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Lleit HOMEp >KypHATy IPOIOHYE PE3YNbTaTH MDKIMCLHUIUTIHAPHUX JOCIIDKEHb IHCKYpPCY PEKIaMu Ta OpEeHIMHTY,
XY/IOKHBOT JIiTepaTypH, NapjaMeHTChKHX Je0ariB Ta (iIbMIB 13 OCOONMBHM aKLIEHTOM Ha iX KOTHITUBHOMY,
MParMaTHIHOMY, (DYHKIIIOHAIFHOMY Ta COWIOKYIBTYpHOMY aHabi3i. BiH 00’egHye IHTBICTIB 3 pI3HHX pErioHIB
Vkpaian Ta Bonrapii, ski NIpOMOHYIOTh IHHOBAWifHI KOTHITHBHI MiIXOAW OO MOMJIHMBHX CBITIB IIiTEepaTypHOTO
MepCoHaXa Ta J0 MYJIHTHMOJAIBHUX CIOBECHHX, Bi3yaJbHHX Ta CJIOBECHO-BI3yallbHHX KaJdaMOypiB y Mepekiani;
00TOBOPIOIOTE HOBY pPEAlbHICTh CTOPITENIHTY B peKiaMi Ta OpeHOWHTY Yy BUKIMKAaHWH MaHIEMI€I0 Tepio] OHIalH
CINKYBaHHA Ta OMU(PPYBAHHA KOHTEHTY; BCTAHOBIIIOIOTH KOTHITHBHO-TIparMaTHYHI Ta COLIOKYJBTYpPHI BIACTHBOCTI
HEBBIWINBOCTI y MapiIaMEeHTCHKOMY IHCKypci OONTapChKOI0, aHTIHCHKOIO, IMOJBCHKOI0 Ta YKPaiHCHKOI MOBaMH; Ta
PO3KPHBAIOTH (YHKIIT repajbIMuyHUX CUMBOJIIB B aHIIIIHCHKIH XyIOXKHIH JliTeparypi.
Jlnst TiHTBiCTIB, BUKIIAJaviB, acIipaHTiB 1 MariCTpaHTiB.
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B sTOM BBIMyCKE JKypHasla NPEICTaBICHBI PE3yJbTAThl MEXKIUCHUIUIMHAPHBIX MCCIEIOBaHUN IHMCKypca pPEKJIaMbl
u OpeHIuHra, XyJO0)KECTBEHHOH JHTeparypbl, NapiIaMeHTCKHX 1e0aToB M (UIBMOB C OCOOBIM aKIEHTOM Ha HX
KOTHUTHUBHBIH, MparMaTH4IecKui, (pyHKINOHANBHBIM M CONMOKYNbTYPHBIH aHann3. OH OOBEOMHSACT JIMHTBHCTOB W3
pasHbIX pPETHMOHOB YKpamHbl ¥ bonrapmu, KOTOpbIE TpEMIaraloT HWHHOBAI[MOHHBIE KOTHUTUBHBIE MOAXOIbBI
K BO3MOKHBIM MHpPaM JIUTEPAaTYPHOTO MEPCOHa)ka M K MYJbTHMOJAIbHBIM BepOAbHBIM, BH3YaJlbHBIM M BEpOanbHO-
BU3yaIbHBIM KallaMOypaM B IEpeBOAE; OOCY)KHAIOT HOBYIO PEaIbHOCTh ITOBECTBOBAHMS B pEKJIaMe€ M OpEHIUHTE
B IIEPHOJl BBI3BAHHOIO TMAHAEGMHEH OHJIAHH-OOmEHNS # OUU(POBKM KOHTEHTA; ONPEIEISIOT KOTHUTHBHO-
MParMaTH4ecKUEe W COIMOKYJIBTYPHBIE CBOMCTBA HEBEHJIMBOCTH B IAapIaMEHTCKOM IHCKypce Ha Oosrapckom,
AHIIIMICKOM, MOJIbCKOM M YKPanHCKOM SI3BIKaX; M PacKpbIBAIOT (PYHKLIMH TepaibANYeCKUX CUMBOJIOB B aHIVIMHCKOM
XYI0XKEeCTBEHHOI UTeparype.
JUis TUHTBUCTOB, NpeNnoaBaTeneil, aCHUpaHTOB M MarCTPaHTOB.
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ABSTRACT

Information communication technologies accelerated numerous trends in the world including the shift to online
communication and further content digitalization. Technological innovations reverberate throughout complex
social and demographic trends which make a significant impact on business, international companies including.
The article focuses on linguistic analysis of the current changes in advertising and branding, mainly in the
fashion industry. COVID-19 pandemic with online communication and remote work contributed to further
transformation of choice, preferences, and options as well as to popularity of social media as an instrument of
information search, as the environment for communication and sharing opinions. Lockdowns and quarantines
during COVID-19 pandemic, lack of direct contact with clients entailed the shift to online marketing and
advertising. Looking for effective online marketing instruments some companies select storytelling as a basis
for their videos. Underpinned theoretically by multimodal discourse analysis and narrative studies, this paper
shows how storytelling with its appeal to emotions and memorability potential is becoming a noticeable
marketing trend and advertising strategy against the background of current radical technological changes in the
information abundant world. Companies manufacturing lux products began to diversify marketing strategies
and generate multimodal narrative — a string of stories about the brand, its founders, technologies they use.
COVID-19 pandemic accelerated the shift to multimodal videos. During COVID-19 pandemic, fashion houses
created marketing masterpieces to attract attention to new collections. They replaced traditional physical shows
and set a new perspective for online fashion shows. These short films telling brand stories become chapters of a
brand’s lookbook available in social media.

Keywords: advertising, marketing, multimodal, narrative, social media, storytelling.

A. BenoBa. Cropiteninr y pexiami ta Openginry. I[HpopmaniiiHo-KOMyHIKaIiliHi TEXHOJOTIi CyTTEBO
MIPUCKOPWIIA PI3HOMAHITHI MPOIECH 1 TPEHIU Y Cy4aCHOMY CBiTi, OHJIAaHH KOMYHIKAillfO 1 JIUTITai3aIio
KOHTEHTY TOIIO. TEeXHOJIOTIYHI iHHOBAIlil IMEepPeNOMITIOIOTECA Kpi3b CKJIATHI collianbHi 1 gemorpadivHi
TEHJICHIIIT, 110 BIUIMBAaIOTh Ha Oi3HEC, KPYIHI MDKHApOAHI kKommaHii BkIOYHO. CTarTs (DOKYCYEThCS Ha
JHTBICTUYHOMY aHaji3i MOTOYHUX 3MiH y peKiiaMi Ta OpSHIUHTY TMepeBaKHO B iHAYCTpii Moau. [Tanaemis
COVID-19 3 oHnaiiH KOMYHIKAII€I0 Ta BiJJJAJICHOID POOOTOI TMOCWIMIA MOJNAIBITY TpaHCHOPMAIUIO
npedepentliii, cMakiB, OJHOYACHO CIpisyia TOIMYJISAPHOCTI COIMEPEX SIK pecypca MONIyKYy Ta MOITUPEHHS
iH(pOpMaIlii, cepe/JoBUIIIA JISl CIIJKYBaHHsS Ta OOMIHY JyMKaMd. B yMoBax KapaHTHHHHX 3aXOJiB Mij 4ac
nangemii COVID-19, 6i3nec, mo30aBiieHHH MPSIMOTO KOHTAKTY 3 KIIIEHTaMH, MOCWIMB KOMYHIKaliiiHy
CKJIaJIOBY 1 NEpecyHyB MapKeTiHI Yy cOLiajbHI Mepexi. Y mepeHacHueHoMy iH(opMalli€lo cBiTi, Ha Tii
PI3HOBEKTOPHUX TpaHCPOpMAIlil, IO OXOIUTIIOTH TEXHOJIOTIYHI, COIiaibHi, JeMorpadiuHi TpeHH,
e(eKTHBHOI0 MAapKETHHIOBOIO CTPATETil0 CTa€ CTOPITENiHI, L]0 MPOWIIOB EBOJIOLII0 BiJ YCHOI emiuHOi
Tpaguuii A0 UUPPOBBIX MYJIBTUMOAAIBHUX 1 MYJbTUMEHIMHUX TexHonorid. Cruparodnch Ha Teopii
MYJIbTUMOJIAIBHOTO aHaJi3y JICKYypCy Ta HapaToJIOrii, Y CTAaTTi BU3HAYECHO, SIK CTOPITEIIHI peaji3ye CBid
NepCcya3uBHUM TMOTEHINAN, aNeNiolYd 10 eMOIi 1 (opMyroun CTilKi 3B’S3KM 3 KiIi€HTaMu. B Mexax
MapKeTIHrOBUX CTpaTeriii, OpeHAMHra KOMIIaHii, M0 BUPOOJIAIOTH MPOAYKLIIO Kiaca IIOKC, CTalu
CTBOPIOBATH MYJBTUMOJAIBHUIA HapaTUB — KOJEKII0 ICTOpid mMpo OpeH., 3aCHOBHHKIB, TEXHOJIOTII.
[TarmeMis MpUCKOpHIIA CTBOPEHHS MYJIbTUMOIAIBHIX Bifeo. st OpeH/IiB y Taimy3i MOIU Tij Jac maHaemil

© Belova A., 2021
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Ta PI3HOMAHITHUX OOMEXEHb TaKi MapKETIHroBi (IBMHU-LIENEBPU CTANIHM 3aCO00M JEMOHCTpAlii HOBHX
KOJIEKIIi}, 3aMIHIIN TPaJuIliifHi MOKa3W KOJEKI[iH, BIAKPHUIN MEePCIeKTUBY OHJIAWHOBHX MOKa3iB. DinbMu-
icTopil cTajdy YaCTHHAMHU CBOEPITHOTO OPEHOBOTO JIYKOYKA.

KirouoBi cioBa: MapkeTiHT, MyJIbTUMOAAIBHUM, HApaTWB, peKiiama, COLMEpeXka, pPO3MOBiTaHHS
1CTOpIH.

A. . Benoa. CropureJJMHI B pekjame u Openaunre. HMadopmManmoHHO-KOMMYHHKAalIMOHHBIE
TEXHOJIOTHH 3aMETHO YCKOPHJIM CaMble pa3Hble MPOLECCH M TPEHIbl B COBPEMEHHOM MHpE, B TOM YHUCIE
BUPTYaJIM3alMI0 KOMMYHUKAIlMd M BO3pAacTaOUIyl0 MH(POBH3AIMIO KOHTEHTA. TEXHOIOTHYECKHUe
MHHOBAIMH TIPEIOMIIIIOTCST Yepe3 CIIOKHbBIE COLMaIbHBIE U JeMorpaduyecKkiue TeHICHINH, OKa3bIBAIOIINE
3aMETHOE BJIMSHHE ke Ha KPYHHBIM OW3HEC, B TOM 4YHCIe, MEKAyHapoJHble KoMIaHuu. [laHHas cTaThs
dokycupyeTcs Ha JIMHTBUCTHYECKOM aHaJIM3€ TEKYIIMX HW3MEHEHHMH B pekiaMe H OpeHauHre
MpenMyIIecTBeHHO B nuayctpun Mozpl. Ilannmemus COVID-19 ¢ oHnallH-KOMMYyHHKaNUEH W ynaleHHON
paboToit ycuiauiaa TpaHCc(hOpMaLUI0 BKYCOB, MPEANOYTEHUH, U YCUIMIA MOMYJISIPHOCTh COLCETeH B IJIaHE
MOKWCKa M PaclpOCTPaHECHUs HHQOpMaIuM, OOIICHHS W OOMEHa MHEHUSMH. B yCIIOBUSAX KapaHTHHHBIX
orpannyeHnii B mepuoy mnanmemuun COVID-19 OusHec, NMUIMHUBIINCH TPSIMOTO KOHTAaKTa C KIMEHTAMH,
YCHIIMI KOMMYHHKAIIMOHHYIO COCTABIISIIOILYIO CBOEH NESITEIBHOCTH M IEPEHEC MApKETHUHT B COLMAIBHBIC
cetd. B mupe, m3o0minyromum uHbopManyel, B kauecTBe d(PPEKTUBHON MapKETHHIOBOW CTpaTETHH CTal
aKTHBHO HCIIOJIB30BAThCSl CTOPUTEIUIMHT, SBOJTIONMOHUPOBABIINN OT YCTHBIX TPAJHIUA CKa3UTEIHCTBA JO
U(POBBIX MYJTBTUMOAATBHBIX M MYJIBTHMEIUHHBIX TeXHOJOTHH. Onupasch Ha TEOPHH MYJIbTUMOAAIEHOTO
aHanu3a JCKypca M HappaTOJIOTHH, B CTAaThe YCTAHOBJICHO, SIK CTOPUTEIIMHT PEeaIn3yeT CBOU Mepcya3uBHbIH
NOTCHIMAN, amNeuupyss K OSMomusM W (OpMHUpYsS YCTOWYMBBIE CBS3M C KIMEHTAaMH. B pamkax
MapKeTHHIOBBIX CTpaTeruif, OpeHIWHra KOMIAHUM, IPOHM3BOMAIIME TOBAphl Kiacca JIOKC, CTalH
IUBEPCH(PUIUPOBATE MAPKETHHIOBBIE CTPATETHH M CO31aBaTh MYJIBTUMOJAJbHBIN HAPPATHB — KOJUICKIIUIO
UCTOpUH 0 OpeHJie, ero OCHOBATEISX, IPUMEHIEMbIX TEXHOJOTHAX. [laHaeMus yckopuiia mpolecc Co3aanus
MYJIBTHMOJAIBHBIX (HIABMOB. J[JIs1 TOMOB MOZBI B IIEPHO/] TIAHAEMHHU M BCEBO3MOXKHBIX OIPAaHUYCHHHN TaKue
MapKETHUHI'OBBIC Q)HHLMBI'HIe]leBpBI CTaly CIIOCOOOM IMPUBJICYCHNA BHHMAaHWA K HOBBIM KOJUICKOHWAM,
3aMCHWJIN TpaJUuIIUOHHBIC MOy, 3aJaJIi TMECPCIICKTHBY OpraHu3alnuu OHJIAMHOBBIX ITOKA30B KOHHGKHI/IFI.
Takue QUIBMBI-UCTOPUH CTAHOBSTCS IJIaBaMH OpPEHI0BOTO JIyKOyKa.

KaioueBble cj10Ba: MapKeTHHI, MYJIbTUMOJNAIBHBIA, HAappaTHB, peKiIamMa, COLUWAJbHAs CETh,
CTOPUTEJUINHT .

1. Introduction
Business has always been looking for the most effective tools to promote goods and services
turning advertising and marketing into highly creative professional fields and demanding and
rewarding jobs. Since 2015 changes in marketing turned out to be more radical than during the
decades of the whole TV history going back to the 1940s (McKee & Gerace, 2018). Major reasons
of TV advertising drop and marketing overhaul are ICT impact on media, accessible broadband
Internet and new TV alternatives which look more preferable for millennials and Z-gens who ignore
TV completely and, moreover, mentally block out banner ads. The latter is known as banner
blindness. Storytelling matters due to changing consumer habits as well. For example, generation Z
now expects brands authenticity and transparency inherent to storytelling (Chief Marketer, n.d.). To
keep advertising effective some companies and ad agencies started changing hard sell and push-
strategies for pull-strategies with storytelling as a basis for videos which are still considered the
most effective medium for storytelling (Agosto, 2016; Gotter, 2017, Brooker, 2019; Chief
Marketer, n.d.; University of Toronto School of Continuing Studies, 2021; Hernandez-Santaolalla
& Barrientos-Bueno, 2020). Storytelling, one of the oldest activities going back to indigenous
peoples, first nations, has evolved from oral storytelling to digital and multimodal narration
(Herman, 2018; Stapleton & Wilson, 2017). Archeologists claim sharing stories as social and
cultural activity in various human cultures predated writing. Now stories can be told in multiple
ways, in different modalities (Jewitt, Bezemer & O’Halloran, 2016; Torop, 2019), via diverse
media. ICT (Information Communication Technologies), CGIl (computer-generated imagery),
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multimodality offer unprecedented opportunities for semiotic re-interpretation of well-known
stories and creating new narratives.

Interesting and original story makes the message easily understandable, persuasive and
memorable. Though the attitude to storytelling in business world remains polarized and varies from
“children books” to effective marketing instrument (McKee & Gerace, 2018) some brilliant samples
of storytelling from international brands look more than impressive among other commercials and
marketing campaigns. Fashion brands with their superb videos can be considered leaders of
multimodal storytelling. Due to COVID-19 pandemic when physical contact with the clientele was
minimized and communication shifted online brands and companies multiplied their activities in
social media. They diversified their websites content and commissioned captivating videos for
brand storytelling. Thus commercials requirements increased in terms of impressiveness,
splendidness, and magnificence.

2. Theoretical background
The research is based on two perspective trends in modern linguistics and multidisciplinary
studies—Multimodal Discourse Analysis and Narrative Studies. Narration has become a popular
object of research in Modern Linguistics due to essential changes in narration practice, new
techniques and technological innovations. Postmodernism with its celebration of decenterdness,
disorientation, and fragmentation (Yefimenko, 2018; Crews, 1999) resulted into tremendous
diversification of narrative, opening the gate for multimodal narration in the 21% century, and its
multidisciplinary research.

Modern multimodal analysis is based on seminal works of Gunther Kress (Kress, 2010) and
Theo van Leeuwen (Kress & van Leeuwen, 2001) and other scholars (Jewitt, 2009; Shevchenko,
2019). Naturally, multimodal discourse analysis is growing more popular in linguistics as
communication is becoming more multimodal due to availability of gadgets, new technologies,
multimodal potential of social media, and diverse platforms. Advertising discourse, international
brands advertising, in particular, has been leading in implementing multimodality. Consequently,
advertising discourse became the first object of detailed multimodal analysis (Karataieva, 2014).
Later multimodal discourse analysis embraced corporate discourse (Vasyliuk, 2019; Kovalenko,
2018) as brands started using diverse mediums and communicating via social media. COVID-19
PSA (public service advertisements) turned out gripping samples of multimodality (Tsyliuryk,
2020). Social media potential and social networking contributed to multimodality of global
communication. Shift to online communication during COVID-19 pandemic entailed increasing
multimodality and, without doubt, propelled further research of multimodal discourse and
multimodal storytelling.

As the shift to storytelling in advertising became quite evident some scholars summarized the
advantages of the strategy and offered a scope of recommendations (Carter, n.d.; Chief Marketer,
n.d.; Ledin & Machin, 2020; Waites, 2020). They claim 92% of consumers would prefer to get the
information in the form of a story so storytelling through content marketing is one of the best
strategies to engage consumers. Effective brand narrative can help to increase the value of the
product or service by more than 20 times. Some researchers went further, into neuroscience and
cognitology. They believe storytelling creates neuro-associations, therefore brand narrative has a
neurological perspective as narrative, tales, and statistics blend in our memories (Carter, n.d.).
Harvard University research shows storytelling helps to increase shared values: 55% of consumers
who love a brand’s story are willing to make a purchase, 75% of consumers expect brands to make
a contribution to their well-being and quality of life (Chief Marketer, n.d.). Brand narrative in
advertising can be rendered as intellectual emotional content (Kang, Sookyeong & Hubbard, 2020;
Krysanova & Shevchenko, 2021), emotions it provokes are of paramount importance in decision
making process. Brands began to invest heavily in storytelling during COVID-19 pandemic in the


https://www.onespot.com/
http://significantobjects.com/
https://www.slideshare.net/Headstream/the-power-of-brand-storytelling

16

attempt to keep and strengthen emotional connection with the consumers via more exciting content,
brand narrative, and brand voice.

3. Results and discussion
COVID 19 pandemic had a dramatic impact on all economy sectors. During lockdowns, curfews
and quarantine companies used their websites, social media accounts to inform their clients and
promote their products and services. Due to global COVID-19 restrictions many fashion brands had
to cancel their shows. As the word pandemic peppered the headlines of articles about fashion shows
(What Happened at New York’s First Pandemic Fashion Show / Three standout fashion shows from
a pandemic fashion week / What fashion week is really like during a pandemic / At London
fashionweek designers grabble with a pandemic) luxury brands started looking for new ways to
implement ICT within their marketing strategies.

In summer 2020, fashion brands issued videos of full Fall-Winter 2021-2022 shows with
models only (Holland, 2020). It became a must-have in endless COVID-19 pandemic. Noteworthy,
some brands had similar experience in the remote past. For example, archives keep Yves Saint
Laurent’s video of 1960 collection (fig. 1) (Evelina Khromtchenko, 2020).

Fig. 1. Yves Saint Laurent 1960

Of course, elegance and exclusiveness are stunning though the video is not as multimodal as
Valentino 2020 performance (fig. 2) in terms of visual effects, music, focus on correlation of clothes
details and nature shapes (Stig, 2020).

Fig. 2. Valentino 2020
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In autumn of 2020, in the attempt to keep business afloat and adapt to the crisis and new normality
some brands arranged fashion shows without rich aristocracy, celebrities, glamorous fashion elite
and fashionistas. Some fashion houses announced shows in empty theatres to observe strict
sanitation norms like Armani, Fendi, Dolce & Gabbana, Etro and others did (That prompted Armani
to announce it would present its collection behind closed doors—a first in fashion history) (Matera,
2020; Fashion Files, 2021) or moved their shows to the fields like JACQUEMUS with SS21 show
“L’AMOUR?” (fig. 3) (Vimeo, 2020).

Fig. 3. JACQUEMUS with SS21

Fashion shows became socially distanced and then...went digital. When fashion shows moved into
virtual realm it became clear that they had some advantages for the public as everyone had a chance
to be simultaneously in the first row and on one’s sofa when the models catwalked on one’s home
screen. Statistics proved the audience favored digital fashion shows that might take place not twice
a year but all year round. Quite unexpectedly the new format triggered the discussion about the end
of physical fashion shows and catwalk. As distinguished guests of fashion shows like to be in the
first row the catwalk is expected to reign in the post-pandemic world again (Adegeest, 2020).
Luxury brands and even minor agents went further with their experiments bringing ‘phygital’ shows
as 3D designers began to mix two realities to focus on details as Valentino did in his 2020 show.
Pragmatic and emotional impact of those fashion shows innovations was based on wow effect
predetermined by their unusual format and adaptation to COVID-19 normality.

During the coronavirus pandemic, brands began to exploit actively and intensively diverse
social media. Before that, brands positioned themselves in the Internet in quite different ways
(Greco & De Cock, 2021). After 2010, luxury brands, for instance, Hermes, Louis Vuitton, Chanel,
began to produce videos about the company history, traditions, and technologies. Due to the
coronavirus pandemic communication within all discourse types and genres shifted online. Fashion
brands had to offer exceptional promotion videos of their shows similar to movies, not to confine
those shows to a catwalk in empty palaces or some famous historical places. Some luxury fashion
brands selected storytelling as a major strategy for the videos as through their history humans were
buying goods... and stories behind them.

Some years ago, Hermés offered a new strategy—The Story Behind—for new silk scarf
designs. The design might be not brand new (for example, Le Timbailer Scarf was designed in
1961) but its advertising fits the storytelling strategy. One of the first cases of implementing the
strategy was the scarf depicting The Berlin carriage—one of the great masterpieces of the Musée
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de la Voiture’s Board of Friends (including Mr. Hermes himself) and French National Collection.
Now The Story Behind is offered for every scarf (fig.4, 5) in the official website:

Fig. 5. Le Timbalier scarf 90 OrangeKakiGris

The story behind

Until the end of the Second Empire, the role of the timpanist was to provide the drum beat
for French cavalry regiments. The drummer in full dress featured in the center of this
scarf, designed in 1961 by Marie-Frangoise Héron, plays his instrument with panache.
The royal coat of arms with two interlaced L’s seen on his drum evokes the 18th century.
The horse, too, is exuberantly dressed. The ceremonial saddle and bridle, like the
surround, are ornamented with sumptuous decorative trimmings: lanyards, braids, fringes
and twisted cords, not forgetting cartisanes—wooden discs adorned with silver, gold or
silk threads. (Hermés Paris, 2021b)
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Unique object of historic value, some historical episode or prestigious event as inspiration for the
scarf design emphasize civilization continuity, eternal esthetic principles, promote the feeling of
belonging to global culture heritage wrapped in exclusive beauty, trigger and strengthen emotional
connection with the brand. Lately storytelling as a marketing strategy was used by Hermes to
visualize the history of the brand in L’Epopeed’Hermés shawl with the story (fig. 6, 7) about the
fashion house:

Fig. 7. Shawl in cashmere and silk with hand-rolled edges

The story behind
Six generations of the same family have written the story of Hermes, which is built around
encounters and nourished by innovations. The seventh generation continues to uphold its
founding spirit of boldness and elegance, while looking firmly to the future. Designer Jan
Bajtlik composed a game of snakes and ladders illustrating this rich adventure, which began
in 1837 when Thierry Hermeés established his harness-making and saddlery business in Paris.
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The founder, placed at the center of this joyous carnival, is surrounded by characters who
have marked the history of the house. Charles-Emile Hermés, who in 1880 set up the family
saddlery at 24 Faubourg Saint-Honoré, rides his rocking horse with childlike joy, while,
further on, a spaceship launches on a mission to undiscovered planets, echoing the house’s
ongoing quest for new horizons. (Hermes Paris, 2021a)

Concise texts of stories balance visual components of advertising and contribute to the atmosphere
of luxury, style and elegance the website creates.

CHANEL initiated more noticeable projects in the official website to make brand voice more
audible. In her lifetime, Gabrielle Chanel was an expert of multimodal marketing using colors,
symbols, geometrical shapes to create exclusive outfits, installing numerous mirrors in her fashion
house to exert the magical effect on the clients. Karl Lagerfeld, employed to revive of ‘near-dead
brand’ in the 1980s did a lot for CHANEL, multimodal marketing and brand narrative. Since 2010
the House of Chanel is among world leaders in multimodal storytelling in advertising and
marketing. Karl Lagerfeld directed spectacular fashion shows millions of people admired
worldwide. To celebrate the centennial of the brand, close to 2013 CHANEL released a number of
biopics on Coco Chanel which were imagined, written and directed by Karl Lagerfeld and started
‘writing’ the online book Inside Chanel—the brilliant sample of multimodal and multisemiotic
storytelling.

The black and white movie Once Upon A Time... starring Keira Nightley was designed in
2013 to mark 100 years of Chanel Fashion Empire (Chanel, 2013). The first line of a fairy tale text
which makes it recognizable as a genre was selected as a title to show Cinderella’s type
metamorphosis of Gabrielle Chanel. The story is settled in 1913 in provincial France but all
characters (with minor exceptions) speak English. Gabriel opens her first shop and sells elegant hats
but the ideas about tweed jackets for ladies and new hairstyles are in the air.

Fairy tale plots are used in other films with storytelling as a strategy, for example, The Tale of
a Fairy, the 21st century re-interpretation of human relationships (Lagerfeld, 2011, 25:37).
Reincarnation (2014) is another fairy tale based on mixing of Cinderella image and the legendary
image of Empress Elizabeth of Austria, Sisi (Lagerfeld, 2014, 7:47). The girl employed to clean
rooms in a luxurious hotel imagines she is Sisi. Against the background of the official portraits of
the Emperor and Empress she is dancing with the bellboy who behaves like Emperor Franz
Joseph...until the clock strikes twelve. History and fairy-tale mingle with imagination and reality
when Gabrielle Chanel in her iconic jacket and Karl Lagerfeld appear in the hotel. Some biopics
premiered presentation of new CHANEL collections and might be considered a significant
contribution to CHANEL advertising campaign. Reincarnation proves that any narration is a story
with some historical background.

Online digital book Inside Chanel (Levero, 2020) is a perfect example of retrospective
multisemiotic storytelling. One can trace back the history and evolution of the brand, Coco Chanel’s
lifeline, and her hobbies, sources of inspiration for the collections, outfits and perfume. Now the
virtual book Inside Chanel comprises 32 chapters accessible in the official website and YouTube.
Every chapter ends with the phrase To be continued... thus opens unlimited perspective. Every
chapter is a multimodal story about a facet of Coco Chanel’s talent, about the phenomena, advance
of science and technologies, facts, events, personalities she used as inspiration, re-interpreted in her
collections and shows. Every chapter glorifies Coco Chanel who revolutionized the world of
fashion. 2-4-minute videos are superb samples of remarkable creativity within multimodal and
multisemiotic approach, with dynamic and exquisite play of colors, characters, fonts, geometrical
shapes, nature forms, and technologic innovations, kaleidoscope of arts, media and modes. Every
chapter is a dynamic and fascinating story visualizing Chanel’s experiments and achievements with
concise and information saturated narration that leaves any viewer astonished. The correlation of
verbal information and other modes is balanced as narrative is essential for every video though in
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Chapter 5 Marilyn and No5 the focus is on the documentary and retro and the verbal part is reduced
to a couple of the actress’s original remarks.

In Chapter 32, dedicated to the centennial of CHANEL No5, the brand looks back at the
100-year-history of the iconic perfume presented in 1921. This chapter is the story of turning a new
item into a global symbol, the story about the role of the sign in the society. The legend of the
perfume absorbed famous art trends, artistic innovations, incorporated successfully into the
changing social and cultural landscape. Celebrities (Marilyn Monroe, Catherine Deneuve, Nicole
Kidman, Brad Pitt and many others) changed one another as the brand ambassadors and
megainfluencers contributing to the legend. Chapter 32 is a unique sample of multimodality, of
intertextuality and interdiscursivity as it appeals to previous chapters and stories.

Mercedes-Benz made an attempt to join the historical narrative too and implemented
storytelling in videos about Bertha Benz (Mercedes-Benz USA, 2018); Mercedes-Benz, 2019). In
line with the legend, 4 August 1888 Bertha became the first female driver when she went on the
first long-distance (100 km) journey in the concept car. Though many years later Bertha Benz
claimed her son was driving the vehicle that day the episode triggered a number of visualizations
including full-fledged movie Carl & Bertha (Horyna et al., 2011, 1:29:58). In 2018 Mercedes-Benz
launched black and white silent movie to remind that once nobody believed there was a car on the
road, there was a woman behind the wheel: “She forged the road ahead to pave it for us all. She
drove more than a car”. The 2019 color video is a new story about the brand, re-interpretation of
the same historic trip (Mercedes-Benz, 2019). It is a brief historical movie with short dialogues in
English though the scene is settled in provincial Germany in 1888. Texts and dialogues in English
in these historical videos prove the movies are shot for international audience in the era of global
English. For a small curious girl in the village, within a couple of hours Bertha’s image transformed
from a witch to a brave and resourceful woman: “She believed in more than a car” (Mercedes-Benz
USA, 2018). The story is not about the automobile and the brand history only. It is more about the
emancipation and empowerment of women, the inspiring example an outstanding woman can set,
about strong women who support their husbands in great projects and innovations. The 2019 video
is an indirect story-like argument in favor of the well-known idiom Behind every successful man,
there is a strong woman. Repetition of the cluster more than a car in black and white and color
movies unites these two narrative ads and stresses the significance of the automobile invention and
brand achievements.

Since 2011 Mercedes-Benz has accumulated a number of memorable samples of storytelling
encompassing commercials based on stories of various genres. Apparition, the romantic fairy tale
(Highway Star Mercedes-Benz, 2013) makes obvious reference to a fairy with three wishes she
might grant, the wishes which are quite often ridiculous. The video has another version—Dbusiness-
like, macho and extremely rational—which breaks the charm and the enigma of the fairy. In
Christmas Eve fairy tale, Goose survives thanks to Mercedes despite of all Christmas Feast
traditions popularized in literature. Super Bowl commercial (Wall Street Journal, 2015) is an
animated fable where ultramodern Mercedes get mixed with Aesop’s fable characters, famous Hare
and Tortoise. In line with the fable the latter managed to outperform fast Hare ... driving Mercedes.
Decision is a modern story with Michael Schumacher and Nico Rosberg, famous Mercedes-Benz
pilots, starring (Motorl, 2011). During the accidental encounter with super pilots on the road, the
pregnant woman in labor gets astonished and forgets about physical pain while arguing with her
husband and selecting the best pilot out of the two. Positive emotions suppress pain and fear and
establish emotional connection with the brand.

