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IMPACT KNOWLEDGE MANAGEMENT ON INNOVATION.
FIELD STUDY ON TOURIST AGENCIES IN IRBID CITY, JORD AN

This article is dealt with investigate the impacblvledge management process, knowledge creati@mwl&dge sharing,
knowledge application and knowledge storage, anvation. Accordingly, a questionnaire-based sunw@g designed to test the
aforementioned model based on dataset of 122 eegddyrom the agency traveling in Jordan. Followtihg analytical descriptive
methodanalyzed the relationship between the indbpenvariable (knowledge management procesd)the dependent variable
(innovation), aims to know the effect of the indegent variable on the dependent variable. In otdeachieve the objective of the
study, a 24-question questionnaire was developedltect primary information from the study commiyniand then analyzed using
SPSS V 22, multiple regression were conductedstatie article’s hypotheses.

The results indicated that knowledge process (kedgé creation, knowledge sharing, and knowledgegtd positively
and significantly affect innovation. However, knegge application insignificantly effect in innowati and these results are in
agree with the results of the previous literatditee results have enormous implication for the ageraveling in Jordan. The study
provided a group of recommendations to speed uptadpthe knowledge management in agency travetintprdanthe results of
this study suggest that firms can be better offeims of innovation performance, if they are basedhe incentive / compensation
system for knowledge activities. When traditioned@omic figures are replaced by indicators sucknasvledge creation, participa-
tion and utilization, staff will most likely work ith these activities and thereby improve the pentomce of the company's full inno-
vation.

Keywords:knowledge management, knowledge creation, knoweethgring, knowledge application, knowledge storagt
innovation.

Mymana Moxammad Omyw. BIUTHB YIIPABJIIHHA 3HAHHAMH HA IHHOBAI[II. ITOJTbOBE JOCTIIKEHHA
TYPHCTHYHHX ATEHTCTB Y MICTI IPBI]], HOPZTAHIA

Lls cTarTa nmpHCBsiUCHA BUBUCHHIO BIUIMBY IPOLECY YNPABIIHHS 3HAHHSIMH, CTBOPEHHS 3HAaHb, OOMIHY 3HaHHSIMH, 3aCTOCY-
BaHHS 3HaHb 1 30epiraHHs 3HaHb, IHHOBaLid. BiAmoBimHO, OyJIO MPOBEICHO AaHKETYBAHHS ISl MEPEBIPKU 3TaJlaHOi BUIIE MOJENI,
3aCHOBAaHOT Ha HAGOPI JAHKX 3 oNUTYBaHHA 122 CHiBPOGITHUKIB TYPUCTHUHUX areHTCTB B Mopanii. JOTpUMYOUHCH AHATITHIHOTO
OITHCOBOMY METOJY, MIPOBOIMTHCS aHANI3 3B'SI3KY MK HE3aJIeXKHOI0 3MIHHOIO (IPOLIEC YIPABIiHHS 3HAHHIMH) 1 3aJIEKHOI0 3MiHHOO
(inHOBAILisT), METOIO SIKOTO € BU3HAYCHHS BIUIMBY HE3aJICKHOI 3MiHHOT Ha 3anexHy. [1[06 qocsrti MeTu A0CiuKeH s, Oyia po3poo-
JIeHa aHKeTa 3 24 nuTaHb st 300py MEepBHHHOI iHGOpMaLii Bifl TOCTIIKYBAHOI IPYITH, @ MOTIM IPOAHAaTi30BaHO 3 BUKOPUCTAHHIM
SPSS V 22yna npoBeeHa MHOKHHHA PErpecist 1Uisl epeBipKHU TiloTe3 CTaTTi.

