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Contemporary trends in tourism highlight the increasing significance of event-based formats, with festival tourism

emerging as a particularly dynamic and promising direction. Festival tourism involves participation in large-scale artistic,
gastronomic, historical, religious, or musical events, which serve as catalysts for tourist flows, instruments for preserving
cultural heritage, and tools for regional branding. In recent years, festivals have also increasingly been positioned as platforms
for social dialogue, intercultural communication, and the construction of a positive image of destinations in the global
arena. The subject of this study is festival tourism as a distinct form of tourist activity that combines cultural participation,
social interaction, and the economic stimulation of localities. The goal of this article is to systematize theoretical approaches
to the analysis of festival tourism and to identify its core classification features, structural components, and developmental
trends in the context of global challenges. The objectives include: clarifying the conceptual essence of festival tourism,
outlining its key functions and influencing factors, and examining international practices of its implementation. The
research methodology is based on general scientific methods: systems analysis to explore the specific features of the
field’s development; comparative analysis to identify relevant international models; and structural analysis to elaborate
a typology of festival formats. Key results include an in-depth analysis of the factors shaping demand for festival tourism,
its typological features, institutional development frameworks, and emerging participatory formats. Conclusions: Festival
tourism is defined as a multidimensional socio-cultural phenomenon that combines event-based experiences, the creative
economy, communicative practices, and territorial identity. It demonstrates substantial potential for enhancing the tourism
attractiveness of regions, fostering intercultural cooperation, building sustainable destination brands, and reinforcing local
economies under conditions of global transformation.
Key words: festival tourism, event tourism, tourist activity, cultural heritage, regional development.
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Formulation of the problem. In the context
of the transformation of tourism motivations and
growing demand for authentic, emotionally engaging
experiences, festival tourism has emerged as a distinct
and increasingly significant segment of event tourism.
This form of tourism not only satisfies recreational and
cultural needs but also serves as a driver of regional
development, creative industries, and social cohesion.
However, the rapid evolution of festival tourism in its
forms, functions, and management practices creates a
demand for a systematic theoretical framework. There
is a need to conceptualize festival tourism as a socio-
cultural and economic phenomenon and to generalize
global and local trends that influence its structure
and potential. At the same time, the theoretical
understanding of festival tourism remains fragmented.
While numerous empirical studies exist, there is still
a lack of conceptual clarity regarding its structure,
classification, and socio-cultural functions. This makes
it difficult to develop comprehensive approaches to its
planning, management, and integration into tourism
strategies at the regional and national levels.

The purpose of the article is to systematize
theoretical approaches to the analysis of festival tourism
and to identify its core classification features, structural
components, and developmental trends in the context
of global challenges.

Analysis of recent research and publications.
Theoretical and applied research on festival tourism is
actively developing both in international and Ukrainian
academic discourse. Foundational contributions by
scholars such as J. Getz, T. Andersson, and C. Mason
have conceptualized festival tourism as a form of
cultural consumption, a tool for regional branding,
and a platform for social co-creation. Their work
emphasizes the emotional, symbolic, and economic
dimensions of festival experiences. In Ukraine, scholars
including I. Honcharenko, I. Kuznetsova, L. Chernetska,
I. Tkachenko, and I. Hrynova have studied festival
tourism as a component of cultural tourism and a factor
inlocal development. They explore its role in preserving
intangible heritage, supporting local communities, and
stimulating tourist flows. The academic work of M.
Topornytska has contributed to defining festival tourism
as a multidisciplinary phenomenon that integrates
tourism, culture, art, and communication. Despite these
contributions, there remains a gap in comprehensive

classifications and  theoretical generalizations,
especially in light of the post-COVID transformation of
the tourism industry.

An overview of the research material and its
main results. In the current stage of tourism industry
development, where globalization intersects with the
growing demand for unique cultural experiences, non-
traditional forms of tourism are gaining increasing
popularity. Among these, festival tourism holds a
distinctive place as one of the most dynamic and
vibrant segments of event tourism. It revolves around
participation in or attendance at large-scale cultural,
artistic, gastronomic, historical, musical, religious, or
other public events.

As a distinct form of tourism activity, festival tourism
has deep historical roots dating back to Antiquity. In
Ancient Greece and Rome, major religious and artistic
events - such as the Pythian Games, Dionysia, or the
Panathenaic Games - drew thousands of participants
from across regions, blending aesthetic, spiritual, and
entertainment dimensions. In the Middle Ages, similar
roles were played by fairs, carnivals, and pilgrimages,
often accompanied by artistic performances. Thus,
long before the emergence of the modern concept
of “tourism,” travel for the purpose of participating
in festive events was already a widespread social
phenomenon.

