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THEORETICAL AND METHODOLOGICAL APPROACHES TO THE STUDY
OF CUSTOMER SERVICE GEOGRAPHY

The article reviews and analyzes the theoretical and methodological approaches to the study of the customer service sector
such as: anthropogeographical, statistical-industrial, integrated and territorial, historical-geographical, social, demographic, socio-
logical, economic-geographical, informational, synergetic, systematical and spacial (horological). It reveals the main features of
these scientific approaches and their significance in studying the customer service industry. The highlight is made on the systematic
approach as the priority one in the research of the customer service industry.
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Oneca Kopnuyc. TEOPETHKO-METOAO0JIOTTYHI IIIIXOJH JJO BHBYEHHA I'EOT'PA®II COEPH OBECJIYTO-
BYBAHHA. YV cmammi po3ensinymo ma npoananizo8ano meopemuko-memooonociuti nioxoou 0o euguents cghepu 06cny208y8anHs:
anmponozeocpagiunuil, 2aiy3e60-cMamucmudHull, KOMIAEKCHO-MepUmopiansHull, icmopuxko-ezeocpagiunuil, coyiansHui, demozpa-
¢hiunuil, coyionoeiunull, eKOHOMIKO-2eocpapiunul, iIHghopMayitiHull, CUHep2eMUYHULL, CUCTEMHUL, NPOCOPOSULL (XOPOI02IYHUILL).
Oxapaxmepu3z08aHo 0codOAUBOCI YuX HAYKOBUX NIOX00i8 ma ix 3HauenHs npu euguenni cghepu obcnyzosysanus. Budineno cucmem-
HUtl niOXI0, siK npiopumemnuil nioXio 00 O0CHIOJNCeHHsL chepu 0OCIY208Y8aANHSL.

Knrouogi cnosa: meopemuxo-memooonociunuil nioxio, eceoepaghis cpepu 06cnyzo8ysants, cepa 06¢iy208y8anHsi.

Oneca Kopnyc. TEOPETHKO-METOJOJIOTHYECKHUE IIOAXO0/1bI K U3YYEHHIO TEOI'PA®UU CDEPHBI Ob-
CHYKUBAHHUA. B cmamve paccmompenvl u nPOAHATUSUPOBAHBL MEOPEMUKO-MeMO0002UtecKie N00X00bl K UYUeHUI0 ciepbl
06CyIHCUBANUSA: AHMPONO2E0ZpaAPUYECKUll, CTNAMUCMUKO-OMPACIeB0U, KOMNIEKCHO-MEPPUMOPUATLHBIL, UCTOPUKO-
2eozpaguyeckutl, COYyUanbHblil, 0emoepapuuecKuil, Coyuoa02Ueckull, IKOHOMUKO-2e0epaduyeckull, UHPOPMAyUOHHbI, CUHEp2emu-
uecKull, cucmemmblil, npocmpancmeennulil (xopoaoauieckuit). Oxapaxmepuzo8anvl 0COOEHHOCU IMUX HAYUHBIX HOOX0008 U UX
3HQUeHue npu uzyueHuu cgepvl obcaysicusanus. Boloenen cucmemublii n00X00, KaK NPUOPUMEmHbL NOOX00 K UCCIe008AHUI0 Chepbl
obcnyHcu8anus.

Kniouesnle cnosa: meopemuro-memooono2uieckuti nooxoo, ceozpapust cgpepoi obcayacusanus, cgepa 06CIyHCU8aHus..