PesynbraTi MOKa3alid, L0 MMPOLEC 3HaHb (CTBOPEHHS 3HaHb, OOMIH 3HAHHSAMHU Ta 30epiraHHs 3HAaHb) MO3UTUBHO i CYTTEBO
BIUIMBAE Ha iHHOBamii. OfHAaK 3aCTOCYBaHHS 3HAHb MaiDke He MO3HAYA€THCS HA IHHOBANIfX, 1 Ii PE3YNIBTAaTH y3TOIKYIOTBCS 3 pe-
3y/IbTATAMH aHAJIi3y HAYKOBOI JiTepaTypu. Pe3ylbTaTH MAioTh BEIMKE 3HAYEHHs JUI TYPMCTHUHHX areHTCTB B Mopmamii. ocii-
JUKEHHS HANAJO HU3KY PEKOMEHJALH 00 IPUCKOPEHHs BIPOBAKEHHs YIPAB/IiHHA 3HAHHAMM B TYPMCTHUHHX areHTCTBaX Mop-
naii. Pe3yabpraté HbOro AOCHTIIDKEHHs MOKa3yloTh, M0 (ipMaM Moxke OyTH Kpaiie 3 TOYKH 30pYy e€pEeKTHBHOCTI iHHOBALiH, SKIIO
BOHHM 3aCHOBaHI Ha CHCTeMi MOTHBAL] / KOMIICHCALT 3@ TisTbHICTh Y cepi CTBOpeHHs 3HaHb. Konu TpaauiiiiHi eKOHOMIYHI mokas-
HHMKH 3aMiHIOIOTbCS TaKHUMHU IHIMKAaTOPaMM SK CTBOPCHHS 3HaHb, y4acThb | BUKOPUCTaHHS, CHIBPOOITHUKH, IIBHALIE 32 BCe, OyIyTh
MpAIOBaTH 3 LUMH BUIAMH TisUTBHOCTI 1, TAKUM YHHOM, [TOKPAIIyBaTH e(heKTHBHICTh yCiX iHHOBAMiH KOMIIaHii.

Kniouogi cnosa: yrpaBiiHHS 3HAaHHSAMHU, CTBOPEHHS 3HaHb, OOMIH 3HAaHHSIMHM, 3aCTOCYBAaHHS 3HaHb, 30epiraHHs 3HaHb, IHHO-
Bauil.

Mymana Moxammad Omyw. BJIHAHHE YIIPABJIEHUA 3HAHHAMH HA HHHOBAILIHU. I10JIEBOE
HCCIIEJIOBAHHE TYPUCTHYECKHX ATEHTCTB B I'OPOJIE HPEH/J], HOPJJAHHA

Ora cTaThs MOCBSILICHA U3YUICHHUIO BIMSHUS MPOLECCa YIPABICHUs 3HAHUAMH, CO3AaHMs 3HAHHI, 0OMEeHa 3HAHUAMHU, IPUMe-
HEHUsI 3HAHUH U XpaHeHHs 3HaHui, nHHOBaIMi. COOTBETCTBEHHO, OBLIO MPOBEICHO AaHKETHPOBAHUE JUISl IPOBEPKHU BBIILICYIOMSHY-
TOW MOJIeNTH, OCHOBaHHOW Ha HabOpe JaHHBIX U3 onpoca 122 coTpyqHUKOB TypucTHYecKUX areHTcTB B Mopaanuu. Cienys aHaIuTH-
YECKOMY OIMCATEILHOMY METO/IY, IIPOBOIUTCS aHAIIM3 CBSI3U MEIK/y HE3aBUCHMO# epeMeHHoH ([pomece ynpaBieHus 3HAHUSIMHA) U
3aBHCHUMO TIEPEMEHHOM (MHHOBAIHS), IEJIbI0 KOTOPOTO SIBISIETCSI OTIPE/ICIICHUSI BIIUSHUS HE3aBUCHMOM ITEPEMEHHON HA 3aBUCHMYIO.
UtoObl TOCTHYB 1IETH HCCIICAOBAaHNUS, OblIa pa3padoTaHa aHKeTa U3 24 BOIPOCOB Ui cOOpa MEPBUYHON HHPOPMAIHH OT HCCIIEaye-
MOW TPYIIBI, a 3aTeM IPOaHATM3UPOBaHa ¢ HCHONb30BaHueM SPSS V 220b1a npoBeieHa MHOKECTBEHHASI PErPECCus s TIPOBEP-
KM THIIOTE3 CTaThU.

