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Basics of brand building in the banking industry

Abstract. This article explores the fundamentals of brand building in the banking industry,
emphasizing the increasing importance of brand management in a globalized and competitive market. The
study delves into the theoretical and practical aspects of brand formation, drawing on insights from scholars
such as K. Keller, D. Aaker, and others. It highlights the role of relationship marketing strategies in cultivating
customer loyalty and underscores the significance of employees in brand building, particularly in the retalil
banking sector.

The research reveals that service quality is a critical factor influencing customer satisfaction and
loyalty, with a specific focus on electronic banking services. It discusses the challenges in building and
promoting bank brands, including attracting consumer attention, promoting recall, and creating lasting
relationships. The article also addresses the evolving landscape of the banking sector, emphasizing the
impact of technology integration and heightened competition.

Corporate image and reputation emerge as key elements in ensuring sustainable business growth,
with a positive image contributing to customer retention and loyalty. The study underscores the importance of
factors such as reliability, quality, customer orientation, social responsibility, and ethical business conduct in
shaping a bank’'s corporate reputation. Additionally, the article explores the complex nature of service
branding in the financial sector, particularly in retail banking, and the challenges associated with valuation
and risk assessment.

The quality of services, especially in electronic banking, plays a crucial role in customer satisfaction,
loyalty, and retention. The article highlights the significance of meeting customer expectations and the role of
emotional associations in shaping perceptions of service quality. It discusses the impact of trust on customer
behavioral intentions, emphasizing the importance of security and risk considerations in electronic banking
services.

In conclusion, the article provides insights into the multifaceted dynamics of brand building in the
banking industry, shedding light on the interconnectedness of service quality, customer satisfaction, and
brand loyalty.

Keywords: brand building, banking industry, bank brand, service quality, electronic banking,
customer satisfaction, corporate image, reputation, customer loyalty.

For citation: Morozova N., Denchyk I. Basics of brand building in the banking industry. Financial
and credit systems: prospects for development. Ne4(11) 2023. P. 7-16. DOI: https://doi.org/10.26565/2786-
4995-2023-4-01
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Introduction. In today's world, a market economy requires the ability to work in a new way
not only from manufacturers but also from the banking sector. The availability of knowledge related
to the formation and development of a brand is of particular importance. This is due to the fact that
the problem of increasing the number of banking industry representatives in the global economic
arena and reducing the large differences between them is becoming increasingly urgent.

It is necessary to find new effective methods of non-price competition, which determine the
objective need to implement the brand management concept based on marketing and economic
analysis.

Currently, there are many examples of successful brand development both abroad and
domestically. However, there are still many issues and problems that arise during the development
and promotion of a brand in the market.

Literature review and the problem statement. The issues and problems of theoretical and
practical principles of brand formation, including the bank's brand, have been considered by the
following domestic and foreign scholars: K. Keller, D. Aaker, M. Dunn, S. Davis, J.-N. Kapferer, V.
Kostynets, A. Kolesnikov, K. Timonin, N. Korolyuk, T. Polishchuk, O. Yastremska and others.
These scientists managed to highlight the issues of creating brands, brands, the basics of their
positioning, requirements for brands, the concept and strategy of brand management, etc. Particular
attention should be paid to the works of D. Aaker and K. Keller, which reveal the methods of
effective branding of the banking sector and highlight the issues of brand management.

Research results. Relationship marketing strategies play a crucial role in cultivating
customer loyalty through a commitment to service. For this reason, brand management efforts have
emerged. The process of building a service brand relies on the interaction between service personnel
and individual consumers, as well as their respective roles.

Recent studies have shown that employees are the most important component of brand
building, with a particular focus on the retail banking industry. Recruitment activities must adhere
closely to selection criteria to ensure the hiring of competent and dedicated staff [1].

Moreover, the business world is becoming increasingly intense and demanding. Managers
face the challenge of maintaining market relevance and achieving their service goals. Managers also
face the challenge of adapting their brands to meet changing customer expectations. While some are
technologically sensitive, others are slow to adapt and, as a result, complicate the operations of
retail banks.

In terms of brand building strategies, the main challenges in building bank brands include
attracting consumer attention, promoting recall, leaving an impact, changing attitudes, and creating
stable and lasting relationships. According to Aaker, recall and attitude are inconvenient because
they are difficult to assess and can lead to increased costs and complications.

Factors within society, such as the level of education, cultural, social, and personal values,
personality, and associations, influence the creation of a service brand, especially for national and
multinational companies. Service branding is not an easy process and does not develop
immediately; it is initiated and takes a certain period of time. A limited number of leading service
brands have sufficient confidence in this. ldeally, service brands should focus on competitive
positioning and the overall improvement of the goals of the entire organization.

Unlike product branding, service branding is complex. The nature of services, especially in
retail banking, creates valuation and risk assessment challenges, thus making branding difficult.
Services also involve multiple interfaces with the consumer; for example, the customer experiences
the brand on different levels.

Branding of services in the financial sector is evolving, with more attractive and reliable
measures ongoing. Retail banks lack visibility, emotional appeal, and the power to challenge. A
significant number of consumers do not feel the difference between banks. In such an environment,
building a brand becomes difficult.
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The development of the banking sector and the integration of technology into the retail
banking industry open up competition. New entrants appear with services that can be very attractive
to customers. As a result, long-standing industry players may risk losing some of their clientele to
new entrants. Thus, aspects of corporate image and reputation are key elements in ensuring
sustainable business growth for large banks in the service sector [2-3].

The vital importance of corporate image and reputation primarily concerns customer
retention. This contributes to the development of customer loyalty, which turns into sustainable
business.

Banks with a positive image and impeccable reputation retain their customers better, even
when other banking institutions offer similar services of relatively equal quality at the same price.
In fact, such institutions can retain their customers even when competitors offer significantly
reduced prices. Another value of corporate image and reputation is that it allows the bank to offer
premium products and services to its loyal customers. This move plays an important role in the
long-term growth of the banking industry.

To create this aspect of reputation, banks must consider several factors. They need to design
flexible products and services that meet today's customer needs. In addition, a good corporate
reputation and a strong brand image are characterized by reliability, quality, customer orientation,
social responsibility, and ethical business conduct. Banks can also consider strong leadership and
responsive management as tools for building credibility.

The bank's corporate image is a strong factor influencing customer loyalty. On the other
hand, it helps to increase the bank's profit from the sale of services and products. A bank's corporate
image is crucial because it helps build customer trust in the bank's brands and controls the brand
effect. Indeed, a good and positive corporate image will attract customers, satisfy their needs, and
act as a barrier to switching.

Consumers' choice of banking services in today's competitive environment depends on many
factors. Some of them can be attributed to individual interests, while other factors can be associated
with family attributes. For example, studies have found that the nature of a person's employment
dictates their choice of a retail banking service provider. Most individuals are and are likely to be
loyal to the bank through which they receive their salary.

The nature and quality of the service provided by the bank also influence the choice of
consumers. This suggests that most people are more likely to be loyal to banks if they believe that
they offer quality services compared to competitors in the industry.

The recommendation aspect also plays a crucial role. This is noted in individuals seeking
investment and borrowing advisory services. Their supplier decisions are vital and directly
governed by the recommendations provided. There are also cases of family influence. At the same
time, the activities and decisions of people are directly influenced by trends in the family.

Other major factors that influence the choice of a retail bank include interest rates, economic
factors, and the range of products offered. Consumers strongly prefer banks that offer services at
lower fees and lower interest rates on loans. They are also likely to seek the services of firms with a
wider range of products from which they can choose services that will effectively meet their needs.

It has been proven that service quality is a critical prerequisite for customer satisfaction.
While it is assumed that service quality is the result of satisfaction, the opposite relationship is true.
Service quality in the banking sector is a vital asset criterion used for evaluation as well as customer
satisfaction through various aspects.

Service quality improves customer loyalty and also increases customer retention, which are
ultimately recognized as satisfied customers. Access to a variety of services is fast becoming a key
driver of customer satisfaction and new customer acquisition.

Therefore, the quality of services is also evaluated by measuring the client's expectations
regarding the service and his perception of the way the service is performed, for example, through
electronic banking services. In fact, the quality of service of e-banking portals, the power of Internet
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banking to provide a wide range of services and the quality of products have become the driving
force behind the sense of satisfaction or lack thereof.

While customers may still require some features from a traditional banking service, they
have very specific requirements for online banking. The quality of service from the point of view of
electronic banking will be evaluated by the client on the basis of efficiency. Here, customers rate
services based on the ease of accessing sites, finding their content, and exploring them with
minimal effort.

E-banking customers will be satisfied on the basis of performance, which depends on the
delivery of services as promised. Customers will also be satisfied depending on the privacy
dimension, which covers the security of credit card information and the assurance that their data is
not shared. Thus, quality characteristics often affect consumer satisfaction with electronic banking.
Where internet banking is available and working properly, there is always a greater chance that
customers will gravitate towards the approach rather than looking to traditional banking for service.

Although there are assessments related to the traditional form of banking, where individual
elements affect the degree of satisfaction with Internet banking. The use of electronic banking
services has a positive effect on satisfaction. In addition, the decision to implement electronic
banking depends on several dimensions and the degree to which, in the opinion of the client, they
are fulfilled. Fast order fulfillment requires a sufficient number of support staff and adequate system
capacity to support operations [4].

An online trading system must also be accurate, covering aspects of record-keeping and
order fulfillment. Response is a critical factor in service loyalty, which means that when a customer
has an emergency, the service provider must always be able to help. Communication can take the
form of e-mail as well as telephone conversation.

For example, a customer may be satisfied with traditional banking services but consider
online retail banking services inadequate. Thus, the implementation and support of electronic
banking depend on the quality of service compared to traditional banking services. Where online
banking is superior to the traditional form, customers are more likely to seek it out because of the
associated degree of satisfaction. Satisfaction here acts as a moderator of service quality and the
desire to support electronic banking.

Thus, consumer satisfaction has several perspectives, such as the focus of interest, the type
of response, and the time when the situation is evaluated. While the literature tends not to
distinguish between quality and satisfaction, the difference is actually that satisfaction is post-
consumption and quality is based on the delivery system.

The minimal difference is based on the close relationship between these service responses.
The difference between expectations and perceptions leads to the definition of a quality service. The
first step to achieving customer satisfaction is understanding expectations, which ensures that the
service meets the expected level of quality.

Thus, the consumer's perceptions of satisfaction are based on his perceptions of service
quality. In addition to increasing satisfaction, service quality demonstrates an inextricable link with
the level of consumer trust. The way in which the customer evaluates recent consumption has a
direct impact on the degree of trust in the bank. Customers who perceive the experience positively,
reflecting a perception of high-quality service, will often increase their use of services.

Service quality has become a competitive tool for many companies, as has retail banking.
Paying attention to this element often leads to the fact that the respective firm prevails over other
similar organizations. Where price and other determinants are constant, customers will always place
more trust in organizations with better service quality.

Quality assessment follows both functional and technical contexts, but functional quality is
often preferred because people are only partially aware of the technical aspects. The measurement
of service quality depends on the level of competence, satisfaction, and attitude, where the customer
expresses a high level of satisfaction and perceives the staff as highly competent, they are more

10
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likely to increase their trust in the retail banking service provider. Therefore, the degree of service
quality of retail banking both directly and indirectly affects consumer trust [5].

Where the effect is indirect, satisfaction and consumer attitudes play a moderating role in the
final effect. Quality service brings high satisfaction, and here the consumer will tend to trust the
retail bank with the most satisfactory experience. Nevertheless, this mitigating effect will not
always be guaranteed in the case of retail banking, as the consumer may be satisfied with the
services but remain partially distrustful. This aspect depends on the change in other attributes, such
as pricing, which they may perceive as unfairly imposed, especially compared to other banks with
similar services.

Trust and satisfaction are a constant link between consumers of retail banking services.
Satisfaction is an antecedent of consumer trust, even if the feedback is not necessarily true.

Customers feel satisfied when the bank's activities meet their expectations regarding the
specified services. Its occurrence has several dimensions and is influenced by a wide range of
factors.

Where customers perceive the bank's performance as satisfactory, they are more likely to
develop trust in the retail services and products offered. For example, the quality of service can be
highly rated, ensuring that the customer is satisfied and thus can trust the professional assistance
that the bank can offer. A decrease in customer satisfaction limits confidence in the firm's
capabilities, especially from a technical and functional perspective. Therefore, satisfaction acts as a
prerequisite for trust in the provision of retail banking services.

Trust is important in determining the customer's behavioral intentions and the degree of their
loyalty. In the provision of electronic banking services, security and risk are critical aspects of
determining the degree of trust a customer feels in a service provider.

The client must have faith in the bank's ability to protect his data and finances, as well as in
the bank's response in the event of an emergency. Behavioral intentions of customers depend on the
quality of service, their satisfaction with the service, and the degree of trust in the bank. Thus,
where trust in the organization decreases, customers' switching intentions will increase. Therefore, it
is expected that the bank will pay special attention to measures to increase the level of trust felt by
the customer and to limit the intention of customers to switch from their retail services to another
bank [6].

The quality of service in retail banking depends on factors in the process of interaction
between consumers and the bank as a service provider. On the one hand, convenience determines
the assessment of bank service quality indicators in accordance with the expected service that the
customer has formed in advance. Customers' perception of convenience is based on aspects such as
the availability of ATMs and multiple branches from which they can perform their transactions.

Where such services are conveniently located, the customer will often feel that the quality of
service is higher than in another situation. For e-banking services, the convenience of accessing
services is based on features such as ease of access to websites and the location of products.
Convenient access to service often leads to a perception that the quality of service meets the
expectations that are formed before the customer seeks the service of a particular retailer. Thus,
failure to anticipate customer convenience needs leads to perceived poor service and related aspects
of minimal customer satisfaction.

Emotional associations also influence the customer's perception of service quality. The
customer's reaction to the performance of the service has an emotional basis, as well as the
evaluation of the service itself, which implies the exclusive role of emotions in determining the
perception of quality. In addition to a tangible interest in the bank's services, the customer wants to
have relational aspects as well as the perspective of the guarantee that is offered in the service
delivery process.

The emotional motive for purchasing services also determines the degree of customer
perception of service quality. Depending on the emotional motive, the perception of quality will
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often differ. For example, a client may have an emotional motive for applying for bank services.
The presence of highly interactive and individual service provision will lead to the fact that clients
will evaluate the bank's services as high-quality.

On the other hand, the client may be motivated by fear or insecurity about their finances.
Providing services by highly trained and well-informed staff will improve their perception of
quality compared to their expectations of service.

Consequently, the retail banking service provider must anticipate the customer's emotional
needs and motivations before engaging. The ability to match the customer's expectations with the
nature of the services provided ensures that the customer perceives their services as high quality [7].

However, this perspective can be difficult to realize due to the wide range of emotional
motivations that customers necessarily have when seeking services. Customers have biased
expectations when using retail banking services from providers. There are significant motivations
that can influence a customer's decision to maintain their relationship with the bank or change their
loyalty in the future. Emotional motives can vary, showing influences such as love, relationship
motives, and fear. Thus, the banker's ability to respond to the client's emotional needs determines
the degree of client loyalty. However, it is important to note the indirect nature of this connection.

The result is the bank's ability to offer services that match the customer's emotional
motivations in assessing customer satisfaction. Hence, where banking services are satisfactory
based on pre-existing emotional motives, customers' switching intentions are negated. Here, the role
of perceptions of service quality and customer satisfaction as a moderating element becomes
obvious.

Relationship marketing strategies play a crucial role in cultivating customer loyalty through
a commitment to service. In addition to customer loss, switching banks creates uncertainty for
marketing operations. For this reason, brand management efforts have emerged. The process of
building a service brand relies on the interaction between service personnel and individual
consumers, as well as their respective roles.

Recent studies have shown that employees are the most important component of brand
building, with a particular focus on the retail banking industry. Recruitment activities must adhere
closely to selection criteria to ensure the hiring of competent and dedicated staff.

Moreover, the business world is becoming increasingly intense and demanding. Managers
face the challenge of maintaining market relevance and achieving their service goals. Managers also
face the challenge of adapting their brands to meet changing customer expectations. While some are
technologically sensitive, others are slow to adapt and, as a result, complicate the operations of
retail banks.

In terms of brand building strategies, the main challenges in building bank brands include
attracting consumer attention, promoting recall, leaving an impact, changing attitudes, and creating
stable and lasting relationships. According to Aaker, recall and attitude are inconvenient because
they are difficult to assess and can lead to increased costs and complications.

Factors within society, such as the level of education, cultural, social, and personal values,
personality, and associations, influence the creation of a service brand, especially for national and
multinational companies. Service branding is not an easy process and does not develop
immediately; it is initiated and takes a certain period of time. A limited number of leading service
brands have sufficient confidence in this. ldeally, service brands should focus on competitive
positioning and the overall improvement of the goals of the entire organization [8].

Unlike product branding, service branding is complex. The nature of services, especially in
retail banking, creates valuation and risk assessment challenges, thus making branding difficult.
Services also involve multiple interfaces with the consumer; for example, the customer experiences
the brand on different levels.

Branding of services in the financial sector is evolving, with more attractive and reliable
measures ongoing. Retail banks lack visibility, emotional appeal, and the power to challenge. A
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significant number of consumers do not feel the difference between banks. In such an environment,
building a brand becomes difficult.

The development of the banking sector and the integration of technology into the retail
banking industry open up competition. New entrants appear with services that can be very attractive
to customers. As a result, long-standing industry players may risk losing some of their clientele to
new entrants. Thus, aspects of corporate image and reputation are key elements in ensuring
sustainable business growth for large banks in the service sector.

The vital importance of corporate image and reputation primarily concerns customer
retention. This contributes to the development of customer loyalty, which turns into sustainable
business.

Banks with a positive image and impeccable reputation retain their customers better, even
when other banking institutions offer similar services of relatively equal quality at the same price.
In fact, such institutions can retain their customers even when competitors offer significantly
reduced prices. Another value of corporate image and reputation is that it allows the bank to offer
premium products and services to its loyal customers. This move plays an important role in the
long-term growth of the banking industry.

To create this aspect of reputation, banks must consider several factors. They need to design
flexible products and services that meet today's customer needs. In addition, a good corporate
reputation and a strong brand image are characterized by reliability, quality, customer orientation,
social responsibility, and ethical business conduct. Banks can also consider strong leadership and
responsive management as tools for building credibility.

The bank's corporate image is a strong factor influencing customer loyalty. On the other
hand, it helps to increase the bank's profit from the sale of services and products. A bank's corporate
image is crucial because it helps build customer trust in the bank's brands and controls the brand
effect. Indeed, a good and positive corporate image will attract customers, satisfy their needs, and
act as a barrier to switching.

Consumers' choice of banking services in today's competitive environment depends on many
factors. Some of them can be attributed to individual interests, while other factors can be associated
with family attributes. For example, studies have found that the nature of a person's employment
dictates their choice of a retail banking service provider. Most individuals are and are likely to be
loyal to the bank through which they receive their salary [9].

The nature and quality of the service provided by the bank also influence the choice of
consumers. This suggests that most people are more likely to be loyal to banks if they believe that
they offer quality services compared to competitors in the industry.

The recommendation aspect also plays a crucial role. This is noted in individuals seeking
investment and borrowing advisory services. Their supplier decisions are vital and directly
governed by the recommendations provided. There are also cases of family influence. At the same
time, the activities and decisions of people are directly influenced by trends in the family.

Other major factors that influence the choice of a retail bank include interest rates, economic
factors, and the range of products offered. Consumers strongly prefer banks that offer services at
lower fees and lower interest rates on loans. They are also likely to seek the services of firms with a
wider range of products from which they can choose services that will effectively meet their needs.

It has been proven that service quality is a critical prerequisite for customer satisfaction.
While it is assumed that service quality is the result of satisfaction, the opposite relationship is true.
Service quality in the banking sector is a vital asset criterion used for evaluation as well as customer
satisfaction through various aspects.

Service quality improves customer loyalty and also increases customer retention, which are
ultimately recognized as satisfied customers. Access to a variety of services is fast becoming a key
driver of customer satisfaction and new customer acquisition.
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Therefore, the quality of services is also evaluated by measuring the client's expectations
regarding the service and his perception of the way the service is performed, for example, through
electronic banking services. In fact, the quality of service of e-banking portals, the power of Internet
banking to provide a wide range of services and the quality of products have become the driving
force behind the sense of satisfaction or lack thereof.

While customers may still require some features from a traditional banking service, they
have very specific requirements for online banking. The quality of service from the point of view of
electronic banking will be evaluated by the client on the basis of efficiency. Here, customers rate
services based on the ease of accessing sites, finding their content, and exploring them with
minimal effort [10].

E-banking customers will be satisfied on the basis of performance, which depends on the
delivery of services as promised. Customers will also be satisfied depending on the privacy
dimension, which covers the security of credit card information and the assurance that their data is
not shared. Thus, quality characteristics often affect consumer satisfaction with electronic banking.
Where internet banking is available and working properly, there is always a greater chance that
customers will gravitate towards the approach rather than looking to traditional banking for service.

Although there are assessments related to the traditional form of banking, where individual
elements affect the degree of satisfaction with Internet banking. The use of electronic banking
services has a positive effect on satisfaction. In addition, the decision to implement electronic
banking depends on several dimensions and the degree to which, in the opinion of the client, they
are fulfilled. Fast order fulfillment requires a sufficient number of support staff and adequate system
capacity to support operations.

An online trading system must also be accurate, covering aspects of record-keeping and
order fulfillment. Response is a critical factor in service loyalty, which means that when a customer
has an emergency, the service provider must always be able to help. In the context of e-banking,
customer support can take the form of e-mail and telephone conversations.

In the process of providing services, the behavior of banking staff and the functionality of
banking services represent the determinants of the client's attitude and experience, as well as overall
customer satisfaction. A positive attitude often results in repeated use of the services and in many
cases even attracts other clients through positive word of mouth. Customer satisfaction thus acts as
a prerequisite for building loyalty in retail banking, regardless of the type of service provided.

Conclusion. In conclusion, the article provides a comprehensive exploration of the
fundamentals of brand building in the banking industry, particularly in the context of retail banking
and electronic banking services. The study emphasizes the growing significance of brand
management in a competitive and globalized market and draws on insights from scholars such as K.
Keller and D. Aaker. The research underscores the critical role of relationship marketing strategies
in fostering customer loyalty and highlights the key contribution of employees, especially in the
retail banking sector, to the brand-building process.

The findings reveal that service quality, particularly in electronic banking, is a pivotal factor
influencing customer satisfaction, loyalty, and retention. Challenges in building and promoting bank
brands are discussed, including the complexities of attracting consumer attention, promoting recall,
and creating lasting relationships. The article addresses the evolving landscape of the banking
sector, emphasizing the impact of technology integration and heightened competition.

Corporate image and reputation emerge as essential elements for sustainable business
growth, contributing significantly to customer retention and loyalty. The study emphasizes the
importance of reliability, quality, customer orientation, social responsibility, and ethical business
conduct in shaping a bank's corporate reputation. The complex nature of service branding in the
financial sector, especially in retail banking, is explored, highlighting challenges associated with
valuation and risk assessment.
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Furthermore, the article emphasizes the interplay between service quality, customer
satisfaction, and brand loyalty. It discusses the influence of trust on customer behavioral intentions,
particularly in the context of electronic banking services, where security and risk considerations
play a crucial role. The multifaceted dynamics of brand building in the banking industry are
illuminated, demonstrating the interconnectedness of these key factors.

In summary, the insights provided in this article contribute to a deeper understanding of the
intricate processes involved in brand building within the banking industry, offering valuable
perspectives for practitioners, scholars, and industry stakeholders seeking to navigate the challenges
and opportunities in this evolving landscape.
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OcHoBu no0ynoBu OpeHay B 0aHKiBcbKiil cdepi

AHoTaniss. Y cTarTi IOCHIIKYIOTBECA OCHOBH TOOYTOBH OpeHAy B OaHKIBCHKIH cdepi, MiAKPECTIOETHCS
3pocTarmde 3HA4YCHHSA OpeHA-MEHE[DKMEHTY B yMoBax TDioOamizamii Ta KOHKypeHHii Ha puHKY. JlocmimkeHHS
3anTHOIIOETHCS. B TEOPETUYHI Ta MPAKTHYHI aclieKTH (HOpMyBaHHsS OpeHJy, CIIUpalOuUCh Ha el TakuxX BYCHUX, 5K K.
Kemnep, JI. Aakep Ta iHmmx. BoHO BHCBITIIOE PONB CTpaTeTiii MApKETHHTY B3a€MOBITHOCHH y POpPMyBaHHI JOSUITBHOCTI
KIEHTIB Ta MiJKPECIIOE 3HAYEHHS CIIBPOOITHHKIB y CTBOPEHHI OpeHIy, 0coONMMBO B pO3ApiOHOMY OaHKIBCHKOMY
CEKTODI.

JlocmipKeHHs oKasye, 10 SIKICTh 0OCITyTOBYBaHHS € KpUTHYHUM (pakToOpoM, SIKHH BIUIMBAE HA 33J0BOJICHICTH i
JIOSUTBHICTB KITIEHTIB, 3 OCOOJIMBUM aKLIEHTOM Ha eJIEKTPOHHI OAHKIBCBKI MOCIYTU. Y CTaTTi 0OTOBOPIOIOTHCS BUKIMKU Y
CTBOPEHHI Ta TMpOCyBaHHI OaHKIBCbKMX OpeH/iB, BKIIOYAIOYM IPUBEPHEHHS YBAard CIIOXKHBA4iB, CIPHSIHHSI
3amaM'siTOBYBaHHIO Ta CTBOPEHHIO JIOBIOTPHBAIMX CTOCYHKIB. TakoK pO3IISNAEThCS MIHJIMBUHA  JaHamadr
0aHKIBCHKOTO CEKTOPY, IMiIKPECIIOETHCS BILIMB TEXHOJIOTTYHOT IHTErpallii Ta MOCHIICHHSI KOHKYPEHIIii.
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KopnoparuBHu# iMimK Ta pemyTallisi CTalOTh KIIOUOBHMH €JIEMEHTaMH y 3a0e3IeueHHi CTaJloro 3pOCTaHHA
0i3Hecy, a NO3WTHBHUH IMI/DK CHpUSE€ YTPUMaHHIO Ta JIOSUIBHOCTI KIIEHTIB. Y JIOCIHIJDKEHHI MiJIKPECIIOETHCS
BaKJIUBICTh TakUX (PaKTOPIB, K HAMIHHICTH, SKICTh, KJIIEHTOOPIEHTOBAHICTH, COIliajibHA BiIMOBIIAIbHICTh TAa CTUYHICTh
Be/IeHHs Oi3Hecy y (OopMyBaHHI KOPIOpaTHBHOI peryTanii 6anky. KpiM Toro, mocCiipKyeThCsi KOMIIEKCHUN XapakTep
OpeHIUMHTY MOCIYr y (iHAHCOBOMY CEKTOpi, 30KpeMa Yy po3IpiOHOMY OaHKIBCHBKOMY OOCIYrOBYyBaHHI, a TaKOX
mpo0JieMH, TOB'I3aHi 3 OLIIHKOIO BAPTOCTI Ta OI[IHKOIO PU3HKIB.

SIKiCTh MOCIYT, 0COOMUBO B €IEKTPOHHOMY OaHKIHTY, Biirpa€e BHpIMIAIbHY POJIh Y 33J0BOJCHHI, JIOSITBHOCTI
Ta YTPUMaHHI KIi€HTIB. Y CTaTrTi MHiIKPECTIOEThCS BAXKIMBICTH BIIMOBIAHOCTI OYIKYBaHHSIM KIIIEHTIB Ta pONb
eMOIIHHNX acomiamii y (OpMyBaHHI CHPHHHATTS SKOCTi mociayr. OOGroBOpIOETHCS BIUIMB JOBIpH Ha IOBEAIHKOBI
HaMIipH KITI€HTIB, MIKPECIIOETHCS BAXKIMBICTh MipKyBaHb O€3IIEKH Ta PU3UKIB B €IEKTPOHHUX 0aHKIBCHKUX MOCTYTaX.

Hacamkinenp, cTaTtd mae ysSBIeHHA Ipo OararorpaHHy AWHAMiKy moOymoBu OpeHIIB y OaHKIBCBKiil raiysi,
BHCBITIIIOIOYH B3a€MO3B'SI30K MIXK SKICTIO TTOCTYT, 330BOJICHICTIO KITI€HTIB Ta JIOSUTFHICTIO IO OpeHTyY.

Knrouosi cnosa: nobyoosa opendy, 6ankiscokuii cekmop, 6pend 6anKy, aKicmos nociye, elekmpoHHUull OaHKIiH,
3A00801eHICMb KIIEHMIB, KOPNOPAMUBHULL IMIONC, PENYMAayis, N0SIbHICINb KIEHMIB.

Jna yumyeanua: Morozova N., Denchyk |. OcuoBu moGymoBu OpeHny B GaHkiBCbKii ctepi. Financial and
credit systems: prospects for development. Ne4(11) 2023. C. 7-16. DOI: https://doi.org/10.26565/2786-4995-2023-4-01

Jliteparypa

1. BpeHa-MeHeKMEHT: Teopis 1 MpakTuka: HaBd. nmociOHuK. Yki.: I. B.Ctpyrunceka. Tepromins: IIpinT-odic, 2015. 204 c.

2. €spoxnmoB @.I. Ominka eekTHBHOCTI OpeHIy sSK YMHHHUKA IiJBUIICHHS KOHKYpeHTHHX mepeBar / ®.I. €Broxumon
[Enexrponnuii pecype]. — Pexxum nocrymy : http://ev.nmu.org.ua/index.php/uk/archive?arh_article=531

3. Isamosa H. B. Miciie OpeHIUHTY y CydacHUX MapKeTHHroBux konmnernmisx / H. B. IBamioBa / MapkeTHHT i MEHEIKMEHT
inHoBawiit. 2016. T. 2. Ne 4. C. 89-97.

4.  Aaker, D. Aaker on branding: 20 principles that drive success / D. Aaker. — NY: Morgan James Publishing, 2014. 220 p.