Relevance of the study. The problems of social devel- industry. The authors of the first studies published in the
opment in the regions of Ukraine are becoming more 1960's were S. Kovalev, V. Pokshyshevsky [11] Yu.
important nowadays and as a result require a scientific Saushkin and etc. These early works defined the subject
study of territorial characteristics of a local social ser- of science, its place in economic and geographic
vice’s functioning. Assuming the decline of social ser- branches, its purpose and objectives. The theoretical
vices in many Ukrainian regions, these studies are be- studies of the service industry are revealed in the works
coming very essential. Being a part of the social sphere, of such scientists as: M. Abramov, M. Bagrov, L.
the service industry attracts the attention of the govern- Merkusheva, L. Nemets [7], K. Nemets [6], Y. Oliynyk
ment and requires qualitative changes in accordance with [8], M. Palamarchuk, O. Palamarchuk [9], M. Pistun, M.
the social needs of the population and their new realities. Faschevsky, O. Topchiev [12, 13], A. Shabliy [14], T.
Peculiarities and optimization of effective structurally - Shparaha, V. Yurkovskaya et al.
functional and territorial organization of the customer Problem. Among a great number of publications,
service industry directly or indirectly impact the popula- they describe some individual approaches to the study of
tion reproduction, the development of younger genera- social and geographical phenomena, including the ser-
tion, the improvement of productive capacities and in vice industry. So the aim of our research is to make a
general they provide updated living conditions of the complex analysis of theoretical and methodological ap-
society and are considered to be the foundation for a proaches in studying the geography of the service indus-
further stable social development. Therefore, the prob- try, revealing their basic features.
lems of the customer service industry attract the attention The main results of the study. The general ap-
of specialists of different scientific fields: economists, proach in all scientific researches devoted to the geogra-
sociologists, geographers and others. Existing studies in phy of the service industry is considered to be an an-
this field are different in their approaches, the level of thropogenic-geographical approach. According to this
spreading and taxonomic study of territorial units and approach, a human being with his needs, interests, and
more. The scientific approaches formed by geographical abilities is determined to be the core in the functioning of
sciences, define the features of the customer service in- the socio-geographical complexes. That’s why the focus
dustry which is a fundamental component of the regional of attention is concentrated on a human geography in
social geo-system in aspects of its territorial and indus- which economic geography is established as its part. The
trial organizations. Everything mentioned above causes founders of this trend in Ukrainian geography were S.
the topical interest of our research and the necessity for Rudnitsky and V. Kubiyovych, partially O. Dibrova.
analyzing the existing theoretical and methodological Geography of the customer service industry is oriented
approaches to the study of geography of the service in- on a person and as a result becomes an increasingly im-
dustry for their generalization and systematization. portant component within the complex of scientific dis-
Analysis of recent research and publications. ciplines of social geography that study the territorial or-
Contemporary geographic sources contain a big number ganization of society’s living. Since the middle of the
of scientific approaches to the study of the service 1990’s the geography of the service industry again takes
its place, which was "lost" in early 90’s of the 20th cen-
© Kornus O., 2013 tury, when the system of different types of customer ser-
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vices was almost destroyed by social and economic col-
lapse in the country.

K. Vobliy and V. Sadowski established the foun-
dations of the industrial-statistic approach which exam-
ines the economy and the developing of brand new in-
dustrial branches, less connected and related to each
other.

M. Palamarchuk, F. Zastavny, and M. Pistun rep-
resent a complex-territorial approach. Territoriality as-
sumes the study of an area of differentiation of the ob-
jects. The cost of living always depends on a territory
which is defined as the combination or complex of living
conditions for a population. Among them are: natural,
social, economic, logistical etc. This approach is neces-
sary to optimize the organization of areas for human
living and regional development.

Territoriality foresees the study of all factors of
regional development, general knowledge for establish-
ing productive industries, and the development of princi-
ples of regional policy that helps the forming of rational
territorial proportions [8]. As we see, territorial aspect is
dominant and essential for a complex approach, as that is
the place where the processes of interaction in social and
geographical space start. According to beliefs of some
scientists, complexity consists of the aims that can be
connected and influence each other in the development
of regions. Regional complexity is considered as a cer-
tain connection among different elements of the region,
which in many ways provides the rational use of its natu-
ral resources, established infrastructure, labor resources
and highly-skilled personnel, historical and cultural heri-
tage, scientific and technological potential. Being real-
ized in the system of territorial division and integration
of labor, complexity promotes the rational amalgamation
of industries and efficient use of local resources [9, 87-
89].

