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BEPBAJIBHE BTIUVIEHHA BA3OBUX KOHIEIITIB
Y INCKYPCI INIAMYPY

(Ha mpuKJIaJi AHIVIOMOBHHUX €JIEKTPOHHHX IVIIHIEBUX BHIAHD)

I JI. Makozon (Xaprkis)

B crarTi posmisaroThes 3acobu peamizariii 6a30BMX KOHIICIITIB aHTIIOMOBHOTO CJICKTPOHHOTO JUCKYPCY TIaMypy,
IO MPS3CHTOBAHUN B TIBIHLCBUX KypHaiaax. KOHUENTH aHaTI3yIOTBCS SIK JTIHTBOKY/IBTYPHIL, IO CTPYKTYPYIOTHCS
B ME’Kax MOHATTEBOTO, OIIIHHOTO Ta 0OPa3HOTO MIapiB.

Kimouosi ¢jioBa: ramyp, DUTHLCBUH JKYPHAI, JUCKYPC [IAMyPy, JIHIBOKY/IBTYPHUN KOHLICIIT, IOHATTEBUM,
OLIIHHWM Ta OOPa3HII IIIaPH KOHIICTITY.

Maxkoron I'.JI. BepoaasHasi peamsanus 0a30BbIX KOHIENTOB B JNCKypce rjiaMypa (Ha mpuMepe
AHTJIOSI3BIYHBIX 3JIEKTPOHHBIX INISHIEBBIX M3AaHMii). B crathe paccmarpuBaroTcs cpeacTsa BepOaTu3arivu
0a30BBIX KOHIICTITOB AHTITOS3BIYHOTO BIICKTPOHHOTO TUCKYpPCa TiTamypa, KOTOPBIM TMPEIACTABICH B TIISHIECBBIX
skypHanax. KoHLENThl aHATU3UPYFOTCST KaK JIMHIBOKYJIBTYPHBIC U CTPYKTYPHUPYIOTCS B IMPEACIaX MOHSITUHHOLO,
OLICHOYMHOTO M O0PAa3HOTO CIIOCB.

KmrodeBbie ¢1oBa: TiiaMyp, ISHIICBBIH JKYPHA, JUCKYPC IIaMyPa, THHTBOKYIBTY PHBIH KOHIICTIT, IIOHATHHHBIMN,
OLICHOYHBIN M OOPa3HBIN CI0M KOHIICTITA.

Makogon G.D. Verbalization of basic concepts in the discourse of glamor (featured in English elec-
tronic glossy magazines). The article focuses on the basic concepts of English electronic discourse of glamour
featured in glossy magasines. The concepts are considered as linguistic-cultural types structured in terms of
conceptual, evaluative and associative layers.

Keywords: conceptual, evaluative and associative layers of the concept, discourse of glamor, glossy magazin,

linguistic-cultural concept.

CraTTs npucBsiueHa MOBHIH peasizarii 6a30BUX
KOHLIENTIB Y IMCKYPCI TIIaMypy, L0 BepOaTi3yIOThCs B
eJIEKTPOHHHX AHIJIOMOBHHX BHIAHHSIX.