In the 20th century, festival tourism began to take
on more clearly defined institutional and commercial
features. From the 1960s and 1970s onwards,
Europe and North America witnessed a surge in
the development of themed cultural festivals, which
became tools not only for cultural expression but
also for regional economic stimulation. Increased
mobility, urbanization, the rise of youth culture, and the
expansion of the creative industries contributed to the
transformation of festivals into value-added tourism
products. Since the late 1980s, scholarly discourse (e.g.,
Getz, 1991) has increasingly identified festival tourism
as a distinct branch within event tourism, leading to its
conceptualization as a form of socio-cultural activity
driven by specific tourism motivations [15].

Festival tourism is grounded in motivations such
as emotional engagement, creative leisure, cultural
enrichment, and interaction with other participants.
While traditional forms of tourism typically focus
on geographic features, recreation, and relaxation,
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festival tourism centers around the event itself, which
serves as the “core” of the tourism product. The entire
logistics, programming, communication, and marketing
strategies are structured around this central experience.

According to the definition provided by the United
Nations World Tourism Organization (UNWTO), event
tourism - which includes festival tourism - is a form of
tourism where the primary motivation is participationin
planned cultural, sporting, or other time-bound events
[13]. Within this broader category, festival tourism is
understood as organized travel related to attending or
participating in festival events with a cultural, artistic,
religious, gastronomic, or historical orientation.

Ukrainian scholars I. Honcharenko and I. Kuznetsova
define festival tourism as “a component of cultural
tourism based on visiting events with a predominant
cultural content, which are significant both for the local
community and for incoming tourists” [4]. Researchers
L. Chernetska, I. Tkachenko, and 1. Hrynova emphasize
that festival tourism not only meets recreational
demands but also contributes to the preservation
of cultural heritage, supports intangible cultural
expressions, and stimulates regional economies. In this
regard, festivals emerge as tools of local development
and instruments of cultural diplomacy [5].

It is important to note that festival tourism
encompasses not only major international events
but also local initiatives, which often bear a deeper
connection to regional authenticity [2]. As A.
Hrytsyshyn highlights, it is precisely local festivals that
help establish sustainable tourist routes at the level of
communities and grassroots initiatives.

In academic discourse, the term “festival
tourism” is also at times approached through its
functional dimensions. For instance, M. Topornytska
conceptualizes festival tourism not only as a form of
travel but as a complex sociocultural phenomenon
integrating tourism, culture, art, and communication
[4].

Prominent international researchers such as J. Getz
and T. Andersson view festival tourism as a powerful
mechanism for social integration, identity formation
within local communities, and the stimulation of tourist
flows. They underscore that participation in festivals
“strengthens the bond between tourists and place,
creating emotional, symbolic, and repeat connections”
[8]. Furthermore, they highlight the role of festivals as
drivers of regional branding and sustainable destination
development [10].

Similarly, British scholar Christine Mason stresses
the multisensory nature of festivals, describing them
as an immersive cultural experience that combines
aesthetic consumption with emotional involvement.
She argues that “festival tourism is not only a form of
cultural consumption but also a format for social co-
creation,” which enhances the relevance of such events
in a globalized world [14].
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Also noteworthy is the position of Australian scholar
Lee Yoon, who explores festivals as a component of the
creative economy. He suggests that “event tourism is a
key channel for communicating the cultural narrative of
regions while simultaneously transforming local spaces
into global stages ” [18].

Concurrently, researchers K. Robertson and M.
Rogers interpret festival tourism as “a form of niche
tourism where events act as the core product attracting
visitors and serve as a vehicle for promoting regional
culture, traditions, and creativity.”

According to Thomas Richardson, festival tourism
is “a type of themed tourism that integrates cultural
participation, emotional immersion, and a shared
event experience,” playing a role in “reinforcing
cultural diplomacy and enhancing the international
attractiveness of destinations ” [15].

Yanka Cheng, a scholar from The Hong Kong
Polytechnic University, further emphasizes that festival
tourism is “a mechanism for cross-cultural dialogue,”
allowing visitors to “experience authenticity through
temporary engagement in a symbolic cultural space” [17].

The academic and practical relevance of festival
tourism lies in its multidisciplinary potential. In
particular, I. Tkachenko identifies the key functions of
festival tourism, which enable it to be understood as an
effective tool for sustainable territorial development
within the context of global competition among
destinations (Fig. 1.1) [4].

In practice, festival tourism is closely interconnected
with other forms of tourism - such as cultural,
gastronomic, musical, ethnographic, and religious
tourism. This multidisciplinarity ensures high flexibility
in developing tourism products tailored to the
preferences of specific audiences [6; 13].

In today’s rapidly evolving context of tourist
motivations, the analysis of the socio-economic factors
influencing the choice of festival tourism has become
particularly relevant. Unlike traditional tourism, which
is often associated with relaxation or sightseeing,
festival tourism appeals to emotional engagement,
social interaction, and cultural participation [10; 15],.
Therefore, the behavior of potential tourists is shaped
by both objective economic parameters and subjective
social determinants [3].