5. Brand Finance Global 500 2020 ~The annual report on the world’s most
valuable global brands, February 2020. P.13.

6. Carson, M. Introduction to personal branding: 10 steps toward a new professional you / M. Carson. - Delightful
communications, 2016. 64 p.

7.  Humberstone, F. How to style your brand: Everything you need to know to create a distinctive brand identity / F.
Humberstone. - East Grinstead: Copper Beech Press, 2015. 208 p.

8.  Miller, J. Sticky Branding: 12.5 Principles to Stand Out, Attract Customers, and Grow an Incredible Brand / J. Miller. -
Dundurn Press, 2015. 216 p.

9. Gummesson E. Total Relationship Marketing: Marketing management, relationship strategy and CRM approaches for the
network economy / E. Gummesson, 2013. 211 p.

10. MixHapogHuii OpeHIMHT B CHCTEMi CTpAaTeTiyHHX HAMpPsSMKIB PO3BHTKY TpaHCHALIOHAJIBHUX Kopmopamiil. CelimamieBa
M.L, CimaxoBa A.O., Illynsap M.H., kBanidikarmiiina po6ora. — Kuis, 2020. 116 c.
Cmamms naoitiwna oo pedaxyii 13.09.2023
Cmammio pexomendosano oo opyxy 10.11.2023

16


https://doi.org/10.26565/2786-4995-2023-4-01

ISSN 2786-5002 (online) ®IHAHCOBO-KPEANTHI CUCTEMW: MEPCNEKTUBU PO3BUTKY
ISSN 2786-4995 (print) FINANCIAL AND CREDIT SYSTEMS: PROSPECTS FOR DEVELOPMENT

4(11)2023

DOI: 10.26565/2786-4995-2023-4-02
UDC 330.1:65

Olga Petrykiva

Ph.D. in Economics, Associate Professor,

Education and Research Institute « Karazin Banking Institute» of
V.N.Karazin Kharkiv National University,

4 Svobody Square, Kharkiv, 61022, Ukraine

e—mail: o.petrykiva@karazin.ua

ORCID: 0000-0002-7169-8667

Kristina Hordiienko

Bachelor's degree student at Palacky University in Olomouc,
17 listopadu Str., Olomouc, 779 00, Czech Republic,

e—mail: hordkr@gmail.com

ORCID: 0009-0002-5515-5424

Utilizing event marketing techniques in banking activities

Abstract: In contemporary conditions, marketing serves as the primary tool for interaction between
banks and their clientele. Banking marketing, with its unique attributes, stands as a distinctive domain within
the broader spectrum of marketing. In an era where banks primarily offer uniform services, competition
among them has intensified substantially, necessitating a shift towards maximum customer-centricity and the
application of marketing concepts. This research aims to investigate the theoretical and methodological
underpinnings and formulate practical recommendations for enhancing the marketing support of banks,
facilitating effective functioning, and establishing a diagnostic framework for assessing the utilization of
marketing tools. The core tasks include a comprehensive examination and synthesis of the theoretical
foundations of event marketing as a banking marketing instrument in the context of globalization and an
analysis of the marketing activities of PJSC "PrivatBank" with subsequent recommendations for refining the
management of its event marketing endeavors.

In the current landscape, banks face multifarious challenges, including the repercussions of financial
crises eroding client trust. The imperative lies in resuscitating the image of Ukrainian banks and enhancing
marketing strategies that encompass a significant portion of the domestic banking sector's activities. These
imperatives are increasingly pertinent due to factors such as limitations on price competition,
internationalization of economic processes, adoption of foreign banks' products in Ukraine, and the
proliferation of information technologies, expanding the purview of banking institutions' operations. To
address emerging challenges, banks intensify their marketing efforts, focusing on refining products and
services, developing new products, expanding customer relationship programs, monitoring competitors'
activities, and fostering a marketing culture.

Banking marketing risks are systemic functional threats linked to a bank's positioning in the market
environment, and the efficacy of banking systems' functioning hinges on the ability to proactively respond to
potential threats. The collection, processing, and analysis of information regarding prior experiences in
marketing support of banking activities, as well as monitoring and forecasting threats and indicators affecting
banking security, fall within the methods employed to safeguard operations.

In summary, the utilization of event marketing techniques in banking activities assumes paramount
significance in contemporary times, addressing heightened competition and customer trust as pivotal
concerns. This endeavor offers the opportunity to refine marketing strategies, capture customer attention,
and enhance the efficiency of banking operations.
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Introduction: In modern conditions, marketing stands out as the primary tool for interaction
between banks and their customers, making banking marketing a distinct branch due to its unique
specifics. In an environment where banks offer similar services, competition among them
intensifies, necessitating a focus on maximum customer orientation and the application of
marketing concepts.

The founders of the marketing concept, such as Philip Kotler, Theodore Levitt, and Ivan
Ansoff, emphasized meeting consumer needs and creating value for them through marketing
strategies. In the contemporary context, marketing plays a pivotal role as the fundamental tool for
assessing market dynamics and developing products or services aligned with the preferences of
potential customers.

Today, banks face numerous challenges, including financial crises and declining trust levels
among clients towards banking institutions. Consequently, the relevance of restoring the image of
Ukrainian banks and refining marketing strategies has become crucial. These challenges have
become increasingly pertinent due to factors like limited price competition in the banking service
market, internationalization of economic processes, the adoption of foreign banks' products, and the
proliferation of information technologies, expanding the scope of banking activities and enhancing
competitiveness in the banking sector through more innovative marketing strategy implementation.

Research in the field of banking marketing and the utilization of event marketing techniques
is vital in addressing these tasks. Existing works by scholars such as Pichyk K.V. on "Event
Marketing as a Modern Consumer Influence Tool,"” Romanenko L.F.'s "Banking Marketing," and
Baranov P.A.'s research on "Banking Marketing: Peculiarities of Advertising in Commercial
Banks" provide essential insights into marketing and banking activities.

Therefore, exploring these issues and developing effective marketing strategies assume
critical importance for contemporary banks to ensure their successful functioning and strengthen
their client relationships.

Analysis of Recent Research and Publications: Contributions from various scholars such
as Antonenko l.Ya., Arkhireyska N.V., Baranov P.A., Vaileva T.A., Kozmenko S.M., Shkolnyk T.,
Kloba L.I., Kotler F., Kravets O.M., Samarina 1.V., Luty 1.0., Solodka O.0O., Pichik K.V., Primak
T.O., Radchenko O.V., Rakhman M.S., Mangushev D.V., Romanenko L.F., Sadchikova 1.V.,
Sadchikov V.S., Saliga K.S., Voronkova O.M., Staverskaya T.O., Stegnienko M.O., Volkova V.V.,
Shagaida P.A., among others, have significantly contributed to the study of event marketing as a
tool in bank marketing. Scientific works analysis reveals that competitiveness and attractiveness for
customers directly depend on the use of event marketing in the activities of banks.

Purpose of the Article: The purpose of this article is to study the theoretical and
methodological provisions and develop practical recommendations for improving the marketing
support of banks for their effective functioning and building a system for diagnosing the level of use
of marketing tools. The specific objectives include:

1. Elaborating and generalizing the theoretical foundations of event marketing as a tool of
bank marketing in the context of globalization.

2. Analyzing the marketing activities of JSC CB "PrivatBank."

3. Developing recommendations for improving the management of event marketing
activities of JSC CB "PrivatBank."

Research Results: Banking marketing is a specific tool for external and internal strategy,
tactics, and policy of the bank, focusing on customer orientation. In today's market conditions,
attracting potential customers with advertising messages has become increasingly difficult. Due to
the narrow focus of banking, there is a need to create new approaches to promote services in the
market. Thus, it is essential to consider market trends that benefit users while increasing the
liquidity of the bank and reducing the level of risk in its operations. Event marketing stimulates the
full disclosure of the brand image and helps establish it in the minds of consumers [2].
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Banking marketing is defined as the philosophy, strategy, and tactics of the bank aimed at
effectively meeting the needs, demands, and expectations of existing and potential banking
customers. This is achieved through the successful implementation of banking products that take
into account market trends and benefit society through asset and liability management, income and
expenses, bank liquidity, and the level of risk in its operations [3].

The main advantages of using event marketing in the activities of banking institutions
include a long-term effect, unobtrusiveness to customers, increased perception of offered services,
and promotion of the formation of a personal attitude to the bank through emotional contact arising
from special image activities.

The need for marketing in the banking sector of Ukraine in modern conditions is influenced
by global trends, including [4]:

1. The universal nature of most banks in Ukraine;

2. A limited number of financially stable enterprises and increased competition between banks
for their service;

3. Globalization of banking competition;

4. Expansion of the range of services provided by banks and the development of non-bank
methods of borrowing (e.g., bond issuance);

5. Restrictions on price competition in the banking services market due to government
regulation, as well as a maximum interest rate below which the bank no longer makes a
profit. This emphasizes the importance of managing the quality of the banking product and
promoting the product in the market.

Event marketing is a unique tool for forming a positive attitude towards the bank or its
services. Its importance lies in specific tasks, such as:

e Collection, processing, and analysis of information for developing the bank's marketing
strategy;

e An individual approach to servicing the bank's customers;

¢ Reducing the financial risks of banks by creating marketing plans;

e Creating a competitive potential for the bank’s services by monitoring the opinion of the
target audience;

¢ Creating new banking services and products by analyzing customer needs, etc.

In the current crisis period, exacerbated by the pandemic, banks must pay special attention
to maintaining and strengthening their image in the banking market. The strategic direction of
banking marketing is to maximize the needs of the bank's customers, leading to increased liquidity
and financial stability.

Threats to banking manifest in contradictions with the financial environment in which it
operates, reflecting the real or potential possibility of detecting destructive effects of various
factors. This leads to possible damage and underscores the importance of economic security.

Any type of marketing in banking is characterized by a set of methods and tools that provide
reliable and complete information needed for decisions about managing and developing the bank
for its safe and stable development. Providing verified and accurate information regarding the
external and internal activities of the bank is the basis for the rational functioning of the marketing
element and ensures economic security. Meeting the information needs of business entities requires
the use of methodological and accounting principles for forming information data that meet the
needs and enable them to make management decisions.

According to the estimates of the Association of Ukrainian Banks, the rating positions of
commercial banks are determined by indicators such as total assets or balance sheet currency, loan
and investment portfolio, deposits of individuals, bank capital, and financial results [6].

Today, many technologies ensure the receipt and processing of verified data, characterized
by the use of software that can optimize information processing. Automated processes are more
likely to avoid mistakes and improve the quality of information, a major factor in enhancing
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successful marketing activities. Therefore, creating necessary conditions for technological
equipment to provide information management systems is advisable, facilitating the full utilization
of prospects for introducing event marketing in the bank, which is also possible through the
organization of a marketing department in the bank.

The tasks of event marketing are concrete, measurable achievements of the event, indicating
the tactical direction for action. This achieves a long-term effect as the event is long over, but its
results are visible for an extended period, affecting both before and after the event and indirectly
impacting those in the target group who did not attend.

The banking strategy for the development and implementation of event marketing is one of
the specific areas of marketing and the main objectives of the bank for its successful development
[11]. Marketing of banking products and the results of their activities are the basis for market
analysis, affecting the conduct of the bank and its strategic goals. The more developed marketing is
in a bank, the greater its impact on the consumer of banking services. Event marketing, as a tool of
bank marketing, becomes an indicator of the success of external and internal goals and characterizes
the purpose of its activities in the banking market.

For the successful implementation of event marketing in banking, it is necessary to build it
on the basis of general marketing principles, such as focusing on long-term results, achieving
planned end results, using the latest marketing technologies in planning, modeling, and forecasting,
objectivity, specificity, accuracy, regularity, and profitability. The gradual application of such
principles stabilizes the bank's activities, making it safer and more consumer-oriented.

To observe the trend of banking marketing in Ukraine, we analyze total expenditures of
banks on advertising and marketing from 2015 to 2019. Figure 1 illustrates the trend of bank
expenditures according to the National Bank of Ukraine.
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Figure 1 - Expenditures of banks on advertising and marketing in 2015-2019, UAH million
Source: compiled by the author

Thus, as we can see, starting from 2018, banks began to finance advertising and marketing
costs more actively compared to previous years. However, in 2019, there was a reduction in the
financing of marketing expenses in banks by UAH 35 million compared to 2018.

To analyze the marketing activities of Ukrainian banks, we will conduct a comparative
description of JSC CB "PrivatBank™ using the SWOT analysis method. This method involves the
identification of strengths and weaknesses, opportunities, and threats, followed by the establishment
of links between these factors. These connections can be utilized in formulating the bank's strategy.
SWOT analysis enables the creation of a comprehensive list of bank strategies, taking into account
their features and alignment with the strategy's content, namely, adaptation to the environment or
the exertion of influence on it (see Table 1).
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Table 1. Comparative characteristics of the parties for SWOT-analysis of JSC "PrivatBank"
Strengths Weaknesses

Numerous bank branches and ATMs throughout Ukraine | Imperfect self-service system increases the risk of hacker
attacks

80pportunity to provide credit vacations Political and economic instability and inflation can
accelerate staff turnover

Reputation of a reliable bank Excessive paperwork.

Opportunities Threats

Expanding the range of banking services Unstable economic situation in the country

Improving the functions and optimizing the application Rapid change in exchange rates

"Privat24"

Expanding the range of services for certain segments of Risks of non-repayment of bank loans.

the population (retirees, students)

Source: compiled by the author

Therefore, in accordance with the obtained results, the bank can choose one of the possible
strategies for further development: a strategy that uses the strengths of the bank to realize external
opportunities; a strategy that uses the bank's strengths to cover its weaknesses; or a strategy that
uses strengths to minimize threats. According to the SWOT analysis of PJSC "PrivatBank," it is
advisable to choose a strategy aimed at minimizing the weaknesses of the bank and avoiding
external threats.

Ensuring the effective operation of the bank in modern conditions depends on the optimal
set of tools, guidelines, and principles that the bank will use to implement its activities within the
marketing policy aimed at creating sustainable relationships with potential customers. This forms
the basis for competitiveness and effective functioning in the financial market. For banks to retain
and attract customers, they need a competent strategy, skillful management of the internal structure,
and the right way to interact with customers.

Western experts [7-8] and other researchers have recently highlighted the effectiveness of
information technology in banking to improve organizational and strategic marketing. Modern
marketing of the bank’s interaction with customers is based on the strategy of maximizing
satisfaction of the needs of both parties, leading to a significant increase in the profitability of
banks.

To assess the effective implementation of event marketing in banking, it is necessary to
accurately study the external environment using various methods and techniques:

1. the "5x5" method,

2. the "four questions” method;

3. J. H. Wilson's matrix;

4. SWOT analysis;

5. STEP analysis or PEST analysis, etc.

The "5x5" method, proposed in 1984 by A. H. Mescon to determine the most important
elements of the environment, includes 5 questions about 5 environmental factors [9]. To answer
these questions, collect all available information about the bank's activities in the external and
internal environment and analyze it.

The "four questions™ method is similar to the previous one, but the questions aim to analyze
the factors that affect the future state of the bank's processes. This method includes the following
questions [10].

J. H. Wilson's matrix, developed to better understand the impact of a particular factor on the
external and internal activities of the bank, is a matrix. If the value of the influence of the factor is
high, it needs more attention; if low, this fact does not pose a threat to the enterprise.

The SWOT analysis method is the most popular today because it covers almost the entire
field of activity and allows for a clear assessment of the current situation and the prediction of the
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future state of the bank. This method analyzes strengths and weaknesses, as well as existing
opportunities and threats in the activity. It can be carried out throughout banking activities, a
specific unit, or used to analyze a specific task. The results are entered into a special SWOT
analysis table, and based on the conclusions, management decisions are made to achieve specific
goals of the enterprise.

The last of the most common methods that can be used to assess the environment is STEP
analysis or PEST analysis. The name of this method was formed based on the acronym and is
translated as follows: P - Policy - policy, E - Economy - economy, S - Society - society (society), T
- Technology - technology. This method is used during the strategic analysis of the firm to analyze
the macro-environment of the firm and highlight particularly important factors for the firm. This
type of analysis characterizes four groups of factors: economic, political, social, and technological,
influencing the activities of the organization [9].

These methods are the main tools in the analysis and further marketing activities of the
bank. Each of them is unique and can be applied independently of each other because they are
aimed at comprehensive research to quickly and safely achieve long-term goals and strengthen
financial stability.

Conclusions: The research undertaken in this study delves into the multifaceted realm of
event marketing as a distinctive and pivotal tool for shaping a favorable perception of banks and
their services. The investigation has illuminated the intrinsic connection between the sophistication
of marketing practices within a bank and its pronounced influence on the consumers of banking
services. It is imperative to underscore that event marketing, when employed as a strategic
instrument within the purview of bank marketing, not only engenders perceptible impacts but also
crystallizes as an evaluative benchmark for the realization of both external and internal objectives of
the bank. It encapsulates the very essence of the bank's purpose in the competitive banking market
landscape.

An exhaustive analysis of the banking marketing landscape spanning the period from 2015
to 2019 was conducted, concomitantly with a meticulous estimation of the financial outlays
invested by banks in marketing support initiatives. Central to this endeavor was the identification of
profit-yielding markets for banking products, anchored firmly in an understanding of customer
needs. Complementary to this was the application of SWOT (Strengths, Weaknesses, Opportunities,
Threats) analysis and PEST (Political, Economic, Social, Technological) analysis to scrutinize the
marketing activities of PJSC "PrivatBank."

Consequently, predicated upon the findings of the SWOT analysis for PJSC "PrivatBank," a
prescient strategy emerged as a prudent recourse—one that sought to mitigate the bank's identified
weaknesses while strategically circumventing external threats.

The enduring prosperity of a bank hinges inexorably on the veracity of the information it
acquires and the sagacity underpinning its marketing strategies. It has been unequivocally
established that a judicious assessment of the efficacious implementation of event marketing within
the banking sphere necessitates a meticulous study of the external milieu.

In summation, this research not only reaffirms the salience of event marketing within the
banking sector but also underscores the intrinsic symbiosis between the strategic deployment of
marketing and the overarching success and sustainability of banks in a competitive marketplace. It
lays the foundation for more comprehensive and nuanced explorations in the domain of banking
marketing, accentuating the criticality of adaptability and astuteness in navigating the evolving
dynamics of the financial industry.
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BukopuctanHs TexHiK event-MapKeTHHIY Y JislVIbHOCTI 6aHKiB

AHoTanifg. Y cyyacHMX yMOBaxX MapKeTHHI' € OCHOBHUM IHCTPYMEHTOM B3aeMOjil OaHKIB Ta 1X KIIEHTIB.
BaHKiBCHKMI MapKeTHHT, 3aBASKHA CBOIM YHIKQJIFHUM OCOOJIMBOCTSIM, € BiIOKPEMIICHOIO Taly33i0 B IIMPOKOMY CIIEKTPi
MapKeTHHTY. Y YacH, KOJIM OaHKH HepeayciM HalaloTh OJTHAKOBI IOCTYTH, KOHKYPEHLIS MK HUMH 3Ha9HO 3pOCTaE, II0
poOUTHh JOIUTEHUM OpPIi€EHTYBAaTH JiSUTGHICTP Ha MaKCHMAallbHY OpIEHTOBAaHICTh Ha KITI€HTa Ta 3aCTOCYBaHHSA
MapKeTUHTOBHX KOHIEMILiil. MeTa 1IbOro JOCIHiIKEHHS MOJIATa€ B BUBYCHHI TCOPSTUYHMX 1 METOJOJIOTIYHUX 3aca] Ta
(dopMyIIOBaHHI TPAKTUYHAX PEKOMEHMAIlil IMIOJ0 MiABHINCHHS MAapKeTHHIOBOI MATPUMKH OaHKIB 3 METOI0
TIOJIIIIIEHHS iX €(PEeKTUBHOI AISUTFHOCTI 1 CTBOPEHHS A1aTHOCTHYHOI PaMKH JJISl OIIIHKH BUKOPUCTAHHSI MapKETHHTOBHX
iHCcTpyMeHTiB. [y nocsrHeHH 1iei MeTHn OyJIM BUKOHAHI HACTYIIHI OCHOBHI 3aBJJaHHS: KOMIUICKCHE BHBUCHHS 1 CHHTE3
TEOPETHYHMX 3acaj] event-MapKeTHUHIY K IHCTpyMeHTa OaHKIBCbKOTO MapKETHHIY B KOHTEKCTI rio0aiizauii; aHami3
mapkeTuHroBoi nisuibHOCTI [TAT «IIpuBarbank» 3 moganbIIMMu peKOMEHIALISIMHI IOA0 BIOCKOHAIEHHS YIPaBIiHHS
Horo 3axomamMH 3 event-MapKeTHHTY. B CyyaCHOMY KOHTCKCTI OaHKH CTHKAIOTHCS 3 PI3HOMAHITHUMH YHHHHKAMH,
BKJIIOYAIOYM HACHIAKM (DIHAHCOBUX KpH3, SIKI 3HU3WIM PIBEHb JIOBIPH KIIEHTIB 10 OaHKIBCBKUX ycTaHOB. OTxe,
iMIIepaTHB IOJISira€ B OXMBJIGHHI IMIJDKY YKpaiHChKMX OaHKIB Ta YJOCKOHAJIEHHI MapKETHMHTOBHX CTpaTerii, sKi
OXOILTIOIOTh 3HAYHY YACTHHY MisUTBHOCTI BITYM3HSHHX OaHKIBCHKHX YCTaHOB. Ili iMIepaTHBH CTalOTh BCE OLIBII
aKTyaJJbHUIMH B KOHTEKCTI KOHKPETHHX UMHHHKIB, TAaKUX SIK OOMEXEHHS I[IHOBOI KOHKYPEHIi Ha pUHKY OaHKIiBCHKHX
TIOCITYT, IHTEpHaNiOHAMI3aIlisl eKOHOMIYHMX MPOLECiB, 3HAUHA aJOINIis MPOAYKTIB iHO3eMHHX OaHKIB B YKpaiHi Ta
PO3TOBCIO/KEHHST  1H(OPMAIIMHIX TEXHOJOTIH, SKI pO3MUPIOIOTh cdepy omepariii OaHKIBCBKHX YCTaHOB Ta
30UIBIITYIOTh 1X KOHKYpPEHTO3HATHICTh 3aBASKH IHHOBAIIfHIM MapKeTHHTOBHM CTpaTerisM. (s BUpIOICHHS HOBHX
BHUKIUKIB OaHKH IHTCHCH(IKYIOTh CBOI0 MAapKETHHIOBY MisUIBHICTB, 30CEPEKYIOUM YBary Ha TaKUX HAmpsSMKaX, SK
YIOCKOHAJIEHHS OaHKIBCHKHUX MPOIYKTIB 1 MOCIYT, po3poOKa HOBUX MPOAYKTIB, PO3MNPEHHS IPOTPaM B3a€EMOBITHOCHH
3 KII€HTaMH{, MOHITOPHHT [iSUTBHOCTI KOHKYpPEHTIB Ta (OpMyBaHHS MAapKETHHTOBOI KyJBTYpH B Oprasi3amii.
MapkeTHHTOBI pU3UKH OaHKY € CHCTEMHHMH (yHKIIOHAJIBHIMH 3arpO3aMH, SIKi MOB's13aHi 3 HOr0 MO3HIIOHYBaHHIM Ha
PUHKOBOMY Cepe/ioBHIIl, i e(eKTHBHICTh (YHKIIOHYBaHHS OaHKIBCBKMX CHCTEM O€3[0CepeHbO 3aJIeKUTh Bill
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MOJKJIMBOCTI OTIEpATHBHO pearyBaTH Ha MOXJIHMBI 3arpo3u. 30ip, oOpoOka Ta aHami3z iHpopMarii, IO CTOCYETHCS
MOTIePETHBOTO JAOCBIAY MAapKETHHIOBOI MiATPUMKH OaHKIBCHKOI HiSTBHOCTI, a TaKOXK MOHITOPHHT 1 NMPOTHO3yBaHHS
3arpo3 i MOKa3HHKIB, SKi BIUTUBAIOTh Ha OAHKIBCHKY O€3IeKy, BXOAATH JI0 YHCIA METOMIB, SIKi BHKOPUCTOBYIOTBCS IS
3a0e3nedeHHs ii omepamid. Y MiACYMKY, BUKOPHUCTAHHS TEXHIK event-MapKeTHHT'y B OaHKIBCBKIH IIsUTBHOCTI Mae
HAJ3BUYAHO BaXKIIMBE 3HAYCHHA B CyYaCHHX YMOBAaX, NI€ MiJBHUINEHA KOHKYPEHIIs Ta AOBipa KIEHTIB € KIIOUYOBHMHU
muTaHHAMHU. g poboTa Hajae MOXKIHMBICTE BIOCKOHAJINTH MAapKETHHTOBI CTpaTerii, MPUBEpHYTH yBary KIi€HTIB Ta
HiABUIUTH ¢(PSKTHUBHICTh OAHKIBCHKOT MiSITBHOCTI.

Kniouosi cnoea: b6anxu, mapxemune, 6e3nexa, OAHKIGCOKUN MAPKEMUHe, event-MapKemune, MapKemuHeo6i
cmpamezii.
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YnpaBniHHA goxoaamu: 3MiHU B aHanitTMyHomMy naHawadTi nignpmemcrea

yepe3 yAOCKOHaNeHHs opraHisauii o6siky Ta aHanisy

AHoTauif. YnpasniHHA OOXO04aMW € BaXKMMBOK KOHLENUie B CUCTEMI ynpasriHHSA piHaHCOBO-
€KOHOMIYHO JisnbHICTIO nignpuemMcTBa. HagiiHa ctparerist ynpasniHHs goxogamu notpebye BUKOPUCTaHHSA
aHaniTMKN Ta AOCTYNHUX AaHUX ANs NPOrHO3yBaHHSA NOMUTY Ha NPOAYKUIt0, MPUNHATTSA CTpaTeriyHuX pilleHb
LLIOAO LiHOYTBOPEHHS Ta MakcuMMi3aLlii JOXOAIB.

Y craTtTi gocnigkeHa AuHamika cknagy AOXOAIB NiANPUEMCTB Ta NpeacTaBrieHWi CeKTopanbHWUi
aHani3 KomnaHin 3rigHo ranys3eBoro pos3nofiny PUHKOBOro cepeosuLla. BctaHOBNEHI OCHOBHI TeHAeHUii Ta
OKPECMNEHO OCHOBHI Npo6riemMun ynpaeniHHSA 4OX04aMW KOMMaHiT, WO BUHUKAKTh B yMOBaxX HEBU3HAYEHOCTI Ta
pusukiB. Y pobOTi npeacTtaBneHa ponb [OXOAIB B CUCTEMI YMpaBMiHHA AiSNbHICTIO MiANPUMEMCTBA, SKa
6e3nocepeHbO CTOCYETLCS e(PEKTUBHOCTI MPOLECY YNPaBIliHHA EKOHOMIYHOK AIANbHICTIO MiANPUEMCTBA.

Y xopi [OCNiMKeHHs 3anpOmnoHOBaHi LUMAXW YOOCKOHaneHHs (QOPMyBaHHA Ta BUKOPUCTaHHSA
00nikoBOI Ta aHaniTM4YHOI iHcbopMaLii Npo goxoau nignpuemcTea gns notpeb ynpaeniHHA. [NpencraeneHa
cxema opraHisauii aHanidy goxogis onst hopMyBaHHS aHaniTMyHOI iHpopmadii. O6rpyHTOBaHa BaXIMBICTb
yrpaBniHCbKiA 3BITHOCTI, sika Mpu3HavyeHa pAns 3abes3neyvyeHHs PO3YMIHHSA, SICHOCTI Ta CnpsMyBaHHS
ynpaBniHCbKOT AignbHOCTI. pu po3rnsagi 3micTy ynpaBniHCbKOro 3BiTy pekoMeHAyeMO BpaxoByBaTu hopmu
Bidyanisauii Ta gusanH-makeT. MaHenb moHiTopuHry KPl — ue BidyanbHUM iHCTPYMEHT, skui 3abesnevye
LeHTpanisoBaHe MPEeACTaBMEHHS Pi3HUX MKepen AaHuX And e(eKTUBHOro BIiACTEXEHHs Ta onTumisadil
ynpasniHCbKUX Linen. 3a JONOMOrol MOKa3HUKIB Ta KMHOYOBUX MOKa3HUKIB e(PEeKTUBHOCTI KOMNaHiT MOXYTb
OTpUMaTU 3aranbHe ysBNEeHHs NPO CBOK e(PEKTUBHICTb HA ONepaTUBHOMY YK CTpaTeriyHOMY piBHi.

Knroyoei cnoea: ynpasniHHsa, 0oxodu, obnikogo-aHanimuyHa iHgopmauisi, KIo4oei MoKasHUKU
eghekmusHocmi
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Beryn. OpHuM 3 BaXIMBUX PE3YJIbTATUBHUX IMOKAa3HUKIB €KOHOMIYHOI isSTTBHOCTI
MIAMPUEMCTBA € JOXiA. YTpaBIiHHSA JOXOJaMU Ma€ BaroMe 3HAYCHHS Uil MiANPHUEMCTBA 1
notpeOye HajexHOi opranizamii 00JIKOBO-aHAJITUYHOTO 3a0€3MedYeHHs] 3 METOI €(EKTUBHOTO
yIOpaBIiHHSA HUMU. 3 pe3yIbTaTaMH aHKETyBaHHS Ba)KJIMBUMU HABUYKAMU MEHEKEpa 3 TOXO/IB €
1) po3yMiHHS Ta aHAJIITHKA IUKIY JOXOHdYy, 2) 3aCTEPEKCHHS Ta 3) YNpaBIiHHS KIIE€HTCHKOIO
6azoro. Jlume 10,9% meHemxepiB 3 10XOMIB BKa3yIOTh MEPIINIl HABUK Y CBOEMY pestome, 8,5%
MEHEDKepiB - Apyruil HaBUK Ta 6,8% MeHemkepiB — TpeTid HaBUK [l]. YmpaBiiHHSA KUTTEBUM
LUKJIOM JIOXOMIB Y3TOJKY€E 3yCHIUIA 3 MPOJAaXiB, MApPKETUHTY Ta OOCIYrOBYBaHHS KII€HTIB, 1100
3a0e3neunTH Oe3mepebiiiHy B3aeMOAI0 3 KIIEHTAaMH Ta MaKCHMI3yBaTH JOXiJl 32 BECh MEPIO/I.
Ki11040Bi KOMITOHEHTH LHOTO MPOIIECY BKJIIOYAIOTH 3a7Ty4YCHHS MOTCHLUIWHUX KITI€HTIB, yIPaBIiHHS
MOXJIMBOCTSIMHU, CTPATETil0 IIHOYTBOPEHHsI, MPOTHO3YBAHHS MPOJAXIB 1 YTPUMaHHs KITIEHTIB.
Tomy akTyami3yeTbCsl MUTaHHS TaKoi oprasizamii 00JIKOBO-aHATITUYHOTO MPOLECY, Pe3yIbTaTOM
sKoi Oyzie 3a7J0BOJICHHS MOTPed MeHemKepa B iHdopmarllii HeoOXiTHO1 SKOCTI Ta KIIBKOCTI.