In COVID-19 era, other companies produced some storytelling masterpieces. LE
CHATEAU DU TAROT was described as a lookbook of the new collection, interpretation of
medieval costume. Exclusiveness and luxury, superb imagination and unique design connect all
these stories into a narrative of DIOR new collection (Christian Dior, 2021).
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DIOR offered Le Mythe Dior based on temptation strategy wrapped in a story. The 14-minute
film (Christiane Dior, 2020) begins in a fashion house where designers and tailors are making
exclusive dresses for miniature tailor’s dummies. But the film is mostly a fairy tale about an idyllic
forest inhabited by elves and forest spirits where two young men in old-fashioned pageboy uniforms
appear with the box full of those tailors’ dummies draped in luxurious outfits. The mythical forest
inhabitants are seduced by unique textile and design and get clothed in DIOR. Communication is
minimized, it is non-verbal but the plot and the message are clear—DIOR can offer insurpassable
collections on any occasion to any personality. Noteworthy, puppets were used as tailor’s dummies
by MOSCHINO, another famous fashion house in Spring Summer 2021 marionette fashion show
video (Moschino, 2021b). Some puppets are copies of the regular guests at fashion shows, for
example, Anna Wintour. The designer appears in paper crown and the T-short “I DO NOT SPEAK
ITALIAN BUT | DO SPEAK MOSCHINO”. The inscription is more than a brand voice; it is the
brand language, an example of fashionspeak, fashion discourse. It reminds about famous works of
Rolan Barthes on fashion as a semiotic system.

Jungle Red, another 2021 Moschino video of FW 2021/22 with multiple semiotic resources
(Mochino, 2021a), is staged at several locations (the countryside, city, the jungle, museum, theatre)

(fig. 8).

“Jungle Red” - Moschino Fall Winter 2021

Fig. 8. Jungle Red by Mochino (5:52)

It is inspired by old Hollywood movie Women and directed by Jeremy Scott. Maye Musk, Elon
Musk’s mother, makes an introduction to a new part of the show. Dita von Teese as one of the
36 distinguished top models puts full provocative stop to the fashion show. In the theater models
acting as spectators observe social distance in the parterre in line with COVID-19 requirements and
then catwalk along the passage (fig. 9).
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“Jungle Red” - Moschino Fall Winter 2021

[Applause]
[Music] F %8s =

Fig. 9. Jungle Red by Mochino (9:14)

The outfits and accessories fit the environment at different locations and look absolutely glamorous
in the theatre. Jungle Red as a digital fashion show differs completely from the previous
MOSCHINO puppet show making brand voice amazing and unanticipating.

4. Conclusion
Analysing new approaches to marketing in fashion industry, one can draw analogy with safety
videos of the world best airlines (Belova, 2016). Safety videos became perfect examples of
infotainment, a marketing innovation, an attractive branding instrument. New safety instructions
(Air France, 2021) prove the videos turned out effective in terms of marketing. Videos the
international companies shot within marketing strategies attract attention due to stories they tell and,
thus, contribute to the legend and the image of the brand. COVID-19 opened new opportunities for
fashion designers in terms of their collections presentation, new format of fashion shows. Fashion
houses produced masterpieces and paved the way for multimodal marketing and multimodal
storytelling.

Multimodality is expanding in modern world and conquering new fields and genres.
Multimodality becomes a challenge in marketing and communication and a must-have in terms of
skills for future-proof citizens. Undoubtedly, multimodal communication will provide new
absorbing and glamorous data for sophisticated linguistic and multisemiotic analysis which will
contribute to Multimodality Theory.
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ABSTRACT
This paper presents results of cognitive multimodal analysis of English to Ukrainian and English to Russian
translations of verbal, visual and verbal-visual puns found in the American animated tragicomedy sitcom
“BoJack Horseman”. We have found that translation of verbal puns presupposes overcoming constraints
caused by linguacultural specificity of the pun-producing source-text linguistic expressions (idioms and/or
allusions). Translation of visual puns entails constructing an illuminating verbal context, which facilitates
interpretation of the images. Translation of verbal-visual puns, both those in which the incongruous
conceptual structures are cued verbally, and the image dubs the text, and those in which one of the
incongruent structures is cued verbally and the other is triggered visually, demands reconciling the image
with the text on top of coping with linguacultural specificity. We have revealed that to render the analyzed
puns the translators resort to three basic translation procedures: retention, reduction, and replacement. Literal
translation resulting in retention of a pun leads to foreignization of the target text unless the recipients can be
expected to infer the pun due to the impact of cultural globalization. In all analyzed cases, translators failed
to retain pun meanings cued by the image. Reduction and replacement result in complete (causing a loss of a
pun) compulsory (imposed by linguacultural constraints) domestication. Reduction instantiates as choosing a
target-language expression that cues only one of the two incongruent conceptual structures engaged in a pun
and replacement presupposes using a target-language expression that compensates for the loss of a pun by
creating a different humorous stimulus. In a multimodal/multimedial context, a target-text verbal expression
can be replaced by a verbal-visual one.

Keywords: cognitive translation analysis, domestication, foreignization, verbal pun, verbal-visual pun,
visual pun.

JI. KoBajnenko, A. MapTuHiok. Bep0aibHi, BidyaibHi Ta Bep0ajbHO-Bi3yalbHi KajJaMOypH B MepekJiafi:
KOTHITUBHMII MYJIbTHMOAJbHUIT aHAI3. Y CTaTTi BUKIIAJICHO PE3yJIbTaTH KOTHITUBHOTO MYJIHTUMOIAJIBHOTO
aHaJi3y aHIJIO-YKpPAaiHCBKUX Ta AaHIJIO-POCIMCHKHX TepeKiadiB BepOaIbHHUX, BI3yaIbHUX Ta BepOaJbHO-
Bi3yaJIbHUX KalamMOypiB 3 aMepHKaHCHKOrO MYJBTHIUTIKaUiiHOro TparikoMiudHoro citkomy “Kinb Bo/lxex”.
BcranoBneno, mo mnepekian BepOalbHUX KajdamMOypiB Tependadae IMOJONAHHS TMPOOJIeMH, CIIPUYUHEHOT
JIHIBOKYJIBTYPHOIO CHEIM(IKO BUCIOBIB (1I0M Ta ajro3iid), M0 CTBOPIOIOTH KajJaMOypH Yy IKEepEIbHOMY
tekcti. Ilepenaya BizyanbHMX KanamOypiB BHMara€ CTBOPEHHS ONTHMAIBHOTO MOBHOTO KOHTEKCTY, SIKH Ou
TIOJIETIITYBAB IHTEPIIpETallifo BisyalpHUX 00pasiB. Ilepexnan BepOabHO-BI3yallbHUX KallaMOypiB, SIK THX, JIe
THKOHTPYEHTHI KOHIIENTYalIbHI CTPYKTYPH aKTUBYIOTHCS BEpOAIBHO, 8 300paXKeHHs MyOIII0€ TEKCT, TaK 1 THX, e
OJIHAa 3 IHKOHTPYEHTHHX CTPYKTYp aKTHBYETHCSI BEpOAIBbHO, a Jpyra Bi3yaJbHO, OKpIM MOAOJAaHHS TPYIHOILIB,
OB’ S13aHUX 13 JITHIBOKYJIBTYPHOIO CHELM(IKOI0 TEKCTY, BUMAra€e Y3roKeHHs 3MICTy TEKCTY 13 300pasKeHHSIM.
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3’sicoBaHo, IO Ui TMEpeKiaay aHaTi30BaHMX KalamMOypiB 3aCTOCOBYIOThCA TpH Oa30BHX IepeKIaJalbKUX
MIPOLIEAYPH: BIATBOPEHHS, pemyKiis 1 3amina. [locimiBHMN TiepeKsial 3 METOI BIATBOPEHHS KalaMOypy CIpHsE
OYY)KEHHIO TEKCTy IIepeKiIaay 3a BHHATKOM BHIIQJKIB, 1€ MOXKHA OYIKYBATH, IO PELHITIEHTH 3MOXYTb
IHTEpIpeTyBaTH KalamOyp, [SIKyIOUM KyJbTypHIA TioOamizamii. Y BCiX MpoaHami30BaHMX —BHIAJIKax
MepeKIiaiagaM He BAANOCS BIATBOPHUTH KaJaMOypH, CKOHCTPYHOBaHI 3a y9acTi Bi3yaJIbHOTO MOAyCy. Pemykiis
13aMiHa KamamOypy CIyT'yIOTh ITOBHOMY (KaJlaMOyp BTPadaeThCs) i MPUMYCOBOMY (TI€peKiIafalbKe pillleHHs
JUKTYETbCS  JIHTBOKYJBTYPHOIO — cHenuikor) ofoMammHeHHIO. Penykmis mepenbadae  BUKOPHUCTAHHS
MepeKiafaueM BHUCIOBY, SIKMH aKTHBYE JIMIIE OAHY 3 IHKOHTPYEHTHHX KOHIENTYalbHHUX CTPYKTYD, 3aisIHUX
Y CTBOpEHHI OPHTIHAIFHOTO KaaMOypy. 3aMiHa IToB’s13aHa i3 BUKOPUCTAHHSIM BUCIIOBY, SIKHI KOMITEHCY€E BTpaTy
KaamMOypy 3a paxyHOK CTBOPEHHS IHINIOTO TYMOPHUCTHYHOTO CTHMYIy. Y  MYyJIbTHMOIAIbHOMY/
MYJIBTUMEIIHHOMY KOHTEKCTi BepOallbHUI 3aci0 CTBOPEHHS TYMOPHUCTUYHOIO CTUMYITYy B OpPHUTiHAJI MOXKe OyTH
3aMiHEHIM Ha BepOalbHO-Bi3yaJbHUH y TIEpEKIIai.

KuarouoBi cioBa: BepOanmsHMiA KanamOyp, BepOanbHO-Bi3yalbHUN KanamOyp, Bi3yalnbHHH KainamOyp,
KOTHITUBHHH TIePEKIIQIallbKUI aHali3, OOMAITHEHHS, OUyKEeHHS,

JI. KoBasnenko, A. MaprtbeiHIOK. BepOajibHble, BU3yajibHble U BepO0aJIbHO-BH3YyajlbHble KajJlamMOypbl
B MepeBojie: KOTHUTHBHBIH MYJIbTUMOAAJIBLHBIN aHaau3. B cTaThe M3II05KEHBI pe3ynbTaThl KOTHUTHBHOTO
MYJIBTUMOAAJIBHOI'O aHaJIM3a aHTJIO-YKPAMHCKHUX W aHIJIO-PYCCKUX IIEPEBOIAOB BCPGaHBHLIX, BU3YAJIBHBIX U
BepOAIbHO-BU3YyalbHBIX KajJaMOypoB M3 aMEPUKAHCKOI'O MYJIBTHILIMKAIMOHHOTO TParnKOMHYECKOTO
cutkoma “Konp bo/lxex”. YcTaHOBIEHO, YTO MepeBoi BepOanbHBIX KalmaMOypoB TpeOyeT pelreHus
MpoOJeMbl JMHTBOKYJIBTYPHON CIEUU(HUKH SI3BIKOBBIX BBIPAXKECHUH (MIMOM M ajUIlO3MH), CO3AAIOLINX
KaJgaMOypbl B OpUTHHAIBHOM TeKcTe. [lepenaya BU3yanbHbIX KaiaMOypoB TpeOyeT CO3JaHts ONTUMAIbLHOTO
SI3BIKOBOTO KOHTEKCTa, OOJIErdaroliero MHTEPIpEeTaluio BHU3YyaJlbHBIX 00pa3oB. IlepeBon BepOanpHO-
BU3YAJIbHBIX KanaM6yp0B, KakK TC€X, I'IC HMHKOHI'PYSHTHBIC KOHLCHTYAJbHBIC CTPYKTYPbl aKTHBHPYIOTCA
BepOaIbHO, a M300pakeHHWe nyONnHupyeT TEKCT, TaK M TeX, IIe OJHa W3 HMHKOHTPYIHTHBIX CTPYKTYD
aKTHBHUpYETCS BepOalbHO, a Jpyras — BHU3YaJIbHO, IIOMHUMO pEIIEHHUsS TPYIHOCTEH, CBSI3aHHBIX C
JUHTBOKYJIBTYPHOH crenn(UKoi TeKcTa, TpeOyeT COrllacoBaHUs TEKCTa M M300pakeHus. BEHISBIIEHO, 4TO
IS TepeBojla  AHATM3UPYEMBIX  KalaMOypoB — HCHOJIB3YIOTCS TPU  IEPEBOAYECKHE  IPOLETYpHI:
BOCIIPOM3BEACHUE, PEAYKLUUs W 3aMeHa. JlOCJIOBHBIM NepeBoJ € ILENbI0 BOCIPOU3BEACHUS KalamOypa
CIOCOOCTBYET OTUYKICHHMIO TEKCTa IEPEeBOJa 3a HCKIIOYCHHEM CIy4aeB, IJe MOXHO OXHOAaTh, YTO
PEIUIMEHTHI UHTEPIPETUPYIOT KaslaMOyp Osarogaps KyJIbTypHOH riiodanu3aiuu. Bo Bcex aHaIM3UPyeMbIX
Cllyyasix TEpeBOAYMKAM HE YAAJOCh BOCIPOM3BECTH KajlaMOyphl, CKOHCTPYHPOBaHHBIE MpPH YYaCTHU
BU3yaJIbHOTO Mopyca. Pemykuust u 3ameHa KanamOypa NpPUBOIAT K MOJHOMY (OpUTHMHAIBHBIA KajdamOyp
yTpauuBaeTcs) IPUHYAUTETFHOMY (TIPOTUKTOBAHHOMY JIMHTBOKYJIBTYPHOU crienn()UKOI) 0JJOMAalTHUBAHHIO.
Penykuust cBsizaHa ¢ BEIOOPOM SI3BIKOBOTO BBIPAKEHUSI, aKTHBUPYIOIIETO TOJIBKO OJHY U3 MHKOHTPYIHTHBIX
CTPYKTYp, YYacTBYIOIIMX B CO3JaHMM OPUIMHAIBHOrO KajamOypa. 3aMeHa IpeaycMaTpuBaeT BBIOOD
SI3BIKOBOTO  BBIP&KEHMS, KOMIIGHCHPYIOLIETO IOTEpr0 KajmamOypa 3a CUYeT CO3JaHMs JpPYroro
IOMOPUCTHUYCCKOT'O CTUMYIJIA. B My.]'ILTI/IMOH&HBHOM/MYHLTHMeﬂHﬁHOM KOHTEKCTEC OpHUTI'MHAJIbHOC
BepOJIbBHOE CPEICTBO CO3JaHMA FOMOPHUCTHYECKOTO CTHMYJa MOXET OBITh 3aMEHEHO BepOaibHO-
BU3YaJIbHBIM CPEJICTBOM B MIEPEBOJIE.

KaloueBble ciaoBa: BepOanpHBIA KamamOyp, BepOambHO-BU3YalbHBIM KajdamOyp, BH3YalbHBIN
KajilaMOyp, KOTHUTHUBHBIN NIEPEBOTYSCKUI aHAIM3, OJ0OMAIIIHUBAHUE, OTUYK/ICHHE.

1. Introduction
Growing awareness of the fact that making sense of the world involves different semiotic resources
embodied in our sensory-motor capacities as well as embedded in socially and culturally
constructed contexts has boosted a rise of multimodal social semiotics (Halliday, 1978, 1985;
Hodge & Kress, 1988; Forceville, 1996; Kress & Leeuwen, 1996, 2001; Jewitt, 2009; Kress, 2010;
Bezemer & Kress, 2015; Jewitt, Bezemer & O’Halloran, 2016) at the turn of the 20" and 21%
centuries. This trend has been caught up by Ukrainian scholars (VVorobyova, 2017; Marina, 2017
Martynyuk & Meleshchenko, 2019; Morozova, 2017; Krysanova & Shevchenko, 2021).

Within the framework of multimodal social semiotics, multimodality is seen as interaction of
several socially and culturally shaped semiotic resources called modes in making meaning in
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communication and a mode is explained as “a sign system interpretable because of a specific
perception process” (Forceville, 2009, p. 22).

In its turn, multimodal social semiotics has contributed to the emergence of multimodal
translation studies (Boria & Tomalin, 2020, pp. 12-14). Sharing with multimodal social semiotics
its key theoretical stance that language existing in the modes of speech and writing is just one of the
possible semiotic resources of social-cultural interaction along with gesture, image, and sound,
multimodal translation theorists look for the new terms to denote meaning transfer across different
modes and within the same mode (Kress, 2010; Kaindl, 2013).

Another shared assumption is that in human interaction the relation between the form and
meaning of a linguistic sign is never entirely arbitrary (Kress, 2010), contrary to Saussure’s belief.
It is so because in face-to-face communication, which is the most natural instantiation of human
interaction, the meaning of words cannot be interpreted separately from the meaning of the natural
signs (gesture, face expression, intonation, pose). Neither can it be separated from the awareness of
the socially and culturally structured situational context, multimodal environment of a
communicative act, and the activated encyclopaedic knowledge about the entities the words of the
communicants are referring to.

Multimodal translation research is rather multifaceted. Some authors explore “intersemiotic” (in
Jakobson’s (1959) terms) / ‘intermodal’ (in Kaindl’s (2013) interpretation) / trans- or crossmedial (in
Torop’s (2019) framework) translation of meaning between text and music (Minors, 2013), text and
film / play / comic book / scientific article / oral presentation (Torop, 2019), film and music
(Lukianova & llchenko, 2019), film and pictorial image / music (Lukianova & Martynyuk, 2021).

Others investigate translating multimodal/multimedial texts of specific genres like comics
(Kaindl, 2004; Borodo, 2015; Zanettin, 2008), advertisements (Pan, 2015), and technical papers
(Ketola, 2016). Especially extensive is audiovisual translation research focusing mostly on films
(Martinez-Sierra, 2005; O’Sullivan, & Cornu, 2019; Perez-Gonzales, 2014). Some of the
audiovisual translation studies focus on verbal puns in animated films (see, for example,
Aleksandrova, 2020). Yet, very few papers (Kazmierczak, 2017; Luque, 2010) have investigated
how the affordances of different modes, specifically the verbal and the visual, contribute to meaning
making in translation of puns. Moreover, to our best knowledge there have been no papers studying
the impact of the interface between the visual and verbal semiotic modes on translation of puns with
analytical tools of cognitive linguistics, which opens new perspectives of translation analysis.

This paper bridges this gap at least partially aiming to combine methodology of cognitive
linguistics and multimodal translation studies to reveal translation procedures and translation
strategies employed to render verbal, visual and verbal-visual puns found in the American animated
tragicomedy sitcom “BoJack Horseman” into Ukrainian and Russian.

2. Methodological design
Our sample includes 30 puns (verbal, visual, and verbal-visual) extracted manually from the
American animated tragicomedy sitcom “BoJack Horseman” (Bob-Waksberg, 2014-2016) and their
translations into Ukrainian (Simpsonsua.tv., 2014-2016) and Russian (Nevafilm, 2014-2016;
Newstudio, 2014-2016). “BoJack Horseman” is a metaphoric allusion to Hollywood (changed to
Holliwoo after the D is stolen from the sign) representing an alternative world where humans live
side by side with anthropomorphic animals. The show won a number of awards for its realistic take
on addiction, depression, trauma, self-destructive behaviour, sexism, racism, sexuality, and other
adjacent problems. Its main character is an anthropomorphic horse named BoJack Horseman, a
washed-up star of a 1990s sitcom who is eager to return his celebrity status but presently has to
cope with depression and alcoholism.

To handle the sample we employ the following procedure:

1. Describe the semiotic structure of a source-text pun, reveal the modes that are employed to
construct it, and disclose conceptual structures triggered by the recourses of these modes.
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To fulfil this task we combine analytical tools of cognitive linguistics and multimodal
semiotics. We proceed from the assumption that at the conceptual level, a pun like any other
instance of humour presupposes simultaneous activation of incongruous conceptual structures
(Koestler 1964; Suls, 1972; McGhee, 1979; Raskin, 1985; Attardo & Raskin, 1991) that results in
producing a humorous stimulus.

Like Staley and Derks (1995), we differentiate between humorousness as a theoretical
capacity of a perceptual stimulus to induce a humorous response and funniness as subjective
appreciation of humour by individuals that is affected by motivational, emotional and situational
factors (Martynyuk, 2017).

In a verbal pun, the incongruent conceptual structures creating a humorous stimulus are
activated by “words with similar or identical sounds but with different meanings” (LD, n.d.) due to
homophony, polysemy, homonymy, or paronymy. A good example is a parodic name of Brad Pitt
coined in “BoJack Horseman” — Bread Poot. Bread (a homonym of the name of “food made of
flour, water, and yeast mixed together and baked” (OL, n.d.)) associates with Brad on the basis of
paronymy, while Poot, which literally means, “an act of breaking wind” (ibid.) and metonymically
refers to a doer of such an action, in this purposely created linguistic context associates with Pitt. It
IS important to stress that Brad Pitt is featured in the sitcom as a human being, and his pictorial
image is not involved in constructing the pun.

In a visual pun, incongruent structures are activated by pictorial images. For example,
Hollywood actors Matthew Fox and Scott Wolf appear together on the stage at the “Animal’s
Choice Awards” ceremony (a parodic allusion to the “People’s Choice Awards”) as
anthropomorphic animals: Fox is featured as a wolf and Wolf — as a fox. A humorous stimulus
created by the incompatibility of the images and the literary meaning of the actors’ names is
enhanced by the fact that there is something wolfish in the appearance of Matthew Fox and some
features remind of a fox in the appearance of Scott Wolf. Thus, incongruence is created visually
while the verbal mode plays a supportive role.

In a verbal-visual pun, incongruence is cued by the affordances of both the verbal and the
visual modes. For example, the pun name Quentin Tarantulino is supported by a pictorial image of
Quentin Tarantino as an anthropomorphic tarantula. The relatively rare and easily recognizable name
Quentin builds the intended expectations and Tarantulino that comes next associates with both
Tarantino and tarantula which is “a very large hairy spider found chiefly in tropical and subtropical
America, some kinds of which are able to catch small lizards, frogs, and birds” (OL, n.d.).

The pictorial image of Quentin Tarantino as an anthropomorphic tarantula, like any other image
of an anthropomorphic animal including that of the main character BoJack Horseman, functions as a
visual metaphor. Within the framework of cognitive linguistics, metaphor is defined as
understanding and experiencing one conceptual structure (the target domain/concept) in terms of
another conceptual structure (the source domain/concept) (Kovecses, 2002, p. 6; Lakoff, 1993,
p. 210). In a verbal metaphor, both domains are cued verbally (implicitly or explicitly). In a visual
metaphor, metaphoric target and source are either “pictorially represented” (Forceville, 1996, p. 163)
or one is depicted and the other is “unambiguously suggested by the pictorial context” (ibid.). In
Forceville’s terms, anthropomorphic animals of the sitcom are visual metaphors of a hybrid type
(2002, p. 217) where the target and the source have been physically integrated. One can recognize
both but cannot “disentangle” them; they form a single gestalt. In visual metaphors functioning in
“BoJack Horseman” the target and source are integrated in one gestalt image of an anthropomorphic
animal.

2. Determine whether the translation can potentially cue the same conceptual structures as the
original and, consequently, whether a source-text pun is reproduced or lost. To reach the goal we
use analytical tools of cognitive translation analysis developed in cognitive metaphor translation
studies, specifically, a list of translation procedures that we worked out based on previous
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classifications (Shuttleworth, 2017; Kovalenko & Martynyuk, 2018) and adapted to the specificity
of pun as translation material and to the purposes of the present analysis.

We based our classification on the verbal mode since images are beyond translators’ reach;
they remain unchanged in the source and target multimodal/multimedial texts. At the same time we
take into consideration that in case of verbal-visual puns the translator’s choice of a verbal
expression is influenced by the image.

We have registered such translation procedures as retention, replacement, reduction and
explanation. Retention is understood as rendering a pun-producing source-text linguistic expression
with a target-text one that cues the same conceptual structures as the source-text one and reproduces
the pun (example 1). Reduction is addressed as using a target-text expression that triggers only one
of the two conceptual structures engaged in a pun (examples 2, 7, 8, 9, 12). Replacement is seen as
substitution of the pun-producing source-text linguistic expression with a target text one that rests
on a different conceptual structure (example 3, 10, 11). Replacement results in losing the original
pun and compensating for it with an expression capable of creating a humorous stimulus (see
example 3 where a verbal pun is compensated by a verbal-visual simile). Retention and reduction
can be combined with implicit explanation of a pun-producing source-text linguistic expression
that does not recruit conceptual structures different from the source-text ones (examples 1, 2).

3. Decide which strategy is used. In doing it, we are guided by the following assumptions.
Foreignization takes place if a translator chooses to retain a linguistic expression that is based on
culturally specific conceptual structure, foreign to the target culture. Domestication presupposes
adaptation via reduction, replacement, or/and explanation of a source-text linguistic expression.
Domestication can be compulsory if a translator is constrained by cultural specificity or optional if
a translator is not constrained by cultural specificity; complete if the adaptation results in
substitution or loss of conceptual structure, or partial if the adaptation involves explanation that
does not lead to the substitution or loss of conceptual structure.

3. Research outcomes

Verbal puns have always been one of the most problematic translation material since they are
mostly cued by linguistic expressions (idioms, or allusions) that rest on culturally specific
conceptual structures. The verbal pun chosen for the illustration comes from a conversation between
BoJack’s former sitcom rival, Mr. Peanutbutter, featured as an energetic and cheerful yellow
Labrador Retriever with some financial resources, and Mr. Peanutbutter’s financial adviser. Seeing
that Mr. Peanutbutter has nearly brought his company to bankruptcy due to extensive expenditure,
the financial adviser utters: This company is more in the red than Carrie on prom night (Bob-
Waksberg, 2014-2016).
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This company is more in the
red than Carrie on promwight.

Fig. 1. A verbal pun in multimodal context

Mentioning Carrie on prom night alludes to the main character of Stephen King’s first published
horror novel “Carrie” (released in 1974). Carrie was dumped with pig blood by her hateful classmates
at the moment of her coronation as the prom queen. Drenched in blood she looked as if she were
painted red. Thus, in the given linguistic context the idiom to be in the red is meant to trigger not only
its idiomatic conventional meaning (“owe money to the bank” (CD, n.d.)) known to advanced
English-speakers across cultures, but also its literal meaning “to be covered with red paint”, triggered
by the allusion. The allusive meaning is transparent to the average American due to popularity of the
novel and its numerous adaptations: a 1976 feature film, its 1999 sequel, 2002 television film, and
2013 remake of the 1976 film. Activated simultaneously these two meanings recruit incompatible
conceptual structures from two different domains of human experience — BANKING (RED
COLOUR OF DEBT) and APPEARANCE (RED COLOUR OF DRESS/BODY), and this
simultaneous activation creates a verbal pun based on polysemy of the linguistic expression “to be in
the red” that triggers its literal/allusive and figurative idiomatic meanings.
The three dubbed versions of “BoJack Horseman” offer the following translation solutions:

(1) Paxynxu xomnanii uepeoniwi nioie Keppi na eunycknomy. [Rakhunky kompanii chervonishi
nizh Kerri na vypusknomu]. (Simpsonsua.tv., 2014-2016)

(2) Ha pacxoovl eaweil komnanwuu KpacHulx uepnun He Hanacewivcs. [Na rashodyi vashey
kompanii krasnyih chernil ne napaseshsya]. (Nevafilm, 2014-2016)

(3) V¥V xomnanuu ooncos 6onvue, uem y sac wepcmunox na epyou. [U kompanii dolgov bolshe,
chem u vas sherstinok na grudi]. (Newstudio, 2014-2016)

The Ukrainian version that literally reads “Accounts of the company are redder than Carrie at the
prom” retains both meanings — the idiomatic and the literal/allusive and in this way reconstructs the
original verbal pun giving the Ukrainian recipients a chance to infer the incompatible meanings
constructed in the original.

Deciding what strategy is used we do not qualify this literal translation as foreignization since
the allusion does not seem to possess any linguacultural specificity. We believe that due to cultural
globalisation and more specifically, massive American contribution into Ukrainian entertainment
industry, easy access to American dubbed films in the Internet, and, finally, great popularity of
Steven King in Ukraine, Ukrainian recipients are most likely to understand the allusion. Especially
those intellectuals who would choose to entertain watching “BoJack Horseman” that is far more
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sophisticated than a usual sitcom since it raises many hot-button sociopolitical and psychological
issues and is deeply rooted into modern American culture.

As to the translation of the idiom, we qualify it as partial optional domestication because the
translator employs implicit explanation of the idiomatic meaning adding the word paxynxu
[accounts] that activates the BANKING domain. Given this prompt, Ukrainian recipients do not
have any difficulty in getting the idea because marking overdraws in bank accounts in red colour is
universal banking practice. Domestication is optional because the translator is not constrained by
the cultural specificity of the original and partial because it does not involve a change that leads to
activation of a different / culturally specific conceptual structure.

“Nevafilm” manages to reconstruct the idiomatic meaning (“No matter how much red ink you
have it is not enough for expenses of your company”) but lose the allusion and with it — the pun.
Omitting the allusion should be qualified as a case of reduction that leads to complete compulsory
domestication: the translator decides not to reproduce the allusion probably assessing it as culturally
specific and anticipating that Russian recipients will not be able to infer it. As to the idiom, similar
to the Ukrainian version, the original is partially domesticated via implicit explanation: the
translator adds the word pacxoowt [expenses], which cues the BANKING domain.

“Newstudio” loses both the idiom and the allusion but compensates the loss by exploiting the
affordances of the visual mode, specifically, the anthropomorphic image of Mr. Peanutbutter as a
Labrador Retriever, to create a verbal-visual simile that compares the number of company debts to
the number of hairs on the chest of the company owner. The translation literally reads, “The
company has more debts than you have hairs on your chest”. A humorous stimulus is produced by
activating incongruent conceptual structures: QUANTITY OF DEBTS (BANKING ACCOUNTYS)
and QUANTITY OF HAIRS (ANIMAL’S HIDE). The source structure is cued both by the text and
by the image and the image dubs/illustrates the information cued by the text. The case is qualified
as replacement that results in compete compulsory domestication: the translator omits the original
linguistic expression assessing it as culturally specific and employs compensation that activates
conceptual structures different from those cued by the original.

Visual puns do not normally entail any difficulties for translators since in their case the
incongruent conceptual structures producing a humorous stimulus are cued by the visual resources
(pictorial images, and/or nonverbal behaviour) that remain unchanged in translation. However,
speech plays its supportive role drawing attention to the image and facilitating its interpretation by
putting the image into an “illuminating” context. Though the verbal mode does not take part in
creating a visual pun, it builds a narrative context that makes it possible. Thus, it is important to
translate the text retaining all the necessary senses that contribute to interpretation of a visual pun.

One such visual pun is created in the episode where BoJack Horseman, trying to cope with
depression, escapes from “Hollywoo” to the old family summerhouse, which is as badly in need of
repair as its owner. His anthropomorphic dragonfly-neighbour expresses a wish to help him restore
the family property. Standing on the porch of the summerhouse side by side with BoJack Horseman
the neighbour remarks Hasn't got much use in the last 25 years, except for the termites (Bob-
Waksberg, 2014-2016). Then he looks at the far side of the summerhouse and the camera follows
his look showing two anthropomorphic termite-neighbours in the act of literally gnawing at the
house. On hearing the dragonfly’s shout Get on out of here, Bobby and Susan! | saw you gnawin !
(ibid.) they get embarrassed or/and slightly frightened and run away holding hands.
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Get on out ofsherepBébby,and Susan!
| saw you gnawin'!

Fig. 2. A visual pun in multimodal context

The image of the anthropomorphic termite-neighbours gnawing at the summerhouse is a hybrid
visual metaphor that produces a humorous stimulus and in this way creates a visual pun. The
source domain is cued by the expected image of termites who are ruining the house that has been
uninhabited for 25 years and the target domain is triggered by the unexpected image of neighbours
who are caught in the act of loitering the property that has been left unattended.