AKTyanbHICTH JOCIIIKEHHS 3yMOBJIEHA BPaXY-
BaHHSIM 3aKOHOMIPHOCTEH KOTHILIIT JIFOMMHH Y ITPOLIEC]
BepOAJILHOTO BTLIEHHS Pe3yJIbTaTIB CBITOMI3HAHHS
Ta BUPILANTBEHOK posutio 3MI y hopmyBaHHI MOBHOL
KapTHHU CBITYy HIMPOKOI YHUTALBKOI aymIuTOpIii.
006’ eKTOM HOCTIIKEHHS € MOBHI OIMHMII], K1 00 €K-
THUBYIOTh Oa30B1 KOHLIETITH AUCKYPCY TJIaMypy B aHT-
nomoBHUX [HTepHeT-BunanHsax. [Ilpeamerom po-
CITIIKEHHSI € CTPYKTypa 0a30BUX KOHLIETITIB TUCKYP-
Cy Tamypy, MaHi(heCTOBaHAa B AaHTJIOMOBHHX [HTEpHET-
BUJAHHSIX. MeTOI0 MOCIIIKEHHS € BU3HAYSHHS
JIHIBOKOIHITHBHUX XaPAKTEPUCTHK OA30BHX KOHLIEIITIB
OUCKYpPCY DIIaMypy, IO BepOaTi3yFOTECS B AHIJIOMOB-
HUX [HTepHeT-BuaaHHX. MaTepiaioM JOCIIKeH-
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Hs1 0OpaHi TekcTH [HTepHeT-BUOaHb (online), Tak 3Ba-
HHUX [ISHIEBUX JKypHaiB “Vogue”, “Cosmopolitan”,
“VanityFair”, “Glamour” ta “Artsyspot”.

3a ocTaHHI JECATHIIITTS B Cy4acCHIH JIHTBICTHII
BHUHHKJIO YUMAJIO HOBHX MTOHSITh, 3HAUHE MICLIE Ceper
SIKUX 3akiMae ‘riamyp . TepMmin ‘rnamyp’, o Xapak-
TEPU3YE CTAHIAPTH XKUTTS Ta OOSATY, Kl PEKJIAMYIOTh-
Csl'y INISTHLIEBIH MPEC], XapaKTEPHU3y€EThCS MPOHUKHEH-
HSIM Yy HAWPI13HOMAHITHIII ChepH COLIATTBHOTO Ta IH/IU-
BifyasbHOro OyTTsi. Ie MOHATTS € yKpait HeBU3Haue-
HUM, ajie BCe K BIACHJIA€ IO CYKYIHOCTI O3HAK,
1110 BKAa3YIOTh HA OCOOMBUI CIOCIO CIPUIHATTS Ha-
BKOJIUILIHBOT'O CBITY 1 B3a€MO/IIi 3 HUM.

Y dokycl 1o cmimKeHHs 3HAXOAUTHCS JTTHTBOKYJTb-
TypHUH (peHOMEH — riaMyp — MaHi(peCTOBaHHUH B JHC-
Kypcl aHDIOMOBHHX [HTepHeT-Buaanb. [amyp no-
CIIKY€ETHCS SIK KYJIbTYPHHI Ta €CTETHUHUEN (heHOMEH
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[3; 12; 20; 25], manpssmok Moz [2; 7], coriaibHe mo-
HaTTA [§; 21], TOmmo.

Jlexcema glamour, sika BXke TOCUTB MILTHO 3aKpi-
MMJIacs B Cy4acHOMY JIEKCHKOHI, B TTEPEKIIA] 3 aHT-
JIICBKOI epeKIanacThCs SK “UapyBaTH, MOJOHHUTH,
migkoproBary’ [27]. TloHsTTs “riiamyp” BU3HAYAE Th-
¢4 K “npuBaONIOIOYa CU1a MOJTH; Oe3moraHHa, Maii-
JKe HepeasibHa Kpaca; (pi3uuHa 1 cexcyalibHa MPHUBad-
JIMBICTb; TAEMHHUYE MTOXOKEHHS; HATSK HA EK30THKY;,
3yMHCHA KPUKIUBICTE [2, . 63].