Orusig JiTepaTypu Ta mocTaHoBka 3ajgadvi. [IpoOGnemMu QopmyBaHHS aHATITHYHOI Ta
o0mikoBoi 1H(opMarii I ynpaBmiHHS J0XOJaMU 3HAaXOMAThCS B IIEHTPl YBarn HAyKOBIIIB.
JlocnmiKeHHIO Teopii Ta MeToAoIorii 00MiKy, aHami3y 1 KOHTPOJIIO JO0XO/IB MPUCBSYECHI HAYKOBI
mparii Takux BueHux, sk bommap M. I., I'ymamenko H.M., JlaBumiok T.B., Kingpameska JI.M.,
€pmoBa H. 0., Omiitnuk O.B., Cabnyk I1.T., lImurons H.M. Tta in. [2-6]. ¥ poboTax BYeHUMU
JIOCJTIJDKEH] pi3HI acTeKTH (popMyBaHHS 1 BUKOPUCTAHHS OOJIIKOBOi, KOHTPOJIBHOI Ta aHAIITUYHOT
iHpopMaii A7 3a10BOJICHHS YIPaBIiHCHKUX MOTped. OmpalfoBaHHs Ta aHali3 TEOPETUYHHUX Ta
MPAKTUYHUX TOJI0XKEHb, OIMyOIIKOBAHUX Tpallhb BITYM3HIHUX BYCHUX CBIT4YaTh, 110 OOJIK Ta aHaI3
JIOXOJIIB OCTaHHIM YacoM JEINI0 YCKJIQJHUBCS, a HU3Ka MPOOJIeM HEraTUBHO BIUIMBA€E Ha IPOIIEC
YIPaBIIHHS JiSUTBHICTIO MIANPUEMCTBA.

Ils crarTs € cpo0OOr YaCTKOBO 3alOBHHUTH IO MPOTAIWHY Ta PO3IMIMPHUTH 3HAHHS IPO
00JIIKOBO-aHAJITUYHE 3a0€3MEUCHHs YMPaBIiHHA 0XOJaMU MiANpueMcTBA. OCHOBHOIO METOIO
CTaTTi € MiJBUILEHHS €(EeKTUBHOCTI YHPABIIHHS 0XOJAaMH HiANPHEMCTBA Yepe3 YAOCKOHAJCHHS
opranizariii 00J11KOBO-aHATITUIHOTO 3a0€3eUCHHSI.

PesyabTraTé gochaimkenHsi. HaiiGinpina BenuyuHa JOXOMIB — IIE€ JOXOAU Bif peanizamii
TOoBapiB (IPOYKIIii), K1 1 € OMHUM 13 JpKepen GpiHaHCOBUX pecypciB miampueMmcTsa. [ mymko JI.B.
3a3Hayvae, MO0 «OJHUM 3 HAWBAKIIMBIIIMX MOKA3HUKIB MiSUTBHOCTI MiANPHUEMCTBA € JOXiA, TOMY
HaJlaHHS TIOBHO1, TIPaBAMBOI Ta HeyIepempkeHoi iHdopmarllli mpo JT0XO0Au € Ay)Ke BaKIUBHUM IS
NPUAHATTS YOPaBIiHCHKUX pimeHb» [7, ¢. 2]. AHami3 AMHAMIKW 3arajbHOi BEJTHMUMHH JI0XOJIIB
MIAPUEMCTB YKpaiHu cBiunTh, 110 3a 2018-2020 p. ix 3HayeHHs 3pocTtae (puc. 1) [8].

2020 . .
B Ynctun 4oxo4 Big,
1 peanizauii npoayKu,ii
2019 B |HWi onepauinHi goxoau
IHWi goxoam
2018
85% 90% 95% 100%

Pucynox 1. qunamixa cknady 00xo00i6 imyusHAHUX NIONPUEMCINE
Figure 1. Dynamics of the composition of incomes of domestic enterprises
Iicepeno: nobydosano agmopamu Ha 0cHosi Oanux Jlepaicasnoi cayscou cmamucmuku Yrpainu [8]
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Y Tomy umMcIi 3a BUJAMH €KOHOMIYHOI JiSTTBHOCTI: HAaWOUIBINMK TPHUPICT y OyMiBHUIITBI
36,37%, ¢dinancoBiil Ta cTpaxoBiii AisutbHOCTI 41,28%, MUCTENTBI, CIIOPTI, pO3Barax Ta BiAMOYUHKY
35,21%, ocsiti 32,8%, 0XOpOHI 37A0pOB'S Ta HaJaHHI coliaabHOi Aornomoru 25,13%. Haiimenmmii
TEMIT 3POCTaHHS YHMCTUX [OXOJIB Ha MIANPHEMCTBaX mpomuciaoBocTi 15,14%, Tpancnopri,
CKJIaJICbKE TOCIOAApCTBO, TOIITOBAa Ta Kyp'epcbka AisibHICTE 14,07%, indopmaris Ta
tesniekomyHikauii 17,74%, naganns iHmux BugiB nociyr 11,89%. 3a npodeciiinoro, HAyKOBOIO Ta
TEXHIYHOIO MISUTBHICTIO TEMII 3MEHIIEeHH ckianae 6,14%. Y 2021 p. 3arayibHUI MOKa3HUK YUCTUX
JOXOIB MIANPHUEMCTB YKpaiHu 30inbmmBes Ha 28,7% A0 MONepenHboro poky. Y TOMy YHCIHI,
YUCTUHW JOXO0J BIJ peaiizaliii mpoaykKiii (ToBapiB, poOiT, MOCAYT) Ta YKCTI 3apOOJIeHI CTpaxoBi
npemii manpueMcTB YKpaiHi 3pic Ha 29,6%, iHmni onepamiiiHi qoxoau Ha 18,1%, iHII m0Xoau Ha
23,5%. YV 2020 p. crama BIOKPUTOI 3BITHICTh MIAMPHUEMCTB, IO CTaJIO OCHOBOIO IS
CEKTOPaJIbHOIO0 aHajJi3y KOMIAHId 3TiHO Tajly3eBOro pO3MOJIIy PHHKOBOTO CEpeIOBHIIA.
Kommaniss YouControl mpoBena Taky AlarHOCTHKY, TIPH YOMY OYJIO PETENHHO OMPaIbOBAHHI
Matepial II0J0 AWHAMIKH PO3BUTKY OCHOBHHX CEKTOpIB. J[sl MOCHiIKEHHS BUKOPHCTOBYBAIHCS
JIaH1 BEJIMKUX KOMIaHIW YKpaiHu. 3a pe3yJbTaTaMHi CEKTOpP METaIyprii, TPaHCIOPTY 1 JIOTICTHKH,
(hapManeBTHKH, TIOTIOHOBOI'O BHPOOHMIITBA € JOXIJTHUMH. Belnukuii Oi3HEC NpeacTaBiICHUN Y
rajxy3sx, Jie¢ BUKOPUCTOBYIOThCs ab0 MiHepalibHI ab0 3emenbHiI pecypen. ['eorpadiunmii po3moain
TOII-1000 maitbaraTmmx kommnaHiii Ykpainu € HepiBHOMipHuM. B Kuesi posramosani 50,3%
BEIUKOro Oi3Hecy 3a obOcsrom aoxofiB. brnusbko 29% poxoniB copmoani 3ycwuisimMu 27%
Benukux mianpuemcts (3 TOIT 1000), mo mpaifooTh B MPOMHUCIOBHX IEHTpax. Takumu €
JuinpomnetpoBchbka, KniBebka, Jlonenbka, Omecska Ta XapkiBcbka oomacti [9].

ExoHOoMiuHa KaTeropiss «IOXim» OOCHIIKYETbCS MPOTIAroM OaraThbOX CTOJITH B TICHOMY
B3a€EMO3B 3Ky 3 TaKUMH TEpMIHAMHU SK «BUPYYKa» Ta «IPUOYTOK» B MpalsX EKOHOMICTIB-
teopeTukiB [10]. ITiArpyHTSIM €KOHOMIYHOTO MiAXOAY II0J0 BU3HAYCHHS I[LOTO MOHATTS € TCPMIiH
«BUPYUYKa» K 00CST MpoAaxy BUPOOJICHOI MANMPUEMCTBOM MPOAYKIIii (poOiT, mociyr). [HKomu 1ei
TEPMIH OTOTOXHIOETHCS 3 TMOHATTAM <«JIOXiJ MiAIPUEMCTBAY». A€, OTOTOXHEHHS JOXOIY
MIMPUEMCTBA TIIBKA 3 BUPYYKOIO BiJ peamizallii MpoAyKIlii MPaKTUYHO BUKIIIOYAE 3 HBOTO TaKi
MpUTaMaHHI HOMY €JIEMEHTH, SIK OTPHUMaHa OpEHIHA IUIaTa, POSIITI, TUBIAEHAM Ta MPOICHTU IO
chopMoBaHOMY TiANPHEMCTBOM TOpTdento (GpiHAaHCOBUX IHBECTHINN y IIHHI Marnepyd CTOPOHHIX
opranizamii Ta iH. OYEBUAHO, TMOHATTS <«JIOXiJ MIAMPUEMCTBAY» CIIA PO3TIAIATH IIUPIIE, HIXK
«BUPYYKA BIJl MPOAaXy MPOAYKIli (pobit, mocmyr)». byxrantepchbkuil miaxia A0 MOHATTS «I0X1J
MiANPUEMCTBAY MEPEBAKHO 0a3yeThCsl HA TEPMiHI «eKOHOMIYHA BUrofa». Ha Hamry nymky, noxoau
JUTSL TOTPeO yIpaBIiHHS JOIUTBHO TOCHIIKYBAaTH BUXOSMYH 13 IX €KOHOMIYHOI CYTHOCTI, @ caMe, 5K
KaTeropito eKOHOMIYHHUX BUTOJ] MIAMPUEMCTBA, SIKi JAIOTh MOMJIHMBICTH JTOCTOBIPHO iX OI[IHUTH Ta
MaTH MOJIMBICTh OTpUMAaTu rpomoBi komrtu [11]. Jmsg ympaBmiHHA HOXOoJaMHu HEOOXigHE iX
oOI'pyHTOBaHI Ta JeTallbHi 00JIIK, aHaJIi3 Ta KOHTPOIb (puc. 2).

PosrnsmemMo mwisixu  yAOoCKOHaJIGHHST (OpPMYBaHHS Ta BUKOPHUCTAaHHA OOJIKOBOI Ta
aHaMITHYHOI 1H(pOpMaLii Mpo T0XOAU MiANPUEMCTBA s TOoTpeO ynpaiiHHA. /s o6iiky 1oxoiB
[Inanom paxyHnkiB [12] mepenbadeHo paxyHku 7-To kiacy «Jloxomu i pe3ynabTaTtd OisUTBHOCTI».
[lignpueMcTBO MOXE CaMOCTIHHO PO3POOJATH JOJATKOBI CyOpaxyHKH Ta aHAJITH4YHI paxyHKH,
BUXOASYM 31 crenu(ikd TIsUTbHOCTI, KOHKPETHHUX NOTpeO, 3aBJaHb YIMPABIIHHSA 1 KOHTPOIIO.
Po3pobka Ta BeleHHs 0JATKOBHX AHAIITUYHUX CyOpaxyHKIB YMOXKJIMBHTH BUIUICHHS 3 BHTOPTY
BiJ peaiizaliii JOXOJIB 3aJie’KHO BIJl 3aCTOCYBaHHS PI3HMX METOMIB aKTHBI3AIlll MPOJAXKY.
OTpumaHHA aHAMITHYHOI 1H(OpMaLii MPO AOXOAM TAKOTO XapakTepy Ha€ 3MOTY IPOBOIUTH
noraruOIeHU aHaji3 o0cATy peaizallii Ta BUPIIIYBaTH MUTAHHS JOIIILHOCTI 3aCTOCYBaHHS TOTO
Yl HIIOTO MAapKETHHTOBOrO iHCTpyMeHTa. KpiM TOro, BHKOPUCTaHHS CYOpaxyHKIB IS
BiTOOpaXeHHsT CyM, IO 3MEHIIYIOTh JOXIJ MiANPHEMCTBA (HANPUKIAA - 3HUKKH), IOMOMOXE
MiIBUIINTHA aHATITUYHICTh TaHUX JUIsl BA3HAUYCHHS X BIUIMBY Ha (iHaHCOBI pe3ynbratu [13, 15].
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MerToto ynpaBIiHHS TOXOAAMHU € aHalli3 TaHUX, K1 T03BOJISIOTh
nepen0aYnTH MOMUT, 00 3aIPOIIOHYBaTH MOTPIOHUH TPOAYKT, a OTKE,
ONTHUMI3yBaTH PE3yJabTaTH CBOTO Oi3HECY

B ympaBiinHi 70X01aMu OCHOBHUMH (YHKITIOHATBHUMU
KOMITOHEHTaMH JIsl HOTO 3acTocyBaHHs €: (1) cerMeHTaltisi puHKy, (2)
00’eHaHHS 3amaciB, (3) MPOrHO3YBaHHS MOMUTY Ta MPOTHO3YBAaHHS
MPOMO3uIlii, (4) KOHTPOIIb CTPYKTYPH JIOXOIB, (5) OIliHKa BIUTUBY (PaKTOPiB
1 (6) BUMIprOBaHHS MTPOyKTUBHOCTI

JIOXOITY MIAMPUEMCTBA (OCHOBHA X YaCTHUHA) € JPKEPEIIOM
BIJIIIKOTyBaHHS BC1X IMMOTOYHUX BUTPAT, OB’ I3aHMX 13 3A1HCHEHHAM
(hiHaHCOBO-TOCTIOAPCHKOT MIsITLHOCTI; peaizallis JaHOTO 3aBIaHHS

3abe3neuye e(heKTUBHICTh EKOHOMIYHOT AISUTHHOCTI MIATIPUEMCTBA

YacTHHA JOXO[IB € JKepesaoM (GopMyBaHHS MPUOYTKY, GOPMYIOThCS
dboHAM BUPOOHUYOTO 1 COIIAJILHOTO PO3BUTKY, 3a0€31euye
caMo(iHaHCYBaHHsI MAMPUEMCTBA B MaliOy THHOMY

Pucynok 2. Ponv 0oxo00ie 6 cucmemi ynpagninusa OisanibHiCmI0 nionpuemMcmaa
Figure 2. The role of income in the management system of the enterprise
Jrcepeno: cucmemamuszogano aemopamu

30KpeMa, BEJEHHS OKpPeMHX CyOpaxyHKIB JUIsl HaKOMWYEHHS iH(opMallii MI0A0 HaJaHUX
3HIDKOK:

—3a0e3nevYnTh MEHEKMEHT KOMMaHil iH(OpMali€l0 Tpo 3aralbHUN OO0CAT HaJaHUX
MOKYTIISIM 3HMKOK,

— HaJacTh MOMJIMBICTH 0€3 JHOAATKOBMX BHOIPOK MaTH JaHi Ui aHaJi3y MapKEeTHHTOBOi
AKTUBHOCTI MiIIPUEMCTBA,

— HaJaCTh MOXKJIMBICTh OIIHIOBATH €()EKTUBHOCTI I[IHOBOT MOJIITUKH MiAMPUEMCTBA.

[Ile omHWM HaMpPSIMKOM YJIOCKOHAJEHHS OpraHizaimii aHami3y IOXOIIB € CKJIaJaHHS
[IporpamMu eKOHOMIYHOTO aHaATI3y AOX0iB (puc. 3).

Ile cnpusTuMe cucTeMaTU3aIlii poOOTH 3 TIEPEBIPKU NIEBHUX 00’ €KTIB aHAJI3Y Ta IiJABHUIINYE
pIBEHBb SKOCTI Ta PE3yJIbTATHBHICTH IMPOIIECY OpraHi3allii aHaJiTHYHOI poOOTH Ha MiAMPHUEMCTBI.
3aBISKN TaKUM KpPOKaM, MEHEKEePH 3 JOXOJIB MOXYTh IIBUAKO BUSBISATH TECHJICHIIII, MOMIYaTH
aHOMaJii Ta BU3HAYaTH MOXKJIMBOCTI Ha OCHOBI HasBHHMX y HUX JaHUX. A came: MEHEIKep Mae
MOJXKJTUBICTh TPOAHATI3YBATH KOXHY CTATTIO JOXOMIB, BIIXWJIEHHS BiJ TUIAHOBUX IOKAa3HUKIB,
BUABUTH MPUYMHM BIAXWIEHb 1 HaJAaTH MPOMO3ULII OO0 3pPOCTAaHHS MOKA3HUKIB JOXO.Y,
000pOTHOCTI Ta mIaTocnpoMoxHocTi. Komn’toTepu3zaiiist 00J1iKy Ta BHyTPIIIHBOTO aHAI3y JA0XOI1B
BIIKPHBA€E HOBI TEXHIYHI MOMJIMBOCTI MJisi BIPOBA/DKEHHS a00 PO3IMIMPEHHS YIPaBIiHCHKOTO
00JTIKy 1 aHaTI3y IUISIXOM JIOAaBaHHS aHATITHYHOI CKJIAJIOBOI PaXxyHKIB OyXTajlTepchbKOTro OOIIKY,
po3rsiHYTOI BHIIE. BimoOpakeHHs iHoOpMaIlii, 3aJIe)KHO Bia MOTPEO 3 METOK KOHTPOJO 1
yIOpaBIiHHS TOXOJaMU, MOKIIMBE B TAKUX PO3pi3ax: 3a PaXyHKOM OyXTaiaTepChKOro 00Ky, KOJOM
PaxyHKIB aHaJIITHYHOTO OOJIiKY, O IMAMPUEMCTBOM B LILJIOMY.

VY ninoBid JOKyMEHTAIlli Ta YIpaBIiHChKIN 3BITHOCTI SICHICTh € OCHOBHOIO MeTO10. CucTeMu
YIPaBIiHCHKOI 3BITHOCTI MpHW3HAYEHI JUIsi 3a0€3MeUeHHsT PO3YMIiHHS, SICHOCTI Ta CIPSMYBaHHS.
Hamu mpomnonyeThcsi maliI0OH aHaNITUYHOTO 3BiTY, 1€ BiZOOpa)karoThCs KIIIOYOBI MOKAa3HUKU
e(DEeKTUBHOCTI: JOXiJl, KUIbKICTh HOBHUX KOHTpAareHTiB (KJI€HTIB), CEpeAHIN MOXIJ Ha OJHOTO
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KOHTpareHTa (KJII€HTa), BapTICTh 3aJyYeHHs] KOHTpAarceHTiB (KJIi€HTIB). SIKII0 OyxraiaTep-aHaliTHK
BiIMOBiAa€ 3a (DiHAHCOBY YMPaBIIHCHKY 3BITHICTH, TO BAPTO CTBOPHUTHU 3TYPTOBaHy POOOUy TPyIy 3
BIANOBITHUX (DaxiBIIB YCEpeIHHI BalIOi oprasizamii, 00 peryispHO 30MpaTHCS Ta OLIHIOBATH
aktyanbHicTh Bamux KPI un mokaznukis [13, 15].

1 |
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Figure 3. Income analysis program for generating analytical information
IDicepeno: cucmemamuzosano agmopamu Ha ocHosi [14, 16]

[Ipu po3risai  3MIiCTy YIPaBIiHCBKOTO 3BITY PEKOMEHAYEMO BpaxoByBaTH (opmu
Bigyamizamii Ta au3aiiH-makeT. [lanens monitopunry KPI — me BidyanbHUi 1HCTpYMEHT, SIKHiA
3a0e3mneuye EeHTPaTi30BaHe MPEICTABICHHS PI3HUX JDKEPEN JaHUX JUIs €epEeKTHUBHOTO BiICTEKECHHS
Ta onTUMi3amii HiTeld. 3a JOMOMOrol TOKa3HHKIB Ta KIIOUOBHX ITOKa3HUKIB €(eKTHBHOCTI
KOMIIaHii MOXYTh OTPHMATH 3arajbHE YSBICHHS MPO CBOIO €(PEKTHBHICTh HA ONEPATHBHOMY YU
CTpaTeriYHOMY piBHi (Tabmuis 1).

Tabnuysa 1. 36im ons ynpasninus ooxooamu: «llanens ynpasnints 0oxoo0amuy
Table 1. Revenue Management Report: "Revenue Management Dashboard"

Hassa mianpuemcrsa
[epiox nocmimkeHHs:
3HavyeHHs (PaKTUYHOTO JO0XOJY, OTPUMAaHMH 3a IEBHUIA 3Ha4yeHHs [[IJIbOBOTO J0XOY
nepion
[TopiBHsiHHA (Tpadik)
Jlunamika 1oxo/iB 3a neBHuUi nepiox (rpadik)
CepeaHili 10XiJ HA OIHOTO KOHTpareHTa (KJIi€HTa) 3HAa4YeHHS
Cepe/tHst BApTICTh 3ATYUCHHS] HOBOTO KOHTpAreHTa (KII€HTa) 3HAYEHHS
KisbKicTh HOBUX KOHTPAreHTiB (KJIiEHTIB) 3HAa4YeHHS

Lorcepeno. pospobreno aemopamu
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VYenmimuuid  6i3HeC Ma€e JOCATaTH CBOiX IUJIBOBUX IOKA3HUKIB 3a JOXOJaMH, IIPOTE
Bi3yasi3allis B peaJlbHOMY 4aci Ha Iiil maHen ynpasiiHHs (Tabia. 1) Mae BupimanbHe 3HAYSHHS IS
MOCTIHHOTO MOHITOPUHTY €KOHOMIYHOT CUTYaIlii Ta YCyHEHHS Oy /Ib-sIKOT HEBIAMOBITHOCTI. 3aBIsSKH
Bigyamizamii, y 3Biti (Tabn. 1) moB's3aHi GakTUYHHUIA AOXiA 13 MUTBOBUM JOXOJIOM, iH(MOpMAIis
HA/IA€ThCSI Y YHUCIOBOMY BHIJISIII Uil €()EKTHBHOTO Ta IMOBHOTO MPEICTABICHHS EKOHOMIYHOI
misutbHOCTI.  J[;mst  OUIBIIOCTI TOKa3HUKIB BHPYYKM BHUKOPHCTOBYETbCS UHCTHH BHUTOPT 0e€3
ypaxyBanns [1/IB. TlopiBHSHHS BUPYUYKH 332 TIEBHUM TIEPIOJ 3 TUM CaMUM TIEPIOIOM MOMEPETHHOTO
POKY J1ae rapHe ysBIEHHS PO Te, SIK po3BUBaBCs Oi3Hec; OCh YOMY MaHEeNb KIFOYOBUX TOKA3HUKIB
e(hEeKTUBHOCTI YIIpaBJIiHHS HaJa€ HAOYHE YSBJICHHS MOPIBHIHHS TOXOIB 3 TIOMEPEIHIM POKOM IS
OupII eeKTUBHOTO MOHITOpUHTY Oi3Hecy. CepenHiil HOXil Ha OAHOTO KOHTpareHTa (KJIi€HTa)
HaJia€e ysBJIEHHS MPO yCHiX MpoJaxiB ado 3arajabHy IIHHICTb, SIKY MPOAYKT MiAMPUEMCTBA CTBOPIOE
s kiieHTa. CyTTeBHM BIUIMB Ha LIeH MOKa3HUK Mae LIHOYTBOpeHHs. Ha wiil maHeni kepyBaHHS
nepeadaveHa Bizyasizaiis BapTOCTi 3aiydeHHs KoHTpareHTiB (kmieHtiB). Lleit KPI Bkitouae Bci
BUTpPAaTH HA MAapKETHHI Ta NPOAAX, MOHECEHI B MpoIleci NMpuaOaHHs, 1, MO CyTi, BigoOpaxae
CepeIHIO BapTiCTh 3ayd4eHHs HOBOro KiieHTa. CepeHill 0XiJ Ha OJJHOTO KOHTpareHTa (KJIi€HTa)
Mae OyTH BHUILUM 32 BapTICTh 3aTy4YECHHS! KOHTPAreHTIB (KITI€HTIB).

BucnoBok. EdektnBHa crucTema ympaBiliHHS JOXOJaMH BHUKOPHUCTOBYE OOJIIKOBI JaHI Ta
aHamituky. CyyacHa TIpaKkTHKa aHANITAYHOI Jerami3amii oOMiKy JOXOIiB KOMMaHii Mae
3a0e3mevyBaTH MOXKJIMBICTh OMEPATUBHOTO aHAII3y OTPUMAHMX BiJl MIPOJIAXy MPOAYKIIT JOXOMIB 1
OyTH 3pY4HOIO Ta HaAiIiHOIO 06a3010 ISl NPUHHATTA €(PEKTUBHUX PIllIeHb B YNPaBIiHHI TiSUIbHICTIO
Ta pO3BUTKOM KommaHii. OCKUTbKH yIpaBIiHChKA 3BITHICTh 3a0e3meduye Bi3yani3alio Ta aHATITHKY
Ha BiJJaJeHid OCHOBI, HaMW 3alpONOHOBaHMK 3BIT U1 ympashiHHS jgoxonamu: «[lanens
YIOpaBIiHHSA JOXOJAaMW». 3aBISKM BUKOPHUCTAHHIO OTPUMAaHHUX PpPE3YJbTATiB TPOBEIECHOTO
JOCTIPKeHHSI MOKHA OTPUMATH TaKi MPAKTUYHI pe3yabTaTh AJIs JisSUTbHOCTI MANPUEMCTBA:

— TIOBHUH, TOCTOBIPHUH aHaANI3 (DAKTUIHUX TOXO/IB;

— CHHXpOHI3aIlil0 00J1iKOBOi, aHANITUYHOT, TNIAHOBOT, KOHTPOJIBHOI Ta YIPABIIHCHKOI JJAHOK
MIIMPUEMCTBA Ta TPUUHATTA €()EKTUBHUX YHPABTIHCHKUX PIIMIEHh 3 METOI0 MOMJIHBOTO
PO3IMIMPEHHS MisUTLHOCTI 1 301TBIICHHS JOXO/IIB;

— JII€EBHH, SKICHUH KOHTPOJIb 32 €(EKTHBHUM BUKOPHUCTAHHSIM PECypCiB MIAMPUEMCTBA 3
JOTPUMAHHIM BCTAHOBJICHMX HOPMATHUBIB IIOJO TOXOMIB Ta BUTPAT, BCTAHOBJICHUX (hiHAHCOBHM
TUTAHOM Yepe3 ONEPATUBHICTh JOCTYITY 10 MOTPiOHOT JOCTOBIpHOI iH(pOpMaIii;

— BUSBJICHHS 1 YCYHEHHS HEIONIKIB B Oprasizamii aHamizy i KOHTPOJIO TOXOMIB
i ITPUEMCTBA.
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Abstract. Revenue management is an important concept in the system of managing the financial and economic
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The article examines the dynamics of the income structure of enterprises and presents a sectoral analysis of
companies according to the sectoral distribution of the market environment. The main trends are established, and the
primary problems of the company's income management arising in conditions of uncertainty and risks are outlined. The
paper presents the role of income in the management system of the enterprise, which directly affects the efficiency of
the process of managing the economic activity of the enterprise.

In the course of the study, ways of improving the formation and use of accounting and analytical information
about the company's income for management purposes were proposed. The scheme of the organization of income
analysis for the formation of analytical information is presented. The reasonable importance of management reporting,
which is intended to provide understanding, clarity, and direction of management activities, is emphasized. When
considering the content of the management report, we recommend taking into account visualization forms and design
layouts. The KPI dashboard is a visual tool that provides a centralized view of various data sources for effective
tracking and optimization of goals. With the help of indicators and KPIs, companies can gain an overview of their
performance at an operational or strategic level.
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Mpob6nemu BU3HaA4YEHHA KPeaUTOCNPOMOXHOCTI No3nYvaribHUKa

AHoTauif. Y cTaTTi po3rnsaalnTbea NPobrneMu BU3HaUYEHHs1 KpeaAMTOCNPOMOXHOCTI No3nyarnbHuka. ABTopu
CTaTTi BM3HAYalOTb KPEeOWUTOCTPOMOXHICTE MO3vdanbHUKa sIK 30aTHICTb MO3uYanbHVKa CBOEYACHO i B MOBHOMY
obcasi pospaxysaTtucsa 3a cBOiMM BoproBrMKM 3060B'A3aHHAMU Nepes KPeauTopoM, LLO BU3HAYaETbCA HA OCHOBI
OULHKN MOro (PiHAHCOBOro CTaHy, MPOrHO3y PO3BUTKY AIANbHOCTI Ta iHWMX pakTopiB, WO BNIMBaOTb Ha MOro
30aTHICTb MOracuTX KpeawT.

ABTOpM CTaTTi BMAINAKTL BHYTPILWHI Ta 30BHILWHI d)akTopW, SKi BNAMBaKOTb Ha KPEeAMTOCMPOMOXHICTb
nosvyanbHuka B YKpaiHi. [1o BHYTPILWHIX (hakTOpiB HarnexaTb: €KOHOMIYHa CUTyalisl, perynsitopHa Mositvka,
KpeauTHa icTopist Ta KpeaUTHUA PENTUHI, BiOCYTHICTb (DiHAHCOBOI rpaMOTHOCTI. [10 30BHiLLHIX (hakTopiB Hanexarb:
rnobansHa eKoOHOMIYHa CUTyaLid Ta NONITUYHWIA Kimar.