Contemporary academic literature highlights that
a tourist’s decision to participate in festival events
is driven by a combination of interrelated social and
economicfactors. According to research by H.B. Voronina
and the generalizations provided in the monograph by
M.P. Malska, the key socio-economic factors influencing
festival tourism participation include: income level;
educational and cultural background; age and
professional profile; activity on social media platforms;
the quality of local infrastructure; availability of free
time; and the political and social stability of the event’s
host region [4; 6].
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Income level plays a particularly significant role,
as attendance at festivals often entails substantial
expenses - including tickets, travel, accommodation,
and meals [11]. At the same time, educational and
cultural background is also critical: individuals with
higher education and a strong interest in art, culture,
or authenticity are more likely to favor event-based
tourism with intellectual or creative content [2; 17].

Age and occupation further influence preferences:
young people and representatives of the creative
industries tend to be the most active consumers of
festival tourism, as they seek novel emotions and
unconventional experiences [1; 18]. In this regard, the
impact of social media and digitalization is becoming
increasingly prominent. Online platforms shape public
perception of festivals as prestigious and socially
meaningful events, thus amplifying their appeal among
target audiences [9].

Infrastructure-related conditions are no
less important. The quality of transportation,
accommodation, and gastronomic networks, as well
as the safety and accessibility of the destination,
significantly influence the tourist’s final decision [12].
The amount of free time is also taken into account:
short-term trips - such as weekend festival tours - are

stimulation of enhancement of the
seasonal or off- tourism appeal of
season activity in areas lacking
regional traditional mass
destinations; tourism resources;

ISSN 2310-9513
2025. Bunyck/Issue 21

increasingly popular due to their emotional intensity
and convenient format [14].

Moreover, it is essential to emphasize that political
and social stability in the country or region hosting
the festival is a critical factor shaping the tourist’s
fundamental trust in the destination and perception of
safety [7].

These factors reflect an explanatory framework
aimed at gaining a deeper understanding of consumer
motivation. At the same time, for the sake of
systematization and clarity, it is reasonable to outline
a structural model of key socio-economic factors
influencing the choice of festival tourism [4; 6]. This
approach enables a generalized categorization of
influential variables based on their functional roles -
from individual tourist characteristics to external
environmental parameters (see Table 1).

Theabovetableillustratesthatthe factorsinfluencing
the choice of festival tourism are heterogeneous in
nature. They originate from various domains of human
life and environmental conditions. For instance,
economic accessibility (costs, logistics, income)
constitutes a primary prerequisite for participation,
while social and cultural-psychological characteristics
shape the depth of involvement and the mode of event

promotion of socio- P TE WLLES e )
cultural integration e u}:: Stitiiy
within communities d At
through the P
broadens the range
engagement of local : .
: of tourism services.
residents;

Figure 1. Key Functions of Festival Tourism
Compiled by the author based on materials from: [4]

Table 1

Key Socio-Economic Factors Influencing the Choice of Festival Tourism

Factor Group Specific Elements

Impact on Tourist Decision

Economic

Income level, ticket prices, transport, accommodation, meals

Determines accessibility of festival participation

Social
time

Age, education, professional background, availability of free

Shapes the tourist type and preferred format of
participation

Cultural-Psychological
or self-expression

Interest in culture, emotional motivation, desire f

Contributes to a deeper connection with the event

Media Influence

Social media, influencers, online event ratings

Affects initial selection and image of the event

Infrastructure

Quality of logistics, housing availability, services, safety

Determines overall satisfaction and practical
feasibility

Political/Global

Political stability, border openness, visa policy

Influences destination choice

Compiled by the author based on materials from: [ 4; 6]
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consumption [4; 13]. Media influence and the festival’s
visual environment increasingly act as standalone value
components for specific social groups, particularly the
youth [6; 19]. At the same time, infrastructure and
safety serve as the basis for the practical realization
of participation, while political conditions may act
as either external barriers or, conversely, facilitators
[3; 7; 12].

Following the analysis of the motivational landscape
of tourists, it is appropriate to proceed with the
systematization of specific types of festival tourism,
which constitute the substantive core of this tourism
segment. Festival tourism is complex in structure, as
it encompasses events with diverse themes, scales,
frequencies, geographical localization, and target
audiences. As such, classification allows for a more
precise identification of each type’s features and enables
more effective adaptation of the tourism product to the
needs of specific consumer groups [1].

Academic literature offers a range of classification
criteria for festival tourism, among which the most
significant are: thematic focus, geographic scale,
spatial localization, frequency, target audience, and
motivational drivers (Table 2) [4; 15; 17].

