Cepia «MibxHapogHi BigHocuHu. EkoHoMika. KpaiHo3HaBcTBO. Typuam» ISSN 2310-9513

Series International Relations. Economics. Country Studies. Tourism 2025. Bunyck/Issue 22

https://doi.org/10.26565/2310-9513-2025-22-16
Y/IK 338.482:303.442.23:316.7](477)

OLIHKA TPAHC®OPMALUIT KYIbTYPHOIO NPO®INIO
CYYACHOTIO YKPATHCbKOTO TYPUCTA

FanoHeHKo MaHHa IropiBHa

KaHZ. EKOH. HayK, AOUEHT,

[OOLEHT Kadeapu CBITOBOT NONITUKM,

Aunaomarii Ta TypucTMyHoro bisHecy

XapKiBCbKMI HALLIOHA/IbHWUI yHiBEepCUTET imeHi B. H. KapasiHa
maiaaH CBoboau, 4, m. Xapkis, YKpaiHa, 61022

e-mail: a.i.gaponenko@karazin.ua

ORCID: https://orcid.org/0000-0001-8998-4795

Mikynina KatepuHa lOpiiBHa

maricTp

XapKiBCbKMI HALLOHAbHWUI yHiBEepCUTET imeHi B. H. KapasiHa
maiigaH CBobogu, 4, m. Xapkis, YKpaiHa, 61022

e-mail: mikulina2020ut12 @student.karazin.ua

CraTTA NpMCBAYEHa LOCNIAKEHHIO TpaHCHOPMAL,T KyaIbTYPHOrO NPodiato Cy4acHOro yKpaiHCbKOro TypucTa Ta Waaxam
10ro BUKOPUCTAHHA ANA PO3BUTKY TYPUCTUYHOTO CEKTOPY YKpaiHM B YyMOBaX CbOrofieHHA. B LeHTpi JocniaXeHHA — cyyac-
HUI YKpaTHCbKUIA TypuCT. MpeaMeT LOCNiAKEHHSA — KyNbTYPHUI Npodinb YKpaiHCbKOro TypucTa. MeToto CTaTTi € 4oC/iAKeH-
HA npouecy TpaHchopmaL,ii KynbTypHOro NPodinto YKPaiHCbKOro TYpUCTa Ha OCHOBI Ky/lIbTYpHUX BUMIpiB fodcTeae Ta Bu-
3HaYeHHA 1oro BnofobaHb, OUiKyBaHb Ta «60N1bOBMX TOUOK» AN NOAANLLIONO NPAKTUYHOIO 3aCTOCYBaHHA B chepax Typus-
My Ta FOCTUHHOCTI. MeTOA0/10rYHY OCHOBY AOCAIAMKEHHA CTAHOBUTb MINKAMCUMNAIHAPHUA NiAXih, AKWIA iHTErpye meToam
CUCTEMHOTO aHani3y, Ky1bTyPOI0riYHOr0 OCMUCIEHHA, TYPU3MO3HABCTBA Ta coLionorii. B xoai aocnigskeHHs Byam 3acToco-
BaHi MeToA, MOPiBHAHHSA, aHaNi3 HAYKOBOI NiTepaTypy i BTOPUHHUX AaHMX, rpadiuHnii MeTos ANA Bi3yanisauii pe3ynbraTis.
TaKoX, 419 NPOBEAEHHA eMMIPUYHOTO AOCNIAKEHHN ByB 3aCTOCOBAHUI MeTOZ, ONUTYBaHHA (aHKETYBaHHSA). 3MiHU Ky/ib-
TypHOro npodinto yKpaiHCbKMX TYPUCTIB BUMAratoTb Big, TYPUCTUYHUX KOMNAHI PO3po6KM akTyanbHKX, NpUBabAnBUX Typ-
NpoayKTiB, a Big micuesnx MO — yL0CKOHAEHHA METOAIB KOMYHiKaL,ii Ta po3p06KM HOBUX CTPATETi PO3BUTKY. MOTOYHMIM
YCRIX TYPUCTUYHUX KOMNaHiM Ta HAaNPAMKIB 3a/1€XKMTb AK Bif, AKOCTi NOCAYT, TaK i Bif iXHbOI 34aTHOCTI Bi4NOBIAATM Cy4aCHUM
KYNbTYPHUM OYiKyBaHHAM Ta CNOCOBY KWUTTA TypUCTiB. [OCNiAKEHHA 30cepeaKeHe Ha PO3YMIHHI KyNbTYPHUX MOTMBIB Ta
LiHHICHUX OPIEHTUPIB MaHAPIBHMKIB, @ TAKOX Ha PO3POOLi KyNbTYPHO YYTAMBKX TYPUCTUUHMX NPOMO3MULLN, L0 CTaE Aedani
BaXK/IMBILIUM A/19 iHTerpaLii YKpaiHu Ha CBITOBMIA TYPUCTUYHWMI PUHOK Ta PO3BUTKY HaLLiOHaNbHOTO BpeHay. Pesynbtatamu
[OCNIAKEHHA CTanW PO3pob/eHi Ha OCHOBI CKNALEHOro NOPTPETY Cy4aCHOro YKPaATHCbKOro TypuCTa Ta aHanisy akTyasbHMUX
YMOB roCMozaproBaHHA TYPUCTUYHOI rany3i YKpaiHu cTpaTeriyHi opieHTUpY GOpMyBaHHA KyAbTYPHO CBIZOMOrO YKpaiHCbKO-
ro TYpWCTa, MOAE/b peanisaLii npiopuTeTHUX HaNPAMIB aZanTaLii TYPUCTUYHMX NPOAYKTIB 4,0 3MIHEHWX KYNBTYPHMX NOTPE6
CMoXKMBaya, NPONo3nLi WOoAO BAOCKOHANEHHA TYPUCTUYHOI MOMITUKM Ta BpeHAnHTY YKpaiHu.
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IlocTaHoBKa npo6JeMHu. YucneHHi HayKoBi foci-
JDKeHHs 3acBi4yI0Th HasIBHICTb TiCHUX i 6araToBU-
MipHHMX B3a€MO3B’I3KiB MK KYJIbTYpOIO Ta TYPU3MOM.
BogHovac y Mexax TYpU3MOJIOTIYHOTO JUCKYPCY POJib
KYJIbTYPU HEpPiKO peAyKYeTbCs A0 OAHIEl 3 QyHKIIN
TypuU3My ab0 pO3MIAJAETbCA BUKJIOYHO K CKJIAJO-
Ba pekpealiiiHoi AisisibHOCTi. HaToMicTh Typusm ciif
TPaKTYBaTH He JIMLIe 1K eKOHOMIUHE, a ¥ SIK KyJIbTYpHe
SIBUILle: NOPS/J| 3 BUKOHAHHAM €KOHOMIYHUX QYHKIiH,
30KpeMa OTPUMAaHHAM NPUOYTKY, CTBOPEHHSIM HOBHUX
pO6OYUX Micllb, 3a/IyYeHHSM iHBECTUIIN Ta CTUMYJIIO-
BaHHAM pO3BUTKY iHQpPacTpPyKTypH, BiH 0OJHOYACHO
I0CTa€ 3ac060M MDKKYJBTYPHOIO JiaJsory, KaTajisa-
TOPOM aKTUBI3aLil KyJIbTYPHOI'O XUTTSA TEpUTOpiab-
HUX FpoOMa/, Ta BaXKJIMBUM YMHHUKOM GOpMyBaHHS U
yTBepAKeHHA KyJbTYPHOI CaMOCBiJOMOCTI.

KynabTypHi Ta HallioHa/bHI 0COBJIUBOCTI TYpPUCTHUY-
HUX JleCTHHAllill aKTHBHO BUKOPUCTOBYIOTbLCA Y IPOIie-
cax Ix 6peHAUHTY. IHTerpauis KyJbTYpHUX eJIeMEeHTIB
i CUMBOJIIYHUX MOTHUBIB Yy MapKeTHUHIOBI KOMyHIiKauil
cnpusie popMyBaHHIO NO3UTUBHOTO IMi/KY TypUCTHY-
HOT0 HaMpsIMy Ta MiJBULIEHHIO PiBHSA Moro Bmi3HaBa-
HocTi. CaMe 3aBJSIKM BHUPA3HUM KyJbTYPHUM Mapke-
paM, 3 IKUMH acoIiloI0ThCs KpaiHa, perioH abo Micro,
BignmoBiAHiI AecTuHaLil Jierko ileHTUDIKYIOThCA B pi3-
HUX COLIIOKYJBTYPHUX Ta iHGOpMaLiHHUX KOHTEKCTaX.
Tak, o€JHaHHS TaKUX acoljiaTUBHUX 06pasiB, K JpKa-
30Ba My3UKa, KyJIbTYpa ByAly Ta kKapHaBa/ Mapgi 'pa, y
MacoBil cBifloMocTi cTifiko kopeJitoe 3 MmicToM HoBuit
Opsiean (urrat Jlyisiana, CILIA), 1o cayrye nokasoBuM
NpPHUKJI3J0M ePeKTUBHOTO BUKOPUCTAHHSA KYJIbTYPHHUX
CHUMBOJIIB y GpPEHJAMHTY TYPUCTUUHOI leCTUHAILil.

Takoxx, He MeHIIl BaXXJIMBUMU € KYJbTYpHI Ta Hali-
OHaJIbHI 0COGJIMBOCTI TYPUCTIB, SIKi MOJOPOXKYIOUU CBi-
TOM, HECYTb 3a COO00 TaTepPHU NOBeJiHKY, IPUTAaMaHHi
caMe ix KyJbTypi. Te, HOCIEM AIKOI KyJIbTypH € TYPUCT, BU-
3HayaE fIK BiH iHTepnpeTye A0CBif, po6UTH BUOIP 1100
MOKYTIOK, OIIiHIO€E CBill piBeHb 3a/j0BoJIeHOCTI [15].

B cy4acHil TypuctuuHiél iHAycTpil KyabTypHi Ta
HalioHaJ/IbHI pUcH BifirpaoTh HabaraTo Gi/lblIY POJib,
HiXK MO>Xe 3JJlaTHCS Ha TepLIni NOT/IA[;

1. Ananisyrouy, fIKi KaTeropii TYpUCTiB MOXe NpHUBa-
OMTH HasiBHI Ky/IbTYpHa CNa/lLiMHa Ta HallioHaIbHi 0CO-
6/1MBOCTi, MicueBi opraHisauii 3 ynpaB/iHHA JecTUHALi-
SIMU MOXYTb eQeKTHBHO BUKOPUCTATH NOTEHIiasl Tepu-
Topii, BoJHOYAac MiKJIyr4uch npo ii 36epexxeHHs [13].

2. BpaxyBaHHS Ky/JbTYpPHUX BiIMIHHOCTEN TYPUCTIB
MiJl yac iXx 06CAyroByBaHHSI MOXKe BHUBECTH CepBic Ha
abCoJIIOTHO HOBUH piBeHb. 3HAaHHSA KyJbTYPHUX Ta Ha-
L[iOHAJIbHUX PUC MOTEHIiHHUX TYPHUCTIB - Ije mepuIui
KpOK /10 MOKpallleHHs X KJi€EHTChKOro focsiay [3].

3. TypusM € ogHUM i3 CTOBIIB M>)KHAapOJHOI KOMY-
HiKauii, TOMy KyJbTypHa KOMIIETEHTHICTb Ma€ BUpI-
nlajibHe 3Ha4YeHH4.

4. TypusM MoOxe JaTH «JApyre AUXaHHS» MicleBil
KyJAbTYypi, CIPUATHU 1i pO3BUTKY Ta NONyJadpusalil, aK
cepeJi TYPUCTIB, TaK i cepeJ; aBTOXTOHHOI'O HAaCceJIeHHS.
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KynbTypHe nigrpyHTs BHU3HAYa€ Te, AKUM YUHOM
JIIDAVHA COpUiMae moAopoxi, ki ocobsuBocTi [Je-
cTUHaLid il mpuUBabJ/ITL Ta K BOHA B3aEMOJI€ 3
MICLIeBOI0 KYJIbTYpPOK. B cy4acHUX TYpUCTUYHHUX [0-
CiKEHHSX, OKpPIM 3BUYHHUX JieMorpadiyHUX Xapak-
TEPUCTUK, BaroMy poJib NPUALIAITb KyJIbTYPHOMY
npodit0BaHHIO, IKe PO3IJIAAAETHCS SIK CUCTEMA MOTH-
Balilf, moTpe6 Ta o4yiKyBaHb, cGOPMOBAHUX i/l BIJIU-
BOM HalliOHaJIbHOI Ky/JIBTYPH, COLia/IbHOTO Cepe0BU-
11a Ta 0COOGUCTiICHUX LjiHHOCTel. CaMe TOMY, CbOTro/iHI
B TYPUCTUYHOMY Ta rOTeJIbHO-peCTOpaHHOMY 6i3Heci
KyJIbTYpHa CerMeHTalid € BAXXJIMBUM aHAJNITUYHUM Ta
CcTpaTeriyuHuM iHcTpyMeHTOM [15]

BuBYeHHA 3aKOpPAOHHOrO JOCBiAy MOKasaJo, 10
Taki kpaiHu sk fAnonisg, Pecny6saika Kopesi, Hosa
3enangisa ta CIIA akTUBHO 3aCTOCOBYIOTb TYPUCTHUUHE
npoodintoBaHHA. Lli kpaiHU BXKe € NOMYJISIPHUMU TypHC-
TUYHUMHU HaANpPSAMKaMH, IpOTe IX MeTOI € MoJjasblie
3pOCTaHHA TYPUCTUYHUX MOTOKIB. Bci BOHM BHKO-
PUCTOBYIOTb CTATUCTUYHI JjaHi /151 aHai3y NOTeHIil-
HUX I[IIbOBUX aBAUTOPIiH, 3acTOCOBYIOTh LIMPOBIi Tex-
HoJioril A/ mpoBeJieHHs crenudiyHO CcOpsSMOBaHUX
peKkJaMHUX KaMIIaHil, a TakoX HiZKpecJIITh CBOE
KyJIbTypHe 6araTcTBO, 1110 CTBOPIOE NPUBAbGJIUBICTS fie-
CTUHAIi}.