Y craTTi TakoxX 0BroBopIOHOTLECA NPOBNEMU BU3HAYEHHS KPEAUTOCMPOMOXHOCTI NO3u4arnbHUKa B yMOBaxX
BiiHW. ABTOpW CTaTTi BiA3HAYalOTb, WO B YMOBax BiHW KPeOUTOCMPOMOXHICTb MO3uYanbHUKIB MOXE pi3Ko
3HWKyBaTUCA. Lle noe'asaHo 3 TakMumm dpakTtopamu, K 3HUXKEHHSI PIBHS JOXOAIB, 3POCTaHHSA BUTPAT, 3HDKEHHS
MonuTY Ha TOBapwW Ta NOCHyrn, HECTabiNbHICTb EKOHOMIYHOT CUTYaLLji.

[na BupilleHHs NpoGnemM BU3HAYEHHS KPEAMTOCMPOMOXKHOCTI MO3uyarnbHMKa B YMOBaXxX BilHWM aBTOpM
CTaTTi NPOMOHYOTL Taki pekomenaadii: 1) LUnpoke BUkopucTaHHs WTy4Horo iHTenexTy. LI go3sonse BpaxoByBaTtu
Oinbluy KinbKicTb bakTopiB, SKi BMNMBalOTb Ha KPEOUTOCTPOMOXHICTb MO3uyanbHVKa, i aganTyBaTy MOLEMb
KPeOWUTHOrO CKOPWUHIY OO0 3MiH €KOHOMIYHOI cuTyauji. 2) PoswmpeHHs Habopy OaHux npo (oiHaHCOBWMIM CTaH
nosunyanbHuka. PiHaHCOBI YCTAHOBM MOBWMHHI BUKOPVCTOBYBATU Oinblue mKepern AaHuX Orst OLHKM ¢hiHAaHCOBOro
CTaHy no3uyarnbHUKa, BKITHOYaKuM HECTPYKTYPOBaHI AaHi, Taki K coujanbHi Mepexi Ta AaHi npo noBegiHky. 3)
Po3pobka HOBMX METOAIB OLHKM KpeaUTOCTIPOMOXHOCTI MO3nyarnbHUKIB. PiHaHCOBI YCTaHOBM NMOBUHHI pO3pobnsaTu
HOBi METOAW OUIHKM KpeOWUTOCTPOMOXHOCTI NO3WYaribHUKIB, SKi BPaxoBylOTb OCOBNMBOCTI YMOB BiViHW. 4)
HanaroguTu cniBnpauto ciHaHCOBMX YCTAHOB 3 AepXXaBHUMM OpraHamu Ta iHLUMMK OpraHisauisiMm st OTpMMaHHS
[o0aTkoBKX AaHWX Npo (hiHAHCOBWI CTaH No3nyanbHYKIB. Lie o3BonuTbL hiHaHCOBMM yCTaHOBaM OTpUMaTy BinbLu
MOBHY KapTUHY (hiHAHCOBOIO CTaHy No3udanbHUKIB. 5) MNMonynapuaysaT iHaHCOBY MPaMOTHICTb cepen HaceneHHs.
Lle possonuTb nosudanbHUKaM Kpalle po3yMmiTi CBOI (PiHaHCOBI 3000B'A3aHHs i npuiimMaTti Ginbw obrpyHTOBaHI
piLLEHHS MPO KPeaUTYBaHHSI.

BrnpoBamkeHHa LMX pekoMeHaalii 003BONMUTL (DIHAHCOBMM YCTaHOBaM MiABULLMTUA TOYHICTb  OLIHKM
KpeauTOCNPOMOXXHOCTI MO3MYanbHUKIB i, BiAMOBIAHO, 3MEHLUUTU KPEAUTHI PU3MKM B YMOBAX BilHU.

Knrouoei cnoea: KpedumocrnpoMOoXHiCMb [o3udasibHUKa, OuiHKa KpeoumocrpoMOXHOCTI, Memodu
OUjHKU, KpedumocrpOMOXHICMb 8 yMo8ax 6iliHU, KpeOUmHUU CKOPUHe.

Ana uyumyeanHsi: MipowHuk O., LUWy6ina C., LWynbra B. T[llpobnemn BU3HAYEHHSA
KpeanTOoCNPOMOXHOCTI no3ndanbHuka. PiHaHCOBO-KpeaUTHI cUCTEMU: NepcnekTuBm po3BuTKy. Ne4(11) 2023.
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Beryn. KpenutocnmpoMoXHICTh TIO3HYATBHUKA € OJHIEI0 3 HAWBAKIIMBIIINX XapaKTEPUCTHK,
sgKa BHM3HAYa€ MOXJIMBICTb HaJaHHSA HoMmy KpeauTy. Bix Bu3HaueHHS KpeIUTOCHPOMOXKHOCTI
3aJIeKUTh, Y1 3MOXKE TTO3NYAFHIK CBOEYACHO 1 B TIOBHOMY 00CSI31 IOTacUTH KPEIUT, a KPETUTOP -
YHUKHYTH 30UTKIB.

Ha croronHimHiil 1eHp icCHY€e 0€3/114 METOJIB 1 MOJENEH OLIHKH KPEeAUTOCIPOMOKHOCTI.
OnHak, He3BaKaloud HA 3HA4YHI 3YCWIUIA BYEHMX 1 MPAKTHUKIB, MpoOiieMa BU3HAYECHHS
KpEAUTOCIPOMOKHOCTI MO3UYaIbHUKA 3AJIMIIAEThCS aKTyaabHOM. Lle moB's13aHo 3 psiioM pakTopis,
30KpeMa: CKJIQJHICTIO BHU3HAUEHHs KPEIUTOCHPOMOXKHOCTI SIK 0araTo)akTopHOi XapaKTepUCTUKH;
HecTauero iHQopMallii mpo MO3WYAIbHUKA;, HEOCTATHHOI e(MEKTHBHICTIO ICHYIOUHMX METOMIB i
MoJieNiel OLIHKU KPEeIUTOCTIPOMOYKHOCTI.

VY nepiop BiitHE 6araTo MiANPHUEMCTB Ta IHIUBIIyaIbHUX MO3MYAIEHUKIB MOKYTh 3a3HaBATH
BenuKuX (iHaHcoBuX TpyAHouliB. Ile moB's3ano 3 TakuMu ¢dakTopaMu, SIK: 3HUKEHHS PIBHSA
JOXOMIB, 3POCTaHHS BUTpPAT, 3HIKEHHS TIONMUTY HA TOBAapH Ta IIOCIYTH, HECTaOiIbHICTh
€KOHOMIYHOI CUTYyaIli.

Y Takux ymoBax OaHKM MalOTh HEOOXITHICTb PO3YMITH Ta €(EKTHBHO OILIHIOBATH
KpEOUTOCIPOMOXKHICTh TMO3WYANBHUKIB, 100 3amolirtu aedonty. KpiMm Toro, GaHKH MOXKYTb
3MIHIOBaTM CBOi MIAXOAM [0 KpPEOUTYBAaHHS Ta KpPEIUTHOTO PHU3UKY, 00 3a0e3neuuTu
MaKCUMaJIbHYy 0Oe3MeKy CBOro nopTders.

AHami3  JochdilKeHb Ta  MOCTAaHOBKa  3aBaaHHdA. [IpoOimema  BU3HAUEHHS
KPEAUTOCIIPOMOKHOCTI MO3NYAJIbHUKA € aKTyaJIbHOIO il OaHKIBChKOI chepH B OyIb-SIKUX yMOBAX.
B ymoBax BiifHM BoHa HaOyBa€ OCOOJMBOi BaXKJIMBOCTi, OCKUIBKA KPEIUTOCIPOMOXKHICTH
MO3UYANILHUKIB MOXKE PI3KO 3HIDKYBATHCS, IO BHMarae Bif OaHKIB OUIBII PETENbHOI OIIHKH
KPEIUTHOTO PU3HKY.

IIs mpobOnemaTHka MpHUBEpTAaE yBary sIK 1HO3EMHHUX, TaK 1 BITYM3HSHHX BUYCHHUX, SKi
MPALOIOTh HAJl MOKPAIIEHHSIM METO/IB Ta IHCTPYMEHTIB OLIHKH KPEAUTOCIPOMOKHOCTI. 30Kpema,
iHO3eMH1 JnocmigHuku, Taki gk bnex Jx., Xamumzame H., Maimz I'., I'ym b. Ta iHmi,
3aMpoNOHYBAIA Pi3HI MOJEII Ta IMiIXOIN J0 BH3HAYCHHS KPEIUTOCITPOMOXKHOCTI TO3UYATBHUKIB,
gkl OyJMM YCHIIIHO BHUKOPHUCTaHI y MpakTHLi. YKpPaiHChKI BYEHI TaKOXX aKTHBHO JOCIHIIKYIOTb
MPOOJIEMATHKY KPEAUTOCIIPOMOKHOCTI IMO3HYAIBHUKIB Ta PO3POOIISIFOTh BITYM3HSHI METOJTUKHU ii
OIIIHKU. 30KpeMa, BITUM3HSAHI BYeHi, Taki sk Actad’eBa K.O., Buroscekuii B. I'., Omeneuko /l.,
Cmonea T. M. Ta iHIIi, 30CepeKyIOTh yBary Ha aHaji3i ()iHAHCOBOTO CTaHy MO3WYaIbHHUKA Ta
POo3po0b1Ii ePeKTUBHUX METO/IiB MPOTHO3YBAHHS KPEIUTOCIIPOMOYKHOCTI.

MeToro 1bOTO JOCTIDKCHHS € aHaji3 NpoOieM BHU3HAUYEHHS KPEAUTOCIIPOMOIKHOCTI
Mo3MWYalibHUKA Ta pO3po0Ka peKOMEH Al IO0A0 X BUPIIICHHS, 0COOIMBO B yMOBAaX BilHU.

PesyabtaTn jpocaimkeHHs. [1maTocpoOMOXXKHICTh € BaKIMBOIO XapaKTEPUCTHUKOIO IS
OyIb-sIKOTO cy0'eKTa rOCTOAapIOBaHHS, OCKIJIBKM BOHA € 3allOpyKOI0 Horo (piHaHCOBOI CTIMKOCTI 1
yCHIIHOTO (DYyHKIIOHYBaHHS. [[1aTOCIPOMOXKHICTh O3HAYA€ 3MIATHICTH Cy0'€KTa TrOCIIOAAPIOBAHHS
CBO€YACHO 1 B IOBHOMY 00CsI31 pO3paxyBaTHUCs 3a CBOIMH 3000B'13aHHAMM.

Y eKkoHOMIYHIM JiTepaTypi ICHy€ KUIbKa pPI3HMX BH3HAYCHb IuIaTocrpomoxHocti. Ili
BU3HAYEHHS IiJKPECIIOIOTh Pi3HI aCMEKTH IIaTOCIIPOMOKHOCTI, ajle B LIJIOMy BOHM CXOJSATHCS Ha
TOMY, IO TUTATOCIIPOMOXKHICTh € 3[aTHICTIO Cy0'€KTa roCToJaprOBaHHS BiJIIOBIAATH 32 CBOIMH
O0proBUMU 3000B'I3aHHIMH.

Tax, nanmpuxnan, Acrag'eBa K. O. po3risgae miaTrocupoMOKHICTh SIK CyKyIHICTb ITPaBOBOi
Ta ()iHAHCOBOI XapaKTEPUCTUKH, & TAKOK HE (PiHAHCOBHUX MOKa3HUKIB [1].

bnex [Ix., Xammmsane H., Maiiz I'. po3risinaioTh MmaaTOCIPOMOXKHICTh K CYJDKEHHS
MOTEHLIHHOTO Kpeauropa [2].

Buroscekuit B. I'. posrisgae miaaTocIpoOMOXKHICTh SIK CHPOMOXKHICTh TO3MYAIbHUKA
po3paxyBaTHCs 32 CBOIMU OOPTrOBUMU 3000B's13aHHAMU Tiepea 0aHkoM [3].

I'yn b. posrisigae niaaTocnpoMOXKHICTh SIK XapaKTEPUCTHKY MMO3WYaIbHUKA, KA BioOpakae
1oro (hiHaHCOBHI CTaH 1 3AaTHICTh IOTACUTH KpeauT [4].

34



ISSN 2786-5002 (online) ®IHAHCOBO-KPEANTHI CUCTEMW: MEPCNEKTUBU PO3BUTKY
ISSN 2786-4995 (print) FINANCIAL AND CREDIT SYSTEMS: PROSPECTS FOR DEVELOPMENT

4(11)2023

Ha mam mornsa, muiaToCIIpOMOXKHICTh MO3WYAIBHUKA - 1€ 3JaTHICTh MO3MYaIbHUKA
CBO€YACHO 1 B MOBHOMY 00CS31 pO3paxyBaTUCs 3a CBOIMH OOpProBMMH 3000B'Si3aHHSIMH IE€pen
KpPEIUTOPOM, II0 BH3HAYAETHCS HA OCHOBI OIIIHKHM HOTrO (pIHAHCOBOTO CTaHy, MPOTHO3Y PO3BUTKY
JiSUTBHOCTI Ta 1HIIUX (PaKTOPIB, 110 BIUIMBAIOTh HA HOTO 3/1aTHICTh IOTACUTH KPEIUT.

Ile BU3HAYEHHS € KOMIUIGKCHUM, OCKUIBKA BpaxoBY€ OOWIBI CTOPOHU IMPOIECY
KpPEIUTYBAaHHSA: MO3MYANbHUKA 1 KpeauTopa. BOHO TakoX MHiAKpPECHIoe, IO IUIATOCIPOMOXKHICTh
€IMHA 3JIaTHICTIO, a HE CTaHoM. [[1aToCTIpOMOXHICTh MO3WMYANBbHUKA 3QJIEKHUTH BiJg HOro
(iHAaHCOBOTO CTaHy, SIKMM MO)KE€ 3MIHIOBATHUCS 3 4acoM. ToMy KpeaMTOp IHOBHUHEH PEryJsipHO
OLIIHIOBATH TUIATOCHPOMOXKHICTh TO3HYAIbHUKA, MO0 Yy pa3i i 3HMWKEHHS BXKUTH BiJIIOBITHUX
3aXO/I1B.

OpnHi€ro 3 KIMOYOBUX Tpo0ieM y OaHKIBCHKiN cdepi € moTpeda y BU3HaUeHHI (hakTopiB, fAKi
BIUIMBAIOTh HA 3JATHICTh NO3MYAJIBHUKIB BIAIIKOMYBaTH KPEOUTHI KOWITH. B ymMoBax cyuyacHOl
JTUHAMIYHOT Ta HECTaOUTbHOT €KOHOMIKH, KOJIM PU3UKHU I OAHKIB TIOCTIHHO 3POCTAIOTh, BAKIUBO
MaTu YITKE YSBJICHHA MpO Te, Kl (AKTOpU MOXKYTh BIUTMHYTH Ha CIPOMOXKHICTh KITI€HTIB
MOBEPHYTH IMO3WYEHI KOIITH.

AHani3 Ta gociipKkeHHs (PaKTopiB, 10 BIUTMBAIOTH Ha KPEAUTOCTIPOMOXKHICTh, € BaXKIHBOIO
3amadero i OaHKiB Ta iHmMMX (iHaHcoBUMX ycraHoB. lle Hamae MOXIHBICTH OaHKaM
BCTaHOBIIIOBATH OUIBII TOYHI KPUTEPii OIIHKK PU3HMKY Ta MiABHUINYBaTH €()EKTUBHICTh yHPaBIiHHS
KpenutHUM TopTdenem. Kpim mporo, me crpuse yCBIIOMIICHHIO TO3WYAIbHUKAMH Ba)XJIMBOCTI
KOHKPETHHX acCMeKTiB iXHbOI (hiHAHCOBOi CTAOLIBHOCTI Ta MISAJIBHOCTI y KOHTEKCTI OTPHUMAHHS
KpEIuTy.

B VkpaiHi, Sk 1 B IHIIMX KpaiHaX, Ha KPeAUTOCIPOMOXKHICTh BIUTUBAIOTh Pi3HI (PAaKTOPH, SIK
BHYTPIIIIHI, TaK 1 30BHIIIHI.

Jlo BHYTpilHIX (akToOpiB, SIKI BIJIMBAIOTh HA KPEIUTOCIPOMOXKHICTH B YKpaiHi, MOXKHA
BIJIHECTH:

1. Exonomiuna cutyamis. HectaOinbHa €KOHOMIYHA CHUTYyallis, sfiKa CKJajacs B YKpaiHi
BHACIIIZIOK BIHHW, HETaTUBHO BIUIMBAE HA KPEIUTOCIPOMOXKHICTh ITO3WYATIHHUKIB.
3HMKEHHS PIBHS JOXOJIB, 3pOCTaHHS IIiH Ta iHQUIALII, pU3KUK BTpaTH pOOOTH - BCE 1€
MOYKE 3pOOUTH MO3UYATHHUKIB MEHIII 3JATHUMHU TIOTACUTH KPEIHT.

2. Perymoroua momituka. Ypsn YKpaiHu BKUB psll 3aXOJiB JJIS MiATPUMKH OaHKiBCHKOI
cucteMu B ymoBax BidHHW. Lli 3axomu, 30KpeMa, cCHOpsMOBaHI Ha CTaOUTI3AIiIO
(biHAaHCOBOTO PUHKY, 3aXUCT BKIJIAJHUKIB 1 MO3MYaNbHUKIB. OHAK, HE3BAXKAIOYH HA IIi
3aX0/, PEryJISITOPHI PU3UKHU 3aJUIIAIOTHCSI BUCOKMMH, [0 MOXKE HETAaTUBHO BIUIMBATH
Ha KPEAUTOCIIPOMOKHICTh MO3UYaTbHUKIB.

3. KpenutnHa ictopis ta kpenutHuid pedTuHr. banku B YkpaiHi, sIK 1 B IHIIUX KpaiHax,
NPUIISIOTH BEJMKY YBary KpeAWTHIiN icTopil mo3uyanbHUKIB. HasgBHICTH MO3UTHBHOL
KPEIUTHOI iCTOpil € BaXIUBUM (AKTOPOM, SKHH TMiJBHUILYE KPEAUTOCIIPOMOXKHICTD
NO3UYaJIbHUKA.

4. BincytHicTh ¢iHaHCcOBOi rpaMoTHOCTI. HU3bKHi piBEeHb (hiHAHCOBOI IPaMOTHOCTI Cepey
HaceJIeHHd YKpaiHU MOK€ CTAaHOBUTH PU3HK JUI KpEAUTOCIIpOMOXKHOCTI. HenpaBuibHe
yhnpaBimiHHA (iHAHCAMU Ta HEIOCTATHSA CBIIOMICTh Npo (HiHAHCOBI 3000B'I3aHHS
MOXKYTb IPU3BECTH JJO HEBUILIATH KPEIUTIB.

Jlo 30BHImHIX ()aKkTOpiB, SKi BIUIMBAIOTh HA KPEIUTOCIPOMOXKHICTH B YKpaiHi, MOXXHA

BIJIHECTH:

1. T'noGampHa exoHOMiuHa cutyamis. HectaGinbpHa rimo0anbHa €KOHOMIYHA CUTYAIlis, sKa
CKJajlacsl BHACHIJIOK BiMHM B VYKpaiHi, TaKo)X MOXKE€ HEraTUBHO BIUIMBATH Ha
KPEAUTOCTIPOMOSKHICTh TTO3UYATBHUKIB. 3HIKEHHSI TEMITIB €KOHOMIYHOTO 3POCTAHHS B
CBITi, 3pOCTaHHS IIIH Ha EHEPrOHOCIi Ta CHUPOBHHY - BCE II€ MOXKE NPHU3BECTH JIO
3MEHILIEHHS JT0XO/[iB TO3UYATBHUKIB 1, IK HACTIIOK, 1X KPEIUTOCITPOMOYKHOCTI.
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2. Tlomitmunuii ximimar. HecTtaOUTbHMN MOMITHYHUN KIIMaT B YKpaiHi TakoX MOXKe
HEraTHUBHO BIUIMBAaTH Ha KPEIUTOCIPOMOXKHICTh MO3WYAIBHUKIB. 3HMKEHHS TOBIpH 10
ypsAoy Ta PU3MK HOBHX BOEHHUX [ii MOXYTh NMPHU3BECTH O 3MEHIICHHS 1HBECTHIIH 1
3pOCTaHHS PU3UKIB 17 O6aHKiB [5, c. 10].

VY3aranpHIOI0UM, MOXKHA CKa3aTH, II0 B YMOBax BiifHM B YKpaiHi (akropu, siKi BIUIMBAIOTh

Ha KpPEIUTOCIPOMOXKHICTb, CTAadM OUIBII CKJIAJAHUMHU 1 MIHIMBUMHU. BaHKM Ta MO3MYaNbHUKU
MIOBUHHI BPaxoBYBATH 11 ()aKTOPU MpPHU MPUHHATTI pillIEHb PO HAJaHHS 1 OTPUMAHHS Kpeauty. Y
3B’SI3Ky 3 UM, OCOOJHMBOrO 3HAa4yeHHs HaOyBae 3AiMCHEHHS OLIHKH IUIATOCTIPOMOXKHOCTI
MO3UYATEHUKIB.

JIis OLIHKHM TUTaTOCTIPOMOYKHOCTI MO3MYATbHHKA BHUKOPHUCTOBYIOTHCS PI3HI METOIH, SKi
MOJKHA KJIACU(iKyBaTH Ha Taki TPYIIH:

1. Kuacudikariiini MeToIu M03BOJIAIOTh PO3OMTH MO3WYAIBLHUKIB Ha Ipynu (KjIacH) 3a

BiJITOBITHUMH O3HAKaMH. 3QJICKHO BiJl METH OIIHKH KJIacH(]ikaIiiHi METOIN MOXKYTh
OyTH cHpsMOBaHI Ha BU3HAYCHHS: KaTeropii Mmo3uvaibHUKa (HaAIMHUNA, PU3HKOBH,
HEeHAJIiiHMIT); IMOBIPHOCTI OaHKPYTCTBA MO3WYAIbHUKA; CTYTICHSI PU3HUKY TTO3HKH.

2. PelTHHroBI MeTOAW OIIHIOIOTH IO3MYAJbLHHKA 34 IOINOMOIOI0 CHCTEMHU OallB, fKi
NPUCBOIOIOTHCS KOXXHOMY TTOKa3HUKY (DiHAHCOBOTO CTaHy. PeHTHHT mo3nvanmbHHKA €
y3araJbHIOIOUYUM BHUCHOBKOM aHalli3y Horo (iHaHCOBOTO cTany [6, c. 167].

3. KpenuTtHmii CKOPUHT - 116 METOJ OLIHKH KPEIUTOCIPOMOKHOCTI, IKHI IPYHTYEThCS Ha
CTAaTHCTUYHOMY aHai3i JaHuX Mpo (piHAHCOBUI CTaH MO3UYATbHUKIB. MeTOI CKOPUHTY
BUKOPHCTOBY€E CHUCTEMY OaliB, SIKI IPUCBOIOIOTHCS KOKHOMY TOKa3HUKY (DIHaHCOBOTO
cTaHy. PeHTHHI mo3uyalbHUKAa BU3HAYAE€THCS HAa OCHOBI 3arajbHOi KUIBKOCTI OajiB.
Kpenutanii ckopuHT € MOAuQiKaIiero PeUTUHTOBOI OIiHKH. OCHOBHA BIIMIHHICTH
HOJISITa€ B TOMY, 110 KPEIUTHUN CKOPUHI BUKOPHCTOBYE CTATUCTHUYHHUM aHai3 JaHUX
npo (iHAHCOBHIH CTaH MO3WYATHHUKIB, @ HE €KCIIEPTHY OIIHKY [7].

4. TIporHo3Hi METOIW AO3BOJSIOTH MPOTHO3YBAaTH MMOBIPHICTH Ae(ONTYy MO3MYaTbHHKA.
[IporHo3Hi MeTOAM TPYHTYIOTHCS HA CTATUCTHYHOMY aHAIIi31 JaHWUX Mpo (hiHAHCOBUI
CTaH NO3MYAJIbHUKIB, 5IKI B MUHYJIOMY CTaBajJIu OaHKpyTaMHu.

5. Meroax AMCKPUMIHAHTHOTO aHAMI3y - II€ CTAaTUCTHYHUH METOJM, SIKUH J03BOJISIE
PO3ALTUTH TO3WYaTIbHHUKIB HAa TPYIH Ha OCHOBI iXHIX ()iHAaHCOBHUX IMOKa3HUKIB. MeToj
JTVCKPUMIHAHTHOTO aHaJi3y IPYHTYETHCS Ha TOMY, IO IMO3UYAJIBHHUKH, SKi B MUHYJIOMY
cTaBaiM OaHKPyTaMH, MalOTh MEBHI BIAMIHHOCTI y CBOiX (DiHAHCOBUX MOKAa3HUKAX Bif
NO3WYAIIbHUKIB, SIKI HE CTaBaJIM OaHKPYTaMH.

6. Mertoa WITYYHUX HEHPOHHUX MEPEX - 11€ METO MALIMHHOTO HaBUAHHS, SIKUH 103BOJIsE
CTBOPIOBATH MOJIEINI, SIKi MOXKYTh IPOTHO3YBaTH WMOBIPHICTh Ne(ONTY MO3HYAIbHUKA.
MeTtoa ITYyYHUX HEUPOHHUX MEPEX I'PYHTYEThCA HA TOMY, 1110 MOKHA HAaBUUTH MOJEIb
pO3Mi3HABATH 3aKOHOMIPHOCTI y JaHuUX Mpo (iHAHCOBUH CTaH TMO3HYAIBHHKIB 1
BUKOPHCTOBYBATH 1Ii 3aKOHOMIPHOCTI JJIsi IPOTHO3YBaHHs HMOBIpHOCTI faedonty [6, .
168].

Metoau OLIHKM KpPEAUTOCIPOMOKHOCTI MaroTh CBOI Baromi IepeBard Ta HEIOJIKH.
KnacudikamiitHi MeTOIM Bi3HAYAIOTHCS TPOCTOTOI Ta MIBHAKICTIO TPOBEIEHHS, IX MOXHA
BUKOPUCTOBYBATH JUISI OLIHKU BEJIMKOI KUIBKOCTI O3MYANIbHUKIB Ta 0ci0 pi3HuX Kateropiil. OnHak
BOHHM HE HAJAIOTh JIETANBHOI OIHKH ()iHAHCOBOTO CTaHy MO3WYAJbHHKA Ta MOXYTh OyTH MEHII
HaJIHUMH B yMOBaX 3MiHH €KOHOMIYHO1 CUTYaIlii.

3 iHmoro OOKy, PEHTHHTOBI METOAW JO3BOJISIIOTH OTPUMATH OUIBII JOKJIAIHY OIIHKY
(hiHaHCOBOTO CTaHy MO3MYaIbHUKA Ta BUKOPUCTOBYBATH iX JIJIS Pi3HUX KaTeropii kiieHTtiB. [Ipore
BOHM BHMAararoTh OLUIbIlIEé Yacy Ta 3yCWJIb Ui TNPOBEJCHHSA, a TaKOX JETaJbHOrO BiIOOpY
(hbiHaHCOBHMX TOKa3HMKIB. TakoX BOHW HE 3aBXIHM JAlOTh TOYHWUN MPOTHO3 WMOBIPHOCTI nedonTy
MO3MYAIbHUKA.
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Hapemti, mporHo3Hi METOAM BiJ3HAYAIOTHCS MOXIIMBICTIO OTPUMATH TOYHHHA IPOTHO3
MoBipHOCTI Aedonty. [Ipore BoHM MOTpeOyIOTH BETUKOI KITBKOCTI AJaHUX TpO (HiHAHCOBUIl CTaH
MO3WYANILHUKIB Ta HE HAJIAIOTh JIOKJIAQJHOI OIIHKK 1XHBOI1 (piHaHCOBOI cutyamii. Kpim Toro, BoHH
TaK0X MOXXYTh OyTH MEHIIl HAJAIMHUMHU B yMOBaX 3MIHU €KOHOMIYHOI CUTYaIIii.

Bubip Meromy OIIHKH KpPETUTOCIPOMOXKHOCTI IMO3WYaIbHUKA ITOBHHEH 3aJICKATH BIJI
KOHKPETHHX IIiJIeH OI[IHKU, KaTeropii mo3uyaibHUKa, HASBHOCTI iH(OpMaIllii, a TAaKOK €KOHOMIYHOI
curyarii. KoxxeH MeTox Mae cBOi mepeBaru Ta OOMEKEHHsI, 1 BXKJIMBO BPaXxOBYBATH X Mpu BHOOpI
HaWOUIBII MIAXOIAIOTO MiAX0IY O OIIHKU KPEAUTOCTIPOMOKHOCTI.

KpenuTHuii CKOpUHT - II€ METOJ OLIHKHA KPETUTOCIPOMOXKHOCTI, SIKHH TPYHTYETBHCS Ha
CTAaTUCTMYHOMY aHali3l JaHuX 0po (IHAHCOBUM cTaH MO3WYaJbHUKA. METOA CKOPHUHTY
BUKOPUCTOBYE CHCTEMY OalliB, sIKi NPHCBOIOIOTHCS KOXXHOMY TMOKa3HHKY (iHAHCOBOTO CTaHYy.
PeliTunr nmo3uyanbHUKa BU3HAYAETHCS HA OCHOBI 3arajibHOI KiTBKOCTI OaliB.

KpenuTHuii CKOPUHT € OJHUM 3 HAWMOIIMPEHIINX METOJIB OLIHKH IUIATOCTIPOMOKHOCTI
MO3WYANbHUKIB. BiH MIHMPOKO BHUKOPUCTOBYEThCS B OaHKIBCHKIM MpakTUIll ISl  OLIHKH
KPEIUTOCIIPOMOXKHOCTI (Pi3UIHUX 0Ci0, sIKi € mo3nJaIbHUKaMu OaHKiB [8].

