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The features of demotivator as a new form of communication

Bo6puk O. B. Oco6nuBocTti AgemoTuBaTopa sik HoBoi hopmu KomyHikauii. CTaTTss NpucBsYeHa BUBYEHHIO
TaKoro iHTepHeT-heHOMEHY, K AeMOoTMBaTopu, abo A4eMOTUBYHOYI MOCTEPU — 3006paKeHHS, LLO CKIaaarTbes i3
rpadiyHOro KOMMOHEHTY B YOPHIA pamLui i NOSICHIOBANbHOIrO TEKCTY. Y XxoAi AocnimkeHHs Oyno BMABMEHO, O
ocobnuBiCcTb AemMoTvBaTopa nonsirae B KaHamni 3B'si3Ky Wy cdepi yHKUioHyBaHHA. Lle cneumdidHmn
KOMYHIKaUiMHWUA >xaHp i3 BMacHUMW KOMYHIKaTUBHO-NMParMaTU4HUMKN  XapakTepucTukamu: BepbarbHICTb,
rpadiyHiCTb, IHTEPTEKCTyarnbHICTb, CUMBOMIYHICTb, CY0 EKTUBHICTL. [leMoTnBaTopu sik pesynbTat pednekcii Ha
akTyanbHi nogii B Yacu rnobanbHuX 3MiH NOPOAMIN XBUMKO HaPOAHOT TBOPYOCTI, BNSIMHYBLUM Ha MACcoBY KyNnbTypy
Ta CBiAOMICTb.

Knroyoei cnosa: demomueamop, eidyanibHa KOMyHikauyisi, eepbasnbHi ¢hopmu, iHmepmekcmyanbHicms,
mpaHcghopmayis, cyb6’ekmueHicmb, azpecisi.

Bo6puk E. B. Ocob6eHHOCTU AemoTuBaTopa Kak HoOBOW (POpMbl KOMMYHuKauuu. CtaTbs MNOCBsLLEHa
N3YYEHWUIO TaKOro UHTEPHET-PEHOMEHA, KaK OEMOTUBATOPbLI, UMK AEMOTMBUPYIOLLME NOCTEPbI — U30OpaXeHus,
cocTosiLLiMe 13 rpacpuyeckoro KOMMOHEHTa B YEPHOI pamke U MOSICHUTENbHOrO TekcTa. B xope mnccnegosaHus
6bINO  BbIICHEHO, 4YTO OCOGEHHOCTbL [demMoTMBaTopa 3aknyaeTcs B KaHane cBsiaM U B cdepe
(PYHKUMOHMPOBaHUsi. OTO crneundrnyecknii  KOMMYHUKALMOHHBIA XaHp C COOCTBEHHbIMW KOMMYHMKaTUBHO-
nparmMaTMYecKUMn XxapakTepucTvkamu: BepbarnbHOCTb, rpadUyYHOCTb, UHTEPTEKCTYanbHOCTb, CUMBOJIMYHOCTb,
Ccy6beKTMBHOCTb. [leMoT1BaTOpPbI Kak pesynbTaT pedrekcun Ha akTyanbHble cobblTUS BO BpeMeHa rnobanbHbix
M3MEHEeHWI BbI3BaNu BONHY HApOAHOro TBOPYECTBA, BO34ENCTBOBAB HA MAaCCOBYIO KyNbTypYy U CO3HaHue.
Knioyeebie  crnoesa: demomueamop, eu3yasibHasi — KOMMYHUKayusi,  eepbasibHble  (hopMbi,
uHmMepmekcmyasnbHOCMb, MpaHcghopMmayusi, cy6 LeKmueHoCcmb, a2peccusl.