3BizAcy, 3anopykamMu epeKTUBHOCTI cTpaTeriit pos-
BUTKY TYPU3MY KpaiHH, perioHy Y4 OKpeMoi JeCTUHaL il
€ BHUBYEHHSI KYJIbTYPHUX BiZiMiHHOCTeH TypHUCTIiB, TO-
JIEPAHTHICTb Ta FHYYKICTb Y CTBOPEHHI TYPUCTUYHOTO
NPOAYKTY. 3aCTOCYBaHHSA IHCTPYMEHTIB TYPUCTUYHOIO
npodisitoBaHHA HAa OCHOBI KyJIbTypHUX 0COGJIMBOCTEM
MO2Ke CTaTH IOTY>XHUM IIOLITOBXOM Ji0 PO3BUTKY yKpa-
THCBKOTO TYypHU3My, a pO3NoYaTH CJiJ, 3 JOCJAiIKeHHHA
J0ro roJIOBHOIO CNIOXKMBaya — YKPalHCbKOTO TYpPHUCTA.

AHasi3 oOCTaHHIX HAYKOBHMX JOCJiJKeHb.
[IluTaHHAM  B3a€EMOBIJHOCUH KyJAbTYypU Ta Ty-
pusMy npucBsdeHi po6otu JL.M. BacuauuiuHoi,
['I. Tanonenko, O.B. €Btymenko, B.®. Kidska,
C.O0. Komanp, LA. Kynunsaka, M.II. Manbcbkoi,
A10. Mapoinenka, I1.0. Iogneninoi, 1.C. ITocoxosa,
T.I. Cokon, LM. [lamapu, K.I0. irenbcebkoi Ta iH. OgHak
[IpOBeJeHI AO0C/i[KeHHA He IOBHICTI0O BUCBITIIOIOTH
3B’I30K MiXK KYJbTYPHUMU OCOGJIMBOCTSMU Ta TypHC-
TUYHUM MpPoiTIOBAaHHSAM, 1110 BUKJIUKAE HEOOXIAHICTD
MOT/JIMGJIEHUX JOCi/KEHb.

MeTo0 CTaTTi € AOCIiKeHHs poliecy TpaHcdop-
Marlii KyJIbTypHOTo npodisto yKpalHCbKOro TypyUcTa Ha
OCHOBI Ky/lbTYpHUX BUMipiB [odcTese Ta BU3HaYeHHs
Horo Bos06aHb, 04iKyBaHb Ta «60JIbOBUX TOUOK» 115
M0/la/IbIIOr0 NPAKTUYHOI0 3aCTOCYBaHHSA B chepax Ty-
pU3My Ta FOCTUHHOCTI.

Buksiag, ocHOBHOro marepiaay. Cnupamyduch Ha
Teopito KyJAbTypHUx BuMmipiB I'epta Todcrene, 6ynu
[IpOaHa/i30BaHi acneKTHu YKpaiHCbKOI KyJbTYpHOIL
IIEHTUYHOCTI, fAKi BIUVIMBAIOTb HA MOBCAKJEHHE XUT-
TA yKpalHLiB, IX NOBEJIHKY B TUX YU IHIIUX CUTYyalli-
X, CTWJI NPUHHATTS pillleHb, BUPaXKeHHS eMOLil,
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B3a€EMO/II0 3 POAUHOI, [pPY3fIMH, KoJieTaMU. AHasi3
iHZeKciB YkpaiHM 3a wicTbMa BHMipaMu (AucTaHIis
BJaJj4, KOJIEKTUBI3M IpOTU IHAUBiAyasni3My, YHHUK-
HeHHSl HeBU3HA4YeHOCTi, peMiHHICTb NPOTU MaCKYJIiH-
HOCTi, [JOBFOCTPOKOBa/KOPOTKOCTPOKOBa Opi€HTAaLi,
N06JIaXKJIMBICTb NPOTU CTPUMAHOCTI) Z103BOJIUB Kpallje
3p03YMITH, AKi KyJbTYpHI PUCU CIIOHYKAaKOTb yKpalH-
LiB [0 NeBHOI NOBeJiHKHU. Tak, yKpaiHCbKa KyJbTypa
XapaKTepU3yeTbCA i€papXivyHICTIO | TOMIpHUMU KOJIEK-
TUBICTCBKMMH yCTaHOBKAaMM, BHCOKOIO IMOTpe6o0 y
CTPYKTYPOBAHOCTI Ta Nepei6a4yBaHOCTI, OpieHTaL|i€l0
Ha coljia/IbHy FapMOHIil0 Ta 3HAYHOIO 3aJIeXKHICTIO Cyc-
niJIbHOI MOBEIiHKY BiJf HOPM i o4iKkyBaHb [4].

Y Husui BUNAJKiB, 30KkpeMa 3a KyJbTYpPHUM BUMI-
poM «iHAUBiAyasli3M - KOJIEeKTUBI3M», OTpHUMaHi pe-
3yJIbTaTH MalOTb NPOMDKXHUM XapakTep, 10 YCKJIaJ-
HIOE OJIHO3HA4yHe BiJJHECEHHS YKPaAiHCBKOI KYJbTYpHU
Jl0 TIeBHOTO THITY. 3a TAKUX YMOB JOLIJIBHO CTBEPAXKY-
BaTH, 110 HaliOHa/JIbHAa KyJbTypa YKpalHU XapakTe-
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PU3YETbCA MOEAHAHHAM SIK IHAUBIAYaliCTChKUX, TaK i
KOJIEKTUBICTCbKUX PHUC, YHACJAIJOK 4OTr0 MOBeJiHKOBI
Mo/JieJi CIIOKUBA4viB NOCAYT MOXYTb iCTOTHO BapiloBa-
THUCA 3aJIEXKHO BiJj KOHTEKCTY.

[lizcyMmoBy04mn pe3yJbTaTu XapaKTepUCTHU-
KU YKpalHM 3a wWicTbMa KyJbTYPHUMH BHUMipaMHu
I. Todcrene, [OLiNbHO 3BEPHYTUCA 10 CXeMATUYHOIO
3006paxkeHHs (puc. 1), ike HAOYHO Bifj06pakae 3HaUYEH-
HA IH/eKCiB 3a KO>KHUM i3 BiATOBIAHUX BUMIDIB.

Cnyparoo4duchk Ha Teopilo KyJbTYpPHUX BHUMIpIB
I. TodcTene, fouinbHO NpoaHanizyBaTH, IKUM 4H-
HOM KyJIbTypa KpaiHU NOXo/keHHs TypHCTa BIJIU-
Ba€ Ha Moro noBeAiHKOBi Mojesi Ta pilleHHsd, 110
YXBaJIIOIOThCS SIK Ha eTalli MJIaHyBaHHA NOJO0POXi,
Tak i 6e3nocepeHbO miJ yac i1 3ailicHeHHs. Ha oc-
HOBi cPOpPMyJIbOBAaHUX TEOPETHYHUX ClieHapiiB y
Ta6suni 1 BUCYHYTO HU3KY TilOTe3 I[0/[0 04YiKyBa-
HHUX 0COOJIMBOCTEN TYpPUCTHUYHOI TIOBeJiHKH rpoMa-
AsH YKpalHU.
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Puc. 1. Xapakmepucmuka yKkpaiHcbkoi Ky1emypu 3a wicmsma KyaemypHumu sumipamu I’ [ogpcmeoe.
CrkaadeHo aemopamu 3a mamepianamu [4; 26]
Fig. 1. Characteristics of Ukrainian culture according to Hofstede’s six cultural dimensions. Compiled by the authors based on materials from [4; 26]
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Tabauys 1
Table 1

limoTeTH4Hi cueHapii TYpUCTUYHOI NOBEeAiHKU YKPAaIHCbKMX TYPUCTIB
Hypothetical scenarios of Ukrainian tourists’ behavior

o . IHAEeKc YKpaiHn
KynbTypHuii Bumip 3a ) ) . .
3a BUMipom XapaKTepuCcTHKa O4iKyBaHOI TYPUCTUYHOI )
lodcTene S ! linotesa
Ne Hofstede’s cultural Ukraine’s index MOBEAIHKM Hypothesis
) : according to the Characteristics of expected tourist behavior
dimension ; .
dimension
A TypucTiB 3 KpaiH 3 BUCOKOIO AMCTAHLLiED YKpaiHCbKUI TYpUCT HaZa€E nepesary
BNaZM NOLAOPONKi YaCTO BUCTYNAKOTb MOKA3HUKOM | BiZlBiflyBaHHIO 3ara/ibHOBIAOMMX,
cTaTycy, TOMy TYPUCTM 06MpatoTb roTesli 3 rapHUMM | NOMYNAPHUX cepes, CBOiX CMiBBITYM3HUKIB
iHTep’epamu Ta ekcTep’epamu, BigBiAyOTb TOMOBI | TYPUCTUYHMX AECTUHALiN, HiXK
[CTaHLiA BRagy TprCTMﬂHi [ectuHauji ‘ ) . ,D,OCIl.iA)KeHHI'O MEeHLU BilOMMX MiCLb Ha
1 . 92 For tourists from countries with high power KapTi
Power distance : ; - ) .
distance, travel is often a status symbol, so Ukrainian tourists prefer to visit well-
they choose hotels with beautiful interiors and known tourist destinations that are
exteriors and visit top tourist destinations popular among their compatriots rather
than exploring lesser-known places on
the map
TypucTu, AKi € NnpeacTaBHUKaMU KONEKTUBICTCbKOT | YKPAiHCbKUIA TYPUCT Maite 3 PiBHOKO
KYyNbTYPY, MatoTb CXU/IBbHICTb [0 NOAOPONKYBAHHA | MMOBIPHICTIO MOXe 06paTh AK
B BE/IMKMX FPynax, 4acTo BCI€EIO POANHOIO Ta Pa3oM | iIHAMBIAYaNbHI, TaK i rpynosi NoA0POXKi,
3 pY3AMM, aPKe BOHW MpParHyTb KONEKTUBHOI npoTe BCe X Hajaloumn nepesary
2 €AHOCTI. iHAMBIAYaNbHUM MaHApPiBKaM
B KONEKTUBICTCbKMX KynbTypax YacTo Bubip ogHoro | Ukrainian tourists are almost equally
yneHa rpynu (0coba1Bo TOro, XTO 3aiMaE BULLY likely to choose both individual and group
CXOAMHKY B i€papxii) cTae BMbopom Bciei rpynu. travel, but still prefer individual trips
TypUcTU-iHAMBIAYaNiCTU YacTO CaMOCTIAHO
IHAMBIAyanism r/1aHytoTe CBOI NOAOPOI, CMpalotice Ha Ykpaikcokuit Typuct nig, qac.BM.ﬁpr )
Individualism 55 :naCHMM [0CBiA Ta OHNANH-BIATYKM, CTaTTI, TYPUCTUIHYX HANPAMKIB B PiBHil mipi
pesesn-6noru [l0CNYXAETbCA 10 NOPaj, POAUYIB, Apy3iB
Tourists who represent a collectivist culture tend | koner Ta noknagaetbca Ha BaacHi
to travel in large groups, often with their entire BUCHOBKM, 3p06/1eHi Ha OCHOBI OTPUMaHOT
family and friends, as they seek collective unity. CTOPOHHbOI iHpopMaLi
3 In collectivist cultures, the choice of one member | When choosing travel destinations,
of the group (especially one who is higher in the | ykrainian tourists listen equally to the
hierarchy) often becomes the choice of the entire | 34vice of relatives, friends, and colleagues
group. and rely on their own conclusions based
Individualistic tourists often plan their trips on information obtained from third parties
independently, relying on their own experience
and online reviews, articles, and travel blogs
Brnofo6aHHaA TypuCcTiB 3 bemMiHHUX KynbTyp 6inblw | YKpaiHCbKUIA TYpUCT BinbLue LiHye
HanpaB/eHi Ha eKONOrYHWIA Ta CBIAOMMIA TYPU3M, | penlaKcalito, HiXK aKTUBHUIA BiZANOYMHOK
OCBITHI NOAOPOXKI Ta EKCKYPCIiVHI Typun. TakoXK Ukrainian tourists value relaxation more
cepep, unX TYpUCTiB € NONYAAPHUMM 0340P0BYI than active recreation
4 MacKyniHHicTb 27 AKTMBHOCTI, 6aNbHEONOriYHI KypopTH Ta cna
Masculinity Tourists from feminine cultures are more
interested in eco-friendly and conscious tourism,
educational trips, and sightseeing tours. Wellness
activities, balneological resorts, and spas are also
popular among these tourists
Jlioan 3 cycninbeTB 3 BUCOKMM iHAEKCOM YKpaiHCbKWI TypUCT 3 Binbluoto
YHUKHEHHA HEBU3HAYeHOCTi CXU/bHI A0 BiporiAHicTio 3BepHeTbeA 40
peTenbHOro NAaHyBaHHSA CBOIX MOA0POXKEN npodecioHanis (TypareHTis/
Ta 3aBYacHoOro 6poHoBaHHA. MpoTe, yacTilwe TyponepaTopa), HiXk NnaHyBaTUMe BCO
YHUKHEHHA BOHM MPOCTO 3BEPTAOTLCA 3a AOMNOMOTO0 A0 NoAo0pPOXK CaAMOCTINHO
5 HEBW3HAYEHOCTi 95 npodecioHanis Ta KynytoTb rotoBumiA naketHuii Typ | Ukrainian tourists are more likely to
Uncertainty avoidance People from societies with a high uncertainty turn to professionals (travel agents/tour
avoidance index tend to plan their trips carefully | operators) than to plan their entire trip on
and book in advance. However, more often than their own
not, they simply turn to professionals for help and
buy a ready-made package tour
TypwcTH 3 KpaiH 3 OBroCTPOKOBOI OPiEHTALLiED YKpaiHCbKWI TYPUCT € OAHAKOBO
[eTaNbHO i 3aBY4aCHO NNAHYIOTb CBOT NOAOPOXKI CXWUBbHUM [0 0BPaHHA KyNbTYPHUX Ta
Ta BUTPAYatOThb KOLITU NEPEBAXKHO Ha OCBITHIX TypiB, TaK i 4O pPO3BaXKaNbHUX
KYNbTYPHi Ta OCBiTHi aKTMBHOCTI. [lnA TypucTis nporpam, Takux AK WOMIHT, BiABiAyBaHHA
[l0BrocTpoKoBa 3 KOPOTKOCTPOKOBO OpiEHTOBaHMX Kupa'l'H KOHLJ,IE[:‘)T]B Ta d?eCTMBaniB, Hiqrforo. KUTTA
6 opienTaLis 51 MPIOPUTETHNMM MiA, Hac NOAOPOXKelt € po3sark Ukrainian tourists are equally ‘|ncI|ned
. . Tourists from countries with a long-term to choose cultural and educational tours
Long-term orientation ) . P > . :
orientation plan their trips in detail and well in and entertainment programs such as
advance and spend their money mainly on cultural | shopping, attending concerts and festivals,
and educational activities. For tourists from and nightlife
short-term oriented countries, entertainment is a
priority when traveling
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Mobnaxknusictb
Indulgence