In the study of the service industry geography, the
scientists also used a historical-geographical approach.
According to it, all social and geographic phenomena
and processes are considered to happen dynamically.
Besides, it helps to show the dependences and tendencies
in functioning of the socio-geographical complexes and
determines the way for their further development. This
approach is considered to be the motive in understanding
the concepts of social and geographical time, mobility,
inertia, stages and cycles of objects’ development. The
purpose of using the historical-geographical approach in
studying the service industry resumes the formation of
socio-geographical component.

O. Topchiev suggests considering the service in-
dustry from the viewpoint of social approach [13]. The
institutions and enterprises of the service industry are
called social infrastructure, which creates the conditions
for a normal social life, updating and modernization of
human and labor resources, consumer and educational
services of a population. As a result of all mentioned
above, the author requires analyzing and evaluating the
level of the service industry in accordance with the level
of customer service development. The object of eco-
nomic-geographical researches of a service industry sec-
tor is the regional differences in the amount of providing
or in data of developing the network of customer ser-
vices.
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Important place in this research is taken by the
demographic approach that characterizes society
through the study of population, especially in such ques-
tions as the birth and death rate, migration and its related
activities.

The core point of sociological approach is to
identify the needs of population in services. Sociological
methods, especially the method of questioning, are
widely used in geographical scientific researches. Socio-
logical approach is defined as the analysis of processes
and phenomena in the system of social connections [10].

The basis of the economical-geographical ap-
proach is in analysis of different industrial branches
and different districts. This approach studies the prob-
lems in establishing networks and branches of service
and amount of providing the service in accordance with
the peculiarities of examined area such as its local natu-
ral, demographic and economic characteristics. The dis-
advantage of this approach is that it doesn’t take into
consideration the impact of service industry on economi-
cal and territorial structure of the region (district), effi-
cient labor in the material production in this district and
the state of the service industry in other areas.

The place of the most effective approach in con-
temporary geography is given to systematic approach
(system analysis and synthesis). Scientific contribution
and principles of systematic study of customer service
industry were made by S. Kovalev, V. Pokshyshevskyy
[2, 11], L. Merkusheva [3, 4]. Further development of
this approach was found in the concept of socialgeosys-
tem [7], where service industry is considered as its sub-
system. There are many works of modern scientists who
emphasize the utilization of systematic approach in sci-
entific researches [6, 13, and etc].

Deep and thoughtful study of systematic approach
was done by O. Shabliy [14] where the scientist inter-
prets this approach as the examining of geographical
objects that are treated as complex and large systems.
There are many definitions of this term, but all of them
state that the system is a set of interconnected elements
and creates certain integrity. The usage of systematic
approach in studying the customer service industry is
becoming one of the major scientific directions in now
date’s researches because the service industry is a com-
pound multi-structural system that consists of separate
and not replaceable institutions. Thus, each institution
has its own purpose — to satisfy some needs of the popu-
lation living in this area (district, region or community)
that leads to forming a territorial customer service sys-
tem. The main function of territorial customer service
system is to establish suitable living conditions for a
human being or a territorial community of people, their
development and reproduction. In geography the utiliza-
tion of systematic approach was taken place in the be-
ginning of 1960s and resulted in formulation the fun-
damental geosystematical paradigm. Today the term
"geographic system" is one of the most common in the
system of geographical studies. As a part of systematic
approach there have been developed some mathematical
methods for studying the service industry. Their foun-
ders are L.Altman and B. Movchan (1971), N. Blazhko
and K.Rozina (1972).

During the last decades in geography are often
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used the ideas of synergistic approach. Synergetics, as
a science of interaction, was originated in the second half
of the last century and was quickly transformed into the
science of systems’ self-development. One of the foun-
ders of systems’ theory L. von Bertolanfi noted that
knowledge about different phenomena can be economi-
cally organized by using some concepts of system [1,
150]. Synergetic approach has the tendency to be some
kind of continuation and improvement (generalization)
of systematic approach, but it also has many differences
from the last one. Unlike a systemic approach that used a
systematic analysis, synergetic is based on a systematic
synthesis. According to this, the service industry defines
as an open system that organizes by itself.