Bobryk O. The features of demotivator as a new form of communication. The article focuses on the one of
the most common components of visual communication. It is such an Internet phenomenon, as a demotivator, a
demotivating poster, or an image, comprising a graphical component in a black frame and an explanatory text.
Demotivator is an independent electronic genre, a kind of a non-personal form of mass communication, the
peculiarity of which lies in the channel and in the sphere of functioning. We found that demotivator is a specific
speech genre with its own communicative and pragmatic characteristics: verbalist, graphic, intertextual, symbolic,
subjectivistic. Demotivator as a result of reflection on current events in times of global change has generated a
wave of national creativity. Dem combines the communicative quality of a joke, a poster, a cartoon and a collage
as a form of expression. An important mechanism for creating posters is intertextuality. Demotivators are focused
on the effect of recognition and usage of intertextual components.

Keywords: demotivator, visual communication, verbal forms, intertextuality, transformation, subjectivity,
aggression.

In the twenty-first century television and the
Internet are the main communication platforms.
The increase in the number of events, the
interactivity of network communication requires
the invention of new operational methods of
communication. People use a new form of
language mixing verbal and non-verbal signs. The
effective tools of communication and influence on
human consciousness are visual forms such as
potocomics, photoshop contest, flash animation,
GIF animation. One of the most common
components of visual communication is an Internet
phenomenon of demotivator or demotivating
poster. It is an image, comprising a graphical
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component in a black frame and explanatory text.

Scientists consider a demotivator as an
independent electronic genre, a kind of non-
personal form of mass communication. The
features of demotivators lie in the channel and in
the sphere of functioning [1]. In addition,
researchers say, that it is a specific speech genre
with its own communicative and pragmatic
characteristics: verbalism, graphic, intertextuality,
symbolism, subjectivity [3].

Demotivators originate in the United States in
the late twentieth century, when business began to
use a technology influence, particularly the
motivational posters in HR management to
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improve productivity. But mostly motivators were
samples of naive ideological positivism, which led
to the opposite effect — the parody of motivational
posters. So demotivators represent the bad
propaganda of human values, which lies at the
basis of the skeptical and ironic reaction to the
proposed rules of conduct. This attitude is a
reflection of the postmodern worldview.
Everything can be called art, using the game style
to focus on abnormalities, fake, unnatural of the
ruling regime in the reality lifestyle; popular easily
disguised allusions to well-known plots,
hybridization, carnival, variability and
randomness. So, a demotivator did not focus on the
reflection. It focused on the modeling of reality by
experimenting  with  artificial reality  [4].
Demotivators have become a separate type of
virtual communication.

A demotivator as a result of reflection on
current events in times of global change has
generated a wave of national creativity out on the
Internet. Dem combines the communicative quality
of a joke, a poster, a caricature, a collage as a form
of expression. The Internet allows you to use a
wide range of expression (word, sound, picture).
Creative work is basically anonymous, but
sometimes personalized (personal blogs or signed
nickname / alias), and sometimes these virtual
characters gain popularity and authority. The
demotivator reveals possibilities to organize
information chaos for a user in critical time. In our
opinion, it is possible to allocate following
functions of demotivating posters: entertainment,
communication, gaming, ideological, and aesthetic.

The entertainment function of demotivators
aims to meet the needs of people in mental rest,
relaxation, restoring mental health and, to a certain
extent, physical strength by entertaining pictures.

With  the entertainment function of
demotivators there should be a communicative
one. This function is implemented in the report the
author of the demotivator specific ideas to the
subjects of the virtual space with the aim of self-
expression, mutual understanding, and stimulation
to act. First, the recipient is interested in a
demotivator with the aim to entertain, and then he
realizes the logic of the author, the author’s
subtext. But, first of all, the audience is the public,
which variously sees the problem. So, it becomes
the impetus for the discussion, which attracts more
and more users of the Internet resource to the
communication. Therefore, a demotivator gives an
incentive to discuss the problem in the form of
online comments.