[MoHsATTs “mamypy”” HAHOUIBII SICKPABO 1 IIUPOKO
penpe3eHTOBAaHO B IVISIHLIEBUX KypHAaJaX, OCKLIbKH
caMe BOHU MAlOTh HA METI ariTyBaHHS MOIH 1 pO3-
KOIIIl 1 CIPSIMOBAHI Ha [lajior 3 yktaveM. Liamyp
3’SBUBCS y MNISHLEBUX BUOAHHSX L€ HA MOYATKY
XX cromitta. Memia-kopropaiis Conde Nast
Publications, mo y 1909 p. Bukymuia amepukaH-
CBKUH kypHAN Vogue, 3 1916 p. mouana sunaBatu
Hioro perioHasnbHI Bepcii B €Bporl i mepeTBOpHia
11€ BU/IaHHS HA HAUBIUIMBOBIIIIE Y (perrH-cBiT. [1stH-
LeBa noaada iHgpopMarii — rnepesara Bi3yaJIbHOTO
MaTepiany HaJl TEKCTOBHUM 1 JETaIbHE OMUCYBAHHS
CTHJTIO )KUTTS 3HAMEHHUTOCTEH — CTBOPIOBAIAY CBIIO-
MOCTI OLTBIIOCTI YHTa4IB OakKaHUI KUTTEBUI OplEH-
tup. Cama Has3Ba “rmamyp’”’ 3aKpIILIFOBAIACS B CBIIO-
MocTi myOtiku sxypHanioM “Glamour of Hollywood”,
3acHoBaHuM 1939 p. Bunasuuuteom Conde Nast [17].

CroronHi risHIIEBA [Peca OLIHIOETHCS SIK SICKPaBe
BINOOpakeHHsI 1IUBLII3AIlli Ta HEBI €MHA 4acTHHA
CydacHOro KUTTs. Lle royioBHe 3HapsAAas Mac-Meia
i1 (pOpMyBaHHS 1 HaB I3yBaHHS MIEBHOI TOUKH 30DY.
[ sHIIEBHIA JKypHAIT — TOJIOBHHE HOCIH TUCKYPCY Iy1a-
Mypy — MOKHA OXapaKTepU3YBAaTH SIK UTIOCTPOBAHE
MEPIOTUYHE IPYKOBAHE BUIAHHS BHCOKOI rosmirpadid-
HOI SIKOCTI, IO CIIELIATI3YEThCS Ha PO3IOBCIOIKEHH]
11€0J10T1i TITaMypy y PI3HOMaHITHUX [IAPUHAX KHUTTSL.
Ie mpomyKT MacoBOi KylbTypH, TOMY HaiidacTimie
[JISIHIIEB] BUIaHHS CIIPSIMOBAHI Ha TIOJIETIIEHY [TOIa4y
1H(opmarlii, 3 METOK HE MEPEBTOMUTH YHTa4Ya
HAMIPHOIO KUTBKICTIO Ta CKJIAIHICTIO OCTaHHBOI
Ta 300paKar0UH 1€ ATbHHIN Y PO3YMIHHI YUTa4a CTHIIb
xuTTA [17].

B cyuyacHomy TiymaveHHi TepmiH ‘glamour’ Bu-
3HAYAETHCSA K MEBHA SIKICTB, IO 3MYILIYE MPEeIMETH

1 JTr0fieli BUIIAAATH HE TAKUMH, IKUMH BOHHU € Ha-
CHpaBIl, KOHOTYIOUH 13 IITYYHICTIO Ta UTIO30PHICTIO,
30BHIIITHIM, TIOKA3HHM, HABMUCHHM OjrckoM [12, ¢. 23].
I'mamyp HEOIMIHHO OB’ I3aHMIA 3 COLIIATEHO-MAHO-
BUM CTaTyCcoM OoreMu, OOMOH/TY, EJTITH, MasKOPIB, “30-
JI0TOi MOJIOAI” 1, OCOOJTMBO, 31 CBITOM MOH Ta KPacH
DJISIHLIEBHX XKYPHATIB, IIOY-013HECY Ta TOJLTIBYICHKUX
3IPOK, IKMH BU3HAYAETHCS SIK ““TiaMmypHuii cBit [12,
¢. 23]. B mHrBICTHII 11€ TOHATTS BUBYAETHCS K KOH-
nent [JIAMVYP, mo Ha nouatky XXI cT. mepeTBo-
PHBCS HA YHIBEPCAIbHY ECTETHUHY XapaKTEPUCTHKY
CYCIMLIbCTBA.