Pe3ynbrarhl MOKa3ajid, 4TO MPOIECC 3HAHWH (CO3maHue 3HAHHM, OOMCH 3HAHUSMH M XPaHEHHE 3HAHHWMH) MOJIOXKUTEIBHO U
CYIIECTBEHHO BIIUsIET HAa HHHOBauuK. OJHAKO NPHUMEHEHHE 3HaHUH HE3HAYUTENIBHO CKAa3bIBACTCS HA MHHOBALUSX, U TH PE3YJIbTAThI
COTJIACYIOTCS C Pe3ysIbTaTaMK aHaIM3a HayqHOW JUTEepaTyphl. Pe3ynbTaThl NMEIOT OOJIBIIOE 3HAUCHUE VISl TYPUCTHICCKHX areHTCTB
B Mopaanuu. HccnenoBanne mpeaocTaBuiio psiji PeKOMEHIALHMN 10 YCKOPSHHUIO BHEAPSHUSI YIIPABICHNS 3HAHUSAMH B TYPUCTHYECKHX
areHTcTBax Mopaanuu.

© Omoush M.M., 2018
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Pe3ynbTaThl 3TOr0 MCCIEIOBaHUS MOKA3bIBAIOT, YTO (UPMaM MOXKET OBITh JIy4llle ¢ TOUKH 3peHHs 3P (HEKTHBHOCTH HHHOBA-
LM, €CIM OHM OCHOBAHBI HA CHCTEME MOTHBALMH / KOMIICHCALIMH 33 ASATEIBHOCTD B 001acTH co3nanus 3Hanuil. Korma tpaguimon-
HbIE DKOHOMUUYECKHE [T0KA3aTEe/IN 3aMEHAIOTCS TAKUMH MHAMKATOPAMU KaK CO3JaHUE 3HAHUIH, y4acTHE U UCIOIb30BaHUE, COTPYIHU-
KH, CKOpee Bcero, OyayT paboTaTh C 3THMH BHJAMH AESTEINFHOCTH U, TaKUM 00pa3oM, yirydmars 3QQeKTHBHOCTE BCeX MHHOBALUi

KOMIIaHHUH.

Knrwueesvle cnosa: ynpasieHHe 3HAHUSAMH, CO3JIaHHC 3HAHWA, OOMECH 3HAHUSIMH, IPUMCHEHNE 3HAHWM, XpaHCHUE 3HAHHH,

HWHHOBAIIUH.

Introduction. Technological development changes
the dynamics within the organizations' environment,
uncertain and rapidly changing environment. Theefas
this change is, the more important the innovatidh [

edge has become one of the most important factiors o
production with human resources and capital, thenma
engine of economic growth and the catalyst for ne¢h
ogy development and production promotion; knowledge

Rapid technological changes, more sophisticated cuscreates innovation and then transforms into pra&sess
tomers, and the importance of innovation have trans and products [9].

formed the competitive foundations of many compsnie
away from traditional material and financial resms
into intellectual assets. Thus, there is widespreadg-
nition that intellectual assets (strategic resosf@@e a
critical force driving business growth [7]. New lbewolo-
gies have contributed to changing consumption aod p
duction patterns, which also affect changes in diand
products [2]. These changes require efforts by rirga
tions that need to monitor and access various ssust
knowledge within and outside the organization, sash
employees, customers, suppliers and competitorsy-to
corporate that knowledge. To add value and infleenc
innovation, and to monitor the development of near-m
kets and challenges [3, 2].

KM's main objective is to provide knowledge to the
organization on an ongoing basis and to make iaatp
cal position that serves the organization's objestito
achieve efficiency and effectiveness through plagni
and organizing knowledge efforts to achieve thatstjic
and operational objectives of the organization [9].
Knowledge management also enables enterprises to
transform information and data into relevant knalge
that meets organizational objectives [12]. Peogdewell
as processes and techniques associated with kngsvled
management, are key factors in knowledge management
Knowledge management revolves around managing rela-
tionships between people and how organizationatstr
tures, leadership and culture affect people whoyoaut

Knowledge Management (KM) has become one of knowledge management processes as part of thek wor
the most important and exciting concepts in manage-[12]. Help organizations find new ways to use iropli
ment. Knowledge becomes increasingly important asand explicit individual knowledge. It also colledise

part of organizational assets because it has aiymsi
impact on gaining competitive advantage and imprgvi
innovation that leads the organization to supeper-
formance. Successful companies must acquire thigyabi
to collect, store and distribute specialized knalgke in
order to create and sustain a competitive advarisige
The company's ability to innovate is linked to Kmowl-
edge it possesses or acquires and how it orgaisads
to work with that knowledge [4].

