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Popularization of Ukraine’s culture in news of Ukrainian television

Temuyp K. O. MNMonynsipusauia KynbTypu YKpaiHM y HOBUHax YyKpaiHCbKoro tenebaveHHsi. Hapasi B YkpaiHu 3
06’EKTMBHUX EKOHOMIYHMX Ta COLianbHO-MOMITUMHUX MPUYMH 3HAYHO 3MEHLUMNUCS AepXaBHi BUOATKW Ha PO3BUTOK
KynbTypu. Lle 3mywye wykatu iHWi Wnaxu nonynspusaudii yKpaiHCbKOI KynbTypu, OOHUM 3 SIKMX € BUKOPWUCTaHHS
noTeHuiany HOBWHHMX TemneBi3iMHUX nporpam. TenebayeHHA € OCHOBHMM [XXeperioM OTpuMMaHHs iHdopmauii Ans
ykpaiHuiB woaHs. MeTa pocnimxeHHss — 3'scyBaTu criocobu, 3a [OMOMOrol sikux BigbyBaeTbcsi monynsipusadis
YKpaiHCbKOT KyMnbTypu y CloXeTax HOBWMH Ha ykpaiHCbkomy TenebauenHi. Mig yac gocnigpxeHHs 6yno npoaHanizoBaHO
BUMYCKM HOBWH Ha TenekaHanax «1+1» Ta «YkpaiHa». CloXeTn Ha KynbTypHY TeMaTuKy cknagatotb 6nussko 20% Bia
BUMYCKY HOBWH Ha YyKpaiHCbkoMy TenebaueHHi. ABcomoTHa GiMbLIiCTb i3 HUX MPUCBAYEHA aKkTyanbHUM KynbTypHUM
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nogiam B YkpaiHi abo noe’asaHum 3 YkpaiHoto. [pu LUbOMY peknamHi NOBiAOMIIEHHS, 3amMacKOBaHi Mif CIOXeTU Ha
KyNbTYpHY TemaTuKy, po3MillyloTbCH BcepeauHi Bunycky. Cepep crnocobGiB nonynsipysauii yKpaiHCbKOi KynbTypu y
HOBMHAX: NOCUMAaHHA Ha aBTOPUTETHE AXepero, sike BU3HANO KynbTypHY abo icTOpuYHy nam’siTky, MUCTELbKUA 06’ ekT
YKpaiHu Towo BuAATHUMW; AEMOHCTPaLis HauiOHanbHOrO CUMMBOMIKW, OAArY TOLWO SiK MOMYMSAPHUX, MPECTUKHUX Ta
MOAHMX; iHPOPMYBaHHSA NPO AOCATHEHHS Ta MPECTUXHICTb HaLiOHaNbLHOro rocnoAapcTaa, Hayku, MUCTeLTBa Ta TeXHIKM.
Bneplue po3rnsiHyTo noTeHuian TeneBi3iHUX HOBWH AN Nonynspuaauii ykpaiHCbKoi KynbTypu. 3HaHHsi ocobnmeocTen
PO3MILLEHHSI PEKINaMHMX CIOXEeTiB, 3aMacKOBaHMX MpPO MOBIAOMMEHHA Ha KynbTYPHi TeMW, CNpuUsEe MNiABULLEHHIO
3aranibHOro piBHA MefiarpamMoTHOCTI rmsigadis. HoBuHM Ha TenebaveHHi MatoTb BENUKUIA NoTeHLUian ans nonynspuaadii
KynbTypy. Heob6xigHO BUKOPUCTOBYBATM CHOXETU TENEBI3INHMX HOBWH ANS Nonynsipu3aadii ykpaiHCbKoi KynbTypHu.
Knroyoei cnoea: meneeisiliHi npozpamu, po3eaxasbHi npozpamu, iHgpomelimeHm, ¢pyHKYii mesie6avyeHHs, poJib
menebayeHHs1, COUioKynbmypHul npocmip.