KonrienTt sik 00’€KT JIHIBOKOTHITHBHHUX CTYIIH
€ OIHUM 3 [ISHTPAJIbHUX Y Cy4aCHOMY MOBO3HABCTBI
[9; 13; 15; 19; 23-25; 28]. 30kpema, BiH BUCTyIa€e
OCHOBHUM CEMaHTHYHHM MOHSITTSM KOTHITHBHOI
miHreictuku [16, ¢. 57].

3arajyibHOBIIOMO, LIO [IMPOKOBKUBAHE MOHSATTS
‘KOHLIENT XapaKTepPU3yEThCA HEOAHO3HAYHICTIO
Ta CYMepewINBICTIO. 30KPEMa, BOHO BUCTYTIAE OCHOB-
HHM CEMaHTHYHHUM MOHATTSIM KOTHITHBHOI JIIHTBICTH-
ku[16,c. 57].

Sk mpaBuiIo, JOCHIAHUKHA MPOMOHYIOTh PI3HI
nediuimi koHenTy. Tak, HayKOBIIl, K1 MMPAIFOIOTh
y PyCII THTBOKY/BTYpoorti [ 13; 23-25 taiH.], Bu3Ha-
YAFOYX KOHLIETIT, BBAXKAKOTH OCHOBHUM (DaKT e THOKYJIb-
TYPHOI 3yMOBJIEHOCTI, a IIPEACTABHUKH KOTHITHBHOI
mHreicTuku [9; 15; 28 TaiH.] pobnsaTh akLEeHT, y mep-
11y Yepry, Ha MEHTAJIbHIN CyTHOCTI KOHLIENTY, HOro
MPUHAJIEXKHOCTI 10 chepH CBIIOMOCTI IHAMBIAA.

Tak, KOHLENT KBATI(IKYEThCS K “OrepaTHBHA
3MICTOBA OMUHULIS [TaM SIT1, MEHTAIBHOTO JIEKCHKOHY,
KOHLIENTyaJbHOI CUCTeMH Ta MOBH MO3Ky (lingua
mentalis), BCI€i KAPTUHU CBITY, BIAOUTOI B JIFONCHKIH
ricuxiti’” [14, ¢. 90]. 3a IHII0K TyMKOO, KOHLIEIT —
LIe CYKYITHICTb 3HaHb, IH(OpMALIii PO MEeBHY MaTe-
plaJibHY Y igealibHy CyOCTaHLIIO; BIH BHUCTYIIAE
OCHOBHOIO OIIMHHIIEIO HAIBHOI KAPTUHH CBITY, IO BIf-
OUBAETHCS HALTIOHATHHOO MIOBCSIKIEHHOIO CBIIOMICTIO
[4,c. 2].

VY miii poboti ITTAMYP posrnspatuMetses
sIK KyneTypHu# koHLenT, yeiin 3a FO.C.CrenanoBum
[24], sixuii BBaXKa€, 110 KOHLENT — “1ie <...>> 3TyCTOK
KYJIBTYPH Y CBIAOMOCTI JIFOMUHH, T€, Y BUIJISAL YOTO
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KyJbTypa BXOAWTh Y MEHTAJIBLHHUUI CBIT JIIOAHHH.
L, 3 1HI110r0 GOKY, KOHLIENT — LIE T, Yepe3 MOCEPEaHHLI-
TBO YOTO JIFOAUHA — MMePeCiyHa, 3BUYaliHa JIIOANHA,
He “TBOpELIb KyJIbTyPHUX LIHHOCTEH  — cama BXOIHUTh
y KYJIBTYDY, & B JeSIKHX BHUITQIKaX 1 BIUTUBAE HA Hei~
[24]. BuninsroThCs TPH LIAPH KYJIBTYPHOTO KOHLIETTY:
MOHSATTEBHI (BCe, IO HAJIEKUTH OyIOB1 MOHATTS),
OLIIHHUI (XapaKTeprKa O3HAK KOHLIEMTY, IO BUPAXKAE
3arajibHy OLIIHKY Ta CTaBJICHHSI 1O HHOT'O MPEACTaB-
HUKIB KyJIbTyPH) Ta 00pa3Huii (IHTEprprTALIisi KOHLIETI-
Ty Ta OB’ s13aH1 3 HUM acouiarii) [24]. Lle no3sosnse
TOBOPUTH PO TP 0A30B1 CTPYKTYPHI KOMITOHEHTH
(eneMeHTH) KOHLIENTY — 00pa3, IHYOPMALIMHHIA 3MICT
11HTeprpeTaLiiite rone [ 5, c. 24].