The classification presented above highlights the
multidimensionality of festival tourism, in which each
type fulfills a specific role in shaping a destination’s
image, attracting target audiences, and stimulating
tourism flows [1; 4; 13],. At the same time, many festivals
are inherently multi-genre, making strict typological
divisions more complex. For example, an ethnographic
festival may incorporate gastronomic, musical, and
educational components, transforming the event into a
universal tourism platform [3; 10].

Contemporary  festival tourism not only
demonstrates thematic diversity, but also increasing
flexibility in organizational formats and tourist
engagement. Whereas events in the past typically
adhered to a singular format - such as strictly music or
strictly food festivals - there is now a clear trend toward
hybrid formats [12; 18]. These combine multiple
thematic strands, span varied spatial and temporal
scales, and engage audiences through online tools and
digital platforms [7; 9; 19].

It is important to note that these shifts are driven
not only by the development of digital technologies but
also by changing tourist demands: the contemporary
consumer no longer seeks a single product but a multi-
layered experience that combines entertainment, self-
expression, social interaction, and engagement with the
cultural life of a community [6; 14].

As a result, a new typology of festival tourism
is emerging - one that complements the classical
classification by introducing additional criteria such
as event format, mode of engagement, interaction
channels, and level of participation (Table 3). This
typology does not replace the foundational one but
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rather expands it, enabling a more accurate adaptation
of tourism products to the conditions of the new reality
[15; 20].

The contemporary transformation of festival tourism
reflects a broader evolution in cultural consumption:
the tourist is no longer a passive observer but an active
participant, ambassador, and content creator. This has
led to the increasing use of the concept “experience-
based tourism”, which emphasizes authentic, personal,
and emotionally resonant experiences [6; 19].

In many countries, festival tourism is regarded
as an effective instrument for regional development,
cultural diplomacy, and territorial branding [4;
10]. International practice shows that successful
implementation of festival strategies relies not only on
a unique cultural product but also on a well-structured
system of support from national and local governments,
private businesses, and tourism agencies [5; 12]. Such
experience is particularly valuable for Ukraine in terms
ofintroducing effective models of governance, financing,
promotion, and performance monitoring in the field of
festival tourism [2; 3].

Accordingtotheanalysis presentedinthe monograph
by M.P. Malska, leading countries in the development
of festival tourism include the United Kingdom, Spain,
Italy, France, Germany, the United States, Australia, and
Japan. In most of these countries, festivals are embedded
in national and municipal programs supporting culture,
tourism, and the creative industries [13]. Moreover, as
highlighted in a 2020 thesis, partnerships with business
and media play a significant role in ensuring financial
sustainability and commercial viability of events [5].

Beyond shared organizational principles, each
countryhasdeveloped its own model for festival tourism,
shaped by historical traditions, cultural priorities,
government policy, and tourism infrastructure [15; 17].
A comparative overview of selected countries with high
growth in event tourism and internationally recognized
festivals reveals key patterns in their development
strategies (Table 4).

The case of the United Kingdom illustrates an
effective combination of public support and civic
management. Through Arts Council England, dozens of
festivals receive annual funding, with priority given to
regional events that demonstrate potential for attracting
international tourists [4; 12]. Additionally, the country
has established an accreditation system for events as
tourism products, enabling access to supplementary
grant funding.

In contrast, festivals in the United States are often
organized solely by private entities, yet benefit from
powerful support from the media, major corporations,
and sponsors. The Coachella Valley Music and Arts
Festival, for instance, generates over $100 million
annually for the local economy, illustrating the central
role of branding, marketing, and the event atmosphere
[10; 11].
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Japan takes a different approach, focusing less on
scale and more on heritage preservation and cultural
integration. Many festivals, such as Gion Matsuri, boast
over a thousand years of history and are recognized by
UNESCO as elements of intangible cultural heritage [15;
17].

The global evolution of festival tourism in recent
years demonstrates its resilience and adaptability in the
face of emerging social and environmental challenges.

In the post-COVID-19 era, innovative organizational
solutions have emerged that transcend traditional
formats and are reshaping the very nature of the festival
experience [9; 20]. These approaches can be grouped
into several key vectors of transformation, as illustrated
in the structural diagram (Fig. 3).
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Furthermore, an important feature of international
practice is the systematic institutional support for
festival tourism, which is typical of most European
countries. In many cases, festivals are integrated into
long-term cultural and tourism strategies, regional
development plans, co-financing schemes for municipal
cultural initiatives, or state funds supporting the creative
industries [4; 19]. For example, in France, Sweden, and
the Netherlands, festivals may be officially granted
the status of a “public-interest event,” allowing them
to benefit from preferential financing mechanisms,
discounted logistical services, or local government-
supported promotional campaigns [12].