Temuyp K. O. Monynsapusauusa KynbTypbl YKpauHbl B HOBOCTSIX YKpanHcKoro tenesuaeHus. Ceiiyac B YkpaviHe no
0O BEKTMBHLIM 9KOHOMUYECKUM U COLMANbHO-MOMUTUYECKUM MPUYMHAM 3HAYUTENBHO YMEHbLUMANCL roCyAapCTBEHHbIE
pacxofbl Ha pa3BuUTHe KynbTypbl. 3TO 3aCTaBnAET UcKaTb Apyrue nyTu Nonynspu3aumm YKpauHcKom KynbTypbl, OGHAM 13
KOTOpbIX SIBNSIETCS1 UCMONb30BaHWe MNOTeHuMana HOBOCTHbIX TENeBU3WOHHbIX MnporpaMM. TenesBuaeHue siBnsieTcs
OCHOBHbIM WMCTOYHWMKOM MOMyYeHns vHdopMauuvM ANs yKpauHueB exedHeBHO. Llenb wnccnepgoBaHusi — BLIACHWUTH
€nocobbl, C NOMOLLbIO KOTOPbIX MPOVCXOANT NOMNYNSpU3aLmMs YKpanHCKON KynbTypbl B ClOXKeTaxX HOBOCTEMN Ha YKPauHCKOM
TeneBugeHun. B xoge uccnepoBaHus Oblnu MpoaHanNmM3vMpoOBaHbl BbIMYCKM HOBOCTEW Ha TenekaHanax «1+1» wu
«YkpavHay. CloxeTbl Ha KynbTYpHylO TemaTuky cocTaBnstoT okono 20% OT BbiMycka HOBOCTEW Ha YKPaWHCKOM
TenesuaeHnn. AGContoTHoe GONbLIMHCTBO U3 HUX MOCBSILLEHA aKTyanbHbIM KyNbTypHbIM COObITUAM B YKpauHe unuv
CBA3aHHbIM C YKkpauHoii. [py aTOM peknamHble coobLLEeHUs!, 3aMaCKMPOBaHHbIE MOA CIOXKETbI Ha KYNbTYPHYIO TEeMaTuKYy,
pasmeLlaloTca BHYTpY Bbinycka. Cpean cnocoboB nonynapusaumny yKpanHCKON KynbTypbl B HOBOCTSIX MOXHO Ha3BaTb:
CCbINKy Ha aBTOPWUTETHBIA WCTOYHWK, KOTOPbIA NPU3Han KynbTypHYIO UMM UCTOPUYECKYI LOCTONPUMEYaTenbHOCTb,
XYAOXECTBEHHbIN 0ObEKT YKpauHbl U MOA. BbiAALWMMAUCS; AEMOHCTPaLMUS HaLUMOHANbHOr0 CUMBOSIVMKM, OAEXAbI U T.M.
KaK MonynsipHbIX, MPECTUXHbIX W MOAHbIX; WMH(OPMUPOBAHME O [AOCTMXKEHUAX W MPECTUXKHOCTM HAaLMOHAMbHOro
XO3AWCTBa, HayKW, WCKYCCTBa W TexHWKW. Bnepsble paccMoOTpeH noTeHuMan TeneBU3NOHHbIX HOBOCTEN Ans
nonynsapu3auum yKpavHCKoN KynbTypbl. 3HaHNe 0cobeHHOCTeN pa3aMeLLeHUsi peknaMHbIX CIOXXETOB, 3aMacKMpPOBaHHbIX
noa coobLieHVe Ha KyMnbTypHble TeMbl, CNOCOOCTBYEeT MOBbILEHMIO OOLIEero ypoBHA MeanarpamoTHOCTW 3puTenen.
HoBocTn Ha TenesuaeHWn nmetoT BoMbLUIOK NOTeHUMan Ans nonynspusauum KynbTypbl. Heobxoammo mcnons3oBaTtb
CIOXETbl TENEBU3NOHHBLIX HOBOCTEN ANt MONYNApU3aLmmn YKPamHCKOW KynbTypbl.

Knrodeenbie cnoea: mesesu3uoHHble nMpo2paMMbl, pa3esiekamesibHble Npo2pamMmmbl, UuHghomelmMeHm, hyHKyuu
mesnesudeHusi, posib mesiegaudeHusi, COUUOKYIbMYPHOE MPOoCmpaHCcmMeo.