Although many studies have found a positive im-
pact, knowledge management (innovation) [5, 6],that
rare studies that have investigated this relatigngh
Jordan, and in the tourism sector (tourist agehgcies
particular, examine this research. The gaps inrthes-
tigation of these relations in the tourism sectouist
agencies in the city of Irbid. This sector is chrode-
cause it has become one of the most importantrpilla
supporting the country's economy through the deelo
ment of tourism products and services and stimutate
vestment and labor market (www.mota.gov.jo). Al-

knowledge, rational capacities and experience oplee
working in the organization, and the ability toriete
them as assets of the organization [23].

Knowledge Management (KM) is defined as the
sum of systematic processes that assist the oaganiz
in generating, producing, organizing, employings-di
seminating and making available knowledge to all
Members and beneficiaries of the Organization [10].
Knowledge management is an ongoing process invglvin
many activities and practices aimed at identifyiggn-
erating, developing, disseminating, implementingn-c
serving and facilitating retrieval, thereby posti im-
pacting performance improvement, reducing costs and
improving capacity to adapt to the requirements&mid
and continuous change in the environment surrogndin
the organization [11]. While [23] considers that K#la
way of building a learning organization where enyplo
ees can generate, share, create, apply and saweirthe
their decision-making activities, KM is a knowledgé
when and where a person may need them and how to

though it has seen many developments and increasedccess them.

numbers of tourism agencies, are considered relgtiv
weak in innovation, especially in the process aftemer
interaction through its weakness in the developnaoént
tourism products and services.

Theoretical framework knowledge management.
One of the main characteristics of this centuth it is

Knowledge management processes are a coherent,
continuous and dynamic process involving the genera
tion, sharing, storage, retrieval and applicatibkrowl-
edge [12]. This paper focuses on four basic presess
knowledge management: knowledge creation, knowl-
edge sharing, application of knowledge and knowdedg

an age of knowledge, where knowledge becomes an imstorage. Knowledge creation, Nonaka et al. (2000),

portant asset that organizations can use to inerdes
process of innovation and gain their competitiveaad
tage by considering every person in the organinatiat
he knows and how they use their knowledge [8]. Klhow
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pointed out. That knowledge generation is an omgnhi
tional, social and collaborative process of intdoas
between explicit and implicit knowledge, rather rtha
merely implicit or explicit knowledge.
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Knowledge sharingcan be defined as a social in-
teraction culture, which shows the exchange of [geop
knowledge, experience and skills throughout thérent
organization [13]. Application knowledge, can benco
sidered as a process of transferring ideas, skilts ex-
periences to practices that lead to improved omgani
tional performance. This makes knowledge value-ddde
that contributes to changing the nature of the mimga

advantage [3]. Several empirical studies have exedhi
the impact of different aspects of knowledge-bassd
sets, especially knowledge management, on the nperfo
ance of innovation.

These studies have shown that knowledge processes
- such as knowledge creation and participation)icgp
tion, documentation and storage — have a posit@ct
on the company's innovation performance [16, 17, 23

tion's work and development. And to make knowledge There was a link between knowledge sharing and-inno

linked to the concept of organizational learningttis
capable of recording and documenting knowledgeeghin
through experience and expertise and making ilavai
to others [4]. Knowledge storage processes aimam-m
tain knowledge and facilitate its application anseu
within organizations, including activities designed
transform, document, organize, and maintain knogded
[14]. This process is used to address inconsisterjii.
Knowledge management and innovationKnowl-

vation as when firms encourage employees to dissemi
nate knowledge within groups and organizations,ctvhi
will enhance their ability to generate and create ide-
as and opportunities. And the exchange of techincdbdg
knowledge among competitors will lead to higheraere
tive performance than those who do not share knowl-
edge. Thus, knowledge sharing (knowledge transser)
essential for all organizations.

