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COMMUNICATIVE COMPETENCE OF SPECIALISTS

This article is devoted to the formation of business communicative competence
of future specialists. Due to the ever-increasing intensity of communication in
different areas the study of the phenomenon of business communication is
particularly relevant today. The specificity and the complexity of the problems that
arise here result from the fact that communication is carried out in incompatible,
mostly cultural stereotypes of thinking and behavior, including interaction in
professional situations. Communication needs to be effective in any sphere of life.
The authors consider communicative competence as professionally necessary, and
this proves the urgency of the problem. Communicative competence is seen as the
ability to work effectively in a work team, the ability to take into account the
individual psychological and national characteristics of a communication partner,
use business etiquette, manage conflict and interact fruitfully in cooperation.
Business communication involves a constant flow of information. It is the essence
of management. The basic functions of management (Planning, Organizing,
Staffing, Directing, and Controlling) cannot be fulfilled well without effective
communication. Feedback is an integral part of business communication. Business
communication is subordinated to the interests of business, the success of which
depends on compliance with the rules of legal nature and the rules of interpersonal
communication. The authors identified models of business communication. In the
practice of business communication, there are models of business communications
that are relevant to a particular situation and are implemented depending on the
interests of people’s activity. The authors consider the essence and importance of
business communications as one of the components of the management process.
They analyze and systematize the tasks of business communication, study the types
of business communications that have different styles of information transfer, and
define the functions of business communications of the enterprise. It is established
that it is necessary to have a certain set of ideas, knowledge, information about the
principles of business communication to achieve high results of any kind of
commercial activity. It has been proven that the ability to successfully conduct
business negotiations, competent conclusion of business agreements has become
an integral part of the professional culture of managers at all levels. The authors
also outline ways to improve internal business communications that will ensure the
effective operation of the organization and its positive image.

Keywords: business communication models, conversation, group, manager,
modern business communication.
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T'anna HMImenbkoBa, Hatana Hanrouiii. KomyHikaTHBHA KOMIIETEeHTHiCTh
(axiBuiB. ABTOpPU PO3IIIAIOTH CYTHICTh Ta BaXUIUBICTh IiI0BOI KOMYHiKamii sIK
OJIHOTO 31 CKIIQ/IHUKIB MPOIIECY YNPAaBIiHHSA. AHATI3YIOTHCS Ta CUCTEMATH3YIOThCS
3aBJlaHHS JJIOBOTO CIIUIKYBaHHS. Y CTaTTi BHBYAKOTHCSA Pi3HI BUAM JIIOBOTO
CNIJIKYBaHHS. ABTOpH PO3IJIIJAIOTE KOMYHIKATHBHY —KOMIICTEHTHICTH  SIK
npodeciiHO HeoOXinHy, 1 camMe [e JOBOJWTH AaKTYaJIbHICTh HpoOIeMH.
KomyHiKaTHBHA KOMIICTCHTHICTh  PO3IIISIAETBCA K YMIHHA  e(EKTHBHO
CHIBIpalfoBaTH y poOodili KOMaHJi, 3[aTHICTh BpaxOBYBaTH 1HAUBiNyalbHO-
MCUXOJIOTIYHI Ta HAlOHAJIbHI OCOOJMBOCTI MapTHepa 31  CIUIKYBaHHS,
BUKOPHUCTOBYBATH HOPMH [IJIOBOTO €THUKETY, KePyBaTH KOH(MIIKTOM Ta ILIiHO
B3a€EMOJIISITH B paMKax CIHiBIpaii. BcTaHOBIEHO, MO JISi JOCSTHEHHS BHUCOKHX
pe3ylbTaTiB KOMEPUIHHOI AiSNBHOCTI MPAaKTHUYHO OyIb-KOTO BULY HEOOXiIHO
BOJIOJIITH TICBHUM Ha0OpoOM 3HaHb, IiHGOpPMALii NpPO MPUHIUIHN JIIOBOTO
crinkyBaHHs. JIoBeeHO, 1110 BMiHHS YCIIIITHO BECTH JIJIOBI IEPErOBOPHU, IpaMOTHE
YKJIaJ[aHHS TOCTIOIAPChKUX JOTOBOPIB CTAJIO HEBII’€MHOIO YaCTHHO TpodeciitHOl
KyJIbTYpH MEHEIKepiB ycix piBHIB. OKpecieHO UUISXH BIOCKOHAJICHHS
BHYTpILIHBOT JiTOBOT  KOMYHiKalii, sKki 3a0e3nedaTh e(QEeKTUBHY poOOTYy
oprasizanii Ta ii no3uTuBHUH iMilk. Uepe3 MOCTIHHO 3pocTarouy iHTEHCUBHICTh
CHINIKyBaHHS B pi3HUX cdepax OoCHipKkeHHs (EHOMEHA JIJIOBOTO CITUIKYBAaHHS
CBOTOJIHI € 0co0mMBO BaxiuBuM. Crneuudika Ta CKIAHICTH NPoOJeM, IO
BUHUKAIOTB TYT, IOSCHIOETHCS THM, IO CIUIKYBaHHS 3JIHCHIOEThCS Y HECYMICHUX,
HEePEeBaXKHO KYJNBTYPHUX CTEPEOTUIIAX MHUCICHHS Ta MOBEIiHKM, BKIIIOUAIOUH
B3aeMOJif0 y mpodeciiHux cutyamisx. CrinkyBaHHA Mae OyTH ePEKTHBHHUM
y Oyab-sKiii cdepi 0AChKOro XUTTS. J{ijI0Be CIiIKyBaHHS nepeadaydae mocTinHui
notik iHpopmanii. Ile cyrHicts ympapninas. OcHOBHI (yHKUIT ympaBiiHHS
(m1aHyBaHHS, OpraHizallis, YKOMIUIEKTYBaHHS IIEPCOHAJIOM, KEPIBHHLTBO Ta
KOHTPOJIb) HEMOMJIMBO J00Ope BHKOHYBaTH 0€3 e()eKTHBHOTO CIIIJIKYBaHHS.
3BOPOTHIl 3B’SI30K € HEBIiJ]’€MHOIO YaCTHHOIO JIJIOBOTO CITiIKYBaHHS.