VY cydacHUX yMOBaxX KpeIWTHHMH CKOPUHI 3a3Ha€ 3HaA4YHUX 3MiH. KiII0UOBOIO TEHICHIIEIO €
PO3BHUTOK MIAXOIIB 10 MPOBEACHHS KPEIUTHOTO CKOPUHTY, SKi 0a3yroTbcs Ha BHKOPHCTaHHI
LITYYHOTO IHTEJIEKTY.

[lepeBaru BUKOpUCTaHHA ITYy4YHOro 1HTENeKTy (nani 1II) B kpeAUTHOMY CKOPHHTY:

1. binpm TouHMH TPOTHO3 HMOBipHOCTI aAedonty mno3uyanbHuka. LI mo3Bonse
BpPAaxOBYBaTH OUTBIITY KUTBKICTh (PaKTOPIB, SKi BIUIMBAIOTH HA KPEAUTOCIPOMOXKHICTH
no3uyanbHuka. lle n03Bomse oTpumyBaTH OUIBII TOYHMH TNPOTHO3 MMOBIPHOCTI
e oIITy MO3UYaIbHAKA.

2. IIBuakicte 1 aBTOMaTu3alis npouecy omiHku. LI no3Bomnsie aBTOMaTH3yBaTH MpoIliec
OLIHKA KPEIUTOCIPOMOXKHOCTI TMO3WYaidbHUKa. Lle 103BONsiE 3HAYHO CKOPOTUTH
BUTpPATHU Yacy 1 pecypciB.

3. MoxnuBicTe ajanrarii 10 3MiH ekoHoMiuHOi cutyanii. LI mo3Bonsie amanTyBaTh
MO/JIeJIb KPEIMTHOI'O CKOPUHTY JI0 3MIH €KOHOMI4HOi cuTyauii. Lle 103Bosisie miaBUILUTH
TOYHICTH MPOTHO3Y WMOBIPHOCTI Ae(ONTy MO3NYaTHHAKA B YMOBaX 3MiHH €KOHOMIYHHX
yMOB [9].

Hanpuknan, xommanis «Cineantik Cucremc» (M. Hero-Mopk) mamae mmatdopmy
aHJIepalTUHTY, siKa 3a0e3nedye 111 OaHKIB Ta 1HIIUX KPEIUTHUX YCTaHOB CKOPOUYEHHS KPEIUTHHUX
pU3UKIB Ta, BiAMOBiAHO, 30uTKiB. [Iporpamumii mpoaykt «Ether Scienapticy moennye Oe3miu
HECTPYKTYPOBaHMX 1 CTPYKTYPOBAaHUX JaHUX, PO3YMHO NEPETBOPIOE JaHI, HABUYAETbCA Ha KOXKHIN
B3a€EMOJIIT Ta HaJa€ KOMITICKCHY iH(opmariro po anaepaitunr [10].

B Vkpaini Bukopuctanns LI B kpeqUTHOMY CKOPUHTY € BITHOCHO HOBUM TpeHoM. OgHak
psAa  yKpalHCBKMX KOMIIAHIM B)XKE€ NPOMOHYIOTH MPOAYKTH 1 TOCIYTH, SKi 0a3yloTbCs Ha
BukopuctanHi LI ans oiHKM KpeIuTOCTIPOMOKHOCTI TO3UYATBHUKIB.

Bukopucranns LI B kpeAUTHOMY CKOPUHTY € IEpPCIEKTUBHUM HAINPSMKOM po3BUTKY. LI
Ma€e TOTEHI[ial 3HAYHO MiJBUIIUTH TOYHICTh OIIIHKK KPEAUTOCIPOMOMKHOCTI MO3UYANLHUKIB, a
TaKOK aBTOMAaTH3YBaTH MPOIEC OIIHKH.

OuikyeTbes, o B MaiOyTHoMy BukopucTaHHs LIl B KpeIuTHOMY CKOpPHHIY CTaHE Ie
Oimpmr mommpeHuM. lle m103BoMTH (iHAHCOBMM yCTAaHOBAM MpHMATH OUIBII OOTPYHTOBaHI
pillIeHHS PO HAJAaHHS KPEIWTIB, 10 HPU3BENE 10 3HIKEHHS KPEIUTHUX PHU3UKIB 1 MiABHILECHHS
e(EKTUBHOCTI KpEIUTyBaHHS.

OTxe, KpeIUTHUHA CKOPHUHT € BaXKJIUBUM 1HCTPYMEHTOM JUIs OLIHKU KPEAUTOCIIPOMOKHOCTI
no3uvanbHuKiB. Po3Burok I BimkpuBae HOBI MOXJIHMBOCTI JIsS TMiABHIIEHHS €(QEKTUBHOCTI
KpEIUTHOTO CKOpHWHTY. O4iKyeTbes, 10 B MalOyTHhoMy BukopuctaHHs Il B kpemutHOMy
CKOPHHTY CTaH€ II¢ OUTBII MOIIUPEHUM.
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BucnoBku. Ha oCHOBI mpoBEIEHOTrO JOCHITKEHHS OYJIO BCTAaHOBJIICHO, IO ICHYE PsI
po6JeM y BU3HAUEHHI KPeIUTOCIPOMOXKHOCTI MO3UYANIbHUKA, SIKI MOCUIIOIOTHCS B yMOBaxX BiliHM.
J10 HUX BIAHOCSITHCA:

1. 3HmKeHHs SKOCTI JaHWUX Mpo (IHAHCOBUM CTaH MO3WYaIbHUMKA. B yMoBax BiiiHH

NO3UYAILHUKU MOXKYTh BTPATUTH POOOTY, TOXOJH, a TAKOXK 1HIII JHKEpera MorameHHs
kpenuTiB. Lle Moxke mpu3BecTH A0 MOTIpIIeHHS iX (iHAHCOBOTO CTaHy i, BIAMOBIAHO, 110
I IBUIICHHS PU3UKY Ae(OTYy.

2. 3MiHA MOBENIHKH IMO3WYAIbHHKIB. B yMoBax BiliHM MO3MYAIBHUKHA MOXYTh 3MiHUTH
CBOIO TIOBEIHKY, HAMPHUKIIAJ, 30UIBIIUTA BUTPATH a00 B3SATH NOAATKOBI KpeauTH. Lle
MO’KE MIPU3BECTH JI0 MOTIpIIEHHS X (DIHAHCOBOTO CTaHy 1, BIAMOBIIHO, A0 MiABUIIICHHS
pU3HKY aedonTy.

3. 3MiHa eKOHOMIYHOi cuTyauii. B ymoBax BiiHM €KOHOMIYHA CHUTYyallisi MOXE pi3KO
3MIHUTHCS, 10 MOXKE IPU3BECTH J10 3MIHHM PU3HUKY Ae(OITY MO3UYaTbHUKIB.

Jnst BUpIIIEHHS IIUX Mpo0sieM OyI10 3alporIOHOBAHO PsIJi pEeKOMEH AL, 30KpeMa:

1. [lupoke BuxopucTaHHs mTy4Horo intenekrty. LIl mo3Bosse BpaxoByBaTu OinbIly
KUJIBKICTh  (PAKTOPIB, $IKI BIUIMBAIOTh HA KPEIUTOCHPOMOXKHICTH MO3MYAIBHUKA, 1
aJanTyBaTH MOJENb KPEAUTHOIO CKOPUHTY JI0 3MiH €KOHOMIYHOT CUTYaIlil.

2. PosmmpenHs Habopy naHUX Npo GiHAHCOBHMA CTaH Mo3nvaabHUKa. DIHAHCOBI YCTAaHOBU
MOBHMHHI BUKOPHCTOBYBATH OUIBIIE JHKEpEN JAaHWUX I OIIHKK (DIHAHCOBOTO CTaHY
MOo3WYaIbHUKA, BKIIOYAIOYN HECTPYKTYpPOBaHI JIaHl, Taki SK COIiaJbHI MEpPEeXi Ta JAaHi
PO TOBEIIHKY.

3. Po3pobka HOBHX METOJIB OLIHKH KPEIUTOCIPOMOMKHOCTI MO3WYalbHUKIB. DiHAHCOBI
YCTAaHOBM TIOBMHHI PO3pOOJSATH HOBI METOAM OLIHKH  KPEIUTOCIPOMOKHOCTI
NO3MYAJIbHUKIB, SIKI BPaXOBYIOTh OCOOJIMBOCTI YMOB BilfHH.

BrpoBamkeHHsT 1mHMX peKOMEHAAMI JO3BOJUTH (PIHAHCOBUM YCTAHOBAM  ITiJIBUIIUTH
TOYHICTh OLIHKH KPEAUTOCIPOMOXKHOCTI MO3WYAILHUKIB 1, BIAMOBIIHO, 3MEHIIUTH KpPEIUTHI
PHU3MKH B yMOBaX BIMHHU.

Ha popmatok 1o 3a3HaueHMX peKOMEHJAlii, [uisi BHUpILIEHHS MpoOjJeM BU3HAYECHHS
KPEIUTOCIIPOMOXKHOCTI MO3MYaJIbHUKA B YMOBaX BIMHH HEOOXiMHO TakoXk: 1) 3aiHCHUTH pO3pOOKY
€IMHUX METOJOJOTIYHUX TMIJIXOMIB 1O OIIHKH KpPEeIUTOCIPOMOXKHOCTI TMo3udaiabHUKIB. lle
J03BOJIUTH  (PIHAHCOBUM yCTAaHOBAM OTPUMYBAaTH OUIbII TOYHI Ta TOPIBHAHHI OIIIHKH
KPEAUTOCIIPOMOKHOCTI TMO3WYanbHUKIB. 2) Hamarogutu cmoiBmpaiio (iHAaHCOBUX YCTaHOB 3
JepKaBHUMHU OpraHaMH Ta IHIIMMHU OpraHi3alisiMU A OTPUMAaHHsS JOJATKOBHX MJAaHUX IPO
¢inaHCcOBUI cTaH MO3MYANbHUKIB. Lle 103BOMNTH (iHAHCOBHUM yCTaHOBAM OTPUMATH OLIBII IMOBHY
KapTUHY (iHAHCOBOTO CTaHy Mo3uyaibHUKIB. 3) IlonmymsipuszyBaTu (piHAHCOBY I'pPaMOTHICTH cepel
HaceneHHs. Lle 103BONMUTH MO3MYaIbHMKAM Kpalle po3yMiTH cBOi (iHaHCOBI 3000B'A3aHHA 1
npuiiMaty O1UIbII OOIPYHTOBAHI PIIIEHHS TPO KPEAUTYBaHHS.

BripoBapkeHHs 1TUX 3aX0/1iB J103BOJIUTH (DiHAHCOBMM yCTaHOBAaM Ta TMO3WYAbHIKAM Kparie
aZlanTyBaTHUCS 10 YMOB BIWHHM 1 MiHIMI3yBaTH PU3HKH, TIOB'I3aH1 3 KPEIUTYBAHHSIM.

JlitepaTypa

1.  Acrap’eBa K. O. Ominka KpeguTOCIPOMOXKHOCTI MINIPHEMCTB i3 ypaxyBaHHSIM HomaTKoBHX OopriB. Coyianbho-
EeKOHOMIUHI Ma NPABosi OCHOBU CYUACHOT 0epiicasu 6 KOHmeKcmi enobanizayii: MbKHap. HayK.-PakT. kKoHd., 20-21 moToro
2015 p.: Te3u gon. Kuis, 2015. C. 74-77.

2. Black J., Hashimzade N., Myles G. Oxford dictionary of Economics. New York : Oxford university press, 2012. 471 p.

3.  Buroscekuii B. I'. BusHaueHHs KpeIuTOCTPOMOKHOCTI B €KOHOMIYHIM JIiTepaTypi: OIliHKa miaxomdiB. Bickuk XK/ITY. Cepis:
Exonomiuni nayku. 2013. Ne 2 (64). C. 206-212.

4.  Gup B.E. Banking and financial institutions: a guide for directors, investors, and counterparties. Hoboken, N.J. : Wiley,
2011. 364 p.

5. Oweneuko JI. OuiHKa KpeaUTOCIIPOMOXKHOCTI mMo3W4anbHUKIB Oanky. KBamidikariiina pobora 3i cmeniambHocTi 051
«Exonomikay, OIIIl «ExonomiuHa kiGepHeTnKa». HarioHanpHUH aBiarifHui yHiBepcuTeT MIiHICTEpCTBA OCBITH 1 HayKH
VYkpainu, M. Kuis, 2023. 84 c.

6. CwmoneBa T. M. OuiHka KpeAUTOCIIPOMOXHOCTI MO3WYaibHUKA: TpoOiIeMu Ta nepcrnektuBu. OOMIK i KOHTPOJb B
YOpaBIiHHI MiANPHEMHALBKOIO TisUTBHICTIO : Mamepianu V Misxchapoownoi uaykoso-npaxmuunoi xonghepenyii, 19-20
BepecHs 2017 p. Kuis: Exckmroszus-Cuctem, 2017. 192 ¢. URL:https://bit.ly/3tyFrCb

7. Anderson B. S. Developing Credit Scorecards Using SAS Credit Scoring for Enterprise Miner 5.3. Cary: SAS Institute Inc,
2009. 41 p.

38



ISSN 2786-5002 (online) ®IHAHCOBO-KPEANTHI CUCTEMW: MEPCNEKTUBU PO3BUTKY
ISSN 2786-4995 (print) FINANCIAL AND CREDIT SYSTEMS: PROSPECTS FOR DEVELOPMENT

4(11)2023

8.  Alternative Credit Scoring of Micro-, Small and Medium-sized Enterprises. Hong Kong Monetary Authority. 2020. URL:
https://www.hkma.gov.hk/media/eng/doc/key-functions/financialinfrastructure/alternative_credit_scoring.pdf.

9.  Credit scoring approaches guidelines. World Bank Group. 20109. URL:
https://thedocs.worldbank.org/en/doc/935891585869698451 -
0130022020/original CREDITSCORINGAPPROACHESGUIDELINESFINALWEB.pdf.

10. Schroer A. AI and the Bottom Line: 20 Examples of Artificial Intelligence in Finance. Uniting People Tech. 2021. URL:
https://builtin.com/artificial-intelligence/ai-finance-banking-applications-companies.
Cmamms naoiiiwna 0o pedaxyii 01.11.2023
Cmammio pexomendosano oo opyky 15.12.2023

Oleksii Miroshnyk

PhD in Economics, Associate Professor,

Education and Research Institute ““Karazin Banking Institute™
V.N. Karazin Kharkiv National University,

4 Svobody Square, Kharkiv, 61022, Ukraine;

e-mail: a.miroshnik84@gmail.com

ORCID 1D:0000-0002-9220-9877

Svitlana Shubina

PhD in Economics, Associate Professor,

Education and Research Institute ““Karazin Banking Institute”,
V.N. Karazin Kharkiv National University,

4 Svobody Square, Kharkiv, 61022, Ukraine;

e-mail: shybina@ukr.net

ORCID ID: 0000-0003-0266-5893

Valeriia Shulha

Corporate Client Service Manager at JSC CB "PrivatBank",

9 Akhsarova Street, Kharkiv, 61202, Ukraine

e-mail: lera20001260@gmail.com

ORCID ID: 0009-0003-7870-5561

Problems of determining the borrower's creditworthiness

Abstract: This article addresses the challenges associated with determining the borrower's creditworthiness.
The authors define the borrower's creditworthiness as the ability to timely and fully meet debt obligations to the lender.
This determination is based on an evaluation of the borrower's financial condition, forecast of business development,
and other factors influencing the ability to repay the loan.

The authors identify internal and external factors affecting the creditworthiness of borrowers in Ukraine.
Internal factors include the economic situation, regulatory policies, credit history, credit rating, and a lack of financial
literacy. External factors encompass the global economic situation and the political climate.

The article also discusses challenges in determining the borrower's creditworthiness during times of war. The
authors note that creditworthiness can sharply decrease during such periods due to factors such as reduced income,
increased costs, decreased demand for goods and services, and an unstable economic situation.

To address these challenges during wartime, the authors propose the following recommendations:

1. Widespread use of artificial intelligence: Al enables the consideration of more factors affecting the
borrower's creditworthiness and the adaptation of credit scoring models to changes in the economic situation.

2. Expansion of data on the borrower's financial condition: Financial institutions should utilize more data
sources, including unstructured data such as social media and behavioral data, to assess the borrower's financial
condition.

3. Development of new methods for assessing creditworthiness: Financial institutions should create new
methods that account for the specific conditions of wartime.

4. Establishment of cooperation between financial institutions and government agencies: This collaboration
will provide additional data on the financial condition of borrowers, offering financial institutions a more
comprehensive view.

5. Promotion of financial literacy among the population: Improving financial literacy will empower borrowers
to better understand their financial obligations and make more informed lending decisions.

Implementing these recommendations will enable financial institutions to enhance the accuracy of
creditworthiness assessments and, consequently, reduce credit risks during times of war.

Keywords: borrower's creditworthiness, creditworthiness assessment, assessment methods, creditworthiness in
times of war, credit scoring.

For citation: Miroshnyk O., Shubina S., Shulha V. Problems of determining the borrower's creditworthiness.
Financial and credit systems: prospects for development. Ne4(11) 2023. P. 41-47. DOI: https://doi.org/ 10.26565/2786-
4995-2023-4-04 [in Ukraine]
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Econometric forecasting of academic management in the face of uncertainty
regarding hostilities

Abstract: This article addresses the interrelations between economic factors and military conflicts,
examining the role of econometric forecasting in academic management during periods of uncertainty surrounding
hostilities. It delves into the two principal theories of classical macroeconomics—neutrality and dichotomy—and
explores their applicability to the complex interplay between economic forces and military dynamics. In doing so, it
challenges the conventional binary view of conflicts as either war or peace, emphasizing the nuanced gradations
that emerge over time.

The study highlights the significance of economic advantages in shaping decisions related to military
conflicts and underscores the role of econometric forecasting as a critical factor in academic institutions navigating
the indirect repercussions of hostilities. The article also presents a comprehensive examination of strategic
interactions, introducing distinctions between moves, rounds, and plays in conflict scenarios.

Drawing on recent research and publications, the article underscores the importance of understanding
the economic principles governing the preservation of peace and forecasting the consequences of such
decisions. It references seminal work by economists P. Romer, R. Lucas, R. Barro, |. Salla y Martin, and R.
Levine, who laid the foundation for the study of endogenous economic development.

The theories of trade and military conflict are two distinct branches in economic analysis and prediction.
Trade theory is founded on contractual agreements and mutual benefits, while military conflict theory centers on
competition for dominance. It's important to recognize that various analytical methods exist for modeling
equilibrium in such situations, whether they involve active hostilities or the coexistence of armed forces during
economic stagnation due to anticipated conflicts.

It becomes evident that the decision to initiate or de-escalate a military conflict is primarily driven by
economic advantages, even in the domain of academic management. In this context, econometric forecasting
techniques play a role in the economic activities of academic institutions, which may experience direct or indirect
consequences of hostilities. This is because various sectors must compete for their survival amidst these
dynamics.

Purpose: The study's objectives include assessing the impact of military budgeting productivity on
economic growth using economic and mathematical modeling techniques, with a focus on countries facing
uncertainties related to hostilities, evolving budget and tax regulations, and inflation. The article adapts the models
of J. Battis and T. Koeli to facilitate this analysis.

Methods: Macroeconomic Analyses, Econometric Analyses, Trend Analyses

Results: Determining the optimal level of taxation to obtain the necessary income for the budgets of
academic institutions in conditions of uncertainty in the conduct of hostilities.

Conclusion: In conclusion, the study challenges classical economic doctrines by establishing a strong
connection between military budget allocation and the real sectors of the economy. It underscores that a nation's
economic growth is contingent upon the productivity and effectiveness of its military budgeting, even in a
globalized world economic system. This study opens the door to further research in this interdisciplinary field.

© Suntsova Olesia, 2023
This is an open access article distributed under the terms of the Creative Commons Attribution License 4.0.
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Introduction: The theories of exchange and military conflict represent parallel branches
within economic analysis and prediction. The theory of exchange is grounded in contractual
agreements and mutual gains, while the theory of military conflict revolves around competition for
supremacy. It is worth noting that there are various analytical approaches for modeling equilibrium
in such scenarios, whether it pertains to active hostilities or armed peaceful coexistence amid
economic stagnation triggered by the anticipation of conflict.

It becomes evident that the decision to engage in or de-escalate a military conflict is
predominantly influenced by economic advantages, even within the realm of academic
management. In this context, econometric forecasting techniques can be viewed as contributing
factors to the economic activities of academic institutions, which may bear the direct or indirect
consequences of hostilities. This is because productive forces in all spheres vie for their sustenance
in the face of such dynamics.

The initiation and resolution of hostilities are commonly viewed as a binary concept, where
states are perceived to be either at war or at peace. However, this dichotomy can exhibit a multitude
of nuances and subtle gradations. What may seem dichotomous in the short term often reveals a
continuous spectrum when observed over the long term. The unresolved aspect of the overarching
issue lies in understanding the economic principles governing the preservation of peace and
forecasting the repercussions of such decisions.

In such binary models, the conventional challenge arises in determining the subsequent
course of action following the commencement of hostilities, whether they persist or conclude.
However, conflicts, including wars, conform to continuous models wherein ongoing events
manifest through typical interactions between parties involving a delicate balance of cooperative
and confrontational activities. In strategic interactions, it is crucial to differentiate between moves,
rounds, and plays.

During these interactions, each participant is afforded the opportunity to make an offer in
each bidding phase. A move in the auction signifies an individual player's decision to participate or
abstain from the bid, essentially choosing to engage or pass. Since outcomes materialize after each
bidding round is completed, engaging in multiple rounds implies a series of winnings distributions.
Successive rounds can exhibit the same outcome pattern, akin to a recurring prisoner's dilemma
scenario [8-9]. Within a given round, there may be a sequence of bidding moves or negotiations
among players. However, it's essential to note that these moves and rounds do not yield outcomes
until the conclusion of the round [9].

Literature Review and Problem Statement: The late 1980s witnessed significant attention
given to the exploration of the new theory of endogenous economic development, which serves as
the foundation for all assumptions in this study. Notably, economists P. Romer and R. Lucas [9]
were pivotal in this regard, as they not only identified but also empirically substantiated the primary
factors driving a nation's economic growth. These pioneering studies can be considered as early
theories of long-term endogenous economic growth, outlining the following key determinants:
investments in physical and human capital, taxation policies, and technological advancement. In the
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1990s, American researchers R. Barro, I. Salla y Martin, and R. Levine further expanded this body
of work by introducing another element crucial to a nation's economic growth — financial
development [1, 3, 5-8].

For the first time, we endeavor to assess the specific impact of each segment of a nation's
military budget on the productive efficiency of economic processes, building upon the previously
mentioned theory of endogenous economic development. While F. Norzad made an attempt at a
similar assessment in his work, he did not fully account for the unique characteristics of countries
with military-based economies. Therefore, our study aims to enhance the applicability of the Battis
and Koeli model in such contexts.

Formulation of the Article's Objectives (Task Setting): This study aims to investigate the
influence of military budget productivity on economic growth through the application of economic
and mathematical modeling techniques. In this context, we will adapt the models of J. Battis and T.
Koeli [2, 4] to transform the stochastic productivity model for usage in nations facing uncertainties
related to hostilities, ongoing changes in budget and tax legislation, and inflationary dynamics.
These factors are particularly pertinent for countries experiencing active conflicts within their
territories.

Research Results: Since military actions tend to be largely ineffective in achieving Pareto
improvements, pursuing a peaceful resolution to a military conflict remains a preferable option.
However, the effectiveness of settlement agreements hinges on the presence of mechanisms to
ensure their enforcement. Typically, these arrangements necessitate the involvement of a third
party, often referred to as an enforcer, to oversee their implementation.

The potential for establishing a long-term mutually beneficial relationship among all
involved parties serves as a motivating factor for complying with such agreements, making them
binding in nature. Nonetheless, mutual commitments, whether in marital relationships or other
contexts, are often vulnerable to well-known challenges, including the so-called "last-period
problem™ and other issues. In situations where there is no third party available (e.g., in territorial
disputes among animals or in the international rivalry among powerful states), the likelihood of
achieving and maintaining peace diminishes significantly.

It's important to note that the mere existence of binding agreements doesn't eliminate the
possibility of conflict entirely. Despite having a legal framework in place to enforce agreed-upon
settlements, legal disputes and proceedings remain a substantial aspect of human activity. In a
military conflict, the stakes can range from life and death to the pursuit of specific gains [1], and the
objectives may involve either the destruction of the enemy or territorial adjustments.

In traditional economic theory, perfect competition involves a multitude of buyers and
sellers in the market for military goods and services. A standard monopoly within the military-
industrial complex entails a scenario where there is one seller and numerous buyers. A duopoly, on
the other hand, occurs when there are two sellers and multiple buyers. It's also possible to have a
situation where there is a dominant monopoly seller coexisting with several smaller sellers. Similar
analogies can be drawn in the realm of military conflict theory: bilateral monopoly corresponds to
one-on-one military engagements. A typical monopoly, including within the military-industrial
complex, resembles the relationship between a tyrant and subjects. The decisions of the tyrant can
influence the choices made by citizens, such as the decision to rebel or acquiesce, but individual
citizens typically do not anticipate that their significant investments in repressive apparatus will
sway the tyrant's decisions. In a conventional monopoly, buyers wield influence over prices, but in
the model of pure conflict, there is no exchange between citizens and a tyrant.

Alliances can emerge when there are at least two strategic players involved [5]. One of the
primary forms of alliances involves strategic players uniting against passive players. If, for some
reason, one of the strategic players switches allegiance to another strategic player, an alliance may
also form, often directed against a group of non-strategic players who have essentially lost their
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leader. By default, alliances typically constitute coalitions of certain strategic players aligning
against others. [6].

A classic illustration of a non-profit threat is the strategy known as 'mutual assured
destruction' (MAD), employed to discourage the outbreak of nuclear warfare. In this strategy, if a
nation faces a nuclear attack from an aggressor, it can be anticipated that retaliating will result in the
aggressor suffering a nuclear counterattack, thereby incurring losses relative to the status quo.

While non-profit threats cannot be conclusively verified in terms of sequential rationality,
there are certain circumstances where they can be reasonably relied upon:

1. When a party commits to an action, and this commitment is irreversible, effectively
closing off any retreat (akin to 'burning all bridges').

2. When the ongoing interaction holds future opportunities, and responding to the
aggressor's provocation would tarnish one's reputation and result in substantial losses.

3. When the adversary is deemed irrational or indeed demonstrates irrational behavior,
leading to a retaliatory response regardless of immediate profitability considerations.

In practice, even a nonzero perceived or subjective probability of encountering such
irrationality can serve as a sufficient deterrent against initiating an attack. [8].

In order to construct a model for the optimal budget structure of academic institutions in the
midst of hostilities' uncertainties, it's essential to recognize that the allocation of substantial budgets,
whether public or private, to academic institutions encourages states, functioning as economic
entities in our globalized world, to effectively manage the additional funds they receive. This is
because the expansion of production and sales of military goods has a direct impact on the overall
GDP of countries engaged in the sale of such goods while concurrently diminishing the GDP of
nations that allocate significant resources towards purchasing military equipment.

This underscores the importance of state governing bodies not only expending their
paramilitary revenues but also utilizing them to generate returns, thereby fostering the development
of their national economies to better provide services. Consequently, let's assume that academic
institutions' budget revenues during times of hostilities stem from primary sources, including public
funds, private contributions, and donations from international organizations or financial infusions
from other countries. This assumption is designed to curtail excessive monetary transfers to
academic institution budgets directly within the territory where hostilities are occurring.

Moreover, the size of these budgets will be significantly influenced by the application and
enforcement of economic sanctions in accordance with decisions made by specific countries or
international organizations within our globalized environment. As they form the political majority,
they enact regulations or amend laws delineating the rules governing the augmentation of academic
institution budget revenues. Ideally, the overarching strategic objective is to maximize the well-
being of the country or safeguard it against military aggression:

vu(w+U) + (1 —u(w + V),

Where is determined taking into account the usefulness of the steps in the formation and use
of academic budgets(U,U) , obtained in calculating the highest and lowest utility for them to
improve the indicators of economic development U. Suppose that u (-) and grows and falls
(U (-)>0, u”"(-)<0). w This is an index of the ratio of the level of academic budgets of IP to
those collected in revenues from various sources in the military budget (the level of paramilitary,
determined by the cost method). w = w; wAccordingly, government policy, which is strategically
aimed at economic participation in conditions of uncertainty in hostilities on the territory of the
state and anywhere abroad, as well as participation in the application of international economic
sanctions in a globalized world, and government policy, which has a strategy in any form of state
participation in hostilities in conditions of uncertainty. Denote Aw =w — w > 0for the degree of
polarization of these strategic directions of economic development in a particular country and w, =
for the average level of distribution of spending/non-spending of financial resources on hostilities in
conditions of uncertainty and globalization.
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Such parameters of allocation of levels of participation/non-participation of financial
resources in military budgets of various types make it possible to determine how economic The
policy in the past, which developed with the adoption of laws by certain political forces in the past,
influenced the budget and tax policy in the formation of military budgets at the present stage and
what is their impact on the GDP of each individual state.

The level of inconsistency of a certain government policy that influenced the formation of
academic budgets in countries where hostilities take place is calculated by the function of social
utility u( - ) mosnaueno 3a r,(x) = —u" - That is, such a strategic direction of state policy has led to
the inefficient use of financial resources collected for military operations at all levels of X
government structures. This level of inconsistency of the strategy with the use of the function of
social utility should be r;(-) < 0 or r;’(-) > 0.