The examples below represent the three versions of translation:

(4) Ane 3a ocmanni 25 poxie mym 6yau nuwe mepmimu... 10imo 2emw 36i0cu, bo66i ma C’ro3en, s
bauy, wo eu epuseme! [Ale za ostanni 25 rokiv tut buly lyshe termity... Idit het zvidsy, Bobbi
ta Siuzen, ya bachu, shcho vy hryzete!]. (Simpsonsua.tv., 2014-2016)

(5) [Iocneonue 25 nem on nycmosan, mym mepmumol passeiucs... Hownu eon omcrooa, booou u
Cwro3zan, s eac euden! [Poslednie 25 let on pustoval, tut termityi razvelis... Poshli von
otsyuda, Bobbi i Syuzan, ya vas videl!]. (Nevafilm, 2014-2016)

(6) Iocneonue nem 25 smum domom noavsyromes moavko mepmumel. I[lposanusaiime, bo6ou u
Cuiozen, s 6uden, kax vl epvizeme! [Poslednie let 25 etim domom polzuyutsya tolko termityi.
Provalivayte, Bobbi i Syuzen, ya videl, kak vyi gryizete!]. (Newstudio, 2014-2016)

The original text does not bear any cultural specificity, so translation strategies cannot be discussed
in terms of domestication or foreignization. The Ukrainian version seems the most accurate since it
makes use of the verb 6yzu [there have been] that allows both human and animal agents who breed
and live in the house or come and go. Thus, such a translation contributes to activation of both the
target and the source conceptual structures involved in the visual pun. “Newstudio” employs the
verb nonsszyromscs [use] that implies a human agent. “Nevafilm” engages the verb paszsenucs [have
been breeding] that is used in reference to the termites who live and breed in the house but leaves
out the neighbours who come to loiter and go away.

Verbal-visual puns cause even more translation problems than verbal puns since on top of
the difficulty that might result from the cultural specificity of conceptual structures behind the
linguistic expressions translators are faced with the necessity to reconcile the text with the image.

The analysed verbal-visual puns reveal two types of text-image interface:

1) both incongruous conceptual structures engaged in a pun are cued verbally; the image
supports the text;

2) one of the incongruent conceptual structures engaged in a pun is cued verbally and the
other is triggered visually, by the image.
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In the first verbal-visual pun to be analysed the image supports the text. A waitress, featured
as an anthropomorphic cow, brings the check with the words, “Here's the check. And this cow likes
getting tipped” (Bob-Waksberg, 2014-2016).

At first sight the utterance And this cow likes getting tipped does not build any pun, as its
meaning is quite transparent: the waitress is hinting that she would like to be given some money to
be thanked for her service. However, “to tip” has another meaning that is actualized in the
expression “cow-tipping” that refers to “a semi-sporting event involving the pushing over of bovine
livestock. The origins of this sport are unknown and there are few set rules. The aim of the game is
for a small team of “tippers” (often numbering from 3-10) to successfully sneak up on a cow,
without detection, and push over or “tip” said cow until it is laying completely horizontal on the
ground. The tippers then flee the field...” (UD, n.d.). Thus, the utterance constructs a pun built on
the polysemy of the verb “to tip”. One meaning that first comes to mind recruits conceptual
structures of the RESTORANT SERVICE domain and the other, less evident, triggers conceptual
structures of the SEMI-SPORTING EVENT domain. Both meanings are cued by the interaction of
the text and the image of the anthropomorphic cow, with the image supporting the text.

And this cow likes getting tipped.

Fig. 3. A verbal-visual pun in multimodal context
(both incongruous conceptual structures engaged in a pun are cued verbally)

In addition to the visual metaphor of the anthropomorphic cow, the image is engaged in meaning
making via representation of non-verbal behaviour of the cow-waitress, specifically, her facial
expression, which, supported by a loose though demanding tone and fruity texture of her voice,
expressed by the audial mode, yields somewhat sexual overtones.

The analysed translations supply the following versions:

(7) Ocv uex. I uys xopieka nobume wuatiosi. [Os chek. | tsia korivka liubyt chaiovi].
(Simpsonsua.tv., 2014-2016)

(8) Bom saw uex. A ewe s oboxcaro uaeswie. [Vot vash chek. A esche ya obojayu chaevyie].
(Nevafilm, 2014-2016)

(9) Baw uex. U sma xoposa mobum uaeswvie. [Vash chek. | eta korova lyubit chaevyie].
(Newstudio, 2014-2016)

In all the three versions the utterance And this cow likes getting tipped is translated literally and
none of the versions manages to retain the pun having reproduced only the surface meaning of
“restaurant tipping”. Such a translation strategy qualifies as complete compulsory domestication
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since in neither target language / culture “giving tips” is associated with “pushing someone over”.
Due to this constraint, the literal translation fails to trigger incongruous conceptual structures cued
by the original and the pun is reduced to just one meaning.

The Ukrainian translator employs such a means of stylistic adaptation as adding the
diminutive suffix -isx- to the word meaning “cow” — ropiexa. Besides, they change the tone of the
character’s voice from loose and demanding to playful. In this way, they try to build a humorous
stimulus exploiting a natural human wish to get more money for one’s work, a direct expression of
which is not quite congruent with ethical behaviour.

Both Russian versions try to create a humorous stimulus exploiting the stereotypic image of a
waitress in a transport café, a cheap restaurant next to a main road associated with bad food and
rude waitresses. This is achieved via audial mode, by changing the character’s voice from sexy to
cheek.

Interpretation of the second verbal-visual pun chosen for the illustration involves the
awareness of the following situational circumstances. One of the central characters of the sitcom,
Princess Carolyn, an anthropomorphic Persian cat who is BoJack’s agent and former girlfriend,
enters into a romantic relationship with an anthropomorphic mouse called Ralf. Having a good
sense of humour Ralf practices sending Carolyn post cards with funny images and rhyming
inscriptions. One of such cards combines the image of an anthropomorphic bumblebee at the wheel
of an automobile racing at a high speed and the image of Ralf embracing Carolyn on the central
place of the winners’ podium. The images are supported by the inscription | always make a beeline
to see my feline” (Bob-Waksberg, 2014-2016).

"l'always make a beeline
to see my feline." Aww!

Fig. 4a. A verbal-visual pun in multimodal context
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"l always make a beeline
to see my feline." Aww!

Fig. 4b. A verbal-visual pun in multimodal context
(one of the incongruent conceptual structures engaged in a pun
is cued verbally and the other is triggered visually, by the image)

The postcards instantiate a verbal-visual pun based on verbal-visual polysemy. The figurative
meaning is triggered verbally by the idiom to make a beeline that means, “to go quickly and directly
at or to (something or someone)” (MWD, n.d.). This idiom rhymes with the literal phrase to see my
feline where feline means, “relating to or affecting cats or other members of the cat family” (OL, n.d.).
The literal meaning involved in producing the verbal-visual polysemic pun is triggered visually — by
the image of a bumblebee driving at a high speed on the race road to reach his beloved cat as
quickly as possible and is supported by the image of the embracing couple on the winners’ podium
symbolizing the successful finish of the race. Simultaneous activation of both meanings recruiting
incongruous conceptual structures (realistic RACE DRIVIVG and unrealistic/absurd BEE’S RACE
DRIVING) creates a humorous stimulus.
The three versions of translation of this verbal-visual pun are given below:

(10) A 3aeorcou biracy numxom abu nobauumu ceoro Kimky. [Ya zavzhdy bizhu nyshkom aby
pobachyty svoiu kishku]. (Simpsonsua.tv., 2014-2016)

(11) A xouy 0o nucky eudemwv ceoio kucky [YA hochu do pisku videt svoyu kisku]. (Nevafilm,
2014-2016)

(12) A scecoa bezy kpamuaiimum nymem, umobsl yeuoems moro Kowky onem. [YA vsegda begu
kratchayshim putem, chtobyi uvidet moyu koshku dnem]. (Newstudio, 2014-2016)

None of the versions considers the image and the verbal-visual pun is lost in all of them.

Ukrainian translation tries to compensate by creating a humorous stimulus based on
situational irony (a mouse is courting a cat) that is constructed by Ralf’s rhymed utterance stating
that to see his cat he has to run very quietly thus hinting at a potential danger for a mouse to be
involved in a romantic relationship with a cat. The key words of the utterance that mean “very
quietly” (“nuwxom”) and “cat” (“rxiwky”’) rhyme.

“Nevafim” also compensates by a rhyme that exploits such an intrinsic feature of mice as
making a squeaking sound. In the rhyme, a squeak metonymically represents Ralf’s great desire to
see his beloved cat. The words meaning “squeak” (“nucxy”) and “cat” (“xucky”) rhyme.
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“Newstudio” translates the inscription literally (“I always run the shortest way to see my
cat...”) but adds the adverb of time “onem” (“...in the afternoon”) which rhymes with “nymem”
(“way”). This addition does not make much sense since Carolyn is greatly devoted to her work as
an agent and is very busy in the afternoons in her tireless pursuit of new talents.

Thus, Ukrainian and “Nevafim” versions apply the replacement procedure while “Newstudio”
resorts to reduction of the pun to just one of the two incongruent meanings. All the three versions
are cases of complete compulsory domestication. It is compulsory since neither Ukrainian nor
Russian has an idiom which literal meaning could recruit the same conceptual structure as the
original image, and complete since the pun is lost and the translation fails to activate the conceptual
structures cued by the original multimodal/multimedial text.

4. Conclusions
The results of the cognitive multimodal analysis of English to Ukrainian and English to Russian
translations of verbal, visual and verbal-visual puns found in the American animated tragicomedy
sitcom “BoJack Horseman” lead to the following conclusions.

Translation of verbal puns presupposes overcoming constraints caused by pun-producing
source-text linguistic expressions (idioms and/or allusions) that recruit culturally specific
conceptual structures. Retention of such puns would contribute to foreignization of the target-text
unless the recipients can be expected to infer the idiomatic/allusive meanings due to general cultural
globalization or/and their high intellectual level. Other translation solutions involve domestication
that instantiates as compulsory, imposed by cultural constraints, and complete, resulting in a loss of
a pun. The loss occurs due to reduction or replacement of the source-text pun-producing verbal
expression. Reduction entails choosing a target-text expression that recruits only one conceptual
structure engaged in a pun. Replacement involves substituting a pun-producing expression with
another one that is meant to create a humorous stimulus compensating for the lost pun. In a
multimodal context, verbal replacement can be combined with using the affordances of the visual
mode. Retention and reduction can be combined with implicit explanation of a pun-producing
source-text linguistic expression that does not recruit conceptual structure of a different domain and
results in partial compulsory domestication.

Translation of visual puns demands constructing a verbal context, which would facilitate
interpretation of the images.

Translation of verbal-visual puns in which the image supports the text is based on the same
principles as translation of verbal puns. Images play supportive role facilitating the meaning making
process.

Translation of verbal-visual puns in which the image cues one of the meanings engaged in a pun
presupposes reaching agreement between the verbal expression and image. If a verbal expression
engaged in constructing a verbal-visual pun rests on culturally specific conceptual structure, the only
solution is complete compulsory domestication via replacement or reduction of the source-text pun-
producing expression. Neither of the procedures includes the image into making meaning.

The methodology of cognitive multimodal analysis developed in this research opens new
perspectives for translation analysis and can be applied to investigate other multimodal tropes in
translation.
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ABSTRACT
The article considers the main functions performed by heraldic symbols due to their verbalization in blazons
as descriptions of coats of arms by a specific set of language constructs. Heraldic symbols as the quintessence
of culture are analyzed in the communicative-functional aspect. There are some special characteristics of
heraldic symbolic units, namely, their multifunctional orientation, the possibility of multiple interpretations,
the presence of a nomination mechanism, and others. The mediative and mnemonic functions of symbols,
taken from the works of Lotman, are manifested in the heraldic symbols of fiction as one of the mechanisms
of cultural memory, therefore, the symbol is a mediator of the semiosis spheres. The list of functions is
supplemented by the consideration of the social dimension, because heraldic symbols are potentiated in the
society, therefore, the essence of the identification-integrative and adaptive-regulatory functions of heraldic
symbolism is revealed. The concepts of multimodal imagery and synesthesia effect, which are embodied in
the interaction of verbal and nonverbal symbols, are involved in the analysis of the blazons on the material of
English fiction. The theme of symbols functioning is supplemented by the classification of the main functions
and subfunctions proposed by the author. The focus of the study is also the identification function, resulting in
an emphasis on the role of a special heraldic language in the expression of the personality. Taking into
account the types of coats of arms, the article considers the coding function in the punning and allusive coats
of arms, as well as in the heraldic lexemes borrowed from other languages. The cross-cutting idea of the
article is revealed through the interpretation of heraldic symbols in their functioning in the works of English
fiction and poetry and summarized in the definition of the symbol not only as a linguistic unit, but also as a
semiotic phenomenon of culture.

Key words: heraldic symbol, verbalization of symbols, blazon, mediative function, mnemonic
function, semiosis, multimodal imagery, synesthesia effect, punning and allusive coats of arms.

FO. Moiicelok. ®PyHknii repajJbAUYHUX CHMBOJIB B aHIVIOMOBHIi XymoxkHiil Jgiteparypi. B crarti
PO3TIANAIOTECS OCHOBHI (DYHKINII, sIKi BHUKOHYIOTH TepajbJUdHi CHMBOIM, 4Yepe3 ixHI0 BepOaizallio
B Ona3oHax Ak ommcax repOiB crnenudiyHUM HaOOPOM MOBHUX KOHCTPYKTIB. ['epanbauyHi CHMBOJM SIK
KBIHTECEHLiSl KyJIbTYpH aHaJi3yIOThCS B KOMYHIKaTUBHO-()YHKILIOHAJIBHOMY acHeKTi. Buminsrorbcs neski
0COOJIMBI XapaKTePUCTUKU TepajIbJIUYHUX CHMBOJIYHMX OJMHHUIb, a came, iXHS HOJi(YyHKIIOHAIbHA
CHIPSIMOBAHICTh, 3JIaTHICTh O MHOXHHHOCTI IHTEpIpeTaniii, HasBHICTh MeXaHi3My NO3HAYeHHS Ta iH.
MepniaTiBHa Ta MHEMOHIYHa (QYHKLIl cUMBOMNIB, B35Ti 3 poOiT JloTMaHa, MPOSBISAIOTHCS B TepasibIMYHUX
CHMBOJIaX XYJIOKHBOI JIITEpATypH SK OJIUH 3 MEXaHi3MiB TIaM sITi KyJIbTYPH, OTKE, CUMBOJI € TIOCEPETHUKOM
chep cemiosucy. Ilepenik QyHKIIIH TOMOBHIOETHCS PO3IJIAIOM COLIAJBLHOTO BHMIPY, OCKIIBKH Te€palbIuuHi
CHMBOJIM MOTEHIIIOIOTHECS CaMe B COLIYMi, OT)KE€, PO3KPUBAETHCA CYTHICTH 1A€HTH(iKaLiHHO-IHTerpaTUBHOL
Ta aJalTUBHO-PEryJIATHBHOI (YHKUiM repanbandynoi cumBoiiku. Jlo aHamizy Ona3oHiB Ha MaTepiaii
AHIJIOMOBHOI ~ XY/IO)KHBOI  JIITEpaTypH  3aJy4aloThCsl TOHATTS  MYJBTHMOJAIbHOI  00pa3HOCTI  Ta
CHHECTE3IIHOro e(exTy, sKi pealizyloTbcsi y B3aeMoAii BepOalbHUX Ta HEBepOaNbHMX CHMBOJIB. Tema
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(YHKLIOHYBaHHS CHMBOJIB JOIOBHIOEThCA KiIacH(IKyBaHHAIM OCHOBHHUX (YHKIIH Ta miapyHKUIH,
3alpoTIOHOBaHUX aBTOPOM. Y (OKyCi JMJOCHi[KeHHS TnepedyBae TakoX imeHTh(iKamiifHa QYyHKIIIS,
B pe3yabTaTi 4Ooro pOOUTHCA aKIEHT Ha POJb OCOOIHMBOI TepalbIUYHOI MOBH y BHPaXKEHHI IEPCOHH.
3 ypaxyBaHHSIM THUIIB TepOiB KOAyBanbHa (QPYHKISI PO3TISAAETHCS B MPOMOBUCTHX Ta ANIO3MBHUX Teplax,
a TaKOXK B TEPATbINIHUX JIEKCEeMaX, 3all03MICHHX 3 1HITMX MOB. Hackpi3Ha imest CTaTTi pO3KPUBAETHCS Uepe3
IHTepIpeTaIito TepalbJNYHUX CHMBOJIB y IXHbOMY (YHKIIIOHYBaHHI B TBOpaxX AHIJIIOMOBHOI XYyIOKHBOT
Mpo3u Ta Moe3ii 1 MiACYMOBYETHCS Yy BH3HAUYEHHI CHMBOJY HE TiIBKH SIK JIHTBICTUYHOI OJAMHUIN, a 1 K
CEeMIOTHYHOTO (peHOMEHY KYJIBTYpH.

KuarouoBi cioBa: repanpanyHuii CHMBOJ, BepOamizallisi cMMBOIIB, 07a30H, MemiaTUBHA (YHKIiS,
MHEMOHIYHa (YHKIIiSl, CEMIO3WC, MYJIbTHMOAAIbHA OOPa3HICTh, CHHECTE3iHMIA e(]eKT, MPOMOBHUCTI Ta
QJFO3UBHI TepOu.

FO. Moiicerok. @yHKIMU repajbIU4ecKUX CHMBOJIOB B aHTJIOSI3bIYHON Xy/10:KeCTBEHHOM JINTepaType.
B craTthe paccMaTpuBaroTCs OCHOBHBIE (DYHKIIUH, KOTOPBIC BBHIIOIHSAIOT TepaibANIeCKUE CUMBOJIBI, Yepe3 UX
BepOanm3anuio B Ola30Hax Kak OMHUCAaHHWAX repOOB crenn(uyeckuM HaOOpOM SI3BIKOBBIX KOHCTPYKTOB.
I'epanpaudeckne CUMBOJBI KaK KBHHTICCEHIUS KyNbTypbl AHAIM3HPYIOTCS B KOMMYHHKAaTHBHO-
(YHKIMOHAIEHOM aclieKTe. BBIIeNnsioTcs HEKOoTopble clelu(UYHbIe XapaKTePUCTHKH TepaibIndecKuX
CUMBOJIMYECKAX COUHHI, a WMEHHO, WX NOJH(YHKIHMOHATIbHAS HANpPABICHHOCTb, CIOCOOHOCTD
K MHOXXGCTBEHHOCTH HMHTEpIpETalMid, Haluyue MexXaHu3Ma oO0O3HaueHuss u Ap. MenuatuBHas
1 MHEMOHHYECKasi (YHKLUMH CHMBOJIOB, B3AThle U3 pabor JloTMaHa, NpOSBISIOTCA B IepallbAMYECKHX
CHUMBOJIaX XYJOKECTBEHHOM JUTepaTyphl KaK OJMH W3 MEXaHU3MOB IMaMATH KYyJbTYpHl, CIEI0BaTEIbHO,
CHUMBOJI sIBIIsieTcs mocpenHukoM cdep cemuosuca. llepeueHb GyHKIUI AOMONHSAETCS PacCMOTPEHHEM
COLIMAIBHOTO W3MEPEHHSA, IMOCKOIBKY TIepalbIUYECKHE CHUMBOJIBI IMOTCHLIHPYIOTCS HWMEHHO B COLMYME,
CIIeZIOBATEIbHO, PACKPBIBAETCS CYITHOCTh MICHTU()UKAIIMOHHO-UHTETPATUBHON M aJanTUBHO-PETYISATHBHOMI
¢dbyHKUMH repanpandeckoil cumBonukd. K aHanuzy OnazoHa Ha MaTepHaie aHIMIOS3BIYHON XYA0KECTBECHHON
JUTEPATYPhl NPUBIIEKAIOTCS MOHATHS MYJIbTUMOJAIBHON 0OPa3sHOCTH M CUHECTE3UIHOTO 3¢ (eKTa, KOTOphe
peanmn3yloTcs BO B3aMMOJCHCTBHM BepOANbHBIX M HEBEPOANbHBIX CHMBOJIOB. Tema (YHKIIMOHHUPOBAHUS
CHMBOJIOB JIOTIOJIHSIETCSl KiaccU(UKaueil OCHOBHBIX (PpyHKIMH W TOAQYHKIWHA, TPEAT0KEHHBIX aBTOPOM.
B ¢oxyce uccnenoBanusi HaXoOUTCs TaKkke HACHTU(HUKAUMOHHAS (YHKLHUS, B PE3yJIbTaTe 4YEro AEIaeTcs
aKIEHT Ha POJib 0COOOTO TepajbAWYECKOro S3blKa B BBIPAXEHUH IepcoHbl. C ydeToM TUIOB TrepOoB
KOAMpYIomIasi GYHKIUS pacCMaTPUBAETCS B TOBOPSIIMX W aJUTIO3MBHBIX rep0ax, a TakKe B epallbIMICCKHX
JIEKceMax, 3aMMCTBOBAHHBIX U3 APYTUX A3bIKOB. CKBO3HAS WAES CTAThbH PACKPBIBAETCS Yepe3 HHTEPIPETALIIO
repajibAIMYECKUX CHMBOJIOB B HMX (PYHKIIMOHMPOBAHMM B NPOW3BEACHUSIX AHIVION3BIYHON XyII0’KECTBEHHOM
MPO3bI U TI033UU U CYMMUPYETCS B ONPEIENICHUN CHMBOJIa HE TOJIBKO KaK JIMHIBUCTHYECKOM €IUHUIIBI, HO U
KaK CEMHOTHYECKOTO (peHOMEeHa KYJIbTYPHI.

KaroueBble c/10Ba: repanbIUUecKUil CHMBOJ, BepOanu3alusi CHMBOJIOB, OJIa30H, MeIWATHBHAS
(GyHKLUMS, MHEMOHHYECKasi (PyHKIMS, CEMUO3HUC, MYJIBTUMOAAIbHAS OOpa3HOCTh, CHHECTE3UHHBIN 3 deKT,
TOBOPSIINE U AJUTIO3UBHBIE TepOBI.

1. Introduction
With the help of heraldic symbolism, people have always been looking for the ways to communicate
to each other something that transcends the limits and possibilities of language. The sign-symbolic
space of heraldry is an act of constructing reality by its definition and classification, which forms the
understanding of this reality.

The heraldic symbolic system, which is a mental-national image of a fragment of the world, has
five dimensions: 1) rational-conceptual; 2) activity-regulatory; 3) psychological (sensory in the
broadest sense of the word); 4) axiological (value) and 5) sacred (Averintsev, 2001, p. 9). Accordingly,
the heraldic symbol can be defined as such a semantic generalization, which has a linguistic or visual
expression at the level of sensory experience of man and which acts as a regulation of practical, value
and sacred human relations to reality (Averintsev, 2001, p. 10).

The symbol is the foundation on which culture rests, and therefore symbols permeate culture
from the beginning of its emergence within syncretic culture to the present. Heraldic symbols as the
embodiment of self-identification, the message of social status, the expression of aesthetic tastes of
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its bearer can be studied in a number of sciences (Bortnik & Rezko, 2008; Fox-Davies, 2007;
Pimbley, n.d.). This article addresses a number of functions performed by heraldic symbols in the
communicative-pragmatic aspect, which forms the main focus of analysis.

Today, linguistics focuses on the study of lingual phenomena in the context of extralingual
factors. The involvement of the communicative-functional aspect of the analysis opens up new
possibilities for the interpretation of heraldic symbols. Accordingly, in this paper, the study is
context-oriented. The material for my analysis is lexical units, which are the elements of the
description of coats of arms, i.e. contain heraldic symbols, selected from the 121-21% century’s texts
of English works of fiction of different genres. These works of English and American literature are
mostly represented by historical and knightly novels and ballads, works of classical literature and
modern works of fantasy and science fiction abundant in the linguistic units that explicate heraldic
symbolism and allow to build a model of heraldry in the system of language signs.

In this article 1 aim to identify the main functions of heraldic symbols by analyzing their
linguistic expression in the fragments of the description of coats of arms and to establish the whole
set of functions that are inherent in heraldic symbolism.

To reach this aim | will first discuss the conceptional and operational definitions of the units of
the study together with the method of the interpretation of the blazons and identification of their
functions (section 2); then analyse the main functions that the blazons can perform and claim some
of their subfunctions (section 3); and finally, in conclusions (section 4), | will summarize the results
obtained and provide some tentative questions for further possible research.

2. Method
In this study, | trace the functional features of the verbalization of heraldic symbols in the
linguosemiotic aspect, i.e. establish a set of functions that are inherent in the heraldic symbolism in
the discourse of English fiction. The study involves the analysis of fiction text samples with the
involvement of the corpus method elements, obtained by continuous sampling, and the creation of an
experimental database of the text fragments extracted from Anglo-American works of fiction of
different periods through processing language material. A significant part of the factual material,
organized in such a way as to simplify the search and systematization of examples, is a set of
electronic texts to which there is a common interface for access. Based on the needs of this study,
fragments of the literary text with a coat of arms description are satisfactory for the study of the
heraldic vocabulary functional properties. So | used excerpts from English literary texts and texts of
electronic corpora COCA (Corpus of Contemporary American English, 400 million words,
1990-2009), COHA (Corpus of Historical American English, 400 million words, 1810-2000), Early
English Books Online (1470-1690), BYU-BNC: British National Corpus (100 million words,
1980-1993), created by Mark Davis of Brigham Young University, Utah, and available at
http://corpus.byu.edu/, which are known and standardized electronic databases of fiction (as well as
scientific and journalistic) literature that are freely available.

The method of corpus analysis (Egbert et al., 2020) included formulation of the requests to the
database and obtaining lists of contexts (concordances) that satisfy the request. The next stage of my
analysis of words was discussion. At this stage, | used the descriptive method with its methods of
external and internal interpretation, the method of linguo-cultural and linguo-stylistic analysis of
nominative units to identify the connotative meanings of the heraldic lexemes, and the method of
analysis of vocabulary definitions to involve some background (encyclopedic) information to
interpret heraldic symbols.

The specificity of the interpretation lies in the fact that the meaning of the symbol can be
explained only by correlating it with the subsequent symbolic chains, which will add clarity, but will
not reach the level of pure notions (Barden & Williams. 2007; Hardy, 2018). To understand the
language of symbols, it must be broken down into individual elements to interpret, decipher the
hidden meaning, expand all the symbolic layering.
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The symbol is not a rigid scheme, it is multi-layered and variable, so its meaning is easier to
grasp in relation to its subsequent symbolic connections, i.e. the symbols are not isolated from each
other, they can exist and function together, and these compounds are either episodic or permanent,
stable, invariant, so | distinguish between micro-symbols, or single symbols, and macro-symbols by
the criterion of quantity-volume of symbolic meaning, by which | mean the stable compounds of
symbols with cumulative meaning, which are mainly coats of arms.

This is exactly how the description of the coat of arms depicted on the grave of the main
character appears on the last pages of Hawthorne’s work (Fig. 1):

(1) All around, there were monuments carved with armorial bearings; and on this simple slab of
slate—as the curious investigator may still discern, and perplex himself with the purport—
there appeared the semblance of an engraved escutcheon. It bore a device, a herald’s
wording of which may serve for a motto and brief description of our now concluded legend;
so sombre is it, and relieved only by one ever-glowing point of light gloomier than the
shadow: “ON A FIELD, SABLE, THE LETTER A, GULES”. (SLR, p. 311)

Fig. 1

Each component of the coat of arms (Fig. 1) has its own symbolic meaning: the symbolism of black
tincture includes modesty, death, mourning, calm and tranquility; red enamel symbolizes courage,
bravery, love; the use of letters in heraldry is considered inappropriate and obscene, unless it is an
inscription on the motto, and the letter ‘A’ as an occasional symbol signifies the marital betrayal of
the main character. The content of the whole macro-symbol as a whole corresponds to the plot
outline of the novel: the coat of arms on the grave symbolizes the life and death of a person
stigmatized by an adulter, who bravely survived the condemnation of citizens and finally rests in
peace.

Microsymbols enter into the contextual connections with each other. In such compounds, it is
important not to overlook or misinterpret any detail, as it may change the meaning of the whole
macrosymbol. That is, the groups of microsymbols are structured in such a way as to compose a
message in which individual microsymbols function according to parts of speech and in which there
may be conventional rules of connection, their own syntax.

To identify the specifics of the functioning of coats of arms, the method of interaction analysis is
involved, sometimes in combination with linguo-stylistic analysis. Thus, the representative /
identification function is performed by the blazon (coats of arms description) in the following example,
where Dunois recognizes the coat of arms of de la Marck (see Fig. 2), the leader of the villains:

(2) Dunois, observing the boar’s head and tusks — the usual bearing of William de la Marck — in
another part of the conflict, called out to Quentin, “Thou art worthy to avenge the arms of
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Orleans! I leave thee the task”. — “Balafre, support your nephew but let none dare to interfere
with Dunois” boar-hunt!” (QD, p. 557)

In this situation, the coat of arms of de la Marck serves as a marker and at the same time an incentive
for Dunois, a vassal of King Louis, that is, it challenges him to battle. It should be noted that this text
fragment contains metonymy (instead of de la Marck's name a heraldic figure from the blazon of his
coat of arms is used) and a metonymic antithesis (opposition of de la Marck’s armor to the coat of
arms of Orleans (Fig. 3) symbolizing their conflict).

Ny @k
k';;. —

Fig. 2 Fig. 3

3. Functional features of verbalization of heraldic symbols in English fiction
Symbols play an important role in the interaction of cultures, reflecting national priorities, cultural
phenomena, symbols are involved in the transformation of cultural forms into images, norms and
standards of peoples, in the formation of socio-cultural and ethnocultural systems and configurations,
take an active part in socio-cultural communication, perception and interpretation. assimilation of
cultural phenomena (Fernandez et al, 2016; Losev, 1995, p. 89; Sebeok, 2001). For example, we learn
about the history of the Miztec tribe, reflected in the legends, from their coats of arms:

(3) Upon this story is founded the lordship of all the caciques of Mizteca, and upon their descent
from this mighty archer, their ancestor. Even to this day, the chiefs of the Miztecs blazon as
their arms a plumed chief with bow and arrows and shield, and the sun in front of him setting
behind gray clouds. ((BNC-COHA, p. 68)

The leaders of the Miztec tribe blazon their coats of arms with arrows because their tribe originated
from a powerful archer.

Heraldic symbols are characterized by a multifunctional orientation, which is manifested in the
simultaneous implementation of several functions in a particular unit. On the one hand, these
functions are stratified by different language and communication subsystems. On the other hand,
these functions within one subsystem are able to be summed up in an interdependent set of special,
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specialized roles. Simultaneous implementation of several functions can be perceived both as a result
of analysis and as an immanent property of the unit.

Russian semiologist Lotman emphasizes the mediative function of the symbol (Lotman, 2001,
p. 46). He considers the symbol as one of the elements of the cultural continuum that connects the
chronological layers of culture, thus ensuring the continuity of the spiritual tradition: the symbol,
being a complete text, may not be a part of a syntagmatic series, and if included, it retains at the
same time structural and semantic independence. It is easily separated from the semantic
environment and just as easily enters the new text environment. Related to this is its essential
feature: the symbol never belongs to any slice of culture — it always permeates the slice vertically,
moving from the past to the future. The researcher especially emphasizes the significance of the
symbol in the system, which is to some extent isomorphic and isofunctional to the memory of the
individual, i.e. highlights the mnemonic function of the symbol (Lotman, 2001, p. 52). Heraldic
symbols preserved information about the glorious deeds of the past. Memory was perceived as a
shield:

(4) So Memorie doth still preserue
eche thing in his degree:
And rendreth unto euery one,
his doughty dignitie.
How needfull then is Memorye
to rule a publicke weale:
In things deuyne & eke prophane:
God graunt it neuer fayle.
Or how can it in any tyme,
be spared in the fielde:
That is so requysite at home,
and strong defending shielde. (BNC-COHA, p. 486)

The poem says that memory is necessary for the society because it preserves everything and is a
strong shield.

Symbols are among the most enduring elements of culture. They are able to store large and
significant texts in a condensed form. As an important mechanism of cultural memory, symbols
transfer texts, plot schemes and other semiotic formations from one historical period to another.

Penetrating the diachrony of culture, constant sets of symbols largely absorb the function of
unity mechanisms: carrying out the memory of culture about themselves, they do not allow it to
disintegrate into isolated chronological layers. The unity of the main set of dominant symbols and
the duration of their cultural life largely determine the national and areal boundaries of cultures
(Archer, 2017; Chandler, 2007). The symbol as a special sign of inference structures the meanings,
organizes the chaos of sensory data. Thus, indirectly, through practical goal-setting, symbolic
thinking is able to create a new material reality. However, the nature of the symbol considered
from this point of view is twofold.