Ha noHsiTTeBOMY piBHI BUAUTSFOTE TaK1 MPEAMETHI
CKJIQZIOBI [IaMypy: OJIMCKYYH A OZSIT, CTPa3H, MACHB-
Ha ODKyTepisi, 30JI0TO, XyTPO, KAMENOIIKH, ICKPaBl
aKcecyapy, MeCUKHA MaJeHbKUX TMOPI, OJMUCKYyYHi
MaKISK, HaKJIamHi HirTi [3, ¢. 23]. Tonosaumu opma-
MH BTLUIEHHS KOHLIETITY, Ha AYMKY IOCJTITHUKIB, BUCTY-
MaroTh CJIOBO 1 ciioBocmoydenHs [1, ¢. 59], mpore
TEPENiK MOBHHX 3aCO0IB, 30aTHUX OyTH BepOaizaro-
Pamu KOHLIETTIB, MOYKE PO3LIUPIOBATHICH, KOJH IO HHOTO
3aJTy4ar0Th ETUMOJIOTIIO CJTIB, 1110 BUCTYTIAKOTh BUPA3-
HUKAMU THX YM 1HIITHX [TOHSTh, AaHTOHIMH, CHHOHIMH,
KOHTEKCTH B)XXKMBaHHS (CEMaHTHYHI KOMILIEKCH),
CEeMaHTHYHI TTOJIsA, OLIIHKH, 00pasHi acorariii, metado-
puKy, ppaszeonorito, MOBHI IIAOJIOHH, THUITOBI CHHTAK-
CHYHI TIO3HIIIi, CJIOBOTBIpHI rHI3Aa [22, ¢. 478].

KoHrient B MOBI MOJKE peati3yBaTHCS Yepes JIEK-
CEMU-CyOCTAaHTHUBH, TOOTO CHHOHIMU IMEHI KOHIIETTTY
IJIAMYP. B namoMy BUTIaAKy TaKUMH CyOCTaHTH-
BaMmu € fashion, brand, mark, trade mark, label,
luxury [27].

VY cji0BHEKAX aHITIHCEKOI MOBH 3 1300 p. iMeHHHK

fashion nouas yxuBartHcs B 3HaueHHI “shape, manner,
mode” (dpopma, mosedinka, oOpa3 aiii, 3BUYAii)
BIJ JaBHBO-(PPaAHITy3bKOTO fACOon 1 BII IATHHCHKOTO
factionem B 3HauenHi “group of people acting
together”. ¥V sHadenH1 “prevailing custom”, MOHSTTS
fashion yxuBaetbest 3 1489 p.; sik “style of attire”
(Moma Ha omsr 1 mpukpacH) — 3 1529 p. Tlepiui Biku-
BaHHs miecioBa 3adikcoBani B 1413 p.; fashionable
B 3Ha4eHHI “stylish” (MomHWMI, eteraHTHHI, CTHITLHIIA)
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3’siButocs B MoBi 3 1608 p. [30, ¢. 376].

CyOcTanTuB mark BXUBAETbCS SIK B 3HAYEHHI
“trade mark”, tak 1 B 3HaueHHAX “‘company,
corporation” 1 “brand”: 1) aline, figure, or symbol made
as an indication or record of something; 2) a sign or
indication of a quality or feeling; 3) a particular model
or type of a vehicle or machine [27]. 3nauenHs cy0-
CTaHTHUBY brand mwvpiii, Hi’K 3HAYeHHS CyOCTAaHTHUBY
mark: 1) abrand name; 2) a particular identity or image
regarded as an asset; 3) a particular type or kind
of something [27; 29].