It should be noted that in conditions of uncertainty in the conduct of war or tangential
participation in hostilities, any tax system of the country must be completely open and transparent.
Then denote by 6 report of the formed and used financial resources of military budgets (their
productivity in society) for a certain period. Let's denote the mechanism of openness of the
authorities for their activities on and the creation and use of military and the openness of the tax
system to payers for {z(8),y(6)} . To simplify the recording of these parameters in the model we
introduce such indicators as {7, y}, which mean indicators of the share of tax revenues t a share of
income from other private or international sources of income to the budgets of academic institutions
with a correspondingly high and low level of productivity of business entities in a given region
regarding the function of public utility for a certain period. Then limiting the level of tax payments
by business entities in a given region with high productivity (to what extent agents can be

considered profitable at a certain level of taxation) can be written as:
y

U=y-i-w(5)zy-z-v(5)=U+e(y) M
U - the highest level of social utility of the state body in conditions of uncertainty in the
conduct of hostilities;
y, y - respectively, the highest and lowest GDP of the region;

v - expenditures of capital and labor to obtain such income;

6 - the highest productivity of business entities in conditions of uncertainty in the conduct of
hostilities;

7, T - respectively, the largest and smallest amount of taxes paid with a intended purpose for
the formation of budgets of academic institutions;

@(X) - ue ¥(y/8) — ¥(y/6), which grows and transforms along with in while ¥"( ) >0,
_ll)lu( ) > 0.

v(?—lp(%))+(1—v)<z—¢(§>>2vﬁ+(1—v)g+b. ?)

Determining the optimal level of taxation to obtain the necessary income for the budgets of
academic institutions in conditions of uncertainty in the conduct of hostilities

Conclusions: As commonly understood, classical macroeconomics encompasses two
fundamental doctrines: neutrality and dichotomy. If we adhere to these principles, it may appear
that in the long run, there exists no correlation between military budget allocation and the real
sectors of the economy. Nevertheless, we have empirically confirmed that military budgeting and
the real economy are interconnected, mutually influencing each other's development. Consequently,
this raises the question of discerning the interdependency between the productive efficiency of
processes within both the tangible and paramilitary sectors of the economy and the evolution of
military budget allocation itself.

The military budgeting sector constitutes an integral part of the tangible economy.
Consequently, a specific country's economic growth is also contingent upon the productivity and
effectiveness of its military budgeting. Thus, for the first time, we can recognize the potential
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impact of military budget allocation and its productive efficiency on the economic growth of a
particular nation within the framework of a globalized world economic system.
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ExoHoMeTpr4He NPOrHO3yBaHHs YIPABJIHHSA aKAIeMi4HOI0 Jif1bHICTIO
B YMOBaX HeBIIEBHEHOCTi MPH BilicbKOBHX Jisix

AHoTanis. Y 1wl crarTti posrismaetecs npoOieMa B3a€MO3B'A3KIB MK EKOHOMIYHUMH (hakTopamH Ta
BIICBKOBUMHU KOH(JIIKTaMH, JOCHIKYIOYM pOJb E€KOHOMETPUYHOIO MpPOTHO3yBaHHS B KOHTEKCTI aKaJeMIuHOTO
YIpPaBJiHHSA B yMOBaX HEBM3HAYEHOCTI, III0 OTOYY€E BOEHHI moJii. B craTTi rimboko aHami3yroThesl 1BI OCHOBHI Teopil
KJIACHYHOI MaKpOEKOHOMIKM - HEHTPaJbHICTh 1 IMXOTOMIsl - Ta JOCHIIKYETHCS iX 3aCTOCOBHICTBH JIO CKJIQJHHUX
B3a€MOBIJIHOCHH MK €KOHOMIYHUMH CHJIAMH Ta BIHCBHKOBOIO JUHaMiKol0. IIpn 11bOMy BHKIMKA€THCS KOHBEHLIHHHMN
IBIAKOBHIA IOTIISA HA KOH(MIIKTH K BiifHy a00 MHp, HATOJIOIIYIOYH HA HIOAHCAX, SKi BHHUKAIOTH 3 YaCOM.

JIoCHiIKeHHST TIKPECTIOE BAXKIMBICTH EKOHOMIYHHX IiepeBar y (opMyBaHHI pillleHb, MOB'I3aHAX 3
BIICEKOBUMH KOH(IIKTAaMH, Ta MiJKPECIIOE POJIb ESKOHOMETPHUYHOIO IPOTHO3YBaHHS SIK KPUTHYHOIO YMHHHKA Y
HaBiramii akageMiYHHX YCTaHOB y KOHTEKCTI OMOCEPEeAKOBAHMX HACHIAKIB BIHCHKOBHX TOAiiH. B crarri Takox
MIPECTaBICHO BCEOIYHMIA aHANI3 CTPATETIYHNX B3a€MOJIH, BBOISIYN PO3PI3HEHHS MK XOIaMH, payHIaMH Ta pyXaMH B
CIICHapisIX KOHDIIIKTY.

Ha ocHOBI ocTaHHIX IOCHTI/DKEHb Ta IyOmiKaliil cTaTTs MiJKPecNOe BaXKIUBICTh PO3YMIHHS E€KOHOMIYHHX
NPUHLMIIB, SKI KEPYIOTh 30€pEeXKCHHSIM MHPY 1 HepenOadyeHHsSM HACHIiAKIB Takux pilieHb. BoHa mocuiaerbes Ha
BUIAaTHY poboTy ekonomictie P. Romer, R. Lucas, R. Barro, |. Salla y Martin Ta R. Levine, siki mokmaau OCHOBY st
BHBYEHHSI €HJIOT€HHOTO €KOHOMIYHOTO PO3BHUTKY.

Teopii oOMiHy Ta BICBKOBOTO KOH(JIKTY € IBOMa BiJMIHHHUMHU Taly3sMH B €KOHOMIYHOMY aHaji3l Ta
nporHo3yBaHHi. Teopis 00MiHy IPYHTYETHCSI HA KOHTPAKTHUX YroAax Ta B3a€EMHIi BUIOi, TOJI SIK TEOpisl BIHCHKOBOTO
KOH(JIKTY CrIpsiIMOBaHa Ha KOHKYPEHIIIIO 32 TereMOHir0. Ba)kiIMBo BpaxoByBaTH, 110 iCHYIOTh Pi3Hi aHANITHYHI METOAN
JUTE MOJCTIOBAaHHS PIBHOBArd B TAaKUX CHUTYAIisX, YU TO I aKTHBHI BIFICHKOBI [Iii, UM CITIBICHYBaHHS 030pOEHUX CHJI B
yMOBaxX €KOHOMIYHOI cTarHaIlii yepe3 o4ikyBaHi KOH(IIKTH.
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B crarTi crae oueBHOHNM, IO PIMICHHSA iHIMiFOBaTH a00 3HECTPYMHTH BilICBKOBU KOH(IIKT BU3HAYAETHCS B
Iepury d4epry eKOHOMIYHHMH IlepeBaraMi, HaBiThb y cdepi akaJeMidHOTO YIpaBIiHHA. Y [bOMY KOHTEKCTI
€KOHOMETPHYHI METOIW TMPOTHO3YBaHHS BINITPalOTh POJNb Y EKOHOMIYHIN IisSUTBHOCTI aKaJeMidHHX YCTaHOB, SIKi
MOJXKYTh 3a3HaBaTH MPSMHUX a00 OMOCEpeKOBAHMX HACTINKIB BifichKoBHX mii. Lle Tomy, mo pi3Hi CeKTOPH MOBHHHI
3MaraTucs 3a CBO€ iCHyBaHHS B YMOBaX TaKOi JTUHAMIKH.

Meta. OCHOBHOIO METOIO IOCH{/DKCHHA € OIliHKa BIUIMBY TNPOAYKTHBHOCTI BiCEKOBOTO OIOKETYy Ha
€KOHOMIYHUI PIiCT 3a JIOMIOMOTOI0 METOJIIB EKOHOMIYHOTO Ta MaTeMaTHYHOTO MOJICJIIOBaHHS, 3 (JOKyCOM Ha KpaiHu, sKi
CTHKAIOThCS 3 HEBU3HAYCHICTIO, MOB'SI3aHOI0 3 BIICHBKOBUMH JiSIMHU, 3MIHAMH B OFOJIKETHUX Ta MOJATKOBUX PETYJISALIAX
ta indsifinaMu nportecamu. Ctarts agantye moaeni J. Battis ta T. Koeli mist moseriieHHs Takoro aHaisy.

Meroau. MakpoeKOHOMIUHHI aHali3, EKOHOMETPUYHHUH aHali3, aHai3 TeHJCHIIH.

PesynpraTn. Bu3zHaueHHS ONTHMANBHOTO DIBHSI ONOJATKYBAaHHS JJIsl OTPUMAaHHS HEOOXIIHUX NOXOMIB JUIs
O0J/DKETIB aKa/IeMIYHUX YCTAaHOB B yMOBaX HEBU3HAUYEHOCTI Y TIPOBEICHHI BiICHKOBHX [ii.

3akimroueHHs. J{oCTi/UKeHHsT BUKJIMKA€ CYMHIBH IIOJ0 KJIACMYHMX EKOHOMIYHHX JOKTPUH, BCTAHOBIIOIOYH
MIIHY B3a€MO3B'SI30K MIXK PO3IIO/IIIIOM BIHCHKOBOTO OIOKETY Ta PeTbHIMH CEKTOpaMH eKOHOMIKH. BoHO miakpeciioe,
10 eKOHOMIYHHUH 3picT KpaiHW 3aIeXKHUTh BiJl MPOXYKTHBHOCTI Ta €(PEKTHBHOCTI PO3MOALTY i BIHCHKOBOTO OIOKETY,
HaBITh y CHCTEMi CBIiTOBOi eKOHOMIKH. Lle mociimKeHHs BiIKpHUBAE MOXIMBOCTI U MOHANBININX JOCTIKEHb B il
MIDXTaTy3eBil ramysi.

Kniouosi cnosa: exonomempuune npocHO3VEAHHS, aKAOEMIUHE YNPAGNIHHA, HEBU3HAYEHICMb, GiliCbKOGI
KOHIKMU, eKOHOMIYHE MOOENI08ANH S, eHOO2EHHUL eKOHOMIYHULL PO36UMOK, AKAOEeMIYHI YCMAaHO8U, OI004Cemy6anHsl,
Ginancosi nacnioku, eKoHOMIYHUL 3picm, cmpameziyne NPUUHAMMSL piuleHb, OnmuMizayis 6100cemy, OYiHKA PU3UKIE,
Qinancosa egpexmusHicmob. Memoou MAKPOEKOHOMINHUL AHAI3, eKOHOMEMPUYHUL AHALL3, AHALI3 MEeHOeHYI.
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KopnopaTtuBHa KynbTypa thiHaHCOBUX IHCTUTYLIN: aKkTyarnbHi npo6nemum,

CyyYacHi BMKINUKM Ta HeobOXiaHi TpaHccopmauii

AHoTauif. CeiToBa hiHaHCOBa kpu3a, noganblui MOTPSACIHHA B HaLiOHaNbHNX BAHKIBCbKMX CUCTEMaXx
DaraTbox KpaiH, B TOMY 4ucni 1 YKpaiHu, NpoaeMOHCTPYBanu SIBHY HEOOCKOHaniCTb Cy4aCHOro po3yMiHHS
CYTHOCTI, CKMafgoBUX i poni KoprnopaTuBHOI KynbTypu. KopnopatvBHa KynbTypa, $K i KOprnopaTuBHa
couianbHa BignoBiganbHICTL  (PiIHAHCOBUX YCTaHOB, (akTMYHO no3basneHi nNpaBoBOi  CKMNadoBOI.
KopropaTtuBHi kogekcu opmanbHO AeKNapyTb HU3KY MOpanbHO-€TUYHUX NPUHLMNIB, LiHHOCTEN, ane He
BKIMIOYAOTb MOSMOXEHb MPO  HeoOXigHICTb  BiONOBIQHOCTI  AisNbHOCTI  (DIHAHCOBMX YCTaHOB HOpMam
Mi>XXHaApOAHOro nNpaea Ta 3akoHam AepxasBu. KopnopaTvBHa KynbTypa B TakoMy BUMNAAN, SK i kopriopaTuBHa
couianbHa BianoBiAanbHICTb, L0 30e06inbLoro cnpMiMaeTbes Ik NeBHUIA aHanor 6narofifHocTi, BiairpaTb
BaXXMMBY POSb Y MPOCYBaHHI iMifXy Ta 3MiLLHEHHIO MO3UTMBHOI penyTaLii diHaHCOBMX IHCTUTYLIK. OgHak npu
LbOMY 30BCiIM He ChpusioTb YCBIAOMMEHHIO BiANOBiAanNbHOCTI 3a AOTPUMMaHHSA 3akoHIB 9K dyHOaMEHTY
KOpNopaTUBHOi KyNnbTypu, KOPMNOPaTUBHOI COLianbHOI BignoBiganbHOCTI B AisiNbHOCTI Bi3HEC-CTPYKTYp Y
diHaHCOBOMY CeKTOpI.

B sgKocTi ronoBHuMx npuuMH Kpu3 — rrobanbHoi iHaHCOBOI Ta Yy HauioHanbHUX 6GaHKIBCbKUX
cucTemax, IOpPUCTU Ta OOCHIOHUKM KOPMOPaTMBHOI KynbTypu HasBanu KoprnopaTUBHY HeLOOpO4YECHICTD,
nopyLleHHs HOpM 3akoHy 6aHkamu, BiANOBIOHO, HEHaNeXHe ynpaeriHHA. Taky KopnopaTuBHY KynbTypy, SKka
nosbaeneHa npaBoOBOi CKNadoBOi, He BUKOHYE pOri MpPaBOBOrO PErynsATopHOro MexaHiamy, HasBamnu
«gedekTHoo». BoHa He nuwe He NpoBOAMTb YITKOI MEXi MK 3aKOHHOK | HE3aKOHHOK OiASNbHICTHO
hiHaHCOBUX YCTaHOB i Jonyckae iHaHCOBI MaHinynsAuii, ane N He BUKOHYE rOMoOBHI PYHKLiT MO 3MiLHEHHS
No3nMTMBHOI penyTauii Ta NiaABULLEHHS AOO0BIpU A0 (PiHAHCOBMX YCTAHOB i (PIHAHCOBOro CEKTOPY B LifOMY.
BinbLe Toro, B ymoBax Kpus, pynHye Lo A0Bipy.

Y cTaTTi JocnigkeHi OCHOBHI nigxoou LWOAO PO3LUMPEHHs iHTepnpeTauii Ta CcknagoBux
KOpNopaTUBHOi KynbTypy (DiHAHCOBMX iIHCTUTYLiA, 0OrpyHTOBaHa HeobXigHicTb ii TpaHcdopmauii y HanpsaMmi
BNPOBaKEHHA MPaBOBOI CKMaZ0BOT 9K OCHOBW KOPNOpaTUBHOT KyNbTYpY 1 BiANOBIAANbHOCTI.

Knro4doei cnoega: hiHaHcosi ycmaHosu, baHKU, KopriopamueHa Kyfibmypa, HopMamueHa ckrnadoea,
sidriosidanbHicmb, KopriopamusHa couiasibHa 8idrnoegidasnbHicme.
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Beryn. [TutanHsM cyTHOCTI KOPHOPATUBHOI KYJIBTYPH, B TOMY YHCII, IHAHCOBUX YCTaHOB,
XapakTepucTHkaM ii 0a30BHX CKIAJ0BUX, pOJIi B YIpaBiiHHI Oi3HEC-CTPYKTypaMH, BUSBJICHHIO
(hakTopiB BIUIMBY Ha ii TpaHCQOpMAaIliI0 MPUCBIUCHO 037114 HAYKOBUX JOCIHIDKEHb 1 MyOsiKamiii.
[Ipote peanii HABKONMIIHBOTO CBITy, B LUJIOMY, 1 €KOHOMIYHOTO CEpEIOBHINA, 30KpeMa, TaK
CTPIMKO 3MIHIOIOTBCS, IO TI€BHA JHWCTaHIS BiAPUBY MK CPOPMYITHOBAaHUMH HAyKOBUMH
MOJIOKEHHSMHU, BUCHOBKAMM Ta BUMOTAaMH CYYacCHOCTI HE JIUINE 3aJUIIAETHCSA, @ 1HOMI W CTPIMKO
30umbmyeThesi. Lle cTocyeThes He muIe peKOMEHAAIl MO0 KOPHUTYBaHHS KOPIIOPATHBHOT
1 poJii, cepu 3acTOCYBaHHS OCHOBHUX CKJIQI0BHX.

[Touatox XXI cTONITTSA O3HAMEHYBAaBCS CBITOBOIO (DIHAHCOBOIO KPU30I0, HACTINKH SKOT
BiMuyTHI notenep. HacTymHe AecATHIITTS cTamo MepiojoM BHYTPIMIHIX (iHAHCOBUX IMOTPSCIHL B
0aHKIBCHKHX CHUCTEMax 0araTboX po3BHHYTHX KpaiH. B YkpaiHi 1i MOTpsCIHHS CYIPOBOJIKYBaIHCh
JTIKBIJAIi€l0 HU3KA OaHKIB, 3HAYHUMH 30UTKaMH IJIs JEP’KaBH, 3POCTAHHSIM PIBHSA COIIaIbHOT
HanpyskeHocTi. [IpuunHu 1ux noTpscinb nepedyBaroTh, B TOMY YHCII, 1 B IJIOUIMHI KOPIIOPATUBHOT
KYJbTypH Ta BIANOBIJAIBHOCTI (piHAHCOBUX IHCTUTYIIN. AJDKE BIICYTHICTH MPaBOBOI CKIIAIOBOT
KOPIIOPAaTHUBHOI KYJBTYpU HE CIpHsS€ BIPOBAKCHHIO KYJIbTYPHU IOTPHUMAHHS 3aKkoHy. Tomy
(dina"coBl MaHInynAmii 1 HeZOOpPOYECHICTh B 0araThOX BHUIAIKAX CTAIH CIPUHAMATUCH SIK
HopMasibHEe sBHIE. [Hmmit Oik Tiel * mpoOiieMH — HEMPaBOBOTO XapakTepy KOPIOPAaTUBHOI
KyJbTypH SICKpaBO TPOJEMOHCTpyBajla MOBHOMAcCIITa0HA BiliHA pOCIHCHKOI deneparlii mpoTh
Vkpainu. barato iHO3eMHHMX OaHKIB 3aJMINAIOTHCS HA POCIKNCHKOMY PHUHKY MONpPU CaHKLIi, 110
BINPOBAKYIOTHCS, B TOMY YHCIi, KpaiHaMH iX MOXODKEHHS. 3a0e3medytoTh (piHaHCOBI MOCITYTH,
OepyTh yd4acTb Yy HAIlOBHEHHI JEp)KaBHOTO OIODKETY, OJIM3BKO TPETHHH SKOTO KpaiHa-arpecop
BHUTpavae Ha BIHHY i TEPOPHU3M.

Ili moxii akTyami3yBajdu HHU3KY MUTaHb IIOJI0O CaMOi CYTHOCTI KOPIOPATHBHOI KyJIbTYypH
(hiHAaHCOBMX YCTaHOB Ta il OCHOBHUX KOMIIOHEHTIB, B3a€MO3B’SI3Ky KOPIOPATUBHOI KYJBTYPH 1
KOPIIOPAaTHBHOI BiJIMOBIIABHOCTI, HE JIMIIE MOPAJILHOI Ta COIialbHOI, a i mpaBoBoi. Tox nmoTpeda
MOJAJIBIIIOTO JTOCHIDKEHHS CYYaCHUX BUKJIHMKIB Ta BIAMOBITHUX 3MIH y Tally3i KOPIOPATHBHOT
KyJbTypu (iHAHCOBUX IHCTHUTYIIIH, HOBUX TEHJICHLIN ii PO3BUTKY Ta HEOOXiTHUX TpaHChopMalii
BUIJISIJIA€ IUIKOM OYEBHIHOIO.

AHali3 gocailkeHb Ta mNOCTAaHOBKA 3aBAaHHs. CyyacHI HAyKOBIl JOCTIKYIOTh
KOpPIOpaTuBHY KyJbTypy B pizHux acmekrax. K. I'omm, I'. Mopran, I'. Xodcrene, E. bpayn, B.
Tominos, I. CamoitnoBa, €. CMIpHOB aKIEHTYIOTh yBary Ha i1 (YHKILISX, XapaKTepH3YIOTh
KyJBTYpYy SIK IHTErpaJlbHy OCHOBY Oprasizailii, 10 BKJIFOYA€E MIHHOCTI, CIOCIO MHUCIEHHS, 3pa3Ku
MOBEAIHKH, Toio. M. Mekcon, €. [lleiin, [1. Beiin, P. KpuueBcbkuii, T. bazapoB 30cepeKyr0Thes
Ha aHaJli31 KOPIOPATUBHOI KYJBTYPH SIK YAHHHKA, II0 BCTAHOBIIIOE 3arajbHI TCUXOJOTIUYHI paMKH
Juis opraHizanii i crBoproe ii kimimat. JI. Enapimk, A. Kpom6i, M. Mekcon, K. Jlesic, A. Kapnos
JOCITIJDKYIOTh CTPYKTYPY KOPIIOpaTHUBHOI KyibTypH Ta ii ckiagosi. X. IlIBapma, M. ApmcTpoHr, €.
V1KiH, 3. PyMsHIEBa 30cepe/KyIOTbCS HA HOPMATUBHUX KOMIIOHEHTAX KOPIOPATUBHOI KYJIBTYPH,
30KpemMa, cucteMi (opMallbHUX 1 HepopMaaTbHUX MPAaBHII, YCTAHOBOK, IPUHIIUIIIB 1 MEPEKOHAHb, 110
3aJal0Th OPIEHTHPHU JAJs TOBEAIHKH BCcepenuHI Kopmopamii Ta i3 30BHIMIHIM cBiTOM. IloMiTHO
AKTHBI3YBAJIMCh JOCTIHKEHHS KOPIIOPATHBHOI KYJBTYPH B KOHTEKCTI COIIAIBHOI BiMOBIIATFHOCTI
oprasizaiiii, 613Hec-CTpYKTYyp Ta 3a0e3MeUeHHs COMialbHOro Aianory. [lumM muTaHHSIM MPUCBATHIN
pob6ortu A. I'punenko, B. JlutoBka, B. [IpymkiBcekuii, JI. [llerinina, C. PynakoBa. Tpancdopmarrii
€JIEMEHTIB KOPIIOPATHBHOI KyJbTypU B YMOBaxX Kpu3, B TOMY YHCII W MaHAEMIYHOI, TPUIUIAIOTH
yBary M. Komutko, H. Muxaninpka, M. Bepeckis, I'. IBanuenko. 3aBgaHHs HAIOTO JOCTIIKEHHS
— BHSIBUTH «BY3BKI MICI[S» B Cy4aCHOMY PO3YMiHHI CYTHOCTI # PO, CKJIAJOBUX KOPHOPATHUBHOL
KyJIbTYPH, BU3HAYUTH aKTyaJIbHI HAIPSIMH JUTSI OUTBII TIIMOOKHX JOCIIKEHb.

Mera pociigzkeHHsl. APryMEHTYBAaTH JOLLUIBHICTh PO3MIMPEHHS 3MICTy W (YHKIIOHATY
KOPIIOPATHBHOI KyJIbTypH (DIHAHCOBUX YCTAHOB, JOMOBHEHHS i CKJIAJIOBHX, & TAKOXK OOIPYHTYBaTH
TOJIOBHHI HampsM TpaHchopMallii KOPIOPaTUBHOI KyIbTYPH 3 YPaXyBaHHIM CYyYaCHUX BUKJIUKIB.
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PesyabraT pociaigkenHs. [ToHIATTS KOpoOpaTUBHOT KyJIbTYPH HAJNEXKUTh O THX, L0 HE
MalOTh €IUMHOTO BHM3HaueHHA. OxaumH 13 mepmux gocmigukiB E. Ileitn oxapakrepusyBaB
KOPIOPATUBHY KYJIBTYPY K CHCTEMYy 0a30BHX YSBJICHb, III0 ONMUCAHI i 3a()iKCOBaH1 y TOKYMEHTAX,
3aCBO€HI MpaI[iBHUKAMHU, BIAMOBITHO N0 SKHX 3MIMCHIOETHCS AisUIbHICTH opranizamii [1].3romom
no/i0HI BU3HAYEHHS, aBTOPU SAKUX AaKLEHTYBaJM YyBary Ha KOJEKTUBHUX HOpMax, 3BHYAsX,
TpaIUIlisX, BHYTPIIIHII MEHTAIILHOCTI Oprasi3aiiii, 00’€IHaIN B paMKax MCUXOJOTIYHOTO IMiIXOTy.
[H111 HAYKOBII AAfOTh BU3HAYCHHS IIUIIXOM OIMCAHHS BCIX KOMITOHEHTIB KOPIIOPATUBHOI KYJIBTYPH,
BKJIIOUAIOYM B HUX, OKPIM BHINE3a3HAYCHUX, I[IHHOCTI Ta 1I€0JIOTiI0, IO BiAMOBIJAIOTH CTpATerii
KOMITaHii, a TaKOXK, 3BUYAi i TpaJuIlii, 110 BU3HAYAIOTh 3arajbHi paMKH MOBEIIHKH CITIBPOOITHHUKIB
[2]. HeTanizyroun 1i BU3HAYEHHS, TPUOIYHUKH ICTOPUYHOTO MiAXOy aKIIEHTYIOTh YBary Ha IMeBHUX
XPOHOJIOTIYHUX paMKax (OpMyBaHHS KOPIOPATUBHHUX Mi(iB, TPaaWIlii, MIHHOCTEH 1 IEPEKOHAHb,
OpIEHTUpPIB 1 TpPaBWI TOBEOIHKH, SK CKJIQJOBHX KOPHOPAaTUBHOI KynbTypu. IIpuGiunuku
(YyHKIIIOHAIbHUX BU3HAYCHb TAaKOXX HA3MBAIOTh JOCTAaTHHO CTAaHIAPTHHUM IEpeik KOMITOHEHTI
KOPIIOPAaTHBHOI KyJbTYpH, ajie, IPH [IbOMY, 30CEPEIKYIOThCS Ha 1X POl 1 3HAYEHH1 IS JiSUTbHOCTI
oprasizarii ¥ ympaBiiHHSA HEIO, /Uil (OPMYBaHHS KOPIIOPATHBHOI 1JEHTUYHOCTI Ta MPOCYBaHHS
iMipDKy, Tomo. Jlemo BiAMIHHO BHIVIAAIOTh HOPMATHMBHI BH3HAYCHHS, aBTOPU  SKHX
XapaKTEePU3YIOTh KOPIIOPATUBHY KYJIBTYPY K HaOip hopManbHUX Ta HEHOPMAIBHUX HOPM, ITPaBUII
MOBEIIHKH, SKI PO3AUISAIOTh WIEHH oprasizaiii. B ocHOBI HHMX HOPM 1 NMOBEIIHKOBUX yCTaHOBOK
CIIIBHI IIIHHOCTI, JIEKJIApOBaHI OpraHizamicro. € i OUIbII JeTadbHI XapaKTEPUCTHUKU BU3HAYCHD
KOPIIOPAaTHUBHOI KYJBTYPH, SIKi MPEICTaBIICHI y BUIVIAJI «CBITOBOTO JiepeBa Mi3HAHb (TIIyMaueHb)
HayKOBOi JyMKH IMPO KOPIOPATHUBHY KyJIbTYpy», 1HIII Kiacudikamii [3], mpoTe BOHHU 3MICTOBHO
ONU3BKI 0 TIONEePEeaHIX.

AHaJi3 OCHOBHHMX MIAXOIB /0 BHU3HAYEHHS KOPIOPATHUBHOI KYJbTYpH Ja€ MIACTaBU s
KUTbKOX BUCHOBKIB. [lo-mepie, BiAMIHHICTh MK LUMH MiJXOJaMHU € JOCTaTHbO YMOBHOIO. Y
OLTBIIOCTI BU3HAYCHb, HE3AICKHO BiJ TOrO, B paMKaxX SKUX IMIJIXOMIB BOHHM TMPEACTABIICHI,
HAJA€ThCs BITHOCHO CTaHAAPTHHUM MEPENiK CKIAJOBUX KOPIIOPATUBHOI KYJIbTYpH 13 3a3HAYCHHSIM
MEeBHUX CKIAAOBUX 4M (yHKIiIH. BiaminaicTe nume B akmeHTax. [lo-mpyre, B mepenmiky Iux
CKJIaJIOBHX, BIJMOBIIHO, 1 B (PYHKIIOHAJl KOPIOPATUBHOI KyJbTYypH, HOpMAaTHBHAa KOMIIOHEHTA
nepedyBae Ha BiIJIaJICHOMY IUJIaHI, 110 BKa3ye€ HA CIIPUHHATTA il 3HAUMMOCTI K aApyropsaHoi. [To-
TpeTe, KOPIOPATUBHA KYIbTYypa, B IIIJIOMY, 1 Il HOpMaTHUBHA CKJIa/I0Ba, 30KpeEMa, XapaKTepU3yIThCs
JUINEe SIK BHYTPIIIHI «IPOAYKTH» OpTraHi3amii, oo BUPOOISIOTECS CaMOI0 OpraHizaili€ro,
MOIIMPIOIOTHCS HA 11 MPAIiBHUKIB 1 CIPUIMAIOTHCS HUMU SIK 000B’S3KOBI ISl AOTpUMaHHs. Takum
yuHOM, (popmaibHi 1 HeopMaabHI HOPMHU, SK CKIIAJOBI KOPIOPATUBHOI KYJIBTYPH, BHSBISIOTHCS
BIJTOKpPEMJIGHUMH SIK BiJl HOpPMaTHBHOI 0a3u JAeprkaBH, B sIKiil MPaIIOIOTh OpraHis3aiii, Tak BiJg HOpM
MIDKHApOJHOTO TpaBa.