KniouoBi cioBa: Gecina, rpyna, MEHeKep, MOJENI AiIOBOrO CHUIKYBAaHHS,
Cy4acHe JiJIOBE CITIIKYBaHHS.

Anna  ImeabkoBa, Haranes  Hagroumii. KommyHnkaTtnBHas
KOMIETEHTHOCTh  CHELHUAIMCTOB. ABTOpPHl pPaccMaTpuUBalOT CYIIHOCTb U
Ba)XHOCTb JEI0OBOHl KOMMYHHKAlLMM KaK OJHOM M3 COCTaBJIAIOIIUX IIpolecca
yIpaBiIeHUs. AHAIU3UPYIOTCS U CUCTEMATU3UPYIOTCA 3aJa4ull JAEJIOBOrO OOIIEHHS.
B cratbe wn3ydaroTcs pasNHMYHBIC BHABI JIETOBOTO OONICHHS, pa3HbIC CTHIH
nepegauyd  MHpopManuu.  ABTOPBl  PAcCMAaTPHBAIOT  KOMMYHUKATHUBHYIO
KOMIIETEHTHOCTh KaK MHPO(ECCHOHANEHO HEOOXOMNMYI0, M HMEHHO 53TO
JOKa3bIBa€T AaKTYyaJIbHOCTH HpO6HeMbI. KOMMyHI/IKaTI/IBHaH KOMIICTCHTHOCTb
paccmaTtpuBaeTcs Kak yMeHHe 3(D(EeKTHBHO COTpyIHHYATh B pabodueil KoMaHIE,
CITOCOOHOCTH YYUTBIBaTh MHAUBUAYAJIBHBIC IICUXOJIOTMYCCKHUEC W HAIMOHAJIbHBLIC
0COOEHHOCTU MapTHEpa 10 OOILIEHUIO, UCIOJIb30BaTh HOPMBI JEJIOBOIO ITUKETA,
YOPaBIATH KOH(IMKTOM U IUIOAOTBOPHO B3aUMOJEHCTBOBaTb B  paMKax
COTPYIHUYECTBA. YCTAaHOBIEHO, YTO M JOCTIDKEHHS BBICOKUX PE3yIbTaTOB
KOMMEPUECKOH NeATeIbHOCTH MIPAaKTHIECKH JII000ro BHIa HEOOXoAuMO 001anaTh
olIpeieIeHHBIM HaOOpOM 3HAHUH, HHPOPMAINH O IPHHIIAIIAX AEIOBOTO OOIICHHIS.
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Jloka3aHo, YTO yMEHHE YCICIIHO BECTH JEJIOBBIE IEPETOBOPHI, T'PAMOTHOE
3aKJIIOUCHHE  XO3SICTBEHHBIX JIOTOBOPOB  CTAJO0 HEOTHEMJIEMOH  YacThIO
npo¢eCCHOHALHON KYJIbTYPhl MEHEIDKEPOB BCeX YpoBHeW. OmpeneneHbl MyTH
COBEPILICHCTBOBAHMS BHYTPCHHEH JENOBOIl KOMMYHUKAIIMH, KOTOpBIE obecredar
3¢ dekTrBHYI0 pabOTy OpraHu3alMd M €€ MOJOXHUTEIbHBIH HMUIK. HM3-3a
NOCTOSHHO ~ pacTymieil HHTCHCHBHOCTH OOIICHHS B PasIMYHBIX  cdepax
uccienoBanue (heHOMEHa [eNOBOr0 OOWICHUs CeTOOHS OCOOSHHO BaKHO.
Crerm¢uka 1 CIOXHOCTb IPOOIEM, BOSHUKAIOIINX 3/1eCh, OOBICHICTCS TEM, 4TO
oOIleHne  OCYIIECTBISIETCS B COOTBETCTBMM C  HECOBMECTHMBIMH,
HNPEUMYIIECTBCHHO KYJIBTYPHBIMH CTEPCOTHUIIAMH MBIIUICHUS W IIOBEJICHUS,
BKJIIOYAsl B3anMOJAEHCTBHE B MpodeccHoHambHBIX cUTyanusx. OOLmeHne I0KHO
ObITh 3GdeKkTUBHBIM B 000 cdepe xu3HHM yenoBeka. JlemoBoe oOleHUE
MpEeANoNaraeT MOCTOSHHBI IMOTOK HHGOpPMAmuU. OTO CYIIHOCTH YIIPABICHHS.
OcHOBHBIC GbyHKIUH YIpaBICHHUS (nmnaHupoBaHue, OpraHH3aIys,
YKOMIIJIEKTOBaHHE TIEPCOHANIOM, PYKOBOJCTBO M KOHTPOJIb) HEBO3MOXKHO XOPOIIO
BBINONHATE  0e3  3ddexTuBHOrO oOmeHus. OOpaTHas CBS3b  SBJILCTCS
HEOTHEMJIEMOH YacThIO JAEIOBOTO OOILEHUS.