Temchur K. Popularization of Ukraine’s culture in news of Ukrainian television. Government spending on cultural
development has significantly decreased in Ukraine. This makes it necessary to look for other ways to popularize
Ukrainian culture, one of which is to use the potential of news television programs. Television is the main source of
information for Ukrainians every day. The purpose of the study is to find out the ways in which popularization of Ukrainian
culture takes place in news stories on Ukrainian television. News stories on cultural topics in news programs on TV
channels Ukraine, «1+1» and «ICTV» are considered. It is established that the proportion of such news stories is quite
high and accounts for about 20% of news releases. Most stories on cultural topics are dedicated to the current events in
Ukraine or events that are bound with Ukraine. It is established that promotional materials, disguised as messages about
cultural events, are served inside release. The ways in which the authors of the news stories popularize Ukrainian culture
are presented. For the first time, the potential of television news for the popularization of Ukrainian culture was considered.
News on television has great potential for popularizing culture. It is necessary to use television news stories to popularize
Ukrainian culture.

Keywords: television programs, entertaining programs, infotainment, television functions, role of television,
socio-cultural space.

In recent years, due to the socio-political,
economic and economic conditions in Ukraine,
public expenditures on the promotion of culture and
art are decreasing. In this case, the sphere of culture
has always been a priority in the policies of
developed countries, even during the war. The
deterioration of the situation in this area leads to a
decline in cultural heritage and national identity.

Under such conditions, it is necessary to look
for available ways of popularizing culture and art in
the country. A great potential from this point of
view is the TV news program. Television is an
affordable, popular and widespread media with a
large audience of all ages. News is a visiting card
for each channel and usually has the highest ratings.
Broadcasting of plots on cultural and artistic themes
in the program of news should promote the culture
and art of Ukraine.
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Cultural influence of television, its role in
the education of the younger generation is
explored by N. D. Temech,
O. V. Nevmerzhitskaya, T. A. Evtukhov,
O. Kuleshik, E. V. Subota and ets. T. A. Trachuk
in the article «Cultural and Educational, Cultural
and Recreational Functions of Ukrainian
Television» in detail lists the Ukrainian
television programs that promote culture and art.
In particular, the researcher notes that recreation
(as a function of culture) is also contained in
purely information programs, such as the «TSN»
news on the channel «1+1». However, the role of
news in promoting art and culture Ukraine has
not been studied [7].

The aim of the article — to identify ways to
popularize Ukraine's culture in news programs on
Ukrainian television.



Theoretical and practical aspects of mass communications

Among the functions of television cultural and
educational are traditionally distinguished — a
translation of cultural values and upbringing of
universal culture [5]. At the same time, according to
researchers, Ukrainian television lacks socio-
cultural programs, in particular, musical ones [4].

The influence of television is ambiguous: it
forms the cultural values of society and reflects
them at the same time [6]. On the one hand,
television broadcasts numerous entertaining shows
and series that harm culture. On the other hand, the
inhabitants of the most remote regions can see
theatrical and musical performances, visit
museums, get acquainted with the work of
prominent figures of culture and art [3]. In addition,
different consumers will understand and use
cultural media message differently [9].

Today on Ukrainian television, most of the
programs are imported products of poor quality,
which hinder the revival of Ukrainian culture.
However, every Ukrainian TV channel has its own
news program. Under current conditions, news on
television is a popular top-rated show with
recognized announcers.

The research company InMind together with the
«U-media» project in 2013 conducted a study of the
attitude of Ukrainians towards media and the
peculiarities of using different types of media [8].
According to it, Ukrainians mostly trust the news on
television. The respondents also noted that
television is the main daily source of information.

An important factor determining the role and
significance of television news for consumers is the
level of trust in them. For example, in the US
television news is trusted almost as a government.
According to a survey, conducted by Harris
Interactive, the rating of trust in television news is
19%, while the White House is 25%. This is due to

the fact that in the United States the media is
becoming a controller of power, because local
media more adhere to the principle of social
responsibility than Ukrainian ones. According to
InMind and the U-Media project, Ukrainians are
most trusted by news on television (55% of
respondents). The confidence of Ukrainians in other
types of media is almost twice as low: 38% of the
printed media, the Internet — 35% and radio —
31% [2].