In leading countries, network-based governance
structures are also widely developed. These are

Table 2

Classification of Festival Tourism by Key Criteria

Classification Criterion Types of Festival Tourism

Examples

Thematic Focus
religious

Music, art, theatre, ethnographic, historical, gastronomic,

Atlas Weekend, Tu Stan!, Cheese & Wine Festival

Geographic Scale Local, regional, national, international

Borscht Festival (local), Leopolis Jazz Fest
(international)

Spatial Localization

Urban (city-based), rural (agri-festivals), cross-border

Porto Franko (urban), “Ethnofest” in Zakarpattia
villages

Frequency Annual, one-off, seasonal, off-season

Street Music Day (annual), local pop-up festivals

Target Audience
needs)

Youth, family, professional, inclusive (people with special

Gamer Fest (youth), Handicraft Festivals (family)

Motivational Basis
oriented

Educational, recreational, spiritual, creative, business-

Book Arsenal (educational), Sacred Music Festival
(spiritual)

Compiled by the author based on materials from: [4; 15; 17 |

Table 3

Contemporary Formats of Festival Tourism: Types of Transformation

Criterion

Classical Format

Contemporary Transformation

Brief Example

Engagement Channel

Offline attendance

Online / hybrid formats

Transglobal World Music Fest (online +
live stage)

Spatial Scope

Local event within one location

Networked events across multiple cities

Street Music Day (20+ cities in Ukraine)

Content Structure

Single-theme (music, food, etc.)

Multi-thematic (music + culture + crafts)

Tu Stan! Festival

Temporal Format

Concentrated (1-3 days)

Extended (series of events or touring
model)

GogolFest (touring across cities)

Type of Participation

Spectator / Listener

Participant / Co-creator (content co-
production)

Street art or public art festivals

Digital Integration

No digital component

AR/VR tools, live streaming, interactive
apps

AR Festival of Cultural Heritage in Lviv

Social Function

Entertainment or tradition

Tool for social dialogue, inclusion, and
volunteerism

“Inclusion Days”, eco-festivals with civic
engagement

Compiled by the author based on materials from: [15; 20]

Table 4

Distinctive Features of Festival Tourism Development in Selected Countries

Country

Key Development Features

Notable Festivals

United Kingdom

Strong role of local municipalities; public funding via the Arts Council

Glastonbury, Edinburgh Fringe

Spain Integration of traditional and modern formats; tourism subsidies La Tomatina, Primavera Sound

France Alignment with national cultural policy; development of creative clusters Festival d’Avignon, Cannes Film Festival
USA Privately-led model; high budgets, strong corporate/media partnerships Coachella, Burning Man

Japan Focus on preserving intangible heritage; support via JINTO Gion Matsuri, Nebuta Matsuri
Germany Emphasis on music and art festivals; EU co-financing Rock am Ring, Berlinale

Australia Promotion of cultural diversity; collaboration with tour operators Sydney Festival, WOMADelaide

Compiled by the author based on materials from: [11; 12 ]
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Hybrid festival formats (online +
offline)SXSW (USA)Barcelona
Digital Arts Festival
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Green transformation of
festivalsDGTL Festival
(Netherlands)

Inclusivity and social
adaptation WOMAD (World of
Music, Arts and Dance)

Figure 3. Contemporary Trends in the Transformation of Festival Tourism
Compiled by the author based on materials from: [9; 20]

specialized associations that coordinate festival
organizers, promote festivals internationally, and
facilitate professional exchange and the standardization
of practices. Organizations such as the European
Festivals Association, Festivals From Spain, and Live
DMA play a key role in fostering communication
between festivals, institutions, tourism operators, and
cultural producers - ultimately enhancing the quality,
consistency, and sustainability of events.

Equally important is the professional training
of personnel in the field of festival tourism. The
United Kingdom, Germany, and Italy offer academic
and postgraduate programs in event and festival
management. These programs typically include
modules on project planning, event marketing, cultural
policy, and the economic impact of festivals, ensuring
a high level of managerial competence in the sector
[5; 14].

Another critical trend in international practice is
the positioning of festivals as tourism brands capable of
enhancing the image of a destination. Global examples
such as the Sziget Festival in Budapest or the Exit
Festival in Novi Sad illustrate how a single event can
evolve into a destination symbol, generating substantial
tourist inflows and economic benefits [10; 11]. In
today’s context of intense global competition, event
branding becomes as important as the branding of
cities or countries themselves [13].

The growing use of digital tools in managing festival
tourism is also noteworthy. These include CRM systems
for audience engagement, platforms for online ticket
sales, automated feedback collection, and behavioral
data analytics. In countries such as the UK, Canada,
and Scandinavian nations, festival platforms often
collaborate with national statistics agencies to assess
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event effectiveness and inform planning processes [7;
18]. Digitalization not only improves organizational
efficiency but also provides transparency and robust
evidence of a festival’s economic and social impact.