14

Mo6naxkAMBUM KynbTypam npuTaMmaHHa YKpaiHCbKMI TYpUCT NOAOPOXKYE 3a
CMOHTaHHICTb, BOHM BMIitlOTb f06pe KOPAOH He YacTo, NpoTe HaJaE nepesary
[0TPUMYBaTUCL BanaHcy Mik poboToto Ta [oBLWOMyY nepebyBaHHIO

0COBUCTUM KUTTAM, TOMY YACTO NOAOPONKYIOTb Ukrainian tourists do not travel abroad
KiZibKa pasiB Ha piK, 6epyun miHi- BignycTku. often, but prefer longer stays

Ha BiamiHy Big, HUX, NPeACTaBHUKN CTPUMAHUX
Ky/NbTYp 3a3BMUYail peTenbHo obmpatoTb
AKTUBHOCTI, 60 A7 HUX HaWBAXAUBILLMMU €
HaAiMHICTb Ta KOMOPT, @ YaCTO — TAKOMXK i CNOKil
Indulgent cultures are characterized by
spontaneity; they are good at maintaining a
balance between work and personal life, so they
often travel several times a year, taking mini-
vacations. In contrast, representatives of restrained
cultures usually choose their activities carefully,
as reliability and comfort are most important to
them, and often peace and quiet as well

CkJ1aJleHO aBTOpaMu 3a xKepesami [3; 5; 6; 7; 8; 10; 11; 12]
Compiled by the authors based on sources: [3; 5; 6; 7; 8; 10; 11; 12]

Tabauys 2
Table 2

Pe3ynbTaTH NpOBeJeHUX AOCTiJKeHb, CHPIMOBAaHUX HAa BU3HAYEeHHA IPaBAUBOCTI rinores,
BHCYHYTHX 3a TeOpi€lo KyJIbTypHUX BUMipiB [odcTee

Results of studies conducted to determine the validity of hypotheses put forward by Hofstede’s theory
of cultural dimensions

OnuTyBaHHA «TYPUCTUYHI 3BUYKM
. Ta [OCBIf NOAOPONKEN CTYAEHTIB
3B.|T AAPT <<|-|pOB.e,CI,EHHH XHY im. B.H. Kapasita» (npoBeaeHe
OOCNIAKEHHA BHYTPILLHbOTO Ta .
- I aBTOpoM B GopmaTi aHKeTyBaHHSA B
" BWI3HOTO TYPU3MY YKpaiHLiB» .
linotesa : 2025 pou,i) KomeHTap
X 3a 2021 pik .
Hypothesis Survey «Travel habits and Commentary
DART report «Research on .
. . . experiences of students at V.N.
domestic and foreign tourism . N . . .
among Ukrainians» for 2021 Karazin Kharkiv National University»
(conducted by the author in
questionnaire format in 2025)
Hapasi yKpaiHcbKa monogab nparHe obupatu 6inb
Nel NigTBepaKeHo CnpocToBaHo HEeCTaHAAPTHI HANPAMKK AR CBOIX NOAOPOXKeEN
- Confirmed Refuted Currently, Ukrainian youth tend to choose more
unconventional destinations for their travels
YacTKkoBoO niaTBEpAKEHO MNigTBEpAKEHO YKpaiHLui BigaatoTb nepesary iHAUBIAYyaAbHUM NOAOPOXKAM
No2 . X . - A
Partially confirmed Confirmed Ukrainians prefer individual travel
3a pesynbratamu gocnigKeHHa 2021 poky rinotesa byna
CNpOCTOBaHa Yyepes nepesakaHHsA BNAMBY Nopag, Big,
6/1M3bKUX HaZ, BUCHOBKaMM, 3pobaeHnMM nicna BAAaCHOTo
aHanisy iHbopmalii, a 3a pesynbTaTamm onuTyBaHHA 2025
No3 CnpocTtoBaHo CnpocTtoBaHo POKYy, cUTyaLlif € AiaMeTpaNbHO NPOTU/IENKHOIO
- Refuted Refuted According to the results of a 2021 study, the hypothesis
was refuted due to the predominance of advice from loved
ones over conclusions made after personal analysis of
information, and according to the results of a 2025 survey,
the situation is diametrically opposite
YKpaiHCbKi TYpPUCTM B NOAOPOIKAX LUYKAOTb CNOKOO Ta
NiaTeepaxeHo NiaTeeparkeHo P yp Aop Y
Ne4 Confi d Confi d penakcauii
ontirme ontirme Ukrainian tourists seek peace and relaxation when traveling
B 060x BMMaaKax KinbKicHa nepeBara 04HOro BapiaHTy Haz
Nes NiaTBepaxeHo NiaTeepakeHo iHWKM Byna He3HayHo
- Confirmed Confirmed In both cases, the quantitative advantage of one option over
the other was insignificant
06uaBa AoCNiAKEHHA NOKa3anu, WO YKPATHCbKI TypucTm
NeG CnpocTtoBaHo CnpocTtoBaHo HaZaloTb Nepesary Ky/lbTypHO-Mi3HaBaIbHUM MOAOPOXKAM
- Refuted Refuted Both studies showed that Ukrainian tourists prefer cultural
and educational trips
[LocnipskeHHsa 2021 poKy penpe3eHTye 3aKOPAOHHUI
Typu3Mm, a onuTyBaHHA 2025 He BM3HaYae cneumiyHmin
MiaTeepakeHo MiaTsepakeHo BUA TYPU3MY, TOMY OXOMIIOE AK MOAOPOX YKpaiHoto, TaK i
Ne7 Confirmed Confirmed 3aKOPAOHHI
The 2021 study represents foreign tourism, while the
2025 survey does not specify a particular type of tourism,
therefore covering both travel within Ukraine and abroad

CkJ1aJileHO aBTOpaMu
Compiled by the authors
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Jnsa Ttoro, mo6 BiacaiakyBaTu TpaHchopMaliiiHi
IpoLecyd B NOBEeAIHLI YKpailHCbKUX TYPHUCTIB, clep-
ury 6yJio mpoaHasli3oBaHO CTATUCTHUYHY iHpopMaliro
3a 3BiToM [JAPT mozo BHYTpIlIHbOrO Ta BUI3HOTO
TypusMy ykpaiHiiB 3a 2021 pik [18], a moTiM - fgaHi
3 npoBefieHoro B 2025 porji onmUTyBaHHS CTYZAEHTIB
XapKiBCbKOTO HAaLiOHAJIbHOTO YHIBEPCUTETY iMeHi
B. H. Kapasina [20]. Pe3ysnbTaTu AoC/Ii>)KeHHS NpeJ-
cTaBJIeHi B TabuLi 2.

TakuM 4YHWHOM, GiNBLIICTH 3 BUCYHYTHUX TinmoTes, a
caMe I'ITb 3 ceMH, OyJM NMOBHICTIO NigTBep/KEeHUMHU
YU CNIPOCTOBAaHMMHU 06OMa YaCTMHAMM JOCJi>KEHHS.
Lle cBiAYUTH Mpo CTIMKICTh MaTepHIiB TYpUCTUYHOI MO-
BeJ[iHKY, 1110 MAalOTh YKpaiHLi, a/pKe 6i1bLIICTD 1K cepef,
CTYIEHTCbKOI MOJIOAI, TaK i cepef 6iablI 3piaux MaH-
JPiBHUKIB NMPOJEMOHCTPYBaIU CXOXKICTb B NPUUHATTI
pilleHb WOAO0 NoAOpOKYyBaHHsA. [IpoTe, KapAUHAIBHO
pi3HUM BUSABUBCSA MiJXiA 0 BUGOPY AecTUHALiN: 3apa3
MOJIOZIb IIYKA€E YHIKaJbHUM [OCBi/l Ta He3BUYaliHi Jio-
Kalii, B TOM yac sk cTapuii TypuUCTH 0OUPaIOTh «KJja-
CUYHI» HaAlIPAMKHU.

B njisiomy, ykpaiHIi Ha/laloTh NepeBary pesakcarjin-
HUM popMaM BiJIOYHHKY; MEeHIIIH KiJIbKOCTI mogopo-
KeH, IpoTe J0BIIOMY NepebGyBaHHIO; iHAUBIyaJlbHUM
noi3fKaM; KyJIbTypHO-NIi3HABaJIbHUM 3axogaM. /[l
YKpaiHCbKUX TYPUCTIB € BaXXJIMBUM BUCOKUN piBeHb
cepBicy, a TaKO>XX BOHU HaJlal0Th NepeBary 6ijabiu ¢pop-
MaJIbHOMY CIIIJIKYBaHHIO 3 IePCOHAJIOM.

OpHOYacHO 3 LUM, JedKi KyJbTYPHI YCTaHOBKU Ma-
I0Tb HeraTUBHUH BIIJIUB, CTBOPIOIOYH «60JIbOBI TOUKUY,
3 AKMMHU TYPUCTHU 3MyLIeHI MaTH CIpaBy. YKpaiHCbKI

BicHmk XapkiBCbkOro HauioHanbHOro yHiBepcuteTy imeHi B. H. Kapasina

The journal of V. N. Karazin Kharkiv National University

TYPUCTU MAIOTh HU3BKY TOJIEPAHTHICTDb [0 HEBU3HA4e-
HOCTi, HeCTabiJIbHOCTi, HEOJTHO3HAYHOCTI; YyT/IUBICTb
Jl0 TIOpYLIeHHS J0MOBJIeHOCTel; HeoOXiAHICTh B eMo-
LiMHINA nigTpUMLi miJ yac noAopoxi.

KpiM Toro, 3a pesysbTaTaMu MOPIBHAJBLHOIO aHa-
JIi3y [AaHUX ONUTYBAaHHA, NPOBEJLEHOTO aBTOPaMHU y
¢dopMi aHKeTyBaHHSI cepeJi CTYAEHTIB /BOX YHiBepCH-
TeTiB — XapKiBCbKOrO HaliOHAJbHOTO yHIBEpPCUTETY
imeni B. H. Kapasina ta BosioHCbKOrO yHiBepcuTeTy
[21], - 6ysi0 BUsIBJIEHO SIK CIiJIbHI, TaK i BiAMiHHI pucu
y NMOBeJIHKOBUX MOZeJIIX MOJIOLOTr0 NOKOJIIHHSA YKpa-
THCbKUX Ta IHO3€MHUX TYPUCTIB.

Jist 060X gocipKyBaHUX rpyn 3adikcoBaHO BigMiH-
HOCTI y Ipoljecax NpUNHATTS pitieHsb (Ta6.1. 3). 3araiom
[IPOCTEXKYETbCA INeBHA 3aKOHOMIpHICTh Yy BiANOBIAAX
iHO3eMHUX CTYAEHTIB, siKi yacTille o6upasu HEUTpasb-
Hy MO3MUIIiI0 3a IIKaJIOl0 OL[iHIOBAaHHS (3HaueHHs 3 3 5).
Taka TeHJeHIil IEBHOKW Mipol YCKJIaJHIOBaJjJa iHTep-
npeTalilo pe3y/nbTaTiB, y 3B'A3Ky 3 YUM y MexKax aHali3y
OCHOBHY yBary 6yJ/10 30cepe/i>keHO0 Ha 4acTIli 0/jHO3Hay-
HO NMO3UTUBHUX BiJnoBiJel (3HaueHHs 4 Ta 5).