CyGcranTue lable oxpiM CBOIX OCHOBHHUX 3HAYEHb!
1) apiece of fabric sewn inside a garment and bearing
the brand name, size, or instructions for care; 2) apiece
of paper in the center of a phonograph record giving the
artist and title; 3) a company that produces recorded
music [27]) yacTo BXKUBAETHCS SIK CHOHIM OpeHay [11]:
(1) It'’s no coincidence that most of today s major

fashion labels push their own line of hats to
complement their brand of clothing and
accessories (Vanityfair, p.36).

Poskiw (Tuxury) BuzHauaetbes sk: 1) the state of
great comfort and extravagant living; 2) an inessential,
desirable item that is expensive or difficult to obtain
[27]. Bona mozke OyTH CTPUMAHOIO, B LIbOMY BUTIA/IKY
BOHA, SIK ITPABIJIO, PO3LIHIOETHCS TO3UTHUBHO (2), 1 HaAI-
JIUIITKOBOKO, 3a3BUYAH PO3LIHIOETHCS HETATHBHO 1 30TH-
KY€ETBCS 3 BYJIbIAPHICTIO (3):

(2) It is possible to create the magnificent dress
cheaply — the main thing with taste (Vanityfair,
p.6);

(3) Expensive clothes bought without taste looks
vulgarly (Vogue, p. 12).

OTxe, poskim OyBae yaaBaHor (5, 6) 1 crpaBx-
HBOIO (4), MPUUOMY 1 CTPUMAHA, 1 HAIJTUIIKOBA PO3-

KIII MOXYTh B PI3HHUX KOHTEKCTAaX PO3YMITHUCS

K cripaxHs (4, 5) abo ynaBana (6):

(4) Jewelery should be necessarily present and
expensive: diamonds, pearls, rubies, sapphires,
gold (Cosmopolitan, p.21),

(5) Bare shoulders and open a back. All ingenious —
is simple and very sexual (Vogue, p.3),

(6) The glamour does not suffer firm lines of jackets.
But with a free and stylish cape even jeans will



KOTrHITUBHA JIIHIMBICTUKA

look “glamourous” — in process of the attrition
(Glamour, p.4).
Mo cTocyeThes ouiHHOrO wapy koHuenty [JIA-

MYP, 10 y CBIIOMOCTI HOCIIB aHIJTIHCHKOI MOBH Op€eH]T
3B’SI3y€ThCS 3 ArPECHUBHICTIO, HEPIBHICTIO, KOHKYPEH-
1i€10, 00POTHOOKO:

(7) She had never been quite sure what set her
apart and made her an easy target, but <...>
she had a brand that marked her as different
(Artsyspot, p.31).

Brand, sk 1 Mmona, HIBENIOE IHAWBINYAJIbHICTD,

CHIBBITHOCHUTBLCS 3 MACOBICTIO 1 CTEPEOTHITHICTIO!

(8) Naming a brand or a product should not be a
chore that produces something dull and
average (Glamour, p.42).

CyO6crantuBu brand 1 trademark noeqHy0ThCs

3 arpubyramu decent, distinctive, honorable, own,

respectable, reliable, solid. TIpu ubomy myist OpeHmay

XapaKTepHe BOJIOAIHHS CHJIO), BIACHOK MO3HLIEI0

(9) 1 cymntiHHSM, @ MapKy XapaKTepu3ye HasBHICTb

o0pazy, uapiBnuoctiicency (10) [31, ¢. 123]:

(9) You can still invent your own career, be your
own brand (Glamour, p.14);

(10) Their distinctive trademarks, those interlocking
guitars and precise rhythms, are sharp and
slick — although the songs don't exactly leap
out at you (Vogue, p. 22).

B omucax ¢emn-o0pa3iB xapakTepHUCTHKA

“glamorous” 31€01IbIIOTO OLIHIOETHCS TO3UTHBHO.