With the usage of synergistic approach in natural
sciences there was found and applied the so called in-
Sformation approach. Its roots begin from the science of
management — cybernetics. According to the interpreta-
tion of cybernetics, the functioning of any system real-
izes by the process of management (in its broad mean-
ing) where the information is provided through direct
and reverse communication. The ideas of information
geography were presented in Ukrainian scientific re-
searches of M. Bagrov and K. Nemets [5].

Recent development of GIS technologies and
geographical information systems increase the role of
spatial (chorological) approach [12, 49-50]. The sense
of this approach consists in understanding the regulari-
ties of spatial location of different material systems on
the Earth surface. All phenomena have their own dynam-
ics and spatial connection, that’s why they require time

and historical researches. Implementing of chorological
approach allows to analyze the spatial heterogeneity of
the service industry’s subsystems, their spatial regulation
and organization. Chorological approach is directly re-
lated to the complex approach. In this case complexity
means a comprehensive study of a specific area.
Conclusions. This research provided the oppor-
tunity to review and analyze different theoretical and
methodological approaches to the study of service indus-
try geography and revealing their basic features. Assum-
ing the fact that service industry geography faces a num-
ber of challenges, among which are the study of regional
differentiations in needs of peoples in different services
and levels of satisfaction, level of customers’ service, as
well as analysis of the territorial organization of service
industry, the characteristics of its formation, regularities
of arranging the customer’s service establishments and
their spatial interactions, as the science, geography of
service industry must be guided by a significant arsenal
of scientific approaches. In our opinion, the most impor-
tant approach to the study of service industry is the sys-
tematic approach that provides the opportunity to ex-
plore it as difficult multi-structural system with individ-
ual elements (subsystems) of service that do not replace
each other. However, a comprehensive study of the ser-
vice industry cannot be possible from the point of any
one theoretical and methodological approach, so the
complete use of above mentioned scientific approaches
will be enable to determine space-time analysis of ser-
vice industry, to identify existing problems and justify
recommendations for the further optimal development.

soderzhaniye i mesto sredi ekonomiko-

References:

1. Bertolanfi L. Obshhaja teoria sistem. Kriticheskiy obzor / L. Bertolanfi // Issledovaniya po obshhej teorii sistem. —
M.: Progress, 1969. —S. 150.

2. Kovalev S.A. O geograficheskom izuchenii sfery obsluzhivanija / S.A. Kovalev // Vestnik MGU. Ser. Geografiya. —
1973. —Ne 6. — S. 3—12.

3. Merkusheva L.A. Geografia sfery obsluzhivania naseleniya (teoriya i metodologiya): [monografiya] / L.A. Merku-
sheva. — Krasnojarsk : Izd-vo Krasnojar. un-ta, 1989. — 184 s.

4. Merkusheva L.A. Sistemny podhod k izucheniyu geografii socialnoy infrastruktury / L.A. Merkusheva // Problemy
geografii sfery obsluzhivania. — M.: MFGO SSSR, 1974. — S. 60-62.

5. Nemets K.A. Informacionnoe vzaimodeystvie prirodnyh i social'nyh sistem : [monografiya] / Konstantin Arkad-
yevich Nemets. — Kharkiv: Shidno-regionalniy centr gumanitarno-osvitnih iniciativ, 2005 — 428 s.

6. Nemets K.A. O sistemnom podhode v upravlenii geoprocesom / K.A. Nemets // Ekologicheskoye obrazovaniye i
yego rol' v obespechenii ustoychivogo razvitia Kryma: mater. nauk.-prakt. konf. — Simferopol’, 1996. — S. 32-39.

7. Nemets L.N. Ustoychivoe razvitie: socialno-geograficheskive aspekty (na primere Ukrainy): [monografiya] /
L.N. Nemets. — Kh.: Fakt, 2003. — 384 s.

8. Oliynyk Ja. Metodologichni pryncypy doslidzhen v ekonomichniy i socialniy geografiyi / Ja. Oliynyk, A. Stepanenko
// Chasopys social'no-ekonomichnoyi geografiyi. — 2008. — Vyp. 1. — S. 6-20.