KnroueBble cioBa: Gecena, rpynmna, MeHeIKep, MOJEIH JEJI0BOrO OOLICHUS,
COBPEMEHHOE JIeTIOBOE OOIIEHHE.

Problem statement. Communication is a process that can be
studied by different fields of science: Psychology, Philosophy,
Sociology, Pedagogy, Linguistics. It is a form of activity that is carried
out between people as equal partners and leads to the emergence of
mental contact, which is seen in the exchanging of information,
interaction, mutual experience, and mutual understanding.

Human communication always underlies social life since the natural
way of human existence is its connection with other people. As a
participant of social interaction, a person does not live in a world of
isolated light or color spots, sounds or touches; he lives in the world of
things, objects, and forms, in the world of difficult situations [5], where
even silence becomes communicatively meaningful [3], where any
violation or non-observance of the norms of speech behavior can create
misunderstanding, discomfort, conflict, even a communicative
breakdown [6].

The most important components of the professional training of
university students are the development and improvement of the
foundations of business communication. Knowing the field of business
communication, modern specialists can present themselves effectively,
manage the process of professional activities, manage themselves, take
responsibility in crises, establish contacts with people successfully,
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conduct business negotiations, provide psychological influence on
partners, form a positive image of the company, etc.

University students are future managers and they work in various
fields of professional activity. A manager should have a high level of
education, be well acquainted with modern technologies, economics,
organization of production. However, young specialists experience
serious difficulties in business interaction.

Analysis of recent research and publications. One of the first
theoretical models of social communication was proposed by Aristotle,
who identified its components such as orator, language, audience. But
in the scientific literature, this term has been widely used only since the
beginning of the XX century.

F. Taylor became the first researcher of communication processes in
the organization. Not surprisingly, his ideas about the nature of
communications in the enterprise were still very simplistic.
Communication flows in the organization, in his opinion, should be
strictly tied to a position, a social role that an employee performs in an
enterprise. These flows should be predominantly unidirectional, vertical
in nature, should be directed only from top to bottom, from the leader to
the subordinate [3].