PesysnbTaTu focnifpkeHHA cBig4aTb Ipo Te, IO
YKpaiHCbKI Ta iHO3eMHI CTYyAeHTH AeMOHCTPYIOTh I10-
Ji6Hi migxoau a0 BUGOpy 3aco6iB po3MilleHHs yepe3
OHJIaMH-TJIaTGOpMH, a TaKoK y piBHIM Mipi ouiHio-
I0Tb BILJIMB COLlia/IbHUX Mepex Ha Npolec BUGOPY TY-
pUCTUYHOI JecThHaLii. Taka CX0XIiCTb 3yMOBJIKOETHCH,
30KpeMa, robanisanifHUMuU MOpoliecaMy, Mepeaycim
JisIIbHICTIO TPaHCHALiOHAJbHUX KOPIlOpaliil Ta TpaH-
CKOP/ZIOHHUM XapaKTepoM QyHKIiOHYBaHHS LUPPOBUX
TYPUCTUYHUX IJ1aTGOPM.

Tabauys 3
Table 3

Pe3y/1IbTaTH ONUTYBaHHA CTYAEHTIB 3a 6JIOKOM NUTaHb «[IpMAHATTA pilieHb»
Results of the student survey on the block of questions «Decision-making»

YKpaiHCbKi
cTyaeHTn (n=53),
cepeaHA OLujiHKa

IHO3eMHi cTyaeHTH
(n=46),

YKpaiHCbKi
cTyaeHTn (n=53),
% NO3UTUBHMNX

IHO3eMmHi
cTyaeHTn (n=46),
% NO3UTUBHUX

When planning a route, | rely more on my own experience
than on the advice of others

TBepAsKeHHn - cepeaHs oLjiHKa A L ) L
Statements Ukrainian students Foreign students BiAnosiAelt siAnoeiAel
(n=53), average (n=46) Ukrainian students | Foreign students
rating o (n=53), % of (n=46), % of
average rating - -
positive responses | positive responses
3aB¥ AN 06Mpato XKUTIo Yepes iHTepHeT-naaTdopmm
Booki -
(Booking, Airbnb Towo) 3,55 3,22 52,8 45,6
| always choose accommodation through online platforms
(Booking, Airbnb, etc.)
B|p,r.yr<w 3}'-Ia'-I.H.O BI'II'IM.BaIOTb Ha Mmiit Bv@p 398 331 75,5 42,2
Reviews significantly influence my choice
Coumepeml B/MBAIOTH Ha BUbGIp Miclb ANA BIABIAYBaHHA 334 3,26 415 391
Social media influences my choice of places to visit
3a3Buuait ynTato oodiuiHy iHbopmadito npo 6esneky/
Bi30Bi BMUMOrM nNepes, noisaxkor
24 2 41
I usually read official information about safety/visa 3,66 3 52,9 3
requirements before traveling
[nsa nnaHyBaHHA MaplpyTy Binblie NoKnajaoch Ha
BNIACHWI [OCBIA, HiXK Ha MoOpaay iHLWKX 347 326 50,9 435

CkJ1aJileHO aBTOpaMu
Compiled by the authors
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BogHovyac cyTTeBI BIAMIHHOCTI NPOCTEXYHOTbCA
y CTyIeHi BIUIMBY BiJIFYKiB Ha Mpolec NPUNRHATTS pi-
IIeHb: YKpalHCbKi TYypUCTH HaJaloThb [JOCBiAy MoIe-
peZiHiX KOpHCTyBayiB 3HAYHO 6i/IbIIOr0 3HAYeHHs I10-
pIBHAHO 3 iHO3eMHUMM pecrnoHaeHTaMUu. Kpim Toro,
YKpaiHCBbKi COXKKMBa4i TYPUCTUYHUX MOCAYT XapaKTe-
pHU3YIOThCS GiJIbLI peTeJbHUM MiAX0Z,0M [0 IIJIaHyBaH-
Hsl OJl0poXkel — Bij onpauoBaHHA odililiHoil iHpop-
Malii (30kpeMa 100 Bi30OBUX BUMOT) /0 JleTaJIbHOT0
dbopMyBaHHS MapuipyTy. 3a3HauyeHi 0COGJUBOCTI MoO-
KYTb OYTH NOsICHEHI IK BUCOKMM PiBHEM yHHUKHEHHS
HeBH3HA4YeHOCTI, TaK i NpaKTUYHUMU YNHHUKAMH, 30-
KpeMa crnenudikor TYPUCTHYHOI JIOTICTUKHM CydacHOi
YkpaiHy, sika 4acTo nepejbavae MOEJHAHHS KiJIbKOX

ISSN 2310-9513
2025. Bunyck/Issue 22

BU/IiB TPAHCIIOPTY, 1110, Y CBOIO YePry, YCKJIaJHIOE MIpo-
1ec [JIaHyBaHHs M0I3/10K.

OkpiM TOro, OTpUMaHi pe3y/bTaTU 3aCBiJUYYyHOTH,
110 YKpaiHCbKi TYPUCTH BUKOPUCTOBYIOTbH GijbIl pi3-
HOMaHITHUM CHeKTp [pkepesa JJs 36opy iHdopmanii
Ta 4YacTillle 3BepTalThcs A0 odiniiHUX BebGpecypciB
(puc. 2).

OCHOBHHMM 06JIOKOM NHUTaHb aHKETU € «3BUYKU B
NOA0POXKYBaHHI». AHasIi3 BiinoBifell Ha 3aMUTaHHS 3
HbOTO IpeJicTaBJjeHi B TabauLi 4.

OTpuMaHi pe3yabTaTH CBifjyaTb NPO HAABHICTb
3HAYHOI KiJIbKOCTI CNiJIBHUX PUC Yy MiAX0Aax 0 MOJ0-
POXXyBaHHS cepeJi YKPaiHCbKOI Ta iHO3€eMHOI MOJIOZ|.
Jl1s1 060X Ipyn BaXXJIMBUMHM YMHHUKAMHU € NTPAarHeHHs

BifcOTOK pecnNOHAEHTIE, WO 3a3Ha4vmB Axepeno/Percentage of respondents who indicated sources
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I vkpainui/Ukrainians [l IHozemui/Foreigners

Puc. 2. Po3nodia gidnogidetl Ha numatHs «fKi dxcepena ingpopmayii (045 naanysearus nodopoiceli) Bu Hativacmiwe sukopucmosyeme?» ceped
pecnoHdenmis BosoHcbkozo yHisepcumemy ma XHY im. B. H. Kapa3sina. Ckaadeno asmopamu
Fig. 2. Distribution of answers to the question «What sources of information (for travel planning) do you use most often?» among respondents from
the University of Bologna and V. N. Karazin Kharkiv National University. Compiled by the authors
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J0 onTUMi3sanii BUTpaT Ta iHTepec [0 BiJHOCHO «eK-
30TUYHUX» TYPUCTUYHHUX HANpAMIB. 3 Orgly Ha IO-
€/lHAaHHS 3a3HauyeHUX GAKTOPiB HAMOIIbII AOLIBHOO
MOJIeJUII0 NTO/I0POXKYBAHHA [JI1 PEeCloH/eHTIB 060X
rpyn BUCTyINa€ TpUBaJille nepeGyBaHHA B MeXax Of-
Hiel gectuHauii. Kpim Toro, ass 6ibliocTi onuTaHUX
nopaju poAudyiB i Apy3iB 3ajUIlAlOThCA OiabLI Baro-
MUM JKEpesoM TYpUCTUUHOI iHopMallii mopiBHSHO 3
BiZirykamMu Ha oHJalH-IIaTdOpPMaXx.
Tabauys 4
Table 4
Pi3HUIIA 3BUYOK B IO 0POKYBaHHI YyKPaiHCbKUX
Ta iHO3eMHUX TYPHUCTIB (CTYAEeHTCbKa MOJIOAb)
Differences in travel habits between Ukrainian
and foreign tourists (student youth)

YKpaiHCbKi IHO3eMHi
XapaKTepucTuka TypUCTH TYypUCTH
Characteristics Ukrainian Foreign
tourists tourists
PaHiwe noynHaoTb NiAroToBKY A0 v

noaopoXi
They start preparing for their trip earlier

Binblwe fosipAoTb nopagam 6113bKuMX,
HiX BiArykam B [HTepHerTi v v
They trust the advice of their loved ones
more than online reviews

HagzatoTb nepeBary ogHin foBrii
NoA0POKi, HIXK AEKIIbKOM KOPOTKUM
They prefer one long trip to several short
ones

KynbTypHO-Ni3HaBaNnbHi aKTUBHOCTI €
OCHOBHMM MOTMBOM 0 MOAOPONKYBAHHA v
Cultural and educational activities are
their main motivation for traveling

[erycTauia micueBoi KyxHi € BaXKAMBmMm
€/1eMEeHTOM NOAOPOKi v
Tasting local cuisine is an important part
of their trip

HapatoTb nepesary nocayram
npodecioHanis, HixK CaMOCTiNHIl
opraHisaLii nogopoxei

They prefer professional services to
organizing trips on their own

LLlyKatoTb HOBI, HE MaCOBO-TYPUCTUYHI
HanpAMKK v v
They look for new, non-mainstream tourist
destinations

3aowaaKeHHA KOLWTIB BaX/uBilLe 3a
KomdopT v v
Saving money is more important than
comfort

HapatoTb nepeBary nogopoxkam y BENUKIn
KomnaHii
They prefer traveling in large groups

MatoTb Bi/ibLLY CXMABHICTb A0 CMOHTAHHUX
pileHb v
They are more prone to spontaneous
decisions

MparHyTb A0 penakcauii 6inbwe, HiX 40
AKTUBHOTO BiANOYMHKY

They seek relaxation more than active
recreation

CkJ1aZileHO aBTOpaMu
Compiled by the authors
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BopHouac y Mexax JoOCJiJpKeHHs Oy/0 BUSIBJIEHO
HU3KY BiIMiHHOCTelN y TYPUCTUYHUX NPAKTUKaX JIBOX
rpyH CTY[eHTiB. 30KpeMa, YKpaiHCbKi peClIOHleHTH:

1) npuAingoTb 6inblLly yBary 3aB4acHOMYy IJIaHY-
BaHHIO MI0JJ0POXKeH;

2) po3risifalTh MiclleBy KyXHIO SIK CaMOCTiHHUH
KYyJbTYPHUH A0CBiA;

3) yacrille NOAOPOXKYIOTH i3 KYyJBTYPHO-Mi3HABa/Ib-
HOI0 MeTOI0;

4) NO3UTHMBHO CIPUNMAIOTh CHOHTAHHI pilleHH:A
i/ 4yac TYPUCTUYHUX MOI3L0K.

[HO3eMHI CTyeHTH, CBOEIO YeProko:

1) 3 6isblIOI0 WMOBIpPHICTIO 3BEPTAIOTHCA /10 MpPO-
deciiiHUX cy6'eKTiB TypuUCcTUYHOI cdhepu;

2) nepeBa)XKHO HaJal0Th NepeBary rpynoBuMm ¢op-
MaM NoJopoKyBaHHA (y CKJIa/i BeJIMKOI KoMnaHii gpy-
3iB a60 opraHizoBaHOI TYPUCTUYHOI IPYIIN);

3) opieHTYIOThCSA Ha CNIOKIWHIMIMN TeMI MOA0POXKi 3
aKLEeHTOM Ha BiITOYUHOK i peKpealito.

JlonaTkoBo 6yJio mpoaHasi3oBaHO MpiopUTEeTHI KaTe-
ropii BUTpar miz yac mogopoxei. B 060x gocimpkyBaHux
rpynax Haibijiblla 4YacTKa pecloHJeHTIiB BHU3HauMJIa
BUTpPATU Ha NPOXXUBAHHSA K OCHOBHY CTAaTTI TYpHUC-
TUYHUX BUTpAT. BogHO4Yac yKpalHCbKi TYPUCTH MiCJis BU-
TpaT Ha NPOXKMBAaHHA HalyacTille COPSIMOBYIOTb KOIITH
Ha pOo3Baru Ta eKCKypcii, TOAl AK TpeTe Miclie oCiLalTh
TPAHCIOPTHI BUTpaTu. [l 1HO3eMHUX peClOHJEHTIB
JpYyrorm 3a 3HA4YyLIiCTIO KaTeropi€elo BUTpAT € Xapuy-
BaHHf, a TPeTbOI — po3Baru Ta ekckypcil. Kpim Toro,
iHO3eMHI TypUCTHY YTPUUi YacTille, HiXK YKpalHLli, BU3Ha-
YaloTb LIOMIHT K GiHAHCOBUM MPIOPUTET MiJ] Yac Typuc-
TUYHHUX [10{3/]0K, 1110 HAOYHO BiZl0GpaXkeHO Ha PUCYHKY 3.