On the one hand, penetrating the thickness of cultures, the symbol is realized in its invariant
essence. In this aspect one can observe its recurrence. The symbol will act as something
inhomogeneous to the surrounding text space, as a messenger of other cultural epochs, as a reminder of
the ancient foundations of culture. On the other hand, the symbol actively correlates with the cultural
context, transforms under its influence and transforms it as well. Its invariant essence is realized in
variants. It is in those changes to which the ‘eternal’ meaning of the symbol is subjected in a given
cultural context that this context most clearly reveals its variability.

The symbol as a socially conditioned mechanism of cultural memory of nations and families
(Meyer, 2020; Shaw, 2020; Shevchenko, 2017) also functions as a mechanism of ordering. It is
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specifically true for heraldic symbols, and the verse of Gybson, the 17" century writer, proves that
heraldry books were highly appreciated for their providing of methods of study and meanings:

(5) ... ARMES.
Of which the severall Blazonnes, Rankes, & Rites
Now first expland by theire dewe shades & lights
In perfect METHODE wrought, with praecepts, Lawes
Examples & distinctions, for eache cause,
GWILLI'S elaborate hande, hath with such spright,
Informd as every parte hath life & Light. (BNC-COHA, p. 322)

It is a mediator between different areas of semiosis, as well as between semiotic and non-semiotic
reality. It is equally a mediator between the synchronicity of the text and the memory of culture. In a
symbol, concentration and fluidity of meanings is allocated; the symbol contains potential text
functions (Torop, 2019). According to Lotman (2001), the symbol is endowed with the ability to be
a mediator between the non-symbolic act of transcendence and the symbolic context.

The symbol is realized as a plurality of interpretations, as an irreversible and predetermined
mechanism of signification, and as a thing that creates certain states of consciousness of the recipient
(Aslamazishvili, 2007, p. 5).

A number of key functions of symbols include cognitive, informative, adaptive-regulatory,
phatic, identification-integrative, information-communicative, and the function of socialization.
Within the cognitive function, the symbol shapes concepts and ideas that may have different
semantic facets for interpretation. Therefore, the interpretation of the symbol implies the work of the
person who perceives it in a certain temporary ideological and world-view context. Relying on their
own experience from the native culture and the knowledge of the ethics and aesthetics of other
cultures, a person can make the meaning of the symbol from a non-native culture.

In the function of socialization, symbols are designed to be a way of understanding the ideas
and values adopted in the culture in which the individual undergoes socialization. In this case, the
symbols have certain traditions in the interpretation of their meaning, enshrined in the system of
science, religion, philosophy, art, and education. | claim that propaganda and suggestive function
belong to the function of socialization. The following poem is dedicated to the Battle of Steenkerque
where the Duke of Luxemburgh fought William of Orange. The purpose of the verse is to influence
the readers by convincing them of the might of William (his coats of arms contain the English Lion)
and of the weakness of the Duke (his blazon contains the lion rampant but the author describes it as
couchant, in subdued and cowering position):

(6) In Belgian Plains whilst th’English Lyon ramps,
Terror’s diffus’d thro” Gallis Forts and Camps
See how his deadly lifted Paw
Keeps couchant Luxemburgh in awe!
At William’s mighty Name
A ll France with it’s [sic] exalted Idol sh’akes
William’s bright and sounding Fame
Like Lightning when from Heaven it breaks
Troubles the great offender’s sight. (BNC-COHA, p. 253)

Symbols perform an adaptive-regulatory function: they help the individual to learn and accept as
basic the concepts, norms and values of their culture. The symbol is an adaptive mechanism for
involving people in certain ways of perceiving and undertanding the world. Being a means of
adaptation to the world and cultural environment, the symbol sets a model of behavior that would
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match the rhythm of social groups’ lives and of nature. | claim that, in the broader set of heraldic
functions, there is a directive subfunction within adaptive-regulatory function of symbols. For
example, the work of Edward Ward shows how common people are given political guidance and
how the Mighty Men rule them and their opinions by cheating with heraldry:

(7) For Mortals oft by Names are cheated,
And by bifarious Terms outwitted;
As Red and Green, with Men of Art,
In common Coats, are Gules and Vert;
But when the Bearings of a King
Shall fall beneath our blazoning,
If we 're in Heraldry ingenious,
Those Colours must be Mars and Venus
Besides, sometimes the World may see
High-Treason blazon’d Loyalty:
And then again, for some new reason,
Loyalty shall be call’d High-Treason:
Therefore Words signify no more
Than what our Betters take ’em for.
Which shows, that mighty Men, as proud
As Heathen Gods, must be allow’d
To cheat, with Names, the common Crowd. (BNC-COHA, p. 321)

The essence of the identification-integrative function is that symbols serve as a means of uniting
people into social groups and communities, as well as a way of identifying individuals. Symbols
reveal the social status of individuals, their social ties, and relationships. Heraldic symbols confirm
the legitimacy of the person as in a widely known quotation from Shakespeare’s “Richard 11”:

(8) From my own windows torn my household coat,
Razed out my imprese, leaving me no sign,

Save men’s opinions and my living blood,
To show the world I am a gentleman. (BNC-COHA, p. 24)

According to the plot of “Richard 11”, Henry Bolingbroke condemns the deaths of Bush and Green,
accusing them of destroying his coat of arms. Damage to the family insignia was considered a great
insult, and the code of honor of the then hierarchical society with the principles of inheritance of
social status symbols required Bolingbroke to take decisive action against those who dared to mock
his identification insignia.

If the recipient is able to recognize the symbol and read it, then the informative-communicative
function of the symbol is realized. Symbols are the way of establishing intercultural communication
not only between individuals and groups within a single cultural space, but also between different
cultures. Symbols have the ability to communicate and express meaningful information. So,
Rebecca, watching from the window, describes the coat of arms of the knight during the siege of the
castle at the request of Ivanhoe in order to find out if they will get hope for salvation:

(9) These appearances she hastily communicated to Ivanhoe, and added, “The skirts of the wood
seem lined with archers, although only a few are advanced from its dark shadow”. “Under
what banner?” asked Ivanhoe. “Under no ensign of war which | can observe”, answered
Rebecca. “A singular novelty”, muttered the knight, “to advance to storm such a castle
without pennon or banner displayed!—sSeest thou who they be that act as leaders?” “A knight,
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clad in sable armour, is the most conspicuous”, said the Jewess, “he alone is armed from
head to heel, and seems to assume the direction of all around him”. “What device does he
bear on his shield?” replied Ivanhoe. “Something resembling a bar of iron, and a padlock
painted blue on the black shield ”. (BNC-COHA, p. 574)

Describing the coat of arms, Rebecca looks closely at what it depicts, not missing any of the
components: something resembling an iron ingot, a padlock, painted blue on a black shield, which
testified to the steadfastness of the knight-owner of this coat of arms (Fig. 4).

Fig. 4

From the standpoint of communicative pragmatics, it is also important to note that the symbol should
not be presented only as a visual sign, picture, and image. All channels connected to the human
senses must be used to transmit / perceive symbols. Subject to the use of multimodal imagery, the
symbols are realized most fully. I claim that a kind of synesthesia effect is present in the description
of the Irish coat of arms (Fig. 5):

(10) The standard of the United Irishmen was now hoisted. It displayed a gilded harp formed on a
banner of green silk, surrounded with the mottoes of “Erin-Qo-bragh”, and ‘“Liberty and
Equality ”. In martial music the insurgents at Larne were deficient; for they had only one drum
and one fife; but these animated their spirits with the sounds of national airs, and they had just
begun their march to the tune of “The Volunteer’s Quick Step”. (BNC-COHA, p. 127)

In this case, the meaning is construed multimodally (see Shevchenko, 2019) through the interaction
of text (the mottos “Long live Ireland” and “Freedom and Equality”), graphics (image of a gilded
harp) and audio associations (marching music that accompanied the raising of the flag with the Irish
coat of arms, with its tune of the national song encouraged the fighting spirit).
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Fig. 5

Averintsev (2001, p. 89) points to the existence of the communicative-pragmatic function of the
symbol, the function of ‘binding’, the connection of people as the members of society. From the
myth the symbol inherited its communicative functions. The symbol retains a single, unifying
nature; connecting object and content, it also ‘connects’ people who have accepted this content.
That’s why we definitely have to mention a phatic function which can be observed in blazons
verbalized in compliments:

(11) And art thou born, brave babe? Blessed be thy birth!
That so hath crowned our hopes, our spring, and earth,
The bed of the chaste lily, and the rose! (BNC-COHA, p. 267)

In example (11), Ben Jonson describes the birth of the roal baby Charles and his reference to the lily
pays a particular compliment to the French queen.

The epithalamia of Francis Lenton records the shields of the families united due to the
marriage and underlines their nobility, high virtues and merits thus verbalizing the phatic function of
compliments in blazons:

(12) The auntient Name of Banister doth beare,
Argent on a Crosse flurrey sable, there
proper and plaine which is accounted best,
And Jun’s Bird (the Peacock) is theire Crest
Braue Lewys sable beareth, to be seene
The Lyon Rampant Argent sett betweene
Three silver flower de luces of the same,
which shewes that Family of auntient Fame.
The Coat with which He quarters ownes the Name
of William and soe vnited were,
In Loue in Honor
Armes Lewys the Best
The Lyon rampant Argent being his Crest.
The Lyon thus with all his Maiesty
Joynes with the Peacock in Rich Brauery,
Of Mynd and Body, And soe both vnite,
In youthfull Flames & Loues most chast Delight. (BNC-COHA, p. 24)
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Following Kretov (2000), I consider the constructive function of symbol and symbolism for cultural
formation, the constitutive role of symbolism for specifically human mechanisms of fixation and
broadcasting of sociocultural information in the space of culture, value and worldview tint of the
notion of symbol, communicative-dialogical nature of symbol in culture space, symbol and
symbolism orientation towards creative activity, the transformation of reality, the philosophical
understanding and dialectic (p. 119).

Symbol is a special communication model that integrates individual types of consciousness
into a single semantic space of culture. The dialogic nature of the symbol performs individualizing
and differentiating functions, which we propose to include in the identification-integrative function
as a subfunction.

It should be added that verbal design is crucial for the fullest realization of the meaning-
generating function of the symbol. But the symbol is also seen as a special powerful tool, a tool of
social management, tested by millennial experience, based on the fact that symbols fill a person's
daily life, remind them of something, influence them, allow and forbid, impress and subdue, thus
performing an imperative function. Undoubtedly, the symbol as a multifunctional category, is,
among other things, a means of identifying and cognition of the surrounding reality, representation
of social groups, constructing human behavior, performing certain functions of social cohesion or
dysfunction, as well as representative, ideological (including educational), advocacy functions,
which can be included in the imperative function. For instance, Americans are proud of their
national flag (Fig. 6), which is expressed through the adjectives-attributes ‘big’, ‘beautiful’, ‘silk’
and an exclamation mark, which emphasizes the sublime emotional state:

(13) It was a red, white and blue, star-spangled banner... a large, marvelously silky one! (BNC-
COHA, p. 57).

Fig. 6

Heraldic symbolism is an essential part of the communicative space of culture, a way of embodying
values and meanings of culture in the minds of the bearers of culture. The symbol, being a sphere of
functioning of unconscious, suggestive-emotional influence on the person, is capable to embody
those values which have not yet become a subject of logically differentiated rational knowledge.
Possessing emotional suggestibility, concentrating the idea of meanings and values in itself, the
symbol performs a socio-organizing function, influencing the mass movements and actions of people
to some extent. By evoking emotions, the symbols emphasize the significance of the event and thus
enrich the consciousness.

Being one of the mechanisms of formation and functioning of the axiological sphere, the
symbol also becomes the basis for the formation and differentiation of aesthetic values. Heraldic
symbols as significant components of the aesthetic whole, for example, in various artistic texts,
acquire aesthetic functions. Karmadonov (1998, p. 37) insists that each symbolic unit has a
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significant aesthetic potential, and also implements the epistemological function. The symbol is not
just an ontological essence, but also a universal way of artistic cognition of reality.

Emblems and elements of coats of arms perform the following communicative and pragmatic
functions: representative (nominative, distinctive, identification), coding, attractive, aesthetic (decorative)
and socio-cultural. Let's consider these functions in the separate text fragments.

Blazons involved in the novel by W. Scott include such figures as hogs and swine:

(14) Then turning on his saddle, he called out to thouse around him, “Gentlemen of France, form
your line, level your lances! Let the rising sunbeams shine through the battalions of yonder
swine of Liege and hogs of Ardennes, that masquerade in our ancient coats”. (QD, p. 556)

Marked blazons from the pragmatic point of view perform simultaneously representative, decorative
and coding functions, because in this fragment of the novel coats of arms, decorated with pigs and
hogs, represent warriors belonging to the territories of Liege and Ardennes, whose symbols are these
animals, making them easy to distinguish for a herald or a noble person.

The blazon also performs a representative / identification function. For example, a noble
knight Dunois, using heraldic language, identifies himself as a Frenchman who will never be
subjugated and will not add his enemy’s heraldic figure to his coat of arms:

(15) “Enough, enough”, said Dunois, “my bar sinister may never be surmounted by the coronet of
Croye — 1 will live and die French”. (QD, p. 537)

The coats of arms in example (15) convey the idea of belonging to the family, the significance (nobility)
of the origin of the owner. In the epoch of complete illiteracy, the use of coats of arms to denote their
identity and legitimate their property becomes the only way for many people to prove their names and
rights. This is an identification function, because a blazon as a distinctive sign was clear to everyone at
the time when coats of arms became widespread. The connection between the coat of arms and the name,
i.e. the nominative function, is illustrated in the following verse of the 17" century:

(16) What doe these cutting sutes portend but shame,
ensigns to bawdie tauerne boulsteres,
the stayned map of a loose qouerned name. (BNC-COHA, p. 151)

In example (16), the author condemns such cases when tailors demanded that they be given the same
coats of arms as their clients, wealthy lords. Heraldic symbols were compared to a map that
identified a name and helped outline social status. Thus, in the given verse the heraldic symbol is
considered as a synonym of the name of its owner, and is identified with self-determination of the
person. The conscious use of heraldic language to express personality is present in the poem by
George Daniel “Emblem and Portrait”, which is placed next to the portrait and the coat of arms of
the author in the manuscript of the 17" century. The first line indicates that George Daniel viewed
the portrait as his shadow, which in turn was overshadowed by his coat of arms:

(17) This shadow, overshadowed, is a Tipe
Of my full Selfe; if you (who see’t) are ripe
To Judge of Art, behold: a twofold grace
In one small Draught; my Fortune and my Face. (BNC-COHA, pp.1-4)

Daniel describes his coat of arms as a metonymic connection to his personality and speaks of his
inherited affiliation, “Fortune”, and his physical shell, “Face”, represented by a portrait. The tension
of the fiction narrative is caused by the contradiction between the objective identification of the
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author in the coat of arms and the subjective one in the portrait, which gives rise to the reflections on
the possibility of self-knowledge.

Henry Gooder’s panegyric poem “Lord Chancellor” confirms the property of coats of arms to
identify the identity of their owners:

(18) The North and Southerne Poles the two fix'd Starres
Of worth and dignitie, which all just warres,
Should still maintaine, together: be here met
And in your selfe as in your Scutchion set. (BNC-COHA, pp. 1-4)

So, the coat of arms of the Lord Chancellor represents two five-pointed stars and a crescent moon,
which symbolize his dignity and virtues (Fig. 7 and 8).

Fig. 7 Fig. 8

An important function inherent in heraldic symbolism is coding. Along with the ability to be
informatively open and meaningful, heraldic vocabulary has the ability to make the same
information hidden so that the uninitiated cannot decode it — the verbal and nonverbal signs available
in the coat of arms were mastered by a limited number of people. In addition, the heraldic language
is full of borrowings, which also contribute to the implementation of the coding function. It is not
easy to trace the internal form of a word in the borrowings, so the function of the borrowings is to
hide a secret, as well as increase the complexity and prestige of heraldry.

In the English language, there are many units that present difficulties of decoding even for
native speakers. The language subsystems of professional communication, including the language
of heraldry, which consists mainly of borrowings, are especially saturated with such signs.
A borrowed sign becomes arbitrary, its internal form can not be read, so the function of borrowing
is to keep secret.

For example, Fleur-de-lis (Fig. 9) is the main floral symbol in English heraldry. The name of the
element is borrowed from French and means a lily flower, although there is a variant of the “folk’
etymology ‘Louis’ flower’. In this heraldic lexeme there is an additional shade of meaning — ‘royal
flower’:

(19) They passing by, were guyded by degree
Vnto the presence of that gratious Queene:
Who sate on high, that she might all men see,
And might of all men royally be seene:
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Vpon a throne of gold full bright and sheene,

Adorned all with gemmes of endlesse price,

As either might for wealth haue gotten bene,

Or could be fram'd by workmans rare deuice;

And all embost with Lyons and with Flourdelice. (BNC-COHA, p. 146)

Fig. 9

The coding function is realized in the so-called punning or cunting arms (from the French ‘armes
parlantes’), which were very popular in the Middle Ages, and which contain puzzles, namely,
heraldic figures that hint at the name (rarely a sign) of its owner. For example, the Quatremayne
family from Oxfordshire had a coat of arms (Fig. 10):

(20) Gules a fess between four dexter hands couped argent. (Wade, 1989, p. 39)

The family name Quatremayne encodes the phrase quatre mains — from French ‘four hands’.

— \jLI‘he Ancient Arms of j

W\ ™V \
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The shield of the knight Persanta (Blue Knight) of indigo color hints at his origin from India:

(21) “Lo!” seyde she, “syeste thou yondir pavylyon that is all the coloure of inde?” And all manner
of thyng that there is aboute, men and women and horsis, trapped shyldis and sperys, was all
of the coloure of inde. And his name is sir Parsaunte of Inde, the most lordlyest knyght that
ever thou lokyd on. (WSTM, p. 228)

The coding function is inherent in allusive coats of arms, depicting the circumstances under which a
person received their coat of arms. Allusive coats of arms can refer to legends, myths, facts from the
life of the owner of the coat of arms. These coats of arms certainly contain a symbolic meaning and
convey a certain message, acting as an important means of communication. In fiction they are an
active component of the plot, sometimes deciding the fate of the characters. In the Middle English
work “The Death of Arthur”, fairy Morgana creates a shield that depicts the adulter of Queen
Guinevere, in order to inform King Arthur about it and sends the knight Tristram with this shield to
the tournament, where the king and queen were to be present:

(22) “Madame,”seyde sir Trystram, “let me se the shylde that I shall bear”. Than the shylde was
brought forth, and the fylde was gouldes with a kynge and a quene therein paynted, and a knyght
stondynge aboven them with hys one foote standynge uppon the kynges hede and the othir uppon
the quenys hede. “Madame,” seyde sir Tristram, “thys is a fayre shylde and a myghty, but what
signyfyeth this kynge and this quene and that knyght stondynge uppon bothe their hedis?”
“I shall tell you, ’sayde Morgan le Fay. “Hit signyfieth kynge Arthure and quene Gwenyver, and
a_knyght that holdith them bothe in bondage and in servage’....dame Morgan ordayned that
shylde to put sir Launcelot to a rebuke, to that entente, that kynge Arthure myght undirstonde the
love betwene them. So sir Trystram toke that shylde and promysed hir to beare hit at the
turnemente of the castell of Harde Rooche. But sir Trystram knew nat of that shylde that hit was
ordayned ayenste sir Launcelot, but aftirwarde he knew hit. (WSTM, p. 554)

One can assume that fairy Morgan did not accidentally choose Sir Tristram to present his shield, as
this shield can be correlated with his personal love story with Isolde and the conflict with her
husband, his uncle, King Mark.

Thus, the coding function is expressed in allusive and punning coats of arms or by borrowings.

4. Conclusions
This study has demonstrated that, in various modeling systems of culture (ritual, language, myth,
religion, art, etc.), symbols perform multiple functions, among them cognitive, nominative,
mediative, mnemonic, epistemological and ontological, adaptive-regulatory, identificative,
imperative, therapeutic and protective, aesthetic, and the function of socialization.

The heraldic symbol under analysis is functionally conditioned, i.e. it possesses a
differentiating ability, communicativeness, the ability to be easily remembered. Thus, | claim that
the coat of arms is a cultural and socio-historical phenomenon that cumulates information about the
person, their ancestry, legal status, possessions, religion and beliefs, and plays a huge role in various
spheres of socio-cultural life.

In the heraldic tradition, consideration of the symbol as a multifunctional phenomenon expands
and enriches the knowledge of culture as endowed with unique abilities, infinite polysemantism and
potential ways of development. The broader implications of this study lie in the areas of pragmatics,
discourse analysis, and semiotic mechanisms of information storage and transmission across
generations. Additionally, | hope further analysis will facilitate a deeper understanding of heraldic
symbols for undergraduate and postgraduate students of English as a second language.
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ABSTRACT
The article aims to forward a model for analyzing the evaluative component of controversial literary
characters. This model presupposes the application of the basic tenets of the possible worlds theory to the
analysis of a fiction text, combining it with the methodology of cognitive and quantitative linguistics. To
exemplify the employment of the developed model, the image of Louis XI, the King of France, depicted by
W. Scott in his novel Quentin Durward, was analyzed. Portrayed as an astute politician, this protagonist puts
on different guises and plays numerous roles while the plot unravels, trying to achieve his goals and
influence the people around him. Such roles are viewed in the article as possible worlds of Louis XI. In these
worlds, he is described through various positive and negative characteristics, which are considered predicates
of basic propositional schemas featuring in semantics of lingual networks. To fathom the importance and
ubiquity of the characteristics, two indices used in quantitative linguistics (coverage rate and mean
frequency) were employed. Such a complex approach enabled to reveal the existence of 15 possible worlds
of Louis XI in the novel. Two-thirds of them are primary possible worlds created via direct description of the
image by the author, and one-third is secondary possible worlds, where the King is depicted indirectly by
presenting the vantage point of other characters who appraise Louis and express their attitude to him. The
most important characteristics of Louis emphasized by the author and featuring in the maximum number of
his possible world create a portrait of a skillful medieval monarch. Being sly, he hypocritically conceals his
true cruel and mercenary aspirations and generally succeeds in presenting himself to others as a devout
Christian and wise ruler acting for the benefit of his subjects, which is vindicated by the prevalence of his
positively charged descriptions. Thus, the image created by W. Scott in his novel lives up to the reputation of
Universal Spider—the symptomatic nickname that this historical figure earned from his contemporaries.

Key words: basic propositional schema, character, coverage rate, evaluation, mean frequency,
narrative concept, possible worlds, primary / secondary possible worlds, semantics of lingual networks.

J. IaBkin. MoxIuBI CBITH MePCOHAXKY XYJ0KHBOI0 TEKCTY: JiHTBOKOTHITHBHUH Ta CTATHCTHYHUH
miaxin. CraTTs Mae Ha MeTi 3alpONOHYBaTH MOJENb aHalli3y OLIHHOCTI CyNEepewIMBUX JITEepaTypHHX
MEPCOHAXIB, 1110 MOEIHYE 3aCaJHUYI ITOJIOKEHHS TEOPii MOYKIIMBHX CBITIB 13 METOJ0JIOTIE€I0 KOTHITUBHOI Ta
CTaTUCTUYHOI JIIHTBICTUKH. BuKopHcTaHHsS po3poOiieHoT Mojeni Oylio MpOLTIOCTPOBAHO Ha TMPHUKIAIL
anani3zy obpa3sy xopoist @panuii Jlrogosika XI, mo € nepconaxxem pomany B. Ckorra “Ksenrin [opBapa”.
300pakeHuid SIK MPOHUKIIMBUI TIONITHK, LIeH Tepod IijJi 4ac pO3rOpPTaHHS CIOXKETy Tpae 0Oarato poei,
MOCTAIOYM B PI3HUX iMOCTAacsAX 1 MparHy4yd BIUIMHYTH Ha IFOJIeW JIOBKOJIA 3a]isi JOCSTHEHHS CBOIX IILICH.
Taxi posti po3rNIAAaOTECS y CTAaTTi K MoknuBi cBiTH JliogoBika XI. ¥V mux cBiTax BiH OTpUMYye€ Di3Hi
MO3UTHBHI Ta HEraTWBHI XapaKTEPUCTHKH, SIKi MOCTAIOTh AK NPEAMKATH Oa3UCHUX MPOMO3UI[IOHAIBHUX
CXeM, 3aMpoNOHOBAHUX Yy CEMAHTHUIII JIIHTBaJbHUX Mepex. Sk Oyio 3’scoBano, Jlronoeuk XI icHye B pomaHi
y 15 MOXJIMBHX CBiTax, JBI TPETHHHM 3 SKHX CTBOpPEHI Oe3locepelHiM aBTOPCHKHM OIHMCOM, a TPETHHA
(GOpMYIOTECSl IHIIMMHU NEpPCOHaKaMH, “‘ouamMu’ SKHX MU Oaunmo Kopoisi @panuii. HaliBaxmusimi
XapaKTEepPUCTUKH JIF0IOBIKA, SKi BUSABIISIOTh HAMBHUI KOE(IIIEHT PO3MOBCIOHKEHOCTI Ta CEPEIHIO YaCTOTY
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BXXUBaHHS, CTBOPIOIOTH MOPTPET BIPABHOTO CEPEIHHOBIYHOTO MOHapXa. byayuu XuTpum, BiH MalCTepHO
MIPUXOBYE CBOI CIPaBXKHI JKOPCTOKI ¥ KOPHCIHMBI MOTWBH, BHIJISIAIOYM B OYaX OTOYECHHS IMOOOKHHUM
XpUCTUSHIHOM 1 MyApUM TIpaBUTENIEM, SKUH HacaMIlepe] MIKIyeTbes mpo Omaro mimmanmx. KimbkicHa
repeBara MO3UTHBHO HABAaHTAXCHUX XapaKTEPHCTUK CBITYMTH IMPO YCIIX TaKOl TAaKTUKW JIUIIEMIpPCTBA.
Takum umHOM, cTBOpeHmii B. Ckorrom y cBoeMy pomaHi o6pa3 BiamoBimae pemyrarii Jlromopika sk
VYuiBepcanpHoro IlaByka — BIy4HOTO MpIi3BHCHKA, SIKE€ I ICTOPHYHA IOCTAaTh OTpUMaia BiJ CBOIX
CYYaCHHKIB.

KurouoBi cioBa: 06asucHa Npomo3uIlioHalibHA cXeMma, Koe(ilieHT pPO3MOBCIOMKEHOCTI, MOKIIHBI
CBITM, HapaTUBHWI KOHIIENT, OIIHKA, IE€PBMHHI / BTOPHMHHI MOMJIMBI CBITH, IEPCOHAX, CEMaHTHKA
JMHTBATEHUX MEPEXK, CEPEIIHS YaCTOTA.

. IlaBkuH. Bo3MoxHbIe MHPBI IIEPCOHAKA XYHOKECTBEHHOr0 TEKCTA: JIMHBOKOTHMTHBHBIN
U cTaTHcTHYeckuil moaxoa. llenpro cratem sBhsieTcs pa3paboTKa MOJENM aHAIW3a OLEHOYHOCTH
MIPOTUBOPEUMBHIX JIUTEPATYPHBIX INepcoHaxel. IlpeanoxeHHas MOJAETh COUYETaeT OCHOBHBIE MOJIOKEHMS
TEOpHU BO3MOXHBIX MHPOB C MCTOI[OHOFI/ICﬁ KOTHUTHUBHOM M CTaTUCTUYECKOM JIMHTBHUCTHUKH.
Hcnonp3oBanue pa3paboTaHHON MOJend ObIIO MPOMUIIOCTPUPOBAHO Ha MPHMEpE aHalu3a o0pasza KOpois
Opannun Jrogosuka XI, mepconaxka pomana B. Ckorra “Keentun J[lopBapa”. byayun ombITHBIM
IIOJINTHUKOM, OTOT I‘epOI\/'I HUrpac€T B poOMaH€ MHOI'O pOHCﬁ, SABJIAACH B pa3HbIX UIIOCTACAX U CTPEMSCH IMOBJIUATH
Ha JIIOJEH BOKPYI HEro pajM AOCTIKECHUS CBOMX Lened. Takne poilu pacCMaTpUBAIOTCS B CTAThe Kak
Bo3MOKHbIe MHpHI JlromoBuka XI. B 3THX MHpax OH ONHCBHIBAE€TCA Pa3INYHBIMU IOJOKUTEIBHBIMH H
OTpULATCIILHBIMU  XaPAKTCPUCTUKAMH, KOTOPBIC MBI pacCMaTpuBacM KaK MNPCIUKaAThbI 0a3UCHBIX
MPOMO3UIMOHAIBHBIX CXE€M, MPEIIOXKEHHBIX B CEMaHTHKE JIMHTBANBHBIX ceTedl. Kak mokasan aHamms,
JIronoBuk XI cymectByer B poMaHe B 15 BO3MOXHBIX MHpax, ABE TPETH U3 KOTOPBIX CO3AAHbI
HETIOCPEACTBEHHBIM aBTOPCKAM OIHMCAHHEM, a TPeTh (POPMUPYIOTCS IPYrMMH TEPCOHAKaMH, Tia3aMu
KOTOpBIX MbI BUAMM Kopois @panuuu. Baxseimme ueprtbl JIFOHOBHKA, KOTOpBIE XapaKTEPU3YHOTCS
HaUBBICIIUMH KOA(P(QHUUUEHTOM paCIpPOCTPAaHEHHOCTH M CPEeOHEH YacTOTOW YMOTpeONeHHus,, CO34aloT
MOPTPET UCKYCHOTO CPEIHEBEKOBOIO MOHapxa. byIyun XUTphIM, OH MAacTEPCKHU CKPBIBAET CBOM HACTOALIHNE
JKECTOKHUEC U KOPBICTHBIC MOTUBBI M BBRITJTIAAWUT B I'JlIa3aX OKPYKArOMIUX HA00KHBIM XPUCTUAHWHOM U MYAPBIM
npaBuTeneM, 3a00TAIMMCA B MEpPBYIO odepeds O Ojare moataHHBIX. KonudyecTBEHHOE NPEBOCXOICTBO
MOJIOKHUTEIBHO 3apsHKCHHBIX XapPaKTEPUCTHK CBUAETENBCTBYET OO ycCleXe TAaKOH TakTHKH JIMLEMEpHS.
Takum oOpazoMm, co3ganHblii B. CkoTToM B pomane o0pa3 COOTBETCTBYeT pemyTauuu JlrogoBuka Kak
VYHusepcanpHoro Ilayka — MeTKoro npos3BHIa, MOJyYEHHOIO 3TOW HCTOPUYECKOH JIMYHOCTBIO OT CBOMX
COBPEMEHHHKOB.

KaroueBble cioBa: 0a3ucHas TPOIMO3WIMOHANBHAS CXEMa, BO3MOXKHBIE MHUPBL, KOIPPHUIMEHT
pacpoCTPaHEHHOCTH, HAPPATHBHBEIA KOHIIENT, OIEHKA, MEepBUYHBIE / BTOPHUYHBIE BO3MOXKHBIE MHPEHI,
MEPCOHAX, CEMAHTUKA JIMHIBAJIBHBIX CETEH, CPEAHAS 4acToTa.

1. Introduction
At the beginning of the 18" century, Leibniz (Leibniz, 1710; 1714) introduced the notion of
possible worlds as a purely theoretical construct to explore the theological problem of the existence
of evil. Eventually, philosophers of the analytic school (see Russell, 1959) adopted it as a tool
leveraged for solving problems in formal semantics. Later, the concept of possible worlds was
borrowed into other fields of knowledge, notably discourse studies (Hidalgo Downing, 2003) and
poetics (Bieliekhova, 2021; Dolezel, 1998; Marina, 2017; Stockwell, 2016), with scholars
attempting to marry it with the functionality theory in order to correlate textual and extra-textual
worlds, where fictional and non-fictional narrations are juxtaposed. The advent of the new
millennium witnessed the application of the possible worlds theory to the analysis of literary
characters that has mainly focused on their transfictionality (Saint-Gelais, 2005; Ryan, 2008), i.e.,
the ability of protagonists to migrate from one fictional text to another. However, being developed
within the framework of literature studies, the possible worlds theory lacks linguistic insights into
the nature and peculiarities of characters “inhabiting” fiction texts.

This article aims to suggest a model for analyzing literary characters with special stress on the
evaluative component of these characters. To exemplify the way such a model works, | employ it to
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the analysis of the image of the king of France Louis XI created by Walter Scott in his novel
Quentin Durward.