The evidence suggests that television news, due
to their popularity and high trust in them, have a
great impact on the audience that can be used to
promote culture and art. We analyzed the news
stories on the three most rated Ukrainian channels —
Ukraine, 1+1 and ICTV [1]. News stories on topics
of culture take a quarter news releases on these
channels. However, not all of them are devoted to
the culture of Ukraine. With four or five stories on
cultural topics one or two are usually dedicated to
the cultural events abroad. Usually, these are
interesting facts about events in zoos, museums of
the world, achievements in cultural life abroad.

News stories on cultural issues in news releases
on these TV channels are dedicated to actual
cultural events in Ukraine and abroad. For example,
they are talking about Ukrainian films that are
included in the program of the Cannes Film Festival
and including Kyiv in the list of cities with the most
beautiful scenery.

Sometimes cultural events, although taking
place abroad, are connected with Ukraine,
Ukrainian culture or Ukrainian emigrants.
However, news stories, that actualize the cultural
heritage of the country, devoted to the history, art of
Ukraine without a topical occasion, are rare in the
news.
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Fig. 1. Rating of Ukrainians' trust in the media by type.
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Fig. 3. The share of news stories on the topic of culture in the news of the ranking channels.

Traditionally, news stories on cultural themes
are placed at the end of the release. However, there
are plots on each channel that disguise advertising
for cultural events. Such news stories are placed
inside the issue as though interrupting it. For
example, on the TV channel «Ukraine», the
announcement of the activities of private
enterprises DTEK and Interpipe, owned by Renat
Akhmetov, is often masked by reports about the
achievements in Ukrainian engineering and
education.

Consider the ways that are used in news to
popularize Ukrainian culture.

1) Reference to the source, which recognized a
cultural or historic object, an art object of Ukraine
etc. as outstanding. For example, the newsletter
«Facts» on the ICTV channel from May 16, 2019
included a story that the British newspaper «The
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Guardian» has brought Kyiv to the TOP-10 cities of
the world with the most beautiful landscapes.

2) Demonstration of national symbols, clothing,
etc. as popular, prestigious and fashionable. For
example, in the plot of the «Ukraine» channel,
dedicated to the World Embroidery Day, it is
demonstrated that national clothing of embroidery
is worn by celebrities and politicians. The author of
the plot notes that wearing embroidery is possible
not only on holidays but also daily. In addition, it is
fashionable, because there are now a large number
of styles and embroidery decorations.

3) Informing about the achievements and
prestige of the national economy, science, art and
technology. For example, the story of TSN on
channel «1+1», which is dedicated to the tour of
Ukrainian Republic chapel, tells that the choir will
perform in Prague, where 100 years ago there was a
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premiere of the world famous Ukrainian song
«Shchedryk».

Thus, journalists of news programs select to the
subjects the national topics that should cause the
viewers pride for their country. It should encourage
them to be engaged in cultural values and national
traditions of Ukraine, deliberately promote the
cultural heritage and symbolism of the country.

Conclusions. In the conditions of reduction of
state funding for the development of Ukrainian
culture and art, it is necessary to look for low-cost
ways of their popularization. Taking into account
the popularity of television among Ukrainians, their
trust in this media, it is necessary to use its resources
to popularize Ukrainian culture. In our opinion, the
most effective is the popularization of culture in
news programs.

News on TV is the most popular source of
information for Ukrainians every day. According to
the research, trust in them is the largest of all types
of media and is 55%. Taking it into account this,
television news has a great potential for
popularizing Ukrainian culture.

In this case, researchers note that Ukrainian
television has too much imported television
production and a total lack of culture program. In

the news of Ukrainian television, a significant share
(about 20%) are stories on the topic of culture. Of
all these amount approximately 75% is always
dedicated to the culture of Ukraine, the rest — to the
cultural events abroad.

Thus, plots on the subject of culture contribute
in one way or another to the promotion of culture in
general and Ukrainian culture in particular.
However, part of these news stories is an advertising
hidden in the message of cultural events. Such
cultural advertising stories are usually placed inside
the release, rather than at the end, as traditionally
accepted.

The authors of the news stories use the
following methods to popularize Ukrainian culture:
a reference to an authoritative source that
recognized a cultural or historical monument, an art
object of Ukraine, and others as outstanding;
demonstration of national symbols, clothing, etc. as
popular, prestigious and fashionable; informing
about the achievements and prestige of the national
economy, science, art and technology.

The prospects for further research are the
development of thematic areas for which it is
desirable to popularize Ukraine's culture in
television news.
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