Typusm € 6aratonpodinbHow chepoto, Ha Ky Ma-
I0Th BILIUB 6e3J1i4 ¢paKTOPiB, TOMY, AKIO Ii/LIIO € TaKi
VIMOMHHI TepeTBOPEHHS fIK 3MiHa CBiZjoMOCTi yKpaiH-
CbKHUX TYPHUCTIB, TO Ma€ GYTH 3aCTOCOBAaHHUM CHUCTEM-
HUM migxig. KommiaekcHa cucteMa 3axo/iiB Ma€ OXOILIIO-
BaTH BCi chepu KUTTA rpoMajisiH: AOLIKIJIbHA, MIKi/Ib-
Ha, paxoBa Ta BHUIIA OCBiTa, B3aEMOJisl 3 KYJbTYPOIO Y
ycix il mposiBax, 3ac06M MacOBUX KOMYHiKallili, eKOHO-
MiYHUN PO3BUTOK Ta CTAOLILHICTH, cOIlliajibHA 3aXUCT.
fAxiio 6a30Bi NOTPe6U JIOAUHU He O6YyTh 33/]0BOJIEH]
MIOBHOIO0 MIpOI0, TO CKOHLIEHTPYBABUIMCh Ha 3aKPUTTI
NepuIoyeproBUX HeOOXiZHOCTEMN, TaKUX K Xa, )KUTJIO,
6e3MeKa TOIL0, BOHA He MaTUMe pecypciB (4acy, piHan-
ciB, eHeprii) JJis1 KyJIbTYPHOTro 36arayeHHs YU Typu3-
My. OTKe, IKIL0 B «JIaHL[IOTY» He Oy/ie BUCTa4yaTH OHO]
JIaHKH, TO BCSI CUCTeMa He NpaljoBaTUMe epeKTHBHO.

[IpoTe, AKILO BCe K ONYCTUTH €KOHOMIYHY CKJIa-
JIOBy Ta PO3IJIAHYTH aKTyaJlbHUM CTaH KyJbTypHOI
CBiZIOMOCTI yKpaiHLiB, TO CTA€ OYEBUHOIO MO3UTUBHA
TeH/IeHLlisl OCTaHHIX POKIB, He JUBJIAYUCH Ha Te, 110 110-
LITOBXOM /10 Hel cTasia BiliHa. Ha ocHOBI oTpuMaHUX mif,
Yyac JOoCaipKeHHS AaHUX, O6yJo BU/iNIEHO WICTb cTpa-
TeriYyHUX OPiEHTHUPIB [/ mofanbuioro GpopMyBaHHS
KyJbTYPHOI CBiZJOMOCTI YKpaiHLIiB B LIIJIOMY, Ta TYpHUC-
TiB 30KkpeMa (Tabsuug 5).
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BigcoTkoeuid posnogin signosigei/Percentage distribution of responses

M vkpainui/Ukrainians [ IHozemui/Foreigners

Puc. 3. Po3nodia gidnogideil Ha numaHHs «Ha wo Bu eumpavaeme Haii6inbwe nio yac noizdku?» ceped pecnondenmia
BosaoHcbkozo yHisepcumemy ma XHY im. B. H. Kapa3sina. Ckaadeno asmopamu
Fig. 3. Distribution of answers to the question “What do you spend the most on during your trip?” among respondents from the University
of Bologna and V. N. Karazin Kharkiv National University. Compiled by the authors

BaxxsiuBe miciie B GopMyBaHHI KyJbTYpPHO CBiZjoMo-
ro yKpaiHCbKOI'0 TYpHUCTa MaloTh 3aliMaTH JOTHYHI [0
TYpU3My Ta KyJbTypPHOIr0 PO3BUTKY IHCTUTYLil. Cepef,
Hux: [lep:kaBHe areHTCTBO po3BUTKY Typusmy (JAPT),
MiHicTepCcTBO KyJbTYPU Ta CTPATEriYHUX KOMYHIKaL[ilt
Ykpainu (MKCK), MinictepcTBo ociTu i Hayku (MOH),
YkpalHCbKUH KyJabTypHUM Qonp (YK®P), YkpaiHCbkui
IHCTUTYT, perioHajbHi JenapTaMeHTU KYyJbTYypHU 1 Ty-
pU3My, OPTaHU MICLEeBOr0 CaMOBPAAYyBaHHA, 3aKJaAu
OCBIiTH, TpOMaZicbKi Ta npodeciiiHi 06’'€fHAHHS TOILO.
CamMe BOHM MalTb 3aZlaBaTH TPEeHAU B CYCIIJIBCTBI,
[IPOCYBAaTH NPOCBITHULLKI iZjel Ta peasi3oByBaTH iX B
NpaKTUYHUX 3aX0JaxX.

Y nporpami ¢opMyBaHHS KyJbTYPHO CBiJJOMHX
YKpaiHCbKUX TYPUCTIB AOLIJIBHO CIIUPATUCA Ha KOH-
Lenuii KyJbTYpHOI KOMIIETEHTHOCTI, CAaMOCBiJOMOCTI
Ta KyJbTYpHOI AuIioMmarii. BpaxoByouy, 1o miJgBU-
LIeHHA KyJbTYPHOTO DIBHf HaceJIeHHs CIIPUSIE pO3-
BUTKY TexHOJOTriH, a uudposi TexHosorii po6AATH
KyJIbTYpHe cepe/ioBUILe 6iJbIll JOCTYIHUM AJ5 PiI3HUX
KaTeropidl rpomMa/isiH, OCHOBHY yBary CJiJi 30cepepKy-
BaTH Ha Ji/PKUTAJ-NPOEKTAX, TaKUX K OHJAWH-Tpe-
HiHTH, OCBiTHI Mm1aTdopMH, KypcH, JieKLil Ta rpynu 3a
iHTepecamu. Oco6JyiiBe 3HayeHHs TaKuUW MiAxiJy Ha-
6yBa€e B yMOBaX BOEHHOI'0 cTaHy. BojHouac, nopsz i3
BUTpATaMH{ Ha CTBOPEHHS TaKUX POEKTIB, HEOOXiAHO
nepeznb6adyaTH 010/KeT Ha ix mpocyBaHHs, 11106 3a6e3mne-
YUTH J,0CSATHEHHS NOTeHIilHOl ayguTopil.

®opMyBaHHS KyJbTYPHO CBiZloMOro ykpaiHCbKO-
ro TYpUCTa € HaJ3BUYAMHO aKTya/IbHUM 3aBJaHHAM,
OCKIJIbKM TYpU3M BUCTYINA€E OJHUM i3 IHCTPYMEHTIB
«M'SIKOI CHJIM», 110 BIIMBAE Ha MDXHApPOAHUM iMimx

kpaiHu. [IpoLiec cTBOpeHHA KOHKYPEHTOCIIPOMOXKHOIO
Ta aKTyaJIbHOI'0 TYPUCTUYHOIO IPOAYKTY B YKpaiHi BU-
Mara€ Bce6GiYHOro po3yMiHHSI KYJbTYPHOTO HNpodiiio
Cy4acCHOT0 YKpalHCbKOTO TYpHUCTa, IKUH y»Ke 3a3HaB
TpaHcdopmalliil i TpoAOBXKYE 3MiHIOBATHCS MiJ BIJIU-
BOM LI0JIEHHUX BUKJUKIB Ta BUMpPoOyBaHb. lliHHOCTI
Ta CHOCi6 KUTTS YKPAIHCbKUX TYPHUCTIB, pa3oM i3 ixHi-
MU yHOL00aHHAMU Ta MOJIeJISIMU CIIOKUBaHHS TypHC-
TUYHUX NPOAYKTIB, GOPMYIOTh KYJbTYPHUU NPOdib,
AKUN cayrye GyHAaMeHTOM AJis po3po6KU ePeKTUB-
HUX MAapKETUHTOBUX CTPATETill y TypucTUUHil cdepi.

[lizTpuMKa pO3BUTKY YKPaiHCbKOI KyJIbTYpPU CTaJa
BaXX/IMBUM YUHHUKOM Yy 60pOTHOI MPOTHU pociiicbkol
arpecii, B neputy 4epry - B inHpopmauniiiHoMy npocTopi.
He nuBsisgyuch Ta moCTilHiI cTpec Ta BiA4yTTs TpUBO-
T'M cepe/| HaceJIeHHs, 32 OCTaHHI pOKM BifbyBcs cre-
CK KYJIBTYPHOTO >XUTTs YKpaiHH, NiAKpineHu# 3min-
HEHHAM HalliOHaJIbHOI iIEeHTUYHOCTI Ta NepexosoM Ha
YKpaiHCbKy MOBY. YKpaiHILi Bce 4acTille IiKaBJIATbCA
He JIMIlle KyJbTYPOIO CBOEI KpaiHy, a I perioHy, mMicTa,
ceJla Y BJIACHOI POJAUHHU.

TpaHcdopmManis cydacHOro ykpaiHCbKOTO TypHUCTa
€ SK NepelIKoJo0 AJisi PO3BUTKY TypHU3My, 60 Mmopy-
1IVE CTabIMBHICTD, TaK i BizKpUBa€e 3HAUHUM MOTeHIial
JJ11 Hboro. Pe3ynbTaTh [0CHIIXKEeHHA LbOTO MPOLeCy
Jl03BOJIAATH CTBOPIOBATH GiJbII Cy4acHi, KOHKYpeHTO-
CIIPOMO2KHI Ta aZlallTUBHI [0 YMOB PUHKY TYPUCTHUYHI
NpOJYKTH. Bxxe 3apa3 MokHa M0OGAYUTH, 10 TypHC-
THUYHA iHAYCTpia YKpalHU pearye Ha 3allUTH TYPUCTIB,
3MIHIOIOYM NiAXiA 40 HaJJaHHHA CepBicy Ta BJOCKOHaA-
JII0I0YW iHQPACTPYKTYpPY AJis 30i/blLIeHHS IHKJ/II03UB-
HocTi. Po3yMiHHA BJlacHOI KyJIBTYpPHOI i€ HTUYHOCTI,
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Tabauys 5
Table 5

CrpaTeriuHi opieHTUPU POpPMYBaHHSA KYJIBTYPHO CBiJOMOro YKpaiHCBKOIo TypHUCTa
Strategic guidelines for shaping culturally conscious Ukrainian tourists

CTpaTeriyHnit opieHTUp
Strategic guideline

Merta
Objective

OcHoBHi 3axoan
Key measures

OuikyBaHi pe3ynbratu
Expected results

EKonoriuHa Ta KynbTypHa
BiNOBiAaNb-HICTb
Environmental and
cultural responsibility

3abe3neyeHHn 36epeskeHHs
NPUPOAHUX pecypcis Ta
KYNIbTYPHOI CNaALWmHm
LNAXOM iX pauioHanbHOro
BUKOPWUCTaHHSA B TYPU3MI
Ensuring the preservation
of natural resources and
cultural heritage through
their rational use in tourism

MiaTPMMKa NPOEKTIB, CNPAMOBAHMUX Ha PO3BUTOK
€KOJIOTYHOrOo Ta Ky/IbTYPHOTO Typu3My B YKpaiHi;
BNPOBaAMXKEHHA KaMNaHilt LWoA0 NOWMPEHH:A 3HaHHA NPO
CTa/IMi PO3BUTOK Ta CBIZLOME CNOXKMBAHHSA; NONyAApU3aLia
NOKaNbHUX KyNnbTypw i Typusmy

Supporting projects aimed at developing environmental

and cultural tourism in Ukraine; implementing campaigns

to spread knowledge about sustainable development and
conscious consumption; promoting local culture and tourism

MowwpeHHs cepes,
HaceneHHs igei npo

3aXMCT HAaBKO/IMLLHBbOTO Ta
KYNIbTYPHOTO CEpesoBULL,
Spreading ideas about
protecting the environment
and cultural heritage among
the population

MixKynbTypHa
KOMyHiKaujia Intercultural
communication

DdopmyBaHHA KybTypHOT
KOMNEeTEHTHOCTI
YKPAiHCbKMX TYpUCTiB
Developing cultural
competence among
Ukrainian tourists

MigBULLEHHA KyNbTYPHOT 06i3HaHOCTI (L4040 BAACHOI Ta
HLUMX KYNbTYP) WAAXOM NPOBEAEHHN TEMAaTUYHUX 3aX0A4,B,
decTmBanis, 3ycTpiveli ToLo; CTBOPEHHA iHPOpMaLiiHNX
pecypcis (B nepLy Yepry — UMPpPOBHMX); 320X0UEHHS
MiXKHapOAHMX Nporpam akagemiyHoi mobinbHOCTI, 06MiHY
[,0CBiAOM TOLLO

Raising cultural awareness (of one’s own and other cultures)
by holding thematic events, festivals, meetings, etc.; creating
information resources (primarily digital); encouraging
international academic mobility programs, exchange of
experience, etc.