The necessity of this study is stipulated by the need of a new framework of analysis. In this
paper, | suggest a framework that integrates basic tenets of the possible worlds theory,
methodological apparatus of cognitive linguistics (namely the techniques used in semantics of
lingual networks), and some statistical indices (mean frequency and coverage rate) of quantitative
linguistics.

The object of the study is the image of Louis XI, the King of France, who is one of the
characters in the novel Quentin Durward by Sir Walter Scott. The subject matter of the article is the
possible worlds of Louis’ existence in the novel, in which the image comes to be evaluated
differently. The empirical data of the research consist of 606 descriptions of the King that contain
propositions.

2. Methodology
The analysis of the image of Louis XI and the possible worlds of his existence in fiction comprised
two stages. The basic premise of the first stage was the hypothesis that the analyzed character isn’t
a homogeneous entity. The King is described and acts differently depending on what protagonists
he interacted with, while the plot of the novel unravels. This peculiar architecture of the image
enabled to identify the epitomes of Louis Xl in the book. The differences in such epitomes
condition different evaluation each of them possesses. These epitomes | consider possible worlds of
Louis Xl in the novel.

The second stage consisted in analyzing static and dynamic characteristics of the image in
each of the possible worlds. To analyze these characteristics, I found it expedient to draw upon
accrued developments of cognitive linguistics. The overarching goal of this discipline is to expose
the structure of information packages represented by linguistic units of different levels. Literary
texts as peculiar units of the upper language level contain a narrative—a story consisting of a series
of events united by temporal and causative relations (de Fina & Georgakopoulou, 2012, p. 2),
where events are viewed as a transition from one state to another caused or experienced by their
participants (Bal, 1997, p. 182). From the cognitive-linguistic standpoint, literary characters as
elements of a narrative are viewed as narrative concepts described by a meta-text—the corpus of
information about them. Conventionally, the structure of narrative concepts is modeled via
ontologies that contain domains and parcels (Zhabotinskaja, 2017). However, the complex nature of
the image of Louis XI in Scott’s novel conditioned the choice of a different technique of analysis—
semantics of lingual networks developed by Zhabonynska (Zhabotinskaja, 2013). The scholar
maintains that the informational system of a human is organized as a mental network consisting of
basic propositional schemas (BPS) that reveal major types of relations between an object and its
features or between several objects, thus exposing general principles which determine
categorization and arrangement of information about the world.

The integration of the two approaches is presented in the paper, where predicates of BPS
describing features of Louis XI in each possible world were recounted with their number indicated
in brackets. The BPS were grouped according to positive (+), negative (-), or neutral (0) assessment
their predicates possess. The ratio of predicates with different assessments helped to establish both
a summary evaluation of each possible world and the overall evaluation of Louis’ image in the
novel. The importance of Louis’ possible worlds was determined by comparing the number of
predicates describing Louis in each of them. The prevalence of the number of predicates indicated
the prominence of this world in construing the general image of the King portrayed by Scott.

To determine the typical features of the image, the methodology of quantitative linguistics
was applied, which consisted in establishing two indices. The first index is coverage rate which
displays the ratio between subsamples where a certain unit is used and the total number of
subsamples (Buk, 2008, p. 22). In the analyzed data, | calculated the ratio between possible worlds
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where a certain characteristic of the image features and the total number of possible worlds of Louis
X1 created by the author in the novel. For instance, Louis is described as pious in 7 out of
15 possible worlds, which makes the coverage rate of this characteristic equal 47% (7 divided
by 15). This rate allowed to detect the ubiquity of a certain characteristic across all epitomes of
Louis and thus its relevance as a constituent of his generalized portrait. The second index is mean
frequency, which is calculated as the ratio between the total number of usages of a linguistic unit
and the number of subsamples where this unit features (Buk, 2008, p. 20). Applying this technique
to the data under analysis, | determined the ratio between the number of usages of Louis XI’s
certain feature and the number of possible worlds where this feature is mentioned. For example, the
piety of the King is mentioned 42 times in 7 possible worlds, so the mean frequency of this feature
equals 6 (42 divided by 7). Thus, mean frequency manifests how typical is this feature for every
possible world.

3. Results and discussion
The term “possible worlds” was coined by Leibniz and used in his treatises Theodicy and
Monadology (Leibniz, 1710; 1714). The philosopher claimed that God’s mind which exists beyond
space and time is limitless and full of ideas out of which He chooses some to translate into reality.
These ideas Leibniz called “possible worlds” and argued that phenomena and objects they contain
are “major groups of co-possibilities” (see Lysova, 2007, p. 26), i.e., they can co-exist and may be
described by uncontroversial statements (see Russell, 1959, p. 612). The world we live in was
selected by God to be implemented into reality because it is the best and the most harmonious out
of all of them (Mykolaichuk, 2014, p. 145).

The theory of Leibniz stayed largely unnoticed by the academia for more than a quarter of a
millennium until it was awakened from dormancy in the 1970s by scholars in the field of modal
logic—KTripke, Hintikka, Rescher, Lewis, and others. These theoreticians of analytic philosophy
were preoccupied with solving the problem of veracity or falsehood of statements. According to
Kripke, any statement is true only under certain conditions the sum of which he considers a possible
world (Kripke, 1986, p. 4).Consequently, our universe is viewed as a complex hierarchy of possible
worlds called a modal system, or M-model (Kotovska, 2015, pp. 128-129). The real world is the
nucleus of this hierarchy, while the periphery that is linked to it is filled with an endless number of
possible worlds. An individual resides in the real world and projects their ego onto the possible
worlds of their choice, creating different developments of events in them. While all conceivable
alternatives to the real world are epistemologically possible worlds, only those that a person can
imagine become logically possible worlds (Hintikka, 2019).

Being thus reclaimed by philosophers, the possible worlds theory found wide application in
literary studies. Linguistically, all hypothetical worlds created through a special system of language
means have come to be considered possible worlds (Babushkin, 2001, p. 10). In fiction, the builder
of such worlds is the writer, but the reader takes an active part in world construal as well, restoring
in their mind “a situational model” (Graeser, Singer & Trabasso, 2002) out of informational
fragments provided by the author. “Possible worlds of a literary text” is a broad umbrella term
subsuming various models of organization of fiction text semantics.

The first model presupposes the literal presence of several physical worlds where the scene is
laid. Being fictitious, it contains objects whose properties differ from those of the real-world
objects, or objects that don’t exist in the real world (Searle &Vanderveken, 1986, p. 244) and the
unraveling of the plot in one world is totally inconceivable in another. In this model, the possible
worlds interact with each other in three ways (Korotkova, 2001, pp. 11-14). They can overlap,
superimpose, or merge, and in each case, the boundaries between worlds undergo certain
transformations. If the worlds merge, their boundaries become fuzzy; if one superimposes over
another, their boundaries coincide remaining unbroken; in case the worlds overlap, their boundaries
are ruined. Interaction between the worlds is effected through either subject/object or space/time
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focus. The first focus presupposes transformations of the world’s elements that change their
features; the second focus consists in the erosion of temporal and spatial unity, which causes a
discrepancy between the worlds.

This architecture of the fiction text semantics can be exemplified by Azimov’s novel The
Gods Themselves, where the events of the first part take place in a city on the Earth in the future,
the second part relates the lives of creatures in a parallel universe, and the scene of the third part is
laid on the Moon some decades after the first part.

A variation of this model correlates the world with protagonists of the story, whose vantage
point determines the characteristics of the described world (Hilpinen, 1986, p. 308). For instance,
Harrison in his Death World depicts a planet, where flora and fauna are exceedingly hostile to
people barricaded in the only remaining city. Another social group (grubbers) residing outside the
besieged and ever-shrinking perimeter lives in perfect harmony with the creatures inhabiting forests
and fields. According to the writer, it is the emotional emanations of humans that condition the
behavior of other living beings. The latter can either attempt to kill people who project hatred and
fear upon them or serve (or at least ignore) them if humans’ attitude to animals and plants is
positive or neutral.

Another interpretation of the possible worlds of a literary text deals exclusively with the
characters acting in it. As Shakespeare in his As You Like It put it,

All the world’s a stage,
And all the men and women merely players;
They have their exits and their entrances;
And one man in his time plays many parts. (Shakespeare, act ii, scene vii)

This observation is true for the real world as well, where a person during one day may act as a
parent, a child, a spouse, an employee, a shopper, a driver, an Instagram user, or a colleague,
depending on the situation in which they find themselves in each moment of life. Since fiction
claims to be a replica of the real world, it is natural that protagonists in a story can be represented
by various epitomes which constitute a whole but may even fail to manifest common features
(Nazarenko, 2006) or carry diverse emotional charge and assessment. Such epitomes may have
identical or different names, which Kripke calls rigid and non-rigid designators (see Babushkin,
2001, p. 32). Rigid designators refer to the same object (protagonist) in all possible worlds and
provide its holisticity, no matter how incompatible and diverse in assessment its characteristics in
various worlds may be. Non-rigid designators are, in fact, different names for epitomes of the same
object (character) in different possible worlds.

In fiction, rigid designators are more frequent by far. For instance, Vernon Demerest in
Hailey’s Airport (2000) is depicted in the epitomes of a pilot, a husband, a lover, a brother-in-law,
and a father, all of which are labeled by the rigid designator “Vernon Demerest”. The same
structure of a protagonist can be observed in The Forsyte Saga by Galsworthy (2002) (Soames
Forsyte), Theater by Maugham (2020) (Julia Lambert), Martin Eden by Jack London (2021)
(Eden), Gone With the Wind by Mitchell (n.d.) (Scarlet O’Hara), and many other novels.

The opposite approach is rather uncommon and is typically evident in stories, whose
characters have hidden (or undisclosed) identity. For instance, Jay Vickers, the main character of
Ring Around the Sun by Simak (n.d.), discovers that he isn’t a human, but a biorobot. The
personality of the real Jay Vickers was divided and ‘housed’ into three biorobots with non-rigid
designators Jay Vickers, Horton Flanders, and George Crawford. As the plot unravels, he tries to
figure out what ‘people’ are literally his kindred spirits carrying a part of his identity. Another
example of such a model is present in The Chronicles of Amber by Zelazny (n.d.), where King
Oberon is missed by all his children, but it finally turns out that he was all the time present on stage
in the disguise of Ganelon.
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The protagonist dimension of the possible worlds of a literary text can be viewed as a
hierarchical structure comprising three levels (Obelets, 2006, pp. 16-17). The lowest level contains
micro worlds of the characters and the author, with the latter serving as a focalizer of the former.
The interaction of the characters constitutes the second layer, where plotlines of the story create
macro worlds. The plotlines intertwine into the mega world of the fiction text, thus forming the
topmost level. This paper deals with the lowest level of the hierarchy—the possible micro worlds of
the King of France Louis X1 (1461-1483) depicted by Scott in his novel Quentin Durward.

As a historical figure, Louis XI was known as the Universal Spider—a nickname he earned
for his cunning policies full of plots and conspiracies which he spun like webs. In the novel, Scott
described an episode from his reign when in October 1468, the King had a meeting with his major
enemy—the Duke of Burgundy Charles the Bold at his castle in Péronne. During the negotiations,
the Duke received a message that the citizens of Liege rebelled against him at the instigation of
Louis. Furious at this underhanded scheme, Charles arrested his suzerain, forced him to make some
concessions, and finally took him to witness the suppression of the revolt personally (Mollat, 2020).
Intertwining these historical events into the plot of his narrative, the author made Louis XI one of
the protagonists of his novel, where the King’s portrayal is peculiar in many ways.

First of all, Louis is hard to rank either as the main or a secondary protagonist in the novel.
On the one hand, Louis falls short of being the main character, since the story evolves around the
adventures of Quentin Durward, whose name features in the title of the book. However, the King of
France often causes these adventures, sending the young Scotsman on dangerous missions and
giving him errands to perform. By doing this, he creates obstacles for Quentin, who has to obey his
orders despite personal wishes and feelings. In Hollywood terms, such a role of the King in the
novel makes him a supporting character.

Secondly, Louis is equally hard to place within a definite functional class of characters
according to Halych’s taxonomy. The scholar argues that all literary characters can be referred to as
either subjects of action or subjects of conscience (Halych, Nazarets & Vasyliev, 2008, pp. 144-
145). Subjects of action were symptomatic at the dawn of literature when the authors’ attention was
focused on events of the plot. The subject of action initiates these events or introduces obstacles
that hamper the development of the plot. Having appeared at a later stage of literature development,
the subject of consciousness performs a totally different function—to manifest human nature and
patterns of behavior. Switching attention to the description of a protagonist’s inner world not only
slows down the plot dynamics but reverses narrative logic. While before, intricacies of the plot
conditioned the introduction of a certain protagonist into the story, now features of character the
protagonist possesses determine the subsequent scenario of the narrative.

The image of Louis XI seems to fit both types. On the one hand, the analyzed novel belongs
to the Romantic literary movement, where subjects of action dominated. Moreover, Louis’s orders
and tricks program future actions of other characters. On the other hand, describing the King of
France, Scott focuses on his fickle and double-handed nature that allows him to reach his political
goals, using people around him as tools for his shifting purposes. Thus, Louis is depicted in the
novel as both a subject of action and a subject of consciousness.

Thirdly, the author of the novel resorts to a peculiar scheme of the image construal. In
Author’s Introduction, Scott gives a brief outline of Louis’ personality, shaping his holistic possible
world as an invariant, which contains his fundamental features that form the core of the image and
stay relevant, no matter how much it is modified in other possible worlds. When Louis makes his
appearance in the story, he is disguised as a merchant under the non-rigid designator Maitre Pierre,
and only in Chapter VIII readers (and the main character) become aware of his true identity. As the
plot progresses, the writer describes different epitomes of Louis that are considered in this paper as
his possible worlds. Typically, every such world isn’t spread all over the novel, but condensed into
two or three chapters; enabling to deeply fathom each guise the King wears dealing with people in
his environment.
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Fourthly, Scott employs two approaches to creating possible worlds of his Louis. Most of
them are devised by the author directly via depicting the King’s characteristics and behavior that
transpire when he interacts with other protagonists of the novel. Such possible worlds | term as
direct, or primary. In addition to them, the writer builds indirect (secondary) possible worlds by
providing the vantage point of other characters that appraise Louis and express their attitude to him.
This technique is also applied by Galsworthy in The Forsyte Saga to portray Irene Forsyte and by
Cronin in The Northern Light to depict Cora Page.

The description of Louis XI in all possible worlds is effected via giving his static and
dynamic characteristics that constitute predicates of five BPS, featuring in semantics of lingual
networks.

Predicates of the contact schema inform about the actions related to the image of Louis. Such
actions are either performed by the King himself making him an agent, or by other characters and
directed at Louis, thus turning him into a patient (terms suggested by Fillmore (1968)). Predicates
of the quality schema convey the physical and spiritual/mental characteristics of Louis, his
appearance, age, and voice. Predicates of the mode of existence schema contain information related
to the physical and psychic state of the character. Predicates of the ownership schema inform about
the financial state of the King and the property he possesses. Predicates of the evaluation schema
(Pavkin, 2020, p. 45) contain an evaluation of two kinds. Emotive evaluation describes general
approval or disapproval of the analyzed character (opposition GOOD :: BAD). This evaluation type
can overlay mode evaluation, which represents the feelings Louis evokes. Among such feelings are
respect, trust, amity, pleasant surprise, disgust, suspicion, dislike, mockery, fear, reproach, and
resentment.

Further follows the analysis of the features the analyzed protagonist exposes in all his
possible worlds.

Primary possible worlds
Louis XI—the holistic image [149 predicates]

[+/ [45]: spiritual/mental characteristics [40]: skillful monarch [20]: able monarch (Scott, n.d.);
which he governed with much sagacity (Scott, n.d.); he understood the interests of France (Scott,
n.d.); the wisest, or at least the most crafty sovereign of his time (Scott, n.d.); pious [6]: he wearied
heaven and every saint with prayers (Scott, n.d.); a Christian prince (Scott, n.d.); free from social
prejudice [3]: he hesitated not, with an inattention to the arbitrary divisions of society which was
then thought something portentously unnatural, to raise from the lowest rank men whom he
employed on the most important duties (Scott, n.d.); wise [3]: his shrewd worldly sagacity (Scott,
n.d.); brave [2]: Louis showed all the bravery (Scott, n.d.); cautious and patient [2]: with patience
which most other princes would have considered as degrading (Scott, n.d.); ambitious [2]: his
ambition (Scott, n.d.); decisive [1]: great natural firmness (Scott, n.d.); humble [1]: he was in
general singularly careless of show (Scott, n.d.); psychic state [3]: cheerful [2]: he was cheerful
and witty in society (Scott, n.d.); calm [1]: the latter was calm (Scott, n.d.); appearance [1]:
modest in attire: he wore, on the present occasion, an old dark blue hunting dress, not much better
than the plain burgher suit of the preceding day (Scott, n.d.); physical characteristics [1]: has a
piercing look: a piercing glance (Scott, n.d.).

[0/ [6]: physical characteristics [6]: has bushy eyebrows [4]: under his gathered and gloomy
eyebrows (Scott, n.d.); has dark eyes [1]: dark eyes (Scott, n.d.); wrinkled [1]: wrinkles on the brow
(Scott, n.d.).

/-1 [98]: spiritual/mental characteristics [90]: suspicious [14]: the suspicions of this prince (Scott,
n.d.); Louis, the most jealous monarch that ever lived (Scott, n.d.); crueland heartless [13]: he was
by nature vindictive and cruel, even to the extent of finding pleasure in the frequent executions
which he commanded (Scott, n.d.); cruelty of temper (Scott, n.d.); no touch of mercy (Scott, n.d.);
has a propensity for unseemly entertainments [10]: a disposition to low pleasures and obscure
debauchery (Scott, n.d.); he was fond of low life (Scott, n.d.); sly [7]: crafty Louis (Scott, n.d.);
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mercenary [7]: profoundly attentive to his own interest (Scott, n.d.); selfish reasons by which he
endeavoured to supply those nobler motives (Scott, n.d.); severe and rude [7]: caustic severity
(Scott, n.d.); hypocritical [6]: he was careful in disguising his real sentiments and purposes from all
who approached him (Scott, n.d.); hypocritical tyrant (Scott, n.d.); gloating [4]: while Louis thus
spoke, he had pleasure of galling to the quick the person whom he addressed—an exercise which it
was in his nature to enjoy (Scott, n.d.); revengeful [3]: and thus was Louis, the most vindictive,
amongst the monarchs of the period (Scott, n.d.); superstitious [3]: the gross and debasing
superstition which he constantly practiced (Scott, n.d.); the first of these attributes was Louis’s
excessive superstition (Scott, n.d.); unsociable [3]: he never stirred from his chamber (Scott, n.d.);
greedy [2]: the avarice of Louis (Scott, n.d.); dishonest [2]: permitted to do his utmost to corrupt
our ideas of honour in its very source (Scott, n.d.); tyrannical [2]: a despot in private conversation
(Scott, n.d.); too much preoccupied with his terrestrial life [2]: bodily health and terrestrial felicity
seemed to be his only object (Scott, n.d.); ungrateful son [2]: at one time conspiring to seize his
father’s person, and at another levying open war against him (Scott, n.d.); arrogant [1]: naturally
proud and haughty (Scott, n.d.); unduly trustful [1]: some of the greatest errors of his life arose
from too rash a confidence in the honour and integrity of others (Scott, n.d.); indifferent to his
daughter [1]: loved her not (Scott, n.d.); actions [5]: agent [5]: commits crimes [3]: accompanied
by the perpetration of the most enormous crimes (Scott, n.d.); breaks promises [2]: his word was
forfeited without scruple on the slightest occasion (Scott, n.d.); physical state [2]: dies in anguish
[2]: the instructive but appalling scene of this tyrant’s sufferings was at length closed by death
(Scott, n.d.); mode evaluation [1]: fearful: Quentin had imbibed more awe than confidence
towards his dangerous master (Scott, n.d.).

As the analyzed data show, positive, negative, and neutral propositions number 30%, 66%,
and 4% respectively, the majority of them depicting Louis’ spiritual/mental characteristics. His
holistic portrait describes a skillful monarch with a keen wit, a sly and courageous person. At the
same time, the King is suspicious, cruel, and hypocritical, since being a devout Christian he is prone
to indulge in unseemly amusements.

Louis XI—the politician [76 predicates]
[+] [57]: spiritual/mental characteristics [43]: skillful [11]: he carried the country safe through
the dangerous crisis of the war termed “‘for the public good” (Scott, n.d.); Louis XI met, combated,
and in a great degree neutralized the mischiefs of the time (Scott, n.d.); wise [8]: it is the wisest
prince that ever put purple on his back (Scott, n.d.); it is a sagacious and most politic monarch
(Scott, n.d.); pious [7]: a huge rosary of ebony which had been sent to him by no less a personage
than the Grand Seignior, with an attestation that it had been used by a Coptic hermit on Mount
Lebanon, a personage of profound sanctity (Scott, n.d.); my devotion for the blessed Saint Julian
(Scott, n.d.); frugal [5]: I see him often go plainer than | would think befitted me to do (Scott, n.d.);
a scorner of outward show (Scott, n.d.); generous [3]: the former had raised his minister from the
lowest rank, to the dignity, or at least to the emoluments, of Grand Almoner of France, loaded him
with benefices, and obtained for him the hat of a cardinal (Scott, n.d.); powerful ruler [2]: the
property of an able and powerful monarch (Scott, n.d.); forgiving [2]: our King cares little what
other theft thou mayst have made (Scott, n.d.); proud [1]: the King cast his eye proudly round
(Scott, n.d.); just [1]: these, young man, are signs of our Sovereign’s justice (Scott, n.d.); values his
subjects more than himself [1]: Louis seeks to spare the blood of his subjects, and cares not for his
own (Scott, n.d.); brave [1]: he showed himself a man of courage at Montl’hery (Scott, n.d.);
patient [1]: it is patience which wins the game at last (Scott, n.d.); actions [6]: agent [6]: acts for
public interests [3]: if the King employs Oliver Dain, his barber, to do what Oliver can do better
than any peer of them all, is not the kingdom the gainer? (Scott, n.d.); implements reforms [2]: he
commenced that system, which, acted upon by his successors, at length threw the whole military
defence of the state into the hands of the Crown (Scott, n.d.); meditates a lot [1]: wrinkles on the
brow seemed now the furrows which sagacity had worn while toiling in meditation upon the fate of
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nations (Scott, n.d.); psychic state [4]: in good mood [3]: the King smiled again (Scott, n.d.);
satisfied [1]: well pleased to escape so easily (Scott, n.d.); voice [2]: loud [1]: in a voice like
thunder, which overawed and silenced every other sound (Scott, n.d.); soft [1]: said Louis, in a
softer tone than he usually spoke in (Scott, n.d.); mode evaluation [2]: causes pleasant surprise [2]:
the proved reality was wilder than his wildest conjecture (Scott, n.d.).

/-1 [19]: spiritual/mental characteristics [12]: sly [3]: the wily monarch (Scott, n.d.); his evasive
replies (Scott, n.d.); hypocritical [2]: said the King, whose detestable hypocrisy persisted in
representing the Duke as participating in a passion which was felt only on the side of his unhappy
daughter (Scott, n.d.); has a propensity for occultism [2]: was but the more prone to be deceived by
soothsayers, astrologers, diviners, and all that race of pretenders to occult science. He had
bestowed much of his attention on the supposed science of judicial Astrology (Scott, n.d.);
suspicious [2]: he loved not that his suspicions should be observed (Scott, n.d.); greedy [1]: old
miser, who cannot journey in comfort unless he bear with him the key of his treasure closet (Scott,
n.d.); mercenary [1]: an habitual derider of whatever did not promise real power or substantial
advantage (Scott, n.d.); easily influenced [1]: Louis was more influenced by him than by any other
of his avowed counselors (Scott, n.d.); psychic state [7]: afraid for his life [5]: he lies here in this
castle, or only rides about from one fortified town to another (Scott, n.d.); afraid of treason [1]: if
there is treason, to shoot the traitor (Scott, n.d.); dissatisfied [1]: regarded the speaker with high
displeasure (Scott, n.d.).

The analyzed data where spiritual/mental characteristics prevail portray Louis the politician as a
skillful and wise ruler, pious and frugal to boot. But the talents of a real politician require him to be
sly and suspicious, feeling much afraid for his precious life. Generally, in this possible world, Louis
is a positive character, since 77% of propositions describing him are charged positively and 23%—
negatively.

Louis XI—the relative of the Duke of Burgundy [74 predicates]
[+ [47]: spiritual/mental characteristics [38]: pious [7]: Louis, in this fit of gratitude and
devotion, doffed, as usual, his hat, selected from the figures with which it was garnished that which
represented his favourite image of the Virgin, placed it on a table, and, kneeling down, repeated
reverently the vow he had made (Scott, n.d.); muttered his devotional acknowledgments with an air
of deep Sanctity (Scott, n.d.); shrewd psychologist [5]: he seemed to sound with the utmost address
and precision the depths and shallows of his rival’s mind and temper (Scott, n.d.); has a sense of
humor [5]: he was rather pleased to find that the Duke was content to be amused with broad jests,
in which he was himself a proficient (Scott, n.d.); frugal [4]: the exterior of the King himself, in a
threadbare cloak, with his wonted old high crowned hat stuck full of images, rendered the contrast
yet more striking (Scott, n.d.); powerful [3]: great rival (Scott, n.d.); amiable [3]: the Lords of
Burgundy retired, much pleased with the grace of Louis’s manner, and the artful distribution of his
attentions (Scott, n.d.); generous [3]: | have brought here a few sumpter mules loaded with silver
for the redemption enough to maintain even your princely and royal establishment, fair cousin, for
the space of three years (Scott, n.d.); brave [3]: he manifested neither doubt nor fear (Scott, n.d.);
wise [2]: so wise a King (Scott, n.d.); compliant [2]: he assented as readily to whatever the Duke
proposed, as if it had arisen from the free impulse of his own mind (Scott, n.d.); self-possessed [1]:
Louis, alone maintaining perfect composure, continued his conversation (Scott, n.d.); psychic
state [4]: glad to be reconciled [1]: the demeanour which Louis used towards the Duke was such as
to resemble the kind overflowing of the heart in a moment of sincere reconciliation with an
honoured and tried friend, from whom he had been estranged by temporary circumstances now
passed away, and forgotten as soon as removed (Scott, n.d.); relieved [1]: he sighed like one whose
breast has been relieved from a heavy burden (Scott, n.d.); cheerful [1]: Louis burst into his usual
sardonic laugh (Scott, n.d.); satisfied [1]: yet the news seemed to imply more internal satisfaction
on the King'’s part than he would have probably indicated in a case of brilliant success (Scott, n.d.);
actions [2]: agent [2]: establishes relationships [2]: King Louis had omitted no opportunity to
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cultivate the returning interest which that circumstance had given him in the Duke’s opinion, had
been engaged in consulting him, or, it might be almost said, receiving his opinion (Scott, n.d.);
voice [2]: soft [2]: the same mild and placid manner as before, and unperturbed by the loud tone
and violent gestures of the Duke (Scott, n.d.); actions [1]: agent: makes others obey him: [ trust
you will allow my command (Scott, n.d.).

/-1 [27]: spiritual/mental characteristics [24]: hypocritical [7]: every species of simulation and
dissimulation seemed so much a part of his nature that those best acquainted with him could not
have distinguished what was feigned from what was real (Scott, n.d.); the barefaced attempt of the
King to assume towards him a tone of friendship and intimacy (Scott, n.d.); sly [7]: the King,
expressing himself with as much delicacy as he could and in the manner he thought best qualified to
lull suspicion asleep (Scott, n.d.); he himself laboured diligently, but at the same time cautiously, to
make interest with the Duke’s chief officers and advisers (Scott, n.d.); dishonest [6]: treacherous
ally! Perjured King (Scott, n.d.); dishonoured gentleman (Scott, n.d.); flattering [2]: employing for
that purpose the usual means of familiar and frequent notice, adroit flattery, and liberal presents
(Scott, n.d.); cruel [1]: when I wished for the head constable | had no desire for his body, which
might remain at Saint Quentin’s with much convenience (Scott, n.d.); caustic [1]: causticity of tone
and manner (Scott, n.d.); psychic state [2]: uneasy [1]: he was alarmed to observe that the Duke
had around him several of those French nobles whom his own severity or injustice had driven into
exile (Scott, n.d.); scared [1]: it must have added to Louis’s mortification that he recognized many
banners of French nobility (Scott, n.d.); physical state [1]: tired: | am something indisposed, my
lords, something fatigued (Scott, n.d.).

In this possible world, Louis plays a subtle psychological game trying to ingratiate himself with
Charles the Bold, the Duke of Burgundy. By leveraging hypocrisy and cunning to showcase his
sense of humor and piety, the King lures his relative into his snares to reach his political goals.
Making the best of himself, Louis is described by 62% of positive predicates and 38% of negative
ones.

Louis XI—the prisoner [57 predicates]

[+/ [31]: spiritual/mental characteristics [15]: pious [5]: he therefore turned from the crucifix as
unworthy to look upon it, and selecting from the images with which, as often mentioned, his hat was
completely garnished, a representation of the Lady of Clery, knelt down before it, and made the
following extraordinary praye (Scott, n.d.); wise [4]: in this dreadful emergency, Louis showed the
promptitude of decision and clearness of judgment which alone could have saved his life (Scott,
n.d.); values the lives of his subjects [2]: | would not willingly risk thy life, my brave soldier (Scott,
n.d.); brave [2]: brave man (Scott, n.d.); shrewd psychologist [1]: his intimate knowledge of all the
springs which influence human actions (Scott, n.d.); appreciating [1]: | have a friend to be
rewarded (Scott, n.d.); actions [9]: agent [9]: criticizes himself [7]: Louis the Fool, Louis the
Driveller, Louis the Infatuated—are all terms too slight to mark the extremity of my idiocy! Fool,
and double idiot that I was (Scott, n.d.); makes others obey him [2]: I command you to do so, and
your oath obliges you to obey (Scott, n.d.); psychic state [7]: curbs his emotions [6]: he offered no
sort of resistance which could in any wise provoke violence. In public he had found himself able to
suppress so successfully (Scott, n.d.); ready to die [1]: we are here in a case where | may either live
or die (Scott, n.d.);

/-1 [26]: psychic state [22]: wants to revenge himself [6]: if | ever get out of this danger, | will tear
from his head the Cardinal’s cap, though I pall the scalp along with it (Scott, n.d.); | have an enemy
to be punished according to his deserts, and that is the base, treacherous villain; Martius Galeotti
(Scott, n.d.); emotional [4]: gradually gave voice to his feelings in a broken soliloquy (Scott, n.d.);
“never, never!” said the King, bursting out into that emotion (Scott, n.d.); uneasy [4]: he paced the
room with short and unequal steps, often stood still and clasped his hands together, and gave loose,
in short, to agitation, which in public he had found himself able to suppress so successfully (Scott,
n.d.); disappointed in philosophy [4]: and it is to such philosophical freedom that your lessons
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would have guided me? (Scott, n.d.); scared [4]: the fear of death was peculiarly terrible (Scott,
n.d.); spiritual/mental characteristics [3]: fickle [2]: | have known your Majesty once or twice
change your mind (Scott, n.d.); cruel [1]: I shall love to see the sense of approaching death strike
the colour from that ruddy cheek, and dim that eye which laughed as it lied (Scott, n.d.); actions
[1]: agent: bribes the nobility: the King produced a weighty bag of money (Scott, n.d.).

Depicting Louis XI in prison, the author focuses on his psychic state, especially stressing his
negative emotions (anxiety, fear, disappointment, craving for revenge). Yet, the King mostly
manages to maintain clarity of judgment, criticizing himself for mistakes. The number of positive
and negative predicates characterizing Louis in this world is almost equal (54% and 46%,
respectively).