Conclusions. Festival tourism represents a dynamic
and increasingly relevant form of tourism activity that
merges cultural engagement, creative expression, and
socio-economic development. The present study has
highlighted the multidimensional nature of festival
tourism, which extends beyond thematic diversity to
include flexible organizational formats, evolving digital
integration, and new patterns of tourist behavior.
Through a comparative analysis of international
practices, it has been demonstrated that the successful
development of festival tourism relies on systemic
institutional support, cross-sectoral collaboration,
and strategic planning. Leading countries exemplify
how festivals can function not only as cultural events
but as integrated tools of regional branding, economic
stimulation, and cultural diplomacy. In the post-
pandemic context, the emergence of hybrid formats,
green transitions, inclusive practices, and data-driven
management reflects the adaptability and innovation
capacity of the sector. Moreover, the importance of
professional education, network governance models,
and digital infrastructure underlines the growing
complexity of festival management. For countries such
as Ukraine, which are navigating new challenges in
cultural policy and tourism recovery, these insights offer
valuable pathways for the development of resilient,
competitive, and community-oriented festival tourism
ecosystems. Further research may focus on measuring
long-term socio-economic impacts, the effectiveness
of branding strategies, and the role of festivals in post-
crisis recovery and social cohesion.




Cepia «MibxHapogHi BigHocuHu. EkoHoMika. KpaiHo3HaBcTBO. Typuam» ISSN 2310-9513

Series International Relations. Economics. Country Studies. Tourism 2025. Bunyck/Issue 21

REFERENCES

1. Hrytsyshyn, A. T. (2021). Osoblyvosti pozytyvnoho vplyvu festivalnoho turyzmu na turyztnyi prostir [Features of the
positive impact of festival tourism on the tourism space]. In Hospodarnist’, servis, turyzm: dosvid, problemy, innovatsii: Proceedings
of the VIII International Scientific and Practical Internet-Conference (Kyiv, April 8-9, 2021), (pp. 140-142). Kyiv: Vydavnychyi
tsentr KNUKiM. (in Ukrainian)

2. Hrytsyshyn, A. T. (2021). Faktory rozvytku festival'noho turyzmu u druhi polovyni XX stolittia [Factors of the development
of festival tourism in the second half of the 20th century]. Mizhnarodnyi naukovyi zhurnal “Internauka’. Seriia: Ekonomichni nauky,
(3[471), Vol. 2, 40-44. https://doi.org/10.25313/2520-2294-2024-11-10461 (accessed: 05.04.2025) (in Ukrainian)

3. Lupak, R, Tarasiuk, V.,, & Varkholiak, K. (2020). Aspekty rozvytku festival'noho turyzmu [Aspects of festival tourism
development]. Halytskyi ekonomichnyi visnyk, 5(66), 30-37. https://doi.org/10.33108/galicianvisnyk tntu2020.05.030
(accessed: 05.04.2025) (in Ukrainian)

4. Malska, M. P, Hrytsyshyn, A. T, Bilous, S. V., & Topornytska, M. Ya. (2022). Festival'nyi turyzm: teoriia ta praktyka [Festival
tourism: Theory and practice]. Kyiv: Vydavets FOP Picha Yu. V. (in Ukrainian)

5. Tymchuk, S. V. (2022). Rol' turoperators'kykh kompanii u rozvytku festival'noho turyzmu Ukrainy [The role of tour operator
companies in the development of festival tourism in Ukraine]. In Proceedings of the V International Scientific and Practical
Conference-Festival “Intangible Cultural Heritage as a Modern Tourist Resource: Experience, Practices, Innovations” (Kyiv, May 19-
20, 2022), (pp. 146-148). Kyiv: Vydavnychyi tsentr KNUKiM. (in Ukrainian)

6. Shchuka, H. P. (2023). Podiievyi turyzm: posibnyk [Event tourism: Textbook]. Berehove: ZUI. (in Ukrainian)

7.Abbas, ], Mubeen, R, lorember, P. T, Raza, S., & Mamirkulova, G. (2021). Exploring the impact of COVID-19 on tourism:
Transformational potential and implications for a sustainable recovery of the travel and leisure industry. Current Research in
Behavioral Sciences, 2, 100033. https://doi.org/10.1016/j.crbeha.2021.100033 (accessed: 05.04.2025)

8. Andersson, T, & Getz, D. (2008). Stakeholder management strategies of festivals. Journal of Convention & Event Tourism, 9,
199-220. https://doi.org/10.1080/15470140802323801 (accessed: 05.04.2025)

9. Buhalis, D, Costa, C., & Ford, F. (2022). Tourism and technology: Opportunities and challenges for festival tourism in the post-
COVID era. Tourism Management Perspectives, 43, 100978. https://doi.org/10.1016/j.tmp.2022.100978 (accessed: 05.04.2025)

10. Getz, D, & Page, S.]. (2023). Event tourism: Global trends and future directions. London: Routledge.

11. Gibson, C., & Connell, J. (2021). Music festivals and regional development: An international perspective. Tourism
Geographies, 23(4), 789-811. https://doi.org/10.1080/14616688.2020.1822555 (accessed: 05.04.2025)

