueness and tatgac
ness of an object, its prestigious, insufficienidgt low-
popularity, inaccessibility (physical, gender, gaus,

international tourists and according to the incaneen
implementation of tourist activity. According to UN
WTO [6] in the long-term forecast growth rates afm
ber of foreign tourists and the income from tourist
branch are considerably slowed down. Since 201flesta
raising of indicators of development of tourist ftch,
though the slowest for Western and Central Eurgpe i
observed so far. Western Europe is characterized by
tourist resources of high prestige and quality. Thance

of correction of this situation in development ofclkl-
sive tourism — individual VIP-tours is lest to us.

The most important motivation for carrying out of
any tourist journey (including an exclusive onejs-the
wish for seeing famous creations of nature or ghan
genius in their natural state. Some monuments ef th
world value upgrade the rating of the area, became
tourist brand of the country. France, Austria, 3eiit
land, Italy, Great Britain are among the countridead-
ers in natural exclusive tourist resources (lanpdscaa-
ter, balneal). Germany, Norway, Iceland, Hungampaz
tia have powerful natural potential. The greatestcen-
tration of the most prestigious historical and et
objects (for example, the Palace of Versailles, Ahe
werp Diamond Museum, the Dali Theatre and Museum,
etc.) which are expedient to involving in exclusteer-
ism, is characteristic of France, Great Britairglyit
Spain, Russia, Germany. The territory of Europsdcis
in exclusive event tourist resources (film festsyyahusi-
cal festivals, gastronomic festivals of high cugsifash-
ion weeks, sports competitions, carnivals) whiclveha

status, economic, etc.), the accompanying additiona proved as the most popular, prestigious and exausi

services. All resources have to correspond to ditigib
conditions for general use. Functionally touristaerces
provide the VIP client all classical services: treent,
rest, knowledge of the nature, culture and histifrthe
territory of visit.

Exclusive tourism is almost not investigated by sci
entists, and the burning issue which is slowing aldts
development is the insufficient information basspes
cially at a combination with other factors (lack ary
statistical information and systematization; comjile
of separating exclusive (elite) from individual tist

(such as Cannes Film Festival, Rock Am Ring, Foamul
1, Carnival of Venice, others) and which are in dath
with VIP-tourists. Doubtless leaders as to carrymg
such measures are France, Italy, Great Britainm@ey
(however some measures are little-known beyond
borders of the given country and that preventsdive
development of this trend). Infrastructure resosrraee
used both for ensuring vital needs of tourists, &nd
leisure actions (flights by helicopters, in spaesijt of
the thrown industrial facilities or gold mines, giping
travel, military actions, a Spa procedure, etche Tost

the

routes; quick emergence of the new types of tourismexpensive hotels, restaurants, resorts are lodat8dit-

claiming to the status of exclusive).

zerland, Germany, Great Britain, France, Austriaug]

The European region is characterized by the geo-a number of the countries of the European region

graphical availability, favorable climate, versatiburist
programs, rich cultural heritage developed tourifta-
structure, the European quality of service and leecu
traditions. Rational use of these components pesvid
full satisfaction of needs of foreign tourists dmihgs a
considerable economic benefit. But the statistizly-
sis of spatial distribution of the internationaltist traf-
fics (according to UNWTO [1, 6]) has shown that
Europe as the tourist macroregion is charactertzgd
low rates of a gain indicators of tourist activipgsitive
dynamics of tourist flows only in the Southern Medi
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(France, Great Britain, Italy, Germany and somesigh
are characterized by high concentration of compenfe
exclusive tourist resources of various type. At shene
time unsatisfactory information support slows dovin
taining the additional considerable income.

Modern technologies of cartographical services in
the Internet give wide opportunities for receiviagd
spreading important and necessary cartographifai-in
mation.

Their development promoted the appearance of new
approaches to creation maps and reflection of tiema
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information which activate new research in toufisid, several cartographical web services which can tm-co
related with creation date bases in virtual envinent bined, creating different maps [5]. Such maps ame- c
and recruit a large number of specialists fromedéht venient as they can be spread for the general ai¢oes
countries of the world. For the purpose of creatidn  ArcGIS for Desktop, or on own server with the subse
web maps for needs of exclusive tourism, the usaler quent viewing through the Internet, without settaighe
ArcGIS Online service was chosen which allows to same time the software of ArcGIS.

group in the interactive map the cartographicalgea Web maps are made on the basis of the universal
the informative text, an interesting photo and viden- template (tab. 1) and, depending on the objectdo b
tent, at the same time, it becomes more visualciemt solved, a suitable functionality and specializedlgaare

for the user (tourist). added to them() (possibility of loading on own web

Web maps are the documents of ArcGIS which are server), % (constructor for making up a story with the

sent to the set of cartographical or GIS serviedsch help of simple interface),‘fﬁ (possibility of placement

can be used on any client of ArcGIS: in application . o .
web applications, m)cgbile devices and by mggns of Ar O Ar)cGIS Online), X (possibility of use on mobile de-
vices).

cGIS Explorer Online. Every web map consists of one
Table 1
Types of the Story maps applications and their fgats

Characteristics

=)

Name of the applicatig

Story Map Tour It is expedient to use during the route presentatiith illustrative and video maintenance.