9. Palamarchuk M.M. Ekonomichna i social'na geografiya Ukrainy z osnovamy teoriyi: [posibnyk dlya vykladachiv
ekonomichnyh i geografichnyh fakul'tetiv vuziv, naukovyh pracivnykiv, aspirantiv] / M.M. Palamarchuk,
O.M. Palamarchuk. — K.: Znannya, 1998. — 416 s.

10. Podolska Y.A. Sociologia: 100 pytan' 100 vidpovidej: [navchalny posibnyk] / Y.A. Podolska, T.V. Podolska. — K.:
Inkos, 2009. — 352 c.

11. Pokshishevskiy V.V. Geografiva obsluzhivania, yeyo predmet,
geograficheskih disciplin / V.V. Pokshishevskiy // Voprosy geografii. — 1972. — Ne 91. — §. 6-26.

12. Topchiyev O.H. Osnovy suspilnoyi geografiyi: [pidruchnyk dlya stud. geograf. specialnostey vyshhih navch.
zakladiv] / O.H. Topchiyev. — Odesa: Astroprint, 2009. — 544 s.

13. Topchiev O.H. Suspilno-geografichni doslidzhennya: metodologiya, metody, metodyky: [navchalny posibnyk] /
O.H. Topchiyev. — Odesa: Astroprint, 2005. — 632 s.

14. Shabliy O.1. Osnovy zagalnoyi suspilnoyi geografii : [pidruchnyk] / O.1. Shabliy. — Lviv: Vydavnychy centr LNU

im. Ivana Franka, 2003. — 444 s.

81



2013 Yaconuc coyianbho-exonomiynoi 2eozpadii eunyck 14(1)

Summary

Olesya Kornus. THEORETICAL AND METHODOLOGICAL APPROACHES TO THE STUDY OF
CUSTOMER SERVICE GEOGRAPHY.

The article outlines the theoretical and methodological approaches to the study of service industry. The essence
and the main features of the scientific approaches are given. The idea of anthropo-geographical approach is based on
determining a human being with his needs and capabilities as the center in functioning of socio-geographical com-
plexes. Industrial-statistical approach studies economy and establishment of its industries. Complex- territorial ap-
proach helps to optimize the spatial organization of human life and regional development. Historical-geographical ap-
proach explores all social and geographic phenomena and processes in their dynamics. The idea of social approach is to
assess the level of the customers’ service according to more or less developed services industry. Demographic approach
characterizes the society through the study of population while sociological approach identifies their needs for services.
Economic-geographical approach observes the problems in forming the industries of customers service, as well as coor-
dinates the providing of services in accordance with the peculiarities of local environmental, demographic and eco-
nomic characteristics of the examined area. The research of service industry with the help of systemic approach is the
most appropriate for its comprehensive analysis and establishing the regularities of growing. Synergetic approach de-
fines the service industry as an open system that organizes by itself. According to information approach, functioning of
any system realizes by the process of management (in its broad meaning) where the information is provided through
direct and reverse communication. Horologic approach allows us to analyze the spatial heterogeneity of the service in-
dustry’s subsystems, their spatial regulation and organization.

Keywords: theoretical and methodological approach, the geography of the customer service industry, customer
service.

VYK 623.64 (477.52) Anatoliy Kornus

ECONOMICAL-GEOGRAPHICAL INFORMATION ON TOPOGRAPHICAL PLANS
OF XVIII-XIX CENTURY

The paper presents the results of work with cartographic collection of the Putyvl local lore museum. The main part of above
mentioned collection are consists the plans, was created in the XIX century. They show separately small parts of the former Putyvl
County. The city plans of Putyvl are also considered. Some plans are copies of older, made in the eighteenth century during the Gen-
eral Land Survey. Most of them are inventory and created to resolve land issues that arose from the acquisition of state peasants of
their land holdings according to the land reform of 1861.

Keywords: Putyvl museum, topographical plan, cartographic collection.