Louis XI—the host [55 predicates]

[+/ [29]: spiritual/mental characteristics [22]: frugal [4]: the whole furniture and arrangements of
the room were plain almost to meanness (Scott, n.d.); all around him, including even his own dress,
was far beneath the splendour which the petty princes of the kingdom displayed in their festivities
(Scott, n.d.); can conceal real emotions [4]: but in no one word, syllable, or letter did he betray the
state of mind (Scott, n.d.); hospitable [3]: refresh thyself for an instant—yonder table affords the
means (Scott, n.d.); brave [3]: when | walk boldly up to a surly mastiff, and caress him, it is ten to
one | soothe him to good temper (Scott, n.d.); trustful [2]: I will be thus far frank with thee (Scott,
n.d.); appreciating [2]: He retained towards all who had contributed to soften the term of his exile,
the kindest and most grateful sentiments (Scott, n.d.); has a sense of humor [2]: the anecdotes with
which he illustrated them were often more humorous than delicate (Scott, n.d.); condescending [2]:
but I meditate no injury to these men—none (Scott, n.d.); actions [4]: agent [4]: entertains his
guests [2]: the smooth churchman laughed at every jest and enhanced every ludicrous idea, without
exhibiting any shame (Scott, n.d.); listens to advice [1]: from such as thou art, hints may be caught
that are right valuable (Scott, n.d.); risks for the sake of the country [1]: | have never shunned to
expose my life for the weal of my kingdom (Scott, n.d.); psychic state [2]: self-possessed [1]: did
Louis appear totally free from apprehension of any kind (Scott, n.d.); cheerful [1]: satirical gaiety
of disposition (Scott, n.d.); voice [1]: soft: “Poor lad,” said Louis, in a softer tone than he usually
spoke in (Scott, n.d.).

/-1 [26]: psychic state [15]: afraid of treason [9]: our history has shown that treason can creep into
an auger hole (Scott, n.d.); gloomy [5]: he relapsed into his former gloomy mood (Scott, n.d.); The
light of assumed vivacity had left the King’s eyes (Scott, n.d.); hates his enemies [1]: but the glance
conveyed so much doubt and hatred towards his guests (Scott, n.d.); spiritual/mental
characteristics [10]: hypocritical [5]: he was astonished at the deep veil under which that Monarch
was able to conceal the movements of his jealous disposition (Scott, n.d.); distrustful [3]: I will trust
no one—no one (Scott, n.d.); mercenary [1]: it would serve me nothing (Scott, n.d.); evil [1]: dark
shades of his character (Scott, n.d.); voice [1]: weak: with a voice so faint (Scott, n.d.).

As we can see, in this world the King is characterized by an approximately equal quantity of
positive (52%) and negative (48%) predicates. Among positive features, his spiritual/mental
characteristics dominate, while the negative ones are mostly his states of mind and soul. Louis is a
hospitable and frugal host who at the same time can hypocritically dissemble his true feelings
(mostly his gloomy thoughts and fear of treason).

Louis XI—Maitre Pierre [54 predicates]
[+/ [32]: spiritual/mental characteristics [21]: pious [7]: “| am doing penance,” said Maitre
Pierre, “and may not eat anything before noon, save some comfiture and a cup of water” (Scott,
n.d.); “God keeps in his right hand”—he said, crossing himself devoutly (Scott, n.d.); amiable [4]:
while thus engaged, Maitre Pierre’s countenance expressed a kind of good humour almost
amounting to benevolence (Scott, n.d.); wise [2]: | am vieuxroutier, and none of those upon whom
feigned disorders pass for apologies (Scott, n.d.); just [2]: “I owe you a breakfast for the wetting
which my mistake procured you. It is the penance of my offence towards you” (Scott, n.d.); modest
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[2]: “I deal in no titles. A plain man, that can live on mine own good—that is my designation”
(Scott, n.d.); generous [2]: generous and liberal in his actions (Scott, n.d.); masterful [1]: Maitre
Pierre said, in the tone of one accustomed to be obeyed (Scott, n.d.); dignified [1]: with an attitude
of more dignity than he had yet seen (Scott, n.d.); financial state [4]: rich [4]: as he spoke, he took
a large purse from his bosom, made of the fur of the sea otter, and streamed a shower of small
silver pieces into the goblet, until the cup, which was but a small one, was more than half full
(Scott, n.d.); mode evaluation [2]: inspires respect [1]: a man of respectable appearance (Scott,
n.d.); attractive [1]: the expression of this man’s countenance was partly attractive (Scott, n.d.);
actions [2]: agent [2]: makes others obey him [2]: “this is not the first time Maitre Pierre has
found the true way to make gentlefolks serve at his beck” (Scott, n.d.); emotive evaluation [1]:
remarkable: remarkable (Scott, n.d.); age [1]: advanced in years: the eldest and most remarkable of
these men (Scott, n.d.); property [1]: owns a plantation of mulberry trees: “you might see the rows
of mulberry trees as you came hither, all planted by Maitre Pierre’s command, to feed the silk
worms” (Scott, n.d.).

[0/ [2]: physical characteristics [2]: has bushy eyebrows [2]: under the shroud of thick black
eyebrows (Scott, n.d.).

/-1 [20]: spiritual/mental characteristics [9]: severeand rude [8]: ordinary sharp, caustic, and
severe character (Scott, n.d.); sharp and scornful in language (Scott, n.d.); mercenary [1]: eyes
twinkled with the love of gain (Scott, n.d.); physical characteristics [3]: has hollow eyes [2]: those
same sunken eyes (Scott, n.d.); has hollow cheeks [1]: sunk cheeks (Scott, n.d.); appearance [3]:
modest in attire [3]: the fashion of the dress was close and short, a kind of garment which was not
then held decorous among gentry (Scott, n.d.); miserly dress (Scott, n.d.); voice [3]: harsh [3]:
harsh, caustic, and unpleasing voice (Scott, n.d.); psychic state [1]: feels contempt: Maitre Pierre,
in whom the bravado of the young gallant seemed only to excite laughter, more scornful than
applausive (Scott, n.d.); mode evaluation [1]: disgusting: the expression of this man’s countenance
was partly forbidding (Scott, n.d.).

This is the disguise in which the King likes to appear to strangers (in the story, to the main
character), so he tries to impress them. He pretends to be a pious and rich, but unobtrusive and
modest merchant. And it is no wonder that his attempts result in creating a favorable image — 59%
of positive predicates, that outnumber negative (37%) and neutral (4%) ones.

Louis Xl—astrologist Galeotti’s disciple [31 predicates]

[+/ [18]: spiritual/mental characteristics [17]: pious [7]: wherefore do we, the Princes of the
earth, found churches and monasteries, make pilgrimages, undergo penances, and perform
devotions (Scott, n.d.); he laid his hat on the table, and devoutly kneeling before the images stuck
into the hat band (Scott, n.d.); wise [3]: | know that thou art well sensible that the path of royal
policy cannot be always squared (as that of private life ought invariably to be) by the abstract
maxims of religion and of morality (Scott, n.d.); respectful [3]: Louis termed him his friend, his
father in the sciences—the glass by which a king should look into distant futurity—and concluded
by thrusting on his finger a ring of very considerable value (Scott, n.d.); frugal [2]: my ears and my
palate have no such niceness (Scott, n.d.); resolute [1]: we are determined to hazard something,
even in our own person, to stop these anti-Christian wars (Scott, n.d.); believes in the power of
science [1]: this new fashioned art of multiplying manuscripts by the intervention of machinery
(Scott, n.d.); mode evaluation [1]: inspires amity: he and the King took leave, for once much
satisfied with each other (Scott, n.d.).

/-1 [13]: spiritual/mental characteristics [11]: greedy [5]: economical even in his superstitions,
Louis conceived the Astrologer sufficiently bound to his service by the pensions he had assigned
him, and thought himself entitled to the use of his skill at a moderate rate, even upon great
exigencies (Scott, n.d.); ten pieces! a pittance which I am half ashamed to offer to Toinette, to buy
her new breast laces (Scott, n.d.); has a propensity for occultism [5]: he desires to know what day
will be propitious for the execution of such a purpose; also what is likely to be the success of such a
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negotiation, and whether his adversary will be moved to answer the confidence thus reposed in him,
with gratitude and kindness, or may rather be likely to abuse the opportunity and advantage which
such meeting may afford him (Scott, n.d.); sly [1]: the King paused, without giving any farther
indication how far this presaging speech squared with his real object (Scott, n.d.); psychic
state [2]: depressed [2]: silent and passive (Scott, n.d.).

As the analyzed data reveal, “the astrologist’s disciple” is described by 58% positively
charged and 42% negatively charged predicates. Here, the king manifests seemingly incompatible
qualities — piety and propensity for occultism. Although he appears to show respect to the old
astrologist, Louis is never too generous in paying him.

Louis XI—a defendant on trial [21 predicates]

[+] [17]: spiritual/mental characteristics [13]: can conceal real emotions [5]: the composure of his
demeanour had an evident effect upon his rival (Scott, n.d.); pious [3]: as of a holy and humble
motion,” said the King, “which doubtless comes I will swear to observe them upon the holy relique
which | have ever the grace to bear about my person, being a fragment of the true cross (Scott,
n.d.); frugal [2]: the meanness of his dress (Scott, n.d.); compliant [2]: | will grant you as fair terms
as for very shame’s sake you ought to ask in my present condition, without making yourself the
fable of Christendom (Scott, n.d.); dignified [1]: remained standing with an air of dignity (Scott,
n.d.); psychic state [4]: cheerful [3]: a merry companion (Scott, n.d.); confident [1]: he seemed to
make a triumphant appeal to all present, upon the testimony borne to his innocence in the
Countess’s reply (Scott, n.d.).

/-1 [4]: spiritual/mental characteristics [3]: sly [2]: since a King must plead his cause as an
accused person he cannot desire more distinguished judges than the flower of nobleness and muster
and pride of chivalry (Scott, n.d.); cruel [1]: “he must die,” answered Louis in the same tone,
“dead men tell no tales” (Scott, n.d.); psychic state [1]: uneasy: a transient fit of paleness across
the King’s cheek (Scott, n.d.).

As we can see, being accused and tried, the King conceals his true feelings pretending to be
pious and ready for concessions to impress his enemies and move the jury to mercy. As a result,
81% of predicates are positively charged, and only 19% have negative connotations.

Louis XI—the commander of the Scottish guard [12 predicates]

[+/ [11]: spiritual/mental characteristics [10]: skillful general [7]: the conduct of Louis, on the
other hand, was that of a calm, collected, sagacious leader, who neither sought nor avoided
danger, but showed so much self-possession and sagacity (Scott, n.d.); proud of his soldiers [3]:
“my trusty Scots!” said the King as he looked upon this melancholy spectacle (Scott, n.d.); actions
[1]: agent: acts in the interests of the guard: | must instantly to the Duke. He must be convinced of
our good faith at this critical moment, or we shall have both Liegeois and Burgundians upon us at
once (Scott, n.d.).

/-1 [1]: psychic state [1]: feels remorse: to aggravate the King's painful feelings, he saw, as he
crossed the courtyard, one or two bodies, over each of which had been hastily flung a military
cloak (Scott, n.d.).

The analyzed data show Louis as a skilled military leader who is proud of his Scottish
Archers and does everything to protect them. No wonder that 92% of predicates describing the
King in this possible world are assessed positively.

Louis XI—the offended monarch [12 predicates]

[+/ [8]: psychic state [5]: cheerful [3]: said Louis, laughing (Scott, n.d.); optimistic [1]: trusting
that a future day would bring him amends (Scott, n.d.); self-possessed [1]: said Louis, affecting
unconcern (Scott, n.d.); financial state [2]: rich [2]: the King produced a weighty bag of money
(Scott, n.d.); actions [1]: agent: acts in the interests of the country: subjugating his paternal
feelings to the necessities of state (Scott, n.d.).

/-1 [4]: psychic state [2]: offended [2]: although he was sensible to the indignity of serving with his
noblest peers under the banners of his own vassal (Scott, n.d.); spiritual/mental characteristics
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[1]: cruel: I would set the dogs on him to bait him out of it (Scott, n.d.); actions [1]: agent: takes
revenge: with a smile of gratified vengeance (Scott, n.d.).

In this possible world, Louis pretends to be a sovereign who suffers undeserved injuries, so
his psychic state comes to the front. Yet, he dissembles his hurt feelings and tries to do what is best
for his country. Such features of the King win him two-thirds of positively charged predicates.

Secondary possible worlds
Louis XI—the vantage point of Burgundians [27 predicates]

[+/ [11]: mode evaluation [8]: inspires respect [6]: many, as we have mentioned, had already
experienced the bounty of the King (Scott, n.d.); he was certainly now possessed with sentiments
much more favourable to Louis than when he entered the apartment (Scott, n.d.); inspires trust [2]:
the arrival of the King restored confidence between France and Burgundy (Scott, n.d.); actions [3]:
agent [3]: acts in the interests of the country [3]: to establish a fair and equitable treaty between the
countries, with such security on the King’s part as should make it difficult for him to break his faith,
or disturb the internal peace of Burgundy in the future (Scott, n.d.).

/-1 [16]: mode evaluation [10]: causes dislike [4]: | could pardon all his duplicity, but cannot
forgive his supposing me capable of the gross folly of being duped by his professions (Scott, n.d.);
pronounces you false and faithless (Scott, n.d.); causes suspicion [4]: my mother always told me to
go warily near an old rat in a trap, for he was never so much disposed to bite (Scott, n.d.); causes
mockery [2]: will but change my dress, as this is scarce a fitting trim in which to wait on my most
gracious Sovereign. With a deep and bitter emphasis on the last expression, the Duke arose and
strode out of the room (Scott, n.d.); spiritual/mental characteristics [6]: unduly trustful [3]: | have
not taken away our kinsman Louis’s crown, which he was ass enough to put into our power (Scott,
n.d.); sly [3]: it is in no degree different from the evasive replies which have already been returned
to his just complaints (Scott, n.d.).

According to the analyzed data, Burgundians assess the King mostly negatively (59% of
predicates), rightly taking Louis for what he is — a sly and suspicious politician who deserves
mockery. However, there are some people among them who he managed to deceive inspiring
respect and trust, or making them consider Louis a foolish simpleton.

Louis XI—the vantage point of the Scottish guard [15 predicates]

[+/ [15]: spiritual/mental characteristics [13]: wise [10]: it is a sagacious monarch (Scott, n.d.); it
is the wisest prince that ever put purple on his back (Scott, n.d.); skillful monarch [2]: it is an art
this French King of ours has found out, to fight with other men’s swords, and to wage his soldiers
out of other men’s purses (Scott, n.d.); brave [1]: Louis had shown great personal bravery during
the battle of Montl’hery (Scott, n.d.); actions [2]: patient [2]: people serve him loyally [1]: he did
not yet conceive himself at liberty to betray any trust which Louis had reposed (Scott, n.d.); he is
glorified [1]: long live the King of France! (Scott, n.d.).

The analysis shows that the members of the Scottish guard have an exclusively positive image
of their chief. The archers serve him loyally because they consider him a wise and skillful king
deserving glorification.

Louis XI—the vantage point of astrologist Galeotti [13 predicates]
/-1 [13]: spiritual/mental characteristics [11]: naive [6]: doth he think I am to abide in this old
castle like a bullfinch in a cage, fain to sing as oft as he chooses to whistle, and all for seed and
water? (Scott, n.d.); He that contemns art shall perish through his own ignorance (Scott, n.d.);
greedy [5]: the niggardly slave (Scott, n.d.); a coxswain’s wife would give more to know that her
husband had crossed the narrow seas in safety (Scott, n.d.); mode evaluation [2]: causes dislike
[2]: The indignation of the Astrologer was extreme (Scott, n.d.).

As we see, Louis’ teacher has a totally negative image of his disciple who pays him little and
naively hopes that Galeotti will serve him for a miserly salary.
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Louis XI—the vantage point of the citizens of Liege [5 predicates]

[+/ [5]: actions [5]: patient [5]: he is glorified [5]: Louis, the guardian of the liberties of Liege!
(Scott, n.d.); Long live Louis of France! (Scott, n.d.).

The people of Liege consider Louis their liberator who came to free their city from the rule of
the Duke of Burgundy and glorify him for that.

Louis XI—the vantage point of the Countesses of Croye [5 predicates]

/-1 [4]: mode evaluation [4]: causes reproach [2]: the Countess turned her eyes to the King as she
spoke, with a look which was probably intended as a reproach (Scott, n.d.); causes dislike [1]: most
unamiable character (Scott, n.d.); causes resentment [1]: the Ladies of Croye, although internally
resenting the ungenerous and discourteous manner in which Louis thus deprived them of the
promised asylum in his Court (Scott, n.d.).

The Countesses (mother and daughter) of Croye experience completely negative feelings
towards the King, who uses them as pawns in his political rivalry with the Duke of Burgundy.

4. Conclusions
The analyzed data allow for the following inferences:

In Quentin Durward, Walter Scott presented Louis XI in 15 possible worlds the majority of
which are primary (10 out of 15). Predicates that characterize the King in primary worlds also
dominate (541 vs 65). Evidently, the author prefers to describe Louis directly, while his portrayal
from the vantage point of other characters is auxiliary.

The typical aspect of Louis’ image stressed both in primary and secondary possible worlds is
his spiritual/mental characteristics (69% of all predicates). In some primary worlds, though, the
King’s psychic state comes to the forefront, which helps to disclose his personality when he is kept
prisoner (42% of predicates) or puts on an air of an offended monarch (58%). In secondary possible
worlds, a third of all predicates are related to mode evaluation, so the vantage point of other
characters is essentially represented via emotions and feelings the King excites in them. A peculiar
trend was detected in describing the actions of Louis. While in primary possible worlds he is always
an agent (performs the actions himself), in his secondary worlds the King is presented as a patient
who the actions of other characters are directed at.

More than a quarter of all predicates (27%) refer to the holistic image of Louis, which makes
it pivotal for characterizing the King. Moreover, this is the only primary possible world where
Louis XI has a pointedly negative assessment (two-thirds of his descriptions are negatively
charged). In most other possible worlds, the King’s overall assessment is positive, which is
achieved via the ratio of respective predicates ranging from 92% (the commander of the Scottish
guard) to 58% (astrologist Galeotti’s disciple). In two primary possible worlds (the prisoner and the
host), there is an approximate balance of positive and negative predicates with a slight prevalence
of the former.

The axiological structure of secondary possible worlds is rather contrastive. His Scottish
Archers and the citizens of Liege have a totally positive opinion of the King, whereas other
characters see him mostly (the Burgundians) or absolutely (astrologist Galeotti and the
Countesses of Croye) in the negative light. Evidently, being biased either way, the characters of
the novel tend to discern only those features of Louis that conform to their overall
positive/negative perception of him.

On the whole, the image of Louis XI in Quentin Durward is axiologically balanced, with a
slight prevalence of positively charged descriptions (54%), thus making him a normal person with
his fortes and shortcomings. Having painted a negative portrait of the King of France at the outset
of the novel, the author then softens this “first impression” as if hinting that Louis, sometimes even
against his initial intentions, ultimately played a positive role in the fate of the main character
bestowing upon a penniless but noble foreign mercenary a beautiful wife with a rich dowry and a
large estate.
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As for the features of Louis, the author mainly mentions his spiritual/mental characteristics to
describe the protagonist. Among these, ten features are used in at least four possible worlds—five
virtues (‘pious’, ‘frugal’, ‘skillful’, ’brave’, ‘wise’) and five vices (‘greedy’, ‘sly’, ‘mercenary’,
‘hypocritical’, ‘cruel’), which makes Louis quite a controversial figure in the novel. Being equal in
number, the most frequent positive and negative features differ in their coverage rate. The highest
rate is manifested by ‘pious’ and ‘wise’ (47%), ‘sly’ is somewhat lower (40%), ‘frugal’ and ‘brave’
have still lower rate (33%), and all the rest (‘greedy’, ‘skillful’, ‘mercenary’, ‘hypocritical’, ‘cruel’)
have the lowest index (27%). Evidently, whatever guise the King puts upon himself, his core
virtues (piety and wisdom) as well as his core vice (slyness) surface in almost half of them, making
these features inalienable constituents of Louis’ personality in general.

The author draws a rather different portrait of Louis XI judging by the mean frequency of
these characteristics. According to this index, the King of France is shown first of all as a skillful
expert in different fields (politics, state administration, the art of war) with the mean frequency of
this feature equaling 10. His piety and hypocrisy are almost twice as rare (6 and 5, respectively).
Next come Louis’ wisdom (4.6), slyness (4.6), and cruelty (4). All other features display the mean
frequency under 3.5. Such figures testify to the fact that the author considers the King to be an
absolute fit for the role of a monarch. His competence and proficiency in performing royal duties
are vindicated by a wide array of vital skills he possesses which, together with his hypocritical and
sly nature as well as the wisdom of judgment and piety, make his image painted by Scott a paragon
medieval ruler.

The prospects for further research in the field lie in studying the image of Louis XI in Quentin
Durward within the framework of the theory of fictional characters, which considers the relations
between historical figures and their images in literature.

ABBREVIATIONS
BPS — basic propositional schemas
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ABSTRACT
This article focuses on the use of impoliteness strategies in the discourse of American, Bulgarian, Polish, and
Ukrainian parliaments. Our research of impolite rhetoric, also known as unparliamentary language, is located
on the intersection of cognitive pragmatics, cultural linguistics, and discourse analysis. We use an integrative
framework, in which the pragmatics of impoliteness is underpinned by the cognitive model of the concept of
IMPOLITENESS. We offer a description of impoliteness strategies in parliamentary discourse, single out the
leading strategy of devaluation of the opponent, and define the stereotypical for each parliament verbal
means of the strategy of devaluation and its tactics: criticism and belittlement of one’s merits and
importance. Their verbal markers are lexicalized and syntactic units bearing the meaning of negative
characterization, disrespect, mockery, sarcasm. We hypothesize that the variation of impoliteness strategies
is different parliamentary discourses corresponds to linguistic, pragmatic, and sociocultural dissimilarities,
and provide support for this through an empirical study. Linguistically, discursive means of devaluation in
the American, Bulgarian, Polish, and Ukrainian parliaments are context free and context dependent, and their
ratio varies. In all these parliamentary discourses, the lexicalized markers of impoliteness come from
common mental source domains: NEGATIVE EVALUATION, LEGAL OFFENCE, DEMOCRACY, DECEPTION,
HOSTILITIES, their variation is due to corresponding construals of the world. Culturally, we claim that the
form and content of impoliteness strategies is indirectly connected with a low-context culture in the USA as
opposed to a high-context type of Slavic cultures. In the former, devaluation of opponents is mostly reached
by lexicalized markers with inherent negative meaning; and in the latter, by syntactic context-dependent
means. Pragmatically, the specific properties of impoliteness strategies in the four parliamentary discourses
reveal their relation to the dominant politeness principles, which are negatively oriented in modern English
and positively in Bulgarian, Polish, and Ukrainian.

Key words: impoliteness strategy, cognitive-pragmatic analysis, cultural linguistics, parliamentary
discourse, American, Bulgarian, Polish, Ukrainian.

I. IlleBuenko, /I. AuaexcangpoBa, B. I'yropos. HeBBiwimBicTh B mnapiaMeHTCBKOMY IMCKYPCi:
KOTHITHBHO-IPArMAaTHYHUA Ta comiokyabTypHuii miaxig. Llg crarTs mnpucBsdeHa BUKOPHCTAaHHIO
cTparerii HeBBiwmMBOCTI B auckypci mnapiamentiB CLUA, Bosmrapii, Iloasmi Ta VYxpainu. Hame
JOCIIPKEHHSI HEBBIWINBOI pUTOPUKH, TAKOX BiZIOMOI SIK HelapiaMEeHTCbKa MOBa, 3HAXOAUTHCS Ha IMEPETUHI
KOTHITHBHOT MParMaTHKH, KyJIbTYPHOT JIIHTBICTUKH 1 aHaJI3y TUCKYpcy. MU BUKOPUCTOBYEMO iHTETPAaTHBHY
METOJIMKY, B SIKiif ITparMaTHKa HEBBIWIMBOCTI 0a3yeThCsl Ha KOTHITHBHIA MOjieNi KoHIenTy IMPOLITENESS.
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Mu omucyemo cTpaterii HEBBIWIMBOCTI B MAapiIaMEHTCBKOMY IHCKYpCi, BUAUISIEMO MPOBIAHY CTpaTeriio
JieBaTbBaIlii OTMIOHEHTa 1 BU3HAYAEMO CTEPEOTHITHI JJISi KOKHOTO MapiaMeHTy BepOanbHi 3acoOu crparerii
JieBanbBalii Ta 1i TAKTHK: KPUTHKM i HPUMEHIIEHHS JOCTOTHCTB i 3HAYYNIOCTi. IX BepOanbHi Mapkepy — 1e
JICKCIKAJIi30BaHI Ta CHMHTAKCHYHI OJMHUII, IO MAOTh 3HAUCHHS HETaTWBHOI XapaKTepu3allii, HeloBary,
TIIy3yBaHHA, capKa3My. MM TpUIIyCKaeMo, IO BapifoBaHHS CTpaTerii HEBBIWIMBOCTI IIOB’s3aHe i3
KOMIUIEKCOM MOBHHX, TParMaTHYHAX 1 COIIOKYJNBTYpPHUX BiIMIHHOCTEH OKpEMHUX MapiIaMeHTCHKHIX
JUCKYPCIB 1 MATBEPXKYEMO ITF0 TIMOTE3Y 32 JOTIOMOI'OK eMITIPUYHOTO JOCTIKEHHS. 3 TIHTBICTUYHOI TOYKH
30py, B mapiameHTax Amepuku, bonrapii, [lonbmi Ta Ykpaiau GyHKIiOHYIOTH KOHTEKCTHO BUIBHI 1 3aJI€KH1
TUCKYpPCUBHI 3aco0W AeBalibBallii, a X CIIBBIAHOIIEHHS BapifO€ThCA. Y BCIX MApPIAMEHTCHKUX AFCKYpCax
JIeKCiKaIi30BaHI MapKepy HEBBIWIMBOCTI CXOMSTHh IO CIUIBHUX MEHTAIBHHUX JOMEHIB-IKepeln: HETATUBHA
OILIHKA, TIPABOIIOPYIIIEHHS, JIEMOKPATIS, OBMAH, BIMCBKOBI [Ii; siki BapifOOTBCS Yy BiAMOBITHHX
KapTHUHAX CBiTy. Y KyJIbTYpPHOMY BiZHONICHHI (popMa 1 3MICT cTpaTerii HEBBIWIMBOCTI MOOIYHO TIOB’s3aHI 3
HI3KOKOHTEKCTHOIO KyIbTypoto CIIIA, Ha BiqMiHy BiJl CIIOB’THCHKHX KYJIBTYP BHCOKOKOHTEKCTHOTO THITY. Y
MEepUIOMY BUTIaJIKy KPUTHKA OTIOHEHTIB B OCHOBHOMY JIOCSITAE€THCS 32 PaXyHOK JIEKCIKaIi30BaHMX MapKepiB 3
IHTePEHTHO BJIACTHBUM JICBAIIOATUBHUM 3HAUYEHHAM; a B OCTaHHHOMY — KOHTEKCTHO 3aJIC)KHUMHU
CUHTAKCHYHUMH 3ac00amMu. 3 mparMaTU4IHOI TOYKH 30Dy, CIenudidHi BIACTUBOCTI CTpaTeTriii HEBBIWIMBOCTI
B YOTHUPHOX MApIaMEHTCHKUX JIUCKYpCcax BHSBISIOTH IX 3B’S30K 3 JOMIHYIOUUMH JHCKYPCUBHHMH
MPUHIHUIAMH  BBIWIMBOCTI, TOOTO NPHHLIMIAMH JUCTAHIIOBAaHHS B CYy4YacHid aHTIIHCBKIH MOBI Ta
MIPUHIATIAMY 30JIMKeHHS B O0NTapChKil, MONBCHKIH Ta YKPaTHChKiH MOBax.

KarouoBi ciaoBa: crpareris HEBBIWIMBOCTI, KOTHITHBHO-TIPAarMaTHYHWN aHaNi3, KyJIbTypHA
JHTBICTHKA, TAPJIAMEHTCHKUH JUCKYPC, aMEPUKAHCHKHA, OONTapChKUA, MTOIBCHKUH, YKPAaTHCHKH.

N. IlleByenxo, /1. AnexcanapoBa, B. I'yropos. HeBesMBOCTL B NapJIaMeHTCKOM [HCKYpce:
KOTHHUTHBHO-TIPArMATHYECKUH U COMUOKYJIBTYPHBIH MOAX0A. DTa CTaThs MOCBSIIEHA HCIIOJIB30BAHUIO
CTpaTeruid HeBeXJMBOCTH B auckypce mapiaMmeHtoB CUIA, bonrapum, Ilomsmu u Ykpaunsl. [lanHoe
HCCIIEIOBAHHE HEBEKIMBOM PUTOPHKHM, TAKXKE H3BECTHOM KaK HENapiIaMEHTCKHU SI3BIK, HaXOAWTCA Ha
[IEPECCYCHNH KOTHUTUBHOM NparMaTuky, KyJbTYpPHOU JIMHTBUCTUKHY M aHAIMW3a JUCKypca. MBI UCIIOIb3yeEM
WHTETPATHBHYIO METOJMKY, B KOTOPOH MparMaTrhka HEeBEXKJIMBOCTh 0a3upyeTcs Ha KOTHUTHBHOW MOJENN
KOHIENTa IMPOLITENESS. MBI ONMCBIBAEM CTPAaTErMH HEBEXKIMBOCTH B IApIaMEHTCKOM JHCKypce,
BBIIETISIEM BEAYLIYIO CTPAaTETHIO JEBalbBallMM OINIIOHEHTAa M AN KaXXJOro IMapiIaMeHTa OIperesseM
CTepeOTUIIHbIE BepOalibHbIE CPEACTBAa CTpPATEeTHH JEBaJbBAIlMM M €€ TAKTUKU: KPUTHUKA WU yMalleHue
JOCTOMHCTB M 3HauyMMOCTH. VX BepOajbHbIE MapKepbl — 3TO JIEKCHKAJIN30BAHHBIE W CHHTAKCHYECKHE
€AMHHULBI, HECYIIINE 3HAaYEHHE OTPHULIATEIBHON XapaKTepUCTHKY, HEYBaXXCHMsI, HACMEIIKH, capka3ma. Hama
TUIoTE3a O TOM, YTO BapbUPOBAHHUE CTPATETUH HEBEKIMBOCTH CBSI3aHO C KOMIUIEKCOM SI3bIKOBBIX,
IparMaTU4eCKUX U COLMOKYJIbTYPHBIX Pa3Iu4Mi IMAPIAMEHTCKUX JUCKYPCOB IIOATBEPKAAETCS IOCPEACTBOM
SMIMPUYECKOro HccnenoBaHud. C JIMHIBUCTHYECKOW TOYKH 3pEHMd, B NapiamMeHTax AmepukHd, bonrapun,
[onpmm u YkpauHs!l (yHKUHOHUPYIOT KOHTEKCTHO CBOOOAHBIE M KOHTEKCTHO 3aBUCHMBIE TUCKYPCHUBHBIE
CpelcTBa JE€BAIbBAIMM, a4 MX COOTHOLIEHWE Bappupyercsi. Bo Bcex MNaplaMeHTCKUX JHCKypcax
JICKCUKAJIN30BaHHBIE MapKephl HEBEXIMBOCTH BOCXOAAT K OOIIMM MEHTAJIBHBIM JIOMEHAM-HCTOYHHUKAM:
OTPULIATEJIbHAS OLIEHKA, IIPABOHAPYILUEHUS, JEMOKPATHS, OBMAH, BOEHHbBIE JEMCTBUS, KOTOPBIC
BapbUPYIOTCSI B COOTBETCTBYIOIMX KapTHHAX MHUpa. B KynbTypHOM OTHOIIEHWH (opMa W colepKaHue
CTpaTeTuii HEBEXJIMBOCTH KOCBEHHO CBSI3aHBI C HU3KOKOHTEKCTHOW KynbTypoit CIIIA, B oTinmume oOT
CJIaBSIHCKMX KYJbTYpP BBICOKOKOHTEKCTHOTO THIa. B mepBoM ciydae KpUTHKA ONIIOHEHTOB B OCHOBHOM
JIOCTUIaeTCsl 3a CYET JIEKCUKAJIM30BAHHBIX MAapKEpPOB C MHIEPEHTHO MPUCYIIMM MM JE€BaJOATUBHBIM
3HAYEHWEM; a B IIOCIEJHEM — CHHTAKCUYECKMMH CPEACTBAMH, 3aBUCSIIMMM OT KOHTEKCTA.
C nparMaTHYecKOH TOYKH 3peHHs, chenuduyeckne CBOWCTBA CTpAaTernid HEBEXIIMBOCTH B YETBHIPEX
NapJIaMEeHTCKUX JUCKypcaxX OOHAapYXHBalOT MX CBA3b C JOMUHHUPYIOUIMMHU TUCKYPCUBHBIMH MPUHLHUIIAMHU
BEKJIMBOCTH, TO €CTh NPUHUMIAMU JUCTAHIIUPOBAHUS B COBPEMEHHOM AHIVIMMCKOM SI3bIKE M NPUHLUIIAMU
cOmmKeHns B 00JITapcKoM, MOJIBCKOM M YKPAaUHCKOM SI3BIKaX.