Methodology and ProceduresFor the purpose of

edge management not only focuses on innovation, butachieving the objectives of the study, the studypaed

creates an environment conducive to innovation,thed
organization's ability to innovate depends onritgrinal
competencies, such as its knowledigalso depends on
its skills in finding, adopting and expanding theolvl-
edge it generates as well as its interactions thighsur-
rounding environment. Based on the fact that intiowa
is an essential and interactive process that setdmn
many parties who participate directly or indirectly
adding their specific knowledge, initiatives andne-
tencies [5]. Knowledge is learned and exploitednte
prove business and innovation. In addition, orgations
can stimulate generation, application sharing amal-
edge dissemination to facilitate innovation as kiealge
management has a positive impact and its contdbut
transforming implicit knowledge into innovative joko
ucts, services and processes that improve innevaev-
formance [15]. In the long term, companies thaatze

descriptive research methodology and analyticad fie
research. At the descriptive research level, thee&uls
survey was conducted; theoretical and field studied
research in literature were examined to develofbtsis
and starting points of the theoretical framework.tie
level of field analytical research, the survey veam-
ducted on a sample of the study population who were
asked to answer the questionnaire sections desiigmed
this study. Subsequently, the data were analyzedigh
a questionnaire using the Statistical Package &tmiab
Sciences (SPSS) program. (After analyzing the dath
drawing the preliminary results, hypotheses ofghely,
which were developed for the purpose of achievimgy t
objectives of the study.

Study Model. Based on the literature review, our
theory model, as presented in Figure 1, considess t
interrelationships among Knowledge Management Proc-

new knowledge at a lower cost and more quickly that ess (KM P), (KC,KS,KA,KST), and Innovation (INN).

competitors, and then apply that knowledge effetyiv
and efficiently, will succeed in creating innovatibased
products and services that will give them a contipeti

[ Independer ]

KC H1
- H2
KS
KA - W
Y\
KS

We discuss the theory model for developing research
hypotheses in the following subsections.

[ Dependen ]

Innovation ]

Fig. 1. Research model

Study Hypothesis.The study mainly aimed to test
the impact of Knowledge management (KC, KS, KA,
KST) on Innovation. Therefore, the main hypothésis

H:1 There is no impact with statistical significatt
(o< 0.05) of Knowledge creation on Innovation.
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H:2 There is no impact with statistical significaatt
(o< 0.05) of Knowledge sharing on Innovation.

H:3 There is no impact with statistical significaatt
(o< 0.05) of Knowledge application on Innovation.

H:4 There is no impact with statistical significaatt
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(o< 0.05) of Knowledge storage on Innovation. questionnaires valid for analysis would become 122
Study Population and SampleThe study popula-  questionnaires.
tion consisted of the traveling agency in Irbid @ov Respondents Demographic ProfileAs indicated

norate in all senior, middle and lower administrati in Table 1, the demographic profile of the respansle
levels. Sample was taken from all employees in thefor this study shows that, the proportion of masesiore
agencies in Irbid Governorate. Approximately 15@su  than females .Most respondents hold a Bacheloregegr
tionnaires were distributed. About 134 questiore®mir (89.6%), 42.5% considered as middle level managgmen
were retrieved. About 12 questionnaires were exadud and 60.5% of them have experience between 5-lass th
due to non-validity of the statistical analysis,tkat the 10 years.

Table 1
Description of the respondents’ demographic profile
Demographics Category Frequency Percentage %
Gender Males 84 65.7
Female 38 34.3
Total 122 100
Qualification High school or less 12 10.4
Bachelor 110 89.6
Total 122 100
Position Low level management 60 55.0
Middle level management 56 42.5
Top level management 4 2.5
Total 122 100
Years of experience Less than 5 years 35 39.5
5 — less than 10 years 87 60.5
Total 122 100

Instrument Validity. The questionnaire was pre- the internal consistency of the phrases formingstaa-
sented to a group of professors and specialigtseirfield dards which were adopted by the study, as the teesul
of administrative sciences to express their opiniare- indicate that the reliability coefficient of all densions
in. Whereas the suggestions and recommendations renot less than (0.60). The reliability coefficierftall the
ceived from them regarding the phrases thereof haveparagraphs of the questionnaire was (0.81). Thiansie
been taken. The necessary amendments have been cothat the

ducted to the paragraphs of the study. Some opéha- Hypotheses Testing.The study hypotheses were
graphs of the study have been rewritten and refermu tested by using simple and multiple linear regassi
lated. The main hypotheses are: there is no impact witisst

Instrument Reliability. For measuring the study tical significant at ¢ < 0.05) of knowledge management
tool reliability (questionnaire), the reliabilityoefficient (KC, KS, KA, KST) on Innovation
(Cronbach Alpha) has been used to show the exfent o