Anamoniii Kopuyc. EKOHOMIKO-I'EOI'PA®IYHI BI/JOMOCTI HA TOIIOI'PA®IYHHUX IIIAHAX XVIII-XIX
CTOJIITTA. V cmammi euxnadeHo pe3yiomamu pobomu 3 Kapmoepagiunoro xonexyicto IIymugibcbkozo KpaesHaguozo Mysero.
OcHosHy yacmuHny Ha38aHoi Konexyii ckradaromos 2eomempuuni nianu XIX cmonimms, ckiadeni Ha pisHi Hesenuki mepumopii Ko-
auwnvozo Ilymugnvcvkozo nosimy, a makoc naanu micma Iymuena. Oxpemi nnanu € xoniamu 6invur 0asHix, euxonanux y XVII
cmonimmi 'y nepioo 2eHepanbHO20 MediCy8ants. bBinbuwicmy i3 HUX € KA0ACmposUMU | CIBOPEHT 3 MEeMmOoI0 YPe2yIr08aAHHs 3eMeNbHUX
NUMAaHb, WO GUHUKATU 6HACTIOOK HAODAHHS 0epIHCABHUMU CENTHAMU 3eMETbHUX HAOINI8 32I0H0 3emenbHoi pepopmu 1861 poky.

Knrouogi cnosa: [Iymusnvcokuil Kpacnaguuii My3sei, monozpapiunuii nian, Kapmozpagpiyna Konrekyis.

Anamonuii Kopnyc. JdKOHOMHUKO-I'EOT'PA®UYECKHE CBEJEHUA HA TOIIOTPA®HYECKHX IIIAHAX
XVIII-XIX BEKA. B cmamve u3noscenst peyismamul pabomel ¢ kapmozpaguueckoli koanekyuel IIymuanbckoeo kpaegeoueckozo
my3es. OCHOBHYIO 4acmb YKA3aHHOU KOEKYUul cocmasisaiom 2eomempuieckue niansvt XIX éexa, cocmaenennvie na pasmvie nebov-
wiue meppumopuu dviguiezo IIymuenvckozo yezoa, a makoice naausi 2opooa Ilymuena. Omoenvivle naansl A61410Mcs Konuamu 6onee
opesnux, gvinonnennuvix 6 XVIII eexe 6 nepuoo zenepanvrozo medcesanus. bonbuiuncmeo uz Hux A6aA10MCs KAOACMPOBLIMU U CO30a-
HbL € Yenblo ype2yaupo8anus 3eMeibHblX ONPOCO8, KOMOpble BO3HUKANU 8 Pe3yabmame Rpuodpemenus 20cyO0apcmeeHHbIMU Kpechib-
SHAMU 3eMENbHBIX HAOEN08 CO2NACHO 3emenbHoll peghopme 1861 co0a.

Knrouesvie cnoea: Ilymuenvbckuil kpaesedueckuii my3eil, monocpaguyeckuil naaH, Kapmozpapuieckas KoaieKyus.

Introduction. Geographical maps and plans are land use, economic relations. This makes the topog-
an integral part of the exhibits and foundations of muse- raphical plans as extremely valuable sources from eco-
ums. These cartographic documents are contain many nomic and geographical viewpoint. In addition, they can
economic, social, natural and other geographic data, show the development of a socio-economic mapping in a
identifying which in the geographical literature is not particular area. Also, it is possible to carry out historical
enough. In addition to geographical realities, topographi- and geographical analysis area as a whole. All this led to
cal plans contains many another nominal realities (names relevance of our work.
of owners, surveyors, draftsmen, clerical employees, Initial conditions of the study. Publications that
witnesses, adjacent land owners, local officials, etc.), reveal the theme of economic-geographical data on old
giving valuable information for the study of local an- maps and plans that are stored in museums are not nu-
throponomy, history, administrative structure, merous [1, 2]. Although the research a role of maps from

viewpoint of their use in the social- and economical geo-
© Kornus A., 2013 graphical studies in these specific conditions is very in-
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