12. International Festivals & Events Association. (2024). Global festival trends report 2024. Boise: IFEA. https://www.ifea.
com/global-trends-2024 (accessed: 05.04.2025)

13.Kim, S, Lee, J. S., & Petrick, J. F. (2023). The role of cultural festivals in enhancing destination attractiveness: A post-
pandemic analysis. Journal of Destination Marketing & Management, 27, 100762. https://doi.org/10.1016/j.jdmm.2022.100762
(accessed: 05.04.2025)

14. Mason,P.(2015).Tourismimpacts,planningandmanagement.London:Routledge.https://doi.org/10.4324 /9781315781068
(accessed: 02.04.2025)

15. Quinn, B. (2009). Festivals, events and tourism. In T. Jamal & M. Robinson (Eds.), The SAGE Handbook of Tourism Studies
(pp- 483-503). London: SAGE.

16. Richards, G. (2023). Review of the book Festival cities: Culture, planning and urban life, ]. R. Gold & M. M. Gold, 2020. Journal
of Policy Research in Tourism, Leisure & Events, 15(1), 114-116. https://doi.org/10.1080/19407963.2021.1888959 (accessed:
05.04.2025)

17. Richards, G. (2018). Cultural Tourism: A Review of Recent Research and Trends. Journal of Hospitality and Tourism
Management, 36, 12-21. https://doi.org/10.1016/j.jhtm.2018.03.005 (accessed: 01.04.2024)

18. Robertson, M., Yeoman, ., Smith, K., & McMahon-Beattie, U. (2015). Technology, society, and visioning the future of music
festivals. Event Management, 19, 567-587.10.3727/152599515X14465748774001 (accessed: 01.04.2025)

19. Smith, M. K., & Robinson, R. (2021). Festivals and sustainable tourism: Strategies for recovery and growth. Sustainability,
13(18),10219. https://doi.org/10.3390/su131810219 (accessed:01.04.2025)

20. Yeoman, 1., & McMahon-Beattie, U. (2023). Future trends in festival tourism: Innovation and sustainability. Journal of
Tourism Futures, 9(2), 189-204. https://doi.org/10.1108/]TF-03-2022-0089 (accessed: 01.04.2025)

Authors Contribution: All authors have contributed equally to this work.
Conflict of Interest: The authors declare no conflict of interest.

The article was received by the editors 20.03.2025
The article is recommended for printing 21.04.2025




ISSN 2310-9513 BicHmk XapkiBCbkOro HauioHanbHOro yHiBepcuteTy imeHi B. H. Kapasina

2025. Bunyck/Issue 21 The journal of V. N. Karazin Kharkiv National University

IMucapeBcbknii Mukosia Lytiy, kKaHZ. eKOH. HayK, ZOLEHT, AoueHT, aupektop HHI «KapasiHcbkuii iHCTUTYT MidKHapos-
HUX BiIHOCHH Ta TypUCTHYHOTO 6i3Hecy», XapKiBCbKHUM HanlioHasbHUM yHiBepcuTeT iMmeHi B.H. Kapasina, maiizan CBo6oay, 4,
XapkiB, Ykpaina, 61022, e-mail: pisarevskiy@karazin.ua, ORCID: https://orcid.org/0000-0002-3981-5149

IlanoBa IpunHa OJiekciiBHa, KaH/|. EKOH. HayK, JIOLEHT, IOIeHT KadeJpy CBITOBOI MOJITHKY, JUIJIOMATIl Ta TYPUCTUYHOTO
6i3Hecy XapkiBcbKUM HaljioHa/bHUM yHiBepcuTeT iMeHi B.H. Kapasina, maiiian CBo60ay, 4, XapkiB, YkpaiHa, 61022, e-mail: iry-
na.panova@karazin.ua, ORCID: https://orcid.org/0000-0002-1975-5644

CigopoB Muxaiijio BaagumoBuY, KaH/. €KOH. HayK, JIOLEHT, JOLEeHT KadeJpu CBITOBOI MOJITUKH, AUIJIOMATIi Ta Typuc-
THUYHOTrO 6i3Hecy, XapkiBcbKUi HaljioHa/JbHUM yHiBepcuTeT iMeHi B.H. Kapasina, maiijan CBo6oy, 4, XapkiB, Ykpaina, 61022,
e-mail: m.sidorov@karazin.ua, ORCID: https://orcid.org/0000-0002-5911-4817

Jepxkau Anina CepriiBHa, cTyzeHTKa KadeJpy CBITOBOI MOJIITUKY, AUIJIOMATIi Ta TYPUCTUYHOTO Gi3Hecy, XapKiBCbKUH Ha-
nionanbHUM yHiBepcuTeT imeHi B.H. Kapasina, malifjan CBo6oy, 4, XapkiB, YkpaiHa, 61022, e-mail: iryna.panova@karazin.ua,
ORCID: https://orcid.org/0009-0007-5498-6935