The system approach to communications in the organizations
proceeds from the fact that information communications between
various system units of the organization are the main point in its
functioning. The creation, retrieval, and processing of information are
essential for the effective operation of these links. We can say that all
organizational systems are essentially communicative. Considering the
organization as an open system, systems communication theories focus
not only on internal organizational relations but also on the interaction
of the organization with the external environment, the study of
information flows from other organizations, including state and public
institutions. At the same time, communications of different nature are
distinguished as informative, external, and internal. The system
approach analyzes various information flows, the role of formal and
informal channels, as well as the quality of decisions, their dependence
on the functioning of the communication system.

According to N. Konopleva, business communication as the most
important sphere of communication involves the exchange of activities,
information, and experience to achieve a certain result, solve a specific
problem or achieve a specific goal [1]. The success and effectiveness of

130



Bumyck 39 2021

joint activities largely depend on the nature of business interaction.
Only by mastering the basics of business communication one can count
on a positive result of interaction with business partners, on the
achievement of mutual understanding and productive cooperation.

Statement of the article’s objectives. The result of practice
indicates that training of future specialists at a university is aimed
primarily at obtaining basic professional competencies while the actual
practice requires not only good professional but also communicative
knowledge, abilities, skills, and formed communicative qualities of a
person.

In the process of business communication, communication acts as a
social control mechanism that allows people to receive and transmit
information that is necessary for the implementation of any action,
communicative intention, decision-making. Such a process acts as a
means of uniting business partners for a joint communicative process of
solving a problem, generating ideas, and developing joint solutions. In
business communication, there is a transfer of specific methods of
activity, assessments, opinions, judgments, while business partners
strive to express and understand each other’s emotional experiences,
show themselves from their best side, demonstrate their personal,
intellectual, and psychological abilities, and interest in a partner.

The main results. Mental contact characterizes communication as
bilateral activities involving not only the relationship between people
but also empathy, mutual exchange of emotions. In communication,
one can distinguish: a) instrumental focus: to fulfill a socially
significant task, to work, to result; b) personal orientation: satisfaction
of personal needs.

Psychologists note that communication can simultaneously fulfill
different tasks: sharing information and demonstrating a relationship
with each other, mutual influence, compassion, and mutual
understanding. The versatility of communication makes it possible to
highlight its following aspects:

1) information and communication (communication is considered as
a type of personal communication, during which information is
exchanged);

2) interactive (communication is analyzed as interaction individuals
in the process of cooperation);

3) epistemological (a person acts as a subject and an object in social
cognition);
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4) axiological (the study of communication as a process of values
exchange);

5) normative (identifying the place and role of communication in the
process of normative regulation of the behavior of individuals, as well
as the process of transferring and consolidation of norms in everyday
consciousness, the real functioning of stereotypes of behavior);

6) semiotic (communication acts as a specific sign system, on the
one hand, and an intermediary in the functioning various sign systems,
on the other);

7) the social and practical aspect of communication, where the
process is viewed as an exchange of performance results, abilities,
skills [2: 212].

Starting communication, interacting with each other, people usually
pursue specific goals. They are: — exchange or transfer of information;
—the formation of skills and abilities or development of professional
qualities; — the formation of an attitude towards oneself, towards other
people, towards the society in general; —exchanging of activities,
innovative techniques, tools, technologies; — implementation of
correction, change in the motivation of behavior; —exchange
of emotions.

There are such types of communication as interpersonal, business,
special professional and scientific, socio-political, and informational
and communicative, etc. The ways of interaction depend on the goals of
communication, on the characteristics of an organization, the emotional
mood of partners, the level of their culture. Communication is a triune
process that includes communication, interaction, and perception.

Communication is used to collect, analyze, and systematize
information both within the enterprise and outside, taking into
consideration the necessary level of interaction with business partners,
competing firms, consumers, suppliers, financiers, customers. To
convey information, people use verbal (words) signs and non-verbal
(facial expressions, pantomime, gestures, distancing, spatial drawing,
intonation, etc.). Effective communication requires people to
understand each other, so they should speak the same language, have a
common social experience. Poor knowledge of the “language” of
partners may lead not only to misunderstanding but also to financial
miscalculations.

The context of communication can be expressed by a statement,
question, or urge that obscures or demonstrates personal goals and
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ulterior motives. Communication involves feedback and understanding,
with responsibility more on its sender. So, for example, the
comprehensibility of information in business practice is the main
condition for its efficiency. Any company is interested in the strategy to
be clear to the partners. Advertising, intentions, promotions that have
been carried out by some enterprises, but misunderstood by business
partners or consumers, can lead to financial collapse, competitiveness,
breaking up of business relationships.