KiroueBble cioBa: cTpaTerusi HEBEKIMBOCTH, KOTHUTHBHO-NIparMaTU4eCKUH aHaN3, KyJbTypHas
JIUHTBHUCTUKA, TTAPIIAMEHTCKUH TUCKYPC, aMEPUKAHCKUH, OONTapCKUM, MONbCKHUH, YKPAUHCKHUH.
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1. Introduction
The paper examines impoliteness strategies in parliamentary discourse on the examples of
proceedings of the parliaments of the USA, Bulgaria, Poland, and Ukraine.

Impolite parliamentary behavior, also referred to as ‘unparliamentary language’ (Graham,
2016), or ‘parliamentary insults’ (Ilie, 2001), has been studied in many languages throughout the
world. Ilie (2015, p. 11) defines it as

Instances of institutionally ritualized face-threatening acts in a highly competitive
institutional setting. These acts cover a continuum that ranges from milder or mitigated acts
such as reproaches, accusations, and criticisms to very strong ones, for instance insults.

This investigation is stipulated by Mills (2004; 2009; 2017) who maintains that im/politeness tends
to be culture and ideology dependent and based on stereotypes. By paying attention to the
cognitive-pragmatic underpinnings of impoliteness in political discourse (Shevchenko, Goncharova,
& Gutorov, 2020) and related issues of cultural and social linguistics, we intend to investigate how
they correlate in English and Slavic parliamentary discourses, which vary both in their languages
and in cultural and social backgrounds.

Parliamentary discourse belongs to political discourse (its hyperonym) and comprises
interaction of different genres such as party meetings, committee hearings, etc. (its hyponyms). The
object of our research is impoliteness strategies in proceedings and debates of the House of
Representatives of the USA, of the National Assembly of the Republic of Bulgaria, of the Sejm of
the Republic of Poland, and plenary meetings of the Verkhovna Rada of Ukraine. In this study,
following Graham (2016), we will use the term ‘parliamentary discourse’, which is the most
common in research literature and possesses the widest scope of meanings.

Building on (im)politeness theories (Culpeper, n.d.; Locher & Bousfield, 2008) we will
proceed from a cognitive-pragmatic understanding of the concept of IMPOLITENESS (Shevchenko &
Petrenko, 2019) as a basis for defining impoliteness strategies and tactics.

Paying attention to the fact that pragmatics of parliamentary discourse is culturally and
ideologically specific, we claim that impoliteness principle is genre specific and differs in English
and Slavic parliamentary discourses as a result of both different linguistic traditions and cultural
trends.

As for the latter, at a micro level, there are differences in cultural and social groups and
individuals (Mills, 2009). At a macro level, this difference is related both to the dominant type of
culture of a particular nation at a certain historical period and to positively or negatively oriented
politeness principles prevailing in its ethos. This makes it necessary to apply the ideas of cultural
linguistics (Sharifian, 2017) to the study of impoliteness strategies. Our theoretical framework
combines cognitive-pragmatic and cultural linguistic perspectives of their study.

In this paper, we will try to explore the impoliteness strategies in Germanic and Slavic
parliamentary discourse being aware of many vexing social and cultural questions that arise. The
review of selected previous research on linguistic impoliteness and the tentative results of our study
yield theoretically motivated hypotheses regarding the relationship between linguistic impoliteness
and the notion of culture-in-society.

To test this hypothesis, we will start with a brief consideration of cognitive-pragmatic and
cultural linguistic methodology used to study impoliteness strategies in parliamentary discourse and
describe the illustrative material (section 2). Following that is a presentation and tentative
explanation of our data in English, Bulgarian, Polish, and Ukrainian with a special attention to the
relationship of discursive strategies of impoliteness and related social and cultural aspects of
unparliamentary language (section 3). Finally, we will conclude with some reflections on the key
findings about this relationship and perspectives for further analysis (section 4).
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2. Method and material
This section aims to explicate the theoretical foundations and propose an integrative cognitive-
pragmatic and sociocultural framework of analysis of impoliteness in parliamentary discourse.
Drawing on Brown and Levinson’s (1988) politeness principle and theories of linguistic
impoliteness (Culpeper, 1996; n.d.) this paper uses a cognitive-pragmatic view of impoliteness
strategies and combines it with cultural linguistics (Sharifian, 2017) and discourse analysis (Dijk,
2008) into an integrative framework.

Parliamentary discourse is characterized as an institutional subtype of political discourse, “an
open, confrontational dialogue among elected members of the citizenry” (Ilie, 2015, p. 1), which
complies with specific institutional constraints and procedural regulations and is determined by a
high degree of ritualization (Alexandrova, 2017; Chilton, 2004; Chilton & Schéiffner, 2002; Ilie,
2001; 2004; Martynyuk & Meleshchenko, 2019; Palonen, 2014). As the main aim of politicians is
the struggle for power (Bondarenko, 2020), their communicative behavior is both rational and
emotional and occasionally they sacrifice rules of politeness for the sake of brighter argumentation.

A major incentive for the parliamentarians’ active participation in the debates is their
constant need to promote their own image in a competitive and performance-oriented
institutional interaction. The MPs’ interventions are meant to call into question the
opponents’ ethos—that is, their political credibility and moral profile—while enhancing the
speaker’s own ethos, in an attempt to strike a balance between logos (logical reasoning) and
pathos (emotion-eliciting force). (llie, 2015, p. 3)

Accordingly, the rules and the degree of im/politeness in parliamentary rhetoric differ from
everyday speech which allows us to pay special attention to the content and forms of realization of
the principle of impoliteness in parliamentary discourse.

The object of our research — impoliteness — has long been in the focus of various sciences.
In linguistic pragmatics, impoliteness is underpinned by Goffman’s ideas of face (Sifianou &
Blitvich, 2019; Terkourafi, 2015), still until now the notion of impoliteness is highly contested and
“related to judgements about norms which are constantly negotiated and change over time”
(Sifianou, 2019, p. 49). Impoliteness is defined as a kind of intentional face-attack (Bousfield, 2008;
Culpeper, 2010; 2011). It is a face-threatening act or a face-aggravating strategy based on the
breach of ethic norms, or negative behavior which causes social conflict (Locher & Bousfield,
2008). From a psycholinguistic point of view, the latter makes impoliteness a form of emotional
argument (Keinpointner, 2008). As Culpeper (n.d.) argues,

Impoliteness is a negative attitude towards specific behaviors occurring in specific contexts.
It is sustained by expectations, desires and /or beliefs about social organization, including, in
particular, how one person’s or group’s identities are mediated by others in interaction.
Situated behaviors are viewed negatively when they conflict with how one expects them to be,
how one wants them to be and /or how one thinks they ought to be. Such behaviors always
have or are presumed to have emotional consequences for at least one participant, that is,
they cause or are presumed to cause offence.

In discourse, intentional impolite behavior objectifies in strategies and tactics. In discourse analysis,
they have cognitive underpinning. Frolova (2017, p. 157) defines discursive strategy as

Communicative intention of the speaker, formed on the basis of the use of collective
experience for their own individual needs and desires, and linguistic objectification of this
intention, giving it an interactive status, taking into account the comprehension of the
verbalized intention by all subjects of interaction.
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In a cognitive perspective, impolite behavior, i. e., expressions and their stereotypical contexts, are
stored as frames in one’s mind (Terkourafi, 2001). Sociocognitive methodology (Kecskés, 2014)
takes into consideration pre-existing knowledge of moral norms that both speakers and hearers must
have to infer and categorize the intended meaning. This knowledge is stored in the national
construals of the world, which have much in common in Christian mentality.

The concept of IMPOLITENESS accumulates the knowledge of stereotyped practices of
communicative behavior (Shevchenko & Petrenko, 2019). Theorists of cognitive pragmatics
(Schmid, 2012; Shevchenko & Gutorov, 2019) claim that the way of access to this knowledge is
through semantic properties of the words which name them. For the concept of IMPOLITENESS they
are: impoliteness, abusiveness, arrogance, assault, belittlement, boldness, coarseness,
contemptuousness, crudeness, discourtesy, dishonor, disrespect, harassment, ill-breading,
immodesty, immorality, impudence, incivility, indelicacy, insult, obnoxiousness, offensiveness,
pushiness, rudeness, shamelessness, tactlessness, vulgarity, etc. (Dictionary by Merriam-Webster,
n.d., TheFreeDictionary by Farlex, 2021; Longman Dictionary of Contemporary English Online,
n.d.; Macmillan dictionary, n.d.). In the English language, they form a semantic field of
Impoliteness (fig. 1), which consists of 6 microfields with semantic extensions: Devaluation of the
hearer, Unwarranted imposition, Unwarranted intrusion, Unwarranted exclusion, Intended
impropriety, and Mock. Within the field of Impoliteness (fig. 1), these microfields are united by
corresponding hypersemes and partially overlap (Petrenko, 2018, p. 107).

Devaluation of the
Hearer

belittlement

ent
ﬁ

Unwarranted
Imposition

’ ignorance I

slovenliness ~

ill-breading
N

Unwarranted
Exclusion

Unwarranted
Intrusion

Fig. 1. Semantic field of the names of IMPOLITENESS (Petrenko, 2018, p. 107)
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Semantic properties of lexemes in fig.1 comprise relevant criteria for the concept of IMPOLITENESS.
Using the methodology of semantics of linguistic nets (Zhabotynskaya, 2013) Petrenko (2018, p.
23) claims, that the conceptual space of IMPOLITENESS is made of six slots linked up with the central
notion by causation / characterization (slots DEVALUATION OF THE HEARER, UNWARRANTED
INTRUSION, UNWARRANTED EXCLUSION OF THE HEARER, UNWARRANTED IMPOSITION, INTENDED
IMPROPRIETY) and by likeness (slot MOCK IMPOLITENESS).

The slots of IMPOLITENESS form a cognitive substrate for impolite behavior: each slot bears
mental schemes of a discursive strategy, while the slot’s semantic extensions correspond to more
specific discursive tactics (Petrenko, 2018). In discourse of fiction, there are strategies of
devaluation of the hearer, unwarranted intrusion, unwarranted exclusion, unwarranted imposition,
impropriety, and mock impoliteness (Shevchenko & Petrenko, 2019).

In a social perspective, (im)politeness is a kind of social practice, contextual by nature
(Mugford, 2018). As a social action, it depends upon the knowledge of social values, common
beliefs, and shared discursive routines. Impoliteness is a manifestation of social identity, namely, a
breach of social norms (Holmes & Stubbe, 2003). Thus it an essential part of cultural models,
conventions, and norms that bring about different expectations of polite or impolite behavior in a
given language.

In search of a cultural basis for impoliteness strategies in parliamentary discourse of different
countries, this paper turns to the theoretical framework of Cultural Linguistic, which integrates the
study of language, cognition, and culture. Cultural Linguistics explicates pragmatic meanings as
embedded in cultural conceptualizations (Sharifian, 2017, p. 37). Since cultural issues of
parliamentary discourse are connected with social and ideological ones, we will stick to a broad
sociological understanding of culture as consisting of the values, beliefs, systems of language,
communication, and practices that people share in common and that can be used to define them as a
collective (Cole, 2020). Also, culture is what we do and how we behave and perform (ibid.)
including the narrower concept of ethos, i.e., guiding norms, ideals, and beliefs.

The present study is based on the material of some 2,000 examples of unparliamentary
language along with lexical and contextual markers of impoliteness from 2011-2021 parliamentary
transcripts of the USA, Bulgaria, Poland, and Ukraine. The study is located on the intersection of
cognitive pragmatics, cultural linguistics, and discourse analysis.

3. Impoliteness strategies in parliamentary discourse: data and discussion
Parliamentary discourse belongs to a wider sphere of political discourse whose primary purpose is
the struggle for power. Hence depending on the context parliamentarians’ rhetoric varies from
argumentative to confrontational. At the same time, llie (2015) maintains that MPs are well aware
of the rules imposed on their behavior by their institutional roles and restrict their ongoing
confrontations from being overtly rude:

Parliamentarians are seen to constantly use their rhetorical skills, in an attempt to find the
best ways to verbalize their opinions, beliefs, and convictions. While engaging in ritualized
debates, parliamentarians use and take advantage of institutional practices in order to score
points by exploiting each other’s weaknesses and vulnerabilities. They are committed to the
struggle over language as a concrete manifestation of the struggle for power: to acquire
political power, to challenge political power, to compete for political power, or to defend and
consolidate political power. (llie, 2015, p. 2)

Respectively, in parliamentary discourse of the USA, Bulgaria, Poland, and Ukraine, we have found
a limited set of impoliteness strategies mainly those of devaluation of the hearer, unwarranted
intrusion, unwarranted exclusion, and unwarranted imposition. In discursive pragmatics, the
analysis of impoliteness is grounded in discourse components, among which one of the basic is
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genre (Sifianou & Blitvich, 2019). The official situations typical for the genre of parliamentary
proceedings are practically devoid of impoliteness strategies of intended impropriety and mock
impoliteness.

Being highly ritualized, parliamentary proceedings are guided by conventions. In
parliamentary discourse, the origin of im/politeness is not in/directness but conventionalization. As
Terkourafi (2015) puts sit, conventionalization is inherently evaluative: through socialization in a
community or group people learn the right way of doing something. “That is, the polite evaluation
is part and parcel of conventionalization” (Terkourafi, 2015, p. 16). Thus, the knowledge of ethic
norms of a certain national culture at a definite historical period is crucial for rendering its
parliamentary discourse as polite. At the same time, it questions the notion of im/politeness from
the point of view of genre and makes it possible for us to suggest a genre-specific ‘axiological
scale’ for impoliteness rhetoric (as a tentative direction of further research): a certain statement may
be acceptably polite in some situations and unacceptably impolite in others.

In parliamentary discourse of the latest decade, devaluation prevails by far all other
impoliteness strategies (90% on the average) and equals 93% — 92% — 91% — 85% (in the USA,
Bulgaria, Poland, and Ukraine consequently). This is a bald on record strategy; it aims at impinging
the hearer’s positive face, and it is realized by the two main tactics: criticism and overt belittlement
of the opponent’s merits or importance.

To reach devaluative effect, the speaker uses the tactics of criticism, i.e., negative
characterization or disapproval of the opponent or their activities. Criticism is implemented by
lexemes (both context free and context dependent) and speech acts (syntactically).

The impoliteness tactics of belittlement of the authorities or political opponent’s merits is
realized by speech acts—expessives. In parliamentary discourse, these are sentences, marked by at
least one of the following parameters: derogative lexical units, idiomatic expressions, exclamatory
structures, question structures. The latter, rhetorical questions, play an important role in the
organization of turn-taking, in session structuring, and adding an emotional and expressive edge to
parliamentary proceedings of the USA, Bulgaria, Poland, and Ukraine.

3.1. Impoliteness strategies in the USA parliamentary discourse
In the proceedings of the House of Representatives, criticism is marked by nouns, verbs, adjectives
and adverbs with inherent negative semantics. These lexemes mostly name concepts, which belong
to a set of domains in American construal of the world: DECEPTION, NEGATIVE EVALUATION,
DEMOCRACY, HOSTILITIES, LEGAL OFFENCE, etc., the latter prevails both in the number and diversity
of corresponding lexemes and in their frequency in discourse.

The markers—nouns used by parliamentarians to devaluate their opponents are connected
with:

- LEGAL OFFENCE (crimes and illegal actions): criminals, fraud, abuse, assault, schemes,
scammers, rigging;

- DEMOCRACY: usurpation, an unconstitutional takeover (of citizens’ right to free speech and
association);

- DECEPTION: misinformation, hypocrisy, lie;

- HOSTILITIES: insurrection, war.

(1) Mrs. WAGNER. It (H.R. 1) will grant the Federal Government unprecedented power over voting
processes and pave the way for rampant fraud, abuse, and litigation. (CR, 2021, p. H1020)

The verbs in parliamentary proceedings criticize opponents for their activities:

- LEGAL OFFENCE (committing crimes): steal, stolen, stifle (economic growth);
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- DEMOCRACY (infringing on democracy): suppress (legal votes), block (the will of the people),
violate, usurp, eliminate (voter ID), destroy (women's rights), erode (trust in the system).

(2) Mr. CLYDE. Mr. Speaker, | rise today to express my strong opposition to H. R. 1 because it
violates the U.S. Constitution. It usurps the rights of States to establish and administer their
own elections. (CR, 2021, p. H1022)

The adjectives and adverbs negatively characterize opponents by their properties mostly
corresponding to four domains:

- NEGATIVE EVALUATION (generalized negative qualities): wrong, ill-considered, baseless,
brutally, cynical, unforgivable, shameful, reckless and dangerous, infamous, flimsy
bureaucratic;

- LEGAL OFFENCE (criminal properties): illegally (pad their campaigns with taxpayer money),
corruptly, deceptively, tragic (fraud), criminal (fraud), dark (money), fraudulent, deceptive;

- DEMOCRACY (violation of people’s rights): unconstitutional (usurpation of authority belonging
exclusively to state legislatures), extremist, flimsy bureaucratic (structures);

- DECEPTION: fake (news), deceptive.

(3) Ms. JACKSON LEE. Of course, this did not deter the reckless 45th President who then went
on to threaten and coerce state election officials to corruptly change vote counts and after
that ploy failed, incited his loyalists to storm the U.S. Capitol and use force and violence if
necessary to prevent the Congress from conducting the constitutionally required Joint
Meeting to count the electoral votes cast and announce the winner of the presidential
election. (CR, 2021, p. H1031)

In parliamentary discourse, the tactics of belittlement of the opponent’s merits and importance is
realized through disrespect (sarcastic expressions), insults (invectives), and mockery/sarcasm. The
latter is mostly shaped as idioms (4), while disrespect takes the form of rhetorical questions (5), for
example,

(4) Mr. CARTWRIGHT. H.R. 1, the For the People Act, is to restore democracy to this country,
to restore pure democracy so that we know who is paying for these elections. The dark money
interests are squealing about it. They are squealing like stuck pigs. Let’s pass H.R. 1.
(CR, 2021, p. H1021)

(5) Representative JOE SOSNOWSKI. Does anyone doubt that the blunt instrument of donor
disclosure in H.R. 1/S. 1 would put millions of Americans’ peace and livelihoods at risk of
significant, material harm? (CR, 2021, p. H1035)

Neither of these impoliteness tactics of opponent’s belittlement are frequent in the House of
Representatives, and invectives (mostly metaphors—The Washington Swamp) are very rare. The
limited use of insults reveals the difference of parliamentary impolite rhetoric from colloquial
impolite speech.
3.2. Impoliteness strategies in Bulgarian parliamentary discourse

The lexical markers of devaluation in Bulgarian discourse proceedings are neither numerous, nor
frequent. In our examples, markers of all notional parts of speech are able to supply negative
characteristics of authorities or political opponents and their activities (6), which are mainly rooted
in four domains in the national construal of the world:
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- NEGATIVE EVALUATION (generalized negative qualities): wuepasbupaemo, abcomommno
npomugopeuawii, 080€H apuiuH, NPeKaieHo MHO20 NOIUMUKA U O0CMA 02PAHU4eHa 0eno8d
oeliHocm, ca JUWeHU Om Kakeomo u 0a Ouno ocHosawuue, 2oisim xaoc [incomprehensible,
absolutely contradictory, double standard, too much politics, very limited business activity,
unfounded for any reason, great chaos];

- LEGAL OFFENCE (criminal properties): xpumunanren npecmonuux, He3aKOHHU (NPeo3u),
U36bPUIBA HapyUleHue, UHKpUMuHupaue, Haxazamenna omeosoprocm [a criminal, illegal
(shipment), commit a violation, incrimination, criminal liability];

- DEMOCRACY (violation of people’s rights): nobucmxu (3axon), zaxonvm e npubvpsan [lobbying
(law), the law is in a hurry];

- DECEPTION: napaodokc [paradox].

For example,

(6) ['EOPI'I CBUJIEHCKH. 3a nopeden nom — 6eposimno npeonocieOHus Oen Ha napiamenmd,
0mH080 2nedame eoun yucmo nooucmru 3axon. (NA, 2021)
[GEORGY SVILENSKY. Once again—probably the penultimate day of parliament, we are
again looking at a purely lobbying law].

In Bulgarian parliamentary discourse, unlike other national proceedings under analysis,
impoliteness strategies are mostly marked syntactically. Organized as a sequence of speech acts—
from two to five rhetorical questions—such tactics of belittlement are emotionally loaded and
realize the impoliteness strategy of devaluation through criticism and / or sarcasm, for example,

(7)  XAJIUJI JIETH®OB. Koza uma epeme da ce ymounam me3su 002osopu? Kou we umam npaso

oa cknroueam mesu 002060pu? Axko OHec Hue npuemem masu paznopeoda, 20mosu au ca u
bonHuyume, u cvomgeemuume upmu 0a omeoeopam Ha mesu usuckeanua? Cwvzoasame nu
e0Ha npednocmaska, 3a 0a Cb30a0em eOuH 20J1AM Xaoc, 3auomo uckame oHec 0a y2ooum 8
osanadecem 6e3 nem Ha HAKO20? 3awio MOIKOBA 8ANHCHA paznopedda He ce nooiaza Ha 0oujo
00cvacOane, 3a 0a ce HaAMepu NOOX00bM, a paszoensime eoOHa OeuUHOCHm, 3d 0d Cb30adem
yenosusi 3a eOHu u npeuxu 3a opyeu? (NA, 2021)
[KHALIL LETIFOV. When is it time to clarify these contracts? Who will have the right to
conclude these contracts? If we adopt this provision today, are both the hospitals and the
companies concerned ready to meet these requirements? Are we creating a precondition to
create a great chaos because we want to please someone today at twelve without five? Why is
such an important provision not subject to general discussion in order to find the approach,
but we divide one activity in order to create conditions for some and obstacles for others?].

On the whole, the rhetoric of Bulgarian MPs is distinguished by discreet and business-like language, the
predominance of rational argumentation over emotional, and the absence of invectives.

3.3. Impoliteness strategies in Polish parliamentary discourse
In the discourse of Polish parliamentarians, the impoliteness strategy of devaluation is mostly found
in the tactics of criticism. A Polish set of mental source-domains for criticizing their opponents
mainly contains NEGATIVE EVALUATION, LEGAL OFFENCE, DEMOCRACY, DECEPTION, Where notions
from the former currently prevail:

- NEGATIVE EVALUATION (generalized negative qualities): bez nalezytych konsultacji, dyskusji,
bledy legislacyjne, brakowal jakichkolwiek konkretow, brakowac rozstrzygnieé, istotne
watpliwosci, ktorych bazg warsztatowq sq sny jako zZrodlo faktow, miec jakis kawatek tortu do
podziatu, na pewno dochodzi do naukowej patologii, narzedzie propagandowe, niczego nie robi¢
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dla nauki, nie okresli¢ konsekwencji, nie mie¢ okazji, niedopracowany, niestaranny, trudno o
bardziej nieprecyzyjny zapis,ulubione zwierzecie PiS-u, czyli dojna krowa, w tempie, ktore jest
nie do przyjecia, w ostatniej chwili, z niezrozumiatych wzgledow, zrobi¢ zle [without proper
consultation, discussion, legislative errors, there is no specificity, lack decisions, significant
doubts, whose workshop base is dreams as a source of facts, have a piece of the pie to share,
there is certainly a scientific pathology, propaganda tool, do nothing for science, do not specify
the consequences, do not have the opportunity, underdeveloped, sloppy, hard to find a more
imprecise wording, PiS’s favorite animal, that is, a cash cow, at an unacceptable pace, at the
last minute, for incomprehensible reasons, do wrong];

- LEGAL OFFENCE (criminal properties): moze nie dochodzi¢ do przestepstw, publikacjach
szkalujgcych Polakow, zmniejsza¢ Srodki Banku Gospodarstwa Krajowego [may be no crimes,
publications defamating Poles, reduce the resources of Bank Gospodarstwa Krajowego;

- DEMOCRACY (violation of people’s rights): nie stuchac si¢ w ogole strony spotecznej [the social
side is often not listened to at all];

- DECEPTION: robi¢ sztuczki, falszywy, kreatywna ksiegowos¢ [do tricks, false, creative
accounting—*"“the process of using unusual but not illegal ways to change business accounts to
make them look better than they really are” (Dictionary by Merriam-Websters, n. d.)].

The discourse of the polish Sejm is rich in sarcasm (8). These are speech acts with expressive
illocutionary force provided by the satirical incongruence between the notions of a favourite animal
cow (mental domain PETS) and avarice cash cow (mental domain MONEY):

(8) POSEL KRYSTIAN JARUBAS. Otéz jego rola sprowadzona jest tak naprawde do roli
ulubionego zwierzecia PiS-u, czyli dojnej krowy. (SJ, 2019, p. 7)
[KRYSTIAN JARUBAS, MP. Well, his role is actually reduced to that of PiS's favorite animal,
that is, a cash cow].

Rhetorical questions are widely used in the Polish parliamentary discourse, though their sequences
(9) are shorter than in Bulgarian and usually consist of no more than two questions:

(9) POSEE SZYMON ZIOEKOWSKI. Stawiam pytanie: Po co tworzy¢ instytucje wirtualng, skoro
mamy instytucje realne? Dlaczego tworzymy jg w roku wyborczym? (SJ, 2019, p. 11)
[SZYMON ZIOLKOWSKI, MP. I ask the question: Why create a virtual institution, if we have
real institutions? Why are we creating it in an election year].

Idioms based on metaphors (10a, 10b) create emotional tension and also serve as tactics of
belittlement of the opponent in the discourse of the Polish Sejm:

(10a) POSEL. KRYSTIAN JARUBAS. Ta mysl niestety nasuwa sie sama, jesli popatrzymy na to, jak
przez ostatnie 3 lata PiS i przystawki braly w jasyr wszystkie instytucje, ktore mogly obsadzié
stynnymi juz Pisiewiczami czy Misiewiczami. (SJ, 2019, p. 7)

[KRYSTIAN JARUBAS, MP. This thought, unfortunately, comes to mind when we look at how
PiS and the additions have enslaved of all institutions that could be staffed by the already
famous Pisiewiczes or Misiewiczami over the last three years.]

(10b) POSEE JOZEF BRYNKUS. Na marginesie dodam, na podstawie tej legislacji, ale tez innych
legislacji w tym obszarze, ze jest to dowod ewidentny na Polske resortowg, w ktorej kazdy
minister chce mie¢ jakis kawalek tortu do podziatu, by poczué sie waznym. (SJ, 2019, p. 7)
[JOZEF BRYNKUS, MP. By the way, I would like to add, based on this legislation, but also
other legislation in this area, that this is evident evidence of a ministerial Poland, in which
each minister wants to have a piece of the pie to share in order to feel important].
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3.4. Impoliteness strategies in Ukrainian parliamentary discourse
In the plenary meetings of the Verkhovna Rada of Ukraine, devaluation strategy is realized both by
the tactics of criticism and the tactics of belittlement, in which disrespect as well as mockery
appears in various sarcastic expressions.

Parliamentarian’s rhetoric of direct criticism in Ukrainian is mainly based on a limited set of
domains: NEGATIVE EVALUATION, DECEPTION, LEGAL OFFENCE, DEMOCRACY, and
HOSTILITIES/OFFENDER. The latter domain comprises information that was recently stored in
Ukrainian construal of the world and connected with the current Ukrainian crisis and hostilities
resulting from the 2014 annexation of the Crimea by the Russian Federation and the war in the East
of Ukraine. The domain OFFENDER accumulates semantically neutral notions of Russia (nation,
state, power—Russian, Putin, etc.) which have lately received a strong derogative meaning.

The tactics of criticism is realized by lexical units bearing the corresponding semantics,
mostly adjectives and adverbs.

Negative characterization and disapproval of the opponent is found in determiners, which
name the following domains in the Ukrainian construal of the world:

- NEGATIVE EVALUATION: HecamusHuil (npukiaod, peaxyis), HenpasuibHuil i HenpunyCcmumutl,
bezcopomHo, aHmucoyianvbHa (nonimuxa), nazybua, HeepheKxmusHutl
[negative (example, reaction), wrong and unacceptable, shameless, antisocial (politics),
pernicious, ineffective];

- LEGAL OFFENCE (crimes and illegal actions): nesaxonui [illegal];

- DEMOCRACY: Hepeghopmoanuii, max 36aHUL HE3ANEHCHUU, HEeKOHCMUMYYIUHI (piuleHHs)
[unreformed, so-called independent, unconstitutional (decisions)];

- HOSTILITIES/OFFENDER: pociiicokuii (natimaneys) [Russian (soldier of fortune)].

For example,

(11) KOJITVHOBHUY O.C. ... exonomira Ykpainu eénesneno pyxacmocs 00 c¢6020 Kpaxy. Y uac

XUOHUL eKOHOMIUHULL KYpC, 6I0CYMHA eKOHOMIYHA Npocpama, aumucouianibHa NoNimuka,
nazyona mapugna noaimuka. J[lea Kabinemu Minicmpie 3enencbkoeo  GUABUAUCH
Heeghexmusnumu. Braoa naxonnioe bezcopomno 6opeu. <...> Ilpe3udenm 6600umv cankyii,
3aNpoB8aAdNCYE HE3AKOHHI, HEKOHCMUMYYUIUHI KPOKU NO BIOHOUIeHHIO 00 I[HGOpMayiuHux
menexananis... (VR, 2021)
[KOLTUNOVYCH O.S. ... Ukraine’s economy is confidently moving towards its collapse. We
have a wrong economic course, no economic program, anti-social policy, disastrous tariff
policy. Zelensky's two cabinets proved ineffective. Authorities shamelessly accumulate debts.
<...> President imposes sanctions, introduces illegal, unconstitutional steps against
information TV channels...].

Occasionally, nouns and verbs also serve as markers of devaluation of the opponent, though they
are not frequent:

- LEGAL OFFENCE (verbs): yuunumu posnpasy, kpacmu [commit massacre, steal];
- DECEPTION: imimayis, npoganayis, Qixyis, opexus, nedomosnenicms [imitation, profanation,
fiction, lies, understatement].

In contrast to American, in the modern discourse of Ukrainian Rada the impoliteness strategy of
devaluation is embodied syntactically, i.e. through frequent (46%) non-conventional sarcastic
phrases, which contextually bear disrespect or mockery (12) and through rhetorical questions (13):
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(12) IYOPUY H.I Jaxyro, wanosnuii 2onosyrouuil. Hu HA3pilo numanHs Ccnpaseoiusoo
npasocyoos 6 Yrpaini? besymosno. Haspino i nepespino, izsinsiocs, yoice u 3enuno. (VR, 2021)
[SHUFRICH N.I. Thank you, dear chairman. Is the issue of fair justice in Ukraine overdue?
Certainly. It’s ripe and overripe, I'm sorry, it’s already rotten].

(13) @EJHUHA C.P. V e6awux Ooxkymenmax nuwe, wo Pesomoyis [ionocmi — ye macosi

3A80PYULEHHS 3 3ACMOCYBAHHAM cuau. Tak de sawa 2ionicms? Yomy 6u cynepeuume 6 ce0iil
ookymenmauyii_nocmanosam_i_piwenuam_Bepxoenoi Paou Ykpainu? 1 xonu uapewmi 3a
3nouyunu _npomu Matidany eu Oydeme npumscamu _mux, Xmo 60usas I po3cmpiiiosas
matoanisyis? (VR, 2021)
[FEDYNA S.R. It is written in your documents that the Revolution of Dignity is a mass riot
with the use of force. So where is your dignity? Why do you contradict the resolutions and
decisions of the Verkhovna Rada of Ukraine in your documentation? And when at last for
crimes against the Maidan you will involve those who killed and shot Maidan residents?].

Ukrainian parliamentary discourse gives examples of the violation of the principle of impoliteness
reciprocity. As Culpeper and Tancucci (2021) claim, the Principle of (Im)politeness Reciprocity
concerns the (mis)matching of (im)politeness across participants in interaction; as a fundamental
mechanism in shaping (im)politeness in interaction, reciprocity is driven by morality and interacts
with context, especially power.