3pOCTaHHA BiAKPUTOCTI
YKpaiHLiB A0 iHWKX
Ky/IbTYP, HaNlaroAXKeHHnA
CTiIKMX KYNbTYPHUX 3B'A3KIB
3 KpaiHaMKU-NapTHepamm
Increasing Ukrainians’
openness to other cultures,
establishing sustainable
cultural ties with partner
countries

OCBIiTHbO-KYy/NBTYpPHA
nigrotoska

Educational and cultural
training

OTpuUMaHHA

YKpaiHUAMM 3HaHb Ta
HaBUYOK, HeOBXiAHNX
ANnA eGeKTUBHOrO
DYHKLiOHYBaHHA B
PO3BUHEHOMY CYCMiNbCTBI
Providing Ukrainians with
the knowledge and skills
necessary to function
effectively in a developed
society

BrnpoBazeHHA B OCBITHIX 3aKNajax cy4yacHMX,
iHTEPaKTUBHMX KYpPCiB, AKi CNIPUATUMYTb GOPMYBaHHIO
KyNbTYpHOT cBifOMOCTI Ta 06i3HaHOCTi. CTBOpEHHSA
BiZNOBIAHMX OHNAWH-KYPCIB ANA [OPOCAMX Ta 3a0X0HYBAHHA
BiZIBiAYBaHHA KYNbTYPHUX Ta MUCTELbKUX 3aX04iB
Introducing modern, interactive courses in educational
institutions that will contribute to the formation of cultural
awareness and consciousness. Creating appropriate online
courses for adults and encouraging attendance at cultural
and artistic events

MNiaBULLEHHA PiBHA 3HaHb
BCiX rpyn HaceneHHA
(ocobnmBo —monogi) woao
KynbTypy YKpaiHu Ta iHWKUX
KpaiH Raising the level of
knowledge of all population
groups (especially young
people) about the culture of
Ukraine and other countries

HauioHanbHO-KynbTYpHa
CaMOCBIAOMICTb
National and cultural
identity

Po3BMTOK ycBigOMNEHOCTI
YKpaiHLiB Wwoao
NPUHANEXKHOCTI 40 CBOET
Ky/NIbTYPW, PO3YMiHHA
BNIACHMX LiHHOCTEN Ta
ineHTMYHocTi Developing
Ukrainians’ awareness of
their cultural identity and
understanding of their own
values and identity

MowwnpeHHA HapaTMBIB MPO BAXKAMBICTb HALiOHANbHOI
KYNbTYpW; NiATPUMKA FPOMAZCbKUX OpraHisaL,in, aKi
NOLUMPIOIOTb B MACK YKpPaiHCbKi Tpaauu,ii, ictopito,
NiTepaTypy, MUCTELTBO TOLWLO; FAPMOHIHA imnaeMeHTau,is
[0 OCBITHBOTO NPOLECY N1EMEHTIB Ky/NbTYyPHO-NATPioTUYHE
BUXOBaHHA

Spreading narratives about the importance of national
culture; supporting civil society organizations that promote
Ukrainian traditions, history, literature, art, etc. to the
general public; harmoniously implementing elements of
cultural and patriotic education into the educational process

Kpalue po3ymiHHA BnacHoi
KYNbTYPHOI i€HTUYHOCTI
CNPUATMME 3POCTaHHIO
naTpioTU3my, a TaKOX
LOMNOMOMXKe YKPAiHCbKMM
TYpUCTaM Kpalle po3ymiTu
0c06MBOCTi iIHO3EMHUX
KyNbTyp

A better understanding of
their own cultural identity
will contribute to the
growth of patriotism and
help Ukrainian tourists
better understand the
peculiarities of foreign
cultures

Lindposa KynbTypHa
rpPamoTHICTb
Digital cultural literacy

MowmnpeHHA 3HaHb WoAo
BUKOPUCTaHHA LMPPOBUX
TEXHONOriM ANA KyNbTYPHOrO
po3BUTKY Spreading
knowledge about the use

of digital technologies for
cultural development

MNpoBeaeHHA TPEHIHTIB WOA0 MeAia-rpamMoTHOCTI cepef,
CTapLIOro NOKONIHHA YKPaiHLiB; BNPOBAAKEHHA HOBITHIX
TexHonorin 8 mysenx i ranepesx (VR Ta AR, iHTepaKTuUBHI
Ancniei); CTBOPEHHA OHNaNH-pecypciB AN BUBYEHHA
YKPaiHCbKOI KynbTypu

Conducting media literacy training for the older generation
of Ukrainians; introducing the latest technologies in
museums and galleries (VR and AR, interactive displays);
creating online resources for studying Ukrainian culture

MNiaBuLLEHHA piBHA
BMKOPUCTaHHA
IHTepHeT-TexHoNO il 3
NPOCBITHULEKOIO METOD

Ta NowWNpeHHA 6GinbLu
BAYMIUBOTO CMOXUBAHHA
iHbopMaLiiHUX NPOAYKTIB
Increasing the use of
Internet technologies for
educational purposes and
promoting more thoughtful
consumption of information
products
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KynbTypHa iHKN03UBHICTb | 3abe3neyeHHA BifibHOrO
Ta 6e3bap’epHicTb [0CTYNy A0 KyNbTypu
Cultural inclusiveness and | Ta mucTeuTBa BCix rpyn
accessibility HaceneHHA YKpaiHu
Ensuring free access to
culture and art for all
population groups in
Ukraine

3abesneyeHHs BigNoBigHOW iHPPACTPYKTYpPOLO 3aKNagis
KynbTypu (naHgycu, nidtn, obnagHaHi BGBUpanbHi,
iHbopMmaUiiHi TabMuKK 4NA NOAEN 3 Bajamm 30py TOLLO);
CMPOLLEHHA JOCTYNY MaNo3aXULLEHUX BEPCTB HAaCENEHHS A0
KyNbTYpHUX pecypciB i 3axoais Providing cultural institutions
with appropriate infrastructure (ramps, elevators, equipped
restrooms, information signs for people with visual
impairments, etc.); simplifying access to cultural resources
and events for vulnerable population groups

MNiaBULLEHHA piBHA
KyNbTYPHOTO PO3BUTKY
BCbOrO HaceneHHA 6e3
BUKtOYeHb Raising the level
of cultural development

of the entire population
without exception

CkJ1aZileHO aBTOpaMH
Compiled by the authors

NPUHUHATTA K NO3UTHUBHUX, TaK | HEraTUBHUX CTOPIiH
CBOI'0 MEHTAJIITETy MOXe JOIIOMOI'TU YKpalHLSAM Ilepe-
TBOPUTH TYPU3M Ha ITOTY>KHUH iIHCTPYMEHT Mi>KHapoJ-
HOI KOMYHiKallil Ta eKOHOMIYHOTr'O BilHOBJIEHHA.

AHani3 3MiH y KyJbTYpPHUX MOTpPe6axX YKpaiHChKUX
TYPUCTIB 3acBiuye 3pocTaHHS poJii Ge3NeKH, eTHO-
KYJbTYPHOI iIeHTUYHOCTi, ciMelHUX dopM [103Bi/IA
Ta ceHcOpHOTro KoMopTy. BopgHovyac akTyanisyeTbcs
[IONUT Ha JIOKaJIbHI, €KOJIOTI4YHi, iCTOpUYHi Ta 03[10-
pOBUi NMPOAYKTH, 3/4aTHI 3a6e€3MeYUTU SIK eMOLiiHy
CTabi/MIbHICTD, TaK i 3Mil{HEHHS 3B’I3KY 3 KYJbTYPHOIO
CNaJlMHOK. 33 TAKUX YMOB BUHHUKAE OTpeba y MoJie-
Jli, sika 6 J103BOJIMJIa CUCTEMHO alaliTyBaTH TypPUCTHY-
Hi NPOAYKTU [0 aKTyaJIbHUX KYJbTYPHUX OUYiKyBaHb
Pi3HUX Pyl CIIOXKUBAYiB.

HaBesieHa HMK4e TabJMLA IIOCTPYE MoJesb pea-
Ji3ayil NpiopUTeTHUX HAaNpAMIB afanTalil TYpUCTUY-
HUX MPOAYKTIB, 1[0 6a3yeThbCcs Ha iHTerpauii eTHoMe-
TPUYHUX MIAX0AIB, IPUHLUIIB KyJbTYPHOI Yy TJIMBOCTI,
6e3MeKOBUX BUMOI Ta CEHCOPHOI ajanTauii cepsicy.
Po3po6sieHa Mozie/1b BpaXxOBYE sIK TOTPe6U BHY TPILIHIX
TYPUCTIB Y BOEHHUH Mepiof, Tak i mepcrneKTUBU PO3-
BUTKY TYPUCTUYHUX IPOMaA/], 30KpeMa Ha CI/IbCbKUX Ta
NOCTKOH(QIIKTHUX TEPUTOPIsIX.

3amnpoloHoBaHa MOJe/b JAEMOHCTPYE KOMILIEK-
CHUM mifaxix Ao ajanTanil TYPUCTUYHUX NMPOJYKTIB B
yMoBax TpaHchopManil KyJbTYpHUX HOTpeb yKpaiH-
CbKMX CIOXHBayiB. BoHa 0oxom/io€ K LiHHiCHI, Tak i
[OBE/iHKOBI 3MIHU TYPUCTIB, BPAaxXOBYIOYU KJIOYOBI
TeH/JeHLii cy4yacHOCTi: mparHeHHs1 0 Ge3meKu, 3Mill-
HEHHS POJUHHUX CTOCYHKIB, aKTyasli3aliio KyJbTYpPHOI
ifeHTUYHOCTI Ta NoTpeby B eMouiliHOMY U pisuyHOMY
BiJJTHOBJIEHHI.

Peasnizanjis okpecseHuUx HanpsMiB J03BOJIMTH TY-
PUCTUYHUM NiAIPUEMCTBAM:

e MiBULIATH peJIeBaHTHICTb Ta iHHOBALiMHIiCTbL
CBOIX IIPOAYKTIB;

 301IbLIUTH piBEHDb 33J0BOJIEHOCT] TYPUCTIB;

e CIIPUATU PO3BUTKY PErioHIB i MicLleBUX TpOMaL;

® IOCUJIMTH KOHKYPEHTHI No3uLii YkpaiHu Ha BHY-
TPIlIHbOMY Ta MiXKHapOJHOMY TYPUCTUYHUX PUHKAX.

PesysnbTaTy npoBefeHOro AOCHI[KEeHHA KYJbTYyp-
HOT0 NMOPTPeTY YKPAIHCLKOr0 TYPUCTA TaKOX JeMOH-
CTPYIOTb 3HAUHUM NOTeHLiaJ AJs MiJBUILeHHs edek-
TUBHOCTI OpeHIUHTY YKpalHU K TypUCTUYHOI J1eCTHU-
Hanil. [[1u6oke po3yMiHHS NOBeIiIHKOBUX, I[IHHICHUX Ta

KYJbTYPHUX XapaKTePUCTUK BHYTPILIHBOTO TYPHUCTA
J03BoJisie GOpMyBaTH GiJbIl TPHUBAGJUBUN Ta KOHKY-
PEHTOCIPOMOXKHUM IMiPK KpaiHU Ha MiXXKHapoAHOMY
PUHKY. B yMOBax nic/isIBOEHHOI0 Bi/JHOBJIEHHS 0COGJIU-
BO Ba)XX/IMBO BHMOYZ0BYBaTH KOMYHiKallilo, iKa NOEHYE
eJIeMEeHTHU HallioOHa/JIbHOI iIeHTUYHOCTI — CTiHKiCTb, aB-
TEHTUYHICTb Ta KYJbTYpHE Pi3HOMAHITTH - 3 YITKUMU
CUTHaJIaMU 6e3MeKU Ta BiAKPUTOCTI AJis CBITY.

Y 1bOMy KOHTEKCTi IOCTa€E noTpeba y dpopmyito-
BaHHI KOMIIJIEKCHUX PeKOMeH/allil /151 BJOCKOHAJIeH-
Hsl TYPUCTUYHOI NOJIITUKYU Ta OpeHAUHTY. BoHU MalOTh
BpaxXxOByBaTHU perioHaJ/ibHi BiAMIHHOCTI, NpiOpUTETH
L[IJIbOBUX PUHKIB, MDKHApOHI TeHJEHIlii Ta poJb MiX-
KyJIbTYPHOI KOMIIETEHTHOCTI y GOpMyBaHHI TYypUCTHY-
HOro A0cBiAy. B Tabsuni 7 cucteMaTH30BaHO KJIOYOBi
[pONO03ULil, HaNpAMKH IX peasiszanii Ta o4ikyBaHi pe-
3yJIbTATH /AJ151 PO3BUTKY TypPUCTUYHOI NPHUBAGIMBOCTI
Ykpainu.

[IpencraBiieHi peKoMeHAaLIl 040 yAO0CKOHA/IEHHS
TYPUCTUYHOI MOJITUKN Ta 6peHJMHTYy YKpaiHU okpec-
JIIOIOTh CUCTEMHMH NiAXiJ [0 MiCJSIBOEHHOTO BiIHOB-
JIeHHsl TYpUCTUYHOI ranysi. Ix niHnicTh nosdrae y no-
€/JHaHHI IIMO60KOr0 PO3yMiHHS BHYTPILIHBOI'O TypHC-
Ta 3 Mi>KHapOAHUMU TPeHJaMU, 10 L03BOJISIE YKpaiHi
dbopMyBaTH KOHKYPEHTOCIPOMOXHUHM, aBTEHTUUYHUN
Ta YyTJAUBUN 10 KYJIBTYPHUX BiIMiHHOCTEH TypUCTHY-
HUH NPOAYKT.

3anponoHOBaHi HANpPsIMU OXOIIKIOTh CTpaTeriyHi
acleKTU TYPUCTUYHOI AisIIbHOCTI — Bif popMyBaHHS
HallioHaJIbHOT'0 GPeHAy [0 perioHanbHOI AudepeHIi-
auil TYPUCTUYHUX NPOAYKTIB TA PO3BUTKY MIXKKYJb-
TYpHOI KOMIETEeHTHOCTI nepcoHasny. Oco6/iMBa yBara
NPUAINIAETbCA IepCIeKTUBHUM IHO3eMHUM PUHKaM Ta
CerMeHTOBaHUM I'pyllaM TYPHUCTiB, 30KpeMa [pesCcTaB-
HHUKaM MyCyJIbMaHCbKUX KpaiH, AKi JeMOHCTPYIOTb BU-
COKUH piBeHb 3alliKaBJIEHOCTI Ta MJIATOCIPOMOXKHOCTI.