Take po3yMiHHS KOPHOPATUBHOI KYJBTYPH MPOBOKYE CHUTYaIli0, 3a SIKOi Oi3HEC-CTPYKTypa
dbopmanpHO NEeKJIapye AOTPUMAHHS OCHOBHHMX €TUYHUX HOPM, MPABHJI KOMYHIKallii 1 MOBEIIHKH
BCEPEIUHI Ta y 30BHIIIHBOMY CEPEIOBHIII 1 HAaBITh PEalbHO JOTPUMYETHCS iX, ane, MpH IOMY,
MPSIMO TIOPYIITY€E 3aKOHM JCp)KaBH W HOPMHU MIKHApOAHOTO TpaBa. Hampukian, 6aHk 3aiiMaeThCst
Bi/IMUBAaHHSM UM HE3aKOHHHMH BUBEICHHSM KOIITIB, BUAAE€ KPEIUTH HA MiJCTAaBHUX OCI0, TOIIO.
JIy1st Hao4YHOI UTIOCTpallii mpoOIeMHu BapTo 3rajaTi HacmiaAKu AisibHOCTI [IpuBarbanky Ta npuynHu
fioro HamioHami3aii, Mepioj] «OUYMUIICHH» OAHKIBCHKOI CHCTEMH YKpaiHU 1 po3Mmip 30MTKIB 1Jis
JepKaBu BiA IisTbHOCTI OaHkiB. lle akTyamidye NMUTaHHS PO B3a€EMO3B 30K KOPIOPATHBHOT
KyJbTypu (iHAHCOBUX YCTaHOB 1 1i HOPMAaTHUBHOI CKJIQZOBOi i3 MpaBOBOIO 0a3010 Aep)kaBU MU
HOpPMaMH MI>XKHAPOJIHOTO TpaBa.

[leBHOIO MipOIO PO3MIMPIOE CIEKTP IOCIIHKEHb KOPIOPATUBHOI KYyJIbTYpH (DiHAHCOBUX
ycTaHoB ii aHali3 B KOHTEKCTI COLiaJdbHOI BiAMOBimambHOCTI. Jleski aBTOpWM BKIIOYAIOTH
KOPIOPAaTUBHY COLIaldbHY BIAMOBIJANBHICTh Y CTPYKTYPY KOPIOpaTUBHOI KyJbTypH. IIpoTe camy
COIIANIbHY BiJIMOBIAAIBHICT PO3YMIIOTh SIK BIIIOBIMATBHICTH OAaHKIB IEpPE] CYCIUILCTBOM, IO
3HAXOJIUTh BIAOOpa)KEHHS B HAIIWHOCTI, 3a0e3Me4YeHHi AKOCTI (hIHAHCOBHX TMOCTYT, MPOTMO3UIIIi
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TiAHUX pOOOYNX MICIlb, B aKTHUBHIN OJIaro/iiHIM Ta CIOHCOPCHKIN MisTTHOCTI, HAJJaHH] COIIaTbHUX
nocayr [4]. B momiOnux migxomax Xoua W NPUCYTHIH KOMIIOHEHT BiAINOBIAIBHOCTI Iepen
CyCHUTBCTBOM, ISl BIMIOBIJATBHICTD HE 17CHTU(IKYETHCS SIK TPaBOBA.

Xoua Take po3yMiHHA B3a€EMO3B’SI3KY MK KOPIIOPATUBHOIO KYJIBTYpPOIO 1 KOPIIOPATUBHOIO
COITIAJIbHOKO BIJIMOBIIAJBHICTIO 1€ 3aJHIIAETHCS JOCHUTH TOMIMPEHUM, BCE K IMPOCTEKYETHCS
THIIHIA, OUTBII MMPOKUH TiAXia. HaykoBii BiIMi4alOTh CyTT€EBI BIIMIHHOCTI OaHKIBCHKOTO CEKTOPA,
BHACIIIJIOK SKUX 1 KOPIIOpAaTHBHA KYJIbTypa ¥ BIAMOBIIAIBHICT OAaHKIB € IIMPIIOIO, HIXK y Oi3Hec-
CTPYKTYp B IHIIMX CEKTOpax €KOHOMiKM. BOHU akIeHTYIOTh yBary Ha BiAINOBIIAJIBHOCTI y cdepi
KpeIUTyBaHHS, IHBECTHIIIH, YNpaBIiHHA akTUBaMU. AJpke OOpoTb0a 3 BiJIMHUBAHHSM TpOIIEH,
CIPUSIHHS aHTUKOPYMIIIIHIM 3aX0/laM € CKJIaJ0BOI0 0aHKIBCHKOI MisTbHOCTI. TOX BKIIIOUAIOTH, SIK
CKJIAJIOBY KOPIIOPATHUBHOI BiMOBIIAIFHOCTI ¥ MPaBOBY, 1110 Mepeadadae JOTPUMaHHS HOPM YMHHUX
3aKOHIB, MIOCTAHOB Ta IHIMUX HOPMATUBHUX aKTIB, IO PETYIIOIOTH MisUTbHICTH OaHKiB [5]. OmHak,
MIPH 1IOMY, BOXKJIUBICTh SIK KOPIIOPATUBHOI BIAMOBITAILHOCTI, TaK i1 MPaBOBOi CKJIaJ0BOi BOAYAIOTh
y CIPHSHHI 3MIIIHEHHIO pemyTallii i MiIBUIIEHHIO AOBIpH 10 OAaHKIBCBKUX YCTaHOB, IMOKPALICHHIO
PEUTHHTIB, 10, B CYKYITHOCTI, CJIYT'Y€ 30UIBIIEHHIO PUOYTKIB.

KapauaansHO 1HIII MiIX0IU BXKE MPOCTEKYIOTHCS B 3apyODKHUX IocHikeHHsIX. [ mobampHa
(hiHaHCOBa KpHU3a, Ky HEIIOJABHO IMEPEKUB CBIT, HU3KA MOTPSCIHb Y HAI[IOHAIBHUX OaHKIBCHKHX
cucTeMax MiJIITOBXHYJIM HAYKOBIB J0 MOCTAaHOBKM INHUTaHHS MPO HEOOXiNHICTh PO3MIMPEHHS
aHaizy KopropaTuBHOI KyJnbTypH. 3okpema, B. Komino ctBepmkye, mo rimobanbHa ¢iHaHCOBA
KpHU3a CTajla HaCIiJKOM, B TOMY YHCIIi, IIOTaHOI KOPHIOPATUBHOI KyJNbTypH (DiHAHCOBHUX yCTaHOB,
KOPIOPAaTUBHOI HEAOOPOUYECHOCTI Ta HEHAJEKHOTO YMpaBliHHI. [OJOBHHMM HEMOJIK CydacHOT
KOPIIOPAaTHBHOI KyJbTypu OaHKIB aBTOp BOayae B TOMY, 1[0 BOHA M030aBieHa pOJIi MPaBOBOTO
pPEeryJIATOPHOTO MEXaHi3My. AHaJi3yloud NPUYMHH (PIHAHCOBOI KpH3HW, BIH 3aCTOCOBYE TEPMIiH
«aedeKTHa KyIbTypa», pUcaMu SIKO1 € HECTPUMHA JKaiOHICTh Ta eroi3M, He3AaTHICTh YIIPaBIIHIIB
BHUSIBJISITH Ta CTPUMYyBaTH HaAMIpHI pu3WKW. Ha mpukiamax HU3KM CKaHAamiB B ABcTpanii,
¢irypanTamMu SKHX CTaJdHl HaiO1IbII 6aHkM Kpainu, B. KomiHo imrocTpye HenpaBoMipHY MOBEAIHKY
0aHKiB, B TOMY YHCJIi, TIOB’5I3aHY 13 MMOPYLIECHHSM 3aKOHIB PO OOpOTHOY 13 BIIMHUBAHHIM TPOIIICH
Ta (iHAHCYBaHHSAM TepopU3My. TakoX aBTOpP MOCHUJIAETHCS HA Pe3yJbTaTH CEMU PAayH/IB CIyXaHb
«KopomiBcbkoi komicii XeiHa», ska po3rsiHya moHan 10 000 myOaiyHMX 3asB 1 KOHCTATYE, M0
Maibke BCl PO3IVISIHYTI BHIAAKH HEMPABOMIPHOI MOBEIIHKM OaHKIB OyJM HACTIIKOM IOTaHOi
KOPHOPaTUBHOI KyJNbTypu. ['OHMTBa 3a MIBUAKUMHU MNPUOYTKaMH Ta (PIHAHCOBUMHU CTHMYJaMH
MIPOBOKYBajia TOPYIICHHS 3aKOHy Ta HemoBary a0 kiieHTiB. Tox B. Komino oOrpyHTOBY€
HEOOXITHICTh PO3IMIUPEHHS 3MICTYy 1 (PYHKIIOHATY KOPIOpaTHUBHOI KyiabTypu OaHkiB. Ha iioro
IyMKy, Oynp-siki perynsiTopHi pedopmu B OaHKIBCBbKIM cucTeMi 3a BIJCYTHOCTI 3MiH B
KOPIOPATUBHIN KyIbTYpl Oy1yTh Hee(heKTUBHUMU [6].

®. XelHC XxapakTepus3ye CydacHY KOPIOpPAaTHUBHY KyJbTYypy OaHKIB SK «CYTTEBY
HEOAHO3HAYHICTh O1oroy». CyTh Ii€i HEOJMHO3HAYHOCTI, HAa JYMKY AOCITITHUIl, MOXOIUTH BiJ
HEYITKOCTI BU3HAUEHHS 1 «TYMaHHOI NMPHPOJIN» KOPHOPAaTUBHOI KynbTypH. Lle mopomxye pi3Hi ii
pPO3yMIHHS, BHACIJOK YOTO KEPIBHUKH 1 MPAMIBHUKK (DIHAHCOBUX YCTAHOB MOXKYTh HE PO3yMITH
MPOTHUIIPABHOTO UM 3JIOYMHHOTO XapaKTepy CBOIX i, BBAXKATH CBOIO JTisUIbHICTh 3aKOHHOIO. Takum
gyuHoM, ®. XeWHc mpsMo BKa3zye Ha TOW (akT, 10 HEYITKE BU3HAYCHHS KOPIOPATUBHOI KYJIbTYPH,
HEBUKOHAHHS HEIO PETYJATUBHOI (QYHKIIT HE JIUIIE MOPOHKYIOTh Pi3HI YABICHHS MPO «30POBY» U
«HE 3J0pPOBY» KOPHOPATUBHY KYJbTYpPy, HE TPOBOAATH UITKOI MEXI MDK «HOPMaJIbHUM» 1
«KpUMIHAJILHUM» 013HECOM, aje i T0MyCKaloTh eBHUI NMPUXOBAHUHN 37104HH [7].

Xowya Ascrpamisi BBaxaeTbcs jgemo Bincraimor Bim  CIHIA, BemukobpuraHii,
3aX1THOE€BPOIEUCHKHX JIEPKaB y Taly3l peryisaTOpHOI MONITUKH, caMe B L1l KpaiHi I1e 3 CepearuHu
1990-x pokiB moyanu 3MIHCHIOBATH MEPIIi CIPOOM BUKOPHCTOBYBAaTH KOPIIOPATUBHY KYJBTYPY SK
MPaBOBHI MEXaHi3M MPUTATHEHHS A0 BIiAMOBIIAIBHOCTI 32 KOPHMOPATUBHI 3JIO0YMHH, TEPEIyCIM Y
¢inancoBiit chepi. YV Kpuminameauit komekc 1995 poky mans BCTaHOBICHHS KPHUMiHAJIBHOI
BIJIMOB1IaNIbHOCTI OyJIO BKJIIOUEHE BU3HAUYECHHS KOPIIOPATUBHOI KyJIbTYPH SIK CTaBICHHS, MOJITUKH,
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MpaBuJjl, Kypcy IOBEIIHKH, MPAKTHK, IO ICHYIOTh B IOPUIWYHIA 0CO0l YW YAaCTHHI FOPUIAYHOT
ocoOu, e BinOyBatoThes BianoinHi Aii. Takox Oyna po3poOieHa KyJIbTypHa MOJIEb B OCHOBI SIKOT
TOHATTS KOPIIOPATHUBHOT KPUMIHAJIBHOI BiMOBIJANTBHOCTI, SIKA CTOCYETHCS HE JIUIIE BHUIIOT
MOCaI0BOT 0COOM YM KEpIBHHILITBA OpraHi3amii/yCTaHOBH, a TPAaKTYEThCS INMUPOKO, B MeXax
KyJbTypH Kopropaiii. Takuil miaxij Jomyckae KpUMiIHAJIbHY BIATOBIAAIBHICTH Koprioparii 0e3
BCTaHOBJICHHSI NMPOBMHU KOHKPETHHUX (i3muHMX 0ci0. Xo4ya Ha HAYKOBOMY piBHI TakWd ITiJIXix
BH3HAJIM TMPOTPECHBHHUM, Ha TPAKTHIIl BUKOPHUCTAHHS BIJMOBIIHUX TOJOXKEHh KpuMiHambHOTO
KOJICKCY, SIK OCHOBHU ISl BIATOBIJATBHOCTI, BUSBUJIOCH HAATO CKIIATHUM, OCKUIBKH BU3HAYCHHS
KOpPIOpaTUBHOI KyibTypu y KpumiHanbHOMY KOJEKCI, Ha IyMKY JOCTIAHHKIB 1 IOPHUCTIB, €
HEJ0CTAaTHBO YITKUM.

VY X011 IUCKYCIH 1010 CKIIAJ0BUX KOPIIOPATHBHOI KYJIBTYPH 1 MOKIIMBOCTI iX 3aCTOCYBaHHS
JUI TIPUTATHEHHS 1O TPaBOBOI BIJMOBIZATBLHOCTI Oi3HEC-CTPYKTYp HAyKOBI 3a3HA4yajH, IO
MOTPIOHO 30CEPEIKYBATUCh HAa THUX OO0 €KTHBHUX KPUTEPIAX, SAKI MOXYTh OyTH JOKa3aMH
KyJIbTYpPHUX HEAOMIKIB. JI0 TakuX BiJHECIH TOJNITUKH, MPaBUia, Kypc MOBEIIHKH / mpakTuku. [Ipu
LIbOMY, OCHOBHY yBary aklE€HTYBaJld Ha MpPaKTHKaX. AJlKe MOJITUKHA MOXKYTh OyTH HpeICTaBlICHI
00MEKEHO, OCKIIBKH MaJIOMMOBIpPHO, IO KOMMaHii OyayThb y MHCbMOBOMY BUTJISAL (iKCyBaTH,
HampHKIaJ, y KOJEKcax, JOKa3u MoraHoi KyJnbTypu. BoaHowac mokasu, modepmHyTi i3 Kypcy
MOBEIHKM 1 MPAKTUK € OUTHII OYeBHIHMUMH. TOMy KOpIOpaTHBHa KyJbTypa Mae (hOKyCyBaTHCh
caMe Ha TIOBEIHII 1 MPaKTUKaX, a HEe Ha MPUITYIIEHHAX 1 IIHHOCTX, K1 BaKKO MPOCTEKYBaTH. 3
ypaxyBaHHSIM IIbOTO, OpraHi3alliiHUI KJIIMaT, Ha SIKOMY YacTO aKIeHTYIOTh YBary IpH aHaji3i
KOPIOPATUBHOI KyJIbTYpPH, Ma€ BUSHAYATUCH SIK CIIIbHA 3/IaTHICTh WICHIB OpraHi3allii Mo’ a3yBaTH
OYiKyBaHHS Ta BHHArOPOJM 13 il MOJITHKOIO, MpOLEAypaMu Ta MpakThukamu. Ha ocobnmuBy yBary
3aCJIyrOBY€ MpaKTHUKa BIAMOBIAHOCTI. Y (DiHAHCOBUX yCTaHOBax il BTIJICHHS Mae OyTH, 30KpeMa, y
MepeBipIll TpaH3akKIlii Ha BiMOBIAHICTh MOMITHKAM. SIKIIO HEBIAMOBIAHICTh HE Ma€ HACIHIJIKIB, 1€
O3Hayae MI0 OpraHizaiiss He 3MOIjla CTBOPUTH 1 BIPOBAJAUTH KOPHOPATHUBHY KYJbTYpy, sKa
3a0e3neuye BiMOBIIHICT JiSUTBHOCTI TOTITHIII.

OpHie€ro 13 TOMIHAHTHUX PUC CYYacHOI KyJIBTYpPH OaHKIB JOCIITHUKN HA3UBAIOTh arpECUBHY
KyJbTYpy NPIOPUTETIB, IO MPOSBISIETHCS Yy NMPAarHeHHI MOHA yce OTPUMYBATH BHCOKI MPUOYTKH 1
CTBOPEHHI ISl IIOTO BHYTPINIHIX KOPHIOPATUBHUX CTHUMYJIIB, SIKI MIAIITOBXYIOTh MPAaIliBHUKIB JI0
HEeNpaBOMipHOi MOBEAIHKH. OCKIUIBKM CTPATETiIO 1 MOMITUKY (PIHAHCOBHX YCTAaHOB, SIK 1 CHCTEMY
CTUMYJIIB, BU3HAYa€ 1 BIPOBAIKY€ KEPIBHUIITBO, TO ¥ BIAMOBIJAJILHICTh Ma€ TMOUIUPIOBATHCH,
nepeayciM Ha HbOro. [Ipyroro KIIOYOBOIO MPOOIEMOIO MPIOPUTETHOTO MPArHeHHs 10 NpUOyTKY,
OKpIM TOTO, IO BOHO BKIJIIOYA€E 1 3MIIHIOE KYJIbTYpy Oaliy’>KOCTI IOJ0 JOTPUMAaHHS 3aKOHY, €
(opMyBaHHS TAaKOTO PU3UK-KIIMATy B (DiIHAHCOBUX yCTAHOBAX, SIKMW CTUMYJIIO€ MPUMEHIICHHS YU
HaBITh ITHOPYBaHHS PU3HKIB.

Taka cuTyallisi MOCHIIOE yBary OOCTIIHUKIB J0 KYJbTYPH PHU3HKIB, OCKUIbKHM, Ha iXHIO
TYMKYy, CTaTyC KYyJbTypH PHU3UKIB HE 3aKpimuBcsS B OaHKax Ta IHIMUX Oi3HEC-CTPYKTypax, IO
MpaLiooTh y hinaHcoBOMY cekTopi [8]. Iy po3yMiHHS CyTHOCTI KyJIBTYpH PU3UKIB, CTABICHHS J10
PU3HKIB KEPIBHUKIB, WICHIB paa JIUPEKTOPIB PI3HUX OI3HEC-CTPYKTYp TMPOBEACHO HH3KY
JOCIIJKeHb. ABTOPH BiIMiYaloTh, II0 BIPOJOBX OCTAHHIX IBAISATH POKIB BIAOYIHCS CYTTEBI
3MIHU Yy CTaBJICHHI /10 PW3WKIB, BIJAMOBIIHO, 1 B YMpaBIiHHI PU3UKaMHU MiJ BIUITMBOM 0Oaratbox
MoJIif, B TOMYy YHCII Imaxpaiicta y ¢inaHcoBiit 3BiTHOCTI [9]. Lle akTyani3yBano oOrpyHTyBaHHs
CTaTyCy KOPIOPATUBHOI KyJbTYpPH SIK MEXaHI3My COIIAJBHOTO 1 MPaBOBOIO KOHTPOJIO 3a
TISUTBHICTIO KOpHopauiid, (iHAHCOBHX YCTaHOB. Ake «O0imHy» / «IeeKTHYy» KOPIOpaTHBHY
KyJbTypy (piHAHCOBMX YCTaHOB MAOCHITHHUKH HA3BAIM OJIHIEIO 13 TOJOBHUX NPHYUH CBITOBOT
¢inancoBoi kpusu. [loTiM yBary migCHIMIM CKaHAalW B OaHKIBCHKUX cucTeMax. Hampuknan, min
gac ciayxanb y 2016 pori B komiteri Cenary CLIA crpaBu mpo nepexpecHuii mpoaax i CTBOPEHHS
axpaichbKux OOJIIKOBHX 3aMUCIB IEIKUMH BEIMKUMU OaHKaMH, OJTHIEIO 13 TOJIOBHUX MPUYHMH TaKOi
TisUTbHOCTI OyJla Ha3BaHa «TOKCHUYHA» KyJbTypa OaHkiB. [Ipu oMy, B X0 pO3risiaiB MOZIOHMX
CIpaB 1 CKaHJamiB, KEpIBHULUTBO OaHKIB HaMmarauocsi TepeKIacTH BiAMOBIJANbHICTE 3a
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HEMpaBOMIpHY TOBEIHKY Ha MPAIiBHUKIB HIKYUX JIAHOK, B TOM Yac SK CJIiI4l poOUIIN OAHO3HAYHI
BUCHOBKHM TpPO T€, L0 MEPLUIONPUYMHM HENPaBOMIPHOI MOBENIHKM MepedyBaloTh Yy IUJIOMIMHI
KyJbTypH U ynpaBiiHHS [6].

L{inkoM mpupoiHO, 1o (piHAHCOBa KpH3a Ta MOJANIBII CKaHAAIH, TOJIOBHUMHU (pirypaHTamu
AKX Oynu OaHKW, TPHU3BEIU 10 CTPIMKOTO 3HWKEHHS JOBIpH 10 (DIHAHCOBHX MOCIYT, TUHAMIKa
AKOi BijoOpaskeHa y 3BiTi Mpo AOBipy 10 ¢iHaHCOBUX mociyr. Ha ITyMKy aBTOpIB JOCIHIKEHHS,
HOTO pe3yJbTaTH BIII3EPKATIOIOTh TOTOYACHY CHUTYaIliI0 B 0aratboX iHIIMX 3axigHuX Kpainax [10].
Tox mepen 6aHkKaMu, sIKi TPOJEMOHCTPYBAIN «JIS(PEKTHY» KOPIIOPATUBHY KYJIbTYypy W HE 3MOIIIH
30eperTd JIOBIpy KITIEHTIB 1 Tepen ypsaaMmu, pETyIsITOpHAa TIOJNITHKA SKHX BHUSIBUIACH
Hee(eKTHBHOIO, IOCTaNa CHiIbHa MpoOjeMa BIJHOBIEHHS JOBIpH 10 (PIHAHCOBHX CUCTEM. Y
MiaX0Aax 0 CYyTHOCTI KOPIIOPATUBHOT KyJIbTYPH JOMIHYIOUMMHU CTalOTh BUMOTH IPUILIEIUTIOBATH Ta
MOCTIHHO 3MIIHIOBATH KYJbTYpY [iATH 3aKOHHO, BIANOBIIAaJbHO Ta €TUYHO, HE JIUIIE
dbopmytoBaTH, a ¥ PO3KPHBATH CBOI IIHHOCTI. TakMM YMHOM, 3aKJIaJAa€ThCs 1HIIE PO3YMIHHS
KOPIIOPAaTHUBHOI KyJIbTYpH 3 aKLIEHTOM Ha 11 paBoOBiil CKIIafOBil 1 perynsaTopHii GyHKIii. 3BicHO, B
yMOBax HasBHOTO, TJIMOOKO BKOPIHEHOTO PO3yMIHHS CYTHOCTI 1 (PYHKITIOHAJy KOPIIOpPaTHBHOT
KYJIbTYPH, IIPOLEC 3MiH JOBOJI OBIILHUMA.

Ha musxy tpancdopmariii KoprmopatuBHOI KyJIbTYPH J0 11 BUKOPUCTAHHS SIK PETYIISATOPHOTO
MEXaHI3My BHHHUKAIOTh CyTTe€BI TpynHomi. @iHaHcoBa Kpu3a Ta OaHKIBCbKI CKaHIAIU
MPOJEMOHCTPYBAJIU 3a4Hy AMCTAHLIIO BIAPUBY MK ACKIapaTUBHUMH 3asBaMU MpPO JAOTPUMAHHSA
HOPMAaTUBHUX BHUMOT 1 peaJbHUMM NpPAaKTUKaMHU iX JOTPUMAHHS, a TOYHIIE, HEIOTPUMAHHI.
Hamnpuknan, mopsim 13 3asBaMH TpO BIANOBiAabHE KPEAUTYBAaHHS OyJIW BHSIBICHI MPaKTUKH
HEHaJIe)KHOI MEepeBIpKH BUTpAT Ha MPOXMBAHHS, MOAAdi 3asBOK i3 HEBIIMOBIIHOIO (PIHAHCOBOIO
iHdopmartieto, Tomo. ToOTO, BHYTpIlIHI MPAKTUKKA (DAKTUIHO 3MIHUIN HOPMATHBHI BUMOTH OO
BIJINIOBIJAJILHOTO KpeauTyBaHHA. Lle crano cmpuiimMatuch sik HOpManbHe siBumie. Kpim Toro, Ha
MpUKIagax 0aratbox CrpaB OyJIO BUSBICHO PO3MHTI MEXI PO3yMIHHS 3aKOHHOTO 1 3JIOYMHHOTO B
JisuTbHOCTI  (DIHAHCOBHMX YCTaHOB. 30KpeMa, WIETbCS MPO MAHINYJIOBAaHHSA 3 0a30BUMHU
B1JICOTKOBHMH CTaBKaMH.

IIle omuH miacT mpoOieM KOPIOPAaTHUBHOI KyJIbTypU Oi3HEC-CTPYKTYp, HALlIOHAIBHHUX 1
TpaHCHAI[IOHATBHUX, B TOMY 4HCII OaHKIB Ta I1HmUX (DIHAHCOBHX YCTaHOB, SCKPaBO
MIPOJEMOHCTPYBaB OLIbII HIXK MIBTOpAapiuHUH Mepioa MoBHOMACIITaOHOI pOCiiichbKOi arpecii mpoTu
VYkpaiau. Ha pociiicbkomy ¢iHaHCOBOMY PHHKY J0CI 3aIHIIAIOTECS (PiHAHCOBI Oi3HEC-CTPYKTYPH, B
TOMY YHCIHI 13 3aXiJHUX KpaiH, HamMX coro3HHLb. [Ipu ToMy, mo i KpaiHM Ta MIKHApOJAHI
oprasizariii 3ampoBaJKyIOTh CaHKIii, B TOMy 4YHCJI (piHAHCOBI, a 116 HOPMH, SKHX, K IiJIKa3ye
Jorika, Oi3HEC-CTPYKTYpPH TaKOX MAalOTh JOTPUMYBATHCh. J[0 TOTro X y iXHIX KOPHOPAaTUBHUX
KOJIeKcax, SIK TMPaBWIO, JEKIAPY€EThCS BIIaHICTh AEMOKPATHYHUM IIHHOCTSM 1 MIPUHIIATIAM, B SIKi
TCHOIM/IHA TEPOPUCTUYHA BilfHa SBHO HE BIUCYETHCS. T0X BHHUKAIOTH 3alUTAHHS, HANPHUKIIAT,
Mpo T€, YU MOXKHA BBAXKATH Yy4yacTh y HAIOBHEHHI JEp>KaBHOTO OIOMKETy KpaiHH-arpecopa
(iHaHCYBaHHSIM TEPOPU3MY 1 K 3 IIUM MOEAHYIOTHCS 3a/IeKIapOBaHi T'YMaHICTUYHI i IeMOKpaTHUYHI
IIHHOCTI Ta MPUHIUMHA. TOXX BUPIMIECHHS IIUX MUTAaHb TAKOX MOTPEOY€E CYTTEBHX 3MiH IMIIXOIB JI0
PO3YMiHHS CyTi, 3MICTy, CKJIAZIOBUX 1 (DYHKILIOHATY KOPIOPAaTHUBHOI KyJIbTypHu. PamioHanbHOIO i
JIIE€BOIO BIJMOBIIIO HA 111 BUKJIUKK MOXe OyTH JuIIe TpaHchopmarlisi KOPIOPaTUBHOI KYJIBTYPH Y
HanpsMi BOPOBaKEHHS IPABOBOI CKJIAI0BOI 1 GYHKIIIT PETyIATOPHOTO MEXaHI3MY .

HaiiGinpmumMu mepemkoiaMiu Ha IbOMY MHUISIXY € BY3bKE PO3YMIHHS KOPIOPATHBHOI
KyJIbTypH, HOPMAaTUBHE TBEPPKEHHS 1 dKOPCTKE MEPEKOHAHHS B TOMY, 110 KOPIIOPAaTHBHA KYJIbTYpa
(hiHAaHCOBHMX YCTaHOB — II€ TXHS BHYTpIIIHS CHpaBa, TOMYy BOHHU CaMi CaMOCTIHHO BH3HAYalOTh il
CKJIa/0Bi. 30BHIIIHINA, B TOMY YHCIi TPAaBOBUN BIUIUB HA KOPIOPATUBHY KYyJIbTYpPH CaMUMU
KOPIIOpAIlisIMH, yCTAaHOBAMHU TPAKTYETHCS SIK HAaIMIpHE PETyJIOBaHHS. TOX BOHU UYHHATH OMIp
3MiHaM KOPIOPATUBHOI KYJIBTYpH y HaMpsiMi 3aKkpilJieHHS 3a HEI poJli SIK PEeryiasTOPHOro
MexaHi3My. BomHouac, Ha AyMKy sK OaratboX IOCITIIHUKIB KOPHOPATUBHOI KYJNBTYpH, TaK 1
CINTYMX, $KI pPO3CHiAyBanu copaBu OaHKiB, 0€3 CyTT€BOI 3MIHM KOPHOPATHUBHOI KYyIbTypHU
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(hbiHAaHCOBUX YCTaHOB Oyab-sIKI peryisTopHi pedopmu He OyayTh epekTuBHUMHU. CTOCOBHO K
(iHAHCOBMX YCTaHOB, IO NPAIIOIOTh Ha POCIHCHKOMY PHUHKY 1 HAalOBHIOIOTh, B TOMY YHCII,
BIMICPKOBY YacCTHHY OIOKETY, ITpo0jIeMa Ma€e i 3HaA4YHY MOJITHYHY CKJIAIOBY. AJKE pOCit0 TIOKH Ha
MDKHApOJHOMY piBHI HE BH3HAIM KpPaiHOIO-CIIOHCOPOM TEPOPU3MY, a YpAOH IEsIKUX KpaiH
3asIBJISUTH TIPO T€, 110 BOHU HE MOKYTh TUCHYTH Ha O13Hec.