OXs 0 Each object has the geolocation and headings ctethedth the interactive map.
Story Map Journal | The tourist map — a set of multimedia pages. #xisedient to use for connection of a carto-
OXae [0 graphical, text, illustrative and video informatiosth big data array.
Story Map Shortlist | Thematic information is provided by bookmarks (@esants, hotels, monuments, etc.). After
Ol movement according to the map bookmarks are updeteatding to flowing a map extent.

Story Map Countdowr In a basis — the list of thematic elements of infation on each of them visualized on the
web map and in pop-up windows; there is a possgililf transition between the main map
and the map locator.
Story Map Playlist | An opportunity to study elements of thematic cotgensing the map and the list of preview

OO0 with headings and sketches.
Story Map Basic | The simple interface with the only obligatory elethe the map. Detailed information pn
A G certain objects can be obtained from additionalpppvindows.
Story Map Series | A series of maps can be represented in the forsebbf tabs with additional panels for
OXae placement of the text or other elements (configonatvith tabs), the expanded panel for the

choice of the necessary map with the accompanyaments (configuration in the form of
scrolling of a tape), a set of buttons with seniainbers on which the history is created (¢on-
figuration with buttons).
Story Map Swipe |Allows to reflect two video maps or two layers ineoweb map. Users can move so-cglled

OXa [ «blind» for comparison of thematic information frawo layers in one territory.

Story Map Spyglass | Allows to reflect two video maps or two layers ineoweb map that gives the chance in
OXa [ more detail to analyze the obtained informatioimaishe Magnifying glasses function.

For the solution of a goal of the research from all cially a pier experience with web maps) cause tiwoe
types of the Story maps applications it is the neogte- the Story Map Tour application.
dient to use from our point of view Story Map Tdtor Use of the Story Map Journal application (during
creation of web maps of tourist resources of exedus creation of the web map of objects of tourist isfrac-
tourism) and Story Map Journal (for creation of theb ture of VIP-tourists) is caused by opportunitiesaajeo-
map of infrastructure facilities for VIP-touristsBoth graphical binding to the address, but not on gguigcal
appendices have identical additional functions apd coordinates, obtaining information separately otres
portunities, such as: loading on own web serveaces! countries (level of provision with the availablefrax
ment of the web map in ArcGIS Online networks asd i  structure resources), placement of a large nhumbar-o0
use in mobile devices, a combination of a large lmerm  formation (the text, a photo, video, referencesatee-
of information (on volumes or types of representali source with its active involvement), unlimited ftioo-

Possibilities of representation of the cartographic ality when using in own account during creationtlod
presentation in the form of a set of multimediagmg web map by special inquiry, general availabilityfut.

bindings of thematic objects on geographical ccordi Generalized all-maps, plans of the cities and space
nates, creation of multimedia stories with a corabom pictures can act as a geographical basis for oreati

of the text, image and video (especially if thesaibig tourist web maps. The choice of a geographicalsbafi
data array), the designer for work simplificaticesfe- the web map is connected with her appointment —
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EkcknioaneHi TypucTvuHi ob'ektu B Esponi (Exclusive tourist objects of Europe)
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Fig. 2. Top exclusive hotels in Europe (fragment)
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to be a source to diverse information for searcheafes-
sary objects, laying of a route or orientation.

exclusive type of tourism. However, the principalue
of the created cartographical content consistssi af

As for a geographical basis, and thematic contentsthe submitted database to be used by the tougsnor

of tourist web maps as an obligatory element ratrge
volume of explanatory texts with reference to tffecial
sites acts (if there is); characteristics, geogdgttoor-
dinates or detailed addresses of exclusive toobjgcts;
color illustrations and video files. The placedoimha-
tion on the map gives the chance to both the thuaixl
the tourist organization to find a tourist objetct,order
service (thanks to the reference to the officidd)sito
plan a travel.

As practical realization of this research 5 web snap

on the basis of the application with the Story Maqur
template are developed: «Exclusive tourist objeafts
Europe» (fig. 1); «Flora and fauna components eskedu

tourist resources of Europe», «Top of exclusiveewat

tourist resources of Europe»; «Top-10 of the bdowe
cal resorts of Europe»; «Top-20 of landscape tbueis

zations in their activity and VIP-tourists when miéng
own tour.

As the need for reliable information constantly
grows and specialists of tourist branch often léak
reliable, urgent and exhaustive data, creationysfesn
which will solve a problem of collecting and useiof
formation in the field of exclusive tourism will beme a
main goal of further researches. The website (il
used by the tourist organizations which are engaged
exclusive tourism in the region of Europe), the miaisk
of which is ensuring quick access for the userrgent
information will act as such system. Creation @& tieb-
site will be a necessary step which will allow tage all
necessary information as to exclusive tourism:liasic
facts about the tourist region; the available tstusbjects
of exclusive tourism; placement conditions; additib

sources of Europe». cartographical information. The website will be deed

On the basis of the Story Map Journal application first of all on virtual tourists and potential camsers of
and its template the «Top exclusive hotels in Eerop services of exclusive tourism; representativeieftour-
web map has been created (fig. 2). ist organizations; the scientists wishing to beagyagl in

Conclusions and prospectsThe web maps repre- this direction, to supplement information and tegant
senting result of the research of exclusive tourést exclusive tourism more fully in the sphere of tetiri
sources (natural, historical and cultural, infrasture), branch. Cooperation with the tourist organizatidos
created with use of ArcGIS Online, contain exhassti  more detailed and full studying of this directiohtour-
modern information, serve as means of promotingrof  ism is possible in the long term.
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