Peastizanis 3a3HaueHUX HANPSAMIB JO3BOJIUTb:

e MiABULIUTU MiXKHApOAHY BIi3HABaHICTb TYypUC-
TUYHOTO 6peHly YKpaiHy;

e cpopMyBaTH 6araTouIapoBUN Ta CydacHUU iMiK
KpaiHy;

e 3a0e3meYyuTH KOMGOPT Ta KYJbTYpHY Oe3IleKy
iHO3eMHUX TYPHUCTIB;

e IIPUCKOPUTH BIJJHOBJIEHHSI Ta PO3BUTOK yKpalH-
CbKOTO TYPHUCTUYHOI'O CEKTOpPY Yy MiCJASIBOEHHUH Ile-

pioz.
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Tabauys 6
Table 6
MogaeJib peastisanii npiopyuTeTHUX HAaNpPAMIB aJanTanii TYpUCTUYHUX NPOAYKTIB
[0 3MiHEHUX KYy/JIbTYPHHX NIOTPe6 CoKuBaya

Model for implementing priority areas for adapting tourism products to changing cultural needs

of consumers

MpiopuTEeTHUI HanpaAm
apanTauii
Priority area of adaptation

CyTHicTb npono3suuii Essence
of the proposal

OCHOBHi KpOKM peanisauii
Main steps for implementation

OuvikyBaHuI pesynbtaT Expected outcome

1. ETHOKYNbTYpHa cermeHTaLis
Ta /I0KanisaLia TYPUCTUYHUX
NPOAYKTIB

1. Ethnocultural segmentation
and localization of tourism
products

CTBOPEHHA NPONO3ULLiNA, WO
NifAKPeCNoTb perioHanbHy
caMobyTHiCTb, Tpaguuii,
$OoNbKAOP, racTPOHOMIIO
Creating offers that emphasize
regional identity, traditions,
folklore, and gastronomy

- @aHani3 NoKaNbHOI KyNbTYPHOI
CNafLmHK;

- po3pobKa eTHOTYpiB, MaicTep-Kaacis,
racTpotypis;

- cniBnpauA 3 HOCIAMM TpaamL,in

- analysis of local cultural heritage;

- development of ethno-tours, master
classes, and gastronomic tours;

- cooperation with tradition bearers

MNiaBULLEHHA LiHHOCTI

perioHanbHOro TYpn3my, 3pOCTaHHA
KOHKYPEHTOCMPOMOXKHOCTi IOKaNbHUX
rpomag, Increasing the value of regional
tourism, growing the competitiveness of
local communities

2. PO3BUTOK cimeiHOro Ta
AMTAYOTO TypU3MYy

2. Development of family and
children’s tourism

ApanTauia npoaykTis nig,
noTpebu cimel, Wo NparHyTb
6e3neku, EAHOCTI Ta CNiNbHUX
BpakeHb Adapting products to
the needs of families seeking
safety, unity, and shared
experiences

- CTBOPEHHA CiMeMHMX KBECTIiB, OCBITHIX
TYpiB, NPUTOAHULIBKMX MapLUPYTIB;

- 3abe3neyeHHn iHGpacTpyKTypu ans
niten;

- Npono3uuii AnAa maTepis 3 AiTbMU

- creating family quests, educational
tours, adventure routes;

- providing infrastructure for children;

- offers for mothers with children

3MiLUHEHHA PUHKY BHYTPIWHbOTO
Typu3my, 36iNbLIEHHA KiNbKOCTI CiMeMHMX
nogopoei Strengthening the domestic
tourism market, increasing the number of
family trips

3. dopmyBaHHA eKo-, ani- Ta
034,0POBYNX NPOAYKTIB

3. Development of eco-, api-,
and health products

OpieHTauia Ha penakcaduito,
BiZLHOBNIEHHA, KOHTAKT i3
npupozoto, anitepanito
Focus on relaxation, recovery,
contact with nature,
apitherapy

- PO3BUTOK €KO-roTesiB, peTpuT-
LeHTpiB, ani-nokadiin;

- CTBOPEHHSA cna- Ta wellness nporpam;
- NonNynApu13aLLia NPUPOAHNX NOKaLLin

- development of eco-hotels, retreat
centers, api-locations

- creation of spa and wellness
programs

-promotion of natural locations

MNigBULWEHHA piBHA peKkpeaLii Ta
[o6pobyTy TypUCTiB, aKTMBI3aLin
CinbCbKMx Teputopiit Improving the level
of recreation and well-being of tourists,
revitalizing rural areas

4. CeHcopHa aganTauis
cepBicy Ta HEMPOMaPKETUHT
4. Sensory adaptation of
service and neuromarketing

3abe3snevyeHHA emMmoLiiHOl
6e3neKun Ta CEHCOPHOro
KomdopTy Yepes aTmocdepy,
CMaKOBi Ta apoOMaTHYHi
cTUMynn

Ensuring emotional security
and sensory comfort through
atmosphere, taste, and aroma
stimuli

- BNPOBAAKEHHA TEMINX CEPBICHUX
CKpuUNTiB;

- BiTaNbHi NoAapyHKK (4ain, WokKonaza,
CHEKM);

- aroma- Ta sound-au3aiiH y rotenax

- introduction of warm service scripts;
- welcome gifts (tea, chocolate,
snacks);

- aroma and sound design in hotels

3MeHLUeHHA CTpecy TYPUCTIB,
$opmyBaHHA NO3UTUBHOI eMOLiHOCTI Ta
NOANBHOCTI

Reducing tourist stress, forming positive
emotions and loyalty

5. IHKNIO3MBHICTb Ta
6e3neyHicTb TypPUCTUYHOI
iHbpacTpyKTypUn

5. Inclusive and safe tourism
infrastructure

ApanTauia npoAayKTiB i
cepsiciB Ana ocib i3 pisHUMK
notpebamu, 3abesneyeHHA
6e3neyHnx ymos Adaptation
of products and services for
people with different needs,
ensuring safe conditions

- 06nawWwTyBaHHA NaHaycis, NidTis,
TaKTUNbHUX €/IEMEHTIB;

- CTBOPEHHS TUXMX 30H, YKPUTTIB;
- HaBYaHHA NepcoHany pobori 3
BPas/IMBUMM rpynammu

- installation of ramps, elevators,
tactile elements;

- creation of quiet zones, shelters;
- training of staff to work with
vulnerable groups

MiaBMLLEHHA AOCTYMHOCTI TYpU3My Ta
npvBabanBoCTi AecTuHaLi

Improving the accessibility of tourism and
the attractiveness of destinations

6. Undposizauia Ta
edeKTUBHe NpocyBaHHA
TYPUCTUYHUX NPOAYKTIB

6. Digitalization and effective
promotion of tourism
products

3abe3neyeHHs JocTyny Ao
iHbopmaL,ii Ta OHOBNEHMNX
npono3uuiin Ensuring access
to information and updated
offers

- aganTauia canTis gna
MasioMobinbHMX oci6;

- SEO-npocyBaHHA, coumepexi;

- undposi nnatdopmu perioHasbHOro
Typusmy

- adaptation of websites for people
with limited mobility;

- SEO promotion, social networks;

- digital platforms for regional tourism

3pocTaHHA NPoiHGOPMOBAHOCTI TYPUCTIB,
36i/IbLEHHSA KNIEHTCbKOTO NOTOKY
Enhanced awareness among tourists,
increased customer flow
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7. PO3BUTOK TYPUCTUHHUX
NPOAYKTIB NATPIOTMYHOrO Ta
icTopmyHoOro cnpamyBaHHA
7. Development of patriotic
and historical tourism

Peanisauia 3anuty Ha
3MiLHEHHA HaLiOHaNbHOI
ineHTMYHOCTI Implementation
of the request to strengthen
national identity

- CTBOPEHHA TypiB Nam’aTi, My3erHmx
MapLUIpyTiB, EKCKYpCili BiiCbKOBOI
icTopii;

- NiATPUMKA NOKaNbHUX My3eiB

- creation of memorial tours, museum

MornnbneHHs icTopuyHoi 06i3HAHOCTI,
nonynAapusaLia KyabTypHOI CNajWwuHmn
Deepening historical awareness,
promoting cultural heritage

products routes, military history excursions;
- support for local museums
8. NigTpumka Y4acTb MICLLeBUX MELLKAHLB | - PO3BUTOK pemecen, racTpoHomiuHux | EKOHOMIYHE BIAHOBNEHHA rpomas,

nigNPUEMHMLITBA Ta
3a/ly4EHHA MiCLLEBUX FPOMag,
8. Supporting

Y CTBOPEHHi TYPUCTUHHUX
npopaykTtis Involvement of local
residents in the creation of

iHiuiaTumB;
- MiKpPOrpaHT\ 4na rpomag,;
- NApTHEePCTBO 3 JIoKasibHUM Bi3Hecom

CTBOPEHHA PO6oUMX MicLb, NiACUAEHHS
TYPUCTUYHOTO NOTeHLiany TepuTopiit
Economic recovery of communities,

entrepreneurship and
engaging local communities

tourism products

- development of crafts and
gastronomic initiatives;

- microgrants for communities;

- partnerships with local businesses

job creation, strengthening the tourism
potential of territories

CkJ1a/leHO aBTOpaMHu
Compiled by the authors

Tabauys 7
Table 7

IIpono3uuii o040 BAOCKOHA/JIE€HHS TYPUCTUYHOI NOJIITUKH Ta GPEeHAUHTY YKpaiH1
Proposals for improving Ukraine’s tourism policy and branding

Kntouosuii Hanpam Key area

CyTHiCTb pekomeHaaLii
Essence of the recommendation

MexaHi3mu Ta iHCTpyMeHTH peanisauii
Mechanisms and instruments for
implementation

OuikyBaHi pe3ynbTaTn
Expected results

1. ®opmyBaHHA €ANHOTO, LiHHICHO
OPIEHTOBAHOrO TYPUCTUYHOTO
6peHay YKpaiHu

1. Formation of a unified, value-
oriented tourism brand for Ukraine

IHTerpauis igen cTinkocri,
BiIHOB/IEHHA T aBTEHTUYHOCTI
Y AleprKaBHi nporpamm
TYPUCTUYHOTO PO3BUTKY
Integrating ideas of
sustainability, restoration, and
authenticity into government
tourism development programs

— po3pobka oHoBNEHOI cTpaTerii bpeHay
YKpaiHu;

— BUKOPUCTaHHA HapaTUBIB «BiJHOBNEHHAY,
«CUAWNY» Ta «BIAKPUTOCTI» Y NPOCYBaHHi;

— CTBOPEHHA €AMHOI Bi3yasbHOI Ta
KOMyHiKaLiiHOi naatdopmu

— developing an updated brand strategy for
Ukraine;

— using narratives of “recovery,
and “openness” in promotion;
— creating a unified visual and communication
platform.

” u,

strength,”

MNigBULLEHHA BMNi3HAaBaHOCTI
6peHay, dopmyBaHHA
NO3UTUBHOTO iIMiAXKY cepen,
iHO3eMHMX TypuUCTiB
Increasing brand awareness,
forming a positive image
among foreign tourists

2. PerioHanbHa gudepeHuiauin
TYPUCTUYHMX NPOAYKTIB

2. Regional differentiation of
tourism products

MNiaTpMMKa perioHiB y CTBOPEHHI
YHIKaZIbHUX KYNIbTYPHUX

Ta iCTOPUYHMX MapLIPYTiB
Supporting regions in creating
unique cultural and historical
routes

— HafaHHA rPaHTIB ANA PO3BUTKY IOKAZIbHUX
KYNbTYPHUX NPOAYKTIB;

— hopMyBaHHA perioHaNbHUX TYPUCTUYHUX
npodinis;

— NPOCYBaHHA Pi3HOMAHITHOCTI AeCTUHaLin
nifg, EAVHOIO AepKaBHO NaaTpopmoto

— providing grants for the development of
local cultural products;

— forming regional tourism profiles;

— promoting the diversity of destinations
under a single state platform

PO3BUTOK BHYTPILLHBLOTO
Typusmy, 36inbLeHHA
TYPUCTUYHMX NOTOKIB Y
perioHn Development of
domestic tourism, increase in
tourist flows to the regions

3. TypuctuuHe npodintoBaHHA
30BHILUHIX PUHKIB

3. Tourist profiling of foreign
markets

Br3HaueHHA KpaiH 3
HaNBiNbWKM NoTeHLias oM

ANA 36iNbLIEHHA TYPUCTUYHOTO
NOTOKY Ha OCHOBI iHTEpecy

Ta TPAHCMOPTHOI AOCTYNHOCTI
Identifying countries with the
greatest potential for increasing
tourist flows based on interest
and transport accessibility

— aHani3 CTaTUCTUKN NepeTUHY KOPAOHY Ta
MOTMBALLT NoaopoKelt;

— MOHITOPVHT BiHOBNEHHA aBiaLiiHoro
CNOJIy4eHHA;

— TapreToBaHi peknamHi KamnaHii

— analysis of border crossing statistics and
travel motivations;

— monitoring the resumption of air traffic;
— targeted advertising campaigns

dopmyBaHHA NPIOPUTETHUX
PUHKIB, NiABULLEHHA TOYHOCTI
Ta epeKTUBHOCTI MapKeTUHTy
Identifying priority markets,
improving the accuracy and
effectiveness of marketing