For communication to be effective, dialogical, the following
conditions must be observed:

1) equality of psychological positions of social subjects regardless
of their social status;

2) equality in the recognition of the active communicative role of
each other;

3) equality in psychological mutual support.

Thus, the main idea of any interaction is that each participant retains
his or her autonomy and can provide self-regulation of their
communicative actions. Interaction consists of actions that,
consequently, consist of the following elements: an acting subject, an
object of the action or a subject to which the influence is directed,
means or instruments of influence, a method of action or a useful
method of means of influence, the reaction of a person to whom it
affects, or the result of an action.

As a result of studying at university, the graduate should:

— build communication effectively using various speech
techniques;

— create the text of the public cultural performance’s speech
competently;

— create written business texts in compliance with the rules of
business correspondence (acts, contracts, memos, reports, letters of
inquiry, offers, letters of claim and responses to these types of letters,
etc.);

— to speak publicly in various business and social situations,
relying on rules and regulations of business communication;

— analyze situations of verbal communication, identifying the
components of successful/unsuccessful verbal and non-verbal behavior.

It is very important as the message can create or change the attitude
of the audience towards the subject of communication. American
scientist D. Clapper noticed that the mass media often influence a
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person not directly but through a complex multistage system of various
circumstances and reasons, which he called “factors-intermediaries”
[8]. It includes:

— a person’s predisposition to the perception of this or that
information (ideas, knowledge, norms, values);

— aperson’s belonging to any social group with its moral, political,
environmental, and other values and norms;

— the interpersonal nature in the distribution of the content of mass
communications, message replication received from various sources by
different people;

— the influence of “opinion” leaders, socially active people, on
dissemination and evaluation of information.

D. Clapper also notes that the reason for the effect, that can be
produced on an audience is not the product itself, demonstrated through
mass communication, but those attitudes, opinions, and positions that
were formed by them from the audience and confirmed messages from
the air [8].

At the same time, this model cannot be considered complete without
diagnostics that show the effectiveness of the communication process.
To analyze its entire completeness, it is necessary to consider such
positions as the effect of communication and feedback.

The effect of communication is some changes in the
communicator’s behavior that occur as a result of receiving a message.

Experts identify three main types of communicative results:

a) changes in knowledge;

b) changes in attitudes, changes in stable audience’s perceptions;

c) changes in the behavior of the recipient of information
(implement purchase, take part in the vote, change one’s point of view,
improve labor discipline, etc).

The degree of achievement of the communication goal can be
assessed by indicators such as the number of letters and calls, change in
sales volume, acceptance (cancellation) of political or administrative
solutions. The effectiveness of communication is due to: — the nature of
the source of information; — features of the form of business
communication and the content of the messages; — the environment in
which people receive information.

Feedback is the communicator’s reaction to the message of the
source. Feedback is what makes communication a two-way process,
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since having received information about the communicator’s reaction,
another person takes it into account, adjusting their actions and goals.

Feedback can be positive when the desired outcome of the message
has been reached, and negative, informing the source of the information
that the desired message result has not been achieved.

The first step in professional development that a graduate will need
to overcome is the successful completion of professional job
interviews. This is where the inability to communicate and express your
thoughts correctly can become an obstacle to getting a job.
Technologies of games are a unique form of modern education that
allows to interest, captivate and activate all psychological processes and
functions of the student. The value of this technology lies in the fact
that there is no direct learning in them, but only conditions are created
for the assimilation and practical consolidation of knowledge. In a very
short period, it is necessary to interest the audience, convey the
necessary information, and be understood. This approach enables the
student to show their oratorical abilities, to show work with the text, to
acquire public speaking skills, to master the techniques of working with
the audience, methods of psychological influence (persuasion,
suggestion, infection).

Conclusion. Business communication is a specific activity, and
therefore the content of each communicative form (for example,
lectures, reports, discussions, etc), as well as each speech structure
(conclusion, opinion, replica, a critical remark, etc) depend on the
communicative intention and the expected result. Each specific
professional goal requires the content of the communication that allows
it to be carried out and achieve the required results. The formation of
communication skills among future specialists is a key to professional
success and the formation of a high-level proficiency. A modern expert
with deep knowledge is a key to the successful work of any company or
enterprise.
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