Horo cHOHIMAMM BUCTYTAFOTE IPHKMETHHKH “glossy”

(Bin ¢p. glacier — koB3aru, poOUTH CITU3BKHM), ““‘chic”

(Bix ¢p. chic— CTUBHICTB, BIPaBHICTH, BUTOHUYEHICTH),

“luxurious” (Bix siar. luxus — HAIMIIIOK, MAPHOTPAT-

CTBO, HanMIpHICTE) [29]. HeratusHi koHOTALIi I1aMy-

Py OB’ s3aH1 3 MACKYBAHHSIM BHY TPILIHBOI [IOPOKHEM,

00MesKeHOCTI 3a “rapHOI0 00KIaquHKO . B 11boMy

MEPEHOCHOMY 3HA4EHHI CJIOBOM “ glamorous™ xapak-

TEPU3YIOTh HE JIMIE 30BHIMHICTh JOAEH, aje

1 IX CTHJIb )KUTTS, CBITOTJISIT,

(11) It came as a shock to learn that they were not
these glamorous, mysterious creatures but that
they had feet of clay (Artsyspot, p.73)

Sxm1o roBopuTtH npo o6pasHUiA mIap KOHIIETITY,

10 [JTTAMYP B 3MI 3’ IBIISI€THCS HE JINIIIE SIK TTEBHHUI

CTHJIL MOIH, aJie 1 1K OCOOMMBUIA CBITOTIISA, 1I€0JI0-
ris, Cy4acHa CUCTeMa LIHHOCTEH, CTHJIb XKUTT 1 00-
pa3 aymoK. Y HOCIIB aHIHCHKOL KysibTypu 3 [JIAMY -
POM 3B’ s13yt0ThCs1 ySIBJIEHHS PO IIA0IOHHICTh, BCTa-
HOBJIEHHSI PAMOK, 1110 PIAHUTH r71amyp 13 Momor0. Cum-
BOJIAMH IJIaMypy B OyZIeHHIH CBIIOMOCTI € OJIOHIUH-
KH, POJKEBHI KOJTIP, GIIKCK, Ay PICTH 1 NISHLIEB] JKypHa-
mu [18, c. 270]. O6pasu xouuenty [TTAMVYP, mo €
HAMOLTBII PO3MOBCIOMKEHNMH [2], 11€:
XBOPOBA:
(12) Fashions, after all, are only induced epidemics
(Glamour, p.23),
KUBA ICTOTA (JUKTATOP) :
(13) Fashion dictates the rules (Cosmopolitan, p.9),
BJIAJIA:
(14) Business suit is the power, prestige and status
(Cosmopolitan, p.17),
HAVKA:
(15) Fashion is a science of style (Cosmopolitan,
p.25);
KA3KOBUM CBIT:
(16)Fashion is the world of fairy-tales
(Cosmopolitan, p.30).
Takum yriHOM, y MOHATTEBOMY CKJiani [JIAMYP
MOCTAE K PO3KII, IHAUBIAYAJIBHICTE, MOJIA, CyJac-

HICTb, JIAMYPHE JKUTTS, 0e30Ty3s1, CAMOBHUPXKSHHS,
Openn, Touro. OLIHHUIM AP CKIAAAETHCS 3 TO3UTHB-
HUX XapaKTEPUCTHK, TakuX sk “chic”, “luxurious”
“solid”, “decent”, “respectable”, “honorable, “reliable”,
a TAKOJK HEraTUBHUX XaPAKTEPUCTHK, SIK HATPUKIIA
“vulgar”. O6pasno kouuent [TTAMYP acomitoetscst
3 BIIAJOKO, XBOPOBOIO, ) KUBOIO ICTOTOIO,
HAYKOIO, CBITOM.

I[TepcrnekTUBOKW AOCHIAKEHHS € BUBUEHHS
MOBHOI peati3arii okpemux mapis koHuenty [JIAMYP
B aHIJIOMOBHOMY MEIHHOMY JHCKYPCI.
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