4. ApanTauia TYPUCTUYHUX
NpoAyKTiB nig notpebu
MYCY/IbMaHCbKOTO TYPUCTUHHOTO
CermeHTy

4. Adapting tourism products to
the needs of the Muslim tourist
segment

CTBOPEHHA YMOB AN1A
KomdopTHOro nepebyBaHHsA
TYPUCTIB i3 MyCY/IbMaHCbKUX
KpaiH

Creating conditions for a
comfortable stay for tourists
from Muslim countries

— cepTudikalina rotenis Ta pecTopaHis 3a
ctaHgaptamu halal;

— 06nalWTyBaHHA MicLb ANA MONUTBY;

— HaBYaHHA NePCOHaNy KyNbTYPHUM HOPMam
icnamcbKux KpaiH

— certification of hotels and restaurants
according to halal standards;

— provision of places for prayer;

— training staff in the cultural norms of
Islamic countries

3pocTaHHA npusabamsocTi
YKpaiHu ana TypucTis i3
BMCOKWMM piBHEM BUTpaT
Increasing the attractiveness
of Ukraine for high-spending
tourists
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5. NigsuLieHHA piBHA
MiXKYNbTYPHOT KOMMETEHTHOCTI
npauiBHUKIB iHAYCTPii FOCTUHHOCTI
5. Improving the level of
intercultural competence of
hospitality industry employees

dopmyBaHHA KyNbTypu cepBicy,
LLLO BPaXOBYE Pi3Hi HALLiOHaNbHI
Ta peniriiiHi Hopmu Forming a
service culture that takes into
account different national and
religious norms

— BNPOBAAMKEHHA NPOrpam HaBYaHHA 3
MiXKKYJIbTYPHOI KOMYHIKaLii;

— TPEHIHI1 3 NCUXONOTii MOBEAiIHKN TYPUCTIB;
— CTAHAAPTM CepBiCy ANA PISHUX KYNbTYPHUX
rpyn

— introducing training programs on
intercultural communication;

— training on the psychology of tourist
behavior;

— service standards for different cultural
groups

MoninweHHA AKOCTI
06CNyroByBaHHSA, 3MEHLLIEHHS
KOHOAIKTHUX CUTYaLLii
Improving service quality,
reducing conflict situations

6. PO3BUTOK LndpPOBOI NPUCYTHOCTI
Ta MY/IbTUMOBHOCTi TYPUCTUYHOTO
KOHTEHTY

6. Development of digital presence
and multilingualism of tourism
content

3abe3neyeHHA [OCTYNHOCTI
iHbopmauii gna iHozemuis
pi3HUX perioHis

Ensuring the availability of
information for foreigners from
different regions

— PO3LUMPEHHA MOBHUX BEPCIli AePKaBHUX
TYPUCTUYHUX CalTiB (Hacamnepes, apabcebka,
TypeubKa, aHrnilcbKa);

— aKTWBHICTb Y coLMepeax, cnisnpausa 3
6norepamu;

— CTBOPEHHA UMdPOBUX AOBIAHMKIB Ta
MapLupyTis

— expanding the language versions of state
tourism websites (primarily Arabic, Turkish,
English);

— activity on social media, cooperation with
bloggers;

— creation of digital guides and itineraries

3pocTaHHA MiXKHapoaHOT
BUAMMOCTI YKpaiHu,
3MiLHeHHA bpeHay Increasing
Ukraine’s international
visibility, strengthening the
brand

7. CTBOPEHHA KyNbTYPHO YYT/IMBUX
yMOB nepebyBaHHA iHO3eMLiB

7. Creating culturally sensitive
conditions for foreigners

[JemoHcTpauia BigKpuTOCTI,
TO/IEPAHTHOCTi Ta rOTOBHOCTI
BPAxOBYBaTH iHAMBIAYaNbHi
noTtpebu rocteit Demonstrating
openness, tolerance, and
willingness to take into account
the individual needs of guests

— po3pobKa iHK/I3UBHUX, KYNbTYPHO
aanToOBaHUX MeHIo;

— BignNoBigHa opraHisauia npoueayp
3acesieHHs Ta cepBicy;

— pekomeHpaLji ans 6isHecy WoA0 eTUKK Ta
KY/NIbTYPHUX HOPM

— developing inclusive, culturally adapted
menus;

— organizing appropriate check-in and service
procedures;

— providing recommendations for businesses
on ethics and cultural norms

dopmyBaHHA 0bpasy YKpaiHu
AK NPWBITHOI, 6e3neyHoi Ta
cy4acHoi KpaiHu Shaping

the image of Ukraine as a
welcoming, safe, and modern
country

8. MigTpuMKa AecTuHaUN, AKi
BUABAAIOTb NOTEHLiaN JOBOEHHOIO
nonuty

8. Support destinations that show
potential for pre-war demand

MocuneHHa poboTu 3 KpaiHamu,
AKi &€MOHCTPYBaIv BUCOKMI
iHTepec o YkpaiHu

Strengthen cooperation with
countries that have shown high
interest in Ukraine

— poKycC Ha KpaiHax TypeuunHa, CLUA,
Caygiscbka Apasis, HimeuyunHa;

— Bi;HOBNEHHA NapTHepCTs 3
aBiakommnaHiamu;

— CTBOPEHHA CneLjianbHMX NaKeTiB Typnocayr
nicns siiHK

— focus on Turkey, the US, Saudi Arabia, and
Germany;

— restore partnerships with airlines;

— create special post-war tour packages

36inbWeHHA KiNbKoCTi
TYPUCTIB, aKTUBI3aLiA
Bi{HOBNEHHA TYPUCTUYHOTO
cekTopy

Increasing the number of
tourists, revitalizing the
tourism sector

CkJ1aZileHO aBTOpaMu
Compiled by the authors

TakuM 4MHOM, BUKJIaZleH] B CTATTi Npono3uLii Mo-
KYTb CJYTryBaTH e(peKTHUBHUM IHCTPYMEHTOM CTpa-
TeriYyHoro ymnpasJiHHA TYPUCTUYHOK MOJITHUKOK Ta
MiATPYHTSM /11 pO3pOOKH HOBUX JIep:KaBHUX i perio-
HaJ/IbHUX IPOrpaM PO3BUTKY TYPU3MY.

BucHoBKM. KysibTypHi Ta HallioHa/IbHI pUCH € HAaJ-
3BUYANHO BaXKJIMBUMMU JJIs TyPUCTHUYHOI ranysi, ajxe
BOHM He TiJIbKM € HEBiJ€EMHOIO CKJIaJ0BOIO JleCTHHa-
L[ilf, sika Jomnomarae iM BUPi3HATUCS Ta NPUBAOJIIOBATU
TYPUCTIB 3aB/sKU CBOIM aBTEHTHUYHOCTI, ajie i TUMU
dakTopamy, 1o GOPMYIOTh iJEHTUYHICTh TYPHUCTIB,
ix cMakH, 6akaHHS Ta 0COGJIMBOCTI nMoBeAiHKU. OKpiM
TOTO, caMe KyJIbTYPHI Ta HalliOHa/IbHI PUCH € OCHOBOO
OpeHJUHTY B TYPU3MI.

[IpescTaB/ieHUI MOPTPET CYy4YaCHOTO YKpPaiHCBKO-
ro TYpUCTa MOXKe 3HAWUTH NpaKTH4YHe 3aCTOCYBaHH:
TYPUCTUYHUMHU KOMIIaHIAMH, MiCLleBUMHU OpraHisari-
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AMU 3 YINpaBJiHHA [eCTUHALiAMU Ta IHCTUTYLiAMHY,
Akl 3aliMalOTbCl PO3BUTKOM PO3BUTKOM TYpPU3MY.
TonoBHUMH cHIOKUBaYaMU YKPAlHCbKOT'O TYPUCTUYHO-
ro NPOAYKTY OYJIM i 3a/IMIIAI0ThCA caMe YKpaiHLi, ToMy
BaXX/IMBO PO3IN0OYaTH BIPOBAKEHHA TYPUCTUYHOIO
npodinoBaHHSA caMe 3 BHYTPIIIHbOTO TypUCTa, pO3y-
MiTH Horo noTpebu, 6akaHH#, BiJiCJiIKOBYBaTHU 3MiHU
B MOBEAIHLI Ta IX IPUYUHM.

CborozHi, y NOpiBHAAHHI 3 NolepeAHIMU POKaMH,
MOXKHa KOHCTATyBaTH 3HauyHe MiJABUILEHHA yCBIJOM-
JIEHOCT] YKpaiHLiB L0J0 poJii KYJbTYPHU B XKUTTI Aep-
’kaBH Ta ii rpoMazsH. BogHovac npo6siema ¢opMyBaH-
HA KYJbTYPHOI CBiZJOMOCTI YKpPaiHCbKUX TYPHUCTIB He
JIMIlIe He BTPaya€e CBOEI aKTyaJbHOCTI, a i HabyBae Ho-
BOT'0 3Ha4YeHHs], OCKIJIbKU KOXKeH YKpaiHCbKUHU TypuUCT
BUCTYNAE CBOEPIJHUM «JUIJIOMAaTOM» YKpaiHM Ta ii
NpeJiCTaBHUKOM. Y Cy4YacHUX YMOBax Ha/3BUYalHO
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BaXKJIMBO, 11100 TYPUCT JAEMOHCTPYBaB BUCOKUH KyJib-
TYPHUU piBeHb HALliOHAJIBHOTO CYCHibCTBA.

3anpoloHoBaHa MoJesb ajanTalil TYpUCTUYHUX
NPOAYKTIB A0 3MiHEHUX KYJbTYpPHUX MOTpPebd YKpaiH-
1IiB He JIMIIe BiloGpaXka€ 3MiHM ¥ KYJbTYPHUX 3allATaX
YKpaiHIiB, ajle i MPOMOHYE NMPAaKTUYHUN iIHCTPYMEHT
dbopMyBaHHS Cy4yacHUX, THYYKHUX Ta COIia/IbHO Bijo-
BiflaJIbHUX TYPUCTUYHUX IPOAYKTIB.

Cepe/; 3aIpONOHOBAHUX PeKOMeH/Jalil 11100 BJO-
CKOHaJIeHHsl TYPUCTUYHOI MOJITUKHA Ta OpEeHAUHTY
YkpaiHU NpIOpUTETHUM € BIPOBAJKEHHA CHUCTEMH
TYPUCTUYHOTO NMPodistoBaHHA SIK AJisl BHYTPILIHIX Ty-
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PUCTIB, TaK i 3 METO CTUMYJIIOBAaHHS 306i/bLIIEHHS 110-
TOKIB iHO3eMHUX BiJBiZlyBauiB. JloCBiz, iHIIKUX JepxaB
3acBijuye ePeKTUBHICTD IbOT'O iIHCTPYMEHTY, a aHaJIi3
HaBITb 3araJIbHOJOCTYIIHUX JAaHUX BXKe BKA3yeE Ha Iep-
CIeKTUBHI KpalHU-NIOCTA4aJIbHUKU TYPUCTIB, 30Kpe-
Ma Typewyuuny Ta CHIA. 3a ymMOBU 6ijbIl TJIMGOKOTO
JOCJIJPKeHHS 1IbOr0 NMUTAHHA, BUKOPUCTAHHS AKICHOI
CTaTUCTHU4YHOI iHQopMalil Ta BJOCKOHA/NEHHS TpaH-
cropTHOI iHpaCTPyKTypH, nepenyciM aBiacmosyyeH-
Hsl, YKpaiHCbKUN TYPUCTUUYHUN CEKTOP MOXKe MepelTu
Ha HOBUM eTal pO3BUTKY.
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EVALUATING THE TRANSFORMATION OF THE CONTEMPORARY UKRAINIAN
TOURIST’S CULTURAL PROFILE

The article is devoted to the study of the transformation of the cultural profile of the modern Ukrainian tourist and
ways of using it for the development of the tourism sector of Ukraine in the current conditions. The focus of the study is
the modern Ukrainian tourist. The subject of the study is the cultural profile of the Ukrainian tourist. The purpose of the
article is to study the process of transformation of the cultural profile of the Ukrainian tourist based on Hofstede’s cultural
dimensions and to identify their preferences, expectations, and “pain points” for further practical application in the fields
of tourism and hospitality. The methodological basis of the study is an interdisciplinary approach that integrates methods
of systems analysis, cultural studies, tourism studies, and sociology. During the study, the comparison method, analysis
of scientific literature and secondary data, and a graphical method for visualizing the results were used. In addition, a
survey method (questionnaire) was used to conduct empirical research. Changes in the cultural profile of Ukrainian tourists
require travel companies to develop relevant, attractive tourism products, and local DMOs to improve communication
methods and develop new development strategies. The current success of travel companies and destinations depends both
on the quality of services and their ability to meet the cultural expectations and lifestyles of tourists. The study focuses
on understanding the cultural motives and value orientations of travelers, as well as on developing culturally sensitive
tourism offerings, which is becoming increasingly important for Ukraine’s integration into the global tourism market and
the development of its national brand. The results of the study, based on a portrait of the modern Ukrainian tourist and an
analysis of the current economic conditions of Ukraine’s tourism industry, include strategic guidelines for shaping culturally
conscious Ukrainian tourists, a model for implementing priority areas for adapting tourism products to changing consumer
cultural needs, and proposals for improving Ukraine’s tourism policy and branding.

Keywords: cultural profile of a tourist, Hofstede’s cultural dimensions, destination branding, portrait of a modern
Ukrainian tourist, formation of a culturally conscious tourist.
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