Gaming function of demotivators is
implemented by using intertextualism. A «game»
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of the author with the recipient is laid in a
demotivator, which is the attracting effect of
identification. The author borrows, copies the
image, plot, which, in turn, has been used
previously, and encodes the message. The recipient
decodes a message, based on the various forms of
art and communication: literature, music, cinema,
advertising, etc. But the author has already focused
on potential intellectual baggage of the audience,
which will help to understand the hint for a
particular source of information. Often as a graphic
element author uses footage from famous films,
footage from the ads, images of literary characters,
historical figures, images of paintings by
prominent artists, photographers and the like. As a
text, author uses quotations from literary works,
philosopher’s aphorisms and sayings. The task of
the recipient is to correlate recognizable graphical
and text elements with an idea laid by the author.

The ideological function is an expression of the
author’s ideological beliefs of a demotivator. There
are political, nationalist, religious, atheistic
demotivators. In the Internet there are pictures of
Soviet ideological icons, which reflects the
perception of a time in different generations or
propaganda points of the Communist ideology (for
example, the demonization of Western civilization,
collectivism, the Stakhanovite movement), or its
criticism. At the peak of the tense situation in
Ukraine the pictures of the Ukrainian-Russian
relations were very popular (from approval
neighborly equal relations to the mutual
humiliation of national dignity).

The aesthetic function of demotivators is
realized by using art-photos, pictures of famous
artists, quotes from classical literature as the
captions of the images. So we can say that the
posters have artistic value as a particular form of
art: a demotivator is based on the creative process;
the reality is reflected through artistic images; as a
side effect in demotivators, there is a promotion of
artistic culture [3].

Ironic rethinking of problems (social: culture,
leisure, health services, criticism of the mass
media, alcoholism, smoking, drugs, prostitution;
the philosophical: the eternal problem of good and
evil, life and death, the meaning of human
existence, happiness, love, themes of religion,
freedom, choice, truth and lies, friendship, trust,
destiny, morality, violence; political: the
incompetence of government, electoral advertising
campaign, Euromaidan, international politics) is a
defensive reaction to the absurdity, the cynicism of
the world and events happening in it.

Traditional components of all verbal and non-
verbal forms make them difficult to classificate
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because a demotivator is the hybrid object,
combining different forms of communication.
There is a problem: to divide by a graphical
component or by text. However, based on the
contents and subjects studied forms of visual
culture, we can distinguish the following types:
social, philosophical, political, entertaining.

Social demotivators focused on the problems
that exist in society. Typical for them is a critical
look at the discrepancy between an ideal and a real
life.

The idea of philosophical demotivators is to
understand the current state of the philosophy of a
human, the justification of the essence of human
existence and human individuality. The main role
is played by the text, and a graphic is to
complement the words, that are to create a visual
image of ideas in the imagination of respondents.

Political demotivators are critic, ridicule the
authorities.

Entertaining demotivators can have different
content. The most important thing is to achieve the
goal of entertaining the audience. The text of
entertaining demotivators is minimized in order to
influence by using visual forms. The author’s idea
of entertainment modems is to discover himself in
the role of a comedian.

In demotivators the form of expression is the
humour, the sarcasm, the grotesque, the black
humor, the obscene vocabulary. The humorous
effect of demotivators is achieved by using the
techniques of exaggeration, the combination of real
and irrational, allusions to one or another artifact.

Among the demotivators there are pictures,
which are based on black humor. Black humor
appeals to the taboo topics: murder, violence,
blasphemy, pornography, human sacrifice,
physical disabilities. The more a person
experiences a life problem, the more aggression
will be reflected in a demotivator. Black humor
serves an important function. It allows to comment
accepted norms in an aggressive form. Therefore, a
virtual verbal aggression to some extent eliminates
anti-social behaviour in real life. Black humor can
transmit the necessary information in some
individual cases, when a demotivator frightens, and
then offeres comic solutions to the problem [2].

So, demotivating posters can be considered as
a means of communication by which active users

of social networks express their attitude to some
social problem, stimulate public debate in virtual
space. A demotivator is a specific form of visual
culture with its own communicative characteristics,
namely graphic (visual perception of the object),
verbal (availability of text explanations),
intertextual (reference to the known and previously
used items), symbolic (each object carries its own
code and interpretation), subjectivistic (transfer of
personal views, interests, beliefs).