TEOPETUYHI OCHOBU AOCNIAXKEHHA ®ECTUBAJIbHOIO TYPUSMY

AKTyanbHi TEHAEHLT PO3BUTKY Typu3My CBiAYaTb NMPO 3pOCTaHHA PoAi Nogiesnx GpopmaTis, 30Kpema GecTMBaNbHOMO
TYPU3MY AIK MOTY}KHOTO IHCTPYMEHTA KYNbTYPHOTO i eKOHOMIYHOTO BNAMBY. OfHMM i3 HalbINbLW AYHAMIYHUX | NEPCNEKTUB-
HUX HanNpPAMIB NOAIEBOTO TypuU3My € came GpecTUBabHUIA TypU3M. BiH nepeabayae yyacTb y MacoBMX 3aX0Aax MUCTELbKO-
ro, raCTPOHOMIYHOTO, ICTOPUYHOrO, PENIFiINHOrO ab0 My3UYHOTO XapaKTepy, AKi BUCTYMNakoTb KaTani3aTopamm TyPUCTUYHOT
aKTMBHOCTI, 3ac0bOM 36epeeHHs KyNbTypHOI CNaALWMHM Ta IHCTPYMEHTOM perioHanbHoro 6peHaunHry. Kpim Toro, dectu-
BaNbHi nogii Aefani yacTilwe po3rnagatoTbea AK NAaTGOPMM COLiaNbHOMO Aianory, MiXKKy/bTYPHOI KOMYHiKaLii Ta popmy-
BaHHA MO3UTUBHOIO iMiZKy TepuTopii y robanbHoMy npocTopi. MpeameTom AOCAIAKEHHA € GecTUBANbHUI TYPU3M AK
bopMma TypUCTUYHOI aKTUBHOCTI, LLIO MOEAHYE KyNbTYPHY Y4aCTb, COLLialbHy B3AEMOZII0 Ta EKOHOMIYHE CTUMY/IIOBAHHA Te-
puTopii. MeTa CcTaTTi NonArae y cMcTemaTm3allis HayKoBUX NiAXOAIB A0 aHani3y GecTUBaNbHOIO TYPU3MY, BUABNEHHS MO0
KnacuoikaLiiHUX 03HaK, CTPYKTYPHMX XapaKTEPUCTUK Ta TEHAEHLLI PO3BUTKY B KOHTEKCTI I106aNbHUX BUK/UKIB. 3aBAaHHA:
aHai3 Ta YTOYHEeHHS: 3MICTy NOHATTA «HeCTUBANbHUIA TYPU3M», OKPEC/IEHHS MOro KNtoYoBKX YHKLM Ta BNAUBOBUX GaKTO-
piB, a TAKOX AOCAIAKEHHA MiXKHAPOAHOTO LOCBIAY MOro peanisaLii. BUKOPUCTOBYHOTbCA 3arafibHOHAYKOBI METOAM: CUCTEM-
HUI aHani3 — AnA po3KpUTTA 0cobaMBOCTEN PO3BUTKY Chepy; NOPIBHANBHUI aHani3 — ANA BUBYEHHA 3apyDBiXkHMUX NPaKTUK;
CTPYKTYPHWIA aHani3 — ana po3pobku TMnonorii pectrBanbHuX nogiit. OTPMMAHO TaKi pe3ynbTaTi: MPoaHanizoBaHO YNHHU-
KM, WO BU3HAYalOTb BUBIP $ecTBanbHOro Typusmy, MOro TUMOOTiYHI 03HAKM, IHCTUTYLiHI YyMOBM PO3BMTKY Ta TpaHchop-
MaLiiHi dopmaTy yyacTi. BUCHOBKM: decTuBanbHUIM TypU3M € 6araToBUMIPHUM COLLIOKYIbTYPHUM ABULLEM, LLO NOELHYE
MOAIEBMIN KOMMNOHEHT, KpeaTUBHY eKOHOMIKY, KOMYHIKaTMBHY B3aEMOZ,0 Ta TEPUTOPIANbHY iAEHTUYHICTb. BiH Ma€ 3HauHMI
MOTEHLan ANA PO3BUTKY TYPUCTUYHOI NPUBABAMBOCTI PerioHis, NOCUAEHHS MiXKKYNLTYPHOI criBnpaLi, dopmyBaHHA cTasno-
ro 6peHAay AecTvHaLi Ta 3MiLLHEHHA eKOHOMIKM B yMOBaX F0O6aNbHUX 3MiH.

Kniouosi cnosa: pecmusaneHuli mypusm, nodiesuli mypusm, mypusm, mypucmuyHa aKmugHicme, pezioHaneHul pos-
8UMOK.
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