In example (14) below, the mismatch of the impolite question and the polite answer results from
the high position of the person who gives the answer. The report of O. Sukhachov, the current Head
of the State Bureau of Investigation, is followed by an MP’s question containing the impoliteness
strategy of devaluation, namely belittlement in the form of an invective (zauno [shit]):

(14) JIEPOC I'. b. Onexciio Onexcanoposuuy, no-nepue, ueil 3eim — nosue aauno. I[lo-opyee, y
MeHe 00 8dc 3anumaHHsA: KOIU 86U NOouHeme OONumyseamu Oenymamis-Kopynyionepie 3
npasena4oi napmii? <...>
CYXAYOB O. 0. Jaxyio 3a sanumauns. Ix uvomupu. Tomy s npowy 36epuymucs 3a
BKA3AHUMU KpuMiHaJZbHI/LMM l’ZpOGd()DfC@HH}lMu Ha Mo€ M’ 3 ocobucmumu sanumami, I Mu
bydemo ix eionpayvogysamu ma Hadaeamu 8ionogidi 8ionosiono 00 KpuminanibHoz2o
npoyecyanvrozo kooekcy. /laxyio. (VR, 2021)

[LEROS H. B. Oleksiy Oleksandrovych, first of all, this report is complete shit. Secondly,
| have a question for you: when will you start interrogating corrupt deputies from the ruling
party? <..>

SUKHACHOV 0. 0. Thanks for the question. There are four of them. Therefore, | ask you to
apply for these criminal proceedings in my name with personal requests, and we will work
them out and provide answers in accordance with the Criminal Procedure Code. Thanks].

Insults in the form of zoomorphic Goossensian metaphtonymies (15) are not excluded from
Ukrainian parliamentary discourse. For example,

(15) 345POJCHKHH M.B. Icmopis, sixa 3anuwac 6inbie numans, Hisic ionosioeii. He 3posymine
OnesnHs KepisHuYmea npo @etiku i Henpuuemuicms, cnpoou ieHOPYBAHHS I 3aMOBYYBAHOCMI,
po3zeyonenicms i nezadosonenicmo 6 cycninocmsi. (VR, 2021)

[ZABRODSKY M.V. A story that leaves more questions than answers. Leaders’ bleating
about fakes and non-involvement, attempts to ignore and remain silent, confusion and
dissatisfaction in society is not clear].
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In example (15), the cognitive metaphtonymy leaders’ bleating results from cross-mapping of
conceptual properties of PEOPLE and SHEEP to yield a new meaning in the generic space of a
metaphor ‘LEADERS ARE SHEEP’ and then, as a result of cognitive metonymic use of sheep as a
symbol of feeble-mindedness, this metaphtonymy ascribes to leaders the derogative stereotypical
meaning ‘LEADERS ARE FEEBLE-MINDED’.

3.5. Impolite practices in parliamentary discourse: further explanation
Parliamentary discourse in Europe and the USA is regulated by rules and norms, mostly established
by tradition. Namely, certain words, phrases, or forms of communicative behavior are considered
inappropriate for use in session. For example, as Pilkington (1999) points out, in the British House
of Commons any insinuation of MP’s dishonesty (direct accusation of lying, etc.) is utterly
unacceptable. Being universal by nature, these rules and traditions to some extent vary from
parliament to parliament. In this section, we will suggest a further sociocultural explanation of the
use of impoliteness strategy of devaluation in the parliaments of the USA, Bulgaria, Poland, and
Ukraine.

On the one hand, impoliteness strategies of devaluation in the discourse of the four
parliaments are united by the topics of discussion and by lexicalized markers of impoliteness which
come from common source domains NEGATIVE EVALUATION, LEGAL OFFENCE,
DEMOCRACY, DECEPTION, HOSTILITIES. The difference of the political situation of each
country explains the variation of individual slots of these domains both in their number of lexical
units and in their frequency in discourse (see table 1).

Table 1
Source domains for impoliteness strategies in parliamentary discourse
Domains— Parliamentary discourses
sources for American Bulgarian Polish Ukrainian
devaluation
strategy
NEGATIVE 30 49 38 41
EVALUATION
LEGAL OFFENCE 42 35 30 17
DEMOCRACY 14 8 15 12
DECEPTION 9 5 10 14
HOSTILITIES 1 - 3 11
OTHER 4 3 4 5
Total 100% 100% 100% 100%

On the one hand, the balance of context-free and context-dependent (lexical and syntactic) verbal
means of impoliteness in different parliaments vary: in American as opposed to Bulgarian, Polish,
and Ukrainian parliamentary discourse the numerical ratio of lexical units and sentences is 80:20
and 35:65 respectively. We are inclined to ascribe this variation to the combined effect of multiple
causes — social difference in the types of cultures, linguistic, and pragmatic dissimilarities. At the
same time, we are far from interpreting politeness strategies as directly dependent on social and
cultural issues.
In Hall’s parlance, culture plays the role of individuals’ and groups’ identification in society.

Culture has always dictated where to draw the line separating one thing from another.
These lines are arbitrary, but once learned and internalized they are treated as real. (Hall,
1976, p. 230).
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There are ‘high- and low-context cultures’ (Hall, 1976). In a high-context culture, some of the
information remains implicit, since it is grounded in common knowledge shared by groups of
people and understood from culture itself. In a low-context culture, the information should be
explicit, since it is not widely shared by people or consecrated by tradition. Accordingly, in high-
context cultures, the choice of the right word that satisfies tradition is of high importance, while in
low-context cultures, the importance of a single word is reduced.

As Copeland and Griggs (1986) proved, American culture belongs to a low-context type,
while all Slavic cultures (Bulgarian, Polish, Russian, etc.) are of a high-context type; and our results
do not contradict their conclusion.

In the USA parliamentary discourse, the dominant means of the impoliteness strategy of
devaluation are lexicalized markers. They have inherent semantics of impoliteness and need no
context to make the devaluative meaning. The USA parliament enjoys a long history of democratic
tradition. No wonder that professional groups of parliamentarians know and maintain the tradition,
which many of them acquired through education at the same top schools and colleges, previous
political career, etc. As we have shown above, context dependent syntactical means of impoliteness
are not typical for the parliamentary rhetoric of the House of Representatives.

As for the parliamentary discourses of Bulgaria, Poland, and Ukraine, their impoliteness
strategies are marked mostly by context dependent sentences (in Bulgarian and Polish) or both
lexically and semantically (in Ukrainian). As llie (2015, p. 6) puts it,

In the case of several Central and Eastern European countries, although they experienced a
relatively similar political system during the communist era, they nevertheless display
significant differences; these are due to their distinctive, historically rooted political cultures,
which are still reflected in specific parliamentary practices <...>. Both parliaments shared
the experience of communist censorship, which did not allow actual debates but only well-
rehearsed speeches followed by applause on command.

At the beginning of the 21% century, these low-context cultures undergo similar processes of social
and cultural transition. As comparably ‘young’ democracies they work out their own rules and
traditions of communication in politics or restore the national parliamentarian traditions of their
historic past.

From pragmalinguistic point of view, we can tentatively suggest that different tendencies in
the use of impoliteness strategies can be ascribed to different national ethic systems and,
respectively, dominant politeness principles, which change historically. Modern North American
and Slavic discourses are dominated by opposite politeness principles. Underpinned by the historic
development of national ethos, in modern English discourse, negative linguistic politeness prevails
(Kopytko, 1993, p. 107), while Bulgarian, Polish, and Ukrainian discourses are dominated by
positive politeness.

4. Concluding remarks
In this article, we have analyzed the discourse of American, Bulgarian, Polish, and Ukrainian
parliaments of the latest decade and aimed to describe its impoliteness strategies. To reach this aim
we have suggested an integrative framework of analysis theoretically underpinned by cognitive-
pragmatic, sociocultural, and discourse analysis paradigms of linguistic research.

The study has proved that devaluation of the political opponent and authorities is the leading
impoliteness strategy, and its tactics are: criticism (negative characterization and disapproval) and
belittlement of one’s merits and importance (disrespect, mockery, sarcasm, and even insults in some
national discourses). In each national parliamentary discourse, there are specific stereotypical verbal
means of devaluation, mainly different in lexical and syntactic markers of impoliteness and their
ratio.
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We claim that the variation of impoliteness strategies in different parliamentary discourses
corresponds to their linguistic, pragmatic dissimilarities, and is influenced by the social difference
in the types of cultures. At the same time, there is no direct correspondence between impoliteness
principle and sociocultural issues.

From the linguistic point of view, in the discourse of the American, Bulgarian, Polish, and
Ukrainian parliaments, verbal means of devaluation strategy are lexical and syntactical, i.e. context
independent and dependent, and the ratio of these means in parliamentary proceedings varies. The
lexicalized markers of impoliteness come from common source domains in the national construals
of the world: NEGATIVE EVALUATION, LEGAL OFFENCE, DEMOCRACY, DECEPTION,
HOSTILITIES. The difference of the political situation of each country explains the variation of the
set of lexical units and their frequency in discourse.

From the point of view of culture, we claim that the type of culture is relevant though not
decisive for the content and form of impoliteness strategies: a low-context culture in the USA and a
high-context type of Slavic cultures. In the USA parliamentary discourse, the dominant means of
opponents’ devaluation are lexicalized markers with inherent negative meaning; while in Bulgarian,
Polish, and Ukrainian discourses syntactic means, in particular, rhetorical questions with context
dependent meaning, prevail.

From the pragmatic point of view, the specific properties of impoliteness strategies in the
parliamentary discourses analyzed in this paper reveal their relation to the dominant politeness
principles based on national ethic systems: negative linguistic politeness dominates in modern
English and positive in Bulgarian, Polish, and Ukrainian.

We hope this exploration of discursive impoliteness strategies used by parliamentarians will
help to reveal their ideological commitments and argumentation tactics in parliament. The broader
implications of this study for further research lie in the areas of cross-cultural pragmatics and
sociolinguistics and concern the need to widen the focus of cognitive-pragmatic studies of political
discourse to include its broader genre repertoire.
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GUIDELINES FOR CONTRIBUTORS 2020
General information

“Cognition, communication, discourse” (CCD) is an on-line open-access journal in
Linguistics and languages, Literature, and Philology (UDC Subjects 80, 81, 82). Both its editorial
team and the choice of authors are international.

Aims and scope. CCD focuses on language as an instrument for construing meaning, exchanging
information and a form of social practice. It focuses on high-quality doctoral and post-doctoral research
in cognitive linguistics, linguistic pragmatics, including cognitive pragmatics, corpus linguistics, and
discourse analysis and on interdisciplinary approaches in neighboring research areas such as semantics,
conversation analysis, ethnomethodology, sociolinguistics, and psycholinguistics.

Our aim is to publish innovative content, which contributes to cognitive and communicative
linguistic theories drawing attested data from a wide range of languages and cultures in synchronic
and diachronic perspectives. Alongside full-length articles, the journal welcomes discussion notes
and book reviews on topics which are at the cutting-edge of research.

Mission. CCD presents a forum for linguistic research on the interaction between language
and cognition, structures and strategies of discourse, communication studies.

The journal is aimed at linguists, teachers, graduate and post-graduate students who are doing
their researches in Philology and conjoint spheres.

Article formats: Research article, Book review.

Language of publication: English, multiple. Summaries in English, Ukrainian, Russian.

Reviewing. CCD is a double-blind peer-reviewed journal. All research articles in this journal
undergo rigorous double-blind peer review, based on initial editor screening and refereeing by
anonymous referees. The journal is committed to meeting high standards of ethical behaviour
approved by the Ethical Code of The Scientist of Ukraine (ETnunuii kogekc yuenoro Ykpainu) and
by the Committee on Publication Ethics (COPE) (https://publicationethics.org/about) at all stages of
the publication process.

The editorial board reserves the right to reject an article that does not meet the established
requirements or the subject matter of the journal. In case of rejection of the article, the editorial
board gives the author a reasoned conclusion.

The term of reviewing the article does not exceed 2 months. The author is to make necessary
changes in his / her material in two-week’ time.

An article which was not recommended for publication by the reviewer is not accepted for
reconsideration. The text of the negative review is sent to the author by e-mail.

Publishing ethics. In accord with the principles of academic integrity, all articles undergo the
process of plagiarism checking using modern software and plagiarism online detector
“Strikeplagiarism.com” (owner “Plagiat.pl”’). The system establishes similarity coefficient 1 (the
percentage of text that determines the level of borrowing found in certain sources, consisting of text
fragments, containing at least 5 words) and similarity coefficient 2 (percentage of text that
determines the level of borrowing found in certain sources that consist of text fragments containing
at least 25 words). The recommended indicators of originality of articles are:

« similarity coefficient 1 — no more than 20%,
« similarity coefficient 2 — no more than 5%.

The editorial board of the journal takes the final decision on the presence of plagiarism or the
lawfullness of borrowings found by the anti-plagiarist system.

Submission. Submission of the article is understood to imply that the article neither has been
published before nor is being considered for publication elsewhere. The manuscript should be
submitted by e-mail to the following address: cognition.discourse.journal@karazin.ua with a copy



mailto:cognition.discourse.journal@karazin.ua

96

sent to the editor-in-chief  (iryna.shevchenko@karazin.ua), = executive  secretary
(alevtyna.kalyuzhna@karazin.ua) and technical editor (mykhailo.kotov@karazin.ua).

Important. No parts of the articles submitted to “Cognition, communication, discourse”
should be posted on the Internet prior to publication. Pre-publishing is possible with a
corresponding reference to CCD after the article is accepted and confirmed to be published.

Content arrangement of the paper

= Title of the paper in English (12 pts, bold, CAPITAL letters, align center).

= Name and surname of the author(s) (12 pts, align center).

= |Institution, place, country (12 pts, align center).

= Abstract with key words (minimum 250 words or 1800 signs, 11 pts).

= Titles of the chapters (12 pts, bold).

= Text of the paper (12 pts).

= Notes if any.

= Abbreviations if any.

= References and Sources for illustrations (if any) (12 pts, bold, CAPITAL letters, align
right).

= Contact details — name(s) of the author(s) with their academic degree(s), name and
address of the affiliated organization, e-mail(s) and ORCIDS of the author(s).

Text format

All materials should be Times New Roman, 12, font 1; indentation 1,0 cm, margins: left — 2 cm.,
right — 2 cm., top & bottom — 2.5 cm. The first lines in all sections are not indented.

Manuscripts may be submitted as email attachments in Microsoft Word 97-2003/2010
(author’s name.doc/docx) if they do not contain unusual fonts. If special symbols are used their
fonts should be sent separately.

Contributions should be in English, may include multilanguage examples. Spelling should be
either British or American English consistently throughout the paper. If not written by a native
speaker of English it is advisable to have the paper checked by a native speaker.

Papers should be reasonably divided into numbered sections and, if necessary, sub-sections.

The title is preceded by the universal decimal classification (UDC) bibliographic code.
Example:

UDC code (left on top)
TITLE (TIMES NEW ROMAN, 12, BOLD, CAPITAL LETTERS, CENTERED)
First Author Name and Surname (Times New Roman, 12, Bold)
(Affiliation, City, Country)
Next Author Name and Surname (Times New Roman, 12, Bold)
(Affiliation, City, Country)

Abstract: (in English, Ukrainian, Russian, Times New Roman, 11)

Author’s name surname. Title of the article (bald). An abstract is a brief, comprehensive summary of the
contents of the article; it allows readers to survey the contents of an article quickly. The abstract should
normally be a single paragraph between 200 and 250 words (minimum 1800 signs, key words included). A
good abstract is accurate, nonevaluative, coherent and readable, clear and concise. It uses verbs rather than
their noun equivalents and the active rather than the passive voice; uses the present tense to describe
conclusions drawn or results with continuing applicability; uses the past tense to describe specific variables
manipulated or outcomes measured. An abstract for a theory-oriented paper should describe: how the theory
or model works and/or the principles on which it is based; what phenomena the theory or model accounts
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for; and its linkages to empirical results. An abstract for a methodological paper should comprise the general
class of methods being discussed; the essential features of the proposed method; and the range of application
of the proposed method. Given the small amount of words allowed, each word and sentence included in your
abstract needs to be meaningful. In addition, all the information contained in the abstract must be discussed
in the main body of the paper.

Keywords: List five to ten pertinent keywords specific to the article; use singular nouns.

1. Introduction
The body of a manuscript opens with an introduction that presents the specific problem under study
and describes the research strategy. The structure of the introduction should necessarily comprise
the author’s aims / tasks / objectives, the subject-matter and the material of the study.

Exploring the importance of the problem the article should state how it is related to previous
work in the area. If other aspects of this study have been reported previously, how does this report
differ from, and build on, the earlier report?

Describe relevant related literature. This section should review studies to establish the general
area, and then move towards studies that more specifically define or are more specifically related to
the research you are conducting. Your literature review must not be a series of quotations strung
together; instead it needs to provide a critical analysis of previous work.

State hypotheses and objectives, their correspondence to research. The statement of the
hypothesis should logically follow on from your literature review and you may want to make an
explicit link between the variables you are manipulating or measuring in your study and previous
research. The present tense is used to state your hypotheses and objectives.

Sections and subsections of the paper. Divide your article into clearly defined sections. Any
labeled sections / subsection should be numbered (i.e., 2. or 2.1, 2.2 if necessary) and given a brief
heading marked in bold (Times New Roman, 12 without full stops at the end). Each heading should
appear on its own separate line.

A good paragraph should contain at least the following four elements: transition, topic
sentence, specific evidence and analysis, and a brief concluding sentence. A transition sentence acts
as a transition from one idea to the next. A topic sentence tells the reader what you will be
discussing in the paragraph. Specific evidence and analysis support your claims that provide a
deeper level of detail than your topic sentence. A concluding sentence tells the reader how and why
this information supports the paper’s thesis.

2. Method
The Method section describes in detail how the study was conducted, including conceptual and
operational definitions of the variables used in the study. It also permits experienced investigators to
replicate the study.

The method section should be written in paragraph form with as little repetition as possible.
This section will often be broken down into subsections such as participants, materials and
procedure. The subsections you use will depend on what is useful to help describe and explain your
experiment.

In the method section of the paper you should use the past tense since you are describing what
you did; for example, e.g. An experiment was performed..., The participants were instructed to ... .

3. Results
This section describes but does not explain your results; it provides the reader with a factual account
of your findings. You can, however, draw attention to specific trends or data that you think are
important. Your aim in your Results section is to make your results as comprehensible as possible
for your readers.
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If you are presenting statistical results, place descriptive statistics first (means and standard
deviations) followed by the results of any inferential statistical tests you performed. Indicate any
transformations to the data you are reporting; for example, you may report percentage correct scores
rather than straight scores. Raw data and lengthy whole transcripts of qualitative data should be put
in the appendices, only excerpts (descriptive statistics or illustrative highlights of lengthy qualitative
data) should be included in the results section.

In the results section you will need to use both the past tense and the present tense. The past
tense is used to describe results and analyses; for example, The knowledge scores were analyzed ...,
The results indicated ... .

The present tense is used with results that the reader can see such tables and figures; for
example, The data of growth rate in Table 3 illustrates how ... .

Authors should refer in the text to all tables and figures used and explain what the readers
should look for when using the table or figure. Focus only on the important point the readers should
draw from them, and leave the details for the readers to examine on their own. Each table and figure
must be intelligible without reference to the text, so be sure to include an explanation of every
abbreviation (except the standard statistical symbols and abbreviations).

Give titles to all tables and figures, number all tables sequentially as you refer to them in the
text (Table 1, Table 2, etc.), likewise for figures (Figure 1, Figure 2, etc.).

4. Discussion
If necessary an article may have more sections and subsections.

All examples are italicized. One word or word-combination examples are given within the
body of a paragraph.

Sentence or textual examples, preferably numbered through the article, are given in separate
paragraphs in italics (their source is given straight) with indentation 1,0 cm for the whole paragraph
and separated from the previous / following text by one blank line. Example:

(1) “I'm Prendergast,” said the newcomer. “Have some port?”
“Thank you, I'd love to.” (Waugh, 1980, p. 46)

5. Conclusions
This section simply states what the researcher thinks the data mean, and, as such, should relate
directly back to the problem/question stated in the introduction. By looking at only the Introduction
and Conclusions sections, a reader should have a good idea of what the researcher has investigated
and discovered even though the specific details of how the work was done would not be known.
After moving from general to specific information in the introduction and body paragraphs, your
conclusion should restate the main points of your argument.

Conclusions should finish up with an overview of future possible research.

Acknowledgments (not obligatory and not numbered paragraph). Identify grants or other
financial support (and the source, if appropriate) for your study. Next, acknowledge colleagues who
assisted in conducting the study or critiquing the manuscript. End this paragraph with thanks for
personal assistance, such as in manuscript preparation.

Footnotes should be avoided. Any essential notes should be numbered consecutively in the
text and grouped together at the end of the paper.

In-text citations. The journal uses APA-6 format (APA style). If you are directly quoting from a
work and the author is not named in a signal phrase, you will need to include the author, year of
publication, and the page number for the reference: (Pocheptsov, 1976, p. 15; Leech, 1985, pp. 373-4).

If the quotation includes the author's last name, it is simply followed by the date of publication
in parentheses; if no last name is mentioned in the text it is given in parentheses. For example:
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According to Jones (2005), “Students often had difficulty using Gerunds and Infinitives, especially
when it was their first time” (p. 156). Or “Students often had difficulty...” (Jones, 2005, p. 156).

If you cite a work of two to five authors (use ‘&’ within parentheses; use ‘and’ outside
parentheses):

a) Becker and Seligman’s (1996) findings contradicted this result. This result was later contradicted
(Becker & Seligman, 1996). Mind no comma before & in citing two authors!

(b) Medvec, Madey, and Gilovich (1995) examined a group of Olympic medalists. Or medalists
were examined in (Medvec, Madey, & Gilovich, 1995) (Mind a comma before & in citing three to
five authors in parenthesis!) A subsequent citation would appear as (Medvec et al., 1995).

In case of six or more authors, cite only the last name of the first author, followed by “et al.”
and the year of publication: Barakat et al. (1995) attempted to ...

APA-6 In-Text and Parenthetical Citation Examples

Quote with author’s name in text Smith (2019) states that, “...” (p. 112).
Quote with author’s name in reference This is quoted as, “...” (Smith, 2019, pp. 112-4).
Paraphrasing with author’s name in text Smith (2019) stated these facts, too.
Paraphrasing author’s name in reference This fact has been stated (Smith, 2019).

No author — give title of work abbreviated to first major word This book is true (Long, 2019).

Italics for books & journals, “quotation marks” for articles & web pages This article is true (“Long,” 2019).

Citing entire website — put URL This has evidence (www.pubmed.gov).
Quote from website — use paragraph number According to, “...” (Smith, 2019, para. 4).
More than one author with same last name P. L. Smith (2018) and J. M. Smith (2019)
Source has more than one author in text Smith and Lee agree that (2019)

Source has more than one author in reference This is agreed upon (Smith & Long, 2019).
Citing more than one work We all agree (Smith, 2019; Lee, 2018).
Citing more than one work by same author published in the same year We all agree (Smith, 2019a, 2019b, 2019c)

Smith (2019a) believes .....
It has been reported ... (Smith, 2019c)

The quotations longer than three lines should constitute a separate block, indented 1.0 cm
paragraph(s), single spaced, font 12 pts, italics, with no quotation marks, e.g., Kovecses (2018,
p. 133) writes:

In sum, the intratextual use of conceptual metaphor does not necessarily produce
metaphorically homogenous discourse. In most cases, a variety of different conceptual
metaphors is used in particular media and Other textS... ...... ... veeiee e v eeee e e e e e

For such quotations their author may be cited in a parenthesis below, not italicized, e.qg.:

In sum, the intratextual use of conceptual metaphor does not necessarily produce
metaphorically homogenous discourse. In most cases, a variety of different conceptual
metaphors is used in particular media and other texts. This is a natural phenomenon, given the
nature of conceptual metaphors as based on the general structure of concepts (i.e., that the
concepts have various aspects and we use the conceptual metaphors to comprehend those
aspects). (Kovecses, 2018, p. 133)

Quotation marks. Single quotation marks should be used for the translation of non-English
words, e.g., cogito ‘I think’.

Double quotation marks should be used in all other cases, i.e., direct quotations in running
text.

Please always use rounded quotation marks (*“. . .””) not "straight" ones.
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Dashes. Spaced EM dashes (long English dashes) are used as parenthetical dashes (“text —
text”). Please do not use double hyphens (--).

Unspaced EN dashes (a short dash corresponding to the Ukrainian dash) should be used
between inclusive numbers to show a range), e.g., 153-159, 1975-1979.

A long dash (EM dash, —) without spaces on the left or right in English texts might set off a
phrase at the end of a sentence—Iike this one. Or, EM dashes may set off a phrase midsentence—a
technique that really draws a reader’s attention—as they do in this sentence.

Italics should be used for:
« Words, phrases, and sentences treated as linguistic examples
. Foreign-language expressions
. Titles of books, published documents, newspapers, and journals
. Drawing attention to key terms in a discussion at first mention only. Thereafter, these
terms should be set straight.
. Emphasizing a word or phrase in a quotation indicating [emphasis mine]

Bold or underlining may be used sparingly to draw attention to a particular linguistic feature
within numbered examples (not in the running text).

Please keep the use of italics and boldface type to an absolute minimum. CAPITAL
LETTERS and SMALL CAPS should not be used for emphasis.

Punctuation. Please use a serial comma (an Oxford comma or a Harvard comma) placed
immediately before the coordinating conjunction (and or or) in a series of three or more terms as in
“France, Italy, and Spain” (with the serial comma), but “France or Spain” (two terms only).

Put a comma before ‘which’ to introduce attributive clauses (“Tom’s book, which he spent ten
years writing, is now a best seller.”). Do not use a comma to introduce questions and prepositional
phrases (“in which”).

Abbreviations. List of Common Latin Abbreviations for APA Style

Abbreviation | Meaning Used inside of parentheses only
cf. “compare” or “consult” (to | Never put a comma after “...in (cf. Zeller & Williams, 2007)”.
contrast information)
e.g., “for example,” (exempli Always put a comma after: “Some studies (e.g., Macmillan, 2009)...”
gratia)
etc. “and so on” / “and so forth” | Put a comma before if used to end a list of at least two other items: *“ (chemistry,
math, etc.). In other cases do not use a comma “(biology etc)”.
i.e., “that is,” (id est; specific | Always puta comma after: “(i.e., first, second, or third)”
clarification)
VS. “versus” Put a full stop after: “(low vs. high)”, do not italicize.
ibid. “ibidem” for citations Not used in APA to refer again to the last source previously referenced. Instead
give each citation using author names as usual.

References (Times New Roman 12, bald, caps, not numbered)

A reference list (usually about 30 authors, preferably of the last decade) must comprise all the
references cited in the text of your paper, listed in alphabetical order at the end of the paper and not
numbered. Each reference in the reference list needs to contain all of the bibliographic information
from its source (citation style APA-6). In each new item, its first line is aligned right, other lines
(if any) are indented 1,0 cm. Please make your URL and DOI active.

For materials in Latin:

Books (authored work) & e-books:

Langacker, R.W. (2008). Cognitive grammar: A basic introduction. New York: Oxford University
Press.
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Chandler, D. (1998). Semiotics for beginners. Retrieved September, 1, 2018, from

http://www.users.aber.ac.uk/dgc/Documents/S4B or doi: 10xxxx

Book chapter:

Mind that editors’ first names are cited before their family names, with a comma before “&” for two or
more editors:

Haybron, D.M. (2008). Philosophy and the science of subjective well-being. In M. Eid, & R. J. Larsen
(Eds.). The science of subjective well-being (pp. 17-43). New York, NY: Guilford Press.

E-book not from a database and without a DOI: in the URL field include the full URL or the
homepage URL. Leave out Place and Publisher:

Austen, J. (1853). Pride and prejudice: A novel. Retrieved from
https://books.google.co.nz/books?id=ZXY1CwAAQBAJ&Ipg=PP1&dqg=pride%20and%20pr
ejudice&pg=PT4#v=0nepage&q=pride%20and%20prejudice&f=true

E-book from a Library database: In the URL field include the URL but remove the ezprozy details:

Best, A., Hanhimaki, & Schulze, K. E. (2015). International history of the twentieth century and
beyond (3rd ed.). Retrieved from https://ebookcentral-proguest-com

Journal articles:

Gibbs, J. P. (1989). Conceptualization of terrorism. American Sociological Review, 54(3), 329-340.
doi: 10xx.xxxxx or Retrieved month, day, year, from journal URL.......

On-line newspaper article:

Brody, J. F. (2007, December 11). Mental reserves keep brain agile. The New York Times. Retrieved
from http://www.nytimes.com

Several volumes in a multivolume work:

Koch, S. (Ed.). (1959-1963). Psychology: A study of science (Vols. 1-6). New York, NY: McGraw-
Hill.

Reference book:

VandenBos, G. H. (Ed.). (2007). APA dictionary of psychology. Washington, DC: American
Psychological Association.

Print journal article. Article titles use sentence style capitalization, i.e., capitalize the first word of
the title and subtitle (after a colon, if there is one),and any proper nouns (names).
Journal/magazine and newspaper titles use headline style capitalization, i.e., capitalize each
significant word but not articles and prepositions. In the year field for reference type Article
in press enter the words: (in press). Mind a comma before “&” to cite more than one authors!

Where relevant, enter data in either the DOI or URL. In 2017, Crossref updated their DOI display
guidelines, their new recommended format looks like this: https://doi.org/10.1037/arc0000014

Wilson, S., Spies-Butcher, B., & Stebbing, A. (2009). Targets and taxes: Explaining the welfare
orientations of the Australian public. Social Policy & Administration, 43, 508-525.
https://doi.org/10.1037/arc0000014

Fennimore, D. L. (1981). American neoclassical furniture and its European antecedents. American
Art Journal, 13(4), 49-65. Retrieved from http://www.jstor.org

Webpage, with author but no date:

Flesch, R. (n.d.). How to write plain English. Retrieved October 3, 2017, from
http://www.mang.canterbury.ac.nz/writing_guide/writing/flesch.shtml

Webpage with corporate author (an organisation or group):

New Zealand Government. (2008). Digital strategy. Retrieved April 12, 2009, from
http://www.digitalstrateqy.govt.nz/

Dissertation. Print/Hardcopy format
Knight, A. (2001). Exercise and osteoarthritis of the knee (Unpublished master's dissertation).
Auckland University of Technology, Auckland, New Zealand.

Thesis or dissertation, online from an institutional repository or a website
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Thomas, R. (2009). The making of a journalist (Doctoral thesis, Auckland University of
Technology, Auckland, New Zealand). Retrieved from http://hdl.handle.net/10292/466
Conference paper in regularly published proceedings, retrieved online:
Houzel, S., Collins, J. H., & Lent, R. (2008). The basic nonuniformity of the cerebral cortex.
Proceedings of the National Academy of Sciences, 105, 12593-12598. doi:
10.1073/pnas.0805417105
Film/movie
Scorcese, M. (Producer), & Lonergan, K. (Writer/Director). (2000). You can count on me
[Motion picture]. United States: Paramount Pictures.
Blog post:
Author, A.A. (2019, December 12). Title of post [Description of form]. Retrieved from
http://www.XXXX
For more details go to:
EndNote for PC: A comprehensive guide to the reference management software EndNote.
Retrieved October 3, 2019, from http://aut.ac.nz.libguides.com/endnote/APA_and_EN_Books

For materials in languages other than English:

Standard format: Author, Initials. (year). Title of book (Edition if later than first e.g. 3rd ed.) [Title
translated into English]. Place of publication: Publisher.

LAl titles other than English (French, Spanish, etc.) are to be translated!

Book:
Piaget, J. (1966). La psychologie de /’enfant [The psychology of the child]. Paris, France:
Presses Universitaires de France.
Bennahmiasm, J.-L., & Roche, A. (1992). Des verts de toutes les couleurs: Histoire et
sociologie du mouvement ecolo [Greens of all colours: history and sociology of the ecology
movement]. Paris: Albin Michel.

Journal articles (brackets contain an English translation of the article’s title, not the journal):
Janzen, G., & Hawlik, M. (2005). Orientierung im Raum: Befunde zu
Entscheidungspunkten [Orientation in space: Findings about decision points]. Zeitschrift fiir
Psychologie, 213 (4), 179-186. doi: 10.1026/0044-3409.213.4.179

Zhabotynska, S. (2018). Dominantnist’ ukrayins’koyi movy v umovax bilingvizmu:
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