An important mechanism for the creation of
posters is intertextuality. Demotivators are focused
on the effect of recognition and use intertextual
components. This involves with attracting and
retaining the attention of the audience, bringing the
memory of the recipient, activating the associative
capabilities of human mind.

In the context of socio-cultural phenomena of
communication a demotivator is a form of visual
culture in the virtual space.

Today any information is visualized. It is
transformation of verbal and nonverbal means into
a system of media communication.

Demotivators relate to unexplored phenomena
of social and cultural communication. The
proposed study was the first attempt to understand
the ideas of demotivators and their communicative
aspect as a form of visual culture in the virtual
space.

A demotivator is the result of folk art.
Previously people explored visual forms such as
engravings, mosaics, paintings, printed graphics
(posters), now in the twenty-first century, in the era
of advanced technologies; we have such
phenomenon of virtual communication as
demotivators.

Today the pictures are widely spread in
different countries of the world through a global
network: Ukrainian, Russian, American, Estonian,
Polish, German, etc. They arose with the
possibility to create graphics online.

So, a demotivator is a specific communicative
phenomenon, which is based on the transformation
of everyday life. Rethinking takes place by
breaking stereotypes taboos. It provides the
creation and adoption of «real» (unlike traditional)
ideals and wvalues, contributes to the unity of
society within the virtual space.
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Symbolism in modern motorcycle journalism

'py6Hik J1. B., HeyaeBa H. B. CumBonika B cy4acHin MoToxypHanictuui. CTpiMKMIA pO3BUTOK Mepgia Ta
nepeHacuyeHHst iHpOPMaUNHOIO PWHKY CTanuM MNPUYMHOKD MepeopieHTauii TpaguuinHux 3acobiB MacoBoi
iHdbopMmauiji. 3okpema, 3MiHMNM BekTOp pobOTM creuiani3oBaHi Mefia, siki paHille OpieHTyBanucs Ha MNeBHUN
cerMeHT ayguTtopii. Y cydacHux ymoBax Ui 3MI nepeTBoptoloTbCS 3 BY3bkOayaUTOPHOT NPecu Ha yHiBepcanbHUN
KOMYHIKaTOp, SIKUA BUOKPEMIIOE He ayauTopito, a iHopmauio. OpieHTauis Ha Ginbll LUMPOKY ayauTopito
3YMOBIIOE CMPOLLEHHS cneuiani3aoBaHuX TEKCTIB, WO NpU3BOAUTb 0 NOSBM B IX MOBI HEXapaKTEPHUX eNeMEHTIB,
3okpema cumBoniB. [lopgibHi npouecy BigOyBalTbCA B MOTOXYpHanicTUui. Y nNponoHoBaHi  poboTi
pO3rnNsagalnTbCa MOHATTA «MOTOXYpHanicTUka» Ta «cumBon». Kpim Toro, AOCRigKyeTbCA BMAMB CUMBOSIB Ha
3MICT Ta KOMYHIKaTUBHMIN NOTeHLian crewianisoBaHMX TEKCTIB HA MOTOLMKNETHY TeMaTuKy. PoboTa 3acHoBaHa
Ha HU3Li HaykoBUX Nybnikauii, Wo nigTBepaXXye 3aranbHy 06’'eKTUBHICTL onybnikoBaHoro Matepiany. [NpaktuyHa
YacTMHa JoCniMKEeHHA BKIoYae B cebe aHania HamnonynspHiloro Ha Teputopii YkpaiHu ApykoBaHOro BUAAHHS
Ha MOTOLMKNETHY TemaTuky «MoTto».

Knroyoei cnoea: MomoxypHanicmuka, cneyianizoeaHi media, cumeosiika, KOMyHikauyisi, KOHMeHmM-aHanis,
KOMYHiKamueHull momeHuyiars, 3a20J/1080K, meapuHHi cumeosu, «Momo».