BucnoBkn. CyuacHe, JOMiHyIOu€ B HAyKOBOMY CEPEIOBMII PO3YMIHHS CYTHOCTI,
CKJIAJIOBUX, pOJII KOPIOPAaTHUBHOI KyJIbTYpH, 30KpeMa, (iHAHCOBHUX YCTAaHOB, ii 3aBIaHb 1
¢yHKIIOHaTy, SIBHO HE BIANOBiJA€ aHI COIIaIbHO-€KOHOMIYHIN JIOTIIl, aHi BUMOTaM CY4YacHOCTI.
JloriuHa HEBIAMOBIAHICTH TIPOSIBISAETHCA y (AKTUYHIA BIICYTHOCTI TPaBOBOI  CKIIAOBOT
KOPIIOPAaTHBHOI KyJIbTypH. [Ipr ToMy, 1110 TOTOBHUMU PETYJISITOPAMHU B3a€EMOJIIH B COLlyMi € HOPMHU
rpaBa i HOPMHU MOpaJi, KOPIOpaTHBHA KYJIBTYpa, K 1 KOPIOpAaTUBHA COIliajbHa BiMOBIJATBHICTS,
mo Oe3rnocepeiHbO TOB’s3aHa 13 KOPIOPATUBHOIO KyJBTYpOIO, 3aJUINAIOTh HOPMM IpaBa 3a
nyxkamu. OCHOBY KOPITIOPATHBHOI KyJbTYPU CKJIQJAOTh LIHHOCTI, MOPAJIbHO-€TUYHI HOPMH, SIKi,
TiICHO, NIEKIapaTUBHO 3aKPIIUTIOIOTHCS B KOPIOPATHBHUX KOJEKCAX 1 TPAHCIIOIOTHCSA B 30BHIIIHE
CEpe/IOBHINE JUISI CTBOPEHHS W TPOCYBaHHS TO3WTHBHOTO IMIKY, BIJIMOBIIHO W MHTAaHHS iX
JIOTpUMaHHs T1epeOyBae JMIIe y MOpPaJbHO-€TWYHIA TuiomuHi. Taka cuTyanis poOHTh
KOPIOPAaTUBHY  KYJBTYPY 1 COLIaJbHY BIAMOBIJAJIBHICTG  OLIBINE  PEKIAMHO-1MiIKEBOIO
Ha70yA0BOIO, HDXK MEXaHI3MOM, M0 3a0e3reuye peanabHy BiINOBIIATBHICTH 32 HEAOTPUMAHHS
3a/ICKJIapOBAHUX MIPUHITUIIB 1 MIIHHOCTEH 1, TUM O1JIbIIIEe, HOPM IpaBa.

CaiToBa (hiHaHCOBA KpH3a, MOAAJBINI MOTPSACIHHA B OAHKIBCHKMX CHCTEMax 0araTrbox KpaiH
BHUSIBUJIM TOJIOBHY BaJy KOPIOPATUBHOI KYyJbTYypH (DIHAHCOBUX YCTaHOB — ii aOCOIIOTHY
BIIPBAaHICTh  BiJ HOPM MDKHapOAHOTO IpaBa 1 HAIlOHAJBHOI MpPaBOBOi 0as3M, IIO PEryliroe
JITBHICTh (DIHAHCOBHX YCTaHOB. Ha HempaBoOBiii CYTHOCTI KOPIIOPATHBHOI KYJBTYPH TEPIIMMH
aKIECHTYBAJIM yBary CIliAdi, SKi BeJIH CIpaBH MO MOPYIIEHHS OaHKaMHU 3aKOHIB Mpo OOpoThOy i3
BIZIMMBaHHSM TpoIield, mpoTuiii (GiHaHCYBaHHIO TEPOpHU3MY, MPO KPEAWUTHI MaHIMyJAIii Ta iH.
3rogqoM MUTaHHSA TpaHcopMalii KOPIOPAaTUBHOI KyJIbTypu Yy TMpPaBOBOMY HampsiMi CTajo
MPEAMETOM HAYKOBOTO 1HTEpecy 1 JOCHKeHb Yy 3axigHoMmy cepefoBuin. HeoOXimHICTh
BIIPOBA/KEHHSI TPABOBOI MOJETI KOPIOPATUBHOI KyJbTYpH OJHMMH 13 TEpIIUX IOYaId
OOTpyHTOBYBATH aBCTPAJIIMCHKI BUECHI.

VYkpaiHy TakoX HEe OMHHYJa aHi rioOanbHa (iHAHCOBA KpH3a, aHi Kpu3a B OaHKIBCHKiH
cucTeMi, sika OyJia 3HaYHO TIMOIION, HIK B OaraThoxX IHIIMX KpaiHax. Huszka mpuuuH i€l kpusn
TaKkoXX mepedyBaja y IUIOUIMHI TOPYIICHHS 3aKOHIB MPH TOMY, IO Ha piBHI KOPIOPAaTHUBHOI
KYJBTYypH TEX JACKIapyBajiacs BIIAaHICTh UBLTI30BAaHUM HOpMaM, IPUHIIMIAM, IIIHHOCTAM. [IpoTe
y BITUM3HSHUX HAYKOBUX JOCHI/DKEHHAX TMpo0iieMa MpPaBOBOIO XapakTepy KOPIOPAaTUBHOI
KyJbTYypH, B TOMY YHCJI1, ()IHAHCOBHX yCTAHOB MOKH HE aKTyalli30BaH1 Ha JOCTaTHHOMY PiBHI.

Banu kopmnopaTHBHOI KynbTypH ()IHAHCOBUX YCTaHOB, SKy JOCTIJHUKM Ha3Balll
«1eeKTHOIO» 1 BU3HAIIN OJHIEIO 13 TOJOBHUX MPUYHH TJI00ATBbHOI (hiHAHCOBOT KPU3H 1 MOTPSCIHB B
HaI[lOHAIBbHUX OaHKIBCBKUX CHCTEMax, caMa JIOriKa pO3pOOKH KOJEKCiB, B TOMY YHCHII W
KOpIOpaTUBHUX, BKa3ye Ha Te, L0 MpaBoBa CKJIagoBa Mae OyTW HE JIMIIE IHTErpoBaHa B
KOPIIOPAaTHBHY KYJbTYpY, a CTaTH ii QpyHAaMeHTOM. BupimeHHs iHIIUX mpolieM KOpropaTUBHOI
KYJbTYpPH, JIJAKMYCOBHM TaITIpIIeM JJIs sIKUX CTajia BiifHa, TaKOX MepedyBae y TUIONTUHI 1 TpaBOBOT
TpaHncopmarii i TOMoBHEHHS (DYHKI[IOHAIY PEryJIsATOPHOIO CKIaaoBoo. [lepmmii Kpok Ha LbOMY
NUISIXY — HAYKOBE OOTPYyHTYBaHHS HaraJbHOI HEOOX1THOCTI KapAMHAJIBHOI MTPaBOBO1 TpaHchopmariii
KOpIIOPATUBHOI KYJIBTYPH.
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Abstract: The global financial crisis and subsequent upheavals in the national banking systems of many
countries, including Ukraine, demonstrated the obvious imperfection of the modern understanding of the essence,
components, and role of corporate culture. Corporate culture, as well as the corporate social responsibility of financial
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As the main causes of global financial crises and those in national banking systems, lawyers and researchers of
corporate culture named corporate dishonesty, violation of legal norms by banks, respectively, improper management.
Such corporate culture, which lacks a legal component, does not fulfill the role of a legal regulatory mechanism, was
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allows financial manipulation but also does not perform the main functions of strengthening a positive reputation and
increasing trust in financial institutions and the financial sector as a whole. Moreover, in the conditions of a crisis, it
destroys this trust.

The article examines the main approaches to expanding the interpretation and components of the corporate
culture of financial institutions, substantiates the need for its transformation in the direction of introducing the legal
component as the basis of corporate culture and responsibility.
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Study of areas for improving management in banking institutions:

socio-psychological aspects

Abstract: This article addresses the crucial issue of enhancing the efficiency of banking institutions
by focusing on the socio-psychological aspects of management. Acknowledging the significance of people in
the banking sector, comparable to the monetary value of the bank's capital, necessitates an exploration of
socio-psychological factors as pivotal contributors to the productivity of bank staff. Emphasizing the need to
study a relatively independent type of relationship among employees within one organization, this research
aims to identify the most influential socio-psychological factors affecting the performance of bank employees,
ultimately revealing areas for improvement in banking institution management.

In today's dynamic labor market, a modern, highly qualified specialist, even without a leadership role,
can thrive by actively engaging with colleagues and management, possessing essential communication
skills. The study of personnel management, considered one of the most vital disciplines in management, is
instrumental in fostering such qualities. A proficient leader must possess the ability to articulate a desirable
social future and effectively predict its realization — a crucial initial step in management.

Utilizing surveys as an effective and accessible method of sociological research, this study
comprehensively investigates the social environment, team dynamics, and the intricacies of social relations
within the banking institution. The survey enables an examination of the organization as a holistic system,
delving into the root causes of challenges, and proposing strategies to enhance the management system.

The primary objective of this study is to elucidate the necessary intentions for forming a competitive
and highly qualified staff in today's labor market. By leveraging socio-psychological aspects of management,
this paper demonstrates how strategic management practices can create conditions conducive to elevating
the quality of work, enhancing production efficiency, increasing profits, and substantially improving overall
organizational performance.

Keywords: bank staff, team formation, personnel management, adaptation, collective climate.
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Introduction: In the period of economic reforms, there has been a significant inflow of
labor into the financial and credit sector, with banking institutions playing a major role. A study of
the existing management practices in this sector of the economy shows that most domestic banks
have focused on such areas as financial management and security, but such an effective method of
increasing the productivity of bank employees, like the study of the social and psychological
climate in the team, is hardly used. Thus, in the banking sector, attention to people is no less
valuable than the bank's capital, which has a monetary value in the balance sheet and therefore
requires the study of the social and psychological aspects of management as the most important
factor affecting the productive activity of bank employees.

Analysis of recent research: Ukrainian scientists M. Logunova, M. Melnyk, N. Nyzhnyk,
L. Pashko, and others have studied individual components of management, but their social and
psychological aspect has not been studied sufficiently. This leads to significant miscalculations in
the personnel policy of the management bodies of a banking institution. Therefore, in the authors'
opinion, it is necessary to study a relatively independent specific type of relationship between
employees of one organization.

The purpose of the study: The purpose of this article is to study the most influential socio-
psychological factors of bank employees' work and to propose ways to improve bank personnel
management based on the systematization of the results of a survey conducted in banking
institutions of the Kharkiv region.

The main part: In the 21st century, the success of any organization is increasingly
dependent on its employees. This is reflected in the field of science and education by the rapid
development and widespread dissemination of knowledge in the field of human resources
management. In countries with developed market economies, the study of the discipline "Human
Resources Management™ has long been not only the most important part of the training of managers
at all levels but also a necessary component of higher education in general.

A modern highly qualified specialist, even if he or she is not a manager, can fully express
himself or herself in work only by actively interacting with colleagues and management, possessing
the necessary culture of communication. The study of human resources management as one of the
most important management disciplines can help him in this [1].

Bank staff is a set of permanent employees who have undergone the necessary professional
training and/or have practical experience in a financial institution. Banking work in the
development of market relations has become significantly more complex, forcing employees to
show responsibility, initiative, analytical thinking, and creativity. These qualities require employees
to maximize their efficiency, realize and develop their potential and abilities.

Methods (aspects) of personnel management are methods of influencing teams and
individual employees in order to coordinate their activities in the course of the organization's
functioning.

Science and practice have developed three groups of aspects of HR management:

1. Administrative.

2. Economic.

3. Social and psychological.

The relevance of the study is that social and psychological aspects of personnel management
have an indirect nature of managerial influence. It is impossible to rely on the automatic action of
these methods, and it is difficult to determine the strength of their influence on the final effect.

The social and psychological aspects of management are based on the use of the social
management mechanism (system of relationships in the team, social needs, etc.). The specificity of
these aspects lies in a significant share of the use of informal factors, interests of the individual,
group, team in the process of personnel management.
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Although the socio-psychological aspects of HR management are indirect in terms of their
impact on employees, in some cases, their managerial influence is not inferior to the economic and
administrative aspects of HR management [1].

The success of responsible employees is based on the psychological preparation of bank
employees, collective motivation for mutual cooperation, and an optimal management style.
Methods of effective inflow of bank personnel into the activities of the bank can be divided into 3
main groups (Fig. 1) [2]:

material

administrativ

/ socio-psychological

Figure 1. Methods of influencing the activities of bank staff

The main place among the methods of influencing personnel is occupied by material ones,
the tools of which are salaries, bonuses, material benefits, and payments. Since they are aimed at
meeting the basic human needs of Maslow's pyramid - physiological needs - they are the most
influential means of stimulating employees to work effectively.

Administrative practice consists in the enforcement of rules, instructions, disciplinary
requirements, and decisions of senior management. They are a prerequisite for establishing the
relationship between employer and employee.

Socio-psychological methods are a system of means of influencing the processes of
formation and development of labor collectives and individual employees, interests, incentives,
social tasks, and include social norms that establish rules of behavior, measures to maintain social
justice in the team, harmonize social relations between employees, and establish a favorable
psychological climate. They play an equally important role in human resources management, as a
modern manager has to spend a lot of energy and precious time to unite the workforce into a single
team and motivate it to achieve high results.

Many scientists, researchers of social management and socio-psychological aspects of
personnel management, in particular, note that social management as a set of scientific knowledge,
special methods, and techniques is aimed at highlighting the social aspects of all processes taking
place in society and solving social problems.

A manager must be able to formulate the social future that is desirable to achieve, to achieve
- that is, to be able to foresee. Predicting the future with the help of special techniques is the first
stage of managerial activity.

One of the main advantages of teamwork is the invention of a synergy effect so that the total
efforts of teams exceed the sum of the efforts of its individual employees. The main advantages of
teams lie in their ability to respond flexibly to changes in the business environment and develop
rapidly. Team members understand the bank's goals better than others and try to make every effort
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to achieve them. Each employee is aware of his or her responsibility for the fulfillment of other
tasks.

In addition, the team plays an important role in a person's life, providing them with the
opportunity to satisfy social needs - communication, interaction, involvement in a particular society,
and taking on some of their concerns about safety and well-being. It also affects the development
and formation of a person as a personality, the formation of his or her worldview and value system.

Finance and taxation play an important role in human resource management. The financial
policy reflects the impact of internal and external factors and concerns all aspects of business
activities - production, research and development, material and sales. The taxation system should
solve the following tasks: to facilitate the business activity of the enterprise, to increase the volume
of production, to increase the interest of employees in the results of work, to encourage enterprises
to use the main production funds efficiently, to ensure the formation of a budget in the amount
sufficient to finance public expenditures and perform its functions, to reduce non-productive costs,
to minimize production stocks [3].

Thus, for domestic enterprises to survive in the current financial and economic crisis, they
must employ highly qualified employees motivated by the necessary effective incentive system that
directs the activities of personnel to achieve the organization's goals using efficient methods.
Economic methods are recognized as the most effective.

A factor that helps to stabilize relations in a modern team in a banking institution is skillful
management: finding a common language with subordinates, taking an interest in their problems,
delegating authority, rallying around them using intelligence and experience, creating a special
atmosphere of job satisfaction that helps to maximize the employee's capabilities - that is, ensuring
a favorable social and psychological climate in the team.

The socio-psychological climate is a state of interpersonal relations, which is manifested in a
set of psychological conditions that facilitate or impede the productive activity of the team. To study
the socio-psychological climate in banking institutions, we will evaluate it at 3 levels of
relationships [4]:

1. Vertical relationships between team members (perception of the team leader and the
degree of his/her involvement in management, satisfaction of team members with management).

2. Horizontal relationships between team members (team cohesion, nature of interpersonal
relationships, types and methods of conflict resolution).

3. Attitude to work (job satisfaction, professional performance, etc.). Attitudes to work in the
study of the psychological climate are investigated at two levels: overall job satisfaction (nature of
work, conditions, salary, etc.) and intention to continue working in this department.

As the most effective and affordable method of sociological research, we used a survey,
which is completely objective, although it requires significant time to obtain results. The survey
allows us to study the social environment, social ties, consider the team as an integral system,
investigate the causes of problems and their consequences, and identify areas for improving the
management system. Questionnaires have a significant advantage over other research methods, as
they do not involve the direct influence of the researcher on the respondent and increase the
objectivity, quality, and reliability of the results [5]. To study the socio-psychological methods of
management, the authors have developed a questionnaire that covers issues related to three levels of
relationships in the system of assessing the socio-psychological aspects of activity in the team of a
banking institution.

The information base of the study included banks in the Kharkiv region - UkrSibbank,
official reports of Alfa-Bank JSC, SEB Bank, State Savings Bank of Ukraine JSC, Raiffeisen Bank
Aval JSC, and others. The sample had a special age composition: 23-25 years old - 41% of
respondents; 26-33 years old - 54% of respondents; 34-40 years old - 5% of respondents. Taking
into account the age of the respondents, it can be concluded that the socio-demographic
characteristics of the group are mainly short-term experience in the bank.

60



ISSN 2786-5002 (online) ®IHAHCOBO-KPEANTHI CUCTEMW: MEPCNEKTUBU PO3BUTKY
ISSN 2786-4995 (print) FINANCIAL AND CREDIT SYSTEMS: PROSPECTS FOR DEVELOPMENT

4(11)2023

To characterize the socio-psychological climate in banking institutions, we will start with the
basic level - determining the attitude of bank employees to their work. First of all, the degree of job
satisfaction is expressed through the correspondence of professional motives, intentions, and desires
of employees to the real situation. The predominant main intentions were such moral and ethical
motives as career opportunities and job prestige, as well as dreams and vocation, family
circumstances, and family traditions (Table 1).

Table 1. Motives for choosing a profession by bank employees

Prestige of the job 57%
Opportunity for career growth 64%
Family traditions 5%
Dreams, mission 20%
Family circumstances 14%

Financial, i.e. material, motives, such as the amount of financial support, benefits, and
advantages of employment, were expressed minimally. The main ones were the desire for self-
realization and self-development and the disclosure of their abilities. It can be said that their
intentions were almost realized, as the majority of respondents (57%) are still satisfied with their
jobs, but 13% found it difficult to answer, and 37% of respondents admitted that they were
dissatisfied with their jobs.

The bank's employees know and objectively assess the specifics of performing their
assigned tasks. Awareness of the high level of responsibility, qualifications, and communication
skills encourages employees to improve their professional training.

52% of respondents consider their work to be interesting, so attempts at self-development
require support in the system of planned professional training. For 40% of respondents, the work
they do is challenging, which can be explained by the high level of intensity and stress in the bank.
Professional activity is considered prestigious and promising by 37% and 23%, respectively, due to
their desire for career growth and high status.

The overwhelming majority of respondents have maintained a psychological state of
readiness for high workload and responsibility due to the development of adaptive abilities - 91% of
respondents feel able to work and ready to fulfill their obligations in accordance with their powers.
However, according to the survey, 48% have manifestations of increased fatigue and nervous
tension (Table 2). This situation requires the introduction of psychological rehabilitation and
measures for bank staff:

Table 2. Adaptive abilities of bank employees

How are you feeling these days?

Nervous Often 5%
Tired Often 48%

Depressed Often 7%
Indifferent Never 42%
Excited Often 25%
Vigorous Often 39%
Able to work Often 91%
Pessimistic Never 53%

Half of the employees expected more from their work in the bank, which is due to a lack of
initial ideas about the future type of professional activity and unpreparedness to endure difficulties.
Among the main reasons that negatively affect the work of a bank employee are low salaries, high

61



ISSN 2786-5002 (online) ®IHAHCOBO-KPEANTHI CUCTEMW: MEPCNEKTUBU PO3BUTKY
ISSN 2786-4995 (print) FINANCIAL AND CREDIT SYSTEMS: PROSPECTS FOR DEVELOPMENT

4(11)2023

labor intensity and tension, lack of free time and overtime, lack of understanding with management,
and others (Table 3).

Table 3. Factors of negative impact on the work of bank employees

Lack of free time 42%
Mismatch of qualifications with the level of work 7%
Uncomfortable workplace 6%
Negative relationships in the team 7%
Insufficient training of personnel 8%
Lack of social benefits 13%
Lack of understanding with management 25%
Lack of career development 18%
Organization of work 5%
High labor intensity and tension 37%
The state of logistics 7%
Low wages and salaries 94%

Under the influence of the real situation of professional activity, needs usually transform and
the system of values is adjusted. However, the main motive of bank employees at work has not
changed and is not to ensure an adequate financial position, but, above all, to achieve a professional
career (Table 4). Achieving recognition and respect in the team is also an important task for a bank
employee.

Table 4. The main motives of employees in a banking institution

Ensure proper financial condition 28%
Achieve a professional career 85%
Achieve recognition and respect in the team 24%
Not yet decided 7%

Given the same material incentives, bank employees would primarily prefer a job where
there is an opportunity to make a career (33%), a job that allows for professional development and
self-development (24%), and interesting and creative work (23%). Equally important for
respondents are factors such as working in a prestigious institution (13%), work that does not cause
physical fatigue and with proper working conditions, work where the team has good relations,
where management treats staff well, work that provides social benefits, benefits to people, and is
close to their place of residence (7% respectively).

Among the work values, good earnings (70%) remain the first among bank employees, as
well as for the majority of the employed population in Ukraine, followed by self-development,
knowledge, training, and quiet work (42% of respondents each). Equally important work values for
employees of the institution are excellence in work, freedom and absence of pressure, and health
(36% each), creativity (27%), spiritual enrichment (18%), participation in management (17%), and
active social contacts (12%).

To characterize the social and psychological aspects at the second level, we will analyze the
relations between employees horizontally. The activities of bank employees have a pronounced
collective character due to the specifics of banks serving their customers and providing a wide
range of banking services. The main qualities of teams in banking institutions are high
responsibility and discipline, as well as mutual assistance and cohesion (Table 5).
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Table 5. Characteristics of the team in a banking institution
The main qualities of your team are evaluated:
Responsibility High 60%
Mutual assistance Medium 43%
Discipline High 58%
Cohesion Medium 37%

The horizontal stability of relationships in the team is characterized by the average level of
development of relationships created in the process of intensive professional activity and
organization of leisure. In the context of work, the issues of psychological compatibility of
employees, building trust and mutual assistance in performing assigned tasks are of particular
importance. Collective relations between employees are formed on the basis of personal perceptions
of the psychological qualities of their colleagues. The main qualities valued by bank employees in
their colleagues are responsibility, organization, communication skills, and others (Table 6):

Table 6. Attitude of bank employees to colleagues

Diligence 26%
Kindness 18%
Accuracy 5%
Sociability 37%
Discipline 20%
Balance 7%
Openness 19%
Honesty 19%
Dedication 6%
Intelligence 17%
Courage 4%
Knowledge of the business 62%
Organization 40%
Seriousness 24%
Responsibility 78%

According to the respondents, the following factors contributed to the success of the banking
institution's teamwork: shared values (62%), mutual trust (39%), additional skills (36%), as well as
goals (20%) and rewards (5%).

Assessment of the third level of socio-psychological aspects of management involves
analyzing the attitude of employees to the general manager and their satisfaction with management.
The specifics of the work require maintaining clear leadership of the group in the performance of
professional duties, coordination of actions, compliance with instructions and guidelines, staff
responsibility, and mutual trust. The nature of the activity requires the use of management methods
in which the requirements for ensuring discipline are consistent with collective responsibility, trust,
and independence in the actions of each member of the group. Good management in the
performance of professional work is supported by frank relationships in everyday activities. The
requirements for the head of the respective department are explained by the high degree of moral
and legal responsibility for the completeness of the tasks:
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Table 7. Attitude of bank employees to their management
What qualities are characteristic of your direct supervisor?

Well respected in the team 52%
Tries to ensure qualified assistance 64%
Able to show interest and attention to subordinates 30%
Regularly consults with the team 23%
Able to maintain proper discipline 62%
Listens to his subordinates 33%
Believes that the main thing is the result and quality of work 55%
Makes decisions single-handedly 11%
Performs the duties responsibly and proactively 16%
Strongly critical to subordinates 14%
Knows how to order in such a way that you want to carry out it 8%
Encourages employees to work independently 35%

According to the survey results, heads of departments of banking institutions are
characterized by high discipline and quality of work, and employees generally treat their managers
with respect (Table 7).

In order to maintain a stable social and psychological climate in the team, management
should organize corporate events. They help not only to build relationships between employees but
also inspire confidence in each member of the organization in their participation, involvement in the
goals, and mission of the banking institution.

According to the respondents, the most common corporate events are birthday celebrations
at work (84%), bank birthdays (65%), seminars and trainings (58%), rewarding the best employees
(46%), corporate events and parties (29%), and conferences (21%). The main suggestions of bank
employees for improving social and psychological management methods are material incentives
(salary increases, bonuses) and establishing relationships in the team (social justice in the
department, opportunities to advance in the career ladder, respect for employees by management,
friendly relations between employees, etc.).

Conclusions. Management with the use of social and psychological aspects can create
prerequisites for changing the quality of work, increasing production efficiency, increasing profits,
and significantly improving the organization's performance.

Thus, the conducted study of the most influential socio-psychological factors in the work of
bank employees made it possible to identify areas for improving management in a bank. In our
opinion, such directions may be:

e Consideration and satisfaction of subordinates' needs for recognition of their professional
activities by managers;

e Developing individual approaches to subordinates among managers, taking into account the
social and psychological characteristics of the bank's employees;

e Conducting additional activities for internal enrichment of management work (motivation
for joint activities and search for optimal interaction, a sense of involvement in a common
cause, etc.);

e Creating conditions for raising the level of professionalism, healthy competition, and
professional growth;

e Increasing salaries to a level not less than that of commercial organizations.

Thus, the realization of these intentions is necessary for the formation of an effective
composition of bank employees who must be competitive and highly qualified in the modern labor
market. This area requires further research to fully describe the socio-psychological factors of
banking employees in Ukraine.
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JocaimxeHHs1 HANMPSIMKIB BAOCKOHAJIEHHS YIIPABJIiHHSA
B 0aHKIBCHKHX YCTAHOBAX: COLIATbHO-TICUXOJIOTIYHI aCIIeKTH

AHoTauis. Y cTarTi po3nIIIaeThCs TUTAHHS YCIIIHOI poO0TH OaHKIBCHKHUX YCTAHOB 32 PAXyHOK ITiABHIICHHS
e(eKTUBHOCTI npaili B OaHKIBChKil cdepi. 30KpemMa, po3mIsIaioThCsl COL[IaTIbHO-TICUXOIOTTYHI aCTIeKTH YIPaBIIHHS SIK
HaWBaXJIMBINI YMOBH MPOAYKTUBHOCTI NepcoHary 0aHKy. Y OaHKIBCHKill cdepi yBara 10 JFOAWHU HE MEHII IiHHA, HIXK
Kamitaynl OaHKy, SKHH Mae TPOIIOBY OLIHKY B OajaHci 1 TOMYy BHMara€ HEOOXiHICTh BHBYEHHS COLIAJIBHO-
TICUXOJIOTIYHUX AaCHEKTIB YIPaBIiHHS SIK HalWBaXIUBIMIOrO (akTopa, IO BIUIMBAE Ha IMPOAYKTUBHY JisUIBHICTH
pobiTHUKIB OaHKy. Citii 3a3Ha4YMTH, 1[0 HEOOXIIHO JOCII/UKYBAaTH BITHOCHO CAMOCTIHHMH criennGiuHUi THI B3a€EMHUH
MiX CHiBpOOITHUKAaMHU onHiel opranizamii. [IpoBereHe MOCHTIHKEHHS HAHBIUIMBOBIIINX COLIaTBHO-IICUXOJIOTTYHIX
(axTopiB y po0OTi OaHKIBCHKMX CIIy>KOOBLIB JacTb 3MOTY 3’sICyBaTH HalpsSMK{ BJOCKOHAJICHHS YIPaBIiHHSA B
OaHKiBCBbKiM ycraHoBi. Cy4yacHMH BHCOKOKBalli(pikoBaHMH (haxiBelb, HaBITh SKIIO BiH HE € KEPIBHUKOM, MOXE
TIOBHOLIIHHO TPOSIBUTH ceOe B poOOTI, TUIBKM AKTUBHO B3a€MOJIIOUM 3 KOJEraMH 1 KEepiBHHLTBOM, BOJIOIIOUH
HEOOXiJHOIO KyJIBTYPOIO CIUIKyBaHHS. JlomoMOrTv oMy B IbOMY MOKE BUBYCHHSI YIIPABIIiHHS IIEPCOHAIIOM SIK OZHIET 3
HAWBXIMBIMINX YHPABIIHCBKUAX AUCHUILIIH. KepiBHUK MOBWHEH BMITH ()OPMYIIOBATH COIlialbHE MaiOyTHE, SKOTO
O0akaHO TOCATTH, JOCATTH - TOOTO BMiTH mepexbauntd. IlepenbaderHs MalOyTHBOTO 3a IOTIOMOTOIO CHEHiadbHUX
MPUAOMIB - II€ TEepHIMA eTalm YIpaBIiHCBKOI MismbHOCTI. Sk HalOmbm edeKTUBHWA Ta TOCTYIHHH METO.
COLOJIOTIYHOTO JOCIIDKEHHS. MU BHUKOPHCTA€EMO OIIMTYBAaHHSA, SIKE€ € LINKOM 00 €KTUBHUM. OIMTYBaHHS Ja€ 3MOTY
BUBUUTHU COIliaJIbHE CEPEIOBUIIE, COIialibHI 3B SI3KH, PO3MNISIHYTH KOJEKTHB K LUTICHY CUCTEMY, IOCTIIUTH TPHYUHU
npoOieM Ta iX HACIIIKH, 3’4CYBaTH HANPSAMKH BIOCKOHAJICHHS CHCTEMH YIPaBIiHHA. Y LBOMY HOCHIDKCHHI MH
3’scyeMo peatizallisi SIKMX HamipiB HeoOXxijHa aist (popMyBaHHS €(EeKTHBHOTO CKiIaay OaHKIBCHKHX CITyKOOBLIB, SIKi
MMOBHHHI OYyTH KOHKYPEHTOCIPOMOXKHHUMH Ta BUCOKOKBaJTi()iKOBaHUMH Ha CYYaCHOMY PHHKY Ipaiii. Y il po0Ooti Oyme
MIPOJIEMOHCTPOBAHO SIK YIPABJIIHHS 3 BUKOPUCTAHHSIM COL[IaJIbHO-TICUXOJIOTTYHUX ACTIEKTIB MOXKE CTBOPHUTH IEPEyMOBU
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