Table 2
Results of multiple regression analysis to the ingpaf knowledge management
Variable (B) B) (T) p-value
Knowledge creation 0.265 0.146 3.224 0.000
Knowledge sharing 0.273 0.235 3.872 0.001
Knowledge application 0.259 0.367 3.721 0.0460
Knowledge storage 0.423 0. 345 4,754 0.000
R 0.652
R2 0.442
F 42.174
P-value 0.000

Table 2 shows us the results of multiple regressioninnovation. The correlation coefficient has reacfiRd=
analysis to the impact of knowledge management with0.652), while the value is (F = 42.174). The pd#nt
its four dimensions as independent variable initime- value was (P-value = 0.000); thus, it is lower thhe
vation. Table 2 shows that the value of the cokfficof approved significance level (0.05). Accordingly, vee
determination is (R2 0.442). This explains a petage ject the null hypothesis, which states that therea sta-
of (44.2%) of the impact of knowledge management ontistically significant impact of knowledge managerne
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(Knowledge creation, Knowledge sharing, Knowledge
application, Knowledge storage) on innovation. e a
cept alternative hypothesis, which states the pozsef

a statistically significant impact of all variablenowl-
edge management on innovation.

reflection continues with reference to staff skélels,
relative organizational learning capabilities (lyman
capital), structured knowledge embedded in processe
and information systems (ie, structural capitatjd ae-
gree. External integration with suppliers and comss

Table 2 also shows the impact of each dimension of(ie, social capital) is an important precedentgorduct
knowledge management on innovation. Where the re-innovation. Other researchers have found that drgan

sults indicated that the dimensions that have tisStal
significance and impact on innovation which is kihow
edge creation that reachetl£ 0.146). This is a statisti-
cal significance, because the value is (t = 3.224,
0.05). The knowledge sharing which value has rehche
(B = 0.235), this is a statistical significance, hesmathe
value is (t = 3.872, £ 0.05). The Knowledge storage
which value has reachefl € 0. 345), this is a statistical
significance, because the value is (t = 4.754,0/05),
while the results did not show any trace Knowledge
plication on innovation.

Discussion.The aim of this research is to investi-

tional culture is an important enabling factor f@hav-
ior related to knowledge at work [22].

Implication. It seems that strategic planning, im-
plementation and modernization of activities where
knowledge is the key component is positively relaie
innovation. At the practical level, the knowledgamn
agement strategy revolves around assessing current
knowledge and the need for future knowledge. Thies,
KM strategy is formulated to bridge the gap between
what already exists and what should be. It is dya-
portant practice to communicate and disseminatg-str
egy throughout the organization, to ensure thatyeve

gate the interrelationships among Knowledge Manage-works to achieve the common goal. Thus, the stiateg

ment Process, innovation . The results of the tieéc
fects show that Knowledge Management

knowledge management strategy supports innovation

Processperformance because it helps define the stratagevk

(Knowledge creation, knowledge sharing, knowledge edge gap that emphasizes the need to create krgevled

application, knowledge sharing) is positively anghgi-
cantly related to innovation. This result agreethvihe
findings of [18] (2010). They found a positive rtidba-

and new knowledge flows.
Employees are usually compensated on the basis of
their economic performance. For example, sales Ipeop

ship between Knowledge Management Process and inteceive rewards for achieving or exceeding spesdies

novation [19], found that the institutionalized kviedge
and codified experience (i.e. organizational cdp#aad
the interaction-based knowledge among individuald a
their networks (i.e. social capital) mediate thiatien-
ship between HRM practices and incremental inngeati
capability, whereas social capital acts as a mediae-
tween HRM practices and radical innovative capihbili
Moreover, [20] | discovered that creative and skill
staff and experts (ie, human capital) complemeited
well-organized networks for corporate clients @éent
capital) are the key ingredients in achieving ahhilg-

gree of creative performance [21]. The same trehd o

quotas, and project managers are compensated dor th
pipeline projects to achieve their goals in terrhsiroe

and budget. However, the results of this study estyg
that firms can be better off, in terms of innovatioer-
formance, if they are based on the incentive / camsp-
tion system for knowledge activities. When traditid
economic figures are replaced by indicators such as
knowledge creation, participation and utilizaticstaff

will most likely work with these activities and teby
improve the performance of the company's full iraov
tion.
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