F'py6Huk J1. B., HeyaeBa H. B. CumBonuka B coBpeMeHHOI MOTOXYypHanucTuke. CTpemutensHoe passutne
MeaMa W nepeHacbIlLeHnsT MHEPOPMALMOHHOIO pbiHKA CTanu MNPUYMHON MepeopueHTauum TpaguLMOHHbIX
CpeacTB MaccoBol MHdopMauun. B yacTHocTW, n3meHunu BekTop paboTbl chneuuanusvpoBaHHble Meaua,
KOTOpble paHee OPMEHTMPOBANUChL Ha ONpeAEneHHbI cerMeHT ayautopun. B coBpeMeHHbIX ycnosusix atu CMU
npeBpaLlalTcs K3 Y3KoayaMTOPHOW MNpecchbl Ha YHWBepCcanbHbIi KOMMYHUKaTOp, KOTOPbIA BblOensieT He
aygutopuio, a wuHdopmaumo. OpueHTauusi Ha Gonee LIMPOKY ayauTopuio obOycrnoBnuBaeT ynpoleHue
cneunanvavpoBaHHbIX TEKCTOB, YTO MPUBOAWUT K MOSIBMEHUIO B WX N3blke HeXapakTepHbIX 3M1eMEHTOB, B
YyacTHocTU cumBonoB. [ogoGHble npouecchkl NMPOUCXOAAT B MOTOXypHanuctuke. B npegnaraemoi pabote
paccMaTpuBaloTCA MOHATMS KMOTOXYPHaNUCTMKa» U «cumBon». Kpome Toro, nccrnegyetcsl BNUsHUE CYMBOJIOB
Ha cofepXaHne U KOMMYHUKaTUBHbIA MOTEHUMan cneumanM3npoBaHHbIX TEKCTOB HA MOTOLMKIETHYIO TEMATMKY.
PaboTta ocHoBaHa Ha psfe Hay4HbIX Myonukauuin, 4To noaTBepxaaeT obwylo 0O6bLEKTUBHOCTL NMybnMKyemMoro
maTtepuana. MNpakTnyeckasi 4acTb UccrnefoBaHUs BKIoYaeT B cebsi aHanma camoro nonysisipHoro Ha TeppuTopun
YKpauHbl Ne4aTHOro U34aHMsa Ha MOTOLMKMETHYI0 TeMaTuky «MoTtoy.

Knroyeebie cnoea: MomoxypHanucmuka, crieyuanu3upoeaHHble Medua, CUMEOJIUKAa, KOMMYHUKauyusi,
KOHMeHm-aHanu3, KOMMyHUKamueHbIl MomeHyuaJsl, 3a20J1080K, JXU8OMHbie cuMeosibl, «Momoy.

Hrubnik L., Nechaieva N. Symbolism in modern motorcycle journalism. A fast development of media and
the glut of information market caused a reorientation of the traditional media. In particular, the specialized media,
which previously focused on a certain segment of the audience, changed the vector of their work. In modern
conditions these media, as limited press, transform into a universal communicator. Now they do not allocate the
audience, they allocate the information. The orientation to a wider audience leads to the simplification of
specialized texts. In this regard, the uncharacteristic elements, in particular symbols, appear in the texts. The
similar processes occur in the motorcycle journalism. In the proposed research we examine the concepts of
«motorcycle journalism» and «symbol». Moreover, we investigate the impact of the symbols on the content and
communicative potential of specialized motorcycle texts. The work is based on few scientific publications, which
create the general objectivity of the published material. The practical analysis of publication includes an analysis
of the most popular print edition on motorcycle topic «Moto» on the territory of Ukraine.

Keywords: motorcycle journalism, specialized media, symbolism, communication, content analysis,
communicative potential, title, animal symbols, «Moto».

Modern people are completely dependent on knowledge, towards traditional and emerging
information. This dependence changes their channels of information, transfers and, therefore,
attitude towards understanding the stream of new entails a change in their communicative function.
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